¥ inglobetr inglobetr

ION AND GLOBAL ISSUES

EXTENDED ABSTRA

Patara Antique City Parliament Building,
APRIL 26-29, 2018

www.inglobe.org

EDITORS
Prof. Dr. Nurettin BILICI
Ragip PEHLIVANLI
Karlygash ASHIRKHANOVA

SBN b0582532b-8

I
5il?

46058"2532k1

Copyright © 2018



INNOVATION AND GLOBAL ISSUES
ACADEMY

April 26-29, 2018
Patara Antique City Parliament Building

Kas / Antalya / TURKEY

EXTENDED ABSTRACTS BOOK

EDITORS
Prof. Dr. Nurettin BiLiCi

Ragip PEHLIVANLI - Karlygash ASHIRKHANOVA

www.inglobe.org

congress@inglobe.org

(+90) 312 911 0799

inglobetr inglobetr inglobetr

Allrights of this book belongs to editors. Can be used by giving reference. Scientific and ethical
responsibilities of the writings belong to authors and copyright belongs to InGlobe editors.
The authors are responsible for the correctness of the content and resources of the writings.

Copyright © 2018

Innovation and Global Issues in Social Sciences. All rights reserved.

ISBN b05825326-8

|
E 9"786058"253261">



http://www.inglobe.org/

CONGRESS ID

Name of Congress

Innovation and Global Issiues Congress 11

Type of Participation
Davetli ve Cagrili / Keynote and Invited

Date and Place

26-2.8-29 Nisan 2018

Kas / Antalya / TURKIYE

President
Prof. Dr. Nurettin BILICI
Head of Board
Ragip PEHLIVANLI

General Coordinator

Dr. Betiil HAYRULLAHOGLU

Organizator

InGlobe Platform

Platform

Republic of Turkey Ministry of Culture and Tourism

Kas Municipality

Akdeniz University

Manas University

Association of Patara Culture and Tourism

Regularity Board

Prof. Dr. Nurettin BILICI
Prof. Dr. Erkan ERDIL

Prof. Dr. Fatih BASBUG

Prof. Dr. Kanat CANUZAKOV
Prof. Dr. Roza AMANOVA
Prof. Dr. Suat KOLUKIRIK
Assoc. Prof. Ajla SKRBIC
Assoc. Prof. Elbeyi PELIT
Assoc. Prof. Birol AKGUL
Assoc. Prof. Selim Hilmi OZKAN
Spec. Araz ASLANLI

Executive Board

Ragip PEHLIVANLI

Dr. Betiill HAYRULLAHOGLU
Canberk PEHLIVANLI
Dilara ZORLUTUNA

Dr. Fulya KOKSOY

Gulshat SHAIKENOVA
Karlygash ASHIRKHANOVA
Mariana MANKO

Ufuk AYGUN

Yasin SOFTA

Mission Team

Aiperi DZHURAEVA - Ali Burak ULUCAY- Aysen KEKLIK-Biisra YILMAZ-Halil ibrahim

MANTAR-Shahzeb Sultan TTWANA




ONSOZ /| FOREWORD

MO s. Yiizyilda yasayan iinlii diisiiniir Heredot “Patara diinyada yildizlarin diinyaya en
yakin goriindiigii yerdir” demis. Heredot'tan 2.500 yil sonra yeniden Patara’dayiz. Yildizlarin
diilnyadan en yakin gorindiagii yerde. Kum tepelerinin iizerinden yildizlar1 ve Ay’
seyrediyoruz. InGlobe Kongrelerinin {i¢iinciisiinde. Kongre katilimcilar: bilim insanlarr ile
birlikte.

200’in izerindeki tebligleriyle hayat verdiler Kongreye her yastan ve Tiirkiye’nin dort
bir kosesinden gelen bilim insanlari. Sosyal Bilimlerin farkli alanlarinda sunduklari ve her biri
birbirinden ilging tebligleriyle.

MO 1.000-400 yillart arasinda Likya Devletinin bagkentligini yapmisg eskinin Patara’si,
simdinin Gelemis Koyii. Pers, Hitit, Misir Imparatorluklarinin da hiikiim siirdiigii dénemde.
Demokrasi burada dogmus. Baskenti Patara olan Likya Devleti diinyanin ilk federatif yapisini
kurmus. Sehir devletleri ve onlarin temsilcileri Patara’daki meclis binasinda iilkelerinin
sorunlarini tartigmiglar, ¢éziimler éiretmisler. Devletin bagkanligini da her yil degismek tizere
sehir devletinin birinden gelen temsilci yiiriitmiis. Yasama-Yiiriitme ve Yarg: erkleri ilk kez
birbirinden bagimsiz ¢alismaya baglamis. Likya modeli Monteskiyo'niin 1748 yilinda
yayimladigr “Kanunlarin Ruhu” isimli eseriyle diinyaya tanitilmis. Bu yonetim sekli bagka
birgok tiilkeye oldugu gibi bugiinkiit ABD’ye de model olusturmus. Avrupa Birligi de ayni
modeli uyguluyor giiniimiizde.

Katilimcilar tebliglerini diinyanin ilk meclis binasi unvanini tagiyan Patara Meclisinde
sundular. Restorasyonu tamamlanmigs ayni meclis binasinda agilis konusmalarini yaptik. En
etkili konugmayi Patara Antik Kenti kazi ¢aligmalarini yiriiten Arkeolog Prof. Dr. Havva Igik
Hanimefendi yapt. Isine sevdali bu bilim insani cogkuyla, heyecanla Pataralilar1 anlatt1 bize.

Havva Hoca Kaz1 Evi'nin bahgesine geleneksel fidan dikim gorevimizi yerine getirdik. Bir
badem agaci diktik. Adin1 “InGlobe Badem” koyduk. Havva Hoca ve saygideger esi Prof. Dr.
Fahri Igik “fidanimiza ¢ocuklar: gibi bakacaklarr” séziinii verdiler bize.

Patara Noel Baba'nin dogdugu sehir. Diinyanin ilk deniz feneri burada inga edilmis.

Bizim atalarimizin bolgeye hakimiyeti 13. yiizyilda. Tekeogullar: hilen Teke Yarimadas: diye
bilinen bélgeyi ele gecirmis.

Bugiiniin Patarasi ad1 Gelemis olan 200 haneli bir kéy. Halk: seracilikla ugragirken
turizmin ortaya ¢ikmasiyla pansiyon, gozleme.. Gelemis Koyt muhtart Arif Otlu'nun
pembeli-beyazli ¢icekli begonvil agaglarinin ¢evreledigi restoraninda leziz koy yemekleri
yedik. Buse Gozlemede...

Katitlimcilar yeni dostlar edindiler, mevcut dostluklarint giiglendirdiler... Gelemis
ormanlarindan enerji depoladilar.. Horoz sesleriyle uyandilar, tavuklarin yumurtlama
oncesindeki canhirag bagriglarini dinlediler... bir de Gelemisli bir pansiyoncunun anlattigi su
anekdotu:

Horoza sormuslar:
-Tavuk mu yumurtadan ¢ikar, yamurta mi tavuktan?
Horoz cevap vermis:
-Ben anlamam arkadasg, ben sadece kendi isime bakarim!
Prof. Dr. Nurettin BILICI
Head of Congress
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Methods for Struggle Externalties in the Public Economy

Hasan Biilent KANTARCI', Dogukan Salih KUTLUTURK?

Abstract

As the economic activities are increasing day by day and spreading to wider areas, the
number of people affected by these activities also increasing. This has caused the issue of
externality to become important in economics. Economic actors are producers and consumers.
It is called externality that economic actors are influenced by economic behavior and
movements by others in direct and indirect ways.In other words, if this behavior leads to
positive outcomes on other market actors, positive externality leads to negative outcomes,
negative externality can be mentioned.The pollution that a production facility gives to the
environment as a result of its production activities is the negative externality (cost) to the other
actors in the production, for example, the beekeeper takes the name of the positive externality
of the benefits of the neighboring apple garden.Many cuts in the economy have different effects
of externalities. In this study, firstly the concept of externality was discussed in general, the
effects on the economy were mentioned, and the methods of struggle against the phenomenon
in the market were mentioned by the state.

Keywords: Externalties, Negative Externalties, Positive Externalties.
JEL Codes: D62, D23

Kamu Ekonomisinde Dissalliklarla Miicadele Yontemleri

Ozet

Ekonomik faaliyetlerin giin gectikce artmast ve daha genis alanlara yayilmasi
dolayisiyla bu faaliyetlerden etkilenen kisilerin sayis1 da yiikselmektedir. Bu durum, iktisatta
dissallik konusunun 6nem kazanmasina neden olmustur. Ekonomik aktorlerden olan {iretici ve
tiiketicilerin iktisadi davranis ve hareketleri sonucunda dogrudan ve dolayl yollar ile diger
piyasa aktorlerini etkilemesine digsallik adi verilmektedir. S6z konusu bu davranig eger diger
piyasa aktorleri lizerinde olumlu sonuglara yol acgiyorsa pozitif digsalliklardan, olumsuz
sonuclara yol acgiyorsa negatif digsalliklardan s6z etmek miimkiindiir. Bir {iretim tesisinin,
iiretim faaliyetleri sonucunda c¢evreye verdigi kirlilik tireticiden diger aktorlere olan negatif

! Doc. Dr., Kocaeli Universitesi Iktisadi ve Idari Bilimler Fakiiltesi iktisat Boliimii, hbkantar@kocaeli.edu.tr
2 Kocaeli Universitesi, Sosyal Bilimler Enstitiisii, Iktisat Béliimii, Doktora Ogrencisi, Dogukan_k@hotmail.com
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digsallik (maliyet) olarak adlandirilirken, ar1 yetistiricisinin arilarinin komsu elma bahgesinin
sahibine yaptig1 fayda pozitif dissallik adin1 almaktadir. Digsalligin ekonomide pek ¢ok kesime
farkli etkileri bulunmaktadir. Yapilan bu ¢alismada, oncelikle digsallik kavrami genel olarak
ele alinmis, ekonomideki etkilerinden bahsedilmis ve devletin bu olguya kars1 piyasada
miicadele yontemlerine deginilmistir.
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Anahtar Kelimeler: Dissalliklar, Negatif Digsallik, Pozitif Digsallik.

1. Giris

Bir ekonomik birim faaliyette bulunurken bir bagska ekonomik birime pozitif veya
negatif etkilerde bulunabilmektedir. Digsalliklar farkli sekillerde ortaya cikabilmektedir.
Bunlar; {reticiden {ireticiye, iireticiden tiiketiciye, tiiketiciden iireticiye ve tiiketiciden
tiiketiciye dogru olan digsalliklardir (Giray, 2012; s.13). Ureticiden iireticiye olan dissalliklarda,
bir firmanin tiretim faaliyetleri diger bir {ireticinin iiretim olanaklarini olumlu ve ya olumsuz
etkilemektedir. Ornegin, kimya sektériinde faaliyet gdsteren bir firmanin atiklarini géle veya
denize birakmasi sonucu deniz triinleri sektoriinde faaliyet gosteren treticinin de elde ettigi
tiriinlerin verimliligindeki diigme buna 6rnek gosterilebilir.

Ureticilerin tiiketicilere sagladigi faydalar incelendiginde ise teknoloji karsimiza
¢ikmaktadir. Ureticilerin teknolojiyi gelistirmesi ve kullanmasiyla, televizyon, bilgisayar ve
cep telefonu gibi teknolojik iiriinler tiiketicilerin kullanimima sunulmus ve zamanla bu icatlara
ulagim maliyet agisindan kolaylagsmistir. Tiiketicilerden de iireticilere dogru da dissalligin
gerceklesmesi miimkiindiir, Bu duruma 6rnek olarak, kisilerin kendi bahgelerinde yetistirdigi
ciceklerden bal tiretiminde bulunan kisilerin faydalanmasidir. Bir tliketicinin diger tiiketiciye
olusturdugu fayda ise, etrafi kirletmesi ve ¢Op olusturmasi 6rnek verilebilir. O halde asagidaki
tabloda digsallik tiirlerinin bir kesimden digerine yansima yolunu 6rnekler araciligi ile gormek
miimkiindiir (Pehlivan, 2008, s.45-46).

Negatif digsalliklar konusunda, c¢iktinin marjinal sosyal maliyeti marjinal 6zel
maliyetine gore daha yiiksek olurken, pozitif digsalligin ortaya ¢ikmasi halinde ¢ikti, etkin
diizeyden daha diisiik bir seviyede gergeklesecektir (Bakirtag, 2015; s. 63-65). Dissalliklar ile
ilgili diger bir yapilan ayrim marjinal ve inframarjinal digsallik ayrimidir. Buna gore; tiretim
veya tiiketim aktivitesi sonucunda diger iiretici veya tiiketicinin refah seviyesinde pozitif ya da
negatif ilave bir degisimden s6z edilebiliyorsa marjinal digsallik s6z konusu iken; etkilenen
tiretici veya tiiketici digsallik olusturan aktivitedeki marjinal degisimlerden etkilenmiyorsa,
yani, dissalliga sebep olan faaliyetin marjinal faydasi sifirsa inframarjinal dissalliktan s6z
etmek miimkiin olacaktir (Karg1 & Yiiksel, 2010; s. 188). Son bir ayrim ise parasal ve bilgi
digsalligi ayrimidir. Parasal dissallik, bir tiretim veya tiikketim aktivitesinin piyasa — fiyat
aktarimi aracilifiyla, fiyatlardaki degismeler vasitasiyla, etki olusturmasidir. Teknolojik
digsallik ise, firma ya da endiistrinin gelistirmekte oldugu teknolojik aktiviteler sonucunda
Olusturulan bilginin, s6z konusu aktiviteler uygulanirken ortaya c¢ikan maliyetlere ortak
olmayan diger firma veya endiistrilere ekonomik fayda saglamasi durumu bilgi dissalliklar
olarak adlandirilmaktadir. (Tiirkcan & Kumral, 2013; s.2) (Karg1 & Yiiksel, 2010; $.189).
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2. Digsal Ekonomiler
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Tam rekabet kosullar1 altinda isleyen ekonomilerde piyasa aksakliklar1 s6z konusu
olmamaktadir. Yani bir ¢cok alic1 ve saticinin bulundugu, alic1 ve saticilarin seffaf ve tam bilgiye
sahip oldugu, bu piyasa aktorlerinin homojen mal alip, sattig1, piyasaya giris ve ¢ikis engelinin
bulunmadig piyasalar tam rekabet piyasasinin 6zelliklerini olusturmaktadir (Bulutay, 1982;
$.146-147). Tiim bu ozelliklerin bulundugu piyasalarda mallarin tiiketiminden dolay1 digsal
ekonomilerin olusmasi s6z konusu olmamaktadir.

Ozel mallarin tiiketimi sonucunda sadece o mali tiiketen aktor fayda elde etmektedir.
Ancak, glinimiizde bdyle bir piyasanin varligi neredeyse imkansiz olmaktadir. Dolayisiyla,
toplumun diger bireyleri de boyle bir tiiketimden fayda elde edebilir ve ya zarara katlanabilirler.
Bu durumda, tam rekabet piyasasindan sapmalar ve piyasa aksakliklari ortaya ¢ikacaktir ve

digsal ekonomiler sonucunda kaynak dagiliminda etkinsizlik ve bozulmalar meydana gelecektir
(Orhan, 1984; s.72).

Piyasa basarisizliklar1 genellikle, dissalliklar, Glgege gore artan maliyetler, dogal
tekeller, asimetrik bilgi ve gelirin esitsizligi gibi durumlarda ortaya c¢ikmaktadir. Bunlar
makroekonomik dengesizliklerin boyutunun biiyiimesine ve piyasalarda etkinsizlige yol agan
unsurlarin baginda gelmektedir. Sadece parasal yonden digsal ekonomileri ifade etmek yetersiz
kalabilmektedir. Bir firmanin hareketleri, diger firmalarin fiyat disindaki kosullarini etkiliyorsa
gene digsal ekonomilerin varliginda s6z edilmektedir. Ancak piyasa fiyatlarinin digsallig
kapsamadigi durumda mal ve hizmetlerin marjinal sosyal maliyetleri veya marjinal sosyal
faydalar1 her yonii ile ifade edilememektedir. Ekonominin var olan diizeni igerisinde
digsalliklarin hangi yonden olustugu ve hangi taraflar1 etkiledigini belirlemek miimkiin olsa da
s0z konusu taraflarin digsalliklardan sagladiklar1 fayda ve ya katlandiklari maliyetleri tam
olarak saptayabilmek gii¢ olmaktadir (Bakirtas, 2015; s.61-62).

3.Dissalliklarin i¢sellestirilmesi ve Tazmini

Digsalliklarin  s6z konusu oldugu piyasalarda kaynak dagilimi bozulacagindan
digsalligin kontrolii i¢in incelenen harcama ve iiretim diizeyleri gercegi yansitmayacaktir.
Boyle bir durumda negatif digsalliga yani diger piyasa aktorlerine zarar yiikleyecek mallarin
iiretim diizeyi artig gosterecektir.

Iktisat disiplininde digsalliklarin piyasa fiyatlarma dahil edilme sorunu bir gok
tartismaya yol agmis ve sz konusu sorun uluslararas1 boyuta taginmistir. Burada iki goriis
karsimiza ¢ikmaktadir. Birincisi, herhangi bir devlet miidahalesine ihtiya¢ duymaksizin
ekonomik aktivitelerin birgok sonucunun birim igerisinde kalacak sekilde iktisadi birimler
olusturarak digsalliklarin i¢sellestirilmesi gerektigini savunmaktadir. Diger bir goriis ise, piyasa
— fiyat mekanizmasi, piyasanin aksakligi olan dissalliklar1 gidermede basarisiz kalmistir. Bu
yiizden devletin piyasaya aktif miidahalesi zorunlu hale gelmistir. Devlet bu aktif miidahaleyi,
vergi, silbvansiyon, yasal diizenlemeler-sinirlamalar ve liretimi iistlenme gibi yontemleri ve
maliye politikasi aletlerini kullanarak gergeklestirmektedir (Kargi & Yiiksel, 2010; s.191).

Her iki goriisiin savundugu yoldan hareket edilse de digsalligin igsellestirilmesi genel
olarak, mal ve hizmetlerin marjinal 6zel faydasi veya maliyetinin sosyal fayda veya maliyetine
esitlenecek sekilde ayarlanmasidir. Yani, negatif digsalligin var oldugu bir ekonomide,
icsellestirme yoOntemi marjinal digsal maliyetin marjinal 6zel maliyete eklenmesiyle

Innovation and Global Issues Congress I11 | Congress Publications



(L‘ )

gerceklestirilir. Pozitif digsalligin gecerli oldugu durumda ise, igsellestirme ydnteminde
marjinal digsal faydaya marjinal 6zel fayda eklenmelidir. Ancak dissal fayda ve digsal
maliyetin gercek degeri tam olarak belirlenemedigi i¢in i¢sellestirme yontemi énemli sikintilar
barindirmaktadir (Mas-Colell, Whinston, & Green, 1995; s.356).
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4. Sonuc¢

Digsalliklarin  s6z konusu oldugu piyasalarda kaynak dagilimi bozulacagindan
digsalligin kontrolii i¢in incelenen harcama ve iiretim diizeyleri gercegi yansitmayacaktir.
Boyle bir durumda negatif digsalliga yani diger piyasa aktorlerine zarar yiikleyecek mallarin
iiretim diizeyi artis gosterecektir. Kaynak dagiliminda etkinsizligin oldugu bu durumda, tiretim
azalacak ve marjinal sosyal maliyet egrisi ve marjinal fayda egrisinin kesistigi denge miktarinda
iretim olacaktir. Boyle bir durumda negatif dissalliklara yol acan asir1 mal {iretiminin
oldugundan bahsedilebilmektedir.

Kaynak etkinsizliginin oldugu piyasada marjinal sosyal fayda, marjinal 6zel faydadan
daha diisiik seviyede olacaktir. Boyle bir durumda, bireyin 6zel getirisi marjinal getiriden daha
fazla olan ortalama getiri diizeyinde olacaktir. Digsalligin fayda veya zararlarii en diisiik
seviyelere indirmek amaciyla digsalligin icsellestirilmesine yonelik pek c¢ok dlgiit
gelistirilmistir ancak bu olgiitlerin biiyiik kismmin gergek diinyadaki ekonomik aktivitelerin
cogunda karsilig1 bulunmamaktadir. Bunun en temel nedenlerinden birisi, islem maliyetlerinin
yiiksek olmasidir.

Kamusal ekonomi araglar1 ise incelendigin de farkli uygulama zorluklariyla
karsilagilabilir. Ornegin Pigou tipi vergilerin en optimal seviyesinin belirlenmesi durumunda
marjinal zarar ve ya fayda aktorler arasinda esit seviyede olmalidir. Ancak s6z konusu marjinal
sosyal ve Ozel zararin piyasadaki parasal degerlerinin hesaplanmasi her zaman miimkiin
olmamaktadir. Kamusal miidahale sonucu digsallia neden olan aktivitelerin vergiler ve
siibvansiyonlar gibi kamusal araglarla engellenmeye calisilmast devlete yiiksek maliyet
yiikleyebilmektedir. Dolayisiyla, siyasal siirecin igleyisinden dolayr bu uygulama her zaman
gecerli olmamaktadir. Vergi ve siibvansiyonlarin hangi diizeyde olacagi da her zaman kesinlik
olusturmamaktadir. Ciinkii, piyasada sosyal maliyet ve faydanin karsilig1 her zaman tam olarak
saptanamamaktadir. Bu yiizden gerek piyasa araclar1 gerekse kamusal araclarin bir bilesimi
olarak digsalliga karma bir miidahalede bulunulmalidir. Bu karma uygulamanin gegerli
olabilmesi icin oncelikle, gelir dagilimi adaleti, kamu gelirleri, kaynak tahsisi gibi konular
dikkatle incelenmelidir.
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The Role of Fiscal Policy in Ensuring Economic Stability

Hasan Biilent KANTARCI?, Reginald OKYERE?

Abstract

Economic stability happens to be an ultimate goal for almost all countries all over the
word irrespective of their developmental status. This is due to the fact that, to attain a
developmental status and/or to maintain a developmental status as a country depends largely on
how stable the country’s economy is. In view of this, the role of fiscal policies which are
originally meant to cater for strict financial goals of the government must be broadened to
include various economic and social objectives. The role of fiscal policies in ensuring economic
growth and ultimately achieving economic stability cannot be underestimated owing to the fact
that most determinants of economic growth and stability are directly or indirectly influenced by
the State or government. This article analyses the essential role played by fiscal policies in
ensuring economic stability by focusing on the role played by fiscal policies in managing
inflation, and reducing unemployment.

Keywords: Economic Stability, Fiscal Policy, Inflation, Unemployment.
JEL Codes: F53, F55, F59.

1. Purpose of Work

Economic stability is one of the principal objectives of economic and fiscal policies.
Economic stability is generally used to refer to a situation where the financial system of a
country exhibits minor fluctuations in output growth and a sustained low inflation rate. To
promote economic stability is partially dependent on the avoidance of economic and financial
crises, high levels of inflation, huge swings in economic activity as well as preventing excessive
volatility in foreign exchange and financial markets.

The effects of an unstable economy includes; impeding economic growth, discouraging
investment and adversely affecting living standards (IMF, 2016). The dynamism of a market
economy necessarily indicates there would be some volatility and gradual structural changes.
Thus, the major impediment that is faced by policymakers is how to reduce instability in an
economy without the economy’s capability of improving living standards through the channels
of employment, increase in productivity and sustainable growth adversely affected.

! Dog. Dr., Kocaeli Universitesi Tktisadi ve Idari Bilimler Fakiiltesi Tktisat Boliimii, hbkantar@kocaeli.edu.tr
2 Demokratik Kongo Cumhuriyeti, okyerereginald1816@yahoo.com

Innovation and Global Issues Congress I1I | Congress Publications



April 26-29, 2018 Patara Extended Abstracts Book

Although monetary and fiscal policies can have an influence on the level of economic
activity in the short term, they cannot control the level of short term economic activity.
However, there is uncertainty regarding the influence of policy changes in actively curbing
economic fluctuations. This primarily is as a result of timing the implementation of such
policies, inaccuracy in foreseeing the need for government intervention and inadequate
knowledge of the impact of such policies.

2. Perspectives on the Role of Fiscal Policies in the Economy

Fiscal policy is the channel through which governments alter its expenditure that is its’
spending levels and tax rates to monitor and influence a country’s economy. It is often used
together with monetary policies by the central bank to influence a country’s money supply.
Fiscal policies contribute to economic growth and the development of human resources by
using a wide range of channels including both macroeconomic and microeconomic channels.
From the macroeconomic perspective according to research done on developing countries,
prudent fiscal policies such as low levels of public debts and low budget deficits is vital to
achieve economic growth and reduce poverty (Dollar, David, and Kraay, 2001).

With higher growth of the economy, the dynamism of the economy is further enhanced
and more fiscal resources can be generated to finance spending on human capital (Benedict,
Sanjeev and Gabriela, 2004). Notwithstanding, the absolute effect of expansionary fiscal
policies on economic activities especially in the short term has recently being in doubt
especially in cases of high level and unsustainable public debt. Owing to bad macroeconomic
effects that come along with high aid inflow and the inability to absorb them efficiently,
expansionary budgets may not be the ideal option to stimulate growth for countries with huge
foreign assistance (Benedict, Sanjeev and Gabriela, 2004).

The use of fiscal policies in developed countries has been a great success but the same
cannot be said for developing countries. This can largely be attributed to the rigidness and
narrowness of the tax structure in developing countries. Hence conditions favorable to the
growth of well-knit and integrated tax policies are lacking in developing countries. Other factors
contributing to the partial success of fiscal policies in developing countries include; the lack of
statistical information regarding income, expenditure, savings, investment and employment,
large-scale tax evasion, inefficient administrative machinery and a sizeable portion of most
developing countries being non-monetized (lonela and Diana, 2010) .

3. Role of Fiscal Policies in Ensuring Economic Stability

Economic stability is one of the main objectives of economic and fiscal policies.
Economic stability is generally used to refer to a situation where the financial system of a
country displays minor fluctuations in output growth and a sustained low inflation rate. To
promote economic stability is partially dependent on the avoidance of economic and financial
crises, high levels of inflation, huge swings in economic activity as well as the preventing
excessive volatility in foreign exchange and financial markets. The effects of an unstable
economy includes; impeding economic growth, discouraging investment and adversely
affecting living standards (IMF, 2016). Economic stability can be achieved by a State through
various channels and policies and one of the most powerful tools that can be used to achieve
economic stability is the use of fiscal policies.
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4. The Effects of Tax Policies on Unemployment
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Tax related fiscal policies play a key role in influencing the unemployment rates of
both developed and developing countries because it is a vital tool in boosting labor demand.
Tax related policies which can be used to influence unemployment rates include the reduction
in labor taxes, tax shifts and business tax incentives (IMF, 2012, p.16-20). Targeted measures
for specific firms or sectors in terms of business tax incentives can reduce unemployment bur
are less effective in generating employment.

5. Conclusion

To achieve economic stability, fiscal policies happen to be if not the most important one
of the vital tools which can be used by the state. The role played by fiscal policies in ensuring
economic stability however varies based on the development status and or the stage of
development of a country. In achieving economic stability the unemployment level and the
inflation level of a country happens to be among the most important economic indicators used
to access the economic stability of a country, and with respect to these economic indicators
fiscal policies can play a significant role in achieving desired or targeted levels. Economic
stability can be achieved by a country through various channels and policies and one of the
most powerful tools that can be used to achieve economic stability is the use of fiscal policies.
When used efficiently especially in respect to boosting employment levels, fiscal policies can
determine the broad direction the economy of a particular country is going to take and aid
economic growth.
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Milli Takim Diizeyindeki Gen¢ Bayan Giirescilerin Sosyal Kayg
Durumlarmin incelenmesi

Abdulkerim CEVIKER?, Izzet INCE?, Metin BAYRAK3

Ozet

Bu aragtirmanin amaci milli takim diizeyindeki gen¢ bayan giires¢ilerin sosyal kaygi
durumlarinin incelenmesidir. Aragtirmada tarama modeli kullanilmistir. Aragtirma grubunu 46
geng bayan giiresci olusturmustur. Arastirmada veri toplama araci olarak Ozbay ve Palanci
(2001), tarafindan gelistirilen “sosyal kayg1 6l¢egi” ile bunun yani sira sporcularin demografik
bilgilerini belirlenmek amaciyla kisisel bilgiler anketi kullanilmistir. Yapilan ¢esitli istatistiksel
analizler sonucunda Egitime bagli olarak SKO degersizlik alt boyutunda, Gelir diizeyine bagh
olarak SKO sosyal kagma alt boyutunda, sosyal kagma toplam puanlarmin istatistiki agidan
onemli oldugu, gelir diizeyine bagli olarak SKO kritize edilme alt boyutunda, Kritize edilme
toplam puanlarinin, Gelir diizeyine bagl olarak SKO toplam puaninda, sosyal kagma alt boyutu
degersizlik duygusu toplam ol¢ek puaninda olmak iizere istatistiki acidan 6nemli bir fark
bulunmaktadir (p<0,05). Egitim diizeyi ve gelir seviyesi yliksek olan katilimcilarin sosyal
kaygilarinin daha az olmasi manidar goziilkmektedir. Ayrica arastirmada, anne babanin medeni
durumu ile ilgili olarak sosyal kaginma alt boyutu ve degersizlik duygusunda istatistiki olarak
farklilik bulunmustur (p<0,05). Bu sonuglara bakildiginda sportif basarida fiziksel yeterlilik ve
kapasitenin 6nemli oldugu kadar psikolojik ve sosyo - ekonomik faktorlerinde oldukca 6nemli
oldugu sdylenilebilir.

1.Giris

Giiniimiizde, elit diizeyde rekabet oldukga =zorlasmigtir. Fiziksel kapasitedeki
miikemmellik, sportif performansi iist seviyelere ¢ikarmada tek basina yeterli goriillmemektedir.
Sporcularin psikolojik kapasitesi ve en az fiziksel yonii kadar dnemsenmelidir Kazanilan
odiiller ve kaybin olumsuz sonuglari ¢ok daha biiyiiktiir. Rakiplerin teknik ve taktik beceri
diizeyleri arttik¢a baski daha da artmaktadir. Bu sebeple kazananlar1 kaybedenlerden ayirmada
psikolojik ve fizyolojik faktorler daha biiylik rol oynamaya baslamistir. Gliniimiiziin yiiksek
rekabet ortaminda diinya ¢apinda bir sporcu olabilmek i¢in hem fiziksel hem de psikolojik
yeteneklerin optimum diizeyde olmasit zorunluluktur (Akarcesme, 2004; Giimiis, 2000;
Nideffer vd, 2001; Tavacioglu, 1999). Sporda basariyla beraber sporcunun sahip olacagi maddi
ve manevi kazang sporcuya psikolojik olarak etkilemektedir. Bazi nedenlerle 6zellikle yarigsma,
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miisabaka doneminde sporcu bazi psikolojik problemler yasamakta bu problemlerin iistesinden
gelmede basta kendisine ve birlikte ¢alistig1 aile ve yakin ¢evresi, antrendrii, spor yoneticisi ve
diger spor insanlara biiyilik gorev diismektedir.
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Sporcunun fiziksel bir aktiviteyi yerine getirmedeki yeterlilik kapasitesinin derecesi ve
cesitli fiziksel antrenman uygulamalarimin etkinlik derecesi, sporcunun “maksimum
performansi” olarak degerlendirilir. Genel olarak performans sporcusunun ortaya koydugu
verim diizeyi olup birden ¢ok (fiziksel, fizyolojik, biyomotorik, psikolojik, mental, sosyolojik,
teknik, taktik vb) bilesenleri bulunmaktadir. Performans gelisiminde bir¢ok antrenman
metotlart gelistirilmis ve kombine antrenman sistemleri kullanilmaya baslanmistir (Kiling,
2008). Sporun fizyolojik ve beceri talepleri, yarisma dinamikleri, ¢evresel ve diger dis faktorler
ve yarisma performansinin kendisi gibi (zaman, mesafe, puan, agirlik) sportif etkinlikler ve
yarigmalarda kisisel performansi etkileyen cesitli faktorler bulunmaktadir (Malcata ve Hopkins,
2014). Ayrica sporculara uygulanacak gesitli psikolojik testlerde sporcular hakkinda daha
somut veriler verebilir (He, 2011).

Sporda performansin artmasinda ve basar1 elde edilmesinde fiziksel giice ve
dayanakliliga bagli etmenler tek basina yeterli degildir (Sekeroglu, 2017). Antrenmanlarini
verimli yapmis, fiziksel diizeyde olumlu seviyeye ulasmis sporcularin yarigsma
performanslarinin da olumlu olmasi beklenir; fakat antrenman performansi basarili olmasi
yarisma performansi igin kesin bir gosterge degildir (Ince vd,2017).

TDK (2018) ya gore kaygs; iki sekilde tanimlanmaktadir. Ik tanimda kaygi; endise
duyulan diisiince, tasa olarak tanimlanmaktadir. Diger tanimda ise kaygi; genellikle kotii bir
sey olacakmis diisiincesiyle ortaya ¢ikan ve sebebi bilinmeyen gerginlik duygusu, seklinde
tanimlanmaktadir. Essau vd, (2018) e gore kaygi cocuklar, 6zellikle ergenler ve yetiskinlerde
sik¢a rastlanilan psikolojik bir durumdur.

Isik (1986), a gore sosyal kaygi; sosyal bir varlik olan insan, giinliikk hayat icerisinde
stirekli olarak diger insanlarla iletisim halindedir. Baz1 insanlar bu iletisim siirecinde oldukca
rahat ve girisimci olabilirken bazilar1 da daha geride kalmay1 tercih edebilmektedir. Toplum
icerisinde i¢e kapanik sikilgan, gibi ifadelerle nitelenen bu insanlarin yasadiklar: sikintili olma
hali sosyal kaygi olarak tanimlandirilabilir. Sosyal kaygi bireyin diger insanlar tarafindan kiigiik
diisecegi, olumsuz degerlendirilecegi, rezil olacagi diisiincesi ile bir¢cok durumdan korkma
seklinde tanimlanabilecek bir kavramdir (Akt. Celebi, 2017). Kok ve Telei (2018), e gore sosyal
kaygi ise kisinin bir ya da birden ¢ok toplumsal durumda belirgin bir korku ya da kaygi
duymasidir. Toplum i¢inde olumsuz sosyal yasantilar sosyal kaygmin artmasinda etkili
olmaktadir.

Sosyal kaygi ergen ve genglerde sik goriilen bir sorundur. Yasamlar1 oyunca ergenlerin
%9 unun sosyal kaygi sorunu yasadig1 goriilmektedir (Klemanski vd, 2017). Genglerin sosyal
kaygi yasamalarinda cesitli psikolojik ve sosyal faktorler etkilidir (Wong vd, 2017). Sosyal
kayg1 bozuklugu ise baskalariyla etkilesimde bulunmak, halka agik yerde yemek yemek, veya
toplum Oniinde konusma yapmak gibi sosyal hal hareket ve davramiglari yapmada kisiye
zorluklar yasatan bir durumdur (Pickard vd,2017).

Literatiire bakildiginda sosyal kaygi, 6zellikle kadin sporcular i¢in sportif durumda iken
sosyal agidan olumsuz degerlendirilme korkularinin oldugunu gostermektedir (Tavacioglu,
1999). Ayrica, sosyal kayginin bireysel sportif faaliyetlerden kaginma ile pozitif yonde iliskisi
oldugu ayrica geng sporcularda kayginin ¢ocuk ve ergenlerde spora katilimi1 engellenmesi veya
birakilmasinda etken oldugunu ortaya koymustur (Norton vd, 2000). Bireysel spor ve takim
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sporlarint ayr1 ayri incelendiginde, bireysel sporlara katilim sadece daha az sosyal fobi
belirtileriyle iliskili oldugu ve takim sporu katilimi1 daha az agorafobi belirtileriyle iliskili
oldugu goriilmiistiir. Bu sonugclar, 6zellikle fiziksel aktivitenin ¢esitli anksiyete alt tiplerinin
daha az semptomlari ile iliskili oldugu, spor katiliminin énemini vurgulamaktadir (Ashdown
vd,2017).

Sporcularin katilim hedeflerinin, rekabet edebilirlik ve basar1 hedefi perspektiflerinin
iizerindeki ve otesinde sportmenliklerini nasil etkiledigi konusunda gen¢ sporcular iizerine
yapilan arastirmalarin sonuglar1 yeterince net degildir (Ryska,2003). Bu anlamda arastirmamiz
Ozglinliigii ve ortaya koydugu sonuglar itibariyle olduk¢a 6nemli olup alanda yapilacak diger
arastirmalara yon gosterici olmasi diistiniilmektedir.
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2. Gere¢ ve Yontem
2.1. Amag

Bu ¢alismanin amaci, milli takim diizeyindeki gen¢ bayan giirescilerin sosyal kaygi
durumlarmin incelenmesidir

2.2. Katihmcilar

Arastirma grubunu kadin milli takim aday kadrosunda bulunan yaslar1 X=18.11+0.99
yil, 46 geng bayan giires¢i katilmistir.

2.3. Arastirmanin Modeli
Caligmamizda betimleme modeli kullanilmistir. Var olan bir durum oldugu haliyle tespit

edilmeye c¢aligilmistir.

2.4. Veri Toplama Araci

Calismada veri toplama araci olarak Ozbay ve Palanci (2001), tarafindan iiniversite

ogrencilerinin yasadigi “sosyal kaygi” icerikli sorunlari belirlemek amaciyla gelistirilen sosyal
kayg1 6l¢egi kullanilmustir.

Varimax rotasyon faktor ¢coziimlemesinin sonuglariyla elde edilen ii¢ faktor “sosyal
kaginma”, “kritize edilme kaygis1” ve “bireysel degersizlik duygusu” olarak adlandirilmigtir.

2.5. istatistiksel Analiz

Normallik sitnamasina gore, normal dagilim gosteren veriler bagimsiz gruplarda One—
Way ANOVA, coklu karsilastirmalarda ise LSD testi kullanilmistir. Anne baba ayrilik durumu
verisi normal dagilim gostermedigi i¢in ise Mann-Whitney U testi uygulanmigtir. Normallik
sinamasina gore, normal dagilim gosteren veriler bagimsiz gruplarda One-Way ANOVA,
coklu karsilastirmalarda ise LSD testi kullanilmistir. Anne baba ayrilik durumu verisi normal
dagilim gostermedigi i¢in ise Mann-Whitney U testi uygulanmistir.
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Normallik sinamasina gore, normal dagilim gosteren veriler bagimsiz gruplarda One—
Way ANOVA, ¢oklu karsilastirmalarda ise LSD testi kullanilmistir. Anne baba ayrilik durumu
verisi normal dagilim gostermedigi i¢in ise Mann-Whitney U testi uygulanmustir.
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3. Bulgular

Egitime bagl olarak SKO degersizlik alt boyutu igin yapilan Anova Testi sonuglar
onemli bir farklilik géstermektedir [F3g79 = 0.028, P<0,05]. LSD Post Hoc testi sonuglarina gére
lisans grubu ortalamasi (X=14.9) ve 6n lisans ortalama (X=17.56) degersizlik duygusu toplam
puanlarinin istatistiki agidan 6nemli oldugunu goriilmektedir.

Gelir diizeyine bagl olarak SKO sosyal kagma alt boyutu Anova Testi sonuglar1 Snemli
bir farklilik géstermektedir [F3,160 = 0.023, P<0,05]. LSD Post Hoc testi sonuglarina goére 1-
1500 grubu ortalamasi ile (X=30,4) 3501-4500 grubu ortalamasi1 (X= 19) arasinda, 1501-2500
grubu ortalamasi ile (X= 30,22) 2501-3500 grubu ortalamasi (X= 22) arasinda, 1501-2500
grubu ortalamasi (X= 30,22) ile 3501-4500 (X= 19) grubu ortalamasi arasinda ve 2501-3500
grubu ortalama (X= 22) ile 4501 ve iizeri grubu ortalama (X= 16) sosyal kagma toplam
puanlarinin istatistiki agidan 6nemli oldugu goriilmektedir.

Gelir diizeyine bagli olarak SKO kritize edilme alt boyutu Anova Testi sonuglar1 nemli
bir farklilik gostermektedir [F3175 = 0.023, P<0,05]. LSD Post Hoc testi sonuglarina gore 1-
1500 grubu ortalamasi ile (X=28,6) 3501-4500 grubu ortalamasi (X= 16,4) arasinda, 3501-
4500 grubu ortalamasi (X= 16,4) ile 4501 ve iizeri grubu ortalama (X= 30,66) kritize edilme
toplam puanlarinin istatistiki agidan 6nemli oldugu goriilmektedir.

Gelir diizeyine baglh olarak SKO toplam puam1 Anova Testi sonuglar1 énemli bir
farklilik gostermektedir [F3 169 = 0.038, P<0,05]. LSD Post Hoc testi sonuglara gore 1-1500
grubu ortalamasi ile (X=21,88) 3501-4500 grubu ortalamasi (X= 18,24)arasinda, 1501-2500
grubu ortalamas1 (X= 19,66) ile 3501-4500 grubu ortalamasi (X= 18,24)arasinda, 2501-3500
grubu ortalamasi (X= 23,66) ile 4501 ve iizeri grubu ortalamasi (X= 22,96) arasinda ve 3501-
4500 grubu ortalamasi (X= 18,24) ile 4501 ve iizeri grubu ortalama (X= 22,96) SKO toplam
puanlarinin istatistiki agidan 6nemli oldugu goriilmektedir.

Anne ve baba birlikte yasayip yasamama degiskeni i¢in yapilan Mann Witney U Testi
sosyal kagma alt boyutu (Z= -1,970, P =0,049), degersizlik duygusu (Z= -1,973, P =0,0499),
toplam 6l¢ek puani (Z=-1,994, P =0,039), olmak {izere istatistiki agidan 6nemlidir.

4. Tartisma ve Sonuc¢

Arastirmada egitime baglh olarak SKO degersizlik alt boyutunda, Gelir diizeyine bagl
olarak SKO sosyal kagma alt boyutunda, sosyal kagma toplam puanlarinin istatistiki agidan
onemli oldugu gériilmektedir (p<0,05). Bununla beraber gelir diizeyine bagl olarak SKO
kritize edilme alt boyutunda, kritize edilme toplam puanlarinin, Gelir diizeyine bagl olarak
SKO toplam puaninda, sosyal kagma alt boyutu degersizlik duygusu toplam &lgek puaninda
olmak iizere istatistiki agidan dnemli bir fark bulunmaktadir (p<0,05). Egitim diizeyi ve gelir
seviyesi yiiksek olan katilimcilarin sosyal kaygilarinin daha az olmasi manidar géziikmektedir.

Burada sadece katilimcilarin egitim durumu degil anne babanin egitim durumunun
yiiksek olusunun c¢ocuklarin sosyal kaygilarinin daha az olmasi yoniinde etkili oldugu
sOylenebilir. Nitekim Giimiis’tin (2000), yapmis oldugu ¢alismada anne egitim durumu ile
cocuklarin sosyal kaygi diizeyleri arasinda anlamli bir fark oldugunu, annesi yiiksekokul
mezunu olan ¢ocuklarin kaygi diizeylerinin diisiik oldugunu belirlemistir. izgi¢ vd, (2000)
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tiniversite ogrencilerine yonelik yapmis oldugu c¢alismada ekonomik seviyesi diisikk olan
ogrencilerin sosyal kaygi diizeylerinin, ekonomik seviyesi yliksek olan 6grencilerin sosyal
kayg1 diizeylerinden daha yiiksek oldugunu bildirmistir. Bunun sebebini ailesinin gelir durumu
diisiik olan Ogrencilerin, bu yetersizlikten dolay1 bulundugu cevredeki imkanlardan daha az
yararlanabilmesi, belirli bir sosyal ¢evrenin digina ¢ikamamalar1 ve almak istedikleri seyleri
maddi yetersizlikten Gtiiriti temin edemedikleri ve bu sebepten de goriiniis kaygisi diizeylerinin,
ailesinin gelir seviyesi yiiksek kisilere oranla daha yiiksek ¢ikmasi olarak ifade etmektedir.
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Ayrica arastirmada, anne babanin medeni durumu ile ilgili olarak sosyal kaginma alt
boyutu ve degersizlik duygusunda istatistiki olarak farklilik bulunmustur (p<0,05). Bu bilgiler
ve yapilan diger caligmalar 1s181nda; sportif miisabakalarda fizyolojik parametrelerin yaninda
psikolojik faktorler, sportif basar1 agisinda mutlaka g6z oniinde bulundurulmasinin gerekli
oldugu sdylenebilir.
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Inflation Targeting as a Monetary Policy Rule

Huriye ALKINZ, Sayim ISIK?, Abdullah Emre CAGLAR3

Abstract

The purpose of the paper is to survey and discuss inflation targeting in the context of
monetary policy rules. The paper provides a general conceptual discussion of monetary policy
rules. In Section 1, we provide framework of inflation targeting and based on monetary rule
and discuss the ampirical literature of monetary rule. In Section 2, we will appraise Monetary
rule for Turkey.

Bir Para Politikas1 Kurah Olarak Enflasyon Hedeflemesi

1. Giris

Bu caligmanin amaci, enflasyonla miicadelede para politikas: araci olarak kullanilan
enflasyon hedeflemesinin teorik temellerini incelemek ve Tiirkiye i¢in Taylor kurali olarak da
adlandirilan Para kurali test etmektir. Calismanin ilk boliimiinde enflasyon hedeflemesinin
teorik temelleri ele alinmis ve daha sonra ise konuyla ilgili ampirik literatiir incelenmistir. Ikinci
boliimde ise, ¢alismanin ampirik sonuglar1 verilmistir.

2. Literatir

Enflasyon hedeflemesi rejiminin arkasinda yatan temel teorik yapi, Yeni Uzlasi
Yaklagimina dayanmaktadir. Yeni Uzlas1 Yaklasimina dayanan enflasyon hedeflemesi, bugiin
tim merkez bankalar1 tarafindan kullanilmaktadir. Bugiin modern merkez bankaciliginin
uyguladig1 faize bagli para politikasi, tarihsel olarak Knut Wicksell (1898)'in dogal faiz orani
ile piyasa faiz oran1 arasindaki ayrimina dayanmaktadir (Woodford, 2003; Fontana, 2007: 45).

