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The Causal Relationship between Islamic Stock Markets and Conventional
Counterparts

Pmar EVRIM MANDACI?, Ozge BOLAMAN AVCI?

Abstract

This study aims to examine the causal relationship between Islamic stock indices and
their benchmarks. We implement Granger Causality test via error correctionimodel by using
monthly data from October 2008 to October 2018. We could_ motfind causal relationship
between three of the Islamic stock markets and their conventional ‘counterparts;indicating
diversification benefits for investors. On the other hand we find eausal relationship between
three Islamic markets and their counterparts.

Keywords: Islamic Indices, Causality and,Stock, Market
JEL Codes: G10, G15

1. Introduction

Islamic stocks have attracted attention of investors during the last global financial
turmoil because of their lowscorrelations with conventional counterparts during that period.
These markets attracted attention of investors and practitioners since the Islamic indexes can
be viewed as safe haveps. There is a strong,need to enhance the understanding of the directions
of information transmission across the conventional and Islamic indexes to help investors to
create successful trading strategies and to maximize the benefits of diversification (Hkiri et al.,
2017: 215).

Islamic equity‘tnvestments have Sharia-based screens that restrict investment in certain
industries and favor, growth and small cap stocks. By contrast, conventional stock markets
prefer'value and mid eap stocks, and do not have investment screens (Ajmi et al., 2014: 214).
Islamic stoeks differ from their conventional counterparties in terms of the role of Shariah®
(Islamic law):sereening. The Shariah screening have provided general rules to evaluate whether
a particular firmuis”halal (lawful) or haram (unlawful) for investment (Derigs and Marzban,
2008). The Shariah rules do not allow businesses related to immoral activities (e.g. liquor,
gambling, etc.), and the most distinct feature of Islamic firms would be the limit of leverage

! Visiting Professor at UAIbany, NY , Professor, Dr., Dokuz Eyliil University, Faculty of Business, Department of
Business Administration, pinar.evrim@deu.edu.tr,

2 Assistant Professor, Dr, Adnan Menderes University, Faculty of Economics, Department of Business
Administration, ozge.bolaman.avci@adu.edu.tr.

3 (i) A company's debt financing is not more than 33% of its capital, (ii) interest-related income of a company is
not more than 10% of its total income, and (iii) the composition of account receivables and liquid assets (cash at
banks and marketable securities) compared to total assets is minimum at 51% while a few cite 33% as an acceptable
ratio.
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using interest-based debt. The filtering criteria will consequently remove large non-compliant
firms from the pool of investable equities, leaving the remaining Shariah compliant investable
universe to become smaller and portray more volatile returns (Hussein and Omran, 2005). As
a result, Islamic equity markets are less diversified consisting of lower leverage and smaller
size stocks of firms. In terms of the real sector grounded Islamic markets, they tend to show
traces of reduced exposure in some crises owing to low leverage effect, while the less
diversified portfolio nature increases vulnerability in other crises (Rizvi, 2015: 315). Because
of their different features when we compare them with their conventional counterparts, the
relationship between them might be low, which indicates the opportunities of diversification
benefits. Therefore, it is valuable to examine the relationship between the Islamic stocks and
their conventional counterparts.

The main aim of this study is to examine the causal relationship between Islamic Equity
Markets and their conventional counterparts to investigate whether diversification benefits exist
for global investors and portfolio managers. The Broad Market indiceS that wewse in this study
consist of DJIM World, DJIM Developed Countries, DJIM EmergingyMarkets, DJIM Europe,
DJIM Asia Pacific and DJIM GCC* indices. In this study, Ave employ causality Via error
correction model rather than standard Granger Causality Test. Our study is essential since it
aims to contribute the limited literature on Islamic indicess

In this paper Section 1 provides Introduction, Section 2, provides summary of the
existing studies, Section 3 provides methodology. Section 4 gives data’and empirical results
and the last section concludes the paper.

2. Literature Review

There are just a few studiessexamining eausality between Islamic stocks and their
conventional counterparts. Among them Hakim and Rashidian (2002) employed the
multivariate co-integration 40 examine the causality linkage between the Islamic and
conventional markets represented by the,Dow Jones Islamic Market Index (DJIM) and the U.S.
Wilshire 5000 Index, sespectively and found any significant causality relationship between
these markets.

Dewandaru et al. (2014) investigated the contagion during 9 major crises and measured
the integration. in Islamic and conyventional equity markets across different regions (such as
Asia-Pacific, the\USgEurozeneand the UK) for the period from 1996 to 2012. They employed
waveletsdecomposition and found incomplete stock market integration with relatively higher
fundamental integration for Islamic markets which may be attributable to their real sector
allocation'nature. Additionally, Islamic markets showed traces of reduced exposure to the most
recent global erisis because of their lower leverage nature. They found a weaker short-term
integration for Islamic index pairs of EU and U.K., as well as developed and emerging markets.

On the other hand, Majdaub et al. (2016) examined both the long and short-run
integration between Islamic and conventional counterparts for France, Indonesia, the UK and
the US for the period from September 8, 2008 to September 6, 2013. They used multivariate
Asymmetric Generalized Dynamic Conditional Correlation GARCH (AGDCC-GARCH)
approach of Cappiello, Engle, and Sheppard (2006) to evaluate the short-run market integration
between stock prices. they found weak linkages between the Indonesian market and the

4 Gulf Cooperation Council
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developed markets for both conventional and Islamic stock prices. However, they observed a
strong linkage between the Islamic and conventional indices of developed markets.

Ajmi et al. (2014) used heteroscedasticity-robust linear Granger causality and nonlinear
Granger causality tests to examine the links between the Islamic and global conventional stock
markets, and between the Islamic stock market and several global economic and financial
shocks. They used daily data of Dow Jones Islamic Market (DJIM) index and the S&P stock
market indices for the United States, Europe and Asia respectively over the period from January
4, 1999 to October 8, 2010. They found the existence of significant linear and nonlinear
causality between the Islamic and conventional stock markets but more strongly from the
Islamic stock market to the other markets.

El Alaoui et al. (2015) investigated the co-movement dynamics of different time scales
and horizons of Islamic Dubai financial market index returns with their counterpart regional
Islamic indices returns such as GCC index, Asean index, developed counitries index, emerging
markets index and Global Sukuk index between 2006 and 2011 using wavelet methodology.
Additionally, they measured the lead-lag relationship between them. They found that,investors
should move from Dubai to Asian Islamic stock market during the bearish periods'and might
fly from stock to Sukuk market when time horizon of investment is.8 days. They found that
Dubai Islamic market is positively correlated with the GCC and, Saudix, It was following GCC
and Leading Sukuk market.

Abbes and Trichilli (2015) investigated the dynamic integration between the Islamic
developed and emerging markets to explore whether there exist potential diversification
benefits. They use 27 developed and emerging markets andfoundfong-run integration for only
similar economies. Their Vector Error Correction Model provided a lowest level of short-run
integration among European and Asian emerging markets, MENA-Latin American and
European- Latin American Islamicstoek markets. The intégration and causality relations among
Islamic stock markets tended tos€hange overtime, especially during the financial crises.

3. Methodology and*Data

Causality relationshipsbetween variables is examined by using Granger Causality Test
which is appliedwvia‘Error Correction Model.

In this'study monthly data«s used for the period from September 2008 to October 2018.
Logarithmof albindices are ‘used as return. Six Islamic indices and six conventional
counterparts that we includg’in our data set is given in Table 1.

Table 1. Indexes

Broad Market Islamic Index Conventional Counterpart
(Benchmark) Index

Name Code Name Code

Dow Jones Islamic Market | DJIM S&P Global BMI | S&P-G

World Total Return Index (US Dollar) Gross

Total Return
Dow Jones Islamic Market | DJIM- S&P Developed BMI | S&P-D
Developed Markets Total Return | DM (US Dollar) Gross
Index Total Return

Innovation and Global Issues Congress IV | Congress Publications



November 22-24, 2018 Antalya

Extended Abstracts Book

Dow Jones Islamic Market | DJIM- S&P Emerging BMI | S&P-Em
World Emerging Markets Total | EM (US Dollar) Gross
Return Index Total Return
Dow Jones Islamic Market | DJIM-E | S&P Europe BMI | S&P-Eu
Europe Total Return Index (US Dollar) Gross

Total Return
Dow Jones Islamic Market | DJIM- S&P Asia Pacific | S&P-A/P
Asia/Pacific Total Return Index | A/P BMI (US Dollar)
(USD) Gross Total Return
Dow Jones Islamic Market GCC | DJIM- S&P GCC S&P-GCC
Total Return Index (USD) GCC Composite total

return index in US
dollar

4. Empirical Results

Our empirical results are presented through Table 2 and Table 7 below:

Table 2. Causality Relationship between Dow Jonegs Islamic‘MarketWorld Total Return
Index and S&P Global BMI (US Dollar) Gross Teotal Return

Test Statistics

Null Hypotheses Chi- Probability Conclusion
square

Dow Jones Islamic Market 4.102529 0.5348 Fail to Reject Ho
World Total Return Index does
not Granger Cause S&P Global
BMI (US Dollar) Gross Total

Return Index

S&P Global BMI (US*Dellar) 0.6760 Fail to reject Ho

Gross Total Return Index 3.155793

does not Granger cause:Dow
Jones Islami¢ Market World
Total'Return tndex

Table 3. CausalitysRelationship between Dow Jones Islamic Market Developed Markets
Total Return Index and S&P Developed BMI (US Dollar) Gross Total Return

Test Statistics

Null Hypotheses Chi- Probability Conclusion
square
Dow Jones Islamic Market 3.645394 0.6015 Fail to RejeCt Ho

Developed Markets Total Return
Index does not Granger Cause
S&P Developed BMI (US
Dollar) Gross Total Return Index
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S&P Developed BMI (US
Dollar) Gross Total Return Index

does not Granger cause Dow
Jones Islamic Market Developed
Markets Total Return Index

3.064456

0.6900

Fail to reject Ho

Table 4. Causality Relationship between Dow Jones Islamic Market Emerging Market Total
Return and S&P Emerging Market BMI Gross Return Index

Test Statistics

Null Hypotheses

Chi-
square

Probability

Coanclusion

Dow Jones Islamic Market
Emerging Markets Total Return
Index does not Granger Cause
S&P Emerging Market BMI (US
Dollar) Gross Total Return Index

15.75188

0.0063

Reject,Ho

S&P Emerging Market BMI (US
Dollar) Gross Total Return Index

does not Granger cause Dow
Jones Islamic Market Emerging
Markets Total Return Index

17.96438

0.0151

Reject Ho

Table 5. Causality Relationship between Dow Jones Islamic Market Europe Total Return
Index ‘and:S&P Europe BMI (US Dollar) Gross Total Return

Test Statistics

Null Hypotheses

Chi-
square

Probability

Conclusion

Dow Jones Islamic Market
Europe TotahReturn Index does
not Granger Cause S&P Europe

BMI (US Dollar) Gross Total
Return Index

11.08777

0.0857

Fail to Reject Ho

S&P Europe BMI (US Dollar)
Gross Total Return Index

does not Granger cause Dow
Jones Islamic Market Europe

Total Return Index

13.69492

0.0332

Reject Ho
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Table 6. Causality Relationship between Dow Jones Islamic Market Asia/Pacific Total
Return Index (USD) and S&P Asia Pacific BMI (US Dollar) Gross Total Return Index

Test Statistics

Null Hypotheses

Chi-
square

Probability

Conclusion

Dow Jones Islamic Market
Asia/Pasific Total Return Index
does not Granger Cause S&P
Asia Pasific BMI (US Dollar)
Gross Total Return Index

13.33711

0.0380

Reject Ho

S&P Asia Pasific BMI (US
Dollar) Gross Total Return Index

does not Granger cause Dow
Jones Islamic Market
Asia/Pasific Total Return Index

13.32615

0.0381

Reject Ho

Table 7. Causality Relationship between Between Dow Jones Islamic Market GCC Total
Return Index (USD) and S&P GCC Gomposite total return/index in US dollar

Test Statistics

Null Hypotheses

Chi-
square

Probability

Conclusion

Dow Jones Islamic Market GCC
Total Return Index does not
Granger Cause S&P GCC€
Composite Total Return Index

5.4303480

0.4899

Fail to Reject Ho

S&P GCC €omposite Total
Return Index

doesnot Granger.cause Dow
Jones, Islamic Market GCC
Total Return Index

4.653073

0.5890

Fail to Reject Ho

According to Granger Causality test which is applied via VECM, causality relationship
could not be detected between three Islamic indices and their conventional counterparts such as
Dow Jones Islamic Market World Total Return Index and S&P Europe BMI (US Dollar) Gross
Total Return; Dow Jones Islamic Market Developed Markets Total Return Index and S&P
Developed BMI (US Dollar) Gross Total Return; Dow Jones Islamic Market GCC Total Return
Index (USD) and S&P GCC Composite total return index in US dollar. This means there is not
a short-run relationship between variables which may create an opportunity of diversification
in the short-run. Bidirectional causality relationship is found between two Islamic indices and
conventional counterparts such as Dow Jones Islamic Market Emerging Market Total Return
and S&P Emerging Market BMI Gross Return Index; Dow Jones Islamic Market Asia/Pacific
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Total Return Index (USD) and S&P Asia Pacific BMI (US Dollar) Gross Total Return Index.
A unidirectional causality relationship is detected from S&P Europe BMI (US Dollar) Gross
Total Return Index to Dow Jones Islamic Market Europe Total Return Index indicating that
conventional stock market leads the Islamic stock market for Europe.

5. Conclusion

In this study, we examine the causal relationship between Islamic indices and their
conventional counterparts by using Granger Causality Test which is applied via VECM. Our
results indicate that three of six Islamic indexes (DJIM World Total Return Index, DJIM
Developed Markets Total Return Index, DJIM GCC Total Return Index) do nat have causality
relationship with their counterparts which may show an opportunity of diversification in the
short run. However, we observe a causality relationship for the rest indicating that there is not
an opportunity of diversification. Our results are in consistence with Ajmietal(2014), whereas
it contrasts with Hakim and Rashidian (2002). The existence of.causality also indicates the
inefficiency of these stock markets. Despite the growing interest in exploring the”relation
between conventional indices and Islamic indices, there is still limited number of studies which
makes our study essential. For further study cointegration between Islamic and their
conventional counterparts could be investigated.
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Post-Truth Era and the Rise of the Fake News

Bahar MURATOGLU PEHLIVAN!