Wicksell (1898)'in paranin miktar teorisini reddederek para politikasina yenilikler
getirdigi Faiz ve Fiyatlar baglikli ¢alismasinda kredi faiz oran1 ve dogal faiz orani olmak tizere
2 farkl faiz oran1 vardir. Yatirim ve tasarruf arasindaki fark, dogal faiz orani ile piyasa faiz
orani arasinda farklilagmaya neden olarak enflasyonist ve deflasyonist siirecleri tetiklemektedir.
Enflasyonist/deflasyonist siirecler, piyasa faiz oraninin dogal faiz oranina esit olmasiyla ortadan
kalkacaktir.

1 Ars. Gor., Akdeniz _T_:,Tniversitesi, iktisat Bolimii.
2 Prof. Dr., Akdeniz Universitesi, lktisat Bolimil. sayim@akdeniz.edu.tr.
3 Ars. Gor., Akdeniz Universitesi, Ekonometri Béliimii.
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Wicksell’in dogal-piyasa faiz oran1 ayrimi, Yeni Uzlagi modelinde ¢ikti ve enflasyon
belirlemede 6nemli bir role sahiptir (Arestis & Sawyer, 2008: 768; Fontana, 2007: 51). Yeni
Uzlas1 modelinde dogal-piyasa faiz oran1 ayriminin temel alindigi cari iiretim ile potansiyel
iiretim arasindaki fark enflasyona sebep olmaktadir. Kisa donemde fiyat ve iicretlerin asagi
dogru kat1 olmast merkez bankasinin faiz politikasiyla yatirim ve iiretimi etkilemesine izin
vermektedir. Merkez bankasinin piyasa faiz oranini kontrol etmesiyle kredi ekonomisinde para
i¢sellik kazanmaktadir. Yeni Uzlagi modelinde kisa donemde faize dayali para politikasi
uygulamasi piyasa basarisizligi, eksik rekabet, ticret-fiyat katiliklari, asimetrik bilgi, sinirl
rasyonalite, piyasanin etkin calismamasi gibi temel varsayimlara dayanmaktadir. Bu
varsayimlar altinda enflasyon ve faiz oranlar1 arasindaki iliski kurulmaktadir. Uzun dénemde
ise Wicksellyen kisa donem enflasyon/deflasyon siirecinin, yatirim ve tiretim tizerindeki etkisi
ortadan kalkmaktadir. Bu sebeple uzun dénemde Yeni Uzlas1 modeli, ana-akim iktisadin
dayandigi paranin yansizligi argiimanini savunmaktadir. Sonugta, Yeni Uzlasi yaklasiminda
kisa donemde Wicksellyen analiz kullanirken uzun donemde ana-akim iktisat yaklagimi
benimsenmektedir.
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Enflasyon hedeflemesine yonelik ampirik ¢alismalar, John B. Taylor (1993)’un
gelistirdigi kural cercevesinde sekillenmektedir. Taylor (1993), ABD igin 1987-1992
doneminde federal fon oranlarinin, enflasyon ve ¢ikt1 degiskenlerine tepki verdigini
gostermistir. Osterholm (2003), Taylor kuralinin gegerliligini ABD’nin 1960:1-1994:4,
Avustralya’nm 1993:01-2001:04 ve Isveg’in 1992:04-2002:02 ddénemleri icin analiz ederek
Taylor kuralinin ABD'nin 1960:01-1979:02 donemlerine ait para politikasi ile uyumlu oldugu
1979 itibariyle de degiskenler arasindaki esbiitiinlesme iligkisinin azaldigina isaret etmektedir.
Vasicek (2009), 1999-2007 doneminde Avrupa Birligi iiyesi 12 iilkenin para politikasinin
analizini gerceklestirdigi caligmasinda Bulgaristan, Kibris ve Slovenya’da geriye doniik
beklentilere dayali yaklasimin ve Macaristan, Litvanya, Polonya, Romanya ve Slovakya’da
ileriye doniik yaklagimin gegerli oldugu sonucuna varmistir.

Taylor kurali ile ilgili bir¢ok yabanci literatiiriin yan1 sira ¢ok sayida yerli literatiir de
bulunmaktadir. Kesriyeli ve Yal¢in (1998), 1987-1999 donemi icin geriye ve ileriye doniik
Taylor kuralini inceledikleri ¢alismalarinda geriye dogru beklentilere dayanan modelde, iiretim
ag1g1 ile enflasyonun faiz ile pozitif iligkili oldugunu tespit etmislerdir. Diger yandan ileriye
doniik beklentilere dayanan modelde ise enflasyon ve tiretim agig1 degiskenlerini istatistiksel
olarak anlamsiz bulmuslardir. Aklan ve Nargelegekenler (2008), ¢alismalarinda T.C.M.B'nin
faiz belirleme siirecinde enflasyon orani, iiretim ag¢ig1 ve doviz kurunu baz aldig1 sonucuna
ulagmaktadirlar. Kayhan vd. (2013) ise, ileriye doniik beklentilerin dahil edildigi para politikasi
reaksiyon fonksiyonu gerg¢evesinde Tiirkiye’de 2002-2013 doneminde para politikasini analiz
ederek T.C.M.B'nin ekonominin daralma dénemlerinde enflasyondaki degisikliklere karsi daha
pasif ve gelirdeki degisikliklere karsi daha aktif bir tutum izledigini gostermektedir.

3. Sonug¢

Calismada Tiirkiye i¢in Taylor Kurali denklemindeki T.C.M.B faiz oranlari ile {iretim
ac1g1, enflasyon acigr ve doviz kuru degiskenleri arasindaki asimetrik nedensellik testi
yapilmistir. Calismanin bulgularina gore, faiz oranina verilen negatif bir sok, enflasyonun da
diismesine neden olurken enflasyona verilen negatif bir sok ise faiz oraninin diigmesine neden
olmaktadir. Faiz orani ile iiretim acig1 arasindaki iligkide ise faiz oranina verilen negatif bir
sok, tiretim agigini arttirir iken gelire verilen bir negatif sok, enflasyonun diismesine neden
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olmaktadir. Yine faiz oran1 ve nominal déviz kuru arasindaki iliskide ise nominal déviz kuruna
verilen bir pozitif sok, faiz oraninin yiikselmesine neden olmaktadir.

Anahtar Kelimeler: Enflasyon Hedeflemesi, T.C.M.B, Taylor Kurali
JEL Kodlar: E50, E52 ve E58
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Asymmetric Price Behaviour in Milk Market of Burdur Province

Kiibra ONDER!, Melisa TAYLAN?2

Abstract

Information is a source of power for the person who possesses it and a foundation stone
for the societies which makes them more powerful. Therefore, information is incontrovertibly
significant. Information has also a significant position in economic literature. It is assumed that
all the parties in the market (buyers and sellers) have perfect information that they may require.
In case that scarce resources are not used efficiently despite there is no intervention to the
market, that is if the pareto optimum is not realized, market failure arises. One of the underlying
reasons of market failure is asymmetric information. Asymmetric information is that one of
the decision makers in the market has more information than the others. Market participants
could make their decisions depending on imperfect information. The existence of imperfect
information impairs the symmetry of information among the parties. Therefore the aim of this
study is to examine the existence of price asymmetry phenomenon among the milk market
players in Burdur province which is 19th in the number of animals owned, 10th in the amount
of milk produced and number 1 in the amount of milk obtained per cattle. In line with this
objective, long-term correlation between producer and consumer price series will be analyzed
using co-integration analysis whereas short run correlation will be analyzed and using error
correction model. As a result of the analysis; the coefficients of independent variables of ECT*
which denotes the lagged values of positive error terms and ECT which denotes the lagged
values of negative error terms was found to be statistically significant at a confidence level of
1%. When the absolute values of the calculated coefficients are compared, it is seen that the
absolute value of ECT" is greater than the absolute value of ECT™. The retailers react faster to a
shock which narrows their profit margins (a rise in producer prices) compared to a shock which
expands their profit margins (a decrease in producer prices).

Burdur ili Siit Piyasasinda Asimetrik Fiyat Davramsi

Ozet

Bilgi, bilgiyi elinde bulunduran kisi i¢in gii¢c kaynagi, toplumlar igin ise giiciine gii¢
katan bir yapi1 tas1 olarak goriilmektedir. Dolayisiyla gliniimiizde bilgi yadsinamayacak
derecede 6nemlidir. Bilgi, iktisat literatiiriinde de 6nemli bir yere sahiptir. Piyasadaki taraflarin

! Dr.Ogr.Uyesi, Mehmet Akif Ersoy Universitesi Iktisadi ve Idari Bilimler Fakiiltesi Iktisat Béliimii,
konder@mehmetakif.edu.tr

2 Yiiksek Lisans Ogrencisi, Mehmet Akif Ersoy Universitesi Sosyal Bilimler Enstitiisii Iktisat Anabilim Dali,
melisa_taylan@hotmail.com
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(alic1 ve saticilarin) ihtiya¢ duyduklar tiim bilgiye sahip olduklari varsayilmaktadir. Piyasaya
hi¢gbir miidahalenin s6z konusu olmamasina ragmen kit kaynaklarin etkin kullaniminin
gerceklesmemesi yani pareto optimumun saglanamamasi durumda piyasa basarisizligi (market
failure) ortaya cikmaktadir. Piyasa basarisizligimin altinda yatan nedenlerden biri asimetrik
bilgidir. Asimetrik bilgi, piyasada bulunan karar birimlerinden birinin digerine gore daha fazla
bilgiye sahip olmasidir. Piyasa katilimcilar1 aldiklar1 kararlari, eksik bilgiye sahip olarak
verebilmektedirler. Eksik bilginin varlig1 taraflar arasindaki bilgi simetrisini bozmaktadir.
Dolayisiyla bu ¢alismanin amaci; sahip olunan hayvan sayisinda 19’uncu sirada, bir yil i¢inde
sagilan siit miktarinda 10’uncu sirada ve biiyiik bas hayvan basina elde edilen siit miktarinda
ise 1’inci sirada yer alan Burdur iline ait siit piyasasi aktorleri arasindaki fiyat asimetrisi
olgusunun varligini incelemektir. Bu amac¢ dogrultusunda, {iiretici ve tiiketici fiyat serileri
arasindaki uzun donemli iligki, esbiitiinlesme analizi ile kisa donemli iliski ise hata diizeltme
modeli kullanilarak analiz edilmistir. Analiz sonucunda; pozitif hata terimlerinin gecikmeli
degerlerini ifade eden ECT" ve negatif hata terimlerinin gecikmeli degerlerini ifade eden ECT"
bagimsiz degiskenlerinin katsayilar1 % 1 gilivenirlilik diizeylerinde istatistiksel olarak anlamli
¢ikmustir. Bulunan katsayilarin mutlak degerleri karsilastirildiginda, ECT nin mutlak degerinin
ECT"dan biiyiik oldugu goriilmektedir. Perakendeciler, kar marjlarin1 daraltacak bir soka
(tiretici fiyatindaki ylikselmeye), sz konusu marj1 genisletecek bir soktan (iiretici fiyatlarindaki
bir diisiisten) daha hizli tepki vermektedir.
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Analysis on The Viability of Total Quality Management in Turkish Public
Sector

Hatice MESCI!, Hasan Hiiseyin UZUNBACAK 2

Abstract

Total Quality Management (TQM) was originally based on the concept of quality which
has spread over all fields of social life, yet it has later developed its own unique properties. As
a term, TQM is defined as a modern understanding of management which includes all groups
of employees in an organization.

Although there were doubts about the viability of TQM in public sector when it first
emerged in the United States and Japan in the 50s and then spread all over the world in the 90s,
the experiences which the private sector obtained as a result of TQM practices led the public
sector to follow in the steps of the private sector in order to improve its services and become
more citizen-oriented.

Attemps to re-construct public management in order to prevent problems, transition
from conventional understanding of public management to a new understanding of public
management, and adopting “e-devlet” approach (a system offered in Turkey by the state
institutions to help citizens to get public services on-line) have been major factors urging the
transition to TQM. The study has focused on the development of TQM in Turkish public
management, the necessities of quality in the public sector and its importance for the public
sector, the issues encountered so far, and to what extent the suggestions have been put into
practice.

Keywords: Total Quality Management, Public Sector, Constant Development

Tiirk Kamu Sektériinde Toplam Kalite Yonetiminin Uygulanabilirligi Uzerine Bir
Degerlendirme

Ozet

Ozel sektdrde kar amaci giidiilmesine ragmen, kamuda vatandaslarin ortak toplumsal
ihtiyacglarinin karsilanmasi amaglanmakta ve kar amaci giidiillmemektedir. Kamu kuruluslarinca

1 Ogr. g}ér., §ﬁleyman Demirel Universite@i Adalet qulek Yiiksequulu, haticemesci@sdu.edg.tr
2 Dr. Ogr. Uyesi, Siileyman Demirel Universitesi Iktisadi ve Idari Bilimler Fakiiltesi, Isletme Boliimii,
hasanuzunbacak@sdu.edu.tr
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yiiriitiilen hizmetler tekel nitelikli oldugundan 6zel sektordeki rekabet kamu kuruluslarinda
bulunmamaktadir. Kamu hizmeti veren kurumlar topluma hizmet ettikleri i¢in isletmelerde
goriilen iiretim alanlar1 ve iiriin niteliginin belli bir miisteri grubunun esas alinmasiyla
spesifikasyona gidilmesi durumu kamuda séz konusu degildir. Ozel sektdrde isletmeler
genellikle, insanlarin maddi ihtiyaglariyla ilgili olan ve gesitli yonleriyle olgiilebilir somut
nitelikli mal ve hizmetler {rettikleri halde, devletin yerine getirdigi hizmetlerin
somutlagtirilmasi, nitelik ve nicelik yoniinden Olciimii ve degerlendirilmesi miimkiin
olmamaktadir. Ozel sektdrde, mal ve hizmet iiretimi miisterinin istek ve ihtiyaglarina gore
yapilirken, kamu hizmetlerinin kullanimi ve tiikketimi ise, vatandaslarin istek ve beklentilerine
her zaman uygun diismemektedir (Sezer, 2008: 150, 158).

April 26-29, 2018 Patara Extended Abstracts Book

Kaliteye iligkin “standartlara uygunluk” bi¢imindeki geleneksel tanimin agilmasiyla
hizmet Kalitesinin belirlenmesinde de toplam kalite yonetimi temel kistas sayilmis, kaliteli
kamu hizmetlerinin nasil olmasi gerektiginin belirlenmesinde, kamu hizmetindeki standartlarda
yani hizmet kalitesinde daha fazla etkisi goriilmiistiir (Tarhan ve Ezici, 2011: 19; Oztiirk ve
Tataroglu, 2017: 163). Hizmetin kalitesi, miisterilerin ihtiya¢ ve beklentilerini karsilayabilme
derecesi Olciilebilir olmaktan ¢ok hissedilebilir nitelik tasimakta oldugundan sunulan hizmetin
kalitesi, dnceden belirlenen standartlar degil, miisteri tarafindan nasil algilandigidir. Kamu igin
genel bir hizmet kalitesi modeli olusturmak, kalite diizeyinin belirlenmesinde mallarda oldugu
gibi standartlar konulamadigindan daha zordur (Saran ve Gogerler, 1998: 247-248).
Hizmetlerin elle tutulamamasi onlarin degerlendirmesi agisindan 6lcililemez, boliinemez, test
edilemez nitelik tasimalarina ve degerlendirmesinin hizmeti alan vatandaslarin algilama
diizeylerine gore yapilmasi gerektigini ortaya koymustur (Saran, 2004: 78)

Hizmet kalitesinin iiriin kalitesine gére ¢ok boyutlu olusu ve degiskenlerinin ¢ok olmast,
kalitenin olusumunu karmasik ve ¢ok boyutlu hale getirmekte ayrica hizmet sektoriinde imalat
sektoriine gore is hacminin, uygulama ve yazismalarin yogunlugu, daha fazla personel
caligmasi, hizmetin 6zelligi geregi, belli bir zamana ihtiyag gdstermesi, hizmeti sunanin
kisiliginin ve giivenilirliginin tasidigr 6nem, taleplerin degiskenligi, hizmeti sunan ve alanlar
arasindaki yakin iliskiler, kamuda kaliteyi siibjektif bir hale getirmekte objektif olmaktan
uzaklagtirmaktadir. Hizmetlerdeki kalite karakteristiklerini ise su sekilde siralamak
miimkiindiir (Saran, 2004: 80):

Olciilebilir karakteristikler
Gozlemlenebilir etkileri ve sartlar,
Gozlemlenebilir aligkanliklar ve davraniglar

Kamu hizmetleri alaninda 1990’11 yillarin baslarinda sonuglarim1 vermeye baslayan
toplam kalite yonetimi girisimleri ilk 6nce Amerika Birlesik Devletleri’nde uygulanmaya
baslamis ve bu ¢ercevede Vergi Dairesi, Cevre Koruma Ajansi, Savas Gazileri Departmani,
Savunma Bakanligi gibi kuruluslarda baslayarak daha sonra saglik, egitim, yerel hizmetler,
posta ve iletisim hizmetleri alaninda yayilmistir. Kamu hizmetleri alaninda gerceklestiren
toplam kalite yonetiminin kamu hizmetleri alaninda sagladig1 islem maliyetlerinde tasarruf
saglanmasi, is siireclerinin iyilestirilmesi, zaman kaybinin giderilmesi, is doyumunun
arttirtlmas1 gibi olumlu ve 6lciilebilir sonuglar, kamu yonetiminde uygulanmasiin gesitli
giicliikler doguracagi ve kamu kesimindeki orgiitlerin sorunlarini ¢éziimlemeyecegi inanciyla
toplam kalite yonetimine temkinli yaklasan kuruluslarin da, toplam kalite yonetimini ve
tekniklerini uygulamasini saglamistir (Saran, 2004: 94).
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Tiirkiye’de kamu yonetimi, asir1 biirokrasiden dolay1 hantallagsmakta ve bu durum hem
vatandasi hem de biirokratik ortamda calisan personeli de rahatsiz etmektedir. Yetkiler ile
sorumluluklar arasindaki dengesizlik, yetkiyi kotiiye kullanmaya yol agabilecegi gibi
sorumluluk verildigi halde yetki verilmemesi de personeli calisamaz hale getirerek sistem
tikanikligina sebep olmaktadir. Bu nedenle toplam kalite yonetiminin, kamu y&netiminde
biirokrasinin asgariye indirilmesi durumunda uygulanabilirligi s6z konusu olmakta ve toplam
kalite yonetimi bu bakimdan da 6nem arz etmektedir (Bediik ve Alodali, 2003: 87; Yilmaz,
2007: 223).

Bunun diginda, Tiirk kamu yonetiminde en 6nemli sorunlardan birisi de biirokrasi,
formaliteler, imza, izin ve onaydaki merkeziyet¢i yapidir. Bunlara benzer daha bir¢ok
olumsuzluk sayilabilmesine ragmen, bir yonetim icin siirekli kendini kontrol eden, basari
Olciitleri koyan ve kendi kendini diizeltip gelistiren bir siirecin yiiriirliige konularak, hem
calisanlarin hem de yonetimin hizmette kalite konusunda egitilmeleri kamu yonetiminde
toplam kalite yonetimini uygulanabilir bir hale getirecek ve devletin dinamiklerini yeniden
canlandiracak yeni bir kiiltiir olusturacaktir (Yatkin, 2014: 100-101; Oztiirk ve Tataroglu, 2017:
163).

1990’11 yillarda Once sanayi isletmelerinin daha sonra kamu ve iiglincii sektor
kuruluslarin ilgisini ¢ekmeye baslamistir. Kamuda Toplam Kalite Yonetimi alaninda atilan
ilk adimlar, bazi siyasi sorumlularin ve kamu kuruluslarinin iist diizey yoneticilerinin, siyasi
giiclin ve merkezi yonetimin iradesi disinda konuya ilgi duymalari nedeniyle baslatilan
bagimsiz girisimlerdir. Toplam Kalite Yo6netimi’nin, kamu hizmetlerinde verimlilik ve
etkenligin arttirilmas1 ve miisteri tatmininin saglanmasinda ne gibi somut katkilarinin
bulundugu konusunda az sayida da olsa alan galigsmalar1 bulunmaktadir.
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Bunlarla birlikte sonraki yillarda, Toplam Kalite Yo6netimi ile iligkilendirilebilecek ¢ok
saylida mevzuat degisikligine gidilerek, vatandaslarin daha hizli, verimli, kolay kamudan hizmet
almalar1 saglanmustir. Tiim bunlarla beraber, KAYSIS, E-Devlet, BIMER (Acar, 2017) gibi
uygulamalarla, Tiirk kamu yonetiminde hizli bir sekilde dijitallesmeye gidildigi, birgok
hizmetin bilisim sistemleri {izerinden verilmeye baslandigi, bu durumun ise vatandaslarin daha
kaliteli ve hizli hizmet almasina katki sagladigi goriilmektedir.

Toplam kalite yonetiminin 6zel sektérde ve kamu sektdriinde uygulanmasi acisindan
farkliliklar bulunmakta olup, Tiirkiye’de son yillarda hemen herkesin isletmelere sagladig:
yararlar, kiiresellesme, diinyaya acilmada 6nemli bir arag, rekabet i¢in en dnemli faktor ve
cagdas kamu yonetimi i¢in 6nemli bir metot olarak fikir birligi i¢erisinde toplam kalite yonetimi
kabul edilmistir. Vatandagin goziinde kamu hizmetinin yavas, pahali, kalitesiz, az cesitli ve
ulasilmasi zor olarak degerlendirilmesi, kamu hizmetlerine ayrilan kaynaklarin kisitli olmasi,
hizmet kalitesini ortaya ¢ikaracak teknolojilerin ortaya ¢ikmasi, vatandasin beklentilerinin ve
taleplerinin artmasi gibi nedenlerle Tirk Kamu Yonetiminde Toplam Kalite Ydnetimi’nin
uygulanmasi geregi dogmustur. Tiirk kamu yonetiminde kamuda toplam kalite yonetiminin
uygulanmasinda karsilagilan  giicliikler sistemin kendisinin disinda  calisanlardan,
yoneticilerden ve kismen de olsa sendika gibi sivil toplum orgiitlerinden kaynaklanmaktadir.
Toplam kalite yonetiminin sisteminin daha iyi sonuglar vermesi i¢in ne oldugunun ve ne kadar
hayatin i¢inde yer aldiginin ¢alisanlar ve yoneticilere tam anlamiyla anlatilmasi gerekmektedir.
Yoneticiler ve calisanlara anlatilmasindan sonra ilk basta yapilmasi gereken sey toplumu
bilinglendirmek ve bu konuda egitmek olmalidir.
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Esnek Calisma Bicimlerinden Evde(N) Calismanin is iligkileri Bakimindan
Tiirkiyedeki Mali ve Hukuki Boyutunun Analizi

Abdiilkerim CALISKAN?, N. Firatcan CINAR ?

Ozet
1. Giris

Son yillarda artan internet kullanimi ve buna bagli olarak gelisen e-ticaret sistemi
sonucunda home ofis yontemi ile ¢alisan kiiglik ev isletmeleri niceliginde ciddi bir artis
gergeklesmistir. Kargolama ve lojistik faaliyetleri alaninda yasanan gelismeler ve sosyal
medyanin hayatimizin her alanina girmesi de evde(n)® ¢alisma sayisinin artmasinda etkili olan
diger faktorlerdir. Son zamanlarda benzeri sebeplere bagl olarak internet {izerinden ev tiretimi
iriinlerin dahi satisin1 gergeklestiren isletmelerin sayisi artmis, yine ev tiretimi olmasa bile evde
calisan sanal magaza-diikkanlarin sayisinda ciddi boyutta artiglar ger¢eklesmistir. Karsilikli
etkilesime bagli olarak evden ¢aligma bigimlerindeki artis, kendi alt bilesenleri ve sektorlerinin
de hizla gelismesine onciiliik etmistir. Kargoculuk ve lojistikteki gelismeler evden ¢alismay1
kolaylastirirken evde calismadaki gelismeler de adi gecen sektdrlerin yayginlagmasini
saglamigtir.

Evde ¢aligsma yontemlerinde bir isverene bagimli olarak veya kendi namina bagimsiz da
caligmak miimkiindiir. Bu ayrim evde ¢aligmanin daha c¢ok vergilendirme kismiyla alakali
olmaktadir.

Bu c¢alismada da evde c¢alismanin vergisel boyutlar1 ile bagimli/bagimsiz calisma
sekilleri ve Tiirkiye’de esnek caligmanin uygulanabilirligi irdelencek ve incelenecektir.

2. Esneklik ve Esnek Calisma

Icinde &zgiirliik, yumusatma anlami tasisa bile esneklik kavrami bir kuralsizlastirma
olmayip, igverenler acisindan ¢alisanlarin igyerinde gerekli saat ve sekilde ¢alistirilmasi; ¢alisan
acisindan ise, ¢alisma saatinin kisaltilip, klasik ¢alisma sartlarindan daha esnek bicimde
caligilmasi olarak tanimlanirken, kaliplagmis olarak kabul edilen belirli bir yerde, belirli giin ve
saatlerde calisma diizenine bagli kalmaksizin c¢alismanin yeni hali, esnek ¢aligma (atipik
istihdam) veya alternatif ¢aligma programi olarak adlandirilir (Tan, 2007: 2).

! Dog. Dr., Afyon Kocatepe Universitesi

2 Ogr. Gor., Silleyman Demirel Universitesi, firatcancinar@sdu.edu.tr

3 Calismada kastedilen ¢aligma tiirii “evde calisma” ve “evden ¢alisma” oldugu icin burada evde(n) seklinde bir
kullanim yapilmustir. flerleyen béliimlerde “evde ¢alisma” olarak bahsedilecek kavramda hem “evde galisma” hem
de “evden ¢alisma” kavramini kapsar niteliktedir.
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2.1. Esnek Calismanin Tarihcesi

Teknolojik gelismeler ve buna bagli olarak iiretim modelindeki degisim, geleneksel
caligma bigimlerini degistirerek kismi siireli, proje/sozlesme temelli, esnek, uzaktan, ¢agri
iizerine ve evde calisan yeni bilgi iscilerini yaratmis olup, kismi siireli ¢alisma, gegici ¢alisma,
odiing is iliskisi, tele-caligma ve alt-igveren uygulamalar1 gibi ¢esitli ¢alisma bigimlerini ifade
etmek tizere atipik istihdam tiirleri deyimi kullanilmaktadir. (Aksoy, 2012: 402-405).

2.2. Esnek Calismanin Tiirkiye’deki Hukuki Durumu

Tiirkiye’de caligma siirelerinde esneklik konusuna ilk kez 1996 yili programinda yer
verilmistir. Planli kalkinmanin geregi olarak hazirlanan bes yillik kalkinma planlarina
bakildiginda ise ilk kez “Altinct Bes Yillik Kalkinma Planinda (1990- 1995) esnek siireli
calismanin izleri goriilmeye baslanmistir. 2003 yilinda ise 4857 sayili Is Kanunu ile esneklik
yasalarla diizenlenmis ve fakat mevzuatta yer alan bir¢cok diizenleme Avrupa Birligi mevzuatina
ve Uluslararast Cahigma Orgiiti (ILO) sozlesmelerine dayanmakla birlikte Avrupa
uygulamalarindan daha kati hiikiimler igermis, bu durum da esnek calismanin
uygulanabilirliginde ¢esitli sikintilar meydana getirmistir (Tatlioglu, 2012: 72).

2.3. Esnek Calisma Bicimlerinden Evde Calisma ve Tiirleri

Evde ¢alismanin baska bir yontemi de “tele ¢alisma” olup, “elektronik evde ¢aligma”
olarak da adlandirilan bu ¢aligma tiirti, iletisim ve bilgi teknolojileriyle en yaygin tele ¢calisma

9% e

bicimi olarak evde gergeklestirilebilmektedir ve bu calisma sekli, “uzaktan iletisim”, “uzak/ayr1

calisma”, “mesafe calismas1”, “uzaktan calisma” olarak da adlandirilmaktadir (Karakoyun,
2016: 143).

3. Tiirkiye’de Esnek Calisma Uygulamalari

Tirkiye’de 6zellikle kdyden kente gogenlerin de artmasiyla beraber kent kiiltiiriinlin
olusmasi ile birlikte yasamanin yayginlasmasi, bazi kurallar1 zorunlu kilmistir. Cogunlugun
yasadig1 apartmanlar, siteler, apartlar/apart daireler ve rezidanslarda yasayan insanlarin tabi
oldugu, uymak zorunda olduklar1 kurallara 6rnek olarak Kat Miilkiyeti Kanunu gosterilebilir.

4. Evde Calismanin Cahsma Iliskisi Bakimmdan Vergilendirilmesi

Evde ¢alismada karsilasilan en biiyiik sorunlarin basinda ¢alisanin bir igverene bagimli
olarak m1 yoksa bu igleri kendi namina m1 yaptig1 konusudur. Ayrica isin tiirii de 6nemli olup,
vergilendirme konusunda esnaf muafligindan sayilan islerin yapilip yapilmadigi hususlar1 da
vergi uygulamalar1 agisindan g6z dniinde bulundurulmas: gereken hususlardir. Isverene baglilik
durumunda calisanin elde edecegi gelir, {icret olarak nitelendirilmektedir. Dolayisiyla gelir
vergisi miikellefiyetligi s6z konusudur. Fakat ¢alisan bu is i¢in sirket kurup kurumsal bir sekilde
bu isleri yiiriitmekte ise bu sefer kurumlar vergisi miikellefiyeti s6z konusu olmaktadir. Eger
calisan belli bir bilgi diizeyini ve birikimini kullanarak evde calisiyorsa bu durumda serbest
meslek kazanci olarak vergilendirilmesi hususu one ¢ikacaktir. Bagimsiz c¢alisanin stirekli
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olarak yapmadigi yani arizi durumlarda gerceklestirdigi faaliyetlerden kazanci var ise diger
kazang ve iratlar tizerinden vergilendirilmesi gerecektir.
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5. Evde Calismanin Avantajh ve Dezavantajh Yanlar

Kisisel gelisim ve gocuk gelisim uzmanlari, ¢alisan annelerin genellikle ¢ocuklarini
ihmal ettiklerini diistinerek siirekli sugluluk duyarak ¢ocuguna yeterince vakit ayiramamanin
endisesini yasadiklarini ve bu durumun, hayatin i¢cinde var olmak isteyen kadin kimligi ile diger
yanda annelik kimligi duygusu arasinda ¢atisma yasayan annenin tizerindeki baskiy1 artirarak
strese girmekte olduklarin1 sdylemektedirler (Ergene, 2012, www.hurriyetaile.com,
28.02.2018).

Evde calismaya iliskin bagka dezavantajli durum olarak evde calisan iggérenin
denetlenmesi hususu yer almaktadir. Isgérenin hangi saatlerde gergekten calisip calismadigi,
ise odaklanip odaklanamadigi hususlarini tahmin etmek zor bir durumdur.

6. Sonug¢

Teknolojinin hizla degistigi ve hayatimiz1 kolaylastiran buluslarin bas dondiiriicti bir
hizla arttig1, her giine yeniliklerle gozlerimizi agtigimiz diinyada, ¢aligma bi¢imlerinin de eskisi
gibi kalmayacagi yadsinamaz bir realitedir. Sonu¢ olarak evde caligma kiiresel rekabet
ortaminin baskisiyla piyasalarin gelistirdigi is-glic bicimlerinden en dikkat c¢eken
uygulamalardan birisidir. Bilisim ve robot teknolojisi, genetik, yapay zeka alanindaki
gelismelerin  neredeyse tamamui gelecekteki niifus projeksiyonlarina gore gelistirilen
cozlimlerdir. Emek-yogun sektorlerin iiretimdeki maliyetlerini azaltmada evden ¢alisma sistemi
gelecekte hem 6zel sektor agisindan hem de kamu sektorii agisindan kaynaklarin etkili, etkin ve
verimli kullanilabilmesini saglayacak 6nemli bir potansiyel diizenleme alanidir. Bu ylizden
evde ¢alismaya iliskin olarak dordiincii boliimde vergi mevzuatinin evde ¢alisma kargisindaki
istisnalarinin  ve muafiyetlerinin genisletilerek ve evde c¢alismanin vergi tesvikleriyle
desteklenerek yayginlasmasini saglamak, gelecekte Tiirkiye’yi emek piyasalarinda daha
avantajli konuma getirecektir.

Anahtar Kelimeler: Evde ¢alisma, esnek ¢alisma, uzaktan ¢alisma.
JEL Kodlar: JO1, K31, K34
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The Effects of Intangible Fixed Assets on Financial Performance: A Practice
in Technology Componies in Borsa istanbul"

Mehmet KAYGUSUZZ, Serafettin SEVIM3, Tunga BOZDOGAN*

Abstract

Intangible assets; are economic fixed assets that do not carry a physical asset property,
are determinable, measurable, evaluable, controllable and provide economic benefits to the
business in the future. Today, along with the rapidly developing information economy, the
prospect for the intangible fixed assets has increased and also the share of intangible assets
within the balance sheet has increased. Therefore, for information users, how these assets affect
the financial performance of businesses has become an important issue. The purpose of this
study is to determine the effect of intangible assets on the financial performance of the
companies. The TOPSIS (Technique for Order Preference by Similarity to Ideal Solutions)
method is used in the study. The financial data of 14 technology and information companies
listed on BIST Technology (XUTEK) index, which is traded on Borsa Istanbul (BIST) in the
study, were used. In the study, the financial performance of the companies was assessed and
the effects of intangible assets were tried to be revealed.

Keywords: Intangible Fixed Asset, Financial Performance, Accounting, Finance,
TOPSIS.

JEL Codes: M20, M40, M41

Maddi Olmayan Duran Varhklarin Finansal Performansa Etkisi: Borsa Istanbul
Teknoloji Sirketlerinde Bir Uygulama

1. Giris

Icinde bulundugumuz yiizyilda yasanan ekonomik gelismeler diinyada siirekli
teknolojik yeniliklere neden olmakta bu durum ise bilgi ekonomisinin dogmasini
saglamaktadir. Gliniimilizde yasanan gelismeler ¢cercevesinde fiziksel varlik 6zelligi tasimayan
iktisadi kiymetlerin &nemi giderek arttirmaktadir. isletmelerde maddi olmayan varliklar, maddi
varliklara gore daha da ¢ok deger katmakta ve isletme icerisindeki 6nemi giderek artmaktadir.
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Yapilan aragtirmalar, halka agik sirketlerin degerinin %60°’dan fazlasinin maddi olmayan duran
varliklardan kaynaklandigimi gostermektedir (Perek, 2007: 142).
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Bu calismanin amaci; maddi olmayan duran varliklarin, isletmelerin finansal
performansiyla olan iligkisini ortaya koyan bilimsel bir analiz yapmaktir. Arastirmanin
kapsamina, Borsa Istanbul Teknoloji (XUTEK) endeksinde yer alan 14 adet teknoloji ve bilisim
sirketleri ele almmustir. Arastirmanin smirlarini Borsa Istanbul’daki bilisim ve teknoloji
sirketlerinin ti¢ yillik (2014, 2015, 2016) finansal bilgileri olusturmaktadir. Gerekli olan veriler
sirketlerin kendi internet sayfalarindan ve KAP (Kamuyu Aydinlatma Platformu)’dan
ulagilmistir. Finansal performansin Slglilmesi i¢in oran analizinden yararlanilmistir. Maddi
olmayan duran varliklarin finansal performansa etkisinin belirlenmesi icin CKKV (Cok Kriterli
Karar Verme) yontemlerinden biri olan TOPSIS yontemi secilmistir.

2. Maddi Olmayan Duran Varhklarin Onemi

Giiniimiizde bilgi ile bilgiye dayali iiretim giderek 6nem kazanmistir. isletmeler faaliyet
alani olarak i¢inde bulundugu piyasalarda rekabet iistiinliiglinli saglamak i¢in bilgi iretmek ve
tirettigi bu bilgileri iretimde kullanmak zorunlulugundadir. Giiniimiizde bilginin degerini
herkes bilinmekte ve bu bilgiden gelir saglamak i¢in ¢esitli yontemlere bagvurulmaktadir. Elde
edilen bilginin maddi bir varlig1 olmamakla birlikte para ile ifade edilmesinden dolay1r 6nemli
bir varlik unsuruna doniismistiir (Yiicel,2013:5). Bilgi ekonomisinin yaganmasi ile birlikte
isletmelerin tretim sekilleri ve siirecleri, orgiit ve varlik yapilari degisiklige ugramasiyla
birlikte igletmelere deger yaratan faktorler giderek farkli hale gelmistir. Geleneksel yapiya sahip
isletmelerde maddi varliklar deger yaratirken artik bilgi ekonomisi ile birlikte modern
isletmelerde maddi olmayan varliklar daha da deger yaratmaya baslamistir. Meydana gelen yeni
faktorlerin ¢ogu daha Onceleri var olmayip veya olup da lizerinde onemle durulmayan
varliklardir. Isletmeler, maddi varliklardan ¢ok daha fazlasina sahip olduklar1 maddi olmayan
duran varliklar1 olmadan faaliyetlerinin siirdiiremeyeceklerinin farkina varmuslardir.
Isletmelerin varlik yapis1 icerisindeki maddi olmayan varliklar, maddi varliklara oranla énemi
giderek artis gostermektedir (Okay, 2012: 1202). Bir¢ok Avrupa Birligi (AB) tilkesinde imalat
sanayinde son yillarda maddi olmayan varliklarin pay1 artis gosterirken maddi varliklarin pay:
giderek azalis gostermektedir (Findik ve Ocak, 2015: 18).

3. Finansal Performans ve Maddi Olmayan Duran Varhklar

Performans; bir amaci gergeklestirmek i¢in planlanmis olan etkinliklerde elde edilen
nitel veya nicel kavram bi¢iminde tanimlanmustir. Isletmenin performans: denilince, belirli bir
siire sonunda yapilan faaliyetlerle elde edilmis olan ¢ikt1 ve ¢alismalarin sonucudur (Oncii,vd.,
2015: 150). Finansal performans; isletmelerin para ile ifade edilen politikalar sonucunda
faaliyet sonuglarmin ol¢iimiidiir (Uygurtiirk ve Korkmaz, 2012: 96). Finansal performans
analizi; isletmenin faaliyetlerini muhasebelestirmesi sonucu finansal tablolarindan
faydalanilarak faaliyet durumunun ve finansal yap1 6zelliklerinin belirlenmesidir (Meydan, vd.,

2016: 148). Butin bu aciklamalardan hareketle finansal performansin kapsamina baktigimizda ifade
edilenin isletmelerin performanslarini buttinsel olarak bir bakis agist sunmasidir.

Icinde bulundugumuz yiizyilda bilgi ekonomisi ile birlikte bilgi énem kazanmaktadur.
Bilginin 6nem kazanmas: ile birlikte bilgi teknolojileri de gelismekte ve isletmenin varliklar
icerisindeki maddi olmayan duran varliklar giderek artis géstermektedir. Yapilan arastirmalar
bilgi toplumu ve bilgi ekonomisi ile birlikte isletmelerin varliklari igerisinde maddi olmayan
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duran varliklarin agirliginin giderek artigini gostermektedir. Artis gostermesinin nedeni
sirketlerin bilgiye ve bilgi teknolojilerine onem vermesi, kaynaklarini daha ¢cok maddi olmayan
duran varliklara ayirmasi ve daha dnceki yillara gore daha iyi bir finansal performans gostermis
olmasindandir.

April 26-29, 2018 Patara Extended Abstracts Book

4.Uygulama

Calismada maddi olmayan duran varliklarin sirketlerin finansal performansi ile olan
iliskisi arastirilmaya calisilmistir. Bu cercevede Borsa Istanbul (BIST)’da islem goren, BIST
Teknoloji (XUTEK) endeksindeki yer alan 14 adet teknoloji ve biligim sirketinin 2016 y1l1 mali
tablolarindan yararlanilarak finansal oranlar elde edilmis ve TOPSIS yontemi uygulanarak
sirketlerin finansal performanslari dlgiilmeye ¢alisilmistir.

Yapilan arastirma asagidaki Tablo 1°de gosterildigi sekilde 6zetlenebilir.

Tablo 1: Arastirmanin Basamaklari

v Teknoloji ve Bilisim Sirketleri ile Ilgili Finansal Bilgilerin Elde
LBASAMAK Edilmesi

v Finansal oranlarin belirlenmesi ve agiklanmasi

v Finansal oranlarin hesaplanmast

Birinci Asama: Belirlenmis olan finansal oranlarin sirketlerin maddi olmayan duran varlik
finansal performansina etkisi.

TOPSIS Yontemi,

4 Adim 1: Karar Matrisinin Olusturulmasi

4 Adim 2: Normalize Edilmis Karar Matrisinin Olusturulmast

4 Adim3: Agirliklandirilmis Normalize Matrisinin Olugturulmasi

v Adim 4: 1deal (A*) ve Negatif Ideal (A") Céziimlerinin Olusturulmast
v Adim 5: 1deal ve Negatif Ideal Noktalara Olan Uzaklik Degerinin
Belirlenmesi

v Adim 6: Ideal Cozeme Gore Yakiligin Hesaplanmasi ve sirketlerin

finansal performans puanlar ve siralamasi

2 BASAMAK | Ikinci Asama: Maddi olmayan duran varliklarin; duran varliklar ve varliklar icerisindeki
agirlik oraninin finansal performansa etkisi.

TOPSIS Yontemi;

v Adim 1: Karar Matrisinin Olugturulmasi

v Adim 2: Normalize Edilmis Karar Matrisinin Olusturulmasi

v Adim 3: Agirliklandirilmis Normalize Matrisinin Olusturulmasi

v Adim 4: 1deal ( A*) ve Negatif Ideal ( A) Coziimlerinin Olugturulmasi
v Adim 5: Ideal ve Negatif Ideal Noktalara Olan Uzaklik Degerinin
Belirlenmesi

4 Adim 6: 1deal Cozeme Gore Yakinhigm Hesaplanmasi ve sirketlerin

finansal performans puanlar ve siralamasi
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Arastirmanin Bulgular:
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Aragtirma kapsaminda yapilan ¢alismalarin bulgular1 agsagidaki gibidir.

Tablo 2: Bilisim ve Teknoloji Sirketlerinin (3 yillik)

Finansal Performans Puanlari ve Siralamasi

Maddi Olmayan Duran Varhklarin; Maddi Olmayan Duran Varhklarin;
Belirlenmis olan Finansal Oranlara Gore Duran Varhklar ve Varhklar icerisindeki Agirhk
. Finansal Performansi Oranina Gore Finansal Performansi
Sirketler
(Borsa 2016 2015 2014 2016 2015 2014
Kodu)
Sira No Sira No Sira No Sira No Sira No Sira No
ALCTL 6 13 14™ 10 13 11
ARENA 11 12 10 12 11 10
ARMDA 1 3 4 3 7 9
ASELS 13 10 9 11 9 8
DGATE 3 2 1 7 4 4
DESPC 2 1 2 5 3 5
ESCOM 14™ 14™ 13 14™ 14™ 13
INDES 8 4 11 13 8 12
KAREL 9 7 7 6 5 6
KRONT 7 5 3 2 2 1"
LINK 10 8 5 4 6 3
LOGO 5 6 6 1 1 2
NETAS 12 9 8 9 10 7
PKART 4 11 12 8 12 14™

* = En lyi finansal performans gdsteren sirket
**= En kotli finansal performans gosteren sirket

5. Sonuc¢

Yapilmis olan calisma kapsaminda Borsa Istanbul (BIST)’da islem géren, BIST
Teknoloji (XUTEK) Endeksi’nde yer alan 14 adet teknoloji ve bilisim sirketinin mali
tablolarinda yer alan maddi olmayan duran varliklarin finansal performans: nasil etkiledigi
arastirilmistir.
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Arastirma sonucunda maddi olmayan duran varliklarin finansal performansi nasil
etkiledigi ile ilgili su bulgulara ulagilmistir.
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Teknoloji ve bilisim sirketlerinin maddi olmayan duran varliklar1 ile finansal
performans: arasinda anlamli bir iliski vardir ve sirketlerin finansal performansini olumlu
etkilemektedir.

Maddi olmayan duran varlik devir hiz1 yliksek olan teknoloji ve bilisim sirketlerinde
finansal performans yiiksektir.

Maddi olmayan duran varlik karlilik oran1 yiiksek olan teknoloji ve biligim sirketlerde
finansal performans yiiksektir.

Maddi olmayan duran varlik biiyiime oran1 yiiksek olan teknoloji ve bilisim sirketlerinin
finansal performans: yiiksektir.

Maddi olmayan duran varlik biiyiime orami yiiksek ¢ikan sirketler, ertesi yilin en iyi
finansal performansina sahip olan sirketleridir.

En iyi finansal performans gosteren sirketler; maddi olmayan duran varliklart gerek
duran varliklar gerekse varliklar igerisinde daha fazla yer tutanlardir.

Anahtar Kelimeler: Maddi olmayan duran varlik, Finansal Performans, Muhasebe,
Finansman, TOPSIS Yéntemi

JEL Kodlari: M20, M40, M41

Kaynakc¢a

Findik, D, Ocak, M. (2015). “Tiirkiye’de Maddi Olmayan Varliklarin
Simiflandirilmast: Borsa Istanbul’a (BIST) iliskin Deneysel Bir Analiz”, Muhasebe ve
Finansman Dergisi, Y11:2015, Say1:68, Bursa, ss.17-38.

. Meydan, C, Yildirim, B. F. Senger, O. (2016). “BIST" te Islem Géren Gida
Isletmelerinin  Finansal Performanslarmin Gri Iligkisel Analiz Yontemi Kullanilarak
Degerlendirilmesi”, Muhasebe ve Finansman Dergisi, Say1: 69, Ocak 2016, s.147-167.

Okay, S, (2012). “Entelektiiel Sermaye ve Muhasebe Ile Iliskisi”, Batman Universitesi,
Yasam Bilimleri Dergisi, Y11:2012, Say1: 1, Batman, ss. 1202.