1. Introduction

In recent years, the terms post-truth and post-truth politics have become rather common,
for both in politics and news production, truth is losing its gorund. As the world entered an era
of post-truth politics, fake news in journalism has increased considerably and has become
evident more than ever. What’s more, manufacturing fake news has become samething not to
be ashamed of for a journalist in this new age. This paper tries to“analyse, the changes in
journalism practices and public opinion’s perspectives in post-truth.era.

2. Post-Truth and Fake News

Oxford Dictionary named post-truth Word of the"Yearfor,2016, defining it as “‘relating
to or denoting circumstances in which objective facts are less‘influential in shaping public
opinion than appeals to emotion and personal belief”. The reasoning behind the decision was,
as Oxford dictionary states, the term startedsa@ppearingyin mainstream publications without
further need for explanation, and it started being used with another noun and forming another
term, which is post-truth politics. Another, clarification that seems important is, Oxford
Dictionary emphasizes that the prefix post here does not simply mean something comes after
the referred noun; but rather whatfeomes after post- is'not important or relevant anymore
(Oxford Dictionary, 2016). An@ther important term in newly emerged post-truth era is
alternative facts, which means “a willingness to persevere with a particular belief either in
complete ignorance of, or with.a totaldisregard for, reality.” (Strong, 2017: 137).

Journalistic pragticesis no exception in this new era, as the nature of news is becoming
more emotion oriented. News is not about telling the truth anymore, it is about belief and what
people want to hear. If a'news story:challenges an individual’s beliefs, than it is seen as fake; if
it supports the felief, than it is true. This has led to a situation where people spread or create
their own newsistoriesvia socialmedia (Rochlin, 2017: 386).

As“public epinion started to rely on social media in this new era, whenever experts
threaten the beliefs'of incognisant or interest of capital owners, they are stigmatized as elitists,
anddregarded as unreliable (Lewandowsky et al., 2017: 354). What’s more, even if the false
information that is spread through social media is corrected, it cannot be erased digitally and
the damage is‘permanent (Cooke, 2017: 211); plus, people still tend to accredit the information
which is known o be untrue (Lewandowsky et al., 2017: 355).

False information and fake news were not invented in post-truth era, but with facts
losing their significance and the emergence of social media, they became more evident and
more common. What’s more, in this era, it seems the facts in a news story are not important,
and journalists do not feel ashamed like they used to be when it is understood that they
fabricated fake news.

In recent years, Turkey witnessed lots of fake news stories that go viral online; some
had the purpose of sensation and thus, more clicks and more money; and some were driven by
ideology. Most common of them were either manipulating photographs, or using photographs

! Dr. Ogretim Uyesi, Antalya Akev Universitesi, baharmuratoglu@gmail.com
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from another incident as news story’s visuals. One example was about a photograph of United
States Attorney Preet Bharara. In March 2016, while he was the prosecutor of Reza Zarrab’s
case, Turkish daily newspaper Sabah published a photograph of him receiving an award from
an association related to Gulen movement. However, in the original photograph he was
accepting the Crime Stopper of the Year Award (Birgun, 2016). Another example was about
China and their treatment of Uyghur Turks back in 2015. A lot of visuals were shared in social
media to show how Chinese government torture Uyghur Turks. However, some photographs
are from different countries such as Tibet; and some visuals were not even real photographs,
they were paintings or impersonations (Alkaya, 2015). Similarly, incidents in Aleppo in 2016
were shared along with photographs taken in different cities, previous years; and images from
ISIS killings were shared as Bashar al-Assad’s killings (Foca, 2016).

These cases are examples of how ideologies shape news production and'circulation more
than facts. Even though they were proven to be untrue, they are still shared, because they are in
line with present beliefs of some.

3. Conclusion

In the post-truth era, where facts have lost their significancejfake news is either driven
by ideology or click bait. People no longer care about if'a news, storyiis true or not, thus they
do not have any motive to double check or verify what they have read; even though there are a
lot of alternatives for fact checking online. What people actually interested in is, whether the
news story confirm their beliefs or oppose them.“So false information and fake news spread
very fast like a virus with the help of the sacial media, and,corrections does not recover the
damage. This has led to a shift in journalism practices where news stories become more about
emotions and personal opinions, rather than faets.

Keywords: Post-truth, fake news, journalism.
JEL Codes: D83, L82

Innovation and Global Issues Congress IV | Congress Publications 0



November 22-24, 2018 Antalya Extended Abstracts Book
References

Alkaya, O. V. (2015). Bir sosyal medya harekati: Bunlar ger¢ekten Dogu Tiirkistan’da
mi yasantyor? Radikal.
http://m.radikal.com.tr/radikalist/bir_sosyal_medya_harekati_dogu_turkistanda_gercekte ne_
oluyor-1393122 (Retrieved October 12, 2018).

Cooke, N. A. (2017). Post-truth, truthiness, and alternative facts: Information behavior
and critical information consumption for a new age. The Library Quarterly, 87 (3), 211-221.

Foca, M. A. (2016). Son giinlerde Halep’te yasananlara iliskin oldugu iddia edilen 14
yanlis gorintii.  https://teyit.org/halepten-oldugu-soylenen-14-yanlis-goruntu/  (Retrieved
October 12, 2018).

Lewandowsky, S., Ecker, U. K., & Cook, J. (2017). Beyond misinformation:
Understanding and coping with the “post-truth” era. Journal of Applie@hResearch in Memory
and Cognition, 6(4), 353-369.

Oxford Dictionary. (November 8, 2016). World< of “the Year 2016 is....
https://en.oxforddictionaries.com/word-of-the-year/word-of-the-year-2016 (Retrieved October
11, 2018)

Rochlin, N. (2017). Fake news: Belief in post-truth. Library Hi Tech, 35 (3), 386-392.

Sabah Sarraf i¢in photoshop’u abartti, yalan haber yayimladi (March 22, 2016). Birgln.
https://www.birgun.net/haber/haber-detay/sabah=sarraf-icin-photoshop-u-abartti-yalan-haber-
yayimladi-106986.html (Retrieved October 11, 2018)

Strong, S. I. (2017). Alternative facts and the post-truth society: Meeting the challenge.
University of Pennsylvania Law Review Onling;165, 137-146.

Innovation and Global Issues Congress IV | Congress Publications T


https://en.oxforddictionaries.com/word-of-the-year/word-of-the-year-2016

(@

November 22-24, 2018 Antalya Extended Abstracts Book

Analysis of Diamond Advertisements in the Frame of Symbolic Consumption

Pelin UGUMU AKTAS!

Extended Abstract

The notion of symbolic consumption formed on the basis of pestmodern age’s
understanding of consumption represents tendency of consumers towards consuming products
that satisfy psychological and social necessities beyond physical ones#\While there is a rapid
change from consuming products according to their functional aspécts, taeensuming them
according to their symbolic values, postmodern consumers prefersactualizing fantasies either
formed in their imagination or the ones that are represented tothem by companies that control
markets (Odabasi, 2017: 129). The consumer, who wants to exist in the fantasy world created
in this context, tends to make purchasing decisions aceerding to the symbolic benefits of
products. In the consumer society, defined as the society who “learns’ consuming (Baudrillard,
2013: 87), product preferences are made on the basis of the symbelic meanings attributed to
them. Today, consumption should be analyzedhas a social and ‘cultural process involving
indicators and symbols (Bocock, 2005: 13).

The concept of symbol which is fresourced from comparing a specific objective
phenomenon or being either with an ideational, concept or/with the expansion or connotations
of it (Ucar, 2004: 24), can be defined as “marks,that replace something such as an object or
idea. In a wider sense, they can bé accepted as extensive and wide marks which have relations
to the thing they represent” (Qdabasi, 2013: 84). The concept of symbolic consumption stands
for the wish of consumers,to buy products that will satisfy their psychological or social needs
rather than satisfying their physical necessities. This concept is based on the understanding that
consumers pursue affective and symbolic benefit aside from pursuing rational benefit; while
emphasizing the symboliec'dimension of consumption, the concept discusses the reasons that
direct individuals towards consumption and it embraces symbolic values as the main element
of consumption. According ‘to, this, consumers consume products by taking their symbolic
values into, consideration. Individuals pursue the goals of representing their identities and
individuaalities, defining and/positioning themselves by consuming these products.

Inthe postmodern age, accuracy and validity of traditional viewpoint about consumer,
which is regarded as“a passive buyer, has lost its significance (Solomon, 2003: 26). In
postmodern agep.activeness is attributed to the consumer which changed the image of
consumption. This transformation necessitated privatization of products with the promise of
psychological and social benefits rather than physical ones. Symbolic values attributed to the
products are at the center of these promises. These values represent meanings attributed to
products and they don’t naturally exist. Advertisements are one of the most efficient instruments
in ascribing such meanings. Advertising as a process of creating a meaning is “a process in
which meanings of symbols frequently change and symbols continuously reproduce themselves
according to the culture in which they are formed, according to the context, consumer
experiences and social codes” (Bat1, 2012: 22).

1 Ogr. Gor., Akev Universitesi Sanat ve Tasarim Fakiiltesi, pelinugumu@gmail.com
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Jewelries, especially diamonds, are the most common products that have symbolic
values. Beyond being jewelries, these products have social symbolic values based on senses.
The goal of this research is to present the production and representation of symbolic values in
commercial films of diamond jewelries in the frame of symbolic consumption. For this aim,
commercial films are chosen with purposive sampling method and they are analyzed through
discourse analysis method. At the end of the research, it is observed that meanings such as love,
affection, loyalty are attributed to diamond products. Diamonds, featuring as the symbol of
proposals, reliable relationships, love and loyalty are pictured as the dream of every woman no
matter what her age is; they are also presented as a significant indicator of love or redeeming
himself used by men when they are in a difficult situation. These meanings attributed to the
products are reinforced in the stories, brand slogans and the unshakable positign of its place in
consumer mind is strengthened. Ultimately, the fact that diamond is only jewelry is ignored and
it is presented as an essential part of love and relationships, and a certain glement for expression
of feelings.

Keywords: Advertisement, Discourse, Symbolic Constmption, Diamond.
JEL Codes: M30, M31, M37

Sembolik Tiiketim Cercevesinden Pirlanta Uriinlere Ait Reklam Filmlerinin
Cozuplenmesi

Genisletilmis Ozet

Postmodern c¢agin tiiketim “anlayisiyla hsekillenen sembolik tiiketim kavrami,
tilkketicilerin fiziksel ihtiyaglapmin, 6tesinde psikolojik ve sosyal ihtiyaclarini karsilayacak
irinlere yonelmelerini ifade eder. Uriinlerin sadece fonksiyonel 6zelliklerine gore
tiiketilmesinden sembolik/olarak tiiketimine hizli bir kayma kendini gosterirken; postmodern
tilketici diisler diinyaginda olusturdugu ‘yarda kendine sunulan fantezileri tiikketim yoluyla
gerceklestirme yolunu'tercihsetmektedir (Odabasi, 2017: 129). Bu baglamda yaratilan fantezi
diinyasinda var olmak isteyen tuketiei, tiriinlerin sembolik faydalarina gore satin alma kararina
yonelmektedirl Tiiketimin 6grenilmesi toplumu (Baudrillard, 2013: 87) olarak tanimlanan
tlketim toplumundasUriin | tergihleri de sembolik anlamlari g¢ergevesinde yapilmaktadir.
Glinlimiizde tiiketimin, gosterge ve sembollerin de iginde oldugu sosyal ve kiiltiirel bir siire¢
olarak'ele alinmas1 gerekmektedir (Bocock, 2005: 13).

Belitli, bir nesnel olay ya da olgunun, diisiinsel kaynakli bir kavram veya kendi
kavraminin ag¢tlunlar1 ve cagrisimlariyla karsilagtirilmasindan dogan (Ucar, 2004: 24) sembol
kavrami, “nesne ya da fikir gibi baska bir seyin yerine gecen isaretler olarak agiklanabilir. Daha
genis bir yorumla, kapsamli ve genis isaretler olarak kabul edilebilir ve herhangi bir seyi temsil
ettigi kadar bir iliskiyi de gosterir (Odabasi, 2013: 84). Sembollerin temsiliyet ve etki gicd,
tiilketim tercihlerinde kendini gdstermektedir. Uriinlerin tiiketilmesinde sahip olduklar
sembolik degerlerin etkisine dikkat ¢eken ve tiiketicilerin rasyonel fayda disinda duygusal ve
sembolik fayda pesinde olduklar1 anlayisindan yola ¢ikan kavram; tliketime yonlendiren
sebepleri de tartisir ve sembolik degerleri temel unsur olarak goriir. Buna gore tiiketiciler
urtnleri sembolik degerlerini goz oOntinde bulundurarak tiiketirler. Bu {irtinleri tiiketerek
kimliklerini ve benliklerini ortaya koyma, kendilerini tanimlama ve toplumsal olarak
kendilerini konumlandirma gibi amaclar giiderler.
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Tiiketiciyi pasif bir alici olarak goren geleneksel bakis agisinin dogrulugunu ve
gecerliligini kaybettigi (Solomon, 2003: 26) postmodern donemde tiiketiciye atfedilen aktiflik,
tiikketimin c¢ehresini degistirerek {riinleri fiziksel faydadan ¢ok psikolojik ve sosyal fayda
vaatleriyle Ozellestirmeyi gerekli kilmistir. Bu vaatlerin merkezinde ise iiriinlere yiiklenen
sembolik degerler yer almaktadir. Sembolik degerler kendiliginden var olmayan, toplumsal
siirecler i¢inde yliklenen anlamlar ifade eder. Reklamlar da bu anlamlarin yiiklenmesinde en
etkili araclardan birisi olarak karsimiza ¢ikmaktadir. Bir anlam yaratma siireci olarak karsimiza
cikan reklamcilik, “her an sembolik degisimlerin yasandigi, yaratildigi kiiltiire, baglama ve
tilketici deneyimlerine gore degisip, sosyal kodlart da igine alarak sembollerin kendini tekrar
tekrar tirettigi bir siirectir” (Bati, 2012: 22).
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Sembolik degere sahip iiriinler s6z konusu oldugunda en c¢ok karsufiiza ¢ikanlardan
birisi miicevherler ve en 6zelde pirlanta takilardir. Bu iriinlere bir taki olmanin Gtesinde
duygusal temelli, toplumsal, sembolik anlamlar yiiklenmektedir. Bu arastitmanin amaci,
sembolik tiiketim ¢er¢evesinden pirlanta tirlinlerine ait reklam filmlerinde karsimiza ¢ikan bu
sembolik anlamlarin nasil tiretildigini ve sunuldugunu ortaya koymaktir. Bu amagla, amagsal
ornekleme yontemiyle se¢ilmis pirlantali tirlinlere ait reklam filmleri soylem analizi yontemiyle
incelenmistir. Aragtirma sonucunda, pirlanta Uriinlere ask, sewgi, jsadakat gibi anlamlar
yiiklendigi goriilmektedir. Evlilik tekliflerinin, giiclii iligkdlerin, sevginin, sadakatin semboli
olarak bagrolde yer alan pirlantalar hangi yastan olursa olsun, her kadinin hayali olarak
resmedilirken; her erkegin de sevgisini gostermek i¢inkullanmasi gereken 6nemli bir ifade sekli
olarak karsimiza c¢ikmaktadir. Uriinlere yiiklénen ‘bu anlamlar hem reklam filmlerinin
hikayeleriyle hem de marka sloganlariylaspekistirilmekte, tiiketici zihnindeki sarsilmaz
duygusal konumu saglamlastirilmaktadir. En nihayetinde de‘piflantanin sadece bir taki oldugu
gercegi goz ardi edilerek, sevginin ve iligkiletin vazgecilmez bir pargasi ve duygulari ifadenin
mutlak bir unsuru olarak sunulmaktadir.

Anahtar Kelimeler: Reklamy,Soylem, Sembolik Tiiketim, Pirlanta.
JEL Kodlari: M30,M31, M37
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Food, Identity and Religion - “Tekne Fasting’ as Religious Identity Formation

Nazife GURHAN!?

Beyond being necessary for biological survival of human beings, food contains religious
and cultural codes. These codes are effective in shaping eating customs of people and offering
identity and drawing a symbolic border between individuals with differentdreligious beliefs.
Religious identity plays an undeniable role in the distinction between ‘us’ and “others. It is also
possible to say that the main determinant of the differences in eating,customs is religious
references.

Religion does not only form the belief systems of its believers; but it alse builds the
rules governing the society by spreading into all aspects life‘andhgoverning all institutions of
society. Religion also regulates eating customs, one of the most important aspects of daily life,
and plays an important role for creating a food culture? Religion places cultural meanings on
food and categorizes them as edible/inedible. In addition, religion,sometimes makes changes
on an ordinary diet and transforms food into a religious ritual. For example, fasting, the worship
performed by Muslims during the Ramadan by-not'eating\and drinking anything from morning
to evening, requires a change in the ordinary gating customs. Religion provides a religious ritual
by changing the eating customs of its believers by fasting and establishes its power over the
bodies and eating customs.

With the power that it establishes on eatingreustoms and with the food culture it offers
to its believers, religion actually-provides religious identity to its believers. For example, we
can say that a person fastingduring the Ramadan adopted a Muslim religious identity. ‘Tekne
fasting” as a way to gain.feligious identity is a strategy for encouraging children and giving
them religious identity. This form of fasting prevents small children from being hungry or
thirsty for a long time duringJdoeng,Ramadan days. Moreover, it raises awareness about fasting
for children. The"word “tekne’ derives from the word “tenkiye”, which means “giving an
identity” in Arabic. As an old Anatolian tradition, it is encouraging young children to fast in
almost every region of Turkeyand to give them an Islamic identity.

This study evaluated/the effects of ‘tekne fasting” on the process of acquiring religious
identity."In this study that uses qualitative research techniques, a focus group interview was
conducted with university students consisting of 15 people. In addition, an in-depth interview
was conducted with five secondary school students. Based on interviews carried out with in
total of 20 people, this study was conducted in Mardin. In this study, we evaluated ‘tekne
fasting” as a way of acquiring religious identity in the context of eating sociology and we tried
to reveal the relationship between religion, food and identity through the ‘tekne fasting’
experiences of children and young people.

By taking into account the tekne fasting experiences of the participants, we can say that
the tekne fasting plays an important role in the process of acquiring religious identity.
Moreover, we can say that adaptation of a religious ritual for the children and involvement of
all the members of the family to ensure that the child loves that religious ritual contribute to the

1 Dr. Ogr. Uyesi, Mardin Artuklu Universitesi Edebiyat Fakultesi Sosyoloji Bolumi, ngurhan71@gmail.com
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vividness of that experience even many years later. The participants frequently mentioned the
tolerance and love shown by the family elders during their tekne fasting experiences. Therefore,
we can state that the process of giving children a religious identity is should not be performed
by force, but through ensuring that the child loves the religious ritual as if he/she is playing a
game. A child’s adoption of a religious ritual at a young age and in the family environment
during his/her socialization process make it easier for him/her to acquire Islamic identity, and
in later years increase the likelihood of his/her fulfilling this worship.

Keywords: Food, Religion, Identity, Tekne Fasting, Islam.
Yemek, Kimlik ve Din -Dinsel Kimliklenme Bigimi Olarak Tekne Orucu

Yemek biyolojik olarak insanin hayatin1 devam ettirebilesiyicin gerekliolmasinin
otesinde dini ve kiiltiirel kodlar1 biinyesinde barindirmaktadit.,Bu kodlar insanlarin yemek
yeme aligkanliklarinin sekillenmesinde etkili olmakla kalmayip onlara/bir kimlik sunmakta ve
farkl1 dini inanisa sahip bireylerle arasinda simgesel birsirm,cizilmesinde etkili olmaktadir.
Biz ve oteki ayriminda dinsel kimligin dnemi yadsinamaz bir gercek olmakla birlikte yemek
yeme/beslenme aligkanliklarindaki farkliliklarin - temel belirleyicisinin  dini referanslar
oldugunu sdylemek miimkiindiir.

Din inananlariin inang sistemlerini kurmakla kalmayip teplumu diizenleyen kurallari
da inga ederek hayatin her alanina sirayet etmekte ve toplumun biitiin kurumlar tizerinde
etkisini hissettirmektedir. Ayni zamanda din giindelik | yasam akisinin en Onemli temel
taglarindan biri olan yemek-igmén aliskanliklarini da” diizenleyerek yemek kiiltiiriiniin
sekillenmesinde 6nemli bir rol oynamaktadir. Din besinlere kiiltiirel anlamlar yiikleyerek onlari
yenilir-yenilmez olarak kategorize etmenin disinda bazen de alisilagelen beslenme diizeni
tizerinde yaptig1 bazi degisikliklerle,ybeslenmeyi adeta bir dini ritiiele doniistiirmektedir.
Ornegin Ramazan ayinda Miisliimanlarmysabah ile aksam ezam arasinda hicbir sey yemeyip
icmeyerek gergeklestirdikleri bir ibadet olan orug, alisilagelen beslenme diizeni lizerindeki bir
aylik degisim lizerine ‘dayanmaktadir. Boylece din orug ibadetiyle inananlarmna beslenme
seklinin degismiesi iizerinden dini/bir ritiiel sunarak iktidarin1 inananlarinin bedenleri ve
beslenme bigimleri Gizerinde tesis-€tmektedir.

Din, beslenme aligkanliklari iizerinde tesis ettigi iktidarla inananlarina sundugu yeme-
icmekiiltiiriiyle aslnda onfara dinsel kimlik de kazandirmaktadir. Ornegin Ramazan ayinda
orug tutan bir insanin Musliiman dini kimligine sahip oldugu rahatlikla sdylenebilir. Dinsel
kimlik kazandizma yolu olarak tekne orucu da kiigiik ¢ocuklarin uzun Ramazan giinlerinde uzun
stire a¢ ve susuz kalmalarini1 6nlemek ve ¢ocuga orug bilincini kazandirmak i¢in yapilan bir
0zendirme ve dini kimlik kazandirma stratejisidir. Tekne orucu kavrami “tenkiye” kelimesinin
zamanla degismesinden olusmakla birlikte tenkiye kelimesi Arapca “kiinyelemek,
kimliklendirmek” anlamlarina gelmektedir. Bir Anadolu gelenegi olarak ortaya ¢ikan bu
uygulama iilkemizin hemen hemen her bolgesinde kiiciik cocuklarin orug tutmasini 6zendirmek
ve Islami bir kimlik kazandirmak i¢in yapilagelmis bir gelenektir.

Bu ¢aligmada tekne orucunun dini kimlik edinme siireglerinde nasil bir etki sagladigi
arastiritlmaya calisilmistir. Nitel arastirma tekniklerinin kullanildigi bu calismada 15 kisiden
olusan iiniversite Ogrencileriyle bir odak grup gorlismesi yapilmistir. Ayrica 5 ortaokul
ogrencisiyle de derinlemesine miilakat yapilmistir. Toplamda 20 kisiyle yapilan goriismelere
dayanan bu ¢alisma Mardin kentinde ger¢eklestirilmistir. Bir dini kimlik edinme bi¢imi olarak
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tekne orucunu yemek sosyolojisi baglaminda degerlendirdigimiz bu ¢alismada ¢ocuklarin ve
genglerin tekne orucu deneyimleri iizerinden din, yemek ve kimlik iligkisi aciga ¢ikarilmaya
caligilmistir.

Yapilan goriismelerde katilimcilarin tekne orucu deneyimlerinden hareketle tekne
orucunun dini kimlik edinme siire¢lerinde 6nemli bir rol oynadig1 goriilmiistiir. Bir ibadetin
cocuga gore uyarlanmasi ve ona sevdirilmesi i¢in ailenin biitiin fertlerinin ise katilmasi bu
deneyimin yillar sonra bile hafizalarda canli tutulmasina katki sagladigin1 soyleyebiliriz.
Katilimcilar aile biiyiiklerinin tekne orucu tutarken kendilerine gosterdigi hosgorii ve sevgiyi
sik sik dile getirmislerdir. Bu durumun ise dini kimlik edinme siireclerinin zorlama ile degil
sevdirme ve bir nevi oyun yoluyla olduguna bir isaret oldugunu ifade edebiliriz. Cocugun
toplumsallasma siirecinde aile igerisinde dini bir ritiieli daha kiiclik yaslarda yapmasi onun
Islami kimligi edinmesini kolaylastirmis ve daha sonraki yillarda bu ibadeti\yerine getirme
olasiligin yiikseltmistir.

Anahtar Kelimeler: Yemek, Din, Kimlik, Tekne Orucu{ Islam Dini.
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Semiotic Comparison of “A Bout De Souffle” and “Blue Velvet” Films on The Axis of
Modernity-Postmodernity

Nedret CAGLAR !, Aslihan DUMLU?

Abstract

Postmodernity constitutes the axis of this study which is associated‘with modernity in
terms of continuity for some of the contrast for some as well as modernity which is settled in
mind, language and life. Postmodernism, which draws attention with a'different perspective in
cultural, social, economic and political fields, cannot be explained in a single structure.
Therefore, in order to understand postmodernism, it is neceSsary to explain“the” era of
enlightenment as well as modernity.

In the study, the modernity-postmodernity relationship.and/ or the opposition will be
discussed in the sample of Jean-Luc Godard's “A bout de Souffle” andhDavid Lynch's “Blue
Velvet” films through the semiotic method. Thus, the views that'have gained meaning in the
context of modernity-postmodernism will be evaluated through the films in question.

Keywords: Modernism, Postmodernism, Enlighteament, Semiotic Method.
JEL Codes: Z00, 210, Z19,

Modernlik-Postmodernlik Ekseninde Serseri Asiklar ve Mavi Kadife Filmlerinin
Gostergebilimsel Karsilastirilmasi

Ozet

Zihipdey, dilde’we ya$amda” yerlesik hale gelmis modernligin yanmi sira bazilart igin
karsitlik, bazilartigin de siireklilik baglaminda modernlikle iliskilendirilen postmodernlik, bu
caligmanin ekseninirolustupmaktadir. Kiiltiirel, sosyal, ekonomik ve siyasal alanlarda farkli
bakas acisy ile dikkat'gekeén postmodernizm, tek bir yapi igerisinde agiklanamamaktadir. Bu
nedenle postmodernizmi anlayabilmek i¢in aydinlanma ¢aginin ve ayn1 zamanda modernligin
aciklanmas1 gerekmektedir.

Calismada modernlik-postmodernlik iliskisi ve/veya karsitligi gostergebilimsel yontem
lizerinden Jean-Luc Godard’in “Serseri Asiklar” ve David Lynch’in “Mavi Kadife” filmleri
ornekleminde ele alinacaktir. Boylelikle modernlik-postmodernlik baglaminda anlam kazanmis
goriislerin, s6z konusu filmler iizerinden degerlendirilmesi yapilacaktir.

1 Dr. Ogr. Uyesi Nedret Caglar, Siileyman Demirel Universitesi fletisim Fakiiltesi Genel Gazetecilik Ana Bilim
Dali, nedretcaglar@sdu.edu.tr

2 Doktorant Aslthan Dumlu, Siileyman Demirel Universitesi Sosyal Bilimler Enstitiisii Halkla fliskiler ve Tanitim
Ana Bilim Dali, m.aslihandumlu@gmail.com
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Anahtar Kelimeler: Modernizm, Postmodernizm, Aydinlanma, Gostergebilimsel
Yontem.