Oncii, M. A., Bayat, M.. Kethiida, O.. Zengin, E. (2015). “Yenilik ve Miisteri
Performansinin Finansal Performans Uzerindeki Etkileri: Orta Olgekli Bir Sanayi Isletmesinde
Bir Arastirma”, Marmara Universitesi, I.I.B. Dergisi, Y11:2015, Cilt: XXXVII, Say: I, ss. 149-
164.

Perek, A. A. (2007). Maddi Olmayan Duran Varliklar I¢in Iskonto Oraninin UFRS
Hiikiimlerine Gére Hesaplanmasi — I, Mali Cdziim Dergisi, Y11:2007, Say1: 84, Istanbul.

Uygurtiirk, H, Korkmaz, T. (2012). “Finansal Performansin TOPSIS Cok Kriterli
Karar Verme Yontemi ile Belirlenmesi: Ana Metal Sanayi isletmeleri Uzerine Bir Uygulama”,
Osmangazi Universitesi, Tktisadi ve Idari Bilimler Dergisi, Ekim 2012, 7(2), 5.95-115.

Innovation and Global Issues Congress I1I | Congress Publications 32



April 26-29, 2018 Patara Extended Abstracts Book

Yiicel, S, (2013). “Internet Sitelerinin Degerlendirilmesinde TMS:38 Maddi Olmayan
Duran Varliklar Standardi ve Tiirkiye Vergi Mevzuati Hiiklimlerinin Karsilastirilmasi”, Diizce
Universitesi SBE, Isletme ABD, Yiiksek Lisans Tezi, Diizce, 2013.

Innovation and Global Issues Congress I1I | Congress Publications 3



April 26-29, 2018 Patara Extended Abstracts Book

Impact of Micro Finance on Small Enterprises in India

Ozcan OZTURK!

Abstract

1. Introduction

One of the issues in the field of finance is the lack of access to credit by the poor. Across
the world, particularly in the developing countries, there is a consensus that microfinance, small
long-term loans on easy terms, has the potential to alleviate poverty in rural areas and empower
small businesses and the poor, especially women. Conventional banks are reluctant to lend
money to the poor as the poor are unable to offer collaterals or any form of security. Micro
finance institutions (MFI), however, do not require collateral since they offer loans on easier
terms and conditions. A well-known example of MFI is the Grameen Bank established by Nobel
Peace prize recipient, Muhammad Yunus, in Bangladesh in early 1970s. Since then, the
Grameen Bank model has been adopted by many countries.

Microfinance is perceived an important means for poverty reduction in India as well. It
was first initiated by National Bank for Agriculture and Rural Development (NABARD) in
collaboration with banks and NGOs to lend the rural population, known as Self-Help Group
(SHG) program in late 1980s. Usually NGOs provide SHGs access to funds through banks.
There were also state-run SHG programs. Thus, initially microfinance was dominated by
government. In 1990s, private sector-run MFIs entered microfinance market. Since then, in
India there have been two channels providing microfinance to the rural population; MFIs and
SHG bank linkage model.

Due to potential demand in the sector and high re-payment rate, the microfinance sector
witnessed high growth rate during the period of 2006 to 2010. However, the sector faced a crisis
in 2011 due to regulatory uncertainty. In the state of Andhra Pradesh, state government
intervened the market blaming that MFIs are the main causes of more than 200 suicides taken
place due to over indebtedness. As a result, the sector witnessed funding constraints because of
uncertainty which led the “microfinance crisis” in India. After the crisis in 2011, the central
government regulated market to revive and bring back on track.

Several studies have done impact analysis of MFls in India. (Imai et. Al., 2010) examine
whether household access to microfinance reduces poverty. Using national household data and
treatment effect model, they find that loans for productive purposes were more effective in rural
area than urban areas for poverty reduction. A vast majority of the studies has focused on the
effect of MFIs on women empowerment. (Sarumathi & Moha, 2011) study the effectiveness of
microfinance on women empowerment. They find a positive correlation between microfinance

! Assistant professor, Ataturk University, ozcan.ozturk@atauni.edu.tr (corresponding author)
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access and improvement in literacy, awareness for children education and reduction in poverty
level. (Aruna & Jyothirmayi, 2011) analyze impact of micro credits on women empowerment
and find microfinance has profound impact on the economic status, decision making power of
women.
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Although there is a relatively large literature on impact of MFIs in individual level, to
my knowledge, there is no impact analysis done in firm level. This study aims to fill this gap
by providing evidence whether MFIs has improved small firms’ access to credits or not.

The literature of MFIs’ impact on small enterprises dates back to (Hartarska &
Nadolnyak, 2008) who examine whether microfinance institutions improved access to credit
for small enterprises in Bosnia and Herzergovina using the financing constraints approach.
They find that MFSs alleviated microbusinesses’ financing constraints. (Abiola, 2011) uses
financing constraints approach to study whether MFIs has improved access to credit for small
firms in Nigeria, and finds positive impact of MFIs in alleviating micro business’ financial
constraints.

(Hartarska & Nadolnyak, 2013) study the effectiveness of MFIs on availability of credit
to entrepreneurs in Eastern Europe and Central Asia using financing constraint approach. They
compared cities with MFIs with the ones without MFIs and find that MFIs have improved credit
access of small businesses. Using the same approach, (Quaye & Hartarska, 2016) examine the
impact of MFI on micro and small enterprises in Ghana. Results show that microfinance sector
has alleviated financing constraint in Ghana.

2. Methodology

This study adopts the financing constraints approach used by (Quaye & Hartarska,
2016). The approach was first used by (Fazzari et al., 1988) to tests if there is a difference in
sensitivity of investment to internal funds in enterprises that are characterized constrained as
oppose to unconstrained ones. (Hartarska & Nadolnyak, 2008) extend the financing constraint
approach to evaluate impact of micro finance industry on firms’ access to credit. The authors
create two sub-samples: one sample represents the microenterprises in cities with MFIs
(treatment) and the other one without MFIs (control group). For each sub-group, a reduced form
investment equation such as the one in equation (1) is estimated. If two groups indicate
statistically different sensitivity to internal funds, one group of enterprise is more credit
constrained. In other words, if investment in firms in cities with MFIs is less sensitive to internal
funds as compare to cities without MFIs, one can argue that MFIs alleviate financing
constraints.

3. Data and Estimation

This paper uses data from the World Bank Business Environment and Enterprise
Performance Survey (BEEPS) collected in India between June 2013 and December 2014. Thus,
one year of cross-sectional data is used for the analysis. The survey includes firms from
different sectors including manufacturing, trade and services and from three different sizes of
firms including small (with employees between 5 and 19) and medium (between 20 and 99)
and large firms (with more than 100 employees). We analyze the small enterprises. We divide
the sample into two sub-groups based on firms’ self-reporting to create control and treatment
groups. The firms that report “access to finance” as “little” or “no obstacle” are classified as
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unconstrained while the enterprises that choose a “moderate”, “major” or “very severe
obstacles” are classified as constrained. We have final sample of 273 small enterprises with 114
constraint enterprises and 159 unconstrained firms.

The model (1) is estimated for firms that have credit access and the ones that do not
have access to credit.

Inv = ﬁo + ﬁllF + leO + B3—iZ + & (1)

Where Inv is the amount of investment made in previous year. IF is internal fund (cash
flow) available which is obtained by subtracting total cost from total revenue. 10 is investment
opportunity. We use hiring part-time worker as proxy for investment opportunity. Including
investment opportunity is particularly important since enterprises that do not use investment
opportunity might not invest even if they have capital to do so. Z is a vector of other variables
about the enterprises the affect investment. Finally, ¢ is iid error term with zero mean and
constant variance. From the specification of the model (1), a statistically significant difference
in 8, between two subsample suggests exitence of impact. In other words, investments in small
firms having access to microfinance are less sensitive to internal funds than the ones that do not
have access to microfinance. Thus, one can infer that MFIs alleviate financing constraints of
small enterprises in India.

4. Results

Table 2 presents Tobit regressions results for both constrained and unconstrained small
enterprises. We take log of investment and cash flow to correct violation of constant variance
assumption. As seen in the table, the estimated parameter of cash flow for unconstrained firms
is 0.2722 while it is 0.4474 for unconstrained firms. T-test results show the difference between
to coefficients is statistically significant at 5 per cent level. This indicates that the constrained
enterprises are more dependent on internal funds than the unconstrained ones. As mentioned
earlier, this suggests that having access to micro credits has alleviated financial constraint faced
by small enterprises in India. As for investment opportunity, it is statistically significant
suggesting that the constrained enterprises that have investment opportunity are able to make
65 percent more investment as oppose to the ones that do not have investment opportunity (part-
time employees). Statistical significance of the variable of permanent employee for
unconstrained enterprises suggests that an additional permanent employee has positive impact
on investment for unconstrained firms. The rest of the variable do not have statistically
significant effects on investments for both constrained and unconstrained firms.

5. Conclusion

This study examines the impact of microfinance institutions on small enterprises’ access
to credit in India. Using financing constraint approach and one year of data provided by
Business Environment and Enterprise Performance Survey, we find that microfinance
institutions have improved access to credit for small firms in India since the enterprises that
have access to microfinance (unconstrained firms) was less sensitive to availability of internal
funds than constrained enterprises that do not have access to microfinance. This study adds
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literature another case where small enterprises’ financing constraint can be alleviated by micro
finance institutions.
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Chinain Latin America: Cooperation and Hegemony

Ramazan iZOL

Abstract

China's economic penetration in Latin America cannot be analyzed without examining
its impact on relations with the United States, the dominant world power, which, since Monroe
in the nineteenth century, considers this region as its backyard.

In the following article, we will analyze relations between China and the Latin American
region from two perspectives: economic and geopolitical. We will also discuss the role of
Chinese people living in the region. We will conclude by attempting to identify the winners and
losers of the development of these relationships, to identify the risks and to chart future
prospects.

Keywords: Latin America, People's Republic of China, Regional Politics, Global
Actors

JEL Codes: F50, F51, N40
Latin Amerika Kitasindaki Cin: isbirligi Ile Hegemonya Arasinda

Ozet
1. Giris

1980’11 yillarda Cin’in diinya ticaret hacminde ylizde 1 gibi bir rakamla temsil
edilmekteydi. Bu oran 2005 yilinda yiizde 6,5 gibi bir orana ylikselmisti. Bu diinya ticaret
hacmindeki bu kayda deger yiikselisi, XIX. ve XX. yiizyildaki kolonyal giiclerin
gerceklestirdigi diinya piyasasina hakim olma politikalariyla bile karsilastirabiliriz.

Altmigh yillarin ortalarinda, Mao’un Soguk Savas donemlerinde ilk defa Kiiba
devrimiyle birlikte Latin Amerika ile ilgilenmeye basladigini sdyleyebiliriz. Cok yakin zamana
kadar, Latin Amerika’nin Cin’in ilgi alanina ve yatirim menziline girmesi ¢ok gecikmisti.
Cin’de yasanilan kiiltiir devrimi siiresince Latin Amerikali devrim hareketlerinin desteklenmesi
bile siirl seviyede kalmisti.

1976’da Deng Xiao Ping’un baga gelmesinden sonradir ki, 1978’de acik kapi politikasi
ile yapisal reformlarin hayata gecirilmesiyle birlikte ekonomik biiyiime ve modernlesme
adimlart lilkedeki doniistimlerin baslangici olmustu. Cin’in diinya ¢apinda biiyiik bir ekonomik
giic olmaya baglamasiyla birlikte bu gelismelerden Latin Amerika’nin da nasibini almamasi
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diisiiniilemezdi. Her seye ragmen, nerdeyse doksanlarin sonlarindan itibaren ancak ¢ok yakin
bir geciste, Latin Amerika ile Cin arasinda ekonomik ve siyasi iligkilerin sikilagsmasi ve
derinlesmesi siireci baslayabilmisti. 2000 yilinda, Cin’in Latin Amerika kitasiyla ticaret hacmi
12,6 milyar dolar iken, 2006 yilina gelindiginde bu rakam 70 milyar dolara ulagmis ve 2010
yilinda ise bu artig 180 milyar dolara kadar artis géstermisti.
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Cin’in Latin Amerika’ya ekonomik bakimdan giris yapmasi konusunu, XIX. yiizyildan
itibaren Monroe Doktrini ile ABD’nin kendi arka bahgesi olarak degerlendirdigi bu bdlgenin
iizerinde yaratacagi etkilerini incelemeden analiz etmek eksik kalacaktir. Bu c¢ercevede, bu
caligmada cevaplari aranacak sorular su sekilde formiile edebiliriz: Cin’in Latin Amerika’daki
ekonomik ve siyasi varliginin boyutu nereye kadar gidebilir? Cin’in ABD’nin arka bahgesi
olarak goriilen bu bolgede, ekonomik ve siyasi varliginin bolge iilkeleri tarafindan nasil
degerlendirilecegi konusuna deginilecektir.

Bu calismada, Cin ile Latin Amerika bolgesi arasindaki iliskileri ekonomik ve jeopolitik
perspektiften hareketle inceleyecegiz. Artan ve derinlesen jeopolitik ve ekonomik iliskilerden
kimin kazangl ¢ikacagini, hangi tiirden riskleri barindirdigi ve gelisim perspektifinin ¢izilmesi
konusunu da ele alacagiz.

2. Yeni Isbirligi Alam olarak Latin Amerika

Mao donemindeki kapali toplum olma halinden kurtulan Cin, seksenlerden sonra
diinyaya acilma politikasin1 uygulamamistir. Kisa siire i¢cinde uluslararasit konjonktiiriin ve
kiiresellesmenin yarattigi olumlu etkiyle tarim toplumundan gelismis modern bir topluma
donmeyi basarmisti. Diinya ticaret hacmindeki pay1 kayda deger bir artig gdstermisti. Son
ceyrek yiizyilda gelisen ekonomisini, gelismekte olan iilkelerle kurmaya calistigi ekonomik,
diplomatik ve kiiltiirel iliskilerinin yayginlastirilmasiyla taglandirmak istemistir. Cin sz
konusu iilkelerle daha ¢ok yumusak bir giic unsuru olan enstriimanlarla etkili olmay1
hedeflemistir. Gelismekte olan iilkelerle esitlik, karsilikli yarar ve ortak kalkinma ilkelerine
dayanan ¢ok yonlii bir isbirligi modeli kapsaminda iligkilerini gelistirmeyi amaglamistir. Cin’in
ekonomik biiyiimeyle sagladig1 zenginlesmenin gelismekte olan tilkelerdeki temel sorunlardan
biri olan yoksulluk meselesine care olarak goriilmesi, Cin’i bu iilkeler nezdinde avantajli
kilmaktaydi.

Cin kiltliriiniin tanitilmast ve kabul goérmesi bakimindan diinyada bir¢ok bdlgede
Konfligylis Enstitlileri kurulmustur. Temel ama¢ Cin kiiltiirlinlin, dilinin ve degerlerinin
diinyaya tanitilmasi olmustur. Cin’in ekonomik modelinden egitim sistemine bir¢ok alanda Cin
siyasi yapisinin tanitilmasi, gelismekte olan bolgelerindeki bir¢ok devletle siyasi ve kiiltiirel
iliskilerin gelistirilmesi hedeflenmistir.

3. Perspektifler ve Riskler

Gelismekte olan iilkelerle diplomatik, kiiltiirel ve ekonomik iligkilerin gelistirilmesini
dis politikasinin merkezine yerlestirmisti. Bu iilkeleri uluslararasi arenada dogal miittefiki
olarak degerlendirmekteydi. Cin’in gelismekte olan iilkelerle bu gercevede gelistirmeye
calistig iliskileriyle, Bati’nin ve 6zellikle ABD’nin uluslararasi sistemdeki iistiinliigline rakip
olabilecegi ileri siiriilmekteydi. Cin’in ABD ile sahip oldugu istikrarl iliskisine dikkat ettigini
ve kendisine dogrudan saldir1 olmadik¢a ve toprak biitiinliigii tehdit edilmedikge bu iliskiyi
stirdiirmeyi amagladigini soyleyebiliriz. Afrika bolgesindeki sahip oldugu ekonomik, kiiltiirel
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ve diplomatik iligkilerin Latin Amerika’ya gore daha geliskin olmasi, Monroe Doktrini
sonrasinda ABD tarafindan Latin Amerika’nin kendi “arka bahgesi” olarak ilan edilmesi
gercegiyle yakindan baglantisi vardir.
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4. Sonug¢

Cin’in gelismekte olan iilkelerle kurdugu isbirligine yonelik iliskileri, uluslararasi
sitemde hem kiiresel bir gii¢ olabilmesinde hem de kapali bir yapidan disa agilabilmesinde
onemli rollere sahip olmustur. Gelismekte olan bolgelerden Latin Amerika ve Afrika bolgesi
devletleriyle ekonomik ve ticari anlagsmalar yapilmis, diplomatik ve kiiltiirel iliskiler kurularak
kiiresel bir gii¢ olma hedeflenmistir. Latin Amerika ile gelistirilen ekonomik ve ticari iligkilerin
daha ¢ok hammadde ve emtia ihraci seklinde cereyan etmesi, bolge ekonomisine uzun vadede
zarar verecegi goriisii de bazi uzmanlarca dillendirilmektedir.

Anahtar kelimeler: Latin Amerika, Cin Halk Cumhuriyeti, Bolgesel Politikalar,
Kiiresel Aktorler

JEL Kodlari: F50, F51, N40
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Corporate Social Responsibility: Content Analysis of Banking Sector

Ceren ORALL El¢in KIPKIP2, Sinem GECDOGAN3

Abstract

1. Introduction

With the development of technology and globalization, the expectations of the people
from the institutions that serve the needs of society also increase. Expectations are more
important with the increase of conscious individual profile. According to the needs of the
society, the companies have to respond to the expectations of the society in order to ensure
continuity and this leads to social responsibility.

In this study, corporate social responsibility has been examined from a conceptual point
of view, with its main approaches and influencing factors, and today it has been addressed with
the standards created by increasing importance. At the same time, banks’ corporate social
responsibility approaches were examined by content analysis method.

2. Corporate Social Responsibility

It is known as Howard Bowen, who first introduced corporate social responsibility.
According to Howard Bowen, business people have certain responsibilities that they are
responsible for making, and these liabilities are that the decisions made should benefit society
as well as the company. Apart from that, it is necessary to provide common benefits for the
company and society, to make decisions from a broad perspective, to ignore economic,
environmental and social influences, to cooperate with applied policies and the state (Yamak,
2007: 27).

2.1. Conceptual Framework of Corporate Social Responsibility

Corporate social responsibility means that the company is responsible for behaviors
such as the influence of individuals, communities and societies on their environment. Corporate
social responsibility can also be seen as a socio-cultural activity (Pusak, 2014: 6).

!Assoc. Dr., Mugla Sitki Kogman University, Faculty of Business Administration, Economics and Finance Department.
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Corporate social responsibility in general is the expectation that businesses will
contribute to the economic duties and social welfare of the community and the well-being of its
people. However, it is seen as a corporate philosophy approach that explains mutually beneficial
relationships between the influential individuals in the conduct of company activities and the
stakeholders affected by the activities the company has undertaken (Becan, 2011: 18).
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2.2. Areas of Corporate Social Responsibility

Corporate social responsibility is divided into four-part volunteer, moral, legal and
economic responsibilities, which are addressed in specific dimensions in the social
responsibility pyramid created by Carroll (Sarikaya, 2009: 74).

Figure 1. Corporate Social Responsibility Pyramid

Volunteer
Responsibilit

Moral Responsibility

Legal Responsibility

Economic Responsibility

Source: Torlak, 2013: 34.

2.3. Corporate Social Responsibility Approaches

With the concept of corporate social responsibility taking place in the literature, many
different perspectives have emerged against the concept.

2.3.1. Traditional (Classic) Social Responsibility

Classical social responsibility is also known as the Friedman Approach. According to
Friedman, the aim of businesses should be maximization of profit ratio and market share.
The social responsibility of the manager in business is to act for the interests of the investors,
not the employees or the people (Alparslan, 2012: 16).
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2.3.2. Modern Social Responsibility

Modern social responsibility concept is also referred to as "Socio-Economic Approach™.
According to this approach, the situation in which the business manager is responsible is to
protect and enhance social welfare, apart from profit (Akhiiseyinoglu, 2010: 13).

3. The Importance of Social Responsibility in Businesses

In terms of businesses, social responsibility also means not only compliance with or
respecting minimum legal regulations, but also investing in the individual, the environment and
goods and services beyond the legal requirements of the company. There are not only goods
and services that make businesses valuable or show them different values, but rather values
they have gained community. It is possible to achieve this by having the spirit of social
responsibility (Erkman & Sahinoglu, 2012: 269-170).

4. Content Analysis of Corporate Social Responsibility of BIST-Based Banks
4.1. Aim and Method

The banks in BIST; Akbank Albaraka Turk Participation Bank, Denizbank, ICBC
Turkey Bank, QNB, Finansbank, Sekerbank, Turkey Garanti Bank, Turkey Halk Bankasi,
Turkey Business Bank, Development Bank of Turkey Inc., Foundations Bank, Industrial
Development Bank and Yapi Kredi Bank is located. The content analysis method for corporate
social responsibility of these banks was used as a data source through the internet sites of banks,
annual reports, social responsibility reports and sustainability reports, and their projects were
referred to.

4.2. Results

When looking at corporate social responsibility reports and the project and sustainability
reports that are included in them, the said banks are working hard in education, culture, arts,
sports and the environment. Also registered at BIST; Akbank Albaraka Turk Participation
Bank, Denizbank, ICBC Turkey Bank, QNB, Finansbank, Sekerbank, Turkey Garanti Bank,
Turkey Halk Bankasi, Turkey Business Bank, Development Bank of Turkey, Turkey Industrial
Development Bank of Turkey Foundations Bank, Yapi Kredi Bank, some areas they provide
sponsorship.

5. Conclusion

Banks have the most among financial institutions in Turkey, corporate social
responsibility reporting continues to be one of the leading companies. The reason is that the
financial sector is always an up-to-date sector that needs to interact with the whole world.

In the fourth chapter, the banks that are traded in Stock Exchange Istanbul were selected
and the existence of corporate social responsibility projects was researched. In this part of the
study, research was conducted using content analysis method and annual data of banks, internet
sites, social responsibility reports and sustainability reports were used as data sources. When
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the social responsibility projects of the banks that are traded in Istanbul Stock Exchange are
examined, it is seen that many progeny that are benefiting the community are realized. In this
respect, the banks operate in the fields of education, environment, culture and art in order to
ensure sustainability and to meet the needs of the society.
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The Idealist Dialectic Understanding of Johann Gottlieb Fichte in the Context
of Class-Based Sovereignty
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Abstract

1. Introduction

Parmenides, who can be described as the founding father of Metaphysics, denies the
reality of change as part of his Monist philosophy. Parmenides points out that all the judgments
are the outward expression of a reality that remains unchanged. According to Parmenides, who
believes that the daily perception of the reality of the physical world is mistaken, and that
the reality of the world is "the One", an unchanging, ingenerated, indestructible whole (Kranz,
1994: 76). Despite his denial of the constant change of the idealist thought of its founder
Parmenides; Fichte, though an idealist philosopher, has dialectic in philosophy that points to
the constant change, along with his idealist thought that denies movement and change. In this
paper, the idealistic dialectical conception of Johann Gottlieb Fichte is discussed in the context
of the theoretical basis of class domination, while it is claimed that a class possessing power
and privileges has exploited the idealistic philosophy in order to make its power permanent.

2. Idealism, Dialectics and Class Domination

Unlike Kant, who points out that establishing a priori metaphysics is not possible in
Critique of Pure Reason (Kant, 1993: 69), Fichte tries to generate the whole existence out of a
single principle while leading towards the effort of establishing a priori scientific system
(Fichte, 2011: 317). Fichte is a follower of Kant and accepts the dilemmas of dualism, who
devises a strategy to improve the claim of certainty by reducing the role of the thing-in-itself
and by obtaining all knowledge from a single principle. Likewise, Fichte builds the basics of
the modern dialectics (Limnatis, 2008: 6). According to Fichte, the universal existence within
human consciousness must be extracted from Self's substance. Criticizing the concept of ding
an sich? which Kant suggests being closed to human knowledge, Fichte points out that not only
the forms of knowledge but also its entire content from the senses are based on Self's. Fichte,
who states that each consciousness is a direct or indirect consciousness, that the first is essential,

! Dr. Staff Member, Nisantasi University, College of Economics and Administrative Sciences,
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and the second is the consciousness of things that are not of the essence, Fichte means Self as
a universal, not just humane Self that Kant suggests (Fichte, 2011: 352-353). The essential
feature that separates Fichte's idealistic philosophy from other philosophies is that it treats Self
as activity and action, not as a stationary substance (Fichte, 2011: 367). Thus, it gains a
metaphysical dynamic structure via Fichte's dialectical conception. It can be argued that the
idealistic dialectical conception established by Fichte points to the theoretical basis of class
domination.
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It is almost inevitable that every society divided into classes will eventually reach
idealist philosophy. Idealist philosophy makes it possible for the ruling class to avoid the
influence of time and change. Nonetheless, materialist philosophy plays an important role for
the classes, which aim to overthrow the spiritual and intellectual foundations of the ruling class.
Hence, it can be said that the dominant classes appeal to the idealist philosophy to make the
class power permanent; and the classes aiming to end the ruling of the dominant classes apply
to materialist philosophy. Just like the bourgeoisie who benefited from materialist philosophy
to destroy the feudal order before coming to power. It is striking that the bourgeoisie, which
uses materialism as a crucial revolutionary instrument, takes advantage of idealist philosophy
after it has come to power. After coming to power, the bourgeoisie which seeks to establish a
universal and permanent sovereignty tries to base its class interests within the context of
philosophical thought. It can be said that the bourgeoisie looking for a base to strengthen the
class position of the idealist movement that emerged in the German philosophy in the nineteenth
century, keeps its class interests (Hilav, 1993: 66-67).

3. Conclusion

Contrary to the idealist thought that denies the movement and change of the existence,
the dialectical thought which advocates the movement and change of existence comes side by
side in Fichte's philosophy. In other words, Fichte's idealist dialectical philosophy, which
contains both metaphysical and dialectical elements, points out a contradiction. The
contradiction of Fichte to wish his philosophy to be both metaphysical and dialectical can be
explained in the context of the theoretical basis of class domination. It is almost inevitable for
the bourgeoisie which tries to make the class domination permanent, to instrumentalize the
idealist philosophy. In other words, idealist philosophy makes it possible for the bourgeoisie to
base its thinking on absolute and unchanging principles. Dialectical thinking, on the other hand,
makes it possible for the bourgeoisie to see the world in a dynamic way on the superstructure.
Thus, it can be argued that the bourgeoisie affirmed the change, but it affirms it only under the
sovereignty and power of itself.

Keywords: The Idealist Dialectic, Class-Based Sovereignty,
JEL Codes: P-P1.
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Preservation of The Values on Which The European Union is Based
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Abstract

The Lisbon Treaty has set the values on which the Union is founded in Article 2 of the
TEU. Article 7 of the TEA foresees two different procedures for the protection of values. The
first procedure has a preventive character and it is about determining if there is a clear risk of a
serious breach by a Member State of the values referred to in Article 2. The second procedure
is for determining the existence of a serious and persistent breach by a Member State of the
values referred to in Article 2. In this study, we will refer to these procedures brought by Article
7 of the EU Treaty. In addition, a new mechanism proposed by the European Commission,
which has complemented the measures of Article 7 to protect the rule of law in the EU, will be
examined. Finally, it will focus on the option of an infringement case in case of a violation
against member states that violate EU values.

Keywords: European Union, Fundamentals Values, Rule of Law, Control, Violation.
Avrupa Birligi’nde Temel Degerlerin Korunmasi

Ozet

Avrupa Tek Senedi ile iiye devletler “kendi anayasalari ve yasalari ile Avrupa Insan
Haklar1 Sézlesmesi (AIHS) ve Avrupa Sosyal Sarti’nda taninan temel haklar ve 6zellikle
ozgiirliik, esitlik ve sosyal adalet temelinde demokrasiyi gelistirmek icin beraber galismaya
kararli” olduklarmi belirtmislerdir? (Dibace, par. 3).Avrupa Birligini kuran Maastricht
Andlagmasi’nin dibacesinde {iye devletler, “0zgiirliik, demokrasi ve insan haklari, temel
ozgiirliikler ile hukuk devletine sayg ilkelerine bagl” olduklarim teyit etmislerdir (par. 3)3.
Ayn1 Andlasma F maddesinin 2. fikras1 ise Birligin, “AIHS ile garanti altina alinan ve iiye
devletlerin ortak anayasal geleneklerinden kaynaklanan temel haklara, Topluluk hukukunun
genel prensipleri olarak saygili” olacagini diizenlemistir (Avrupa Birligi Andlagmas1 (ABA),
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KAYGISIZ Ummiihan, “Avrupa Birligi’nde Temel Haklarin Korunmasi veit:Lizbon Antlasmasi’nin
Getirdigi Yenilikler”, S.D.U. Hukuk Fakiiltesi Dergisi, C.I, S.1, 2011, s. 131.
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m. F/Il; ABA, m. 6/I1 olmustur). Bu hiikiim ile birlikte, “ATAD!)/ABAD? tarafindan yillar
icerisinde gelistirilen igtihat zincirinde tanimlanan temel haklar konusundaki kaynaklar, ilk defa
normatif anlamda AB hukuku icerisine dahil edilmistir.”®. Ancak, bu madde ATAD’mn yarg1
yetkisinin disinda birakilmistir. Amsterdam Andlasmasi ile onemli bir asama kat edilmistir, zira
Andlagmanin ekledigi yeni diizenleme ile Birligin, “iiye devletlerce miistereken kabul edilmis
olan o6zgiirliik, demokrasi, insan haklarina ve temel 6zgiirliiklere saygi ve hukukun tistiinliigii
ilkeleri iizerine kurulu” oldugunu agik¢a belirtmistir. (ABA, m.6/1)*. Boylece, AB’nin
dayandigi bu ilkeler aday devletler i¢in liyelik kriterine doniismiistiir (ABA, m.49). Bu ilkeleri
ihlal eden iiye devletler igin ise, birtakim siyasi yaptirnmlar dngdriilmiistir (ABA, m. 7)°.
Ayrica, ABA’nin 6. maddesinin 2. fikras1 kapsaminda, Birligin temel hak ve 6zgiirliiklere riayet
edip etmedigi hususu Divan’in denetimine birakilmistir (ABA, m. 46, d).

AB birincil hukukta yer verilen yukarida belirtilen ilkeler Avrupa Birligi Temel Haklar
Sarti’nin (ABTHS)dibacesinde degerlere doniistiiglinii belirtmekte fayda vardir. Sart’in
etkisiyle Lizbon Andlasmasi, ABA’nin 2. Maddesinde Birligin dayandigr degerleri
diizenlemistir. Bu diizenlemenin temelini Avrupa Birligi Anayasa Andlagmasi Taslagi’nin I-2.
maddesinin olusturdugunu belirtmek gerekir®. ABA’nm 2. maddesine gére, “Birlik, insan
onuruna saygl, 6zgiirliik, demokrasi, esitlik, hukukun iistiinliigli ve azinliklara mensup kisilerin
haklar1 da dahil olmak iizere insan haklarina saygi degerleri iizerine kuruludur”. Bunun disinda,
Lizbon Andlagmasi, degerlerin korunmasina yonelik siyasi yaptirim mekanizmasini birtakim
degisikliklerle ABA’nin 7. maddesinde korumustur. Ayni sekilde, aday devletlerin denetimi de
2. maddede belirtilen degerlere gore yapilacaktir (ABA, m. 49). ABA’nin 7. maddesinde
diizenlenen iiyelikten ¢ikarmaya kadar varmayan bu yaptirimlar, Avrupa Konseyi’, Birlesmis
Milletler® gibi diger uluslararas1 orgiitlerin diizenlemelerinden esinlenmistir®. Benzer bir
diizenleme onerisinin Avrupa Parlamentosu tarafindan 1984 yilinda Spinelli Projesinde!®
yapildig1 bilinmektedir. Bu proje, temel haklar1 veya demokratik ilkeleri ciddi ve siirekli ihlal
eden devletlere kars1 AB organlarina katilimi askiya almaya varan bir yaptirim sistemi

!Avrupa Topluluklar: Adalet Divani

2Avrupa Birligi Adalet Divani

3 OZCAN Mehmet, Avrupa Birligi’nde insan Haklari, Hayat, 2012, s. 41.

4 Amsterdam Andlasmasi, Maastricht Andlagmasi’ndaki harf sistemini terk ederek numaralandirma yapmustir.
Avrupa Birligi Andlagmasi’nin F maddesi, Amsterdam Andlagmasi’min 6. maddesi olmus, ve igerik olarak da
genislemistir. Bkz. TANGOR Burak, “AB Temel Haklar Politikasi ve Elestirileri”, insan Haklar1 Yillig1, Cilt :
35, 2017, s. 122; BENOIT ROHMER Florence, “Valeurs et droits fondamentaux dans le Traité de Lisbonne”,
in BROSSET E., CHEVALLIER-GROVERS C., EDJAHARIAN V. ve SCHNEIDER C. (Edit.), Le Traité de
Lisbonne, Reconfiguration ou déconstitutionnalisation de I’Union européenne ?, Bruylant, 2009, s. 143

5 BLUMANN Claude ve DUBOUIS Louis, Droit institutionnel de I’Union européenne, 4em Ed. Litec, 2010, s.
129; CAVUSOGLU Naz, “Avrupa Toplulugu/Birligi’nin insan Haklar Politikas1”, Insan Haklar1 Y1llig1, Cilt
21-22, 1999-2000, s. 6; ARSAVA Fiisun, “Avrupa Birligi Temel Haklar Sart1”’, Ankara Avrupa Calismalari
Dergisi, Cilt:3, No : 1, 2003, s. 3.

¢ GUNES, AHMET M., “Avrupa Birligi’nin Temel Degerleri Uzerine”, TBB Dergisi, 2016 (125), s. 311;
RIDEAU Joel, Droit institutionnel de I’Union européenne, 6 éd. L.G.D.J., Lextenso Editons, 2010, s. 426.

" Avrupa Konseyi Statiisii, m. 8.

8 Birlesmis Milletler Sarti, m. 5, m. 6 ve m. 19.

® PRIOLLAUD F-X. ve SIRITZKY D., Le Traité de Lisbonne. Texte et commentaires, La Documentation
francgaise, Paris, 2008, s. 48.

10 Avrupa Birligi’ni Kuran Andlasma Taslagi, m.4/IV ve m. 44.
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icermekteydi®. Bu durumda, ABA’nin 7. maddesinin metninin Spinelli Projesinden esinlendigi
sOylenebilir.
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Lizbon Andlagmas: ile yeniden diizenlenmis hali ile ABA’nin 7. maddesi degerlerin
korunmasina iligkin iki farkli prosediir 6ngérmektedir. Birincisi, Onleyici bir niteligi olup
Birligin degerlerinin (ABA’nin 2. maddesinde belirtilen degerlerin) bir liye devlet tarafindan
ciddi bi¢gimde ihlaline yonelik agik bir riskin (varhigini tespitine) bulunup bulunmadiginin
tespitine iliskindir. ikincisi, AB degerlerinin (ABA’nin 2. maddesinde belirtilen degerlerin) iiye
devlet tarafindan ciddi ve siirekli bicimde ihlal edildigi durumlara iliskindir. Bu ¢alismada,
insan onuruna saygi, 0zgiirlik, demokrasi, esitlik, hukukun iistiinliigli, azinlik haklarina ve
insan haklarina saygi gibi degerlerin iiye devletler tarafindan ihlal edilmesini 6nlemek iizere
AB Antlagmasi’nin 7. maddesinin getirdigi yukarida belirtilen iki prosediire deginilecektir.
Ayrica, AB’de hukukun iistiinliiglinti korumaya yonelik 7. maddenin tedbirlerini tamamlayan
Avrupa Komisyonu’nun Onerdigi yeni bir mekanizma incelenecektir. Son olarak da AB
degerlerini ihlal eden {iye devletlere kars1 ihlal davasi secenegi iizerinde durulacaktir.

Onleyici nitelikteki ilk prosediir, Avusturya krizinden sonra Nice Andlasmasi ile
ABA’nm 7. maddesine eklenmistir’. ABA’nin 7. Maddesinin 1. fikrasinda 6ngériilen 6nleyici
mekanizmaya iligkin slireci baslatma yetkisi iiye devletlerin iicte birine, Avrupa
Parlamentosu’na ve Avrupa Komisyonu’na taninmistir. Bu siireg, gerekceli bir 6neri ile ihlal
saptamasina yonelik olarak baslatilabilir. Uye devletlerin iigte biri, Avrupa Parlamentosu ve
Avrupa Komisyonu esit olarak inisiyatif hakkina sahip olsalar da Komisyon’un Andlasmalarin
bekgisi olarak daha aktif bir rol almasi1 beklenir. Ayrica, ABA’nin 11. maddesinin IV. fikrasinda
diizenlenen yurttas girisimi de Komisyonu harekete gegirebilir®.

Bir onceki prosediirden bagimsiz olan bu prosediiriin isletilmesi i¢in, ihlal riskine iliskin
bir 6n tespitin yapilmasina gerek yoktur. 7. maddenin II. fikrasina gére, Avrupa Konseyi, liye
devletlerin iigte birinin veya Avrupa Komisyonu’nun Onerisi {izerine ve Avrupa
Parlamentosu’nun muvafakatini aldiktan sonra ABA’nin 2. maddesinde belirtilen degerlerin bir
tiye devlet tarafindan ciddi ve siirekli bigimde ihlal edildigini oybirligiyle tespit edebilir.

Son donemlerde AB’ye liye devletlerde hukukun iistiinliigii ilkesinin, demokrasinin ve
temel hak ihlallerinin giindeme gelmesi nedeniyle Avrupa Komisyonu, AB’de hukukun
istlinliigl ilkesini korumaya yonelik yeni tedbirler almak zorunda kalmistir. Bu g¢ercevede,
Komisyon 11 Mart 2014 tarihinde, hukukun tstiinliigii ilkesini sistematik tehditlere kars1 bir

19 Temmuz 1981 tarihli karar ile kurulan Komisyonun raportorii Altiero Spinelli'nin Onerisi iizerine
Avrupa Parlamentosu 14 Subat 1984 tarihinde «Avrupa Birligi'nin Kurulusuna Iliskin Projeyi» kabul
etmistir. Bkz. JOCE, C 77, 9 Mart 1984, s. 33 (Erisim tarihi: 05/3/2018, http://mjp.univ-
perp.fr/europe/1984spinelli.htm).

2 RECBER Kamuran, AYDIN Cigdem, “Avrupa Birligi'nde Uye Devletler Tarafindan Insan
Haklarinin Thlal Edilmesi Durumunda Ongériilen Yaptinmlar’, Ankara Universitesi Hukuk
Fakiiltesi Dergisi, Cilt 53, Say1 1, 2004, s. 101.

3 ABA, m. 11/IV: “Kayda deger sayidaki iiye devletten en az bir milyon Birlik vatandasi, Antlasmalarin
uygulanmasi amaciyla Birligin bir hukuki tasarrufunun gerekli oldugunu diisiindiikleri konularda,
Avrupa Komisyonu'nu yetkileri ¢ercevesinde her tiirlii uygun 6neriyi sunmaya davet etme girisiminde
bulunabilir”.
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koruma mekanizmasi éngdren bir teklif sunmustur’. Bu yeni sistemin, AB hukukunun iiye
devletlerce ihlal edilmesi durumunda harekete gecirilen “ihlal prosediirii” (ABA, m. 258-259-
260) ile AB Antlasmasi’nin 7. maddesinde yer alan prosediirii tamamlayici nitelikte oldugu
belirtilmektedir?.
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Yukarida deginilen prosediirler yaninda, ABA’nin 2. maddesinde belirtilen degerleri
ihlal eden iiye devletlere karst ABIA’nin 258-260. maddelerinde diizenlenen ihlal davasina
basvurulmasi miimkiindiir.

Anahtar Kelimeler: Avrupa Birligi, Temel Degerler, Hukukun Ustiinliigii, Denetim,
Ihlal.
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Possible Impacts of Crowdfunding System on Entrepreneurs and Financial
Markets in Turkey

Ash AFSAR!

Extended Abstract
1. Introduction

One of the major problems of entrepreneurship is lack of resources in developing
countries such as Turkey. In recent years, technological developments and related products, as
a new method of financing, has brought mass funding to the agenda. Crowdfunding has the
potential to be an alternative source of financing and investment, which can eliminate
entrepreneurial financing problems. In this system, entrepreneurs or businesses collect funds
through the use of internet-based tools such as donations or investments to obtain a new source
of funding. The creation of legal safeguards for crowdfunding in 2017 in Turkey; it is expected
to contribute to the development of entrepreneurship on the one hand and to the development
of financial markets on the other. In this study, it will be investigated the possible impacts of
the crowdfunding method applications to the entrepreneurship in Turkey as an alternative
financing and investment method.

2. Crowdfunding as a Source of Financing for Entrepreneurs

Entrepreneurs rarely have access to traditional financing resources, such as bank loans,
due to lack of capital, which can often lead to loss of opportunity or even termination of the
venture. The access to capital needed to start an enterprise is getting worse for entrepreneurs in
developing countries because they do not have access to existing forms of financing such as
bank loans in developed countries, venture capitalists and angel investors. The traditional
financial sector is often eager to raise funds for large-scale companies. In contrast, alternative
financing, such as venture capital or crowdfunding, focuses on young and innovative companies
with growth potential (Bruton et al., 2015: 9).

3. Crowdfunding as an Investment Tool

The crowdfunding system is also an effective system for investors. This system allows
investors to explore many potential investment opportunities at once and access detailed
information about them online. The new trend in the developing world is the crowdfunding

! Do¢.Dr., Anadolu Universitesi, aafsar@anadolu.edu.tr
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platforms investors use to finance innovative products and companies (Schwienbacher &
Larralde, 2012: 370).

4. Advantages and Risks of Crowdfunding

Crowdfunding does not have only financial advantage for entrepreneurs, it is in other
important advantages (Bradford, 2012: 61-66; Prive, 2012: 4);

* It provides a concept to develop and test.
* It helps manage risks.

* It allows a brain storm.

* It's easier than traditional financial tools.
* It's easier than traditional financial tools.
* It's a marketing tool.

* It makes it possible to pre-sell.

* No intermediary institution is needed.

* It can increase the profile of the entrepreneur and provide an improvement in its
reputation.

Potential risks of crowdfunding are (Bradford, 2012: 68);

* The problem of trust in the system,

* Inability to reach campaign targets,

* Entrepreneurs are reluctant to publicize details of a pre-production project,

* In the event that the same support network reaches more than once, the risk that the
network ultimately stops providing the necessary support,

* Asymmetric information, moral hazard and the possibility of negative choice.
5. Crowdfunding in the World
Table 1. Crowdfunding Amount in the World (USD)

The Value of Funds Collected by Crowdfunding
Platforms in the World (Billion Dollars)

—_— eam N

2012 2013 2014 2015

® The Value of Funds Collected by Crowdfunding Platforms in the World (Billion Dollars)
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The volume of the crowdfunding system in the world reached about 35 billion dollars
in 2015. It is estimated that this figure will reach 100 billion dollars in 2025.

6. Crowdfunding in Turkey

Table 2. Crowdfunding Amount in Turkey (USD)

The Value of Funds Collected by Crowdfunding
Platforms in Turkey (million dollars)

eeess RS

2016 2017 2018 2022 (ESTIMATED)

® The Value of Funds Collected by Crowdfunding Platforms in Turkey (million dollars)

Source: https://fr.statista.com/perspective/outlook/335/113/crowdfunding/turkey?currency=usd#

The amount of crowdfunding in 2016 in Turkey 1 million USD, 27 million USD in
2018, estimated at 50 million USD in 2022.

7. Conclusion

The crowdfunding has become an important alternative financial instrument for new
ventures that allow entrepreneurs to reach masses rather than traditional financing resources. It
has the potential to radically transform the market for entrepreneurship financing.

With the new legislation, collectors of money with crowdfunding platforms are
separated from publicly traded companies and issuers. In this way, entrepreneurs do not need
to prepare explanatory or issuance documents for other capital market instruments to be offered
to the public and to be traded in the stock exchange, which reduces their costs and legal
liabilities.

In accordance with the relevant legislation, supporters may now become partners in the
exchange of shares for the initiatives they fund. This will be a significant gain for both
entrepreneurs and investors. Initiatives will be shortened in the process of finding investment,
the masses will be able to invest faster, and the investment, share distribution and share purchase
process will be digitized. Entrepreneurs will be able to finance the different stages of the product
life cycle from anywhere in the world. For Turkish entrepreneurs, crowdfunding has the
potential to gain a place among other financing alternatives and may even strengthen the
stability of the overall finance sector. In addition, it will be distributed to the capital base by
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ensuring that the savings of the population, which is away from the investment environment
with the crowdfunding, are directed to invest.
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Kitle Fonlama Sisteminin Tiirkiye’de Girisimciler ve Finansal Piyasalar Uzerine
Muhtemel Etkileri

Genis Ozet
1. Giris

Tiirkiye gibi gelismekte olan iilkelerde girisimciligin 6nemli sorunlarinda biri kaynak
yetersizligidir. Son yillarda teknolojik gelismeler ve buna bagli olarak ortaya ¢ikan firtinler,
yeni bir finansman yontemi olarak, kitlesel fonlamay1 giindeme getirmistir. Kitlesel fonlama,
girisimcilerin finansman problemlerini giderebilecek, alternatif finansman ve yatirim kaynagi
olabilecek potansiyele sahiptir. Bu sistemde girisimciler veya isletmeler 6diil, bagis veya hisse
bazli yatinm seklinde internet tabanli araclarin kullanimi yoluyla fon toplayarak yeni bir
finansman kaynagi elde etmektedir. Tiirkiye’de 2017 yilinda kitlesel fonlamaya yonelik yasal
giivencenin olusturulmasi; bir yandan girisimciligin gelistirilmesine, diger yandan da finansal
piyasalarin gelisimine katki saglamasi beklenmektedir. Bu g¢aligmada, modern finansman
yontemlerinde son yillarin en dikkat ¢ekici ve yenilik¢i yiizii olan kitle fonlamasi
uygulamalarinin, Tiirkiye’deki finansal sisteme muhtemel etkileri arastirilmistir.