1. Giris

Modernizm ve postmodernizm literatiirde hem birbirinin devami sayilmakta hem de
birbirinden farkli konumlandirilmaktadir. Daha iyi bir diinya goriisii ile yola ¢ikan modernizm
ozellikle postmodernistler tarafindan siklikla elestiriye maruz kalmistir. “Post” eki ile geg
donem modernizm ya da modernizm sonrasi anlamina gelen postmodernizm; literatiirde
modernizmin reddi, modernizmin devami ya da modernizmin karsiti olarak tanimlanmaya
caligilmistir.

Aydinlanmayla bireyin aklin1 araci olarak kullanmasi sonucu farkindalik esigini
yiikseltmesi ve yeni olan1 kesfetmesi baglaminda ortaya ¢ikan modernizm Demir’e gore, 19.
yiizy1l itibariyle Batt Avrupa’yr etkisi altina alan bakis agis1 olarak degerlendirilmektedir
(Demir, 2018: 166). Gelencksel olandan baglarini kesin bir smirla ayirma amaci giiden
modernizm; siyaset, ekonomi, kiiltiir, sanat vb. pek ¢ok alana yayilarak toplumsal degisimleri
beraberinde getirmistir. Modern dénemde, modern bilingle olusturulmus eserler ise temelinde
eski kaliplarin yikilarak yerine modern olanin benimsenmesipamacmahizmet etmistir. Sinema
alaninda da hakimiyetini saglayan modernizm, modérn anlatt sinemasinin olusmasinda rol
oynamistir.

Oziinde modernizme yonelik elestirilefibarindiran postmodernizm ise 6zgiirliik,
farklilik ve hosgorii niteliklerini benimsemistir. Modernizmin,devami ya da modernizmin reddi
seklinde degerlendirilen postmodernizmin literatiirde kesin bir tanim1 bulunmamaktadir. Sarup,
postmodernizmin 1960 yilinda New York’da,sanat diinyasinda ortaya ¢iktigini, daha sonra
elestirmenler tarafindan da kabul gérdiigiinii venl970’lerde Avrupa’da kuramcilar sayesinde
gelistirildigini belirtmektedir (2040: 186). Bauman®a gore; postmodernizm modernizmde var
olan belirsiz kosullara kars1 darmus,ve tekligi elestirmistir. Kaliplasmis modern yargilari ters
yliz etmeyi amaglayan postmodernizmy, 6zgiirliik, farklilik ve hosgoriiyili benimsemistir (2003:
131).

2. 'Yontem

Gostérgebilimsel, yontemin kullanildigi ¢alismada Oncelikle modernizme ve
postmodernizme deginilerek sdz konusu iki terim tizerinde durulmustur. Calismanin 6rneklem
kismind literatiirde; modernsanlat1 sinemasinda yer alan Jean-Luc Godard’in “Serseri Asiklar”
filmi ile"postmodern-anlati sinemasinda yer alan David Lynch’in “Mavi Kadife” filmi
olusturmaktadir. Bunun bir sonucu olarak s6z konusu filmler lizerinden modernizm ve
postmodernizm érneklendirilmeye calisilmistir. Her film kendi igerisinde yer alan ilk 15
dakikasi ile sinirlandirilmis ve analizleri bu kesitler tizerinden yapilmastir.

3. Amag

Caligmada; modern ve postmodern anlat1 sinemasinda yer alan 6rnek filmler iizerinden,
modernizm ve postmodernizmin karsilastirilmasi yapilmis ve bu iki kavramin anlasilabilir
kilinmas1 amaglanmustir.
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4. Bulgular

Calismada modernizm ve modernlik kistasinda ele alinan “Serseri Asiklar” filmi,
modernizmin sinemada yansimasi seklinde degerlendirilmektedir. Modern dénemin, modern
insanina yapilan vurgular filmin her dakikasinda dikkati ¢ekmektedir. Ayrica oyuncu yonetimi,
kurgu, mekan segimleri ve pek ¢ok farkli olusumla klasik anlatidan ayrilan modern anlati
sinemast; geleneksel olan ile modern olan arasindaki ayrimi Serseri Asiklar 6rneginde oldugu
gibi acik¢a betimlemektedir.

Calismanin bir diger basamagini olusturan postmodernizm ve postmodernlik, Mavi
Kadife filmi {izerinden 6rneklendirilmeye ¢alisilmistir. Modern anlatinin ne reddedildigi ne de
tamamen kabul edildigi postmodernizmdeki ikilik, filmdeki karelerde; de kendisini
gostermektedir. Modern anlatidan farkli olarak benimsenen Ozellikler; karakter segiminde,
kadin ve erkegin temsiliyetinde, kaotik diizeninin betimlenmesinde yb. pek ¢ok sahnede
kendisini gostermektedir. Tek bir gercekligin olmadigi postmedernizmde gergekligin
degistirilerek yeni bir boyut kazandirilma durumu film anlatisinda da etkili olmustur.

5. Sonug

Literatiirde yer alan modernizm ve postmoderstizm karigikligi her alanda oldugu gibi
sinemada da filmler {izerinden betimlenmeye galisilmistir, \ Yapilan incelemeler ve
degerlendirmeler sonucunda agik¢a denilebilir ki;ymodetnizmi postmodernizmden kesin sinirlar
ile ayirmak zor bir ugras ¢abasina girmektirgBu iki terim hem birbirinden beslenen hem de
birbirinden ug noktalarda ayrisan ayn1 biitiinii farkl sekillerdeyyertimlama perspektifidir.
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A Literature Screening for Marketing Accounting and A General Evaluation

Sevgi Stimerli SARIGUL?Y, Serife KARAGOZ?2

1. Introduction

Businesses have to continue their development and continuity in a mare rigorous and
competitive environment, together with globalization. In order to be successful; businesses need
to be able to use global competitive strategies effectively and at the same time to be in a
continuous innovation and development. This situation has brought‘together ‘the marketing
information system and the accounting information system in a_coordinated and strategic
manner, revealing the importance of accounting data in the/determination of marketing
strategies. Marketing and accounting are vital functions for businesses. They also interact with
each other to a large extent.

In order to ensure that the marketing decisions are taken‘correctlyit is useful to support
these decisions with accounting and based on the cost basis. The aim of the study is to meet the
expectations of marketing function from accounting, ta determine directly related topics and to
reveal the effects and results of marketing degisions related,to accounting.

2. Marketing Accounting

Decisions taken in marketing should be supported by information obtained from reliable
sources. Especially in planningandicontrolling activities that can be realized in the future, the
information of the accounting'department is mostly used. The quality of a decision depends on
the proper resolution of<the,_problem.“Therefore, in order to facilitate the decision-making
process, information on marketing shouldbe supported by the information to be obtained from
accounting. Because thesinformation to ‘be obtained from accounting is the basic basis of
marketing decisions.” At this point, the relationship between marketing and accounting shows
itself in the sehse of marketing accounting (Ceran ve Inal, 2004: 63-64).

Coneeptually, marketing accounting has taken its place in business literature in
Germany. with the efferts of Kohler as a result of scientific discussions. Through accounting,
thedecisions taken in the field of marketing are valid and appropriate. Marketing accounting,
which has anyintegrated conceptual structure, can be expressed as collecting a various
information related to marketing and distributing it to the employees according to their needs
(Kohler, 1989: 118).

In the general framework, attempts to solve the problems between marketing and
accounting started in the late 1970s and continued in the early 1980s. Nowadays, studies on this
subject are still being done. The first initiative in this area is established under the name of
Marketing Accounting Center within the Cranfield School of Management in England and it is
known that it started its activities. The priority target addressed by this center is; development

! Dr. Ogr. Uyesi, Kayseri Universitesi, MYO, ssumerli@erciyes.edu.tr
2 Bilim Uzmani, krgz_srf@hotmail.com
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of existing financing instruments and support of cooperation in existing projects, filling the gap
between marketing and accounting (Wieder, 1999: 262-263).

Marketing accounting; this standard covers the costs of marketing functions that are
required for the delivery and return of the products to the buyers. It examines the reflections of
these costs to buyers, sales regions, products, distribution channels and order volumes. In
addition to this, it provides the support to the managers about the planning and taking decisions
by determining the information about the cost and controlling the costs (Badem ve Firat, 2011:
79).

3. Conclusion

While routine functions are carried out by enterprises, differences have started to be
manifested in the understanding of business administration within the“framework of changes
occurring in every area of life from past to present. Changes in_all.business functions from
procurement to marketing, sales and distribution have facilitated'the transition from traditional
marketing to modern marketing. In this direction, many issues ranging from product
development to design, production, advertising and distribution channgéls have entered the field
of marketing activities.

Marketing accounting is a special area for. marketing: control by providing the
information required for marketing decisions to.aeeounting (cost aceounting). Thus, marketing
accounting supports decision making in marketing and provides important information to the
enterprise in terms of competitors.

It is not right to link the profitabilitysand success of a business to accounting and
marketing departments. This succegsuis achieved by working in harmony with the departments
in the entire department. To make the concept of marketing accounting more effective in
business literature; Considering the, common working areas on the same axis, the bridge
between the functions of marketing and,accounting needs to be strengthened.

KeywordsaMarketing, Acceunting, Marketing Accounting.
JEL Codes: M10, M12, M16

Pazarlama Muhasebesine Yonelik Bir Literatiir Taramasi ve Genel Bir
Degerlendirme

1. Giris

Kiiresellesmeyle beraber, isletmeler gliniimiizde daha siki ve zorlu bir rekabet ortami
icinde gelisimlerini ve devamliliklarini siirdiirmek zorundadirlar. Isletmelerin basarili olmalari
icin kiiresel rekabet stratejilerini etkin bir sekilde kullanabilmelerinin yan1 sira ayni1 zamanda
stirekli bir yenilik ve gelisim i¢inde olmalar1 gerekmektedir. Bu durum pazarlama bilgi sistemi
ile muhasebe bilgi sisteminin birbiri ile koordineli ve stratejik olarak etkilesimini saglayarak,
isletmelerin muhasebe verilerinin, pazarlama stratejilerinin belirlenmesindeki énemini ortaya
cikarmistir. Pazarlama ve muhasebe isletmeler i¢in yasamsal fonksiyonlardir. Bunun yaninda
biiylik 6l¢iide de birbirleriyle etkilesim i¢indedirler.
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Pazarlama kararlarinin dogru alinmasinin saglanmasi agisindan, bu alinan kararlarin
muhasebe bilgileriyle desteklenmesi ve maliyet temeline dayandirilmasi faydali olacaktir.
Calismanin amaci, pazarlama islevinin muhasebeden beklentilerini karsilamak, dogrudan
iliskili konular1 belirlemek ve pazarlama ile ilgili kararlarin muhasebe agisindan etkilerini ve
sonuglarini ortaya koymaktir.

2. Pazarlama Muhasebesi

Pazarlamada alinan kararlarin, giivenilir kaynaklardan elde edilen bilgilerle
desteklenmesi  gerekmektedir. Ozellikle gelecekte gerceklestirilebilecek faaliyetlerin
planlanmasinda ve kontroliinde ¢ogunlukla muhasebe bdoliimiiniine bilgilerinden
faydalanilmaktadir. Bir kararin kalitesi, sorunu uygun bicimde ¢oziimlemeye baglidir. Bu
sebeple karar alma asamasmin kolaylagtirllmast igin pazarlamaya iliskin bilgilerin,
muhasebeden saglanacak bilgilerle desteklenmesi gerekmektedirs” Ciinkii \ muhasebeden
saglanacak bilgiler, pazarlama kararlarinin temel dayanak unsurlari niteligindedit:, Bu noktada
pazarlama ile muhasebe arasindaki iliski ¢cercevesinde pazarlamasnuhasebesi anlayispkendisini
gosterir (Ceran ve Inal, 2004: 63-64).

Kavramsal olarak pazarlama muhasebesi, Kohler’inggabalart ile Almanya’da, bilimsel
icerikli tartismalar sonucu isletme literatiiriindeki gerini almustir. “Muhasebe vasitasiyla,
pazarlama alaninda alinan kararlar gegerli ve uygun olmaktadir. Biitiinlesik bir kavramsal yapisi
olan pazarlama muhasebesi, “pazarlama ile ilgili ‘gesitli bilgileri toplayarak, calisanlara
ihtiyaglar1 dogrultusunda dagitilmasi” olarak 4fade edilebilir (Kohler, 1989: 118).

Genel gergcevede pazarlama ve muhasebe arasinda olusan problemleri ¢6zmeye yonelik
girisimler, 1970’lerin sonlarindan baglamig, 1980°lerin baglarinda devam etmistir. Gliniimiizde
de bu konuda ¢aligmalar halen yapiimaktadir.Bu konudaki ilk girisim Ingiltere’de Cranfield
Ydnetim Okulu biinyesinde, Pazaflama Muhasebesi Arastirma Merkezi adiyla olusturulmus ve
faaliyetlerine basladig1 bilinmektedir. Bu merkez tarafindan ele alinan 6ncelikli hedef; “mevcut
finansman araglarimin  gelistirilmesinve mevcut projelerdeki is birliginin desteklenmesi,
pazarlama ve muhasebesarasindaki boslugun doldurulmasidir” (Wieder, 1999: 262-263).

Pazarlama muhasebesi;gmamullerin alicilarina ulastirilmasi ve paraya ¢evrilmesinde
gereksinim duyulaeak pazarlama iglevlerinin maliyetlerini kapsar. Bu maliyetlerin alicilara,
satis bolgelerine, mamullere, dagitim kanallarina ve siparis hacimleri igerigindeki uygulama
alanlarina yanstmalagin, inceler#Bununla birlikte maliyete iligkin bilgilerin belirlenmesi ve
maliyetlefinckontroliinii saglayarak yoneticilere planlama ve alacaklari kararlar ile ilgili destek
saglag(Badem ve Firat, 2011: 79).

3. Sonug

Isletmeler tarafindan rutin islevler gergeklestirilirken, gecmisten giiniimiize kadar
hayatin her alaninda olusan degisiklikler cercevesinde isletmecilikle ilgili anlayislarda da
farkliliklar kendisini gostermeye baslamistir. Tedarik ¢alismalarindan pazarlamaya, satisa ve
dagitima kadar biitiin isletme fonksiyonlarina iliskin yasanan degisimler, geleneksel pazarlama
yaklasimindan cagdas pazarlamaya gecisi kolaylastirmistir. Bu dogrultuda iiriin gelistirilme
asamasindan tasarima, liretime, reklama ve dagitim kanallarina kadar birgok konu pazarlama
faaliyetlerinin alanina girmistir.

Pazarlama muhasebesi, pazarlamaya iliskin kararlar i¢in gerekli olan bilgileri
muhasebeden saglayarak (maliyet muhasebesi) pazarlama denetimi yapan 6zel bir alandir.
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Boylece pazarlama muhasebesi, pazarlama konusunda karar almayi destekler ve rakip
isletmeler agisindan isletmeye 6nemli bilgiler saglar.

Bir isletmenin karliligin1 ve basarisin1 sadece muhasebe ve pazarlama departmanlarina
baglamak dogru degildir. S6z konusu basari, tim departmandaki béliimlerin uyum iginde
caligmasi ile elde edilir. Pazarlama muhasebesi kavramini isletmecilik literatiiriinde daha etkin
bir duruma getirmek i¢in; ayni eksendeki ortak c¢alisma alanlarmin dikkate alinmasi,
pazarlamanin ve muhasebenin islevleri arasinda bulunan kopriiniin giliglendirilmesi
gerekmektedir.

Anahtar Kelimeler: Pazarlama, Muhasebe, Pazarlama Muhasebesi.
JEL Kodu: M10, M12, M16
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Sug’oriladigan Bo’z Tuproglardan Unumli Foydalanishda G’o0’zani Qo’shgatorlab
Ekish Samaradorligi

Eshmurodova M.Q.!

Hozirgi kunda, Respublikamizning dunyo bozoriga chigishi paxtachilikda yuqori tola
sifatiga ega bo’lgan, yanada ertapishar, jahon bozorida ragobatbardosh mahsulotlar ishlab
chigarishni talab gilmogda. Bu esa 0’z navbatida sifatli paxta hosHi yetishtirish uchun
yangidan-yangi g’o’za navlarini yaratish va ularning agrotexnikasi astida tadgiqot ishlarini
muntazam kuchaytirish va ularning natijalarini ishlab chigarishga keng jorty etib borishni
taqozo etadi. Har bir g’o’za navining hosildorligi va tolasining sifat\ko’rsatkichlasi ilmiy
jihatdan asoslangan, yuqori saviyadagi zamonaviy agrotexnikaga rioya qilishga hamda ularning
biologik xususiyatlarini hisobga olgan holda tegishli agrotadbirlarni“ishlab chigish dolzarb
vazifa xisoblanadi.

G’0’za navlarining hammasi ham mintaganing ekologik = sharoitlariga mos
kelavermasligi bu navlarning shu mintagaga mosjagrotexnika tadbirlarini ishlab chigishni talab
giladi. G’o’zaning o’sib-rivojlanishi turli gomillar ta’sirida o’simlikda sodir bo’ladigan
biokimyoviy jarayonlarga bog’ligdir. Bular tuprogning Stfatiga; unumdorligiga, namligiga,
haroratiga, oziga moddalarni qo’llash me’yeriga, shuningdek, kunning uzun va qgisqaligiga
bog’liq bo’lgan jarayonlardir.

Tadgigot metodlari va ob*ektlari: Dala tajribalari Samargand viloyatining o’tloq bo’z
tuproglari sharoitida o’tkazildi: Tajribadalasining tuproglari eskitdan sug’oriladigan, mexanik
tarkibi o’rta qumog.

Dala tajribasi o*tkazilgan tuproglarning agrokimyoviy xolatini tavsiflvsh uchun taxlillar
o’tkazildi. Tupreqning xaydalma gatlamida gumusning miqgdori — 1,30 foiz, yalpi azot-0,097
foiz, yalpi fosfor — 0y162 foyiz, yalpi kaliy — 2,42 ni tashkil etadi. Tuproq profilining quyi
gatlamlariga garab ozuga elementlari kamayadi.

Tajribalar “Dala tajribalarini o’tkazish uslublari”, “Ekinlarni oziglantirishda mineral va
maxalliy® 0’g’itlardan” wfoydalanish bo’yicha tavsiyanomalar”, “Metodsr agroximicheskix
issledovaniy pochv” be’yicha olib borildi.

Tadqiqot natijalari: G’0’zani pushtaga go’sh gatorlab ekish orgali sug’oriladigan yer
maydonlarini, urug’lik chigit , yonilg’i-moylash materiallari, suv va mineral o’g’itlarni tejab
golish hisobiga yuqori hosil olish imkoniyati yaratiladi.

G’0’za pushtaga ekilganda nixollar suv va mineral o’g’itlardan unumli foydalanadi,
yorug’lik va issiqlik energiyasidan foydalanishning optimal holati vujudga keladi natijada

L Eshmurodova M.Q. Samargand veterinariya meditsinasi instituti katta o’qgituvchisi
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texnika, mineral 0’g’it sarfini kamaytirish hisobiga hosildorlik yuqori bo’lib, sohaning igtisodiy
samaradorligi oshiriladi.

Paxtachilikda go’sh gatorlab ekish texnologiyasini qo’llashda tuprogning fizik-mehanik
tarkibi, yer osti suvlarining sathi, ekin maydonining relsefi, tuprogning sho’rlanish darajasini
aniq xisobga olish zarur.

Chigit ekishdan oldin chizellangan ekin maydonining xar gektariga 15-20 tonnadan
mahalliy o’g’it solish tuproq unumdorligini oshirib, uni namligini uzoq vaqt saglanishiga
yordam beradi.

Chigitlarning bir tekis unib chigishi tanlangan joyning nishabligi va berilishi lozim
bo’lgan suvi me’yorida bo’lishiga bog’lig. CHunki gator oralariga yuborilgan suv ko’llab
golmasligi kerak. Suvni bir me’yorda ogizilishini ta’minlash uchun egatlarga shlang orgali suv
yuborilsa pushtalar tekis namlanadi. Uning gektariga 350-400 m® suV sarflanishi optimal
me’yor hisoblanadi. Suv sarfining me’yordan oshirilishi pushtalarga“suvsehigib ketishiga,
tuprogni yuvilishiga sabab bo’lib yer yetilishini kechikishiga olib keladi.

Etilgan pushtalarga chigitni ekish tuproq namligi va haroratiga garab belgilanadi.
CHigitni 3-5 sm chuqurlikka chigit ekish magsadga muvofiqdir. Birog/havo harorati ko’tarilib
nam gochish ehtimoli kuzatilganda ekish chuqurligini /5<6"smygilib“belgilagan ma’qul.CHigit
ekish me’yori gektariga 55 kg dan belgilansa, har gektardan odatdagi ekish tizimiga nisbatan
17,1 kg dan urug’lik chigit tejab golinadi.

Chigitlar pushtaga ekilganda pushta ustida bo’lganligi uchun nixollarni tuproq ko’mib
qolish xavfi bo’Imaydi. SHu sababli nihgllarning 70 fayizisuhib chigishi bilan birinchi
kulstivatsiyasini o’tkazish mumkin. Bu usulda nihollarniy 1-sug’orishgacha texnika bilan 3-4
marta ishlov beriladi, g’0’za pushtada o’stirilganligi uchun gator oralarini chuqur yumshatish
shart bo’Imaganligi sababli yonilgZi-moylash materiallari tejaladi. Oddiy usulda esa dalaga 5-
6 martadan texnika ishlov beradit

Bu texnologiyada g’e’zadanwyugori xosil olish ko’p jixatdan ekilayotgan navning
morfo-fiziolgik xususiyatlariga bog’ligaG’o’za pushtaga ekilganda issiglik va yorug’likdan
optimal foydalanganligi uchun har gektaryerga qo’shimcha 15-20 foyiz ko’p ko’chat qo’yish
mumkin. SHuning uchunsgo’shgatorlab” g’0’zaning 1 tipda shoxlaydigan navlarini ekish
magsadga muvofiqdir. Natijada ko’chat hisobiga ham hosildorlikni gektariga 2-3 tsentnerga
ko’tarish imkaniyati yaratiladi.

Sugrorish yer osti suvlart chuqurligi va g’o’za holatiga garab belgilanadi.Taralgan suv
traktorning 3 ta g’ildiragi yurgan egatlarga ogiziladi va pushtalar 70-70-80 foyiz namlangunga
gadar davem ettiriladi. Bahori seryog’in bo’lgan kunlarda ham yomg’ir suvining tuproqga tez
singib ketishiptufayli gatqaloq bo’Imaydi. Natijada nixollar ildiz chirish va gommoz kasalliklari
bilan deyarli zararlanmaydi.

Sug’orish o’tkazilguncha kulstivator ishchi gismlarining yuza ishlov berishi hamda
sug’orishdan so’ng pushtaga ishlov berilmaganligi sababli nixolni shikastlanishi kam bo’lishi
tufayli pushtadaga ekilgan nihollarning birinchi va ikkinchi tartibli yon ildizlarida vilt kasalligi
kam uchraydi.

Bu texnologiyada g’o’za nihollari yorug’lik va issiglikdan optimal foydalanganligi
sababli g’ovlab ketmaydi. Kultivator g’ildiraklari yon shoxlarn shikastlamaganligi sababli gora
shira zarakunandalarining xavfi kamayadi. Pushtaga ekilgan g’o’za oddiy usulga nisbatan
sutka davomida 7-8 daraja ko’p foydali harorat va yorug’lik olganligi sababli nihollar 2-3 kun
oldin unib chigadi.
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G’o’zada ko’saklarning sonini va ochilish tezligini ortishi pushtadagi tuproglarning
mexanik tarkibiga bo’lishi bilan bog’lig. O’g’itlar pushtaga solinganligi tufayli sug’orish
davrida yuvilib ketmaydi. Pushta sug’orilmaganligi sababli begona o’tlar kam bo’ladi va ular
tuprog oziq elementlaridan foydalana olmaydi. Bunday tuprogda g’o’za ildizining erkin
rivojlanishi va chuqur Kkirib borishi hisobiga yon ildizlar ozig elementlardan unumli foydalanadi
va natijada g’0’za oddiy usulga nisbatan 10-15 kun erta pishadi.

Sug’orish suvi qo’sh gatorlab egat tagidan berilib pushta bir hil namlanganligi bois
tuprogning haydalma gatlami deyarli qurug va yumshoq holda saglanadi. Bu usulda tuproqga
berilgan barcha ozuga moddalardan ildiz unumli foydalanadi. Sug’orish suvi sarfi esa bu usulda
1 ga maydonga oldingi usulga nisbatan 350 m? gacha kam bo’ladi.

Tadgiqgot natijalarida g’o’za navlarini pushtaga yakka gator va ge’shgator usulida
ekishni, magbul ko’chat galinliklari, ma’danli o’g’itlar me’yorining joriy etilganligi orgali 10—
12 kun ertagi, gektaridan qo’shimcha 4-6 tsentner, tola sifati 10-15 foizgawugoribo’lgan paxta
hosili yetishtirishga erishilganligi, fermer xo’jaliklarida daromad 10-15 foizga ko’payib,
gektaridan 360-400 ming so’m sof foyda olish imkoniyatlari yaratilganligi tajribalarda
aniglangan.

SHunday qilib, g’0’zani qo’shgatorlab ekish texnelogiyasinifishlab chigarishga joriy
gilinishi bir gator afzalliklarga ega ekanligi aniglandi va'uni fermer. xo’jaliklarida samaradorligi
tuproq, iglim va g’o’za navlariga hamda uni yetishtirish texnologiyasini to’g’i o’tkazilishiga
chambarchas bog’liq.

Foydalanilganiadabiyotlar ro’yxati
M.Muhammadjonov, A.Zokirov. G’o’zaagrotexnikasi. T.: Mehnat, 1995.
E.T.Shayxov va boshqalaf. Paxtachilik. Toshkent-Mehnat-1990..

M.M.Adilov va boshqalar. Qishlog xo’jalik ekinlari yetishtirishda innovatsion
texnologiyalar. Qo’llanma’, Toshkent 2013.

B.A.Sulaymonov va boshgalar Kuzgi bug’doy va g’0’za yetishtirish asoslari. Toshkent
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Yiiksek (")grenim Ogrencilerinin Bagimsiz Denetim Meslegine Bakis Acilarinin
Degerlendirilmesine Yonelik Bir Arastirma

Mustafa MORTAS?, Osman CEVIK?

1. Giris

Isletmeler, kendi faaliyetleri ile ilgili olarak giivenilir, anlasilabilir, karsilastirilabilir ve
ihtiyaca uygun finansal bilgileri sunmak zorundadirlar. Giiniimiizde hem sunulan bilgilerin
cesitlenmesi hem de bu bilgilerden faydalanan finansal bilgi kullanicilarimma, sayisinin artmast
sonucunda s6z konusu bu finansal bilgiye olan ihtiya¢ ve glven_duygusu da giderek daha
onemli hale gelmistir (Citak, 2009. 11). Ancak siirekli gelisménin yasandig1 ve buria bagli
olarak giderek karmasiklasan isletme ortaminda sunulan finansal, bilgilerin dogrulugunda da
bazi1 hatalarin oldugu bir gercektir.

Yasanan finansal kriz ve skandallar giivenilir e yiiksek kalitelifinansal raporlamaya
olan ihtiyaci artirmistir. Bu durumun bir sonucu olarak da kaliteli ve\bagimsiz denetimin dnemi
ortaya ¢cikmistir. Ayrica, isletme faaliyetlerinin ve,gergeklestirdigi islemlerinin daha karmasik
hale gelmesi ve finansal tablo kullanicilarmaf ihtiyaglarmin farklagsmasi nedeni ile finansal
raporlama uygulamalarinin anlagilabilirliginin azalmasi sonue@bagimsiz denetimden gegmis
finansal tablolar daha 6nemli hale gelmistir (Karatas, 2014. 124).