2. Girisimcilerin Finansman Kaynagi Olarak Kitle Fonlamasi

Girisimciler, sermaye eksikligi nedeniyle banka kredileri gibi geleneksel finansman
kaynaklarina nadiren erigebilirler ve bu durum ¢ogu zaman firsat kaybina hatta girisimin feshine
yol acabilir. Girisim baslatmak i¢in gerekli sermayeye erisim sorunu, gelismekte olan
tilkelerdeki girisimciler i¢in daha da kotiilesmektedir, zira bunlar, gelismis lilkelerdeki banka
kredileri, girisim sermayesi sahipleri ve melek yatirimeilar1 gibi mevcut finansman bigimlerine
erisememektedir. Geleneksel finans sektorii genellikle bilyiik 6lgekli sirketlere fon saglama
konusunda isteklidir. Buna karsilik, girisim sermayesi veya kitle fonlamasi gibi alternatif
finansman, biliylime potansiyeline sahip gen¢ ve yenilik¢i sirketlere odaklanir (Bruton vd.,
2015: 9).

3. Yatirim Araci Olarak Kitle Fonlamasi

Kitle fonlamasi sistemi yatirimcilar i¢in de etkili bir sistemdir. Bu sistem yatirimcilarin
bir seferde bir ¢ok potansiyel yatirim olanaklarini arastirmasma ve onlarla ilgili ayrintili
bilgilere online olarak ulagsmasina izin vermektedir. Gelismekte olan diinyadaki yeni trend
yatirnmcilarin yenilikei tiriinleri ve sirketleri finanse etmek i¢in kullandiklar1 kitle fonlamasi
platformlaridir (Schwienbacher & Larralde, 2012: 370).
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4. Kitle Fonlamasinin Avantajlari ve Riskleri

Kitle fonlamasinin girisimciler i¢in sadece finansal avantaji yoktur, diger onemli
avantajlarda soyledir (Bradford, 2012: 61-66; Prive, 2012: 4);

Bir konsept gelistirip test etmeyi saglar.

Riskleri yonetmeye yardimci olur.

Bir beyin firtinasina izin verir.

Geleneksel finansal araglardan daha kolaydir.

Bir pazarlama aracidir.

On satis yapmay1 miimkiin kilar.

Araci kuruma ihtiya¢ duyulmaz.

Girisimcinin profilini artirabilir ve itibarinda bir gelisme saglayabilir.
Kitle fonlamasinin potansiyel riskleri ise (Bradford, 2012: 68);
Sisteme giiven problemi,

Kampanya hedeflerine ulasilamamasi,

Girisimcilerin tiretim Oncesi bir projenin ayrintilarini kamuya duyurmak konusunda
isteksiz olmasi,

Ayni destek¢i aginin birden fazla ulagsmasi durumunda, s6z konusu agin nihayetinde
gerekli destegi saglamaya son vermesi riski,

Asimetrik bilgi, ahlaki tehlike ve olumsuz se¢im olasiligidir.
5. Diinyada Kitle Fonlamasi

Tablo 1. Diinyada Kitle Fonlamasi1 Miktar1 (USD)

Diinya'da Kitle Fonlama Platformlarinin Topladigi
Fonlarin Degeri (Milyar Dolar)

— e BN

2012 2013 2014 2015

® Dinya'da Kitle Fonlama Platformlarinin Topladigi Fonlarin Degeri (Milyar Dolar)

Kaynak: http://crowdexpert.com/crowdfunding-industry-statistics/

Kitle fonlamasi sisteminin diinyadaki hacmi 2015 yilinda yaklasik 35 milyar dolara
ulagmustir. 2025°te bu rakamin 100 milyar dolara ulagsacagi tahmin edilmektedir.
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6. Tiirkiye’de Kitle Fonlamasi

Tablo 2. Tiirkiye’de Kitle Fonlamas1 Miktar1 (USD)

Tiirkiye'de Kitle Fonlama Platformlarinin Topladigi
Fonlarin Degeri (Milyon Dolar)

mues  EENES

2016 2017 2018 2022(TAHMINI)

m Turkiye'de Kitle Fonlama Platformlarinin Topladigi Fonlarin Degeri (milyon Dolar)

Kaynak: https://fr.statista.com/perspective/outlook/335/113/crowdfunding/turkey?currency=usd#

Tiirkiye’de 2016 kitle fonlamasi miktar1 1 Milyon USD, 2018 yilinda 27 milyon USD,
2022 tahmini ise 50 milyon USD’dur.

7. Sonuc¢

Kitle fonlamasi, girisimcilerin geleneksel finansman kaynaklari yerine Kitlelere
ulagmalarina izin veren yeni girisimler i¢in dnemli bir alternatif finansal ara¢ haline gelmistir.
Girisimcilik finansmani i¢in piyasayi radikal bir sekilde doniistiirme potansiyeline sahiptir.

Yeni yasal diizenleme ile kitle fonlamasi platformlar: ile para toplayanlar, halka ac¢ik
sirketlerden ve ihrag¢ilardan ayri tutulmustur. Bu sayede girisimciler diger sermaye piyasasi
araglarinin halka arz edilebilmesi ve borsada islem gorebilmesi i¢in izahname veya ihrag belgesi
hazirlamasina gerek yoktur, bu da maliyetleri ve yasal yiikiimliilikklerini azaltmistir.

llgili yasayla destekgiler artik fon sagladiklar1 girisimlere hisse karsiliginda ortak
olabilecektir. Bu hem girisimciler hem de yatirimeilar i¢in 6nemli bir kazanim olacaktir.
Girigimlerin yatirim bulma siireci kisalacak, kitleler sayesinde daha hizli yatirim yapilabilecek,
ayrica yatirim, hisse dagitim ve hisse alim siireci dijitallesecektir. Girisimciler {iriiniin yasam
dongiislinlin farkli agamasini, diinyanin herhangi bir yerinden finanse edebilecektir. Tiirk
girisimciler i¢in kitle fonlamasi, diger finansman alternatifleri arasinda bir yer edinme
potansiyeline sahiptir ve hatta genel finans sektoriiniin istikrarini giiglendirebilir. Ayrica, kitle
fonlamasi ile yatirim ortamindan uzak duran kitlenin tasarruflarinin yatirima yonlendirilmesi
saglanarak sermaye tabana yayilacaktir.

Anahtar kelimeler: Girisimcilik, Alternatif Finansman Yontemi, Kitlesel Fonlama:
Finansal Piyasalar

JEL Kodu: G32, K22, L26
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As a Financial Development Channel The Financial Inclusion and Economic
Growth Relationship: The Case of Turkey

Muharrem AFSARY, Emrah DOGAN?

Extended Abstract
1. Introduction

The relationship between financial development and economic growth is generally
accepted in the economic literature, but there is debate on the direction of this relationship.
However, the effects of financial development on achieving economic growth and accelerating
economic growth are among the generally accepted theses. Financial development promotes
economic growth through the provision of the needed resources, while at the same time
accelerating growth through the impact of productivity in financial services. One dimension of
financial development is financial inclusion. Financial inclusion is an important element in
ensuring and accelerating economic growth by providing more widespread access to financial
institutions' products and services, directing savings to productive areas, and to the wider
economic geography. This study aims to investigate the impacts of the financial inclusion on
economic growth for Turkey using data in period from 2004 to 2016. To investigate this
relationship in the study; Principal Component Analysis (PCA), The ARDL approach, Fully
Modified Ordinary Least Squares (FMOLS) methods were be used. The empirical results
indicate that financial inclusion has significant and positive effect on economic growth of
Turkey.

2. Data Set and Method

In this study, it was aimed to investigate the impacts of the financial inclusion on
economic growth for Turkey by using financial inclusion index and GDP. For this purpose, the
quarterly data between 2004 and November 2016 were used and the data were obtained from
the CBRT and the BRSA database in this study.

In the study, it was examined the impacts of the financial inclusion on economic growth
for Turkey by using the method Principal Component Analysis (PCA) developed by Hotelling
(1933), Autoregressive Distributed Lag Model (ARDL) with the Bound Test developed by
Pesaran et al. (2001), Fully Modified Ordinary Least Squares (FMOLS) developed by Phillips
and Hansen (1990).

L Prof. Dr., Anadolu Universites__i, mafsar@anadolu.edu.tr
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The study first used the Basic Component Analysis (PCA) method to obtain the financial
inclusion index variable, which includes various financial inclusion variables (according to
geographical and demographic factors).Then, it was examined whether there is existence of a
long-term relationship between the the GDP and the financial inclusion index by using the
method The Autoregressive Distributed Lag Model (ARDL) with Bound Test. While the tests
conducted verify the cointegration relationship, the other interesting point obtained empirically
by this study is that the adjustment is considerably high while in the error correction model
based on the ARDL approach has the correct negative sign and is statistically significant. Once
a cointegrating relationship is found among the financial inclusion index and the GDP series,
long-run coefficients between variables are estimated by Autoregressive Distributed Lag Model
(ARDL) with the Bound Test and Fully Modified Ordinary Least Squares (FMOLS). The
empirical results indicate that financial inclusion has significant and positive effect on economic
growth of Turkey. This result shows that with the increase in financial inclusion, the funds
generated are used more in financing productive investments, and that the increase in productive
investment brings with it economic growth.

4. Conclusion

As a result of the findings obtained in this study, considering that financial inclusion in
Turkey have a positive impact on economic growth, it is understood that the strengthening of
financial inclusion capacity will contribute to more stable growth in the future. Another
important result of the study is that besides the positive effect of financial inclusion on economic
growth, financial inclusion allows low and middle income groups, which currently have a low
share in financial services, to receive a higher share of these products and services, and this will
increase the welfare level by increasing investment and return opportunities. This increase
improves income distribution inequalities and reduces poverty.

Keywords: Financial Development; Financial Inclusion, Economic Growth, Turkey
JEL Codes: C22, G21, 016, O40.

Finansal Gelisme Boyutu Olarak Finansal Kapsayicihk ve Ekonomik Biiyiime iliskisi:
Tiirkiye Ornegi

Genisletilmis Ozet

1. Giris

Finansal gelisme ekonomik biiylime iligkisi, ekonomi literatiiriinde genel kabul
gormekte, ancak bu iliskinin yonii konusunda tartismalar bulunmaktadir. Bununla birlikte
finansal gelismenin ekonomik biiyiimeyi saglama ve hizlandirma etkisi genel kabul goren tezler
arasindadir. Finansal gelisme ekonomik biiyiimeyi; ihtiya¢ duyulan kaynaklarin saglanmasi
yoluyla tesvik etmekte, ayn1 zamanda finansal hizmetlerdeki verimliligin etkisiyle
hizlandirmaktadir. Finansal gelismenin bir boyutu da finansal kapsayiciliktir. Finansal
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kapsayicilik; finansal kurumlarin iiriin ve hizmetlerine daha yaygin erisim saglayarak,
tasarruflari liretken alanlara, ekonomik cografyanin genlinde yaygin bir sekilde yonlendirerek,
ekonomik biliylimenin saglanmasi ve hizlanmasinda onemli bir unsurdur. Bu calismada,
Tirkiye i¢in 2004-2016 donemi verileri ile Tirkiye’de finansal kapsayicilifin ekonomik
biliyiime lizerine etkileri incelenmektedir. Calismada bu iligkiyi arastirmak igin; Temel
Bilesenler Analizi, ARDL yaklasimi ve Tam Diizeltilmis En Kiiciik Kareler (FMOLS) yontemi
kullanilarak analiz edilmistir.
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2. Veri Seti ve Yontem

Bu ¢alismada, Tiirkiye’de finansal kapsayicilik endeksi ve GSYIH kullanilarak finansal
kapsayiciligin ekonomik biiylime {izerine etkisinin tespit edilmesi amaglanmistir. Bu amacla

calismada, 2004 ile 2016 yillar1 arasindaki ¢eyrek donem verileri kullanilmig olup, veriler
TCMB ve BDDK veri tabanindan elde edilmistir.

Calismada finansal kapsayiciligin ekonomik biiyiime tizerine etkisi, Hotelling (1933)
tarafindan gelistirilen Temel Bilesenler Analizi, Pesaran vd (2001) tarafindan gelistirilen
Autoregressive Distributed Lag Model (ARDL) Sinir Testi yaklagimi ve Phillips ve Hansen
(1990) tarafindan gelistirilen Tam Diizeltilmis En Kiigiik Kareler (FMOLS) ydnteminden
yararlanilarak arastirilmistir.

3. Bulgular

Calismada ilk olarak Temel Bilesen Analizi (PCA) yontemi kullanilarak gesitli finansal
kapsayicilik degiskenlerini iceren (cografik ve demografik faktorlere gore) finansal
kapsayicilik endeksi degiskeni elde edilmistir. Finansal kapsayicilik endeksi degiskeni ile
GSYIH uzun dénemli bir iliskinin varligmin tespiti i¢in Autoregressive Distributed Lag Model
(ARDL) Sinir Testi yapilmistir. Gergeklestirilen testler esbiitiinlesme iliskisinin varligini
dogrularken, diger taraftan ARDL yaklasimina dayali hata diizeltme modelinde hata diizeltme
terimi negatif ve anlaml iken, uyum hiz1 yiiksektir. Finansal kapsayicilik endeksi ve GSYIH
serileri arasinda uzun donemli bir iligkinin tespit edilmesinden sonra Autoregressive
Distributed Lag Model (ARDL) Siir Testi yaklasimi ve Tam Diizeltilmis En Kiigiik Kareler
(FMOLS) yontemiyle degiskenler arasindaki uzun donemli katsayilar tahmin edilmistir. Elde
edilen tahmin sonuglari, Tiirkiye’nin ekonomik biiylimesinde, finansal kapsayiciligin anlaml
ve pozitif bir etkisinin oldugunu gostermektedir. Elde edilen bu sonug finansal kapsayiciligin
artist ile birlikte yaratilan fonlar tretken yatirnmlarin finanse edilmesinde daha fazla
kullanilmasini saglayarak, liretken yatirim artisinin beraberinde ekonomik biiyiimeyi getirdigini
gostermektedir.

4. Sonuc¢

Calismada elde edilen bulgular neticesinde, Tiirkiye ekonomisinin biiylimesinin,
finansal kapsayiciliktan pozitif etkilendigi g6z Oniline alinarak, finansal kapsayicilik
kapasitesinin giiclendirilmesi gelecekte daha fazla istikrarli biiylimeye katki saglayacagi
anlagilmaktadir. Calismanin gosterdigi diger onemli bir sonu¢ ise finansal kapsayiciligin
ekonomik biliylimeyi {izerindeki pozitif etkisinin yanisira, finansal kapsayiciligin mevcut
durumda finansal hizmetlerden diisiik pay almakta olan diisiik ve orta gelir gruplarinin bu iiriin
ve hizmetlerden daha fazla pay almasi saglamasi ve bu sayede yatirim yapma ve getiri elde
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etme imkanlarinin artirarak refah diizeyini artirmasidir. Bu artigta gelir dagilimi esitsizliklerini
tyilestirici ve yoksullugu azaltici etkide bulunacaktir.

Anahtar kelimeler: Finansal Gelisme; Finansal Kapsayicilik, Ekonomik Biiyiime,
Tiirkiye.

JEL Kodlarn: C22, G21, 016, 040
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An Overview of Turkish Accounting Education Symposiums

Oguzhan CARIKCI?

Abstract
1. Introduction

Bibliometrics is an analytical technique that will enable to making comparisons between
the publications, to analyze citations, to obtain information on many topics such as information
about authors of academic publications, the tendencies of periodic changes in investigated
topics, and page counts and years of the publications (McBurney and Novak, 2002: 108-109).
If detailed information is needed in a field or subject, researches using statistical analysis such
as bibliometrics enable the desired information to be easily reached. Accounting Education
Symposiums are one of the organizations that is discussed the changes in accounting, finance
and auditing in Turkey within the framework of accounting subjects and is presented the
solutions for problems. The aim of this study is to obtain detailed information about the Turkish
Accounting Education Symposiums which is firstly realized in 1979 and continue to be held
until today.

2. The Purpose and Importance of the Turkish Accounting Education
Symposiums

Worldwide economic development causes changes of accounting services and emerging
different requirements. This not only affects accounting profession, it also increases the
importance of accounting education (Sengel, 2010: 82).

Accounting education is defined as the development of skills to enable the students to
have knowledge and use the information they have acquired during the process of obtaining,
gathering, processing, summarizing, controlling and analyzing the information which are
necessary for the companies (Mugan and Akman, 2004: 1). It is important to rear qualified
people in the field of accounting in periods where high competition is realized and technological
developments are at the highest level (Yardimcioglu and Biiyiiksalvarci, 2007: 174).

For this reason, the quality of accounting education needs to be increased in order to
gain competitive advantage in the national and international field (Ersoy, 2005: 14).

The main purpose of accounting education is to ensure that accurate and transparent
information is quickly transferred to users who need financial information (Gokgen, 1998: 43).
In Turkey, accounting education can be considered under three different headings such as, pre-
university vocational-technical education and university education (corporate accounting

! Assistant Professor Doctor, Suleyman Demirel University Faculty of Economics and Administrative Sciences
Business Administration Department, oguzhancarikci@sdu.edu.tr
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education), internships and job training and continuous (lifelong) education. Corporate
accounting education is provided at two levels, namely secondary education and university
level (Ciiriik and Dogan, 2001: 28).

Within the scope of subjects that are important in accounting education, Turkish
Accounting Education Symposiums are organized in order to contribute to the current socio-
economic situation of the country and to bring needed qualified knowledge, values and similar
skills. Turkish Accounting Education Symposiums are platforms where accounting lecturers,
business professionals, professional accountants, graduate students and all relevant partners
attend, accounting education topics are discussed in relevant panels and sessions and research
findings and results are shared with interested parties. In the Accounting Education
Symposiums, the trends of development and change in accounting practices throughout the
country are also mentioned.
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3. Purpose, Methodology and Findings of the Study

The aim of this study is to analyze all the Turkish Accounting Education Symposiums
that are beginning in 1979 and continuing each year until the present day. The method used in
the study is bibliometric analysis which is one of the qualitative research methods. Bibliometric
analyzes provide a considerable contribution to the literature in terms of the detailed
examination of the studied area and the contribution of the findings to the future. In order to
obtain the data, contact was made with the host universities where the symposiums were
arranged and printed papers were requested from them. In this study, a total of 36 symposiums
were held from the past to the present day. Within the scope of the research, the main themes
of the symposium, where and which university organized them, panel topics, total number of
publications, information about the authors and similar issues are analyzed. The constraint of
the research is can not to reach the Third Turkey Accounting Education Symposium book that
is organized in 1981 by the Ankara Academy of Economics and Commercial Sciences and has
a main theme named as "Development of Accounting Education Programs". Moreover, since
no symposium was held in 1988, 1992 and 1994, data for the related years are not available.

According to the results of the study, it is seen that, Istanbul University most organized
the Turkish Accounting Education Symposiums. The universities in which the symposium was
organized once are Uludag University, Siileyman Demirel University, Mugla University and
Selguk University. Galatasaray University is not among the universities in which the
symposium was organized once, because it hosts the 37th symposium in 2018. It is also possible
to emphasize that the symposium is usually organized in the same regions.

According to the obtained results, it is seen that in 1990 (20 papers), the highest papers
were presented and in 1984 and 1991 (4 papers), the least papers were presented. It is possible
to say that, the numbers of the papers are not same in different years. In addition, including the
program in these 36 symposiums, 21 panels were organized in different subjects.

4. Conclusion

Turkish Accounting Education Symposiums have an important place in academic
meetings held within the framework of accounting education. With this study, detailed
information is provided about the conference papers that were presented at symposiums. As a
result of this study which is realized to provide contribution to the accounting literature, it has
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been determined that accounting education symposiums are generally organized by a small
number of universities, universities that contribute to symposiums are mostly the same
universities in general, and the numbers of the papers are constantly changing. Organization of
the relevant symposiums by different universities is very important in terms of increasing the
existing obtained benefit. Moreover, the increasing number of conference papers that will be
presented at symposiums will increase both the number of participants and the gains in
accounting education.
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Tiirkiye Muhasebe Egitim Sempozyumlarina Genel Bir Bakis

Ozet
1. Giris

Bibliyometri, yaymlar arasinda karsilastirmalar yapmaya, alintilarin analizine,
akademik yayinlarin yazarlar1 hakkinda bilgilere, arastirilan konularin dénemsel degisimlerine
dair egilimlerine, yaymlarin sayfa sayisina ve yillarina dair genelden 6zele bircok konu
hakkinda bilgi almamizi saglayacak bir analiz teknigidir (McBurney & Novak, 2002: 108-109).
Bir alan yada konuya iligkin detayli bilgiye ihtiya¢ duyulmasi durumunda bibliyometri gibi
istatistiki analizlerin kullanildig1 arastirmalar istenilen bilgiye kolaylikla ulagilabilmesini
saglamaktadir. Tiirkiye’de muhasebe, finans, denetim alanindaki yasanan degisimlerin
muhasebe egitimi ekseninde tartisildigi ve ¢oziim Onerilerinin sunuldugu organizasyonlardan
birisi de Tiirkiye Muhasebe Egitimi Sempozyumlaridir. Bu calisma birincisi 1979 yilinda
diizenlenmis olan ve giiniimiize kadar diizenlenmeye devam eden Tiirkiye Muhasebe Egitimi
Sempozyumu (TMES) ile ilgili detayli bir bilgi saglamay1 amaglamaktadir.

2. Tiirkiye Muhasebe Egitimi Sempozyumu’nun Amaci ve Onemi

Diinya genelinde yasanan ekonomik gelisim muhasebe hizmetlerinin de degismesine ve
farkli gereksinimlerin ortaya ¢ikmasina neden olmaktadir. Bu durum muhasebe meslegini
etkilemekle birlikte, muhasebe egitiminin de 6nemini artirmaktadir (Sengel, 2010: 82).

Muhasebe egitimi isletme i¢in gerekli olan bilgilerin elde edilmesini, toplanmasini,
islenmesini ve kayit isleminden sonra dogrulugunun kontrol edilebilmesi igin raporlar halinde
ozetlenerek incelenmesini saglayan siire¢ icerisinde 6grencilerin bilgi sahibi olmasi ve edindigi
bilgileri kullanabilmesi i¢in yeteneklerinin gelistirilmesi olarak tanimlanir (Mugan & Akman,
2004: 1). Yiiksek rekabetin yasandigi ve teknolojik gelismelerin en iist diizeyde oldugu
donemlerde muhasebe alaninda nitelikli insan yetistirmek énem kazanmistir (Yardimcioglu &
Biiytiksalvarci, 2007: 174).

Bu nedenle ulusal ve uluslar aras1 alanda rekabet avantaj1 elde edebilmek i¢in muhasebe
egitiminin kalitesinin artirilmasi gerekmektedir (Ersoy, 2005: 14).
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Mubhasebe egitiminin temel amaci mali bilgilere ihtiya¢ duyan kullanicilara dogru ve
seffaf bilgilerin hizli bir sekilde aktarilmasini saglamaktir (Gokgen, 1998: 43). Tiirkiye’de
muhasebe egitimi, iiniversite oncesi mesleki-teknik egitim ve iniversite egitimi (kurumsal
muhasebe egitimi), staj ve meslek i¢i egitim ve siirekli (yasam boyu) egitim olarak {i¢ farkl
baslik altinda ele alinabilir. Kurumsal muhasebe egitimi orta 6gretim ve iiniversite diizeyinde
olmak iizere iki seviyede verilmektedir (Ciiriik & Dogan, 2001: 28).
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Muhasebe egitimine katki saglayan onemli organizasyonlardan birisi de TMES dir.
TMES, muhasebe egitiminde 6nemli konular, iilkenin iginde bulundugu mevcut sosyo-
ekonomik durumlarda g6z oniinde bulundurularak, ihtiya¢ duyulan nitelikli bilginin, degerlerin
ve benzeri becerilerin kazandirilmasi i¢in diizenlenmektedir. TMES, muhasebe 0Ogretim
elemanlarinin, is diinyasindaki profesyonellerin, muhasebe meslek mensuplarinin, lisansiistii
ogrencilerin ve ilgi duyan tiim paydaslarin katildigi, muhasebe egitim konularinin ilgili panel
ve oturumlarda tartisildigi ve arastirma bulgu ve sonuglarinin ilgililerle paylasildigi bir
platformdur. Diizenlenen Muhasebe Egitimi Sempozyumlarinda, iilke genelindeki muhasebe
uygulamalarinda meydana gelen gelisim ve degisim trendlerine de deginilmektedir.

3. Arastirmanin Amaci, Yontemi ve Bulgular

Bu calismanin amaci 1979 yilinda baslayan ve giiniimiize kadar her yil devam eden
TMES’in tamaminin incelenmesidir. Calismada kullanilan yoOntem, nitel arastirma
yontemlerinden olan bibliyometrik analiz yontemidir. Bibliyometrik analizlerin, g¢aligilan
alanin detayli bir sekilde incelenmesi ve elde edilen bulgularin gelecege yonelik katkilar
saglama potansiyeli acisindan, literatiire katkis1 oldukca fazladir. Calismada verilerin elde
edilmesi amaciyla sempozyumlarin diizenlendigi ev sahibi liniversitelerle iletisime ge¢ilmis ve
basili olan bildiri kitaplar1 talep edilmistir. Bu calismada geg¢misten giiniimiize kadar
gergeklestirilen toplam 36 sempozyumda sunulan bildiriler iizerinde arastirma yapilmustir.
Arastirma kapsaminda sempozyumlarin ana temalar ile nerede ve hangi liniversite tarafindan
diizenlendikleri, panel konulari, toplam yayin sayilari, yazarlara ait bilgiler ve benzeri konular
hakkinda analizler yapilmigtir. Arastirmanin kisidi 1981 yilinda Ankara Iktisadi Ticari ilimler
Akademisi tarafindan diizenlenen ve ana temast “Muhasebe Egitimi Programlarinin
Gelistirilmesi” olan 3. Tirkiye Muhasebe Egitimi Sempozyumu bildiri kitabina
ulasilamamasidir. Ayrica 1988, 1992, 1994 yillarinda sempozyum diizenlenmedigi i¢in ilgili
yillara ait veri bulunmamaktadir.

Calisma sonuglarina gére TMES’ in en ¢ok diizenlendigi {iniversitenin Istanbul
Universitesi oldugu goriilmektedir. Sempozyumun bir defa diizenlendigi iiniversiteler ise
Uludag Universitesi, Siileyman Demirel Universitesi, Mugla Universitesi ve Selcuk
Universitesidir. Galatasaray Universitesi bu yil 37. ‘si diizenlenen sempozyuma ev sahipligi
yaptig1 ilk defa diizenlenen iiniversiteler icinde yer almamaktadir. Ayrica sempozyumun
genellikle ayni1 bolgelerde organize edildigini de sdylemek miimkiindiir.

Elde edilen sonuclara gore en fazla bildirinin sunuldugu yil 1990 (20 bildiri), en az
bildirinin sunuldugu yillarin ise 1984 ve 1991 (4’er bildiri) oldugu goriilmektedir. Bildirilerin
yillara gore sayilarinin diizenli bir dagilimda olmadigini1 s6ylemek miimkiindiir. Ayrica s6z
konusu 36 sempozyum iginde programa dahil edilen farkli konulardaki 21 adet panel
diizenlenmistir.

Innovation and Global Issues Congress I1I | Congress Publications o7



(L‘ )

4. Sonug¢
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Tirkiye Muhasebe Egitimi Sempozyumlart muhasebe egitimi ¢ergevesinde diizenlenen
akademik toplantilar i¢ersinde 6nemli bir yere sahiptir. Bu ¢alisma ile sempozyumlarda sunumu
gergeklestirilen bildiriler hakkinda detayli bir bilgi saglanmistir. Muhasebe literatiiriine katki
saglamaya yonelik olarak yapilan bu ¢alismanin bazi sonuglari su sekildedir. Muhasebe egitimi
sempozyumlarinin genel olarak az sayida tiniversite tarafindan diizenlendigi ve sempozyumlara
bildirileri ile katki saglayan katilimcilarinda genellikle ayni iiniversitelerden oldugu tespit
edilmistir. Bildirilerin ise sempozyumlarda sayisal olarak degiskenlik gosterdigi ulasilan baska
bir sonuctur. Ilgili sempozyumun farkli iiniversiteler tarafindan diizenlenmesi elde edilen
mevcut faydanin artirilmasi agisindan ¢ok oOnemlidir. Ayrica sempozyumlarda sunumu
gerceklestirilecek olan bildirilerin sayica artirtlmasi hem katilimer sayisini artiracak hem de
muhasebe egitimine iliskin kazanimlarin da daha fazla olmasini saglayacaktir.

Anahtar Kelimeler: Muhasebe Egitimi, Tiirkiye Muhasebe Egitimi Sempozyumu,
Bibliyometrik Analiz, Universite, Yayn.

JEL Kodlari: M41, 123, 120.
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Audit of Corporate Ethics Codes

Mahmut Sami OZTURK!, Hakan OZCELIK?

Abstract
1. Introduction

The purpose of this study is to offer a proposal on how to audit codes of ethics in
enterprises. The literature review is conducted in line with the objective. And then the audit of
codes of ethics is clarified within the scope of internal audit activities through the application
to be performed on companies.

As a method, the necessary audit proposals have been developed by attempting to
establish a theoretical background on how to conduct audit of ethics codes within the scope of
the COSO (COSO, 2004) cube. As a result of analyzing the literature, it is considered that this
study will contribute to the literature because of the lack of studies on the audit of ethics codes.

2. Codes of Ethics

The company scandals, which have occurred frequently in recent years, have
significantly affected investors’ confidence. Corporate governance practices have developed to
improve transparency and accountability and to gain investors’ confidence again. Within the
scope of corporate governance practices, companies are required to disclose corporate codes of
ethics on their internet sites and apply them (Rodriguez-Dominguez et al., 2009; McNamee &
Fleming, 2006).

Codes of ethics are a set of principles that explain the responsibilities of companies to
their employees, stakeholders and the public and determine the behavioral standards of
employees. Due to the codes of ethics, companies should adhere to the highest behavioral
standards, the ways in which the company's culture should be shared with all stakeholders
should be developed, the codes of ethics should be adopted by the entire company and a clear
and understandable guide to all the behaviors expected from employees should be established
(A, 2009; Deloitte, 2013; KMPG: 2016).

! Assistant Professor Doctor, Suleyman Demirel University Faculty of Economics and Administrative Sciences
Business Administration Department, Orcid No: 0000-0002-7657-3150, samiozturk@sdu.edu.tr
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3. Audit of Ethics Codes

First of all, companies should identify the codes of ethics to be implemented within the
enterprise and assess the suitability of these codes for company. Then, codes of ethics need to
be published to all personnel. Also, company management should organize activities such as
training programs necessary for employees to adopt codes of ethics.

The planning, implementation, monitoring and auditing of corporate codes of ethics
published by companies are important for the success of corporate governance. The planning,
implementation and monitoring of codes of ethics are carried out by management, while
auditing is carried out by auditors. Audit of corporate ethics codes provides a significant
contribution to the sustainability of companies. The audit assurance that is obtained as a result
of the audit of the codes of ethics increases the confidence of the investors in the companies.

The following stages can be followed in the process of audit of ethics codes. First, a
control environment should be established to audit the ethics codes. The necessary audit
personnel and audit tools should be identified for audit activities. Then risk assessments should
be performed on ethics codes and risks should be ranked according to their priorities. High-risk
and important codes of ethics should be controlled firstly. The results of the control and audit
activities should be shared with the management of the company and with the employees.
Finally, monitoring activities should be carried out by evaluating the effectiveness and
efficiency of the controls.

4. Conclusion

Applied codes of ethics within the company are one of the basic tools that can be used
by the enterprises to gain trust on external stakeholders. Enterprises declare and undertake that
codes of ethics are effectively implemented within the enterprise. Therefore, enterprises can
give assurance against external stakeholders through the audit of ethics codes. Audit of ethics
codes can increase motivation, trust and commitment among employees and increase
transparency and accountability of the enterprises.

Keywords: Ethics Codes, Corporate Governance, Audit, Internal Audit, Corporate
Culture.

JEL Codes: G34, M42, M14.
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Living with The Other Faces: Hospitality and Welcome Culture

Merve OZDEMIR

1. Abstract

In this study, the concept of gift from the archaic societies has been tried to be examined
and it is aimed to question the possibility and impossibility of the concept of hospitality in the
context of gift together with the immigrants especially living in the last period and to make
efforts in this field. In this study, the concept of gift was prepared considering the hospitality
shown to the immigrants and the refugees and the mutual and unrequited formation of the gift
was dealt with. Therefore, this study is important in terms of the necessity of reading the concept
of gift with a different point of view. Research findings will be discussed and evaluated in the
light of the relevant literature field. Immigration and refugee discussed as a gift form in this
context that Germany had conducted against migrants and refugees since 2015, "Welcome
Culture" was studied in present frame.

2. The Gift

Especially in the recent years, immigration and refugee problems continues highly
because of the geographical, political and war-based situations. Today we can see that many
people who are trying to cross the borders are being treated in a way that does not suit humanity,
but with this situation we can also see that increasing of their solidarity and assistance. In recent
years, we see that in many parts of the world countries has begun with the organization of
various gifts relationship for immigrants and refugees (Akay, 2016). In this case where the host
and guest relation is formed, the concept of hospitality will be evaluated in terms of the ability
to face the guest, to hear the guest and possibility and impossibility of touching them. From this
point of view, we will examine Germany’s "friendly culture" that has been launched against
immigrants and refugees since 2015.

3. Conclusion

In this work we have started from the concept of gift, we have tried to give an idea of
how the concept of gift has developed from the archaic period to the present world. The gift
economy, which we can call primitive market economy, maintains its existence as a counterpart
of the modern market economy, which is a day-to-day income. Although this concept, which is
historically linked to many fields of religious, economic, social and cultural, is seen as an action
based on purely volunteerism in primitive societies, it is in fact totally inevitable because it
continues its existence in the cycle of giving, receiving and replying as stated by Mauss as a
necessity indicator (Mauss, 2005). Mauss's gift of reciprocity cycle against Derrida's concept
advocated that there should be gratuitous gift, hospitality symbolic framework, immigration,
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refugees and asylum seekers are explained by taking over the concept. In this context, many
names, especially Kant and Derrida, are included and the guesting of those who go to another
country due to certain reasons from the historical period has been taken as a gift. The emphasis
was on hospitality, hospitality and opening the guest house, which is a kind of gift giving, and
the different application forms of the countries are mentioned in this subject. This is what we
are trying to tell from the house, the host and the guest, as well as creating a hierarchy, as
Derrida also mentions, with reciprocity. Today, together with the legal arrangements of the
sovereign states, Derrida reconsiders the concept of hospitality in the structure-dismantling,
revealing that this concept should not be called hospitality because it is not an unrequited
acceptance (Derrida, 2012). Moving from here, hospitality is expected to be made in return,
hospitality is a reciprocal gift to support the idea that the quality of support from Derrida's
hospitality perspective, Germany's welcoming culture has been addressed in the hospitality and
gift approach. This approach was based on the ideas of Heidegger and Levinas and discussed
the concept of living with different faces, and in this context the policy applied against those
who migrated to Germany or who went as refugees. These policies applied today are handled
within the framework of hospitality.
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Keywords: The Gift, Migration, Immigration, Refugee, Home, Host, Hospitality

Baska Yiizlerle Yasamak: Armagan, Misafirperverlik Ve Hosgeldin Kiiltiirii

1. Ozet

Bu ¢alismada, arkaik toplumlardan itibaren armagan kavrami incelenmeye ¢alisilmis ve
ozellikle son donemde yogun olarak yasanan goglerle beraber armagan baglaminda
misafirperverlik kavraminin imkani ve imkansizliginin sorgulanmasi ve bu alanda yapilacak
caligmalarakatki saglamasi amacglanmistir. Bu calismada armagan kavrami go¢menlere ve
miiltecilere gosterilen misafirperverlik dogrultusunda diisiiniilerek hazirlanmig ve armaganin
karsilikli ve karsiliksiz olusu ele alinmistir. Dolayisiyla bu ¢aligma armagan kavraminin farkl
bir bakis agis1 ile okunmasinin gerekliligi agisindan 6nem arz etmektedir. Bu ¢alismada veriler
alan yazin incelemesi ile olusturulmus ve ilk boliimde literatiir taramasi1 yapilmistir. Go¢ ve
miiltecilik bir armagan bi¢imi olarak ele alinmig bu baglamda Almanya’nin 2015 yilindan
itibaren go¢cmen ve miiltecilere karsi yiiriitmiis oldugu “Hos geldin Kiiltiirii” armagan
cercevesinde incelenmistir.

2. Armagan

Tarihsel diizlemden ele alarak giinlimiiz diinyasina kadar varligin1 devam ettiren ve
gerek siyasal, gerek cografik gerek savas temelli gerceklesen go¢ ve miiltecilik sorunsali
ozellikle son yillarda artarak devam etmektedir. Bugiin sinirlar1 gegmeye calisan bir¢ok kisinin
insanliga yakigsmayan bir sekilde muamele gordiigiinii fakat bununla beraber bu kisiler igin
dayanigsmalarin ve yardimlasmalarin giderek arttigin1 da gérmekteyiz. Son donemde yasanan
gdcmen ve miilteci kriziyle beraber diinyanin bir¢ok yerinde ¢esitli armagan 6rgiitlenmesinin
basladigin1 gérmekteyiz (Akay, 2016). Ev sahibi ve misafir iliskisinin olustugu bu durumda
misafirperverlik kavrami, misafir ile yliz yiize gelmek, misafiri duymak ve ona dokunmanin
imkani ve imkansizlig agisindan degerlendirilecektir. Buradan hareketle bu ¢alisma boyunca
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Almanya’nin 2015 yilindan itibaren gégmen ve miiltecilere kars1 baglatmis oldugu “Hosgeldin
kiiltiiri” incelenmistir.
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3. Sonug¢

Armagan kavramindan yola ¢iktigimiz bu ¢alismada oncelikle armagan kavraminin
arkaik donemlerden baglayarak giiniimiiz diinyasina dogru gelirken nasil bir degisim icerisinde
gelistiini vermeye calistik. Ilkel piyasa ekonomisi olarak adlandirabilecegimiz armagan
ekonomisi, gilinlimiize dogru gelirken modern piyasa ekonomisinin karsiligi olarak varligini
devam ettirmektedir. Tarihsel olarak dini, ekonomik, toplumsal ve kiiltiirel birgok alanla
baglantili olan bu kavram, ilkel toplumlarda tamamen goniilliiliik esas alinarak gerceklestirilen
bir eylem olarak goriilse de aslinda Mauss’un belirttigi lizere vermek, almak ve karsiliginda
tekrar vermek dongiisii i¢erisinde varligini devam ettirdigi i¢in aslinda tamamen bir zorunluluk
gostergesi olarak karsimiza ¢ikmaktadir (Mauss, 2005). Mauss’un armaganin karsiliklilik
dongiistine karsi Derrida’nin karsiliksiz olmasi gerektigini savundugu armagan kavrami,
sembolik ¢ergevede misafirperverlik, go¢, gogmen, miilteci ve sigimmaci kavramlari iizerinden
ele alinarak acgiklanmistir. Bu baglamda basta Kant ve Derrida olmak iizere bir¢ok isme yer
verilerek tarihsel donemden itibaren yasanan go¢ dalgalariyla baska bir iilkeye belirli
sebeplerden dolayr giden kisilerin misafir edilmesi armagan cergevesinde ele alinmustir.
Armagan vermenin bir ¢esidi olan misafir etme, agirlama ve kapiyr misafire agma konusu
iizerinde durularak iilkelerin bu konudaki farkli uygulama bi¢imlerine yer verilmistir. Ev, ev
sahibi ve misafir lizerinden anlatmaya c¢alistigimiz bu durum Derrida’nin da bahsettigi tizere bir
hiyerarsi yaratmakla beraber bir karsilikliligt da beraberinde getirmektedir. Giinlimiizde
egemen devletlerin hukuksal diizenlemeleri ile beraber Derrida, misafirperverlik kavramini
yapi-sokiim igerisinde tekrar ele alarak bu kavramin aslinda karsiliksiz bir kabullenis olmadigi
icin misafirperverlik olarak adlandirilmamasi gerektigini ortaya koyar (Derrida, 2012). Buradan
hareketle, misafirperverligin karsilik beklenilerek yapilmasi, misafirperverligin karsilikli bir
armagan oldugu goriisiinii de destekler nitelikte olmaktadir. Derrida’nin misafirperverlik
diistincesinden hareketle, Almanya’nin hosgeldin kiiltlirline misafirperverlik ve armagan
yaklagimi igerisinde deginilmistir. Bu yaklasimda Heidegger ve Levinas’in goriislerinden yola
cikarak farkl yiizlerle yasamak kavramina deginilmis ve bu baglamda Almanya’ya go¢ etmis
veya miilteci olarak gitmis kisilere karsi uygulanan politikalara yer verilmistir. Glinlimiizde
uygulanan bu politikalar misafirperverlik ¢ercevesinde ele alinmistir.

Anahtar Kelimeler: Armagan, Gog¢, Gogmenlik, Miiltecilik, Ev, Ev sahibi,
Misafirperverlik
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A Research on Service Quality of Skills Training Applications in Businesses
in Accounting and Finance in Secondary Education Vocational Education’

Feride SAVAS?, Serafettin SEVIM?3, Tunga BOZDOGAN*

Abstract

Elimination of quality problems in secondary vocational education in Turkey nowadays
and dissemination efforts are continuing. In order to support this struggle, it is aimed to measure
the student-focused expectations and perceptions of 12th grade students who study in
accounting and finance in secondary education in terms of skill training service quality in
business. Firstly, expectations of the students were determined by using SERVQUAL method.
By the end of the training, the same students' perceptions were determined using the same
expressions. It has been determined that the expectations and perceptions from the quality of
service of the students who are as the subject and as the client of the skills training in the
business.

The research was conducted with the participation of 426 students who received skills
training in the 12th class business. The research was carried out in a total of five Vocational
and Technical Anatolian High Schools, three in Istanbul, one in Eskisehir and one in Kiitahya.
An ANOVA test was also conducted to determine whether participants' demographics differed
significantly in their perceptions and expectations of skills training service quality.

As a result of the analyzes, significant differences were found in the quality of service
perception dimensions, while there were no significant differences in expectation dimensions
of the students' internship place (training institution), education district and vocational high
school preference variables.

Keywords: Vocational Education, Skill Training in Businesses, Accounting and
Finance, Service Quality, SERVQUAL Method

JEL Codes: M41, 121, 122, 125
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Ortadgretim Mesleki Egitimi Muhasebe ve Finans Alaninda Isletmelerde Beceri Egitimi
Uygulamalarinin Hizmet Kalitesi Uzerine Bir Arastirma
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1.Giris

Kiiresellesme ile birlikte gelisen teknoloji, bilgi ekonomisine gegisi hizlandirmis ve
ortadgretim mezunu genglerin giliclii bilgi, beceri ve yeterliliklerle donatilmasini gerekli
kilmistir. Geng niifusun fazla oldugu Tiirkiye’de mesleki ve teknik egitim programlari
ortadgretim sisteminde yer almaktadir. Bu programlarin 6grencilere mezun olduklarinda kendi
niteliklerine uygun kosullarda istihdam edilmelerini saglayacak sekilde meslege 6zgii beceriler
kazandirmasi ve gerektiginde meslek degisikligi yapabilecegi sekilde hazirlanmasini saglamasi
gerekmektedir.

Tiirkiye’de zorunlu egitim sonrasi {iniversiteye devam etmeyen/edemeyen ortadgretim
mezunlarinin yasadiklart issizlik siirecinin ardindan, beklentilerinin disindaki kosullarda
kendilerine bir is bulabildikleri ya da is hayatindan ¢ekildikleri goériilmektedir. Mesleki ve
teknik ortadgretim kurumlarinda verilen teorik egitimin uygulama becerileri ile tamamlanmasi,
mesleki yeterlilik kazanilmasinda onemlidir. Teorik ve uygulama egitimi hizmetlerinin
birbiriyle baglantili olarak sunulmasi ve ikili yapinin giiclendirilmesi kaliteli bir mesleki
egitimin gerekleri arasinda yer almaktadir.

Calismada mesleki egitime olan talebi artirmada 6grenci beklentilerinin ve kaliteli bir
mesleki egitimin gereklerinin saglanip saglanmadigini ortaya koyabilmek adina, ortadgretim
muhasebe ve finansman alaninda isletmelerde beceri egitimine giden son sinif dgrencilerinin
kaliteli bir beceri egitimine yonelik beklentilerinin ve hizmete yonelik algi diizeylerinin
ol¢iilmesi hedeflenmistir. Bu cercevede ¢alismada Istanbul, Eskisehir ve Kiitahya’da toplam
bes mesleki ve teknik ortadgretimde, muhasebe ve finansman alaninda 12. Sinifta okuyan 426
ogrencinin katilimiyla isletmelerde beceri egitiminden Ogrencilerin beklentileri ve algilar
uygulanan anket calismasiyla tespit edilmeye calisilmistir. Elde edilen verilerin analizi SPSS
paket programiyla SERVQUAL Yontemi kullanilarak yapilmis ve beklenti boyutlarinin kendi
aralarinda orta ve yiiksek kuvvette bir iliski oldugu ve algi boyutlarinin da kendi aralarinda orta
ve yiiksek kuvvette pozitif yonde bir iliskinin oldugu tespit edilmistir. Ogrencilerin demografik
ozelliklerinin beklenti kriterleri i¢in anlamli bir farklilik olusturmadigi ancak hizmet kalitesi
algilart agisindan anlamli derecede farklilik gosterdigi ortaya ¢ikmugtir.

2. Isletmelerde Beceri Egitimi Uygulamalar1 Hizmet Kalitesinin Ol¢iimiine
Yonelik Bir Arastirma

Aragtirma, ortadgretim mesleki egitiminde muhasebe ve finansman alaninda
isletmelerde beceri egitimi uygulamalari hizmet kalitesinin Ol¢limiine yonelik olarak
yapilmistir.

2.1. Arastirma Hakkinda

Arastirma, egitim hizmeti sunan isletmelerde, beceri egitimine tabi tutulan dgrencilerin
hizmetten beklentileri ve hizmet sunumu sonrasinda algilarinin O6l¢ililmesi amaciyla
gerceklestirilmistir.
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Arastirma kapsaminda ana kiitle, Mesleki ve Teknik Anadolu Liselerinde muhasebe ve
finansman alaninda isletmelerde beceri egitimine tabi olan son simif Ogrencileri olarak
belirlenmistir. Bolgeler aras1 hizmet kalitesi ve algi konularinda olusabilecek varsa farkliliklar
tespit edilebilmesi agisindan 6rneklem okullara ulagsmadaki zaman ve maddi giicliiklerde
dikkate almarak toplam ii¢ bolgede(Marmara, i¢c Anadolu, Ege) arastirma yapilmistir.
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2.2. Arastirma Yontemi

Arastirmada anket yoOntemi uygulanarak toplam 430 Ogrenciye anket dagitimi
gerceklestirilmistir ve SERVQUAL 06lgegi isletmelerde beceri egitimine adapte edilerek
arastirmada kullanilmistir. Arastirma verilerinin degerlendirilmesinde SPSS Paket programi
kullanilmistir. Arastirmada uygulanan analizler sunlardir: Olgegin giivenirligini test etmek icin
glivenirlik analizi, Korelasyon analizi ve ANOVA testidir.

2.3. Arastirmanin Bulgular: ve Hizmet Kalitesi Degerlerinin Analizi

Arastirma toplam 5 okulda 426 Ogrenciyle gerceklestirilmistir. Katilimin %17°si(73
Ogrenci) Ege bolgesinden, %33°ii(139 Ogrenci) i¢ Anadolu bdlgesinden, %50’si(214 dgrenci)
ise Marmara bolgesinden gerceklesmistir. Ogrencilerin Beceri Egitimi Aldiklar1 Kurum
(Banka, Muhasebe Biirosu, Kamu kurulusu, Ozel sektdr, Karma) degiskenine gore dagilimina
baktigimizda ankete katilan 6grencilerin %31 oraniyla en fazla 6zel sektorde beceri egitimi
aldiklar1 goriilmektedir. Ogrencilerin Meslek Lisesi Tercih Sebebi (Sadece Lise Diplomasi
Almak, Anne-Babamin Meslek Lisesine Gitmemi Istemesi, Liseyi Bitirip Béliimiimle Ilgili Bir
Iste Calismak, Liseyi Bitirip Universite Sinavinda Basarili Olamazsam Béliimiimle Ilgili Bir
Iste Caligmak, Liseyi Bitirip Universiteye Devam Etmek) degiskenine gére dagiliminda, ilk
siray1 liseyi bitirip {liniversiteye devam etmek isteyenlerin oran1 %37 olarak goriilmektedir.
Ogrencilerin Egitim Bolgesi ve Beceri Egitimi Aldiklart Kurum Degiskenlerine Gére
Dagilimina bakildiginda; Ege bolgesinde en ¢ok beceri egitimi alinan kurulus bolge igerisindeki
%42 oraniyla kamu kuruluslaridir. i¢ Anadolu bélgesinde %27 oraniyla ve Marmara
bolgesinde %40 oraniyla en c¢ok beceri egitimi almman kuruluslarin 6zel sektdor oldugu
goriilmektedir.

Ogrencilerin Beceri Egitimi Aldiklari Kurum ve Meslek Lisesi Tercih Sebebi
degiskenine gore dagilimina bakildiginda; Bankada beceri egitimi alan 6grencilerin %33’i
liseyi bitirip iiniversite sinavinda basarili olamazsam bdliimiimle ilgili bir iste calismak
istediklerini ve yine %33’lniin liseyi bitirip iniversiteye devam etmek istedikleri
goriilmektedir.

Beklenti ve Algt Degiskenleri arasindaki iligkiyi belirlemek i¢in korelasyon analizi
yapilmistir. Beklenti boyutlarinin kendi aralarinda orta ve yiiksek kuvvette bir iliski oldugu
goriilmiistiir. Alg1 boyutlarinin da kendi aralarinda orta ve yiiksek kuvvette pozitif yonde bir
iliski oldugu tespit edilmistir.

Demografik ozelliklerin algi ve beklenti boyutlar1 agisindan farkliliklar olusturup
olusturmadigini tespit icin ANOVA Testi uygulanmistir. Yapilan testte beklenti kriterleri icin
anlamli bir farkliligin ¢ikmamasi egitim bolgesi, beceri egitimin aldigi kurum ve meslek lisesi
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tercih sebebi degiskenlerinin meslek lisesi Ogrencilerinin beceri egitiminden beklentilerini
etkilemedigini gostermektedir. Ancak hizmet kalitesi algilar1 agisindan incelendiginde
ogrencilerin algilarinin anlamli derecede farklilik gosterdigi ortaya ¢ikmaistir.
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3.Sonug¢

Diinya’da is piyasasinin ihtiya¢ duydugu niteliklerde isgiiciiniin, ii¢ farkli sistemle
saglandig1 goriilmektedir. Uyguladiklart egitim sistemleriyle istthdami saglayabilen iilkelerde,
mesleki egitimin dgrenciler tarafindan yogun sekilde tercih edildigi goriilmektedir. istihdamin
saglanmast mesleki egitime talebi artiracaktir. Bunun yaninda mesleki egitimin
yayginlastirilmasina yonelik olarak; toplumsal statiisiiniin 1yilestirilmesi ¢abalar1 ve okullarda
verilen meslege yonelik rehberlik hizmetlerinin 6nemi de yadsinamaz.

Mesleki ve teknik egitimde teori ve uygulama egitimlerini geleneksel egitim
modelleriyle tamamlayip mezun olan 6grenciler, yeni egitim modellerinde yer alan; Ana dilde
iletisim, Bagka bir dilde iletisim, Temel matematik, bilim ve teknoloji yetkinlikleri, Dijital
yetkinlik, Ogrenmeyi 6grenmek, Kisilerarasi ve sivil yetkinlikler, Girisimcilik ve Kiiltiirel disa
vurum olarak sayilan sekiz anahtar yetkinlige sahip olmadiklarindan, teknoloji ¢agindaki
sektorlerin ihtiyaglarini karsilayamamaktadirlar. Dolayisiyla mesleki egitim mezunlariin
istihdaminda artis saglanamamaktadir. Bu da mesleki egitime talebi azaltmaktadir. Ogretme
sekli ve 0gretilenlerin teknoloji cagini yakalayamamis, eskimis bilgi tabanli olmasi iilkeler i¢in
mesleki egitimi biiyiik bir mesele haline getirmistir.

Geng niifusun fazla oldugu Tiirkiye’de, mesleki ve teknik egitim programlari
ortadgretim sisteminde yer almaktadir. Mesleki egitimin amaclari iginde; ¢esitli programlarda
ogrencileri beceri ve yeteneklerine uygun dogrultuda meslege hazirlamak, is diinyasinin ihtiyag
duydugu niteliklerde ara eleman yetistirmek, mesleki egitimin paydaslar1 konumundaki
kurumlar ile birlikte okul/sanayi isbirligini saglayarak isletmelerde beceri egitimi hizmetlerinin
olmas1 gereken kosullarda ve teknolojik yenilikleri igerecek sekilde gerceklesmesini saglamak
yer almaktadir. Teori ve uygulama egitimini i¢cinde barindiran bir yapiya sahip olan mesleki
egitimin bu amaglar dogrultusunda hareket ederek hizmet kalitesini artirabilmesi i¢in her bir
mesleki ve teknik ortadgretim kurumunun biinyesinde barindirdigi alan/dal programlarina
uygun sekilde, isletmelerde yapilacak olan beceri egitim hizmetlerini de dikkate alarak vizyon
ve misyonlarinda yenilikler yapmas1 gerekmektedir.

Anahtar Kelimeler: Mesleki Egitim, Isletmelerde Beceri Egitimi, Muhasebe ve
Finansman, Hizmet Kalitesi, SERVQUAL Y 6ntemi

JEL Kodlari: M41, 121, 122, 12

Innovation and Global Issues Congress I1I | Congress Publications 8



(&
&\Eﬁ//

April 26-29, 2018 Patara Extended Abstracts Book

Tiirkiye'de Demografik Firsat Penceresi Uzerine inceleme

Hiiseyin YILMAZ, Abdullah ELMAS

Ozet
1.Giris

Kisaca “Niifus Bilimi” olarak tanimlayabilecegimiz demografi, niifusun sadece sayisal
biiylikliigii ile degil niifusun temel degiskenleri olan dogum, 6liim, go¢ ve bunlarin alt
kavramlari olan evlilik, bosanma, egitim, saglik vb. durumlari inceleyen bilim dalidir. Bu bilim
dali cografyadan biyolojiye, tiptan sosyolojiye, siyasetten askeriyeye, saglik hizmetlerinden,
egitim sistemine ve ekonomiye kadar pek ¢ok disiplin ile yakindan iligkilidir. Bu kadar genis
bir alana yayilan demografinin, bir bilim dali olarak ortaya g¢ikmasi 1662 yilinda John
Graunt’un “Natural and Political Observations on the Bills of Mortality” adli ¢aligmasi ile
olmustur. Malthus’un “An Essay on the Principle of Population” adli eseri de demografi
alaninda yazilan ilk kitap olmus olup bu ¢alismalardan itibaren arastirmacilarin bu bilime
gosterdikleri ilgi artarak devam etmis ve devletlerin politikalarinin sekillenmesinde demografik
veriler 6nemli yer tutmustur.

Eskigaglarda 2 km? bir kisini diistiigii donemlerden, giiniimiizde km? 20 bin kisinin
diistiighi donemlere kadar cesitli niifus politikalar1 uygulanmistir. Bu politikalarin temelinde
niifus artisinin yararli olup olmadigi diisiincesi yatmaktadir. Uygulanan niifus politikalar
tilkelerin sosyo-ekonomik yapisinin yani sira donemin sartlarina gore de degismektedir.
Tiirkiye’de donemin sartlarina gore 1923-1965 yilarinda niifusu arttirmaya, 1965- 2007 yillar
arasinda niifusu azaltmaya ve 20007 yilindan itibaren niifusun niteliklerini arttirmaya yonelik
politikalar uygulamaya caligmstir.

18.yy.a kadar, yapilan savaslar ve saglik hizmetlerinin yetersizligi nedeni ile niifus ¢ok
yavas bir sekilde artmaktaydi. 20.yy.a gelinirken saglik hizmetlerinin gelismesi ve teknolojinin
hizla ilerlemesi, ortalama yasam siiresini artmasina olanak saglamigtir. Bunun sonucunda
tilkelerin daha 6nce tecriibe etmedikleri yash niifus sorunu ile karsi karsiya kalmistir. Bu durum
geng niifusun oraninin yiiksek olmasinin énemini ortaya ¢ikarmis ve geng niifusun getirecegi
avantajlardan yararlanarak ekonomide sigrama meydana getirmek olarak tanimlanan
“Demografik Firsat Penceresi” kavraminin ortaya ¢ikmasini saglamistir. Bu firsati her iilke en
az bir kere yasamistir veya yasayacaktir. Tirkiye icin 2010 yilindan itibaren firsat penceresi
acilmis olup 2050 yilina kadar gen¢ niifusun getirdigi avantajlardan yararlanmaya devam
edecegi disliniilmektedir.

Yapilan calisama da Tiirkiye’de “Demografik Firsat Penceresi” hangi asamada
oldugunun daha iyi anlagilmas1 i¢in OECD (35 Ulke), Yiiksek Gelirli Ulkeler:(( Kisi Bas1 Gelir
>12.236$)(78 Ulke), AB (28 Ulke), Euro Bolgesi (19 Ulke), Diinya (217 Ulke —Diinya Bankas1
Verileri-), iilkelerin yas yapisi karsilastirilacaktir. Cikan sonuglar firsat penceresinden ne kadar
etkin yararlanildigin1 gostermek amaci ile igsizlik oranlari ile kiyaslanacaktir. Cikan sonuglara
gore degerlendirme yapilacak ve ¢esitli onerilerde bulunulacaktir.

Demografik gegisin son iki asamasini Amerika tarihini inceleyerek net bir sekilde
gorebiliriz. 1I. Diinya Savasit sonundan Amerika’da askerlerin evine donmesi sonucu bebek
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sayisinda artis1 ifade etmek i¢in kullanilan “Baby Boom™ kavrami 1946-1964 yillar1 arasini
kapsamaktadir. Bu donemde Amerikan’in temel politikasi gen¢ niifusun dinamiklerinden
yararlanarak ekonomilerinde sigrama meydana getirmektir ve bunu basarmiglardir. Bu durum
demografik gecis kuraminin ikinci asamasini olusturmaktadir. Fakat o donemin kalkinma
dinamigi olan geng¢ niifus simdi 60’l1 yaslarda oldugu diisiiniiliirse yakin bir zamanda
Amerika’nin demografik geg¢is kuraminin son asamasina gegecegi sOylenebilir. Bunun yani sira
“Baby Boom” déneminde 62 olan ortalama 6mriin, 1961°de 71°e 1995°te 78’e ve giinlimiizde
80’e ¢cikmasi yasl niifus bagimlilik oraninda artigi1 da beraberinde getirmektedir (Diilger, 2012,
s. 33).

Diinya Bankasi ve Birlesmis Milletlerin yaptig1 tahminlere gore 2050 yilinda Diinya
niifusunun 9 milyara ¢ikmasi beklenmektedir. Demografik gegis kuraminin 3. asamasinda olan
geligmis tilkelerin niifusu, simdiki diizeyle ayn1 kalacagi, niifus artisinin gelismemis iilkelerde
gerceklesecegi Ongoriilmistiir. Ayrica 21.yy. sonuna kadar hemen hemen her iilkenin
demografik gegis siirecini tamamlayacagi da belirtilmistir (Bongaarts & Bulatao, 1999).
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Tiirkiye Cumhuriyeti kuruldugu 1923 yilindan itibaren gelisen ekonomisine paralel bir
sekilde egitim, yasam kalitesi, refah diizeyi ve ozelliklede saglik alaninda 6nemli ilerlemeler
kaydetmistir. Bu durum ortalama yasam siiresinde artma, bebek 6liim hizinda ve kadin basina
diisen ¢ocuk sayisinda azalma meydana getirmis ve Tiirkiye’yi demografik ge¢is kuraminin son
asamasina tasimistir. Yani Tirkiye diisiik dogurganlik ve 6liim hizina bagh olarak niifus artig
hizinda azalma meydana gelmistir.

2000’11 yillardan baslayarak demografik gecis siirecinin son asamasina giren Tiirkiye’de
2023 yilina kadar 15-64 yas grubundaki artig hizinin azalarak artmaya devam edecegi ve 2023-
2050 yillar arasinda niifusun azalan bir sekilde artmaya devam edecegi 6ngoriilmektedir. 2050
yilindan sonra niifusun azalma egilime girecegi donem baslayacak ve Tiirkiye yasli niifus
yapisina sahip, demografik firsat penceresinin sonuna gelmis bir {ilke konumuna diisecektir.
(Karabiyik, 2009, s. 298-299). Bunun yani sira 1950-2000 yillarinda 69 olan ortalama 6mriin
2045-2050 yilina kadar 79’a ¢ikmasi yash niifus oraninda ve yasli bagimlilik oraninda artis
meydana getirerek sosyal giivenlik kurumuna 6nemli bir baski unsuru olusturacaktir (Acar &
Kitapci, 2008, s. 90)

Tiirkiye’de demografik firsat penceresinin 2050 yilina kadar a¢ik kalacagi siire boyunca
dogru alanda dogru politikalarin uygulanmasina 6nem gostermesi gerekmektedir. Bu durumu
daha 1y1 kullanabilmek i¢in Tirkiye’nin egitim ve saglik kosullarini iyilestirmeli, istthdami
arttiracak politikalara dncelik vermeli (Tas & Bilen, 2014, s. 55), sosyal giivenlik politikalarina
gerekli Onemi gostermeli, genclerin toplumsal hayatina yonelik kapsayici politikalar
olusturmas1 gerekmektedir. Aksi taktirde demografik firsat penceresi yerine “Demografik
Facia” ile kars1 karsiya kaliabilir (Erikli, 2016, s. 299).

2.Sonuc¢

Tiirkiye 2010 yilindan itibaren girdigi Demografik Firsat Penceresinin, 2050 y1l1 itibari
ile son bulacag diistiniilmektedir. Bu durum Tiirkiye nin firsat penceresinden yararlanmak i¢in
fazla bir zamanin olmadigini ve bu pencereden yararlanmak i¢in en uygun politikalar1 se¢gmesini
zorunlu kilmaktadir. Yapilan ¢aligmada Tiirkiye nin diger degiskenlere gére demografik firsat
penceresini hangi asamasinda oldugu ve 2012-2016 yillar1 arasindaki istihdam politikasi
incelenmistir. Cikan sonuclara gore;

Tiirkiye’de 0-14 yas grubu 2016 yil1 itibari ile %25.3 olup segili degiskenler igerisinde
Diinya ortalamasinda sonra en yiiksek seviyedir. Tablo’da dikkat ¢eken bir diger husus ise se¢ili
degiskenlerin hepsinde 2012 yilindan itibaren 0-14 yas grubunun azaldigi goriilmektedir. Bu
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durum sebebi olarak evlilik yasinin artmasi, kadinlarin is hayatina atilmasi, kaba dogum
hizindan azalma gibi durumlar gosterilebilir. Bu yas grubunun diisiik seyretmesi demografik
firsat penceresinin temelini olusturan 15-64 yas grubuna, daha az sayida bireyin ge¢mesine
sebep olmaktadir. Buda demografik firsat penceresinin daha erken kapanmasina yol
agmaktadir.
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Demografik Firsat Penceresinin temelini olusturan 15-64 yas grubu (Faal Niifus,
Calisma Cagindaki Niifus) secili degiskenler i¢inde %64 ila %67 arasinda seyretmektedir.
Burada dikkat ¢eken gereken durum, diger degiskenlerde 15-64 yas grubunun segilen
donemlerde oransal olarak azalma yasanirken Tiirkiye’de artis gostermektedir. Bu durum
Tiirkiye’nin secili degiskenlerden daha ge¢ yaslanacaginin ve gen¢ niifusun getirecegi
avantajlardan daha uzun siire yararlanacagini gostermektedir.

Demografik gecis kuraminin son asamasi, yasli niifus paymin diger yas gruplari iginde
paymin yiiksek olmasi sonucu niifusun yaslanma siireci icine girmesidir. Degiskenler
incelendigi zaman Tiirkiye’nin 2016 yilinda, toplam niifus igerisinde yasli niifus oran1 %8 ile
en avantajli konumda oldugu goriilmektedir ve Tiirkiye’nin 2050 yilina kadar yasli niifus
sorunu ile karsi karsiya kalmayacagi ongoriilmektedir. Bu durum yash niifusa ayrilan
kaynaklarin, geng niifus i¢in ayrilmasina olanak saglamaktadir. Fakat 2050 yilindan itibaren
Tiirkiye’de yasl niifusu oraninin %20 olacag diistiniiliirse simdiden yaslh niifusa yonelik uzun
donemli politikalar yapilmasi gerektigini gostermektedir.

Yas yapisi tablosu incelendigi zaman Tiirkiye’nin her yas grubunda en avantajli iilke
oldugu goriilmektedir. Bu durum “Demografik Firsat Penceresini” en ge¢ kapanacaginin ve
avantajlardan en uzun silire yararlanabileceginin bir gostergesidir. Fakat issizlik oranlarimni
inceledigimizde, Tiirkiye hari¢ diger degiskenlerde issizlik oranlar1 2012 yilina gerilemistir.
Fakat Turkiye’de her yil issizlik oraninin artmasina bagli olarak issiz sayisinda artis meydana
gelmistir. Bu durum en avantajli konumda olan Tiirkiye’nin, Demografik Firsat Penceresinin
getirdigi avantajlardan tam olarak yararlanamadigin1 gostermektedir.

Anahtar Kelimeler: Tiirkiye, Demografik Firsat Penceresi, Geng Niifus, Ekonomi
JEL Kodlar: J11, J13, A19
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The Role of Intermediaries in Marketing of Hospitality Enterprises: A
Comparative Analysis of Hospitality Enterprises in Antalya and Nevsehir

Ersan YILDIZ

1. Introduction

Marketing activities of hospitality enterprises include several phases that begin in
preproduction and continue after production. One of these phases is creating a distribution
system (Emir, 2010:1246). Distribution systems create services and products convenient for
customers (Christie & Morrison, 1992:470). As for the distribution channels inside distribution
systems, they are organized service systems created and benefited from in order to provide
appropriate points for sales and/or access to consumers who are distant from delivery points
(Victor T.C. & Clarke, 2008:293). In terms of hospitality enterprises, distribution channels
define the units formed in order to market hospitality products outside businesses. These units
are called intermediaries.

The thesis aims to investigate the role of intermediaries in marketing of hospitality
services. The reasons that constitute the research subject include the existence of relevant
studies solely on travel agencies in Turkey and the scarcity thereof, the lack of a relevant study
on Antalya and Nevsehir, and, finally, the work experience of the author as a manager in
hospitality sector.

The main aim of the study is to ascertain the role of travel agencies, tour operators and
other intermediaries in marketing of hospitality services, and, in this context, the dependency
of hospitality enterprises on intermediaries. In the first chapter of the study, which consists of
three chapters, subjects such as the concept of tourism, tourism system, tourism products, and
hospitality enterprises are explained, and in the last part of the chapter, the subject of marketing
in hospitality enterprises is clarified. The second chapter clarifies important intermediaries such
as travel agencies and tour operators, which are distribution channels in marketing of hospitality
enterprises, along with other intermediaries. The third chapter describes the results of the study
considering the role of intermediaries in marketing of hospitality enterprises. The first and
second chapters integrate secondary sources in the literature in order to clarify the basic
concepts used in the study, form its theoretical structure and evaluate former studies carried out
on similar subjects. The last chapter includes analysis and discussions of the primary data
obtained from the application that was prepared based on the literature review presented in the
first two chapters.

2. Hospitality Enterprises and Marketing

This chapter, which describes hospitality enterprises and marketing of the services they
offer, contains the definition of the concept of tourism, the structuring of tourism industry and
tourism system, and the categorization of hospitality enterprises, along with general
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characteristics and categorization of hospitality enterprises. The chapter concludes with the
subject of marketing of hospitality enterprises.
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3. Intermediaries in Tourism Distribution Channels

Travel businesses are organizations that connect business groups of tourism industry
with consumers, create tourism products and/or distribute them as an intermediary. Some of the
travel businesses in the distribution system are central reservation systems, last minute
reservations, travel clubs, and tour and bus brokers. Currently, travel agencies have a lot of
types and hold the largest market share among travel businesses (Colakoglu & Colakoglu,
2007:3). Offering goods and services to consumers are generally carried out by means of the
intermediaries in the distribution channels. There are various institutions and organizations to
carry out tourism activities. Tour operators and travels agencies, which are called intermediary
travel businesses, carry out more than 80% of tourism service sales (Akkilig, 2005:268). Hence,
it is evident that the rate of dependency on these intermediaries that carry out most of the
marketing and sales-related activities is a significant subject matter to be investigated.

4. The Role of Intermediaries in Marketing of Hospitality Enterprises: A
Comparative Analysis of Hospitality Enterprises in Antalya and Nevsehir

This chapter includes the importance of the subject matter of the study, the aim,
methodology (the study sample and limits, research model and hypothesis) and the analysis of
the findings. The managers and sales staff of the sales and marketing departments of the
hospitality enterprises in Antalya and Nevsehir constitute the sample of the study.

5. Conclusion

The findings of the study reveal that intermediaries are a vital element in marketing
hospitality enterprises and increasing occupancy rate. Additionally, while the rates of
dependency on intermediaries of hospitality enterprises in Antalya and Nevsehir differ, they are
high in both cities. In addition to these basic findings, it is figured out that the problems caused
by the rates of dependency on intermediaries and the dependency of hospitality enterprises on
intermediaries vary in accordance with the characteristics of the hospitality enterprises and
some demographic traits of the participants. It is also found out that there is a correlation
between the location of the hospitality enterprise and the type of hospitality enterprise,
occupancy rate and whether the hospitality enterprise is a part of chain hotels. Moreover, it is
revealed that there is a correlation between the rate of dependency on intermediaries and the
problems caused by dependency. The finding that hospitality enterprises possess a high
dependency rate clearly indicates that they need to focus on ways and methods to decrease their
rates of dependency on intermediaries. In order to achieve this, hospitality enterprises are
recommended to increase the quality of service and percentage of incoming guests, as well as
giving more importance to direct marketing methods. Finally, the limits of the study are stated
and some suggestions are made for future researches.

Keywords: Hospitality Enterprises, Marketing, Intermediaries, Antalya, Nevsehir
JEL Codes: 232, M31
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Konaklama Isletmelerinin Pazarlanmasinda Aracilarin Rolii: Antalya ve Nevsehir’deki
Konaklama Isletmelerinin Karsilastirmalh Analizi
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1.Giris

Konaklama isletmeleri acisindan pazarlama faaliyetleri liretim Oncesi baslayan ve
iiretim sonrasi da devam eden bir takim agamalar1 kapsamaktadir. Bu asamalardan biriside
dagitim sisteminin olusturulmasidir (Emir, 2010:1246). Dagitim sistemi, miisterilere uygun
hizmetler ve tirlinler tiretir (Christie & Morrison, 1992:470). Dagitim sistemi igerisinde yer alan
dagitim kanali ise, teslim yerinden uzakta tliketicilere satig ve/veya erigiminin uygun noktalarini
saglamak i¢in olusturulan veya faydalanilan herhangi bir organize ve servis sistemidir (Victor
T.C. & Clarke, 2008:293) Konaklama isletmeleri agisindan dagitim kanallar1 isletme disinda
konaklama tiriiniiniin pazarlanmasi i¢in olusturulan birimleri ifade etmektedir. Bu birimler de
aracilar olarak adlandirilmaktadir.

Konunun 6nemi dikkate alinarak bu tezde konaklama hizmetlerinin pazarlanmasinda
aracilarin roliiniin arastirilmasi amaglanmistir. Tiirkiye’de daha 6nce bu konuyla alakali sadece
seyahat acenteleri lizerine yapilan ¢aligmalarin olmasi, yapilan bu ¢alismalarin azlig1 ve 6nemli
turizm merkezlerimizden Antalya ve Nevsehir ili lizerine yapilmig boyle bir arastirmanin
olmamasi, ayrica arastirmacinin daha once yonetici olarak konaklama sektoriinde ¢alismis
olmasi tezin arastirma konusu olma sebeplerindendir.

Bu calismanin temel amaci, konaklama hizmetlerinin pazarlanmasinda seyahat
acenteleri, tur operatdrleri ve diger aracilarin roliinii ve bu baglamda konaklama isletmelerinin
aracilara olan bagimlilik diizeylerini tespit etmektir. Ug béliim olarak hazirlanan galismanin ilk
boéliimiinde turizm kavrami, turizm sistemi, turistik {iriin, konaklama isletmeleri gibi konular
aciklanmis ve boliimiin son kisimlarinda konaklama isletmelerinde pazarlama konusu
incelenmis, ikinci boliimde konaklama isletmelerinin pazarlanmasinda dagitim kanallarindan
seyahat acenteleri, tur operatorleri gibi onemli aracilarla birlikte diger aracilar agiklanmus,
ticlincii boliimde ise konaklama isletmelerinin pazarlanmasinda aracilarin rolii izerinde yapilan
arastirmanin sonugclari ifade edilmistir. ilk iki boliimde arastirmada yer alan kavramlarla ilgili
temel bilgilerin verilmesi, arastirmanin teorik kisminin olusturulmas: ve benzer konularda
onceden yapilmis arastirmalarin degerlendirilmesi amaciyla literatiirdeki mevcut ikincil
kaynaklar incelenerek arastirmaya dahil edilmistir. Son bdliimde ise ilk iki boliimde sunulan
literatiir taramasina dayanarak hazirlanan uygulamadan elde edilen birincil verilerin analizi ve
yorumu yapilmuistir.

2.Konaklama Isletmeleri Ve Konaklama Hizmetlerinin Pazarlanmasi

Konaklama isletmeleri ve sunduklari hizmetlerin pazarlanmasinin anlatildigr bu
boliimde oncelikle turizm kavrami, turizm endiistrisinin yapisi ve turizm sistemi, konaklama
isletmelerinin siniflandirilmasi ve tanimlarina yer verilmis, daha sonra otel isletmelerinin genel
ozellikleri ve smiflandirilmast aciklanmis ve boliimiin son kisimlarinda konaklama
isletmelerinde pazarlama konusu incelenmistir.
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Seyahat isletmeleri, turizm endiistrisini olusturan isletme gruplar ile tiiketici arasinda
iliski kuran, turistik {irlinii olusturan ve/veya araci olarak dagitimmi yapan kuruluslardir.
Merkezi rezervasyon sistemleri, son dakika rezervasyon islemleri, seyahat kuliipleri, tur
simsarlari, otobiis simsarlar1 dagitim sistemi i¢indeki seyahat isletmelerinden bazilaridir.
Seyahat acenteleri, seyahat isletmeleri igerisinde gliniimiizde pazar pay1 en yiiksek olan grubu
olusturur ve birgok tiirii bulunmaktadir (Colakoglu & Colakoglu, 2007:3). Mal ve hizmetlerin
tiketicilere =~ sunulmasi,  genellikle  dagittim  kanalindaki  aracilar  vasitasiyla
gerceklestirilmektedir. Turizm faaliyetlerinin gegeklestirilmesinde ¢esitli kurum ve kuruluslar
yer almaktadir. Turizm hizmetlerinin satisinin %80’inden daha fazlasini araci seyahat
kuruluslart olarak adlandirdigimiz tur operatorleri ve seyahat acenteleri gergeklestirmektedir
(Akkilig, 2005:268). Dolayisiyla pazarlama ve satis faaliyetlerinin biiyilk bir kismini
gerceklestiren bu aracilara olan bagimlilik diizeyinin sorgulanmasi gereken énemli bir konu
oldugu buradan da anlasilmaktadir.

4 Konaklama Hizmetlerinin Pazarlanmasinda Aracilarin Rolii: Antalya Ve
Nevsehir’deki Konaklama Isletmelerine Yonelik Bir Uygulama

Bu boliim, aragtirmanin konusunun o©nemi, amaci, metodolijisi (6rneklemi ve
smirliliklari, arastirma modeli ve hipotezleri) ve arastirma sonucunda elde edilen bulgularin
analizi ele alinmistir. Antalya ve Nevsehir ilindeki konaklama isletmelerinin satis pazarlama
departmaninin yoneticileri ve satis elemanlar1 ¢alismanin érneklemini olugturmaktadir.

5.Sonu¢

Arastirmanin bulgularina gore; konaklama isletmelerinin pazarlanmasinda ve doluluk
oranlariin arttirilmasinda aracilarin ¢ok onemli bir unsur oldugu tespit edilmistir. Ayrica,
Antalya ve Nevsehir'deki konaklama isletmelerinin aracilara olan bagimlilik diizeyleri her ikKi
il arasinda farklilik gosterse de yiiksek oldugu tespit edilmistir. Belirlenen bu temel bulgularinin
yaninda; konaklama isletmelerinin aracilara bagimlilik diizeylerinin ve konaklama
isletmelerinde aracilara olan bagimliligin neden oldugu sorunlarin, konaklama isletmelerinin
ozelliklerine ve katilimcilarin bazi demografik Ozelliklerine gore farklilik gosterdigi
anlasilmistir. Konaklama isletmesinin bulundugu il ile isletme tiirii, doluluk oran1 ve zincir olup
olmama durumlar1 arasinda iliski oldugu belirlenmistir. Biitiin bu sonuclara ilaveten,
konaklama isletmelerinin aracilara bagimlilik boyutlar ile bagimliligin neden oldugu sorunlar
arasinda iliskinin varlig1 da ortaya konulmustur. Arastirmadan konaklama isletmelerinin
aracilara bagimlilik diizeylerinin yiiksek ¢ikmasi, konaklama isletmelerinin aracilara bagimlilik
diizeylerini azaltabilmenin yol ve yontemlerine odaklanmalarimin gerektigi acik bir sekilde
goriilmektedir. Konaklama isletmelerin aracilara olan bagimlilik diizeylerini azaltabilmeleri
icin; hizmet kalitesini ve devamli gelen miisteri yiizdesini yiikseltmeleri ve dogrudan pazarlama
yontemlerine daha fazla Oonem vermeleri tavsiye edilmektedir. Arastirmada son olarak,
aragtirmanin bazi smirliliklart oldugu ifade edilmis ve daha sonraki arastirmalar igin
arastirmacilara bazi oneriler sunulmustur.

Anahtar Kelimeler: Konaklama isletmeleri, Pazarlama, Aracilar, Antalya, Nevsehir
JEL Kodlar: Z32, M31
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Personnel Management in Tourism Establishments and a Transition from
Human Resource Management to Robotic Resources Management

Ersan YILDIZ!, Naci Atalay DAVUTOGLU?

Abstract

For years, personnel management has been assumed to be a record-keeping activity
about employees and has fulfilled its duties to keep records on subjects such as wages, benefits,
insurance deductions, absences, days the employees are on sick leave, absenteeism, and
tardiness. Personnel management, which is fairly outdated, needs to create new personnel
policies in order to serve the structural changes in labour. In this context, a transition process in
businesses from traditional personnel management to a modern one, namely, human resource
management, has commenced. In simplest terms, human resource management is ideally
managing, developing and motivating the human factor in line with management goals. Even
though both terms are used interchangeably, personnel management is more focused on the
work and business. As for human resource management, it is personnel- and customer-oriented,
that is, its practices are oriented towards people. Therefore, an understanding of the importance
and value of human resource is the greatest positive quality of human resource management.
While the concept of human resource management is still not entirely integrated into businesses,
a new era has begun in which robotic resources have started to substitute human resource in
various fields subsequent to the rapid changes in industry and technology. The improvements
resulting from Industry 4.0 brings to mind the question whether there will be a new change
before the process of structural change from personnel management to human resource
management is completed. In this context, the aim of the study is to examine the functionality
of human resource management in tourism establishments and the problems of human resource,
and solution suggestions, and make predictions on how robotic resources management will be
like in the future. The findings of the study reveal that the worst problem tourism employees
generally face is seasonal work. In order to solve the problems of tourism employees, it is
foreseen that the government is required to provide incentives to businesses and employees.
The study also discusses the reasons of the inefficiency of human resource management and
how to remove them. Additionally, the study includes some information concerning the usage
of robotic resources in tourism establishments. In the study, the subjects of whether robots will
solve the problems of human resource in tourism establishments, employees’ anxiety of
unemployment due to robots, and how robotic resources management will be carried out in the
future are also evaluated.
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Turizm Isletmelerinde Personel Yonetimi ve insan Kaynaklar1 Yonetiminden Robot
Kaynaklar1 Yonetimine

Ozet

Personel yonetimi; yillarca ¢alisanlar hakkinda kayit tutma faaliyeti olarak goriilmiis ve
personelin iicreti, yan 0demeleri, sigorta kesintileri, izinler, raporlu oldugu giin sayisi, ise
devamsizlik ve ge¢ kalma gibi konularda kayit tutma islemlerini yerine getiren bir birim olarak
sorumluluklarin1 yerine getirmistir. Giiniin sartlarina ve degisimine ayak uydurmada yetersiz
kalan personel yonetiminin, isgiicliniin yapisal degisimine hizmet verebilmesi icin yeni
personel politikalarinin olusturulmasi gerekliligi ortaya ¢ikmistir. Bu baglamda isletmelerde,
geleneksel personel yonetiminden, modern personel yoOnetimine yani insan kaynaklari
yonetimine gecis slireci baglamistir. Cesitli sekillerde ifade edilse de, insan kaynaklar1 yonetimi
basit olarak, insan faktoriiniin isletme amaglari dogrultusunda en iyi sekilde yoOnetilmesi,
gelistirilmesi ve motive edilmesi seklinde ifade edilmektedir. Her ne kadar bu iki kavram
birbirinin yerine kullanilsa da; personel yonetiminin is ve isletme odakli, insan kaynaklar
yonetiminin ise personel ve miisteri odakli yani insan odakli calismalar yirittigi
gozlemlenmektedir. Dolayisiyla insan kaynaginin dnemini ve degerini bilen bir anlayisin insan
kaynaklar1 yonetiminin en Onemli artis1 oldugu diisiiniilmektedir. Daha insan kaynaklari
yonetimi anlayisi isletmelerde tam olarak yerlesmemisken, sanayide ve teknolojide yasanan
hizl1 degisimlerle ¢esitli alanlarda insan kaynaginin yerini robot kaynaginin almaya basladig1
bir doneme girilmeye baslanmistir. Sanayi 4.0 ile yaganan bu gelismeler personel yonetiminden
insan kaynaklari yonetimine gegiste yasanan yapisal degisimin evresini tamamlamadan yeni bir
degisim mi yasanacak sorusunu akla getirmektedir. Bu kapsamda; ¢alismanin amaci turizm
isletmelerindeki insan kaynaklari yonetiminin islevselligini, insan kaynaginin sorunlarini ve
¢oziim Onerilerini sorgulamak ve gelecekte robot kaynaginin ydnetiminin nasil olacagi
konusunda ongoriilerde bulunmaktir. Arastirmada; alan yazindan yararlanmak suretiyle turizm
calisanlarinin en 6nemli probleminin genelde sezonluk caligsmalari oldugu tespit edilmistir.
Turizm personelinin sorunlarinin ¢éziimii i¢in ilk olarak devletin isletmelere ve g¢alisanlara
tesvik saglamasi gerektigi ngoriilmiistiir. Insan kaynaklar1 yonetiminin etkisizliginin nedenleri
ve bu nedenlerin nasil ortadan kaldirilabilecegi tartigilmistir. Turizm isletmelerinde robot
kaynaginin kullanimu ile ilgili bilgiler verilmistir. Robotlarin turizm isletmelerinde insan
kaynag1 sorunlaria ¢oziim olup olmayacagi, robotlar yliziinden insanlarin igsiz kalma kaygisi
ve robot kaynaklar1 yonetiminin nasil olacagi konusunda degerlendirmelerde bulunulmustur.

Anahtar Kelimeler: Turizm Isletmeleri, Personel Yonetimi, Insan Kaynaklari
Y 6netimi, Robot Kaynaklar1 Y6netimi
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Rural Development, Rural Tourism, IPARD Programme, and Supported
Rural Tourism Projects

Ersan YILDIZ

Abstract

For ages, people have been migrating from villages to cities or from rural to urban places
for better living conditions. Urban problems caused by surpassing the bearing capacity of cities
due to excessive migration have led the authorities to find different solutions. One of these
solutions that have come up and started to be implemented in various places is rural
development. Authorities have stated that development needs to be local in order to prevent
people from migration, and have them turn back; and, hence, they have started to support
relevant projects. As a start, the concept of rural region and its borders have been defined. Next,
the values of rural regions and resources have been determined, as well as the actions to be
taken for sustainable usage of the resources, and which projects and fields to support.
Supporting the primary areas of rural development and relevant projects, governments have
formed collaborations with various organizations. European Union (EU) is one of the most
important organizations that support rural development by means of the funds they have created
with governments. In the context of the emergence of agricultural policies in candidate
countries, harmonization process, etc., IPARD (Instrument for Pre-Accession-Rural
Development) has been established as a pre-accession assistance programme. In Turkey, the
rural development programme in the context of the agreement between the Agriculture and
Rural Development Support Institution (ARDSI) and EU has two periods. The first period
covers the years of 2007-2013, and the second period covers the years of 2014-2020. While
IPARD project mainly supports agricultural projects, there are also examples of supported rural
tourism projects. Within IPARD, entrepreneurs are provided with every kind of support,
including technical and financial, in the processes of pre-project, during the project and post-
project. Accepted projects are financed 50% of the project amount with grants. In terms of
tourism, projects prepared on the subject of Rural Tourism and Recreation Activities are
supported in the scope of Diversification of Farm Activities and Business Development. Most
of the cities in Turkey are eligible for the implementation of projects, and, to date, more than
130 projects, such as hotels, B&Bs, restaurants, tea gardens, way stations, farms, mountain
hostels, sports facilities, and aqua parks have been supported. However, showing more interest
to the project which has been carried out nearly 7 years will accelerate rural and, in turn, national
development. In this scope, the aim of this study is to inform micro-entrepreneurs of this project
which will continue until 2020, to remind the project to relevant persons and direct public
attention to the project so as not to miss this great opportunity.

Keywords: Rural Development, Rural Tourism, IPARD Programme, Rural Tourism
Projects

Innovation and Global Issues Congress I1I | Congress Publications %



(L‘ )

April 26-29, 2018 Patara Extended Abstracts Book

Kirsal Kalkinma, Kirsal Turizm, IPARD Programi ve Desteklenen Kirsal Turizm
Projeleri

1.0zet

Yiizyillardir insanoglu daha iyi yasam kosullar1 i¢in kdyden kente ya da kirsal alandan
kentsel alanlara go¢ etmis ve goc etmeye de devam etmektedir. Tasima kapasitesinin
asilmasiyla asir1 goclerin kentsel alanlarda yarattigi sorunlar, yetkilileri farkli ¢oziimler
iiretmeye yoneltmistir. Bu ¢oziim arayislarinda glindeme gelen ve diinyanin gesitli yerlerinde
uygulanmaya baslanan caligmalardan bir tanesi, kirsal kalkinmadir. Yetkililer gé¢ eden
insanlarin go¢ etmemesi ve goc edenlerinde geri donmesi i¢in kalkinmanin yerelden baglamasi
gerektigini ifade etmis ve bu yonde ¢alismalarla birlikte tiretilen projelere destek verilmeye
baslanmistir. Bu c¢abalarin baslangicinda kirsal alan tanimlamasi yapilmis ve kirsal alanlarin
siirlart belirlenmistir. Daha sonra kirsal bolgelerin degerleri ve kaynaklarinin tespiti ve
kaynaklarin siirdiiriilebilir bir sekilde kullanilmasi i¢in neler yapilabilecegi ve hangi projelere
ve alanlara destek verilecegi konusunda tespitler yapilmistir. Kirsal kalkinmanin oncelikli
alanlariin ve bu alanlara yonelik projelerin desteklenmesi i¢in hiikiimetler ¢esitli kuruluslarla
isbirligine gitmistir. Kirsal kalkinmaya hiikiimetlerle olusturdugu fonlar vasitasiyla destek
veren en 6nemli kuruluslardan bir tanesi Avrupa Birligi (AB)’dir. AB’nin kirsal kalkinmada
ozellikle aday tilkelere yonelik ortak tarim politikalarin olusturulmasi, uyum hazirliklar1 vb.
kapsaminda IPARD (Instrument for Pre-Accesion-Rural Development-Katilim Oncesi Kirsal
Kalkinma Bileseni) AB’ ye katilim oncesi kirsal kalkinma programi hazirlanmstr.
Tiirkiye’de Tarim ve Kirsal Kalkinmayr Destekleme Kurumu (TKDK) ile AB’nin yapmis
oldugu anlasma cergevesinde kirsal kalkinma programi iki asamadan olusmaktadir. Birinci
agama 2007-2013, ikinci asama ise 2014-2020 yillar1 arasindadir. IPARD projesinin daha ¢ok
tarimsal projelere destek vermesine ragmen, kirsal kalkinmada kirsal turizmle ilgili projelere
de destek verdigi goriilmektedir. IPARD programi kapsaminda girisimcilerin hazirladigi
projelere; proje oncesi, sirasi ve sonrasinda her tiirlii teknik, maddi vb. destekler verilmektedir.
Kabul edilen projelere maddi anlamda hibe (geri 6demesiz) olarak proje tutarinin %50’si
verilmektedir. Turizm anlaminda, Ciftlik Faaliyetlerinin Cesitlendirilmesi ve Is Gelistirme
cergevesinde Kirsal Turizm ve Rekreasyon Faaliyetleri alaninda hazirlanan ve uygun goriilen
projelere destek verilmektedir. Tiirkiye’nin bir¢ok ili proje kapsaminda olup, c¢alismanin
sonunda bugiine kadar 130’un iizerinde otel, pansiyon, restoran, ¢cay bahgesi, dinlenme tesisleri,
ciftlik evi, dag evi, spor tesisleri, su parklar1 gibi projelere destek verildigi belirlenmistir.
Ancak, yaklasik 7 yildir uygulanan bu programa daha fazla ilgi gosterilmesi kirsal kalkinmaya,
beraberinde de ulusal kalkinmaya ivme kazandiracaktir. Bu baglamda ¢alismanin amact; 2020
yilina kadar devam edecek olan bu projeden kiiciik girisimcileri haberdar etmek, bu projeyle
ilgili bir hatirlatma yapmak, farkindalik olusturmak ve saglanan bu Onemli firsatin
kac¢irilmamasi i¢in kamuoyunun dikkatini ¢gekmektir.

Anahtar Kelimeler: Kirsal kalkinma, kirsal turizm, IPARD programi, kirsal turizm
projeleri
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Aesthetic Labor and Burnout: A Study on Female Employees in Tourism
Enterprises

Omer Akgiin TEKIN?, Esra KATIRCIOGLU 2

1. Introduction

Front line works; are defined as interactive service business where face-to-face
interaction takes place, employees communicate individually with customers via a telephone
connection or other electronic media tools (Batt, 2000: 544). Departments such as front office,
food and beverage, guest relations, public relations, animation and executive board are called
as frontline departments in hospitality enterprises, active in service sector. In these departments,
customers and employees highly interact with each other. Organizations expect from frontline
employees to have some “soft skills” besides their technical knowledge. Starting with the
recruitment process, organizations change and commodify “soft skills” such as employees’
physical characteristics, attitude and behaviors, tone of voice, accent use to accommodate
corporate brand and launch the image as a corporate value. This process is called as “aesthetic
labor™.