2. Bagimsiz Denetim Kavram

Kavramsal olarak bagimsizy denctim, Amerikan Muhasebe Birligi (American
Accounting Association)ybiinyesinde faaliyet gosteren Temel Denetim Kavramlart Komitesi
(Basic Auditing Concepts Committee) tarafindan 1972 yilinda yapilan bagimsiz denetim tanimi1
esas alinmaktadir Bunaigéré bagimsiz denetim, “iktisadi faaliyet ve olaylarla ilgili iddialarin
onceden saptanmis Olgiitlere uygunluk derecesini arastirmak ve sonuglari ilgi duyanlara
bildirmek amaeiyla tarafsizca kanit toplayan ve bu kanitlar1 degerleyen sistematik bir stireg”
olarak ifade edilmektedir (Demir vd., 2016. 38).

19. Yiizyilda, isletmelerin faaliyet alanlarinin genislemesi, tretim tekniklerinin
degismesi,) genis ve ‘karmasik organizasyon yapilarinin ortaya g¢ikmasi, isletme sahibi
yoOneticilerin yerini profesyonel yoneticilerin almasi denetim mesleginin 6n plana ¢ikmasina
neden olmustur.,1900°1i yillarin basinda denetcilerin belge ve kayitlarda olabilecek hata ve
hileleri tespit etmeye yonelik denetim yaklasimi olan “belge denetimi” yaklasimi ortaya
cikmigtir. 1930’lu yillardan itibaren finansal tablolarin bir biitlin olarak incelenmeye
baslanmasiyla “mali tablo denetimi” yaklasimi gelismistir. Sonraki yillarda isletmelerin ig
kontrol yapilarina agirlik vermeye baglamalari sonucunda denetgiler, yaklasimlarini gelistirerek
“sistemlere dayali denetim” yaklasimini benimsemislerdir. Bilgisayar uygulamalarinin,
analitik inceleme prosediirlerinin, istatistiki Ornekleme yOntemlerinin yaygin bicimde
kullanilmaya baslanmasiyla birlikte “yOnetim/faaliyet denetimi” yaklasimi gelismistir

! Dr. Ogr. Uyesi, Karamanoglu Mehmetbey Universitesi, mortasmustafa@gmail.com
2 Prof. Dr., Karamanoglu Mehmetbey Universitesi, osmancevik@hotmail.com

Innovation and Global Issues Congress IV | Congress Publications 5



&

= November 22-24, 2018 Antalya Extended Abstracts Book
(Ataman vd., 2001. 16). 2000°1i yillardan sonra karsilasilan biiyiik 6l¢ekli finansal skandallar
sonucunda ise “risk odakli denetim” yaklasimi ortaya ¢ikmistir (Selimoglu vd., 2017. 4).

Finansal raporlarin gergege uygun, anlagilabilir ve finansal bilgi kullanicilarinin ihtiyag
duydugu faydali bilgiyi saglamasi finansal raporlarin niteliksel Ozelliklerinden biri olan
dogrulanabilirlik 6zelligi ile de vurgulanmistir. Dogrulanabilirlik 6zelligi, finansal bilgi
kullanicilarinin, bilginin agiklamay1 amacgladigi ekonomik olay1 gergege uygun bir sekilde
sundugundan emin olmasina yardimci olur. Dogrulanabilirlik, farkli bilgi diizeyindeki ve
bagimsiz gozlemcilerin belirli bir aciklamanin ger¢ege uygun sunuldugu hususunda goriis
birligine varabilmeleri anlamina gelmektedir (KGK, Kavramsal Cerceve. 10). isletmelerde
iiretilen finansal bilgilerin isletmenin i¢ ve dis paydaslarina sunulmasi finansal raporlarin dogru,
diiriist ve giivenilir olarak hazirlanmasi gerekmektedir.

Bu baglamda, Bagimsiz Denetim Standardi 200'de “denetimin " amaci, hedef
kullanicilarin finansal tablolara duydugu giiven seviyesini artirmaktir'yseklindeki ifade bu
durumu agik¢a vurgulamaktadir (KGK, Bagimsiz Denetim Standardi 200, 4).

3. Bagimsiz Denetim Meslegine Bakis A¢ilarinin Degerlendirilmesine Yonelik Bir
Arastirma

3.1. Arastirmanin Amaci ve Kapsam

Caligmada, iktisadi ve idari bilimler /fakiiltesi Ogrencilerinin bagimsiz denetim
meslegine bakis acilarinin tespit edilmesi amaclanmistir. Calisma igin yapilan anket
uygulamasinda 2017-2018 egitim yil1 bahar donemi sonunda KMU Iktisadi ve Idari Bilimler
Fakiiltesi Isletme, Iktisat ve Siyaset Bilimi ve\Kamu Y&nétimi béliimlerinin ikinci, {i¢iincii ve
dordiincii simif dgrencileri secilmistir. Iktisadi Ve idari bilimler fakiiltesi biinyesinde yer alan
Uluslararas: Ilisikler Boliimii dgfencileri 6grenimgsiifesince herhangi bir muhasebe dersi
almadiklar i¢in uygulama disubirakilmislardir.

Diger taraftan, birinci sinif 08rencileri her ne kadar genel muhasebe dersinde, serbest
muhasebeci ve mali mig§avirlik ile yeminli mali miisavirlik ile bagimsiz denetcilik meslekleri
hakkinda belirli oranda bilgi edinseler de hem O6grenciliklerinin ilk yilinda olduklari igin
mezuniyetten sonsaneler yapabilecekleri hakkinda net bilgilerinin olmamasi hem de bagimsiz
denetim meslegi hakkinda yeteri kadar bilgiye sahip olmamalari nedeniyle uygulamaya dahil
edilmemislerdin, Anket, uygulamasi 2017-2018 egitim yilinin bahar doneminde toplam 315
ogrenciyléyapilmig‘ancak 10 adet anket eksiklikleri nedeni ile gegersiz sayilmis ve analizler
305 anket lizerinden gerceklestirilmistir.

3.2. Anket Gelistirme ve Verilerin Hazirlanmasi

Calisma, bir saha arastirmasi olup, Iktisadi ve Idari Bilimler Fakiiltesi Ogrencilerinin
bagimsiz denetim meslegine bakis acilarini belirlemeye yonelik anket uygulamasi yapilmistir.
Uygulanan anket calismasi, yapilan literatlir taramasi1 sonucu olusturulmus olup, benzer
konularda daha o6nce uygulanan anketlerin, Uzerinde birtakim degisiklikler yapilarak
gelistirilmistir (Tepeli & Kayhan, 2015; Erduru vd., 2017; Cetinoglu & Bakar, 2017). Anket;
demografik bilgiler ve bagimsiz denetim meslegine bakis agilar1 ile ilgili ifadeler olarak iki
boliimden olusmaktadir. Birinci bolimde, dgrencilerin demografik yapilarimi belirlemeye
yonelik sorular yer almaktadir. Anketin ikinci boliimiinde ise, 6grencilerin bagimsiz denetim
meslegine bakis agilarinin belirlenmesine yonelik sorular yer almaktadir.
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3.2. Bulgularin Degerlendirilmesi

Yapilan anket ¢alismasindan hareketle yapilan giivenirlilik analizi sonucunda Cronbach
Alfa katsayist oldukca yiiksek (0=0,904) bulunmustur. Yani yapilan anket ¢alismasinin
giivenirlilik diizeyinin oldukga yiiksek oldugu tespit edilmistir.

1- Demografik Ozelliklerle Iigili Bulgular

Ankete katilan Ogrencilerin %58 bayan, %42’sinin ise erkek dgrencilerden olustugu
belirlenmistir. Ogrencilerin 6grenim tiirleri agisindan degerlendirilmesi sonucunda ise
%51,5'inin normal 6gretim, %48,5'inin de ikinci 6gretim dgrencilerinden oldugu goriilmiistiir.
Elde edilen verilere gore, ankete katilan dgrencilerin, %85,2'si Isletme, %6,2'si Iktisat, %8,5’i
de Siyaset Bilimi ve Kamu Y 6netimi boliimii 6grencilerinden olusmustur.

2- Bagimsiz Denetim Meslegine Bakis Acilari Ile Ilgili Bulgular

Ankete katilan 6grencilerin ifadelere verdikleri cevaplarin frekansive,ytzde analizleri
yapilmis ve asagidaki Tablo 1'de yer alan sonuglar elde edilmigtir. Katilimenlarin blyuk
cogunlugunun (%71,5' -kesinlikle katiliyorum ve katiliyorumifadesinin toplami)bagimsiz
denetim meslegini kariyer yapma imkani1 olan bir meslek olarak algiladiklar: gorilmektedir.

Ankete katilan 6grencilerin, bagimsiz denetim meslegini."bagumsiz ¢aliymaya izin veren
bir meslek olarak algiladiklarini™ ifade edenler ile, ?hareketli've, dinamik-bir meslek olarak
algiladiklarini™ ifade edenlerin katilim diizeyleri yoniiyle birbirlerine /olduk¢a yakin sonug
verdigi Tablo 1'de goriilmektedir.

Tablo 1: Katilimcilarin Bagimsz Denetim Meslegine Bakis Ac¢ilarina Y 6nelik Frekans Tablosu

g g X = =

- 28l |2 |E |gE

= =] (<
Ifadeler E é E g E E E ‘_E_

o s = = 5 =

$E|3 | |2 |¢8 |8

Disiplinli ve diizenli calisma gerektiren bir meslek Frekans | 23 32 59 141 50 305
oldugunu diisiiniiyorum % 75] 105] 193] 462 | 164|100
Giiven esasina dayanan bir meslek oldugunu Frekans | 12 28 78 133 54 305
diistinliyorum % 3,9 9,2 25,6 43,6 17,7 | 100
Kariyer yapma imkéni olan bir meslek oldugunu Frekans | 12 24 o1 147 1 305
digtiniiyorum % 3,9 79| 167 | 482 | 233100
Meslegin geleceginin'daha iyi olacagini dusiiniiyorum Frekans | 14 28 L 129 S 305
% 4,6 9,2 25,2 42,3 18,7 | 100
Is olan@klar1 fazla olan birmeslek gldugunu Frekans | 13 36 89 122 45 305
diigiiniiyorum % 43 11,8 29,2 40,0 14,8 | 100
Uzun‘dénemde yiiksek yasam'standartlari sunabilen bir | Frekans | 12 37 84 119 53 305
meslek oldugunu-diigiiniityorum % 3,9 121 27,5 39,0 17,4 | 100
Is bulma potansiyelifazla olan bir meslek oldugunu Frekans | 16 36 93 128 32 305
diistiniiyorum % 5,2 11,8 30,5 42,0 10,5 | 100
Bagimsiz galismaya izin veren bir meslek oldugunu Frekans | 23 50 72 123 37 305
diistiniiyorum % 7,5 16,4 23,6 40,3 12,1 | 100
Ise girildigi andan itibaren yiiksek gelir elde edebilecek | Frekans | 19 58 63 117 48 305
bir meslek oldugunu diisiiniiyorum % 6,2 19,0 20,7 38,4 15,7 | 100
Hareketli ve dinamik bir meslek oldugunu Frekans | 21 43 79 127 35 305
diistiniiyorum % 6,9 14,1 25,9 41,6 11,5 100
Toplum iginde statii saglayan bir meslek oldugunu Frekans | 12 37 69 142 45 305
distiniiyorum % 3,9 12,1 22,6 46,6 14,8 100

Yapilan t-testi sonucunda normal Ogretim Ogrencileri ile ikinci 6gretim Ogrencileri
ifadelere benzer cevaplar verdikleri diger bir ifade ile istatistiksel olarak verilen cevaplar
acisindan anlamli bir farkliligin olmadig tespit edilmistir.
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Cinsiyet agisindan degerlendirildiginde bayan 6grenciler erkek 6grencilere gore ifadelere

daha ¢ok katildiklar1 yani ifadeler e daha ¢ok olumlu cevap verdikleri yapilan t—testi sonucunda

belirlenmistir. Ogrencilerin yasadigi bolgeler agisindan istatistiksel olarak ifadelere verilen
cevaplar agisindan anlamli bir farkliligin olmadig1 belirlenmistir.

En cok ilgi geken ders tirli agisindan ise, “Muhasebe alani ile ilgili derslere ilgi duyan”
ogrenciler “Uretim ve pazarlama alani ile ilgili derslere ilgi duyan” ogrenciler arasinda
istatistiksel olarak anlamli bir farkliligin oldugu belirlenmistir.“Y netim ve organizasyon alani
ile ilgili derslere ilgi duyan” 6grenciler ile “Sayisal ve istatistik alani ile ilgili derslere ilgi
duyan” 6grenciler arasinda istatistiksel olarak anlamli farkliligin oldugu belirlenmistir.“Say1sal
ve istatistik alan1 ile ilgili derslere ilgi duyan” 6grenciler ile “Uretim ve pazarlama alani ile ilgili
derslere ilgi duyan” Ogrenciler arasinda istatistiksel olarak anlamli bir farkliligin oldugu
belirlenmistir.

4. Sonug

Ankete katilim yapan 6grencilerin boliimleri agisindan genel ‘olarak isletme bolimii
ogrencilerinin muhasebe ile bagimsiz denetgilik meslegini siirdurme yoniindeki egilimlerinin
daha fazla olacagi yapilan ¢aligma sonucunda elde edilen"digeénbir bulgudur.

Ifadelere verilen cevaplarin ortalamalari alindiginda, en: yiiksek ortalama “bagimsiz
denetcilik mesleginin kariyer olanagi sunan bir meslek” olarak algilandigi tespit edilmistir. En
yiiksek ortalamaya sahip olan diger ifade ise, ankete Katilan 6grenciler “bagimsiz denetim
mesleginin gliven esasina dayanan bir meslek™ olarak algiladiklasm‘ifadesi yer almaktadir. Yine
en ylksek ortalamaya sahip olan diger bir ifade ise; 6grenciler, “meslegin geleceginin daha iyi
olacag1” yoniindeki diistincelerini belirttikleri ifade oldugu goriilmiistiir.

Diger taraftan, 6grencilerift babalarinin mesleklerinin, 6grencilerin bagimsiz denetim
meslegine bakis agilarindag herhangi bir etki etmedigi gibi, oOzellikle g¢ocuklarin
olaylara/mesleklere bakis agilarinda‘etkisi olabilecegi diisiiniilen annelerin egitim durumlarinin
ayni sekilde dgrencilerinsbagimsiz denetim meslegine bakis acilarinda herhangi bir etkisinin
olmadigi sonucu da belirlenmistir.

Bununla bitlikte anKet uygulamas: sadece KMU IIBF &grencileri iizerinde yapildig1 igin
analiz sonuglasfh1 Tiirkiye'deki tiim IIBF 6grencileri iizerine genellemek uygun olmayacagi
ayrica belirtddmelidir.

Anahtar Kelimeler: Bagimsiz Denetim, Bagimsiz Denet¢i, Muhasebe Egitimi
JEL'Kodu: M41, M42, M49
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Working Conditions of Tourism Employees, Problems Faced and Solutions
Recommended (A Case Study on Hotels and Employee Satisfaction)

H. Neyir TEKELI?

Both in the world and in Turkey; when the development of the tourism sector is
analyzed, an obviously increasing trend of this sector is clearly observed. Alspi€alled smokeless
industry, the tourism sector is among the key stones of the service sector. It'is completely a
labor-intensive sector in which widely utilized man power is inevitable. This 'sector is much
more dependent on man power and the conditions affecting it (rather than-ather, factors), not
only by means of costs but also by all means (such as time, labor guality, legal frame,and social
conditions). Considering that the total contribution of tourism reévenuesto the Turkish'economy
over the last 13 years is over $150 billion, the fact that ‘Turkey is a/tourism destination’ is
indisputable. As in many other service sectors, the tourismuindustry-also includes issues such
as excessive workload and even the complexity and time limit of the warks, since it is a labor-
intensive sector. Indeed, the tourism industry employees who"have jthese characteristics,
especially due to full capacity operation of theatourisSm enterprises during popular season
periods, have feelings of exhaustion and unhappiness that cause them to be under stress. In the
tourism industry, where the concepts of time and complexity are‘important, employers strongly
feel the pressure of time. Tourism enterprises are 7/24 hours service providing facilities. In
addition to all of these reasons, more work due to compulsory reasons, overtime work in
extraordinary cases, the obligation"to work on nationalsholidays and general holidays, the lack
of proportionality of the wages‘with the labor committed, the insufficiency of social security,
and the seasonal unemployment at the,end of the season negatively affect the employers in the
sector. Irregular working.times and the'many reasons mentioned above in this area are not only
the time pressure for those who are employed, but also negatively affect their private lives and
even their health. Workingglifeirregularity is accompanied by insomnia, non-adaptation to
social life and depression. In tourism, a sector that requires the service to be offered totally by
humans, employees need to ke satisfied by the foundations they work with. In this article, the
hardship of workingsconditions of tourism workers and the efforts to improve their working
conditions will beanalyzed and problems will be discussed in a case study (an investigation on
employee,satisfaction in a/5-star hotel in Antalya).

Keywords:” Tourism, Employment in Tourism, Problems Faced by Labor Force in
Tourism

1 Dr., Istanbul Kultlr University
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Turizmde Istihdam Edilen isgiiciiniin Cahisma Kosullari, Karsilastiklar:
Sorunlar ve Coziim Onerileri (Ornek Cahsma: Antalya Bolgesi Secilen Ornek Otel ve
Calisan Memnuniyeti Calismasi)

Dlnyada ve Turkiye de turizm sektoriiniin gelisimi incelendiginde, bu sektOrin
yiikselen bir ivme arz ettigi goriilmektedir. Bacasiz sanayi olarak adlandirilan turizm sektorii
hizmet sektoriiniin agir taglarindan olup; biitiiniiyle emek yogun, kaginilmaz olarak da insan
emeginin yaygin olarak kullanildigi bir sektordiir. Sadece maliyet degil, her anlamda (zaman,
isgiicii kalitesi, yasal gergeve, sosyal sartlar gibi) insan emegi ve onu kontrol eden sartlara diger
faktorlerden daha fazla bagimli olan bir sektordur. Turizm gelirlerinin Tilrk ekonomisine, son
13 yilda toplam katkisinin 150 milyar dolarin iizerinde oldugu. g6z Onlinde
bulundurdugumuzda; Tirkiye nin bir turizm ilkesi oldugu tartisilmaz,bir gergektir. Diger
hizmet sektorlerinde ki birgok alanda oldugu gibi; turizm endiistrisi.desemek ~yogun sektor
olmasi sebebi ile muhafaza ettigi  asir1 is yiikii ve hatta islerin karmasikligr ve siireli olmasi
gibi konular1 igerisinde barindirmaktadir. Gergekten de bu @gzelliklere sahip “alap- turizm
endustrisinde, bilhassa ylksek sezon ddnemlerinde turizm-isletmelerinin tam kapasite ile
calismasi; bu sektor calisanlarinda bitkinlik ve mutsuzluk duygulariniwmeydana ¢ikarmakta ve
turizm calisanlarinin stres altina girmelerine nedenolmaktadir.” Zaman kavraminin ve
karmagasinin mithim oldugu turizm endiistrisinde istihdam edenler, zaman’baskisini kuvvetle
hissetmektedirler. Turizm isletmeleri, 7/ 24 saat_hizmet veren muesseselerdir. Tiim bunlarin
yansira zorunlu sebepler ile fazla ¢alisma, olagantiistiihallerde fazla mesai, ulusal bayram ve
genel tatil giinlerinde ¢alisma zorunlulugu, ticretlerin verilememekde dogru orantida olmamasi,
sosyal giivenligin yetersizligi, sezon bitimletinde yasanan mevsimlik issizlik sektorde istihdam
edenleri olumsuz etkilemektedir. Diizensiz zaman sartlart ve bahsi gecen bir¢ok sebep bu
alaninda istihdam edilenlere zamangdbaskisini tam,manaswyla hissettirdigi gibi, 6zel yasantisini
ve hatta sagligini olumsuz bir bigiide etkilemektedir. Calisma hayat1 diizensizligi beraberinde;
uykusuzluk, sosyal hayata 4adapte olamama, depresyon gibi sorunsallari beraberinde
getirmektedir. Hizmetin tamamen insanlarla sunulmasini gerektiren bir sektor olan turizmde bu
alanda ¢alisanlarinin, ¢aliStirldiklar miiesseselerce memnun edilmeleri gerekmektedir. Turizm
calisanlarinin caligma sartlarin1 zorluklarmin irdelenecegi calisma sartlariin iyilestirilme
cabalar irdelenecek ve drfiek ¢alisma (Antalya bolgesi 5 yildizli otel ¢alisan memnuniyeti
caligmalari) ile sorunlar aktarilmaya calisilacaktir.

Anahtar Kelimeler: Turizm, Turizmde Istihdam, Turizmde Istihdam Edilen Isgiiciiniin
Kargilastiklar1 Sorunlar

Kaynakca

Baytok, A., Elbeyi, P., Soybali, H., H., (2017). “Alternatif Turizm Mi Turizmde
Cesitlilik Mi? Kavramsal Bir Degerlendirme”, Erzincan Universitesi Sosyal Bilimler Enstitiisii
Dergisi, OS-1V: 1-14

Yildiz, Z. ve Kalagan, G. (2008). Alternatif Turizm Kavrami ve Cevresel Etkileri, Yerel
Siyaset Dergisi, Say1:33, ss:42

World Tourism Organization. (2008). (http://www.world-
tourism.org/sustainable/doc/a21-def.pdf, 13.09.2018

Innovation and Global Issues Congress IV | Congress Publications T


http://www.world-tourism.org/sustainable/doc/a21-def.pdf
http://www.world-tourism.org/sustainable/doc/a21-def.pdf

(-

.,

November 22-24, 2018 Antalya Extended Abstracts Book

Food Destination Personality

Elvan KESER?, Azer Dilara ABiS?, Yildiz TOTOS3

Abstract

The purpose of this study is to explore the local food and beverage destination
personality. As a marketing strategy tool, destination personality has been studied thoroughly
by both scholars and practitioners. On the other hand, local food and beverage creates a
significant motivation for domestic and international tourists and incomesfor local suppliers.
Sigacik Sunday Market is unique in the way local people are selling their own home-made food
and beverages. Besides, it is a small authentic village with its shore, diving centers andihistorical
castle. The data was collected through a web site which is uSed\frequently by the’tourists to
express their experiences regarding their visit and food experience. Qualitative content analysis
reveals the themes as; authenticity, excitement, conviviality, sincerity:and competency.

Keywords: Local food and Beverage, Destination, Marketing, Destination Personality,
Qualitative Content Analysis,

Yemek Destinasyonu Kisiligi

1. Giris

Destinasyonlarut kendine 6zgi birkisilik gelistirmeleri giiclii bir pazarlama stratejisine
doniiserek rekabet avantaji saglamaktadir (Chen ve Phou, 2013). Bu durum, marka
pazarlamasinda kallantlarak “benzerlerinden farkli konumlandirilmasinda fayda saglamasi
beklenmektedip!

Destinasyon Kisiligiy turizm pazarlamasi alaninda siklikla ¢alisilmis ve destinasyon
pazarlamiacilar1 tarafindan da uygulamada kullanilan bir araca doniismiistiir. Destinasyon
kisiligi  kavrami tizerine akademik calismalarin yogunluguna ragmen yemek destinasyonu
kisiligi ile‘lgili herhangi bir aragtirmaya yazarlar tarafindan rastlanamamustir.

Diger ‘yandan, sektor tarafindan 6zellikle yemek destinasyonu (Avakian, 2018) ve
gurme destinasyonu (Lynch, 2018) olarak pazarlanan yerler turistlerin ilgisini ¢cekmektedir.
Bununla birlikte heniiz alanyazinda yemek destinasyonu kavramu ile ilgili de bir ¢aligma
bulunamamustir.

Yemek destinasyonlar1 ve yemek destinasyonlar kisiligi ile ilgili caligmalarin artmasi
ile destinasyonlarin, iirtin farklilastirmasini bir pazarlama stratejisi olarak kullanabilecegi
beklenmektedir.

! Dr. Ogretim Uyesi., Aydin Adnan Menderes Universitesi, elvankeser@gmail.com
2 Yiiksek Lisans Ogrencisi., AAMU Gastronomi ve Mutfak Sanatlart ABD, abisdilaral991@gmail.com
3 Yiiksek Lisans Ogrencisi., AAMU Gastronomi ve Mutfak Sanatlar1 ABD, ytotos@hotmail.com
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1.1. Calismanin Onemi

Bu caligsma yeni bir arastirma kavrami olarak yemek destinasyonu kisiliginin nasil ifade
edildigini ziyaret¢i yorumlarini analiz ederek ortaya koymaktadir.

Yerel yiyecek ve icecegin olusturacagi turizm talebi ekonomik, kiiltiirel ve ¢evresel
stirdiiriilebilirlige olumlu etki yaparak hem yerel halk hemde ziyaretgiler icin bir deger
olusturmaktadir (Boniface,2003; Clark ve Chabrel, 2007; Enteleca Research ve Consultancy,
2001; llbery, Kneafsey, Bowler ve Clark, 2003; Torres, 2002; Woodland ve Acott, 2007).
Destinasyonun ¢ekiciligini yerel yemegin ne kadar etkiledigini ortaya koyan arastirmalar,
(Zagrali ve Akbaba, 2015; Sengiil ve Tiirkay, 2016; Guan ve Jones, 2014) destinasyonlarin
diger ¢ekim faktorlerinin yani sira yoresel yemekleri kullanarak yarattigi ¢ekim giiciinii analiz
etmeleridir. Bununla birlikte, “yemek destinasyonu” (Sutter, 2018) olarak uygulamada siklikla
kullanilan ve temel ¢ekim unsurunun yemek oldugu destinasyonlarip kavramsal tanimina
arastirmacilar tarafindan rastlanmamistir. Dolayisiyla bu ¢alismada, yemeksicin'seyahat edilen
bir destinasyon secilerek yemek destinasyonu* kisiligi arastiriimastur.

Tiirkiye’de Cittaslow sertifikasini ilk alan ilge olan Seferihisar’da bulunan Sigacik
pazari, yemek destinasyonu olarak bolgede taninmaktadir,” (Cittaslow, 2018).
Mcdonaldlagma’nin (Ritzer, 1983) temsil ettigi hizli yemek,yemek kiiltiirtine karsi bir durus
olarak yola ¢ikan bu sertifika ile yerel kiiltiiriin bir pargasi olan‘yemek ile ilgili geleneklerin ve
aliskanliklarin kendine has 6zelliklerinin korunmasi amaglanmaktadir. Sigacik pazari, yoresel
yemeklerin yerel halk tarafindan yapilarak pazar giinii satisa sunuldugu ve 6zellikle izmir basta
olmak iizere ¢evreden gelenlerin biiyiik ilgi gdsterdigi bit yemek destinasyonu haline gelmistir.

Bu baglamda, calismadan elde edilen bulgular ile ortaya cikan Sigacik yemek
destinasyon kisilik temalari, yemek destinasyonlarinin konumlandirilmasinda ve tanitiminda
bir 6neri olugturmaktadir.

1.2. Calismanin Amaci

Fenomenolojik#yaklasim, katilimcilarin yasanmis deneyimlerinden yola ¢ikarak
arastirma konusu olan kavram veya fenomenle ilgili anlam1 kesfetmeyi amaglar (Cirt, 2018).
Bu baglamda, seyahat internet sitelerinden biri olan Tripadvisor’da Sigacik yemek pazari ile
ilgili ziyaretcilérin tiiketim sonrast olusan deneyimleri ile ilgili yorumlar: g¢ekilerek analiz
edilmistir. Galigmanin'amaci Sigacik kasabasinin yemek destinasyon kisiligini ortaya koymay1
hedeflemektedir:

1.3°Calismann Yontemi

Nitel yaklasimlar arasinda yer alan fenomenolojik yaklagimla yapilan c¢alismada,
ziyaret¢ilerin deneyimlerinden yola ¢ikarak yemek destinasyonu kisiligini nasil ifade ettikleri
tespit edilmeye calisilmistir. Nitel icerik analizi, katilimcilarin deneyimlerine dayandirarak
caligma kavramlarini derinlemesine aragtiran bir yontemdir (Stemler, 2001). Bu analiz kisilerin
davraniglarin1 gozlemlemek veya onlara yapilanmis sorular sormak yerine, iletisim
materyallerini ele almakta ve incelemektedir (Crano ve Brewer, 1973).