The concept of aesthetic labor is a preferred and derived concept by Anne Witz, Chris
Warhurst, Dennis Nickson and colleagues as todays’ enterprises perceive not only employee’s
feeling but the body as well as a commercial tool (Entwisle ve Wissinger, 2006: 775).
According to Warhurst et al. (2000: 4) aesthetic labor covers all of physical characteristics,
attitudes and behaviors displayed by an employee starting with applying for a position. In
recruitment, employment and training process, these attributes are changed, improved and
commodified by the employers. The main aim of the process is creating an aesthetic labor “who
is looking good and sounding right” and differencing from other enterprises active in the
market. In the first study conducted by Warhurst et al. (2000) on aesthetic labor, researchers
preferred qualitative research methods in order to reveal the conceptual dimension of the new
subject and to obtain very intensive data in order to consolidate the content of aesthetic labor.
As a data collecting tool, researchers used interview forms and formed the concept under three
dimensions. These dimensions formed by Warhurst et al. (2000: 1-18) are as follows:

Recruitment, interviews and employment
Trainings, work and management applications
Service interactions

Burnout, considered as one of the important problems of our age, is a state of anxiety
and a state of exhaustion resulting from the individual's work relations in modern society and
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the difficulties arising from these relationships (Pines & Maslach, 1978: 23; Maslach &Jackson,
1981: 99; Cordes & Dougherty, 1993: 622). Empirical studies have shown that burnout has crucial
ramifications, implying substantial costs for both organizations and individuals because of increases in
turnover, absenteeism, loss in productivity (Jackson & Maslach, 1982; Leiter & Maslach, 1988; Shirom,
1989). Maslach and Jackson (1981) have evaluated the phenomenon “burnout” as a kind of
psychological illness in their studies, and they have found out that burnout is commonly seen in
employees who are constantly interacting with other people because of their jobs. Researchers have
described burnout as physical exhaustion of employees as a result of exposure to emotional demands of
other people, and negative feelings of long-suffering fatigue, helplessness and hopelessness, as a
reflection of the employees' attitudes toward their work life and other people's attitudes and behaviors
(Maslach &Jackson, 1981: 99). There are three dimensions in Maslach burnout model. These
are emotional exhaustion, depersonalization and reduce in personal accomplishment. First,
emotionally exhausted individual begins to desensitize and characterize others as objects. If that
persists, the person starts to question himself and tends to evaluate himself in a negative way
(Maslach & Jackson, 1981: 99; Cordes & Dougherty, 1993: 624).

Almost every enterprise in the hospitality industry benefits from the aesthetic labor of
frontline employees to make a difference in service quality and differentiate from other
businesses to increase their share in the market. However, the necessity of employees to meet
aesthetic labor performance expected by the business and obey the criteria set by the employer
can be annoying from time to time for the employees. On one hand this can increase the quality
of business service, but on the other hand it has an effect on the burnout levels of the employees.
In this respect, the main purpose of this study is examine the relationship between the aesthetic
labor performances and the burnout levels of female employees working in the frontline
departments in five-star hotels.

2. Methodology

Correlational research method was used in the study. Correlational research method,
one of the quantitative research method is used for determining relations between two or more
variables (McMillan & Schumacher, 2010: 226). 8 items were used to measure demographic
characteristics and personal characteristics of the participants, a 37 item aesthetic labor
performance scale developed by the researchers and Maslach burnout scale consisting of 22
items were also used to meet the scope of the research. The research was conducted in 11 out
of 39 five star hotels volunteering to take part in the survey that have Ministry of Culture and
Tourism certificate in Antalya Kemer region. In this study, convenience sampling method was
chosen as it was conducted with voluntary participants. Eleven 5-star hotel enterprises in Kemer
region formed the sample as they agreed to participate in the study. 340 scales were sent to the
field; 290 out of 340 scales were collected. Missing and incorrectly filled questionnaires were
not included in the study. Accordingly, 33 missing and defective questionnaires were extracted
from the survey and 257 data were used in analysis.

3. Findings

Participants’ aesthetic labor performance and burnout levels were determined in the
study. Also, the relationships between aesthetic performance and burnout level were determined
and participants’ aesthetic labor performance were examined by their demographic
characteristics and personal traits. Examined the participants’ aesthetic labor performance, it
was determined that they made considerable effort. When each factor related to aesthetic labor
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performance is examined, it is seen that the highest average (X: 4.41) is in "aesthetic labor spent
during the interaction with the guest" factor, and the lowest average (X: 3.56) is in "aesthetic
labor that the managers ask for in working hours”. There is no significant relationship between
participants' overall aesthetic labor performance and burnout in the survey. However, there is a
meaningful, weak and negative relationship (r = -. 156) between the aesthetic labor
performances and burnout levels that the participants spend while interacting with the guests.
When the burnout levels of participants in the study are examined; participants’ level of
emotional exhaustion, depersonalization, and reduce in personal accomplishment have been
moderate.
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4. Result

According to data obtained, there is a meaningful, weak and negative relationship (r = -
. 156) between the aesthetic labor performances and burnout levels that the participants spend
while interacting with the guests. This result is significant. The fact that participants are
receptive to their aesthetic beauty while communicating with guests may have made them feel
good psychologically. As a matter of fact, in the study conducted by Tsaur and Tang (2013),
the criticism or complaint by the guests on employees’ aesthetic labor performance resulted in
a tangible pressure on the employee.

It was also determined that participants' aesthetic labor performances differed
significantly according to their aesthetic perceptions and graduation status related to tourism.
This result shows that employees who had previously received tourism training exhibited more
aesthetic labor performance than those who did not. It is thought that the employees who had a
degree in tourism before, have a better knowledge about the importance of aesthetic and
beautiful appearance in tourism sector. For this reason, they are thought to make more effort on
this issue. Studies on aesthetic labor carried out in tourism enterprises show the importance of
aesthetic labor in this sector (Witz vd., 2003: 33-54; Nickson vd., 2005: 195-208; Tsaur ve
Tang, 2013: 19-27).

Keywords: Frontline Departments, Soft Skill, Aesthetic Labor, Burnout, Female Hotel
Employees.

JEL Codes: 015, J53, L83

Estetik Emek ve Tiikenmislik: Konaklama Isletmelerindeki Kadin Cahsanlar Uzerine
Bir Arastirma

1. Giris

Sinir birim isler; yiiz-yiize etkilesim, telefon aracilifiyla baglant1 veya diger elektronik
medya araglariyla miisterilerle bire bir iletisim halinde olunan interaktif hizmet isi olarak
tanimlanmaktadir (Batt; 2000: 544). Konaklama isletmelerinde miisteri ile birebir etkilesim
halinde olan; onbiiro, yiyecek-igecek, miisteri iligkileri, halkla iligkiler, animasyon gibi
departmanlar sinir birim departmanlar olarak adlandirilmakta; isletmeler bu departmanlarda
gorev yapacak personelin teknik 6zelliklerinin yani sira bir takim “yumusak becerilere” de
sahip olmasin1 beklemektedirler. ise alim ve miilakat siirecinden itibaren isletme tarafindan
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calisana ait fiziksel ozellikler ile tutum ve davranislar, ses tonu, dogru aksan kullanimi gibi
"yumusak beceriler"in isletmenin markasina uygun hale getirmek amaciyla degistirilmesi,
cisimlestirilmesi ve isletmeye ait bir deger olarak lanse edilmesine “estetik emek” adi
verilmektedir. Estetik emek kavrami, Anne Witz, Chris Warhurst, Dennis Nickson ve
meslektaslari tarafindan isletmelerce sadece duygularin degil bedenin de ticari bir arag olarak
goriilmesi ve degistirilerek isletmenin kazancinmi arttiracak bir emek olmasi nedeniyle tercih
edilmis ve tiiretilmis bir kavramdir (Entwisle ve Wissinger, 2006: 775). Warhurst ve digerlerine
(2000: 4) gore estetik emek; kisinin, bir isletmeye isi almak iizere bagvuru yapmasi siirecinden
itibaren gosterdigi bedene ait 6zellikler ile takindig1 tutum ve davranislarin tamamini kapsar.
Miilakat, ise alinis ve egitim siirecinde bu yeteneklerin isverenlerce degistirilmesi, gelistirilmesi
ile bu 6zelliklerin isyeri imajiyla Ortiistiiriilmesi slirecinin tamaminda amag, estetik acidan goze
ve kulaga hos gelen bir calisan yaratmak ve firmanin pazarinda yer alan diger isletmelerden
farkliligin1 ortaya koymaktir. Estetik emek kavramu ile ilgili Warhurst vd. (2000) tarafindan
yiiriitiilen ilk ¢alismada arastirmacilar, heniiz ¢alisiilmamis bu konunun kavramsal boyutunu
ortaya ¢ikarmak ve estetik emegin igerigini saglamlastirmak i¢in olduk¢a yogun veri elde
edebilecekleri nitel arastirma yontemlerini tercih etmislerdir. Veri toplama araci olarak
goriigsme kitapgiklart hazirlanmis ve aragtirmacilar estetik emegi li¢ boyutta ele almislardir.
Warhurst vd. (2000: 1-18) tarafindan olusturulan boyutlar asagida yer almaktadir.
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Ise alim miilakat1 ve ise kabul
Egitimler, is ve yonetim uygulamalari
Hizmet karsilagmalari

Cagimizin 6nemli sorunlarindan bir tanesi olarak kabul edilen tiikenmislik, bireyin
modern toplumdaki is iligkileri ve bu iligskilerden dogan zorluklar neticesinde ortaya ¢ikan
bunalma hali ve bir bitkinlik durumu olarak ele alinmaktadir (Pines ve Maslach, 1978: 23;
Maslach ve Jackson, 1981: 99; Cordes ve Dougherty, 1993: 622). Ampirik arastirmalar,
tiilkenmisligin bireyler ve isletmeler acisindan is géren devir hizinda artis, ise devamsizlik ve
tiretkenligin kaybedilmesi gibi 6nemli sonug¢larin oldugunu gostermektedir (Jackson ve
Maslach, 1982; Leiter ve Maslach, 1988; Shirom, 1989). Maslach ve Jackson (1981) yaptiklari
caligmada tiikkenmislik olgusunu bir tiir psikolojik hastalik gibi ele almislar ve tiikenmisligin
calistig1 is nedeniyle siirekli diger insanlarla yiiz yiize etkilesim halinde bulunan calisanlarda
yaygin olarak goriildiigiini belirtmislerdir. Arastirmacilar tiikenmisligi; calisanlarin diger
insanlarin duygusal taleplerine maruz kalmalar1 neticesinde gelisen fiziksel bitkinlik hali ile
uzun siliren yorgunluk hissi, ¢aresizlik ve umutsuzluk gibi negatif durumlarin ¢alisanlarin is
hayatlarma ve diger insanlara olan bakis acilar1 ve davraniglarina yansimasi olarak
tanimlamiglardir (Maslach ve Jackson, 1981: 99). Maslach’in tilkenmislik modelinde ti¢ boyut
mevcuttur. Bunlar, duygusal tiikkenme, duyarsizlasma ve kisisel basar1 hissiyatinda azalma
olarak adlandirilmaktadir. Duygusal anlamda tiikenen birey duyarsizlagmaya baslar ve
karsisindaki kisileri birer obje olarak nitelendirir. Bu durumun devam etmesi halinde kisi
kendini sorgulamaya baslar ve kendisini olumsuz degerlendirme egilimine girer (Maslach ve
Jackson, 1981: 99; Cordes ve Dougherty, 1993: 624)

Konaklama endiistrisinde yer alan hemen hemen her isletme hizmet kalitesinde fark
yaratmak ve diger isletmelerden farklilasarak pazardaki paylarini arttirmak i¢in sinir birim
caliganlarinin estetik emeklerinden faydalanmaktadirlar. Ancak, ¢alisanlarin igletme tarafindan
beklenilen estetik emek performansini karsilamaya calismalar1 ve isletmenin belirledigi
kriterlere uyma zorunlulugu zaman zaman ¢alisan agisindan yipratici olabilmektedir. Bu siire¢
bir taraftan isletme hizmet kalitesini arttirirken diger taraftan da calisanlarin tiikenmislik

Innovation and Global Issues Congress I1I | Congress Publications 101



(i |

diizeyleri lizerinde etkili olabilmektedir. Bu dogrultuda bu ¢alismanin temel amact; bes yildizl
otellerin smir birim departmanlarinda goérev yapan kadin ¢alisanlarin estetik emek
performanslari ile tilkkenmislik diizeyleri arasindaki iliskileri incelemektir.
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2. Yontem

Bu calismada ‘“korelasyonel arastirma yontemi” kullanilmistir. Nicel arastirma
yontemlerinden korelasyonel arastirma yontemi, iki veya daha fazla degisken arasindaki
iliskileri belirlemek amaciyla kullanilmaktadir (McMillan ve Schumacher, 2010: 226).
Arastirma kapsaminda demografik karakteristikler ve kisisel ozellikleri 6lgmeye yonelik 8
madde, arastirmacilar tarafindan gelistirilen 37 maddelik estetik emek performans 6l¢egi ve 22
maddeden olusan Maslach tiikenmislik Olgegi kullanilmistir. Arastirma, Antalya Kemer
bolgesinde bulunan Kiiltiir ve Turizm Bakanlig1 belgeli 39 adet 5 yildizli otelden arastirmada
yer almakta goniillii olan 11 adet 5 yildizli otelde gergeklestirilmistir. Bu aragtirmada goniilli
otel igletmeleri ile ¢alisildig1 i¢in uygun 6rnekleme yontemi tercih edilmistir. Kemer bolgesinde
yer alan 11 adet 5 yildizli otel isletmesi ¢alismaya katilmayr kabul etmeleri nedeniyle
aragtirmanin Orneklemini olusturmuslardir. Arastirma kapsaminda sahaya 340 adet olgek
gonderilmis; 340 adet 6lgekten 290 tanesi geri toplanmustir. Eksik ve yanlis doldurulan anketler,
arastirmaya dahil edilmemistir. Bu dogrultuda noksan ve kusurlu bulunan 33 adet veri
arastirmadan ¢ikarilarak analizlerde 257 adet veri {izerinden hareket edilmistir.

3. Bulgular

Aragtirma kapsaminda katilimcilarin estetik emek performanslar1t ve tiikenmislik
diizeyleri belirlenmistir. Ayrica estetik emek performansi ve tiikenmislik diizeyi arasindaki
iliskiler belirlenmis ve estetik emek performansi ¢alisanlarin demografik karakteristikleri ve
kisisel ozelliklerine gore incelenmistir. Calisma kapsaminda ulasilan katilimcilarin estetik
emek performanslart incelendiginde, azimsanamayacak diizeyde estetik emek performansi
harcadiklar1 belirlenmistir. Estetik emek performansina iliskin her bir faktor incelendiginde; en
yiiksek ortalamanin (X:4.41) “misafirle etkilesim sirasinda harcanan estetik emek” faktoriinde
oldugu, en diisiik ortalamanin (X:3.56) ise “yoneticilerin mesai saatleri i¢inde bekledikleri
estetik emek” faktoriinde oldugu goriilmektedir. Arastirmada katilimeilarin genel estetik emek
performanslart ile tiilkenmislikleri arasinda anlamli bir iligki yoktur. Ancak, katilimcilarin
misafirlerle etkilesim sirasinda harcadiklar1 estetik emek performanslari ile tiikenmislik
diizeyleri arasinda anlamli, zayif diizeyde ve negatif yonlii (r=--.156) bir iligki oldugu
goriilmektedir. Calisma kapsaminda yer alan katilimcilarin tiikenmislik — diizeyleri
incelendiginde; katilimcilarin duygusal tiikenme, duyarsizlagsma ve kisisel basari hissinde
azalma diizeylerinin orta diizeyde olduklar1 belirlenmistir.

4. Sonug¢

Arastirma kapsaminda elde edilen veriler dogrultusunda, katilimecilarin misafirlerle
etkilesim sirasinda harcadiklar: estetik emek performanslar ile tiikenmislik diizeyleri arasinda
anlamli zayif diizeyde ve negatif yonlii (r=--.156) bir iligki oldugu goriilmektedir. Bu sonug
dikkate deger bir bulgudur. Katilimcilarin misafirlerle iletisim halindeyken kendi estetik
giizelliklerinin kabul edilebilir diizeyde olmasi, onlar1 psikolojik agidan iyi hissettirmis olabilir.
Nitekim Tsaur ve Tang (2013) tarafindan yapilan c¢alismada, g¢alisanlarin estetik emek
performansinin misafirler tarafindan elestirilmesi veya sikayet edilmesi, ¢alisanin iizerinde
hissedilir bir baski olusturdugu sonucuna varilmastir.
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Ayrica katilimcilarin estetik emek performanslarinin, turizmle ilgili mezuniyet
durumlarina ve estetik algilarina gére anlamli bir sekilde farklilastig1 belirlenmistir. Bu sonug
daha Once turizm egitimi alan ¢alisanlarin almayanlara gore daha fazla estetik emek
performansi sergilediklerini gostermektedir. Daha 6nce turizmle ilgili egitim alan ¢alisanlarin,
estetik ve gilizel goriinmenin turizm sektoriindeki 6nemi hakkinda daha fazla bilgiye sahip
olduklar diistiniilmektedir. Bu sebeple daha fazla estetik emek harcadiklar1 diisiintilmektedir.
Nihayetinde turizm igletmeleri lizerine yiiriitiilen estetik emek ¢alismalari 6zellikle bu sektérde
estetik emegin 6nemini gostermektedir (Witz vd., 2003: 33-54; Nickson vd., 2005: 195-208;
Tsaur ve Tang, 2013: 19-27).
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Anahtar Kelimeler: Sinir Birimler, Yumusak Beceri, Estetik Emek, Tiikenmislik,
Kadin Otel Calisanlari
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Identification of the Factors Leading to the Emergence of Innovative Ideas
for Industrial Projects: An Exploratory Field Study via Content Analysis

Isilay Talay DEGIRMENCI !, ibrahim Sani MERT ?

1. Introduction

Innovation is the essence of development in all business sectors, and it is essential to
conduct innovative industrial projects for sustainable development. However, the latent factors
regarding the activation of human resources to produce such projects need more exposure.
Especially, personal, social, and behavioral characteristics affecting the production of
innovative ideas needs to be explored based on the business and cultural environment of the
firm. These characteristics are important to detect, since innovations come into life after great
efforts are made over long periods of time; and sustaining these characteristics within the firm
is essential for continuous innovation (Claver et al., 1998: 3).

There are different definitions of innovation among the previous studies in the literature.
We adopt the most generalized and hence comprehensive definitions for this research, such as
perceiving innovation as a process where opportunities are transformed into ideas and then are
realized (Flynn et al., 2003: 4). However, in this context, establishing a corporate culture is of
essence (Sarros & Santora, 2008: 146), and to establish such a culture one needs to investigate
what kind of characteristics to foster and develop. Our research focuses on this research
question via an exploratory field study.

2. Methodology

In this study, we aim to present these factors through an exploratory qualitative study.
We use semi-structured interview technique for data gathering, and use content analysis to
analyze our data. 127 semi-structured interviews were conducted with firm representatives from
20 different sectors. The interviewees were selected based on their past experience of
participation in successfully completed innovative projects , and the interviews were conducted
face-to-face.

It has been shown that organizational capital and human capital interacts closely; thus,
investigating social, personal, and behavioral characteristics could be an important contribution
(Subramaniam & Youndt, 2005: 450).
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3. Results

From our analysis we find that innovative ideas mostly originate from CEOs and owners
of the firm, and then from expert-level employees working at departments such as research and
development, marketing and sales, and project management. We also observe that the practical
trainees working at the firm during their PhD and master’s education lead such projects as well.
The leading characteristics of such innovation leaders are experience, education, and age, a
sense of high self-actualization, innate curiosity and high self-efficacy. These characteristics
also complement the results from the previous research detecting that leadership, individual
problem-solving style, and work group relations have direct effect on innovation success (Scott
& Bruce, 1994: 580).

Thus, the firms aiming to compete through innovation should employ these
characteristics as recruitment criteria. We also find that external demand in general and
particularly from customers for innovations, along with the financial state of the firm play a
crucial role in initiating innovative projects at industry.

4. Conclusion

In this research we aimed at exploring the characteristics leading to the emergence of
innovative ideas. We conducted face-to-face interviews with representatives of the firms and
determined the type of personal, social, and behavioral characteristics as well as environmental
factors leading to the emergence of new and innovative ideas. We found that innovative ideas
mostly originate from top executives of the firm, and then from expert-level employees
working. As personal characteristics leading to innovation, open-mindedness, being detail-
oriented, disciplined, and patient is among the mostly cited ones; and a high sense of self-
efficacy is also very frequently expressed as a dominant characteristic of an innovative
employee. As environmental factors though, close contact with customers, support from
marketing and public offices are the leading desired environmental factors for innovative
organizational culture. For future research, we recommend to gather more data from different
sectors and geographical regions.

Keywords: Innovation factors, innovative ideas, human resources, semi-structured
interviews, content analysis
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Technology Adoption Approaches for Innovative Applications in Tourism
Industry: A Field Study via Interviews with Experts and Executives

Bengisu YAVUZYILMAZ?, Isilay TALAY DEGIRMENCI?

1. Introduction

Technology plays a big role in every industry in the world. Tourism and hospitality
sectors are one of the places where technology is having a big impact on and is constantly
growing. In the past, hotels focused more on the customers’ comfort and how the customers
were being served. Moreover, in the recent years, technology gave an ease to the sector like
every other sector, and made every department more efficient (Ip et al., 2011: 533; Ruiz-Molina
et al., 2011: 2). Innovations such as card systems for hotel rooms have made great changes in
the industry. Since back then the only way to access your room was with the usual keys and it
would cause big troubles if you had lost them.

Innovations are usually born after a problem and solved by the use of technology. This
research is done to find out what are the current problems in creating more innovative ideas and
what are the uses of current technology in the tourism industry with a focus on Antalya hotels.
Regarding to these objectives, we aimed to find out the answers for our research questions
below:

What are the main types of technological applications that are being used currently in
hotels of Antalya?

What are the kinds of methods being followed by hotels for adopting a new
technological application?

Which kinds of technological adaptation are considered to be important for hotels in
Antalya?

What are the problems being faced by current technological factors?

What are the advantages and disadvantages of the technological applications that are
currently being used in hotels?

People that stay in hotels of Antalya, are probably aware of some of the technological
applications such as, access control door systems with cards, mobile applications offered by
some of the hotels, fire alarms, security camera systems and so on. However, this research
shows that there is more to technological innovations to be implemented in tourism industry.
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While ours is an exploratory study, there are also other studies, for instance, aiming to interpret
the general technology adoption oriented theories to the hotel industry (see, e. g. Lim, 2009:
610). We have taken the perspective of the hotel managers; however, it is also important to
measure how well the adopted technologies are acknowledges and used by the actual guests in
the hotel (see, e. g. Beldona & Cobanoglu, 2007: 299).
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2. Methodology

To find out in depth answers for our questions we conducted interviews with
Information Technology managers of three up-scale hotels in Antalya. One of the managers
that we had a chance to interview has worked as an IT counsellor for the most successful hotel
chains in Turkey and has experience in the field for more than ten years.

The interviews were composed of our research questions, and later were expanded with
the questions such as:

Which departments take responsibilities in the process of decision making for
technology applications?

Are there any technological trends that hotels must follow?

Does this hotel take any IT counselling from outside?

What are the current technological products that are being used in this hotel?
Is there a budget spared for technological applications specifically?

The data was collected via recording and taking notes by two researches.

3. Analysis

In this part, the information and answers that we have collected from hotels in Antalya
will be given.

The information we have gathered from hotels tell us that, hotels set budgets for
technological adaptations. Even though these budgets may seem small, they actually meet a
good amount of needs. Hotels use these budgets for the main parts mentioned as, health and
safety (fire alarms, emergency announcements, CCTV, and public access), access control (card
door locks for rooms and employees entrance purposes), wireless fidelity, television, telephone,
digital signage, audio and visual recognition services and mobile applications. In our sample,
we have not encountered examples of environmentalist applications; those types of applications
are also very prominent at the hotel industry (see, e. g. Chan et al., 2017: 23).

Following the main interests above, the information technology department catches new
trends and presents them to the related departments. This process is often called Decision
Matrix. If the hotel is planning on making a new purchase, each related department gives points
to each alternative company (or decision) and the total should meet a hundred. After each
department shows the importance of the matter by rating them, the CEO gives points to each
related department that he/she finds the most interested department for the matter of the subject.
Later, hotel purchases the service from the company that has the highest rating. With the help
of this method the decision-making process is easier and much more effective for adaptations
such as technology.
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Lastly, one of the most important reasons why hotels are very interested in technological
trends are health and safety and audit trail. Hotels in Antalya aim to improve these issues by
following American Hotel and Lodging Association (AHLA) and Hospitality Financial and
Technology Professionals (HFTP). If people that are working in Information Technology
departments have lack of knowledge and education of Information Technology Infrastructure
Library (ITIL) and Information Technology Service management (ITSM) standards a lot of
problems occur such as security gaps in the establishment. Recently one of the trendiest
technology adoption approaches in hotels are presence sensors.
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4. Conclusion

In this work we have explored the technology adoption process at the hotel industry;
more specifically, we studied the fundamental applications adopted by the hotels in Antalya,
Turkey and the adoption process. We conducted face-to-face interviews with the hotel
information technology managers in Antalya and found that the technological innovations
adopted mostly concentrated on health and safety, wireless connections for guests, and mobile
applications. Our research also pointed some gaps for entrepreneurs in tech adoption industry,
such as energy saving sustainability technologies are yet to be adopted in this area and holds
great potential. We have also found that the information technology departments prefer to apply
decision making methodologies for these type of technology adoptions since these could be
important investments. For future research we recommend to collect data from different
touristic destinations and also to explore potential business models to benefit from
entrepreneurship oppportunities.

Keywords: Innovative tech applications, technology adoption, tourism industry,
Antalya
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The Effect of Organizational Trust on Organizational Commitment and
Corporate Image: An Application on Hotel Employees

Yusuf GOKCE?, Azize HASSANZ, Elbeyi PELIT3, Faruk GOKCE*

1. Introduction

The fact that tourism is a structure that is continuously improving is a subject that should
be taken into consideration in terms of hotel management which provides accommodation
service operating in this sector. According to the year 2016, international tourism is the clue
that the world's share of exports of goods and services has increased from 6% in 2015 to 7%,
and that tourism has grown faster than world trade in the last five years (UNWTO, 2017). The
fact that businesses operating in the sector receive this growth share also depends on the quality
of the service offered. Occupancies are significantly affected by the behavior of business
owners and managers, and the success of organizations is the result of organizational behavior;
trust, justice, commitment, satisfaction, and motivation (Ko¢ & Yazicioglu, 2011: 46). Due to
the labor-intensive nature of the enterprises operating in the tourism sector, it can be said that
the occupants working in the tourism sector are among the most important factors affecting the
quality of the service offered.

In this study, the influence of the worker on the institutional trust, organizational
commitment and corporate image perception was investigated on the basis of the loyalty-trust
theory that was introduced by Morgan & Hunt (1994). The survey was conducted in five-star
hotel operations in Afyonkarahisar.

2. The Purpose and Importance of Study

The purpose of this study is to determine the trust of the employees in the hotel business
to the organizational commitment and corporate image perceptions. Workers who trust their
institutions will be more committed to their institutions and will be able to work more
successfully. Likewise, it can be said that trusting the institutions of the businessmen will affect
their perceptions of corporate image as well. In this context, it is important that the main element
of the service is to know the opinions of the employees about the institutions in the environment
where they do business.
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3. Method

The survey was conducted with the questionnaire of the opinions of the businessmen of
the five star hotel management companies operating in Afyonkarahisar. In the questionnaire
applied in the study; closed-ended expressions about the demographics and some individual
characteristics of the participants, the "trust to the institution™ scale, 36 expressions developed
in the works of Borii, Islamoglu and Birsel (2007), the organizational commitment scale
consisting of 16 expressions used by Allen & Meyer (1990) and there are total 10 perceived
image and structured (external) corporate image expressions taken from the study of Toplaloglu
(2010). A total of 286 occupational surveys were taken into consideration in the survey of 9
five-star hotel management businessmen operating in Afyonkarahisar. Participants' responses
to the survey; reliability analysis, percentage, frequency and arithmetic mean values, t test,
variance analysis, correlation analysis and regression analysis methods. The results of the study
are interpreted.

4. Findings

Mayer, Davis & Schoorman (1995) confidence; "The desire of one side to remain
vulnerable to the actions of the other". This definition marks the fact that the positive attitude
towards the confident counterpart's actions has lifted the possibility of defending the
counterpart's behavior. "Confidence is the defendability of one side to the other on the grounds
that one side is based on the belief that the other side is competent, open, relevant and credible"
(Mishra, 1996: 265). It can be argued that trust between individuals and groups within an
organization is likely to bring significant gains in terms of organizational behavior because of
its long-term stability and its acceptance as a crucial component in the well-being of its
members (Cook & Wall, 1980: 39). Morgan & Hunt (1994) also supports the theory of trust-
trust. In this context, it is possible to associate trust with organizational commitment. Loyalty
is a process that reflects the organizational loyalty of the occupation and is a process that
continues to keep the organization's members' achievement and well-being (Northcraft &
Neale, 1996, Bozkus ve Giindiiz, 2016: 406). Institutional image, all the experience of the
institution, beliefs of the impressions, feelings and the institutional information of the people
are defined as the existing thoughts about a company (Worcester, 2009: 578).

The results of the reliability analysis applied to the data obtained in the study
(confidence in the institution: 0,974, organizational commitment: 0,956 and corporate image:
0,953) reveal that the data are reliable. 44,4% of the workshops participating in the survey were
female, 55,6% were male. When the distribution of age groups of participants is examined, it
is understood that the vast majority of the occupations in hotel enterprises are young people.

In the questionnaire applied to participants, the arithmetic average value x=3,83. This
value shows that businessmen trust their institutions. It is understood that the occupants
consider the subscale with financial soundness as the most positive (X=4.04) and the subscale
with the objective performance appraisal as the most negative (x=3.50).

The results of the surveys applied to occupations show that the levels of organizational
commitment (X=3,72) are relatively acceptable and the continuity of occupations (X=3,56),
emotional (X=3,89) and normative (X=3,72 ) is lower than the level of commitment.

It is understood that the perceptions of corporate image (Xx=3.96) are high among the
occupants. Occupants evaluated the "external corporate image" (x=4,05) more positively than
the "perceived corporate image" (Xx=3,87).

Innovation and Global Issues Congress I1I | Congress Publications 111



April 26-29, 2018 Patara Extended Abstracts Book

According to the results of the correlation analysis, it was found that there is a high
correlation between the organizational commitment and organizational commitment (r=0,824;
p<0,01). It was found that there was a high correlation between the trust of institutional workers
and institutional image perceptions (r=0.817; p<0.01). It was found that there was a high
correlation between organizational commitment of employers and corporate image perceptions
(r=0.816; p<0.01). According to the results of the regression analysis, it was found that the
workplaces significantly affected the organizational commitment of the institutional trusts in
the positive direction (OC=0,364+0,878*0T) and that the institutional trust of the employees
significantly affected the corporate image perceptions positively (C1=0,454+0,916*OT).

5. Conclusion

The result of this study is that the employees' confidence in the institution has an effect
on organizational commitment levels and corporate image perceptions positively. In hotel
operations, it will provide favorable benefits to ensure that employees, who are the main
element of service, trust the businesses they are working with. In addition, it can be useful to
consider this issue as a relatively negative evaluation of the "objective performance appraisal”
subscale, which is included in the confidence scale of the institution in the study, as compared
to the other subscales. Respondents' responses to the continuity of occupations were also
evaluated as being more negative than the other sub-dimensions of organizational commitment.
This issue may be important when considering the need for continuous work of the workforce
in terms of service operations. In addition, there is a negative evaluation of workplace perceived
corporate image. Within this context, it can be stated that the hotel companies should give
importance to the application towards the business of the internal customers. Hotel businesses
will have a positive impact on the work they are doing about the issues being investigated in
this study. It may be suggested that hotel businesses give importance to these issues.
Furthermore, the opinions of the administrators can be applied in the academic studies to be
carried out after that.

Keywords: organizational trust, organizational commitment, corporate image, hotel
employees.
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Kuruma Giivenin Orgiitsel Baghlik ve Kurumsal imaj Algisina Etkisi: Otel isgorenleri
Uzerinde Bir Uygulama

1. Giris

Turizmin stirekli gelisme gosteren bir yapida olmasi bu sektorde faaliyet gosteren
konaklama hizmeti sunan otel isletmeleri agisindan da dikkate alinmasi1 gereken bir konudur.
2016 yili verilerine gore uluslararasi turizm, diinyanin mal ve hizmet ihracatindaki payini
2015’teki %6 noktasindan % 7’ye ¢ikarmis oldugu ve turizmin, son bes yil iginde diinya
ticaretinden daha hizli biliylimiis olmast (UNWTO, 2017), turizm sektoriiniin 6nemi hakkinda
ipucu niteligindedir. Sektorde faaliyet gosteren isletmelerin bu biliylimeden payini almasi da
sunulan hizmetin kalitesine baghdir. Isgdrenler, isletme sahipleri ve yoneticilerin
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davraniglarindan 6nemli Olclide etkilenmektedirler ve Orgiitlerin bagaris1 orgiitsel davranist
olusturan; giiven, adalet, baglilik, tatmin, motivasyon gibi psikolojik faktorlere dayanmaktadir
(Kog¢ ve Yazicioglu, 2011: 46). Turizm sektoriinde faaliyet gosteren isletmelerin emek-yogun
yapist nedeniyle turizm sektoriinde faaliyet gosteren isletmelerde ¢alisan iggorenlerin, sunulan
hizmetin kalitesini etkileyen en énemli unsurlardan biri oldugu ifade edilebilir.
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Bu ¢alismada, Morgan & Hunt (1994) tarafindan ortaya atilan baglilik-giiven teorisi
temelinde isgdrenlerin kuruma giivenlerinin, Orglitsel bagliliklarina ve kurumsal imaj
algilamalarina etkisi aragtirilmistir. Arastirma Afyonkarahisar’da faaliyet gosteren bes yildizli
otel isletmelerinde gergeklestirilmistir.

2. Cahsmanin Amaci Ve Onemi

Bu c¢aligmanin amaci, otel isletmelerinde calisan igsgérenlerin kuruma giivenlerinin
orgiitsel baglilik ve kurumsal imaj algilamalarina etkisinin belirlenmesidir. Kurumlarina giiven
duyan isgorenler kurumlarina daha bagli olacak ve daha basarili ¢alismalar yapabileceklerdir.
Benzer sekilde isgorenlerin kurumlarina giiven duymalarinin kurumsal imaj algilamalarin1 da
etkileyecegi sdylenebilir. Bu kapsamda hizmetin bas unsuru isgdrenlerin islerini yaptiklar
ortamdaki kurumlari ile ilgili gortislerinin bilinmesi 6nem arz etmektedir.

3. Yontem

Arastirmada Afyonkarahisar’da faaliyet gosteren bes yildizli otel isletmeleri
isgorenlerinin goriislerine anket teknigi ile bagvurulmustur. Calismada uygulanan anket
formunda; katilimcilarin demografik ve bazi bireysel 6zelliklerine iliskin kapali uglu ifadeler,
Borii, Islamoglu ve Birsel (2007)’in ¢alismalarinda gelistirilen 36 ifadesi olan “kuruma giiven”
olgegi, Allen & Meyer (1990)’in ¢calismalarinda kullandig: 16 ifadeden olusan orgiitsel baglilik
Olcegi ve Toplaloglu (2010)’nun ¢alismasindan alinan toplamda 10 ifadeden olusan algilanan
imaj ve yapilanmig (digsal) kurumsal imaj ifadeleri yer almaktadir. Afyonkarahisar’da faaliyet
gosteren 9 adet bes yildizli otel isletmesi isgorenlerine uygulanan ankette 286 adet isgoren
anketi degerlendirmeye alinmigtir. Katilimcilarin ankete iliskin verdikleri cevaplar; giivenirlik
analizi, ylizde, frekans ve aritmetik ortalama degerleri, t testi, varyans analizi, korelasyon
analizi ve regresyon analizi yontemleri ile ¢oziimlenmistir. Calismada ortaya ¢ikan sonuglar
yorumlanmugtir.

4. Bulgular

Mayer, Davis & Schoorman (1995) giiveni; “bir tarafin diger tarafin eylemlerine
savunmasiz kalma istegi” olarak tanimlamiglardir. Bu tanim glivenin kars1 tarafin eylemleri
hakkindaki olumlu tutumun kars: tarafin davraniglarina savunma yapma ihtimalini ortadan
kaldirdigina isarettir. “Giiven, bir tarafin istegi ile diger tarafin yetkili, acik, ilgili ve inanilir
oldugu inancina dayali bir sekilde diger tarafa karsi savunmasiz olmasidir (Mishra, 1996: 265)”
seklinde yapilan tanim da bu goriisti destekler niteliktedir. Bir organizasyon i¢indeki bireyler
ve gruplar arasindaki giivenin, orgiitiin uzun vadeli istikrar1 ve iiyelerinin refahinda ¢ok 6nemli
bir bilesen olarak kabul edilmesi (Cook & Wall, 1980: 39) sebebiyle oOrgiitsel davranig
anlaminda 6nemli kazanimlar1 da beraberinde getirecegi ifade edilebilir. Morgan & Hunt (1994)
tarafindan ortaya atilan baglilik-giiven teorisi de bu durumu destekler niteliktedir. Bu kapsamda
giivenin var olmasimin orgiitsel baglilikla iliskilendirilmesi miimkiindiir. Baglhlik, isgérenin
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orgiite sadakatini yansitan bir tutum ve Orgiit liyelerinin, orgiitiin basar1 ve iyi durumuna olan
ilgilerini devam ettiren bir siirectir (Northcraft & Neale, 1996; Bozkus ve Giindiiz, 2016: 406).
Kurumsal imajin, kuruma iligkin tim deneyimlerin, izlenimlerin inanglarin, duygularin ve
insanlarin kuruma yonelik bilgilerinin bir sirkete iliskin var olan diisiinceleri olarak
tanimlanmis olmasi (Worcester, 2009: 578) da kuruma giiven ile kurumsal imaj konusunun
iliskisini ortaya koymaktadir.
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Caligmada elde edilen verilere uygulanan giivenirlik analizi sonuglar1 (kuruma giiven:
0,974; orgiitsel baghlik: 0,956 ve kurumsal imaj: 0,953) verilerin giivenilir oldugunu ortaya
koymaktadir. Arastirmaya katilan iggorenlerin %44,4°1 kadin, %55,6’s1 erkektir. Katilimcilarin
yas gruplarinin dagilimi incelendiginde otel isletmelerinde calisan isgérenlerin biiyiik bir
cogunlugunun geng bireylerden olustugu anlasilmaktadir.

Katilimcilara uygulanan ankette kuruma giiven 6lceginin aritmetik ortalama degerinin
X=3,83 oldugu ortaya konulmustur. Bu deger isgorenlerin kurumlarina giiven duyduklarini
gostermektedir. Isgdrenlerin kuruma giiven dlceginde yer alan “mali giice sahip” alt dlgegini
en olumlu (x=4,04) olarak degerlendirdikleri, “objektif performans degerlendirmesi yapan” alt
olgegini ise en olumsuz (X=3,50) olarak degerlendirdikleri anlasiimaktadir.

Isgorenlere uygulanan anket sonuglari, érgiitsel baghlik diizeylerinin (X=3,72) nispeten
kabul edilebilir diizeyde oldugu ve isgorenlerin devam bagliliginin (x=3,56), duygusal (X= 3,89)
ve normatif (x=3,72) baghlik diizeylerine gore daha diisiik olugunu géstermektedir.

. Isgorenlerin kurumsal imaj algilamalarmin da (X=3,96) yiiksek oldugu anlasilmaktadur.
Isgorenler “digsal kurumsal imaj”1 (X=4,05) “algilanan kurumsal imaj”a (X=3,87) gore daha
olumlu olarak degerlendirmislerdir.

Yapilan korelasyon analizi sonuglarina gore isgdrenlerin kuruma giivenleri ile 6rgiitsel
baghliklart (r=0,824; p<0,01), kuruma giivenleri ile kurumsal imaj algilamalar1 (r=0,817;
p<0,01) ve orgiitsel bagliliklar1 ile kurumsal imaj algilamalar1 (r=0,816; p<0,01) arasinda
yliksek bir iligki oldugu ortaya ¢ikmustir. Regresyon analizi sonuglarina gore ise isgorenlerin
kuruma  giivenlerinin  orgilitsel ~ bagliliklarim1  pozitif yonde anlamli  etkiledigi
(OB=0,364+0,878*KG) ve isgdrenlerin kuruma giivenlerinin kurumsal imaj algilamalarmi
pozitif yonde anlaml etkiledigi (Ki=0,454+0,916*KG) sonucuna ulagilmistir.

5. Sonug¢

Yapilan c¢aligmada iggoérenlerin kuruma giiven duymalarinin Orgiitsel baglilik
diizeylerini ve kurumsal imaj algilamalarini pozitif yonde anlamli etkiledigi sonucuna
ulasilmistir. Otel isletmelerinde hizmetin bas unsuru olan isgorenlerin calistiklari isletmelere
giiven duymalarinin saglanmasi olumlu avantjlar saglayacaktir. Ayrica ¢alismada igsgorenlerin
kuruma giliven dlgeginde yer alan “objektif performans degerlendirmesi yapan™ alt 6l¢egini
diger alt 6lceklere gore nispeten daha olumsuz olarak degerlendirmeleri bu konunun {izerinde
durulmasinin faydali olabilecegini gdstermektedir. Isgdrenlerin devam bagliligina iligkin
verdikleri cevaplar da orglitsel bagliligin diger alt boyutlarina gére daha olumsuz olarak
degerlendirilmistir. Hizmet isletmeleri acisindan isgiiciiniin devamli ¢alismasi gerekliligi
diisiiniildiiglinde bu konu 6nemli olabilecektir. Ayrica isgorenlerin algilanan kurumsal imaj
konusunda olumsuz degerlendirmeleri s6z konusudur. Bu kapsamda otel igletmelerinin ig
miisterileri olan iggorenlerine yonelik uygulamalara 6nem vermesi gerektigi ifade edilebilir.
Otel isletmelerin bu ¢caligmada arastirilan konular hakkinda yaptiklari isgoérenlere olumlu etkiler
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yapacaktir. Bu konulara otel isletmelerinin 6nem vermesi Onerilebilir. Ayrica bundan sonra
yapilacak akademik ¢alismalarda yoneticilerin goriislerine de bagvurulabilir.

Anahtar Kelimeler: kuruma giiven, orgiitsel baglilik, kurumsal imaj, otel isletmeleri
isgdrenleri.

JEL Kodlari: D23, L83, L84
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Wearable Health Technologies

Okan OZKAN!, Gozde YESILAYDIN?, Ferda BULUC3

1. Introduction

Today, in parallel with technological innovations, the concept of wearable health
technologies in health services has emerged due to the rapid changes in health technologies, the
increase of elderly population and chronic illnesses, the increasing expectations of patients and
their relatives, the demand for rapid access to health information and the increase of health
literacy.

In this study, it was aimed to touch on the concept of wearable health technologies which
are popular especially in recent years in the health sector and to explain the advantages and
risks of these technologies.

2. The Concept of Wearable Health Technologies

Wearable health technologies can be defined as electronic or computer based
instruments such as watches, jewelry, wristbands, clothes, glasses, implants that can be carried
on the body to collect data about the health status of the person.

In order for a product to be referred to as "wearable technology”, the product must
transfer the information from the intelligent sensors to the smartphone via wireless or Bluetooth
(Izge, 2015). Information from wearable health technologies devices allows users to collect
data on all health information such as heart rate, calories burned, blood pressure, body
temperature, amount of sugar on the blood, sleeping pattern, and amount of oxygen in the blood.
The data obtained in this context are used for monitoring, diagnosis and treatment of the health
status and especially for chronic patients, they give the possibility of early intervention by
physicians through remote monitoring and registration 7 days and 24 hours a day.

The widespread adoption of sensors following the user's vital signs and other indicators
in wearable health technologies provides elderly and chronic illness care while collecting a
database that can improve treatment and reduce medical costs (Pentland, 2004:42). The creative
use of wearable health technologies (Kumar et al., 2013: 228) with potentially improved healing
potential in various ways is quite successful in reducing health care costs by providing high-
quality healthcare services, providing easy access to care services and changing the focus of
health care services (Lymberis & Dittmar, 2007:29). Particularly sensor technology,
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communication technology and the development of data processing is an area where these new
generation health systems are strong. At the same time, minimally-designed systems as tools
for monitoring health status help improve patient autonomy and quality of life, based on
flexible, intelligent technologies that are appropriate for the human body and provide direct
feedback to users, improve their awareness, and potentially better control their own situation
(Paradiso, 2003: 283). The interest in wearable health systems is primarily due to the need to
get health care out of the hospital and to monitor patients for a long time (Lymberis and
Gatzoulis, 2006: 6789).

The use of wearable technologies in healthcare provides several advantages for many
stakeholders. People have become able to manage their own lifestyles by making individual
measurements about their health through wearable technologies. In the direction of feedback
from wearable technologies, people will be able to correct their negative behavior and be
motivated about healthy life (Aydan S and Aydan M, 2016: 328). The use of wearable
technology by the living alone will psychologically relieve the patient and patient’s relatives
who are under control of health status (Ozgiiner Kilig, 2017: 109).
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Wearable technologies accelerate the diagnosis and treatment of patients and make
patient data more productive (Ozkan, 2015). It is also seen that these technologies, which
facilitate out-of-office diagnoses, prevent the misdiagnosis victims. In case of emergencies, the
patient is also able to intervene on time. Health data collected at the personal level allows people
to control their own health expenditures. With all these advantages, the use of wearable
technology seems to provide cost control and reduce health spending. Wearable technologies
can be created data at the social dimension. Thus, information is provided for people, health
service providers, pharmaceutical companies and researchers (Bostanci, 2015; Aydan S and
Aydan M, 2016: 329).