Seferihisar il¢esinde bulunan Sigacik pazar1 hakkinda ziyaretgi yorumlari
Tripadvisor'da 5 Ekim 2018 tarihinde bulunup degerlendirilmistir. IOS uygulamali cihazlara

4 Bu calismada yemek destinasyonu kavramu ziyaretcilerin yemek yemek icin gittikleri turistik destinasyonlar
baglaminda kullanilmstir.
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bakildiginda ilk ii¢ sirada; Tripadvisor, Booking.com, Foursquare yer almaktadir (App Store,
2018). Birgok dil secenegine sahip olmasina ragmen ¢alismada sadece Tiirk¢e ve Ingilizce
dillerinden yorumlar se¢ilmistir. Diger dillerin arasinda Fransizca, Almanca, Lehge, Cekge,
Flemenkge, Ispanyolca, Rus¢a ve Sirpca bulunmaktadir ve toplamda 20 yorum mevcut
olmasina ragmen aragtirmacilarin bu dillere hakimiyeti olmamasi sebebiyle calismaya dahil
edilmemistir. Tripadvisor ziyaret¢i yorumlari ilk olarak ayr1 Word dosyasina kaydedilmistir.
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Kodlama islemine kategorilerin olusturulmasi ile devam edilmistir. ikinci asamadaki
kodlamada elde edilen 24 kategoriden yola ¢ikarak 5 tema olusturulmustur. ikinci kodlama
islemi bittikten sonra her bir boyut icin siklik tablosu olusturulmustur. Verinin {igiincii
asamasindaki analizinden Once alanyazindaki destinasyon kisilik kuramlar1 ve caligmalari
incelenerek elde edilen temalar gbzden gecirilmistir. Bu dogrultuda temalar gézden gecirilerek
5’e indirgenmistir. Temalar alt boyutlari ile birlikte tablolastirilmistir.

1.4. Calismanin Kapsam

Tripadvisor'da 5 Ekim 2018 tarihinde Tiirkce ve ifigilizce ‘dillerinde, 243 sayida
ziyaret¢i yorumu degerlendirilmistir. Ziyaretcilerin, Sigacik ile ilgili,pazar disindaki yorumlari
dikkate alinmamustir. Nitel yaklasimla gergeklesen caligmadapSeferihisar bolgesinde bulunan
Sigacik pazarmin  yemek destinasyon kisiliginin  anlamiy, ziyaretcilerin  yagsanmig
deneyimlerinden yola ¢ikarak kesfedilmeye calisilmigtir. Bu yemek destinasyonunda sadece
pazar giinleri kurulan yemek pazari incelenmistir. Siacik, pazar giinleri disinda bir kiyi
kasabasi niteligi tasimaktadir. Destinasyon il€ ilgili yapilmis,yorumlar sadece belirli bir tarihte
incelenmistir. 10 dilde yapilmis yorumlardan sadece Ingilizce ve Tiirkce yorumlar
degerlendirmeye alinmistir. Diger dillerde yapilan yorumlar c¢aligmanin kapsami disinda
tutulmustur.

1.5. Calismanin Simirhihiklary

Arastirmanin vafsaytmlarindan biri Sigacik pazarinin yemek destinasyonu oldugudur
ve tek aragtirma bolgesini olusmustur. Ziyaretgilerin farkli yemek destinasyonlari ile ilgili farkli
deneyimler ve geribildirimler verebilecegi dikkate alinmalidir. Calismanin sinirliliklari i¢inde
sadece Tripadyisor sitesindeki ziyaret¢i yorumlarinin kullanilmis olmasi sayilabilir. Bagka
yorum sitelefinde yapilan yorumilar (gezimanya, foursquare, seyahat rehberi vs..) ile farkl
sonuclarafulagilabilir. Diger yandan farkli seyahat aplikasyonlarinin da benzer hizmetler
verdikl€ri ve ziyaretcilerin® deneyimleri ile ilgili yorum yapma imkanlar1 sagladiklari
bilinmektedir. Bunlar asdasinda, Booking.com, Foursquare, Whatsapp yer almaktadir ve bu
aplikasyonlardan alinan ziyaret¢i yorumlarinin farkli sonuglar1 verebilecegi varsayilmaktadir.
Yorumlar belithi, bir tarihte toplanmigtir ve diger tarihlerdeki yorumlar ile farkli sonuglara
ulagilabilir. Ayrica ziyaretci olmalarina ragmen, sosyal medya kullanmayan kisilerde calismaya
dahil edilememistir.

Sonug

Calismanin sonucunda, yemek destinasyon kisiliginin otantik, yeterlilik, heyecan,
samimiyet ve eglence olarak 5 boyuttan olustugu ortaya konulmustur. Otantiklik, yemek
destinasyonunun kendine 6zgilin yapisi ile ziyaretcilere benzersiz deneyim hissettiren boyut
olarak ifade edilmektedir. Otantiklik temasinin alt boyutlari; yerel yiyecek ve igecek cesitliligi,
yerel yiyecek ve icecek miktar1 ve yerel yemeklerin otantikliginden olusmaktadir. Yeterlilik
temasinin alt boyutlari; park, destinasyona ulagim, etkinlik alani, rekabet ve giiven seklindedir.

Innovation and Global Issues Congress IV | Congress Publications 3



November 22-24, 2018 Antalya Extended Abstracts Book
Heyecan, yemek destinasyonunun bozulmayan ve korunan yapist ve yerel halk tarafindan
yapilan yemekleri ile ziyaretcilere unutulmaz bir deneyim yasatan boyut olarak ifade
edilmektedir. Heyecan temasinin alt boyutlart; orjinal, canli, heyecan verici, tarihi, lezzetli,
huzur vericidir. Samimiyet temasinin alt boyutlari; samimi, arkadas¢a ve gergekgi seklindedir.
Eglence, ziyaretciler tarafindan Siacik pazarinda hafta sonlarim aileleri ile gegirecekleri ve
farkl1 aktiviteleri deneyimleyebilecekleri boyut olarak ifade edilmektedir. Eglence temasinin
alt boyutlart; aile odakli, aligveris olanaklar1 ile yemek disindaki diger aktivitelerden
olusmaktadir.

Anahtar Kelimeler: Pazarlama Stratejisi, Destinasyon Pazarlamasi, Destinasyon
Kisiligi, Yemek Destinasyonu Kisiligi, Yerel Yiyecek ve Igecek.

JEL Kodlar: Z33, M31, L83
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Ethnostile in Modern Design

Derbisova M.A.1

Annotation

Modern scientific developments in the field of ethnic design are primarily a study of the
past and an increased interest in folk art. Ethno-design includes a combination of several
interconnected special cycles from the field of ethnic art and design. As a discipline, ethno-
design holds a special place in the system of design education, it develops creative thinking and
artistic design skills, helping to ultimately create harmonious works'of,decorative and applied
art.

Keywords: modern trends, designer, ethnics, styles, ethnic design. folk art, ornament,
symbolism.

Today, ethno-design is widely used as a modern trendimithe designer’s practice. Modern
scientific developments in the field of ethnic design, are primarily a study of the past and
increased interest in it, because it is folk art -‘unique and unique.

One of the widely used modern trends in‘thespractical activities of the designer has
become ethnic. Modern scientific developments in the field of ethnic design. The increased
interest in ethnic design is not'surprising, since it is folk art that is unique and unique and is the
source of a huge amount.of

As a discipline; ethno-design holdsa special place in the system of design education, it
develops creativethinking and-artistic design skills. In studying the course, the student masters
the basic concepts, symbolism, specificity and ethnic orientation, which ultimately helps to
create harmenious works of decerative and applied art.

Students face the challenge:

- to study the main ethnic features in the folk arts and crafts;

- to study the basics of historically established patterns of compositional and
constructive construction of objects;

- be able to analyze works and objects of the objective world.

Folk art is characterized by figurative and semantic systems, and in the development, it
IS necessary to create modern ethnic decorative and applied products using practical techniques

! Assoc. Professor, L.N. Gumilyov Eurasian National University, Candidate of Pedagogic Sciences, The Faculty
of Architecture and Construction, Astana, Kazakhstan, maria-derbisova@yandex.ru
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for performing work in the material and various decorative techniques, which contributes to
enhancing cognitive interest and cognitive activity.

Ethno-design includes a set of several interconnected special cycles from the field of
ethnic art and design and is focused on the formation and development of cognitive interest, the
realization of students' creative abilities, prompting their search and research interests. At the
same time, this program implies acquaintance of students with special technologies for
processing materials of Russian decorative and applied art.

In the direction of ethnic design, there are many areas of all kinds of ethnic styles, which
are directed and based on folk and cultural traditions, promotes the implementation of practical
design solutions.

For example, in interior design various styles are actively used, representing various
projects in the field of ethnic design of the object space, which are characterized by elements
that are different in nature and use of materials, characterizing“certainyfeatures of the
representing style. In these developments there is a desire to represent,a specific national color,
or a fusion of traditions, technologies, customs and materials. The maintask of the ethnic design
style is to use ethnic decor, creating new forms based on thestudied classical, Using color
solutions, non-traditional techniques, the use of new materials, aesthetic new design solutions
of the culture of various nations.

The style features of ethnic design in Kazakhstan have their own specific features.
Developed over the years, special attention is paithto the,national color, colors, symbols, form
and motifs. Kazakh craftsmen-artisans draw jinspiration for their projects, relying on traditional
classical methods, using techniques, materials, equipment and technology.

Ethno-design, as one of the areas of design, recently actively began to manifest itself in
all areas of design: fashion, architecture, graphic design.and other areas of decorative, applied
and artistic art. Modern designers, are increasingly n their works emphasize the diversity of
styles and trends.

These developmentsiequire knowledge of the history of origin, everyday traditions, the
main artistic features af objects of ethnic'art; get acquainted with the mythology, symbolism,
ornamentation, archetypes.oefieultures of various ethnic groups. and also the significance of the
studied technology isrevealed, its place in modern culture, the role in the development of ethnic
culture in general.

Modern artvof Kazakhstan is based on traditional Kazakh national art. An important role and
component of applied art isthe ornament, which is ----

Therornament contains features significant and symbolic significance in the life and life
of the nomadie,people.

Modern decorative and applied art draws its origins from iconic patterns developed over
several centuries in the art of creating ornaments, acquiring new content and being actively
used, changing by traditions and conditions of use. The ornament is preserved as --- the people,
subsequent generations and is the spiritual and material wealth of the Kazakh people.

Today, ornaments are actively used in traditional art and in everyday life, emphasizing
aesthetics, belonging to the Kazakh style.

From the history and preserved artifacts found during excavations can be traced to the
use of ornament. In traditional products of craftsmen, ornament finds application in many types,
weapon art, in the interior of a yurt, in jewelry, in carpet weaving, in weaving, in articles made
of felt, in dishes, clothes made by the method of weaving, sewing, stitching patches, melting,

Innovation and Global Issues Congress IV | Congress Publications s



November 22-24, 2018 Antalya Extended Abstracts Book
cutting, ornament decoration was widely used. Currently, scientists have found about 230 types
of Kazakh ornaments.

The art of creating an ornament and its application has become one of the main
directions of the cultural and spiritual development of the Kazakhs. Masters, using new
ornaments in accordance with the requirements of the time, for example, for the restoration of
ancient products, provide not only aesthetic goals, but also utilitarian - make them more durable.
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Evaluating the Presentation of Obesity from Consumption Perspective in Internet
Journalism?

Yasemin BILISLI?

Abstract

The basic function of health communication are awareness of individuals about health-
related issues and to improve the health of the society by directing to the right behaviors. A
large part of the society doesn’t take health information from healthrofessionals, but rather
uses information from the media. However, the media often market food habits, or lifestyle
changes that promote consumption through miracle foods, miracle practices and diet programs,
which are claimed to be effective rather than raising public awareness. [In this context, the aim
of the study is to evaluate the presentation of obesity from the consumption perspective in the
news published in Internet newspapers. In this study, the data‘ebtained by scanning the obesity
term for 3 months in Sabah and Yeni Safak newspapers were analyzedby content analysis
method.

Keywords: Obesity, consumption, health news, health communication.
JEL Codes: 110, P46

Internet Haberciligindé/Obezite’nin Sunumunun Tiiketim Perspektifinden
Degerlendirilmesi

Ozet

Saglikdiletisiminin temel fonksiyonu, bireylerin saglik ile ilgili konularda dogru
bilgilerle bilinglendirilmesi ve dogru davranislara yonlendirilerek toplumun sagliginin
gelistirilmesinin “saglanmasidir. Toplumun biiyliik bir boliimii, saglik bilgisini saglik
profesyonellerinden almak/yerine medyadan edindigi bilgileri uygulamaktadir. Ancak medya
da ¢ogu zaman halki bilinglendirmek yerine mucize gidalar, mucize uygulamalar, etkili oldugu
iddia edilen diyet programlari ile tiiketimi 6zendiren beslenme aligkanliklar1 ya da yasam tarzi
degisikliklerini paZarlamaktadir. Bu baglamda galismanin amaci, Internet gazetelerinde
yayimlanan haberlerde obezitenin sunumunu tiiketim perspektifinden degerlendirmektir.
Calismada Sabah ve Yeni Safak gazetesinin internet sayfasinda, 3 ay boyunca “obezite”
teriminin taranmastyla elde edilen veriler igerik analizi yontemiyle analiz edilmistir.

Anahtar Kelimeler: Obezite, tuketim, saglik haberleri, saglik iletigimi.
JEL Kodlar: 110, P46

1 Bu calisma Akdeniz Universitesi Bilimsel Arastirma Projeleri Komisyonu’nca kabul edilen 3956 nolu proje
ka}psamlnda desteklenmis'g_ir.
2 Ogr. Gor. Dr., Akdeniz Universitesi, Sosyal Bilimler MYO, yasemin@akdeniz.edu.tr.
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