Although these technologies appear to be seemingly attractive and harmless, efforts
must be made to investigate when, where, and for whom they are effective (Kumar et al., 2013:
228). The use of wearable technologies in health care has also brought some concerns. For
example; people are concerned about the confidentiality of private information that the
collected data may share with third parties. Some users think that the continuous transport of
these technologies in the body is harmful to health (Oz, 2016). Wearable technologies can also
lead to overdiagnosis of health problems that cause unnecessary worry and interference in
people (Geib, 2018). Some users want to use wearable technology, but they can not use it
because their price is higher than their budget. At this point, there is a belief that some wearable
technologies should be covered by reimbursement. There are problems at the point of ensuring
continuous use of wearable technologies by users, because some users use wearable technology
when they first receive it and do not continue to use it in the course of time. Different wearable
technologies provide data with different systems. It is anticipated that when this data is moved
to bring it together, there may be problems in the integration of the data (Bostanci, 2015).

3. Conclusion

Rapid changes in information and communication technologies have brought some
innovations in the field of health as well as in every area. The widespread use of the Internet
and the digitalization of devices have resulted in the integration of many products such as
glasses, watches, bracelets and jewelry used in everyday life into health services. As a result,
the concept of "wearable health technologies™ has come to the fore.
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Research shows that wearable health technology has an important place in the health
sector with the increase of user interest. Many new products continue to be developed under
wearable health technologies. In general, wearable health technologies provide great
convenience for people with disabilities, elderly people and people with chronic illnesses in
daily life while at the same time providing effective solutions to health problems. Though the
possibility of encountering some troubles at the beginning of the integration of these
technologies in terms of service users and health system is mentioned, it is believed that the use
of wearable health technologies will provide benefits in terms of health providers, such as
reduced service delivery costs, providing quality and effective services, providing easy access
to health care services and allowing service buyers to control their own health.
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Giyilebilir Saghk Teknolojileri

1. Giris

Giintimiizde teknolojik yeniliklere paralel olarak saglik teknolojilerinin hizli bir degisim
stirecine girmesi, yasl niifusun ve kronik hastaliklarin artmasi, hasta ve hasta yakinlarinin artan
beklentileri, saglik bilgilerine hizli erisim talebi ve saglik okur-yazarlig1 diizeyinin ytikselmesi
ile saglik hizmetlerinde giyilebilir saglik teknolojileri kavrami ortaya ¢ikmustir.

Bu calismada saglik sektoriinde 6zellikle son yillarda glindemde olan giyilebilir saglik
teknolojileri kavramina deginmek ve bu teknolojilerin avantajlarini ve risklerini agiklamak
amaclanmustir.

2. Giyilebilir Saghk Teknolojileri Kavram

Giyilebilir saglik teknolojileri, kisinin saglik durumuna iliskin veri toplamaya yonelik
viicut lizerinde taginabilen saat, taki, bileklik, giysi, gozlik, implant gibi elektronik veya
bilgisayar tabanl aletler olarak tanimlanabilir.

Bir iriintin  “giyilebilir teknoloji” olarak adlandirilabilmesi i¢in, {irliniin akilli
sensorlerden gelen bilgileri akilli telefona kablosuz veya bluetooth ile baglanarak aktarmasi
gerekmektedir (izge, 2015). Giyilebilir saglik teknolojileri cihazlarmdan gelen bilgiler
sayesinde kullanicilarin kalp atis hizi, yaktig1 kalori, kan basinci, viicut 1s1s1, kandaki seker
miktari, uyku diizeni, kandaki oksijen miktar1 gibi tiim saglik bilgilerine iliskin veriler
toplanabilmektedir. Bu kapsamda elde edilen veriler saglik durumunu izleme, tan1 koyma ve
tedavi amaciyla kullanilmakta olup, 6zellikle kronik hastalar i¢in 7 glin 24 saat uzaktan takip
ve kayit sayesinde doktorlara erken miidahalede bulunma imkan1 tanimaktadir.

Giyilebilir saglik teknolojileri kapsaminda kullanicinin yasamsal belirtilerini ve diger
gostergelerini izleyen sensdrlerin yaygin olarak benimsenmesi, tedaviyi artirabilecek ve tibbi
maliyetleri azaltabilecek bir veri tabanini toplarken, yasli ve kronik hastalara bakim
saglamaktadir (Pentland, 2004:42). Cesitli yollarla iyilestirme potansiyeline sahip giyilebilir
saglik teknolojilerinin yaratict kullanimi (Kumar vd., 2013:228) yiiksek kalitede saglik bakimi
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saglayarak saglik hizmetlerinin maliyetini azaltma ve bakim hizmetlerine kolay erisim saglama
ve saglik hizmetlerinin odagimi degistirme gibi konularda oldukga basarilidir (Lmberis ve
Dittmar, 2007:29). Ozellikle sensor teknolojisi, iletisim teknolojisi ve verilerin islenmesindeki
gelismeler, bu yeni nesil saglik sistemlerinin gii¢lii oldugu alanlardandir. Ayn1 zamanda, saglik
statlisliniin izlenmesi i¢in ara¢ olarak minimal diizeyde tasarlanan sistemler, insan viicuduna
uygun, esnek ve akilli teknolojilere dayanarak, hastalarin otonomisini ve yasam kalitesini
iyilestirmeye yardimcit olmakta; kullanicilara dogrudan geri bildirim saglayarak,
farkindaliklarin1 gelistirmekte ve potansiyel olarak kendi durumlarmi daha iyi kontrol
edebilmelerini saglamaktadir (Paradiso, 2003:283). Giyilebilir saglik sistemlerine olan ilgi,
oncelikle saglik hizmetlerini hastaneden disar1 ¢ikarma ve hastalar1 uzun bir siire boyunca
izleme ihtiyacindan kaynaklanmaktadir (Lymberis ve Gatzoulis, 2006: 6789).
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Saglik hizmetlerinde giyilebilir teknolojilerin kullanilmasi bir¢ok paydasa c¢esitli
avantajlar saglamaktadir. Kisiler giyilebilir teknolojiler aracilifiyla sagliklariyla ilgili bireysel
Olglimler yaparak kendi yagsam tarzlarini yonetebilir hale gelmistir. Giyilebilir teknolojilerden
gelen geri bildirimler dogrultusunda kisiler olumsuz davraniglarini diizeltmeye yonelebilecek
ve saglikli yasam konusunda motive olacaktir (Aydan S ve Aydan M, 2016: 328). Yalniz
yasayan kisilerin giyilebilir teknoloji kullanimiyla saglik durumunun kontrol altinda olmasi
hastay1 ve hasta yakinlarini psikolojik acidan rahatlatacaktir (Ozgiiner Kilig, 2017: 109).

Giyilebilir teknolojiler ile hastalarin tani-tedavi siirecleri hizlanmis ve hasta verileri
daha verimli igleyebilir duruma gelmistir (Ozkan, 2015). Kurum dis1 teshisleri de kolaylastiran
bu teknolojiler ile yanlis teshis magduriyetlerinin de Onlendigi goriillmektedir. Ayrica acil
durumlarda hastaya zamaninda miidahale imkani1 dogmaktadir. Kisisel boyutta toplanan saglik
verileri kisilerin kendi saglik harcamalarini kontrol etmelerine olanak tanimaktadir. Tiim bu
avantajlardan hareketle giyilebilir teknoloji kullaniminin maliyet kontrolii sagladig1 ve saglik
harcamalarin1 azalttigi goriilmektedir. Giyilebilir teknolojilerden toplumsal boyutta veriler
olusturulabilmektedir. Bdylece kisiler, saglik hizmeti sunuculari, ilag sirketleri ve
arastirmacilar i¢in bilgi saglanmaktadir (Bostanci, 2015; Aydan S ve Aydan M, 2016: 329).

Bu teknolojiler goriiniiste ¢ekici ve zararsiz gibi goriinse de, bunlarin ne zaman, nerede
ve kimin i¢in etkili oldugunu arastirmak i¢in ¢alismalar yapilmasi gerekmektedir (Kumar vd.,
2013: 228). Saglik hizmetlerinde giyilebilir teknolojilerin kullanilmasi beraberinde bazi
endiseleri de getirmistir. Ornegin; kisiler toplanan verilerin iigiincii kisilerle paylasabilecegi,
ozel bilgilerin gizliliginin korunamayacagi konularinda endise etmektedirler. Baz1 kullanicilar
ise bu teknolojilerin viicutta siirekli olarak tasinmasmin saglik agisindan zararli oldugu
diisiincesine sahiptir (Oz, 2016). Giyilebilir teknolojiler insanlarda gereksiz kaygilara ve
miidahalelere yol agan saglik sorunlariin asir1 teshisine de neden olabilir (Geib, 2018). Baz1
kullanicilar ise giyilebilir teknolojileri kullanmak istemekte, fakat fiyatlarinin kendi biit¢esine
oranla fazla olmasi nedeniyle kullanamamaktadir. Bu noktada bazi giyilebilir teknolojilerin geri
o0deme kapsaminda olmasi gerektigi diisiincesi mevcuttur. Kullanicilar tarafindan giyilebilir
teknolojilerin siirekli kullanimin1 saglama noktasinda sorunlar bulunmaktadir, ¢iinkii bazi
kullanicilar giyilebilir teknolojiyi ilk aldigi zamanda kullanmakta ve zamanla modasinin
gecmesiyle onun kullanimimi devam ettirmemektedir. Farkli giyilebilir teknolojiler farkli
sistemlerle veri saglamaktadir. Bu verileri bir araya getirmek amaciyla hareket edildiginde
verilerin entegrasyonu agisindan sorun yasanabilecegi ongdriilmektedir (Bostanci, 2015).

3. Sonuc¢

Innovation and Global Issues Congress I1I | Congress Publications 119


https://futurism.com/over-diagnosis-health-technology/

(L‘ )

Bilgi ve iletisim teknolojilerinde yasanan hizli degisimler her alanda oldugu gibi saglik
alaninda da birtakim yenilikler getirmistir. Internet agmnin yayginlasmasi ve cihazlarin
dijitallesmesi sonucu giinliik hayatta kullanilan gozliik, saat, bileklik, taki gibi bir¢ok iiriiniin
saglik hizmetlerine entegrasyonu séz konusu olmustur. Bunun sonucunda “giyilebilir saglik
teknolojileri” kavrami glindeme gelmistir.
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Yapilan arastirmalar kullanici ilgisinin artmasiyla giyilebilir saglik teknolojilerinin
saglik sektoriinde ©nemli bir yere sahip oldugunu gostermektedir. Giyilebilir saglik
teknolojileri kapsaminda birgok yeni tiriin gelistirilmeye devam etmektedir. Genel olarak
degerlendirildiginde giyilebilir saglik teknolojileri giinliik hayatta 6zellikle engelliler, yaslilar
ve kronik hastaligi bulunanlar i¢in biiylik kolayliklar saglarken, ayni zamanda saglik
sorunlarina da etkili ¢oziimler sunmaktadir. Bu teknolojilerin hizmet kullanicilar1 ve saglik
sistemi agisindan entegrasyonunda baslangigta birtakim sikintilarla karsilasilabilme ihtimali
s0z konusu olsa da, giyilebilir saglik teknolojilerinin kullanimi ile saglik sunuculari agisindan
hizmet sunum maliyetlerinde azalma, kaliteli ve etkili hizmet sunma, saglik bakim hizmetlerine
kolay erigsim saglama ve hizmet alicilarin kendi sagliklarini kendilerinin kontrol edebilmesine
olanak saglama gibi birtakim yararlar elde edilecegi diisiiniilmektedir.

Anahtar Kelimeler: Giyilebilir teknolojiler, saglik hizmetleri, saglik teknolojileri
JEL Kodlar1: 110, O30

Kaynakc¢a

Aydan, S., Aydan, M. (2016). “Saglik Hizmetlerinde Bireysel Ol¢iim ve Giyilebilir
Teknoloji: Olas1 Katkilar1, Giincel Durum ve Oneriler”, Hacettepe Saglik Idaresi Dergisi, 2016:
19(3): 325-342.

Bostanct, E. (2015). “Medikal Alanda Kullanilan Giyilebilir Teknolojiler: Uygulamalar,
Karsilasilan Sorunlar ve Coziim Onerileri”.

Geib, C. (2018). https://futurism.com/over-diagnosis-health-technology/, (14.04.2018).

Izge (2015), “Giyilebilir Teknoloji Nedir?”, http:// www.giyilebilirteknolojim.
com/giyilebilir-teknoloji-nedir/, (20.04. 2018).

Kumar, A., Nilsen, W.J., Abernethy, A., Atienza, A., Patrick, K., Pavel, M., Riley W.T.,
Shar, A., Spring, B., Spruijt-Metz, D., Hedeker, D., Honavar, V., Kravitz, R., Lefebvre, R.C.,
Mohr, D.C., Murpy, S.A., Quinn, C., Shusterman, V.,Swendeman, D. (2013). “Mobile Health
Technology Evaluation”, American Journal of Preventive Medicine, 45(2): 228-236.

Lmberis, A., Dittmar, A. (2007). “Advanced Wearable Health Systems and Applications
- Research and Development Efforts in the European Union”, Browse Journals & Magazines,
26(3): 29-33.

Lymberis, A., Gatzoulis, L. (2006). “Wearable health systems: From smart technologies
to real applications”, Engineering in Medicine and Biology Society, 2006. EMBS '06. 28th
Annual International Conference of the IEEE, 30 Aug.-3 Sept. 2006, New York.

Oz, E. (2016). Hekimler ve Hastalar Giyilebilir Saglik Teknolojilerine Nasil Bakiyor?,
http://doktorlarsitesi.net/2016/03/06/hekimler-ve-hastalar-giyilebilir-saglik-teknolojilerine-
nasil-bakiyor/, (14.04.2018).

Ozgiiner Kilig, H. (2017). “Giyilebilir Teknoloji Uriinleri Pazar1 ve Kullanim Alanlar1”,
Aksaray Universitesi Iktisadi ve Idari Bilimler Fakiiltesi Dergisi, 9(4): 99-11.

Innovation and Global Issues Congress I1I | Congress Publications 120


https://ieeexplore.ieee.org/browse/periodicals/title/
https://ieeexplore.ieee.org/xpl/mostRecentIssue.jsp?punumber=4028925
https://ieeexplore.ieee.org/xpl/mostRecentIssue.jsp?punumber=4028925

( }
©

Ozkan, S. (2015). Bilisim ve Saghk Giyilebilir Teknolojilerde Somutlasiyor,
http://www.bthaber.com/saglikta-bilisim/bilisim-ve-saglik-giyilebilir-teknolojilerde-
somutlasiyor/1/14991, (14.04.2018).

Paradiso, R. (2003). “Wearable health care system for vital signs monitoring”,
Information Technology Applications in Biomedicine, 2003. 4th International IEEE EMBS
Special Topic Conference on, 24-26 April 2003, Birmingham.

Pentland, A. (2004). “Healthwear: medical technology becomes wearable”, Computer,
37(5): 42-49.

April 26-29, 2018 Patara Extended Abstracts Book

Innovation and Global Issues Congress I1I | Congress Publications 121


http://www.bthaber.com/saglikta-bilisim/bilisim-ve-saglik-giyilebilir-teknolojilerde-somutlasiyor/1/14991
http://www.bthaber.com/saglikta-bilisim/bilisim-ve-saglik-giyilebilir-teknolojilerde-somutlasiyor/1/14991
https://ieeexplore.ieee.org/xpl/mostRecentIssue.jsp?punumber=8661
https://ieeexplore.ieee.org/xpl/mostRecentIssue.jsp?punumber=8661

April 26-29, 2018 Patara Extended Abstracts Book

A Semiotic Analysis on TV Ads with the ‘Milky Snacks’ Emphasis as Part of
Consumerist Culture and Healthy Nutrition Trend

Giilten ADALI AYDIN?, Pelin UGUMU AKTAS?, Siikrii AYDIN®

Expanded Summary

The linchpin of capitalist social system is consumption which is learnt and internalised
as from childhood and determines daily practices of individuals. Consumerist society can be
defined as a society in which individuals are trained and learn to consume (Baudrillard, 2013:
87). Individuals are encouraged to incorporate goods and experiences into a social lifestyle
(Featherstone, 2010: 200). The content and scope of this lifestyle changes over time and is
imposed on masses as an important part of social cohesion. In paralel with rising interest in
healthism as a lifestyle, the healthy nutrition trend exercises influence over more and more
people from all walks of society and emerges as a new field of consumption. Children also
constitute an important part of this process as consumers. The reason why health has risen to
prominence is its potential in maximization of capitalists’ profits in relation to consumerist
culture. Thus, health and health-related goods have become new consumer goods (Giir, 2010:
301).

For children only subsequent to their parents television is widely accepted as the
medium with greatest socialization effect in providing them with information an develop
attitudes in early stages of their life course (Giiler, 1989: 166). The fact that rate of attractiveness
is high due to its audio-visual characteristics and easy-to-understand nature of television played
an important role in becoming the most effective advertising medium (Tayfur, 2006: 103).
Television is an effective medium that influences and changes habits and preferences of
consumption of children and their families (Kirdar 2007: 612). Many studies suggest that
preschool children equate television with advertisements. In this regard, selection of television
advertisements for this research becomes rather meaningful. According to Akan (1995), most
of the child-oriented advertisements are for food items. Studies suggest that 8 years old or
younger children mostly love these advertisements. Donkin et al. reported such conclusions
which confirm television advertising’s impact on children’s food preferences (1992: 73). In this
context, sampling of food advertisements from television advertising programming is such as
to support previous studies. The purpose of the study is to explore the way healthy nutrition
trend appears in television advertisements, which continue to be the most effective medium for
children at the present time.

! Res. Asst. Akdeniz University, Faculty of Communication, gultenadali@akdeniz.edu.tr
2 Res. Asst. Akdeniz University, Faculty of Communication, pelinugumu@akdeniz.edu.tr
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The study employs semiotic analysis which is one of the fundamental methods to
analyze advertisements that are considered a part of marketing communications and have much
greater implications over social life. Two television advertisesments® produced with the
emphasis on healthy snack for children have been selected through purposive sampling method
and subjected to semiotics analysis (Rifat, 1992) with regard to produced meanings, messages
and formal characteristics. Determining criteria for the selection of advertisements in the
research were high brand awareness and appeal of products to a wide range of consumers. The
study is aimed to reveal how consumerist culture and healthism trend is utilized in
advertisements for child-oriented goods through analysis of linguistic and semiotic elements of
advertisement texts. Due to the fact that main emphasis of the study is on the texts of
advertisements, individual dimension —influence level of children and their parents- is excluded
from the scope of the research.

While child-oriented advertisements are required not to be deceptive, misleading and
promotive of consumption due to impressibility of children; the results of the study reveal that
two TV ads analyzed are far from these requisites. Thorough examination of adveretisements
reveal that the fact that perception of snacks has changed is emphasized with words “Times
have changed”; ‘milky snacks’is presented as a new trend instead of junk foods. On one hand
junk foods are claimed to be unhealthy, on the other milky snacks are asserted as healthy food
and positioned as subtitutes for junk food. The so-called healthy snack product is presented as
a saviour for parents who are helpless in the face of their children’s desire for junk food.
Whereas ‘milky’ naming of products culminates in the trust of families, cartoon characters used
in packaging are in evidence as elements of attraction for children.

A key finding is that children are encouraged to consumption of packaged foods through
advertisements. Packaged foods are brought to the forefront instead of natural snacks such as
nuts, dried fruits and a trend is made out of this change in food consumption. This trend creates
moodiness in children who are unable to consume products they seen on elevision
advertisements. Considering that it is easier for the advertisers to affect especially young
children young children in particular due to children’s relative impressibility; it should not be
ignored that shifting the food choices and habits of children to packaged and unhealthy foods
by means of using animated characters and toy giveaways and promotional messages in
advertisement texts may bear negative consequences.

Keywords: Consumption, Health, Children, Television, Advertising
JEL Codes: M30, M31, M37

Tiiketim Kiiltiirii ve Saghkh Yasam Trendi Cercevesinde ‘Siitlii Atistirmahk’ VVurgulu
Televizyon Reklamlarina Dair Gostergebilimsel Bir inceleme

Genis Ozet

Kapitalist toplum bi¢iminin temel tas tiikketimdir. Bireylerin giinliik yasam pratiklerini
belirleyen tiiketim, ¢ocukluktan itibaren 6grenilir ve i¢sellestirilir. Tiiketim toplumu, tiikketimin

! This study utilizes semiotic approach to analyse two ads with “Milky Snack” theme by the Danone brand.
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ogrenilmesi toplumudur (Baudrillard, 2013: 87). Tiiketim kiiltiiriiyle bireyler mal ve
deneyimleri toplumsal bir yasam tarzindan birlestirmek i¢in tesvik edilirler (Featherstone,
2010: 200). Bu yasam tarzinin kapsami, her donem degismekte ve toplumsal uyumun 6nemli
bir pargasi olarak dayatilmaktadir. Giiniimiizde saglik ilginliginin ve buna bagli olarak da
saglikli beslenme trendinin her gecen giin toplumun daha fazla kesimini etkisi altina aldig1 ve
yeni bir tiiketim alani agtig1 goriilmekte; ¢ocuklar da bu etkiden uzak kalamamaktadir. Saglik
konusunun bu kadar 6n plana ¢ikmasinin nedeni, tiiketim kiiltiiriine bagli olarak, kapitalizmin
karim yiikseltme potansiyelidir. Boylece saglik ve saglikla ilgili {iriinler, yeni tiiketim araglari
arasina girmistir (Giir, 2010: 301).
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Televizyon insanlarin toplumsallasmasina katkida bulunan, ¢ocuklara kiiciik yasta bilgi
veren ve tutum olusturmasinda etkide bulunan anne babadan sonra en etkili arag olarak kabul
edilmektedir (Giiler, 1989: 166). Gorsel ve isitsel 6zelliklerinden dolay1 cekicilik oraninin
yiiksek olmasi ve kolay anlasilabilir yapisi televizyonun etkin reklam medyasi haline
gelmesinde oldukga biiyiik rol oynamustir (Tayfur, 2006: 103). Televizyon ¢ocuklarin ve elbette
ailelerinin tliketim tercihlerini, aligkanliklarini 6nemli 6l¢iide etkilemekte ve degistirmekte
etkili bir aragtir (Kirdar 2007: 612). Yapilan arastirmalarda okul dncesi ¢ocuk yas grubu i¢in
reklam ve televizyon kavramlarinin 6zdeslestirildigi saptanmistir. Bu baglamda arastirmada
ozellikle televizyon reklam metinlerinin se¢ilmesi de daha anlamli hale gelmektedir. Akan’a
(1995) gore, cocuklara yonelik hazirlanan reklamlarin ¢ogu gida maddelerine aittir.
Arastirmalar 6zellikle 8 yas ve altindaki ¢cocuklarin en ¢ok bu reklamlari sevdiklerini ortaya
koymaktadir. Televizyon reklamlariin ¢ocuklarin yiyecek tercihlerini etkiledigi gibi benzer bir
sonuca Donkin ve arkadaslar1 da aragtirmalar1 sonucunda ulagmistir (1992: 73). Bu baglamda
arastirmada televizyon reklam metinlerinin 6zellikle gida 6rnekleminde se¢ilmesi de daha 6nce
yapilan ¢aligmalar1 destekler niteliktedir. Bu aragtirmanin amaci, saglikli beslenme trendinin,
cocuklar icin en etkili mecra olmayi giinlimiizde de siirdiiren televizyonda yayinlanan
reklamlarda kendine nasil yer buldugunu ortaya koymaktir.

Biiytik oranda pazarlama iletisiminin bir parcasi olarak kabul edilen ve toplumsal yagam
iizerindeki ¢ok daha biiylik anlamlart bulunan reklam metninin ¢dziimlenmesinde temel
yontemlerden biri olan gostergebilim kullanilmistir. Cocuklara yonelik saglikli atistirmalik
vurgusu tasiyan ve amagh orneklem yontemi ile secilen iki televizyon reklami® iirettigi
anlamlar, verdigi mesajlar ve bicimsel dzellikler agisindan gostergebilimsel analiz (Rifat, 1992)
yontemiyle degerlendirilmistir. Arastirmada kullanilan reklamlarin se¢iminde c¢ocuklar
tarafindan marka bilinirliginin yiliksek olmasi ve genis bir tiiketici kitlesine seslenmesi
belirleyici kriterler olmustur. Calismada ¢ocuklara yonelik saglikli atistirmalik vurgusu tasiyan
reklamlarda kullanilan dilsel ve gdstergesel unsurlar analize tabi tutularak tiiketim kiiltiirii ve
saglikli olma trendinin ¢ocuklara yonelik {iretilen iirlinlerde nasil kullanildig1 ortaya konulmaya
calisilmistir. Calismanin ana inceleme konusu reklam metinleri oldugundan tiiketici boyutu —
cocuklar ve ebeveynlerin etkilenme diizeyleri- aragtirmanin kapsami disinda tutulmustur.

Reklamlarin 6zellikle kiiciik yastaki ¢ocuklari etkilemesi nedeniyle reklamlarin aldatic
ve yaniltict olmamasi, tiikketime 6zendirici mesajlara yer verilmemesi gerekirken arastirma
sonucunda incelenen reklamlarin bu o6zelliklerden uzak oldugu bulgulanmistir. Reklam
metinleri incelendiginde her iki reklam filminde de atistirmalik algisinin degistigi, “devir
degisti artik” sozleriyle vurgulanmakta, “abur cubur” yerine “siitlii atistirmalik” yeni bir trend
olarak sunulmaktadir. Abur cubur iirlinlerin sagliksiz oldugu varsayimina yer verilirken siitlii

! Calismada ‘Danone’ markasina ait “Siitlii Atistirmalik” temali iki reklam filmi incelenmistir.
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atistirmaliklarin saglikli oldugu iddias1 6ne siiriilmekte; bu haliyle saglikli bir ikame {iriin olarak
konumlandirilmaktadir. Reklamlarda ¢ocuklarin abur cubur istegi karsisinda caresiz kalan
ebeveynler igin iiriin bir kurtarici gibi sunulmaktadir. Uriinlerin siitlii atistirmalik olarak
adlandirilmasi ailelerin giiven duymasina sebep olurken; ambalajlarda kullanilan animasyon
karakterler de ¢ocuklar i¢in bir ¢ekicilik unsuru olarak goze ¢arpmaktadir.
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Reklam metinlerinde ¢ocuklarin ambalajli gidalarin tiiketimine 6zendirildigi tespit
edilmigtir. Giinliikk yasamdaki dogal atigtirmaliklarin —meyve, kuruyemis vs.- Yerine
paketlenmis gidalar koyulmakta, bu durum bir trend haline getirilmektedir. Reklamlarda
gorerek 6zendigi iirlinlere sahip olamayan ¢ocuklar trend disinda kaldiklarini diisiinerek mutsuz
olmaktadirlar. Reklamlarin 6zellikle kii¢iik yastaki ¢ocuklar1 etkilemesinin daha kolay oldugu
g0z Oniine alindiginda; animasyon karakterlerinin yer aldigi ¢ekici ambalajlarla ve reklam
metinlerinde kullanilan 6zendirici mesajlarla ¢ocuklarin beslenme aligkanliklarinin dogal
iiriinlerden paketli gidalara yonlendirilmesinin dogurabilecegi olumsuz sonuglar géz ardi
edilmemelidir.

Anahtar Kelimeler: Tiketim, Saglik, Cocuk, Televizyon, Reklam.
JEL Kodlari: M30, M31, M3

Kaynakc¢a

Akan, P. (1995). Reklamcmin Toplumsal Sorumlulugu. Pazarlama Diinyasi. Mayis-
Haziran, Y1l:9, Say1: 51.

Baudrillard, J. (2013). Tiiketim Toplumu. (Cev. Hazal Delicayli ve Ferda Keskin).
Istanbul: Ayrint1 Yaynlari.

Bocock, R. (2009). Tiiketim. (Cev. Iren Kutluk). Ankara: Dost Kitabevi Yayinlar.

Donkin AJ.M., C.H. Tilston; R.J. ve Neale; K Gregson. (1992). Children's Food
Preferences: Television Advertising vs Nutritional Advice. British Food Journal, Volume: 94,
Number: 9, 6-9.

Featherstone, M. (2010). Body, Image and Affect in Consumer Culture. Body & Society,
Volume 16(1), 193-221.

Giir, E. G. (2010). Dezenformasyona Ugratilan Bir Sosyal Hak Olarak Saglik. Sosyal
Haklar Ulusal Sempozyumu II Bildiriler Kitabi (S. 299-315). Istanbul: Petrol-is Yayin1.

Giiler, D. (1989), Cocuk, Televizyon ve Cizgi Film. Kurgu Acik Ogretim Fakiiltesi,
Iletisim Bilimleri Dergisi, Say1:5, 163-167.

Kirdar, Y. (2007) Satin Alma Davraniginda Yeni Tiiketiciler Cocuklar ve Tetikleyicileri
Reklamlar, 4. Uluslararas: Cocuk ve Iletisim Kongresi, Istanbul, 607-621.

Rifat, M. (1992). Géstergebilimin ABC'’si. Istanbul: Simavi Yayinlari.

Tayfur, G. (2006). Reklamcilik. Ankara: Nobel Yaym Dagitim.

Innovation and Global Issues Congress I1I | Congress Publications 125



(é )
&

April 26-29, 2018 Patara Extended Abstracts Book

Hilye-i Serif Tasariminda Deri-benzeri Malzeme Kullanimu

Fatos Neslihan ARGUN, Meruyert KAYGUSUZ

1. Giris

Diinya sanat tarihinde Tiirklerin milli simgesi haline gelen tezyini sanatlar, asirlar
boyunca atalarimizin duygu, diislince, inang ve zevklerini, uyumlu ¢izgilerle motifler ve
desenler ¢izerek, sonrasinda altin 151ltis1 ve milli renklerle yasadigi yer ve kullandiklar esyalari
stisleyerek ifade ettigi sanat dalidir (Birol, 2014, s.30).

Tezyini sanatlarin arasinda 300 yillik bir ge¢mise sahip olan ve yazilarin estetik olarak
gelisimini gosteren hat sanatinin uygulandigir ve "slis, ziynet" sdzciikk anlaminin yani sira
"hilkat, stiret, sifat" manasini tagiyan hilye (Derman, 2018, s.1), Hz. Peygamber'in (SAV) kutsal
hatirasini yasatma ve O'nun Ornek kisiligini sonraki nesillere aktarma konusunda énemli bir
yere sahiptir.

Diinyanin en koklii uygarliklarindan biri olan Tiirkler'in son derece zengin kiiltiir
birikimi Islamiyet ile bulustuktan sonra hayatlarinin bir¢ok alaninda oldugu gibi sanat1 ve
edebiyatina da renklilik, cesitlilik ve yenilik beraberinde getirilmistir. Edebi bir tiir olarak
edebiyat tarihinde yerini alan hilye de, bu yeniliklerden biri olarak Hz. Peygamber'e (SAV)
duyulan sevgi ve saygiyi, 6zlem ve sefaati dile getiren baslica tiirlerden biri olmustur (Yildirim,
2014, s.1; Beklen ve Sener, 2017, s.1).

2. Hilye-i Serif

Hilye kompozisyonu, Hz. Peygamberi (SAV) tarif ve tasvir eden giizel yazilarin tezhip
edilerek belli bir diizene gore levha haline getirilmis seklidir, ki bunlar; Hiley-i Serif, Hilye-1
Saadet ve Hilye-i Nebevi diye adlandiriimaktadir (Ozkegeci, 1992, s. 35).

Rivayetlere gore, Hz. Peygamber'in hastalig1 sirasinda kiz1 Hz. Fatima'nin bir daha onu
gbéremeyecegi endisesini dile getirmesi {izerine damad1 Hz. Ali'ye "Hilyemi yaz; benden sonra
onu goren, beni gérmiis gibi olur. Beni gdéren insan bana muhabbetle baglanirsa Allah ona
cehennemi haram kilar; o kisi kabir azabindan emin olur, mahser giinii ¢iplak olarak
hasredilmez" demistir.

Onceleri gogiis ceplerinde bir hiirmet nisanesi olarak tasman ve giindelik el yazis1 veya
nesih hatt1 ile yazilan bu metinler, Osmanli doneminde asil ihtisamli 6rnekleri ile levhalar
tizerine tagimustir. Giinlimiizde, hilye denilince akla gelen levha formunun ilk olarak hiisn-i
hattin 6nde gelen isimlerinden Hattat Hafiz Osman tarafindan XVII. ylizyilda ortaya konuldugu
kabul edilmektedir (Derman, 1998; s.18).

Hafiz Osman tarafindan gelistirilen klasik hilye formunda su boliimler yer almaktadir
(Giindiiz, 2006, s.5):
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Basmakam; "Besmele" veya "euzl besmele" bazen de besmelenin i¢inde gectigi Nemi
Stresi'nin 30. ayeti yazilir.
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Gobek; Hilye metninin bagladigi ve biiyiik bir boliimiiniin yer aldig1 kisimdir. Genelde
dairesel olmakla birlikte farkli formlarda kullanildig: da goriilmiistiir.

Hilal; Gobek kismi daire formunda diizenlendiginde ucglart yukari bakacak sekilde
gbbegi c¢evreleyen boliimdiir. Hilyenin gobek kisminda hilalin disinda kalan ve kareye
tamamlanan alanin dort kosesine "Hulefa-yi Rasidin" (Dort Halife) isimleri yerlestirilir.

Hz. Ebubekir, Hz. Omer, Hz. Osman, Hz. Ali Hilyenin gdbek kisminda kimi zaman
"Asere-1 Miibessere" (Cennet ile miijdelenmis on sahabe) adlarinin, "Esma-1 Hiisna'nin" veya
"Ashab-1 Kehf" ve tiim peygamberlerin adlarinin yer aldigi hilyeler de goriilmiistiir.

Ayet; Bu bolimde Hz. Muhammed ile ilgili bir ayet yazilir. En yaygmn olan Enbiye
Stiresi'nin 107. ayetidir: {nelalldaa ) V) AULL S L5 "Ve ma erselnake illa rahmeten lil-alemin" (Ey
Muhammed! Biz seni ancak alemlere rahmet olsun diye gonderdik) (www.diyanet.gov.tr).

Etek; Hilye metinin devami ve duanin bulundugu bélimdiir.

Koltuklar; Kenarlardaki dikdortgen seklinde olusturulmus boliimlerdir ve genellikle
tezhiblenir.

I¢ Pervaz ve Dis Pervaz; Sozinii ettigimiz boliimleri gevreleyen kisimdir (Giindiiz,
2006, s.5).

Hilyenin bulundugu yere, huzur, bereket ve saadet getirecegine, ve o yeri hastalik ve
tehlikelerden, felaket ve yangmlardan koruyacagma inanilmustir. Ulkemizde basta Topkapi
Saray1 Miizesi, Tiirk-Islam Eserleri Miizesi, istanbul Vakiflar Hat Sanat1 Miizesi olmak {izere
baz1 miize ve iiniversite kiitiiphanelerinde, cami ve mescitlerde hilye 6rneklerine rastlamak
miimkiindiir.

Zaman ile farkli hat ustalariin bu gorkemli yazilari1 ibda kabiliyetine gore ele aldig1 gibi
de hilyeler, ahsap malzemenin yani sira deride uygulanmis, daha sonra kagit imalati
arttirlldigindan dolayr daha biiyiik boyda yazilmaya baslanmis ve saray ile konaklarin bag
odalarinda layik olduklari mevkii almislardir.

Eskiden hilye kompozisyonu, farkli materyallerde uygulanmis olmasina ragmen
aharlanmis kagit listiinde daha cok tercih edilmistir. Fakat gliniimiizde teknolojinin gelismesi
ile matbaalarda dijital baski seklinde bile bu kompozisyonlarin yapildig1 goriilmektedir. Son
zamanlarda daha ¢ok siirdiiriilebilir tekstil malzemesi olarak on plana ¢ikan ve daha sonra
dekoratif veya siis esyalari iiretiminde kullanilmaya baglayan bakteri ve mayalarin tirettigi deri
benzeri malzeme {ilkemizde heniiz bilinmemekle birlikte hilye tasariminda hig
kullanilmamustir.

Calismamizda deri benzeri malzemenin tiretimi ¢ay soliisyonu igeren belirli kaplarda
bakteri ve mayalar tarafindan gergeklestirilmistir (Faidi, 2017, s. 17). Elde edilen malzeme,
goriiniimii ve esnekligi, kullanim kolaylig1 ve siirdiirebilirligi, lizerine yazi yazilabilmesi gibi
ozelliklerinden dolay: hilye tasarimi i¢in uygun bulunmustur. Daire ve dikddrtgen seklinde
iiretilen deri benzeri malzemenin {lizerine miirekkep ile gilizel yazilar hat sanat1 ile yazilmis ve
klasik hilye formunda ham kege iizerine yerlestirilerek igneli kege teknigi ile birlestirilmistir.
Kullanilan materyallerin dogal olmas1 ve birlestirilmesinde yapistirict kullanilmamasina dikkat
edilmistir.
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Bu calismada, Hilye-i Serif farkli bir materyal olarak bakteri ve mayalar tarafindan
iiretilen deri benzeri malzeme ile ham kege tizerinde tasarlanmistir. Bu eserde, hat yazilari ile
ist kisminda "Besmele", gobek kisminda dort biiylik halifenin ismi ve etek kisminda Hz.
Peygamber'in (SAV) vasiflarini anlatan yazilar deri benzeri malzeme {iizerine islenmis ve bu
malzeme ham kege tizerine igneli kege teknigi ile birlestirilmistir. Boylece, daha dnce hilye
yapiminda hi¢ kullanilmayan farkli bir malzeme ile tasarladigimiz Hilye-i Serif'in, igerdigi
kutsal bilgilerin yani sira hem 6zgiin tasarim ve estetigi hem de kullanilan materyallerin dogal
ve cevre dostu olmasi, geleneksel kiiltiir ve sanatimizin gelecek nesillere aktarilmasi
bakimindan farkli bir kaynak olacag diistiniilmektedir.

Anahtar Kelimeler: Tezyini sanatlar, Hat sanati1, Deri-benzeri malzeme, Hilye-i Serif
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A Literature Screen for Content Marketing

Ahmet SARITAS!

1. Introduction

Consumers nowadays have their desires and wishes increased with changing
environment conditions and the convenience of developing technology and access to
information has made consumers more equipped. Consumers are trying to obtain the desired
product by investigating the goods and services more suited to their desires and wishes, rather
than accepting the products they offer to them. In this context, businesses need to bring to a
level that will provide consumers with better quality and faster information that will satisfy
their desires and expectations. In fact, the phenomenon that will enable the consumer to pass
on this power is expressed in the literature as content marketing. Keeping existing customers in
their hands who use content marketing as a marketing strategy plays a key role in attracting
potential customers. This study focuses on the concept of content marketing, its objectives, and
the literature search on the advantages of an effective content marketing strategy.

2. Content Marketing

One of the concepts that extends to the beginning of mankind is a necessity. Needs have
led the individual to search in all time frames. First, collecting and hunting followed by the
production of familial products, along with the industrialization movements, the content of the
concept of need has developed. In today's conditions, consumers are paying more attention to
the information and promotion activities of enterprises, as well as the development of produced
goods and services mix. Diversity in the workplaces of the enterprises and increase in
competition have caused the flow of bazaar information became obligatory (Benli &
Karaosmanoglu, 2017: 28). Content marketing involves the inclusion of content in a framework
of intriguing, responsive and sustainable strategies, and the belief that consumers prefer
businesses and loyalty as a result (www.content marketing institute. Com).

Content marketing is not a new concept. But nowadays, it is the foreground as an
approach that can solve advertising / banner blindness in online applications. Beyond classical
advertising practices, it is strongly influenced by the presentation of advertisements containing
advertisements, without customers being overwhelmed by advertisements. In fact, content
marketing has a long history. The "The Furrow" magazine, published for the customers of the
John Deere tractor in 1895, is considered the first in this field. The "Michelin Guide™ published
by a tire manufacturer in 1900 is the second most important example of the area (Kahraman,
2014: 92).

! Doktor Ogretim Uyesi, Mehmet Akif Ersoy Universitesi, Tktisadi ve idari Bilimler Fakiiltesi, Isletme Boliimi,
Uretim Yonetimi ve Pazarlama Anabilim Daly, saritas@mehmetakif.edu.tr
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Today, people's tendencies are towards acquiring emotion and entertainment
experiences. Businesses that are aware of this need to enrich creative storiesPapadopoulos &
amp; Shah, 2013: 122). Kristin C. Harad (Harad, 2013: 18) expressed the marketing of content
and the art of sharing valuable information regularly with the target audience. Jerry Goldstein,
on the other hand, from digital channels to attracting, winning and selling activities towards a
definitive customer base (Goldstein, 2013: 27). Joe Pulizzi, a writer of content marketing and a
"Content Marketing Institute”, defined content marketing as "a marketing-driven process
involving the creation and distribution of the most accurate content to attract and retain the
attention and attention of the clearly defined and understood target audience” Pulizzi,
21.03.2018). Content marketing, if a general definition needs to be given; (Bilge, 2016: 128),
which is directed to direct or indirect sales, to the target group by means of written and / or
visual information about the stories and information about subjects that are not directly related
to the product or product.
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3. Content Marketing Purpose And Priority

The main aim in content marketing is; to a web site or business and to convert it into a
consumer / customer. In this context, the creation of valuable content related to the field is
possible with the training of ready and potential customers (Goldstein, 2013: 28). To be able to
create connections with consumers today is a difficult and long journey in terms of brands
(Papadopoulos & Shah, 2013: 127). Since sharing the existing information of the business with
the target consumers will become a means of trust in the future, they will also earn their loyal
customers (Harad, 2013: 18).

The basis of the content is human. In this context, the most basic aim of content
marketing is to influence people. Even today, brands that succeed in protecting their loyalty can
succeed even after they have an emotional connection with the mass of consumers today, and
they are able to influence and attract them. Content marketing comes in here, if you can value
the customer with the content you are designing, if it can create a positive value for the
consumers, it means that you have reached your goal. The main task of content marketing is to
attract the attention of the consumer with content, to entertain him, to create value for him and
to reveal his needs (http://ergezer.net/).

Content marketing actually tells stories. Businesses need to be told well in order to be
able to get their attention and audience when they reach out to consumers. Sometimes these
good stories told to the consumers will not be enough. It must always be taken into consideration
that these stories should raise the feeling that the target is or perhaps needs to hear. With an
effective content created, it will be easier to reach potential customers as well as existing
customers (Penpece, 2013: 44). In a sense, conversation is between consumers and business.
Connecting people in social life is important for businesses to survive. The fact that the content
is capable of inviting interest in the online environment, developing the relationship and inviting
it to connect makes it a position of ambassador (Handley & Chapman, 2012: 39).

It occurs when the effect of the content is used in a proper manner. Approaching the
right crowd with the right messages is a direct decisive factor for the level of success that
businesses target (Pearlman et al., 2014: 13). The content creation, which is the basic element
of marketing activities, offers the following advantages to the businesses (Handley & Chapman,
2012: 37-38):

Customer attract,
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To inform customers about the products / services they are considering purchasing,
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To overcome the resistance and to handle objections on purchasing issues in the
products / services of the customers,

To establish brand credibility in the sector and increase reputation,
To tell the story for the brand,

Talking to the ear via the social networks,

Establish fan mass,

It triggers a sudden purchase decision.

4. Conclusion

Content marketing, which is developing rapidly today, is becoming an important
discipline. In this context, the business attracts more attention. Companies in line with the
nature of marketing; they want to talk about what they can do with themselves, their products
and their services. Consumers want to know how goods and services will provide benefits for
them. In this respect, those who set out to create content from businesses, the center of their
marketing activities, are also able to empathize with their customers. Thus; it is possible to
perceive the thoughts, feelings and needs of the minds (Handley & Chapman, 2012: 26). For
these reasons, it is important to define the creative ideas of the brands by offering rich and
balanced contents.

Keywords: Content, Content Marketing, Digital Marketing.
JEL Codes: M10, M12, M16

Icerik Pazarlamasina Yonelik Bir Literatiir Taramasi

1. Giris

Tiiketicilerin, gliniimiizde arzu ve isteklerinin degisen ¢evre kosullar ile birlikte artmasi
ve gelisen teknoloji ile bilgiye ulasma yolunun kolaylig: tiiketicileri daha donanimli hale
getirmistir. Tiiketiciler islemelerin kendilerine sunduklari iiriinleri kabullenmek yerine kendi
arzu ve isteklerine uygun olan mal ve hizmetleri daha ayrintili bir sekilde arastirarak istedikleri
iriinii elde etmeye ¢alismaktadir. Bu baglamda, isletmelerin tiiketicilerin arzu ve beklentilerini
tatmin edecek daha kaliteli ve hizli enformasyon saglayacak seviyeye getirmesi gerekmektedir.
Ureticiden ¢ok tiiketiciye bu giiciin gegmesini saglayacak olgu literatiirde icerik pazarlamasi
olarak ifade edilmektedir. igerik pazarlamasini bir pazarlama stratejisi olarak kullanan mevcut
miisterilerini ellerinde tutmak potansiyel miisteri kazanmada anahtar rol iistlenmektedir. Bu
calisma da icerik pazarlamasi kavrami, amaglar1 ve etkin bir igerik pazarlamasi stratejinin
avantajlari ile ilgili literatiir taramasi iizerinde durulmustur.
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Insanligin baslangicina kadar uzanan kavramlardan birisi de ihtiyactir. ihtiyaglar bireyi
biitiin zaman dilimlerinde arayisa ydneltmistir. Ilk &nce toplayicilik ve avcilik, sonrasinda ise
ailesel tiretim devaminda sanayilesme hareketleri ile birlikte ihtiya¢ kavraminin igerigi artarak
gelismistir. Giiniimiiz kosullarinda ise tiiketiciler, liretilen mal ve hizmet karmasinin gelismesi
ile beraber, isletmelerin sunduklar1 bilgilendirme ve tanitim ¢alismalarina daha fazla 6nem
vermektedir. Isletmelerin calisma alanlaridaki gesitlilik, rekabet artis1 gibi sebepler de pazara
bilgi akisinin zorunlu hale gelmesine neden olmustur (Benli & Karaosmanoglu, 2017: 28).
Icerik pazarlamasinin ozii isletmelerin merak uyandiran, ihtiyaclara cevap veren ve
stirdiiriilebilir bir strateji ¢ercevesinde icerikler sunmasi ve bunun sonucunda tiiketicilerden
isletmelerini tercih etme ve sadakat beklemesi inancin1 kapsamaktadir (www.content marketing
institute.com).

Icerik pazarlamas1 yeni bir kavram degildir. Fakat giiniimiizde online uygulamalarda
reklam/banner korliiglinii ¢ozebilecek bir yaklasim olarak 6n plana ¢ikmaktadir. Miisterilerin
reklamlar arasinda bogulmadan, klasik reklam uygulamalarinin Gtesinde, ilgilerini igeren
reklamlarin sunulmasi giiglii bir etki olusturmaktadir. Gergekte igerik pazarlamasinin uzun
sayilabilecek bir gecmisi vardir. 1895 yilinda John Deere marka traktoriin miisterileri igin
yayinlanan “The Furrow” dergisi bu alanda ilk olarak kabul edilir. 1900 yilinda bir oto lastik
iiretici firmasinin yayinladigi “Michelin Rehberi” ise alanin ikinci 6nemli 6rnegidir (Kahraman,
2014: 92).

Gliniimiizde insanlarin  yonelimleri, duygu ve eglence deneyimleri edinmek
dogrultusundadir. Bu durumun farkinda olan isletmeler igeriklerini yaratici hikayelerle de
zenginlestirmelidirler (Papadopoulos & Shah, 2013: 122). Kristin C. Harad igerik
pazarlamasini, degerli bilgilerin diizenli bir sekilde hedef kitle ile paylasim1 sanatin1 kapsayan
bilim sekline ifade etmistir (Harad, 2013: 18). Jerry Goldstein ise taniminda, alana iliskin
olusturulan degerli igeriklerin; dijital kanallardan, kesinlesmis miisteri kitlesine yonelik ilgi
cekme, kazanma ve satislar gerceklestirme etkinlikleri ile pazarlanmasidir (Goldstein,2013:
27). Igerik pazarlamasi kapsamindaki kitaplarin yazari ve “Content Marketing Institute”
kurulusunu gerceklestiren Joe Pulizzi ise igerik pazarlamasini, “net olarak tanimlanan ve
anlasilan hedef kitlenin dikkatlerini ¢ekerek, harekete gegirip, onlar: kazanmak amaciyla en
dogru igerigin olusturulup dagitimimin yapilmasini igeren pazarlama icerikli stirectir” seklinde
tanimlamustir (Pulizzi, 21.03.2018). Genel bir tanim verilmesi gerekirse igerik pazarlamasi;
dogrudan veya dolayl satisa yonelik, iiriine ya da iirinle dogrudan ilgili olmayan konulara ait
hikaye ve bilgilendirmelerin, yazili ve/veya gorsel olarak hedef kitleye ulastirilmasi olarak
tanimlanabilir (Bilge, 2016:128).

3. I¢erik Pazarlamasi Ama¢ Ve Onemi

Icerik pazarlamasinda temel amag; ziyaretgilerin web sitesine veya isletmeye cekilmesi
ve tliketici/miisteri olarak dontistliriilmesidir. Bu baglamda alana iliskin degerli iceriklerin
yaratilmasi, hazirda olan ve potansiyel niteligindeki miisterilerin egitilmesi ile miimkiin
goriilmektedir (Goldstein, 2013: 28). Giinlimiizde tiiketiciler ile baglantilar olusturabilmek,
markalar agisindan zor ve uzun bir yolculuk niteligindedir (Papadopoulos & Shah, 2013: 127).
Isletmelerin mevcut bilgilerinin hedef tiiketiciler ile paylasiimasi arada giiveni
olusturacagindan, sadik miisterileri de isletmeye kazandiracaktir (Harad, 2013: 18).
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Icerigin temelini insan olusturur. Bu baglamda igerik pazarlamasinin en temel amaci
insan1 etkilemektir. Bugiin tiiketici kitlesi ile duygusal bir bag kurabilen, onlar etkileyebilen ve
satin almaya sevk ettikten sonra bile onlarin sadakatini korumay: basaran markalar basarili
olabilmektedir. Icerik pazarlamasi burada devreye girmektedir, kurguladiginiz igerikle
miisteriye deger verebiliyorsa, tiiketiciler i¢in pozitif deger yaratabiliyorsa amaciniza
ulasmissiniz anlamina gelir. Igerik pazarlamasinin temel gorevi olusturdugu igerikle tiiketicinin
dikkatini ¢ekmek, onu eglendirmek, onun i¢in bir deger yaratarak, ihtiyaclarini ortaya
cikarmaktir (http://ergezer.net/).
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Icerik pazarlamasi, aslinda hikayeler anlatir. Isletmelerin, tiiketicilerine ulasabilmeleri
onlarin dikkatini c¢ekebilmeleri ve dinleyici olmalarini saglayabilmek i¢in hikayelerin iyi
anlatilmasi gerekir. Kimi zaman tiiketicilere anlatilan bu iyi hikayeler yeterli gelmeyecektir. Bu
hikayelerin, hedef kitlenin duymak istedigi hatta belki de buna ihtiyaci oldugu hissini
uyandirmast gerektigi her zaman gbéz Oniinde bulundurulmasi gerekir. Yaratilan etkili bir
icerikle mevcut miisterilere degil ayn1 zamanda potansiyel miisterilere de daha kolay
ulasilabilecektir (Penpece, 2013: 44). Igerikte bir anlamda tiiketicilerle isletme arasinda sohbet
s0z konusudur. Sosyal hayatta insanlarla baglanti kurabilmek, isletmelerin ayakta kalabilmesi
icin dnemlidir. Icerigin ¢evrimici ortamda ilgi uyandirma, iliskinin gelistirilmesi ve baglanti
kurmak i¢in davet edebilme yeteneginde olmasi, onu bir anlamda elgi pozisyonuna tagimaktadir
(Handley & Chapman, 2012: 39).

Icerigin etkisi uygun bir tarzda kullamldiginda gergeklesir. Dogru mesajlarla dogru
kitleye yaklagmak, isletmelerin hedefledikleri basar1 diizeyi i¢in dogrudan belirleyici bir
faktordiir (Pearlman vd., 2014: 13). Pazarlama calismalarinin temel unsuru durumuna gelen
icerik olusturma, isletmelere asagida yer alan cgesitli avantajlar1 sunmaktadir (Handley &
Chapman, 2012: 37-38):

Miisteri ¢ekmek,

Miisterilerin satin alma diisiincesinde olduklar1 iriinler/hizmetleri ile ilgili
bilgilendirmek,

Miisterilerdeki iriinleri/hizmetleri satin alma konusundaki direnci asabilmek ve
itirazlar ele almak,

Sektorde marka giivenilirligi olusturmak ve itibar1 arttirmak,
Marka i¢in hikaye anlatmak,

Sosyal aglar araciligiyla kulaktan kulaga bahsedilmek,
Hayran kitlesi olusturmak

Ani bir satin alma karan tetiklemektir.

4. Sonug

Gilinlimiizde hizl1 bir gelisme gosteren igerik pazarlamasi, 6nemli bir disiplin dal1 halini
almaktadir. Bu baglamda isletmelerin daha fazla ilgisini cekmektedir. Pazarlamanin dogasina
uygun olarak sirketler; kendileriyle, {irtinleriyle ve hizmetleriyle ilgili neleri yapabileceklerini
konusmay1 arzu etmektedirler. Tiiketiciler ise mal ve hizmetlerin kendileri i¢in nasil faydalar
saglayacagint anlamak isterler. Bu dogrultuda isletmelerden, pazarlama faaliyetlerinin
merkezine igerik yaratmay1 yerlestirenler, miisterileri ile empati kurmay1 da basarmaktadirlar.
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Boylece miisterilerin; diisiincelerinin, duygularmin ve ihtiyaglarinin algilanmast miimkiin
olmaktadir (Handley & Chapman, 2012: 26). Bu nedenlerle markalarin yaratici fikirlerini,
zengin ve dengeli igerikler sunarak tanimlamalar1 dnem kazanmaktadir.
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A Comparative Analysis on the Information Search Behavior of Workers in
the Media Sector during the Adaptation Process to the Innovations

ilknur AYDOGDU KARAASLAN!

1.Introduction

The Internet has also made radical changes in the media sector. Within the competitive
conditions of the sector, the role of media workers in adaptation process to innovations makes
it compulsory to use new communication environments. Workers from various areas of the
communications industry use media opportunities that meet the demands of the globalized
media industry to improve their role performance. Media workers collect information from a
variety of sources, both formal and informal. The workers, who work on the internet with
limitless and diversity of information are being motivated by existing product of the field and
service sharing opportunities both in gathering information and improving their information
search skills for professional achievement.

In this study, it is aimed to find out the use of technology and internet in which stages
of their working roles of media workers in different sectors, how much they benefit from
information gathering tools, the limitations that they may encounter in order to develop their
working skills and the effect of internet on journalism and the accuracy of the news. All the
media workers who work in newspapers, magazines, TV, radio and commercial sector in Izmir
constitute the accessible universe. 218 people were included to the sample with the purposeful
sampling method. Data were obtained by using the questionnaire technique from media workers
in different sectors in 2017. In this study, the information technologies used by media workers
during the news gathering and information production process and their tendencies to these
technologies were evaluated. The independent variables are the demographic characteristics
(gender, age) of the media workers, the working fields in the sector (magazines, radio, TV,
newspapers, etc.), the duration of the work and the frequency of the internet usage. The use of
the internet and the methods of collecting information of media workers, the perception of the
influence on their professional roles when they use the internet environments and the role of
internet in the accuracy of the news and the effect on journalism are studied in the dependent
variables.

2. Information Search Behaviors of Media Workers on the Internet

The new communication environment has a profound impact on the media sector as in
all other sectors. The frequent use of technologies and the measurability of the usage also
contribute to the productivity of the sector and the performance of the workers. The active us
of new media environments by workers inside and out of the company, and the unexpected
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redirection of labor of workers during product and service production processes, provide
extremely high returns for the sector. Computer-aided applications gradually make working
conditions easier for media workers. Adaptation to innovations within the existing process in
the media sector becomes important in terms of the competition of both workers and the
institution. This is understood from the performances of the workers and the technology that
they use in the production. Providing the information in the sector and changing the certain
standards in the process of use and increasing the competitive environment, make the use of
new communication environments compulsory. The use of technology improves activities such
as quality service and information gathering and imparting in the media sector.

The use of newsrooms and new communication technologies become common today.
Reporters and editors can see the strengths of the industry's transformations in their fields of
work so that they can move freely between different news environments and meet the demands
of the new media environment (Klinenberg, 2005: 48). The functions of each institution in the
media sector are different. Therefore, the use of information technologies and new
communication environments is closely related to the structure of the institution. The network
structure of the institution, internet availability as well as intranet, access to these opportunities
from personal computers and which technology is used during the connection between different
users are important issues (Lucas,2000:7).

The adoption and use of innovations in technology also reveals the process of interaction
between economic factors and the functions of workers during news production. For this reason,
innovations in social factors such as working conditions of media workers, sector organizations
and professional values are influential in the adaptation period (Hermans & Vergeer, 20009:
138). Therefore, the development of technologies has changed the habits and needs of
journalists. The increase in information on the internet also changes the habits of journalists to
search and collect information (Nicholas, Williams, Cole & Martin, 2000:99). Journalists
express that there is history of the event to develop stories, write features, and create news for
the most important critical events for them. Journalists indicate the evaluation criteria of
information sources as quality, accessibility, validity, ease of use, and acquaintance with the
source. These criteria are given in accordance with the importance of the evaluation (Chinn,
2001:4). The information search behavior of the journalists requires the use of multiple media
and resources to control the currency of the information. In the journalism sector, internet and
social media are also used as news sources as well as telephone to get information (Reich, 2013:
8).

3.Conclusion

In this study, it is seen that media workers with different working roles frequently use
the internet almost in every step of their career, from gathering information to reaching the
source. During the information gathering step, media workers prefer to use face to face
interviews, e-mails, news sources, newsroom archives, electronic archives, e-mail newscasters,
news headlines, chat, instant messages, and SMS.

Media workers state that their access to the current news will be impaired, the speed of
gathering information will be affected, and it will be difficult to follow the news issues and
reach the newsbreaks when there is no internet. Similarly, they also indicate that it will not be
possible to reach digital archives, the used news sources will be limited automatically, the
information flow between the newsrooms will be affected during the news production process,
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the cost of the news will increase, there is no interaction between the readers in the web
environment, the data control will be affected, the creation of news ideas in the production
process will be restricted, and investigative journalism will be affected adversely.
Investigating media workers' attitudes towards the impact of the internet on the relations
between online newspapers and readers, it is indicated that readers have the desire to use online
newspapers. It is thought that the relation between readers and the media worker is important.
Therefore, the development of technologies also enables readers to interact with the media
sector.

The Internet provides facility to media workers with the opportunities such as news
accuracy, wide resource availability, and information control. Media workers express that they
are complacent with information pollution during the process of gathering information and they
are have difficulty in verifying the news confirming the news in terms of the speed of the
workflow and have problems afterwards. Media workers also think that the internet
environment facilitates testing the accuracy of information and enriches the news agenda. It is
observed that there is a significant difference between the genders of the media workers about
the attitudes that the accuracy of the news facilitates the possibilities provided by the internet.
Women are more likely to agree with the view than men that the opportunities provided by the
Internet influence their attitudes. There is no significant relationship between the age of media
workers, their working areas (newspapers, magazines, TV, radio, advertisements) and
information search behaviors. There is a significant relationship between the working areas in
the sector and the use of the internet. Workers who work in newspapers benefit from the internet
more than those who work in TV and radio. There is a significant correlation between the
working time of the media workers and the use of the internet. It is the result of developing
computer literacy that media workers, especially young people, who have less than a year of
work, use the internet more in search of information. There is also a significant relationship
between the times of the internet usage and benefiting from internet and the methods of
gathering information. It is also observed that the internet contributes to working roles. There
is a significant correlation between the frequency of media workers' use of the internet and the
impact of the internet on journalism and the attitudes towards the role of the internet in the
verification of the news.

Keywords: Information Technologies, Media Workers, Work Performance,
Information Literacy

JEL Codes: 031, 033, L82.

Yeniliklere Adaptasyon Siirecinde Medya Sektoriinde Cahsanlarin Bilgi Arama
Davranisi Uzerine Karsilastirmah Bir Analiz

1.Giris

Internet, medya sektoriinde de koklii degisimler yaratmistir. Sektoriin rekabet kosullar:
icinde, yeniliklere adaptasyon silirecinde medya calisanlarinin ¢alisma rolleri yeni iletisim
ortamlarin1  kullanmay1 zorunlu hale getirmistir. Iletisim sektdriiniin ¢esitli alanlarinda
calisanlar rol performanslarin yiikseltebilmek i¢in, kiiresellesen medya sektoriiniin taleplerini
karsilayan medya olanaklarin1 kullanmaktadirlar. Medya calisanlar1 resmi veya resmi olmayan
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¢ok cesitli kaynaklardan bilgi toplamaktadirlar. Internette bilginin smirsizlig, esitliligi ve
alandaki mevcut tirlin ve hizmet paylasimlari iginde ¢alisanlar, mesleki basarilari igin hem bilgi
toplamakta hem de bilgi arama becerilerini artirmaya motive olmaktadirlar.
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Calismada, medyanin farkli sektoriinde calisanlarin teknolojiyi ve interneti ¢alisma
rollerinin hangi asamalarinda kullandiklarini, bilgi toplama araglarindan ne oranda
yararlandiklarini, ¢alisma rollerini gelistirebilmek igin, karsilasabilecekleri sinirliliklari,
internetin gazetecilie ve haberin dogrulanmasina etkisi vb. hakkinda bilgi edinmeyi
amagclanmaktadir. Izmir’de gazete, dergi, TV, radyo ve reklam sektdriinde gdrev yapan medya
caligsanlarinin tamami ulagilabilir evreni olusturmaktadir. Amagli 6rnekleme yontemi ile 218
kisi ornekleme dahil edilmistir. Veriler, 2017 yi1linda farkli sektorlerdeki medya ¢alisanlarindan
anket teknigi kullanilarak elde edilmistir. Caligmada, medya c¢alisanlarinin haber toplama ve
bilgi iiretim siirecinde kullandiklar1 bilgi teknolojileri ve bu teknolojilere ydnelimleri
degerlendirilmistir. Bagimsiz degiskenler, medya c¢alisanlarinin demografik o6zellikleri
(cinsiyet, yas), sektordeki calisma alanlar1 (dergi, radyo, TV, gazete vb.), calisma siiresi ve
internet kullanim sikligidir. Bagimli degiskenler ise, medya ¢alisanlarinin internet kullanima,
bilgi toplama yontemleri, internet ortamini kullanmamalar1 durumunda mesleksel rollerinin
etkilenme algisi, internetin haberin dogrulanmasindaki rolii ve gazetecilige etkisi irdelenmeye
calisilmustir.

2. Medya Cahsanlarinin Internette Bilgi Arama Davramslan

Yeni iletisim ortamlari her sektérde oldugu gibi medya sektoriinii de derinden
etkilemektedir. Teknolojilerin siklikla kullanilmasi ve kullaniminin 6lgiilebilir olmasi, sektoriin
iretkenligine ve ¢alisanlarin performanslarina da katki saglamaktadir. Yeni medya ortamlarinin
calisanlar tarafindan kurum iginde ve disinda aktif kullanilmasi, {iriin ve hizmet iiretim
stireclerinde beklenmedik sekilde ¢alisanin emeginin yeniden yonlendirilmesi, sektor i¢in son
derece yiiksek getiriler saglamaktadir. Bilgisayar destekli uygulamalar medya g¢alisanlarinin
caligma kosullarimi giderek kolaylastirmaktadir. Medya sektoriinde var olan siire¢ igerisinde
yeniliklere adaptasyon hem ¢alisanlar hem de kurumun rekabeti acisindan Onemli hale
gelmektedir. Bu durum c¢alisanlarin performanslarindan ve iiretimlerinde kullandiklari
teknolojilerde ortaya ¢ikmaktadir. S6z konusu sektdrdeki bilginin saglanmasi ve kullanim
siirecinde bir takim standartlarin degismesi, rekabet ortaminin artmasi, yeni iletisim
ortamlarinin kullanilmasini zorunlu hale getirmektedir. Teknolojilerin kullanimi, medya
sektoriinde kaliteli hizmet ve bilgi toplama, aktarma gibi faaliyetleri gelistirmektedir.

Haber odalarinin ve yeni iletisim teknolojilerinin kullanilmasi gliniimiizde yaygin hale
gelmektedir. Muhabirler ve editérler, endiistrinin doniisiimlerini kendi ¢alisma alanlarindaki
giiclii yonlerini gorebilmekte, boylece farkli haber ortamlari arasinda Ozgiirce hareket
edebilmekte ve yeni medya ortaminin taleplerini karsilayabilmektedir (Klinenberg,2005:48).
Medya sektoriindeki her kurumun isleyisi farklidir. Bu nedenle bilgi teknolojilerinin ve yeni
iletisim ortamlarinin kullanimi, kurumun yapistyla yakindan iligkilidir. Kurumdaki ag yapist,
internet ve yanisira intranet olanaginin olmasi, kisisel bilgisayarlardan s6z konusu olanaklara
erisebilme, farkli kullanicilar ve lokasyonlar arasindaki baglantinin hangi iletisim teknolojisi
ile saglandig1 6nemli konulardir (Lucas,2000:7).

Teknolojideki yeniliklerin benimsenmesi ve kullanilmas: ¢alisanlarin  haber
tretimindeki isleyisleri ile ekonomik faktorler arasindaki etkilesim siirecini de ortaya
cikarmaktadir. Dolayisiyla medya ¢alisanlarinin ¢alisma kosullari, sektor organizasyonlar1 ve

Innovation and Global Issues Congress I1I | Congress Publications 138



(L‘ )

mesleki degerler gibi sosyal faktorlerde yeniliklere adaptasyon doneminde etkili olmaktadir
(Hermans &Vergeer, 2009:138). Bu yiizden teknolojilerin ilerlemesi gazetecilerin
aliskanliklarin1 ve gereksinimlerini degistirmistir. Internetteki bilginin artmasi, gazetecilerin
bilgi arama ve toplama becerilerini de degistirmektedir (Nicholas, Williams, Cole & Martin,
2000:99) Gazeteciler kendileri i¢in en 6nemli kritik olaylara hikayeler gelistirmek, 6zellikler
yazmak ve haberler olusturmak i¢in olayin ge¢misinin oldugunu ifade etmektedirler.
Gazeteciler bilgi kaynaklarmin degerlendirme kriterlerini, kalite, erisebilirlik, gecerlilik,
kullanim kolaylig1, kaynaga asinalik olarak degerlendirmektedirler. Bu kriterler degerlendirme
onemliligine gore verilmektedir (Chinn, 2001:4). Gazetecilerin bilgi arama davranislari,
bilgilerin giincelliginin kontrolii i¢in ¢oklu ortam ve kaynaklarin kullanimini1 gerektirmektedir.
Gazetecilik sektoriinde bilgi elde etmede telefon kullaniminin yanisira haber kaynaklar1 olarak
internet ve sosyal medya da kullanilmaktadir (Reich, 2013:8).
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3.Sonug¢

Yapilan ¢aligmada, farkli ¢alisma rollerine sahip medya calisanlari bilgi toplamadan,
kaynaga erisime kadar mesleklerinin neredeyse her asamasinda interneti siklikla
kullanmaktadirlar. Bilgi toplama agamasinda medya ¢alisanlar1 yiizylize goriismeyi, e-postalari,
haber kaynaklarini, haber odalar1 arsivlerini, elektronik arsivleri, e-posta haber biiltenlerini,
haber bagliklarini, sohbet ve anlik mesajlari, SMS kullanmayi siklikla tercih etmektedirler.

Medya calisanlar1 internet olmadiginda, giincel haberlere ulasimlarinin aksayacagini,
ilgi toplama hizlarinin etkilenecegini, haber konularini izlemenin ve son dakika haberlere
ulagmalarinin giic olacagint belirtmislerdir. Benzer sekilde dijital arsivlere ulasimin
gerceklesmeyecegini kullanilan haber kaynaklarmin  kendiliginden sinirlanacagini, haber
iretim siirecinde haber odalar1 arasindaki bilgi akisinin etkilenecegini, haberin maliyetinin
artacagini, web ortaminda okuyucular arasinda etkilesimin kurulamayacagini, veri denetimini
etkileyecegini, liretim siirecinde haber fikri olusmasinin kisitlanacagini, internet gazetecileri ile
baglantinin aksayacagini, arastirmaci gazeteciligi olumsuz yonde -etkileyecegini ifade
etmektedirler. Medya caliganlarinin, online gazeteler ve okuyucu arasindaki iligkilere internetin
etkisine yonelik tutumlart arastirildiginda, okuyucularin online gazete kullanma talebinin
oldugunu belirtmektedirler. Okuyucular ile medya ¢alisgan1 arasindaki baglantinin Snemli
oldugu diisiiniilmektedir. Dolayisi ile teknolojilerin ilerlemesi, okuyucularin medya sektorii ile
etkilesimini de saglamaktadir.

Internet, haberin dogrulugu, genis kaynak olanagi, bilgi kontrolii gibi sagladig
olanaklarla medya calisanlarina kolaylik saglamaktadir. Medya calisanlar1 bilgiye erigim
stirecinde bilgi kirliligi ile yiizylize geldiklerini, is akisinin temposu ve hiz1 icinde haberi
dogrulamakta zorlandiklarin1 ve akabinde sorunlar yasadiklarini ifade etmektedirler. Ayrica
medya c¢alisanlari, internet ortaminin bilginin dogrulugunu test etmeyi kolaylastirdigini ve
haber gilindemini zenginlestirdigini diisiinmektedirler. Medya c¢alisanlarinin  haberin
dogrulugunu internetin sagladig1 olanaklarin kolaylastirdigina iliskin tutumlarla cinsiyet
arasinda anlamli bir farklilagma oldugu gozlenmektedir. Kadinlar erkeklere gore internetin
sagladigr olanaklarin, tutumlarmi etkiledigi konusundaki goriise daha c¢ok katildiklar
goriilmektedir. Medya ¢alisanlarinin yasi ile ¢alisma alanlari (gazete, dergi, TV, radyo, reklam)
ile bilgi arama davraniglar1 arasinda anlaml iliski s6z konusu degildir. Sektordeki c¢alisma
alanlar ile internetten faydalanmalar1 arasinda anlamli bir iliski s6z konusudur. Bu durum
internetin medya calisanlarmin ¢alismalarina katki sagladigini gostermektedir. Gazetelerde
gorev yapan ¢alisanlar, TV ve radyo da ¢alisanlardan daha ¢ok internetten faydalanmaktadirlar.
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Medya calisanlarinin ¢alisma siiresi ile internetten faydalanmalari arasinda anlamli bir iligki
vardir. Bir yildan az ¢alisma yili olan medya ¢alisanlarinin, 6zellikle genglerin, interneti bilgi
aramada daha c¢ok kullanmalari, gelisen bilgisayar okuryazarliginin sonucudur. Calisanlarin
internet kullanim siireleri ile internetten faydalanmalari, bilgi toplama metotlar1 arasinda da
anlamli bir iliski s6z konusudur. Ayrica internetin calisma rollerine katki sagladigi
goriilmektedir. Medya calisanlarinin interneti kullanim sikligi ile internetin gazetecilige etkisi
ve haberin dogrulanmasinda internetin rolii agisindan sergiledikleri tutumlari arasinda anlamli
bir iliski s6z konusudur.
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Toplumsal Cinsiyet ve Yerel Siyaset Ekseninde Tiirkiye’de Kadin Belediye
Bagkanlar:

Abdullah ELMAS!, Hiiseyin YILMAZ?2

1. Giris

Giliniimiizde feministler ve kadin hareketi eylemcilerince eril olarak goriilen siyaset,
kadina yonelik ayrimciligin en yogun yasandigi alanlardan biridir. Kadin hareketleri acisindan
doniim noktasi olan 1789 Fransiz Ihtilali bir déniim noktas1 olsa da ihtilalin ilkeleri kadini i¢ine
almamis ve cinsler arasi esitsizligi devam ettirmistir. Hatta kadinlarin ihtilal 6ncesi sahip
olduklar1 haklarin bile ellerinden alindig1 goriilmistiir (Tekeli,1982). Toplant1 yapmalari,
dernek kurmalar1 yasaklanan ve mevcut dernekleri kapatilan kadinlarin hak aramalarin da sug
haline geldigi goriilmektedir. 1791 Anayasasinin kabuliinden once tiim kadinlara esit oy hakki
taninmasini isteyen ve yazdigi “Kadin Haklar1 Beyannamesini” Kral 16. Louis’ye ve Kralice
Marie Antoinette’ye gonderen Olympe de Gouge, yeni anayasaya ragmen hak taleplerini
durdurmamis ve 1793 yilinda “Madem ki kadina giyotine ¢ikma hakki veriliyor, dyleyse
kiirsiiye ¢ikma hakki da verilmelidir” savinmi ileri slirmiistiir. Sonugta, bu haklardan birini
kazanmistir da. De Gouge oybirligiyle giyotine gonderilmistir. (Cakir, 1996: 19).

Izleyen yillarda degisik bir boyut kazanan kadin hareketleri 6zellikle sanayi devrimi ve
kapitalizm ile yeni bir baskildir1 olarak yeni bir siirece girmistir. Kadm hareketi Ingiltere’de
orta smifin liderliginde oy hakki talebine doniisiirken, Fransa ve Almanya’da is¢i smifi
kadinlarinin talepleri olarak ortaya ¢ikmustir. Ote yandan 1970°li yillara kadar siiren feminist
hareketlete bakildiginda erkekler ile kadmalrin esit oldugunu ve kadin erkek arasinda higbir
fark bulunmadigini iddia etmislerdir. 1970’lerden sonra ise feministler erkeklerle ayni
standartlara sahip olmay1 reddederek kadin kimligine uygun yeni standartlarin belirlenmesini
istemislerdir (Cayir 2000, 48; Suman 2000, 80-81; Giilendam 2001: 94).

Tirkiye’de cinsiyet rolleri, kadin-erkek esitligi ve kadin haklarma iliskin problemler,
bir taraftan uluslararas1 standartlara oldukca uyumlu goriinlirken, 6te yandan c¢agdas
toplumlarda kabul edilemeyecek bazi ayrimciliklar: ve hak ihlali niteligi tastyan uygulamalari
icermektedir (Acar, 2010). Tiirkiye’de cumhuriyetin ilanindan sonra bir¢ok reform gibi kadin
haklarina yonelik gerceklestirilen reformlarin da ¢ok kisa zaman dilimine sikistirildig
goriilmektedir. Ayrica Tiirkiye pek cok iilke ile benzer bir anlagma ile katilim saglamis
olmasina ragmen uluslaras istatistiklere bakildiginda Tiirkiye’nin durumunun pek de i¢ agici
olmadig1 goriilmektedir (Aydemir & Aydemir, 2011:9). Bu durumun en 6nemli nedeni,
mevzuata yonelik diizenlemelerin toplumsal alt yapisinin olusturulamamasidir. Tiirkiye
Cumhuriyeti’nde kadinlara 1930 yilinda belediye segimlerine, 1933 yilinda muhtarlik ve ihtiyar

1 Ogretim gérevlisi, Siirt Univerﬁsitesi Yerel Yonetimler Bolumi, abdullahelmas@siirt.edu.tr
2 Doktora Ogrencisi, Gaziantep Universitesi, kadir_yilmaz@hotmail.com.tr
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Heyeti tiyeligine, 1934 yilinda ise genel sec¢imler i¢in aday olma ve oy kullanma hakki
taninmustir. Tirkiye’de kadinlar siyasi hakalrini esde etmeleri tablo 1°de de goriilecegi tizere
batilt iilkelerden ¢ok erken elde etmis ama se¢menin Oniine aday olarak ¢ikma Ozgiirlik ve
giivenini elde edememistir (Caglar, 2011: 63). Diinyada kadinlarin se¢gme ve se¢ilme haklarini
kazandiklar1 yillart incelemek bu durumu daha anlagilir kilacaktir.

Tablo 1: Diinyadas Kadinlarin Se¢me ve Secilme Haklarim1 Kazandig: Yillar

1893 1902 1906 1913
Yeni Zelanda Avustralya Finlandiya Norveg
1915 1918 1919 1920
Danimarka Avusturya Belgika Cezayir
Izlanda Almanva Liksemburg Cek Cumhunvets
Rusya Isvec AEBD
Hollanda
1928 1929 1930 1931
Ingiltere Ekvator Giiney Afrika Portekiz
Irlanda Romanya [spanva
1934 1944 1945 1946
Brezilva Bulganstan Italva Yugoslavva
Kiiba Fransa Japonvya Venezuela
Tiirkiye
1947 1948 1949 1950
Arnjantin Israil Cin Hindistan
Meksika Nyerya
1952 1956 1959 1960
Yunanistan Misir Tunus Kibris
Liibnan
1963 1971
Iran Isvicre

Kaynak: Kovanlikaya, 1999: 47

Bu c¢aligmananin amaci1 Tiirkiye’de yerel yonetimler 6zelinde kadin belediye
baskanlarinin, segme ve se¢ilme hakkini elde ettikleri 1930 yilindan gliniimiize kadar ki siyasi
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profillerinin ¢ikarilmasi; bahsedilen kuramsal ger¢eve ve bu calismayla elde edilen veriler
1s1ginda kadin belediye baskanlarmin Tiirkiye’de yerel yonetimler diizleminde 6zgiin bir
dontisiim gergeklestirip gergeklestiremediklerinin irdelenmesidir.
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Aragtirma kapsaminda Belediye bagkanligi baglaminda, Tiirkiye’de yerel sec¢imleri
tarihsel olarak tasnif etmek gerekirse, bu siire¢ iki donemde incelenecektir. Soyle ki 1913-1963
yillar1 arasinda Belediye baskanlig1 se¢imleri, iki dereceli olarak, yani ilkin ¢ogunluk sistemi
baglaminda secilen belediye meclis iiyeleri, sonrasinda da bu iiyeler tarafindan segilen belediye
baskanlar1 seklinde gergeklestirildiginden, verili statii ya da atama baglaminda kadin belediye
baskanlar1 olarak ve 1963 ten giinlimiize degin ise belediye baskanligi se¢imleri tek dereceli bir
sistem temel alinarak gergeklestirildiginden kazanilmis statii ya da dogrudan se¢im baglaminda
kadin belediye bagkanlar1 baglaminda degerlendirilecektir.

2. Sonug¢

Diinyada kadin hareketleri ile radikal siyaset ile beslenerek bugiinkii konuma gelmistir.
Tiirkiye’deki kadin hareketlerinin tarihine bakildiginda II. Mesrutiyet ile baslayan kadin
hareketleri cumhuriyetin ilan1 ile Kadinlar Halk Firkasi gibi cesitli 6rgiitlenmelerle devam etse
de diinyadaki seyrin gerinde kalmistir. Diinyada kadin hareketleri sol partilerle kendine yasam
alan1 bulurken Tiirkiye’de diinyanin aksine sol partiler yerine dogu ve giineydoguda
milliyetcilik sdylemleri agir basan bir parti gliglenmesi dikkat c¢ekicidir. Tiirkiye’de kadin
hareketlerinin ve siyasal alanda kadin temsilinin dogu ve giineydogu Anadolu bolgelerinde agir
basmasi Kiirt milliyetgiligi yapan ve zaman zaman ¢esitli sebeplerle isim degistiren bir partide
olmasinin en temel nedeni bu parti ya da partilerin Marksist-Leninist ideolojiyi benimseyen
boliicti teror orgiitii PKK ile organik baginin olmast ve bu partilerin terdr orgiitii ideolojisini
benimseyen bir parti olmasindan kaynaklanmaktadir. Ayrica 1960’11 yillardan sonra Basta
Almanya olmak tizere Avrupa’ya go¢ eden Kiirtlerin bu ideolojiyi maddi ve manen
desteklemesi kadin hareketlerinin Dogu ve Giineydogu Anadolu boélgelerinde daha yaygin
olmasina neden oldugu sdylenebilir.

Tiirkiye’de kadinlarin siyasal yasamda temsilinin Oniindeki engellere bakildiginda
kadinlarin aktif siyasete girmesi icin gerekli olan gili¢, para, deneyim, egitim ve giiclii
baglantilardan yoksun oldugu goriilmektedir. Ayrica Tiirkiye’de siyasi tarihe bakildiginda eril
olarak baslayan siyasette yerel siyasette boy gosteren kadinlarin erkek egemenliginden
ayrisamadiklar1 ve dolayisiyla siyasette kadinlara 6zgli doniislimii gerceklestiremedikleri
goriilmektedir. Ara sira bazi siyasi partiler kadin segmenlerin oylarini ¢ekebilmek igin ve
modern bir goériinim sergilemek icin tabiri caizse “vitrin kadini” olarak kadinlar1 aday
gostermektedir.

Ote yandan kadmlarin yerel siyasette temsili kentten kirlara dogru daha da azalma
egilimi gostermektedir. Bunun en temel nedeni ise kirda ataerkil yapinin kentlere gore daha
baskin olmas1 ve 6zellikle beldelerde kadinin klasik anlayis geregi ev islerinden sorumlu olmasi
rol ve misyonu yiiklendigi sdylenebilir. Peki, Tiirkiye yerel yonetimlerde kadin temsilinin
artmasi ve kadina 6zgili doniistimlerin gergeklesmesi i¢in ne gibi stratejiler izlemelidir?

Oncelikle yerel yonetimlerde gorev alacak kadilara gerekli egitimler verilerek bilgi ve
tecriibeleri arttirilmalidir. Bir diger uygulama ise kota uygulamasi olarak adlandirilan
Uluslararasi kadin hareketlerince 6ne siiriilen ve BM nin de onayladig1 “%30’lik asgari temsil
esigi’’ hedef olarak alinmalidir. Bunun i¢in kadinlara pozitif ayrimcilik yapilmasi ve parti
kotalariyla hatta gerekirse yasal veya anayasal kotayla desteklenmesi gerekmektedir. Ayrica
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kadinlarda orgiitlenme bilinci olusturulmalidir. Dogu ve gilineydoguda mesruluktan ¢ikan
Kadin hareketlerinin mesru bir zemine oturtulmasi i¢in Tiirk vatandashigi bilincinin bu
bolgedeki insanlara asilanmasi gerekir.
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Osmanh Devleti’'nde Imar i§leri (1453-1923)

Abdullah ELMAS?, Mahir OZHAN ?

1.Giris

Osmanli Devleti’nde imar isleri Istanbul’un fethiyle baglamistir. Baslangicta mimarbast,
sehremini ve daha sonralari imar miidiirii tarafindan kimi zaman ayr1 ayr1 ve kimi zaman
ortaklasa olacak sekilde yerine getirilmistir. 1868 yilindan sonra ise imar islerinin beledi bir
hizmet oldugu anlasilarak Nafia Nezareti (Bayindirlik Bakanligi)’nden alinarak Emanet
teskilatina devredilmistir. Baslangicta Istanbul’un imar isleri ile sinirhi tutulan Ebniye
Nizamnamesi (1848) 1864’e kadar yiiriirlikte kalmis bu tarihten sonra ¢ikarilan “Turuk ve
Ebniye Nizamnamesi (Yollar ve Yapilar Tiiziigii) ile sadece Istanbul degil imparatorlugun her
yerinde uygulamaya konulan yasal diizenleme siiregleri ve uygulamalari baslamistir. Bu
calismada Osmanli devletinde imar ve planlama calismalarin tarihsel baglamda ¢oziimlemesi
yapilacaktir. Bu amagla Osmanli Devleti’nde imar islerinden sorumlu kisiler, imar isleriyle
ilgili ¢ikarilan yasal diizenlemeler ve uygulamalar kronolojik olarak karsilastiriimali olarak
irdelenecektir.

Mimarbasilar padisahlara 6zel saraylari, camileri ve diger hayir eserleri ile imar
faaliyetlerini yiirtitmekle birlikte savas zamanlarinda ordu ile savasa katilip yikilan kaleleri ve
tahrip edilmis olan kopriileri tamir ederlerdi. Ayrica biiylik yapilarin insaat1 bitinceye kadar
bina eminleri® tayin edilir veya istihdam edilirdi. Mimarbasilarin emri altinda; bas mimar,
mimar-1 sani gibi ikinci derecede mimarlar oldugu gibi bir¢ok kethiida ve ¢avus gibi ticretli
calisan kisiler biitiin giin atlar {izerinde Istanbul’u dolasip tasra sinirlarina, yol iizerine veya
garip ve fakir bir kimsenin arsasina ev yapanlarin evlerini yikmakla gorevliydiler.

Istanbul’da bir bina yaptiracak olan kisiler mutlaka mimarbasidan izin almak zorunda
idiler. Ayrica mimarbagilardan bagska kamu binalarin1 yapmakla gorevli bir diger kisi ise
sehreminlerdi. Osmanli’da zamanla mimarbasilar sehreminlerin sehreminler de mimarbasilarin
gorevlerini ve yetkilerini devraldiklar1 goriilmektedir. Ote yandan Kireggibasi, anbar miidiirii,
anbar birinci katibi, tamirat miidiirii hem mimarbasinin hem de sehreminin emri altindaydi.

Mimarbasilar bendler ve suyollari ingaat1 ile kaldirimlarin tamirinden sorumlu kisilerdi.
Ayrica mimarbasilar arazilerin paylasilmasinda anlagsmazlik ¢ikarsa bu anlasmazliklar
¢ozmekle sorumluydular. Istanbul’un fethinden sonra yetisen ¢cok degerli mimarlar biiyiik ve
giizel eserler ortaya ¢ikarmislardir. Fatih’in mimar1 Ayas, Bayezid’in mimar1 Kemaleddin,
Siileymaniye Sehzade ve diger biiylik yapilarin mimari Sinan, Yeni Caminin ilk mimar1 Kasim
ve bu camiyi tamamlayan Mustafa, Sultan Ahmed mimar1t Mehmet hayirla yad edilecek biiyiik

1 Ogretim Gorevlisi, Siirt Universitesi, abdullahelmas@siirt.edu.tr

2 Ogretim Gorevlisi, Siirt Universitesi, mahirozhan@hotmail.com

3 Padigah ve yakinlari tarafindan kamu yararina yaptirilan binalarin insa ve tamir islerine bakmakla gorevli kimseye
verilen unvan.Bina eminligi bir memuriyet veya bir makam degildi. Gerekli hallerde, baska gorevlerde bulunan
veya emekliye ayrilmis, giivenilir ve isten anlar yiiksek dereceli memurlar bina eminligine getirilirdi.
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mimarlardandir. Osmanli da daha sonralar1 Miisliman mimarlar 6nemini kaybetmis ve
gayrimiislim imarlar 6n plana ¢ikmistir. Ornegin Laleli ve Nurosmaniye camilerine Simyon
Kalfa insa etmis ve daha sonraki binalar1 da bunun 6grencisi olan Komyanos Kalfa inga etmistir.
Mimar Sinan in ¢iraklarindan olan Rafeal adinda Yahudi bir mimarda yine eserler meydana
getirmistir.
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Osmanli da insaat ve imar isleri ile mimarbasilar ve sehreminler 1830°lu yillara kadar
birlikte sorumlu iken 1832 yilinda sehreminlik ve mimarbasilik kaldirilip bunlarin yerine
“Ebniye-i Hassa Miidiirliigii” adiyla yeni bir memuriyet ihdas edilmistir. Ilk Ebniye-i Hassa
Miidiiriyetine eski mimarbasilardan Abdiilhalim Efendi tayin edilmistir. Bu kisi daha sonralar1
harem-i Serifteki insaata gorevlendirilmis ve 1863°te Hicaz da vefat etmistir.

Osmanli’da Ebniye (Imar) Idaresi Teskilatinin varligina ragmen Istanbul’da insaat ve
yapt isleri istenilen seviyede olmamasi ancak 1866 yilinda dikkatleri ¢ekmis ve o sirada
meydana gelen iki olay Islahat-Turuk Komisyonu kurulmasina vesile olmustur.

Bu olaylardan birincisi Resit Pasa, Fuad Pasa ve Ali Pasa gibi Tanzimat doneminin
devlet adamlarinin Avrupa devletlerini ziyaretleri sirasinda bu devletlerin sehirlerinde
gordiikleri diizen ve intizamin Istanbul’da olmamasi diger olay ise zeyrek akilli ve yash biri
olan Hoca Pasa’nin sebep oldugu ve Istanbul’un biiyiik bir kisminin yanmasi sonucu imar ve
restorasyon c¢aligsmalarinin yapilmasi zorunlulugudur.

2. Sonug¢

Avrupa’da 1848 yilindan daha 6nceleri baslayan kent planlamasi kavrami, Osmanl
imparatorluguna oldukg¢a sinirli bir sekilde gelmistir. 1842 yilinda Moltke, kentle ilgili imar
Istanbul’un ilk imar planin1 tamamlamistir. Moltke nin hazirlamis oldugu bu plan Osmanli
Imparatorlugu’nun ilk imar mevzuati olan 1848 tarihli “Ebniye Nizamnamesine” onciiliik
etmistir. Daha sonra bu Nizamname 1882 tarihli “Ebniye Kanunu” c¢ikarilmas: ile kadiik
olmustur. Ebniye Kanunu, Osmanli imparatorlugunun ilk imar kanunu olup, belediyelerin imar
faaliyetleriyle ilgili diizenlemelere yer verdigi gibi imara yeni acilacak arazilerin sahiplerinin
sorumluluklarin1 da gdstermekteydi. Osmanli imparatorlugunun son déneminde yapilan kent
imar planlamalari, daha ¢ok harita miihendisliginin gelismesine yardimci olan bir 6zellik
gdstermistir denilebilir. Osmanli imparatorlugunda, 6zellikle Istanbul’un imar isiyle ugrasmak
icin “sehremaneti”, “intizam-1 sehir Komisyonu”, “Islahat-1 Turuk Komisyonu” gibi c¢esitli
komisyonlar kurulmustur.

Anahtar Kelimeler: Osmanli Devleti, Imar isleri, mimarbasilik, sehremini, imar
mevzuati ve uygulamalari.

JEL Kodlarr: H83
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Preservation of The Values on Which The European Union is Based

Mehmet Hanifi BAYRAM!

Abstract

The Lisbon Treaty has set the values on which the Union is founded in Article 2 of the
TEU. Article 7 of the TEA foresees two different procedures for the protection of values. The
first procedure has a preventive character and it is about determining if there is a clear risk of a
serious breach by a Member State of the values referred to in Article 2. The second procedure
is for determining the existence of a serious and persistent breach by a Member State of the
values referred to in Article 2. In this study, we will refer to these procedures brought by Article
7 of the EU Treaty. In addition, a new mechanism proposed by the European Commission,
which has complemented the measures of Article 7 to protect the rule of law in the EU, will be
examined. Finally, it will focus on the option of an infringement case in case of a violation
against member states that violate EU values.

Keywords: European Union, Fundamentals Values, Rule of Law, Control, Violation
Avrupa Birligi’nde Temel Degerlerin Korunmasi

Ozet

Avrupa Tek Senedi ile iiye devletler “kendi anayasalari ve yasalari ile Avrupa Insan
Haklar1 Sézlesmesi (AIHS) ve Avrupa Sosyal Sarti’nda tanman temel haklar ve 6zellikle
ozgirlik, esitlik ve sosyal adalet temelinde demokrasiyi gelistirmek igin beraber ¢alismaya
kararl1” olduklarin1 belirtmiglerdir (Dibace, par. 3).Avrupa Birligini kuran Maastricht
Andlagmasi’nin dibacesinde iiye devletler, “0zgiirliik, demokrasi ve insan haklari, temel
ozgtrliikler ile hukuk devletine sayg1 ilkelerine bagli” olduklarini teyit etmislerdir (par. 3). Ayni
Andlasma F maddesinin 2. fikrasi ise Birligin, “AIHS ile garanti altina alinan ve iiye devletlerin
ortak anayasal geleneklerinden kaynaklanan temel haklara, Topluluk hukukunun genel
prensipleri olarak saygili” olacagini diizenlemistir (Avrupa Birligi Andlagsmas1 (ABA), m. F/II;
ABA, m. 6/ olmustur). Bu hiikiim ile birlikte, “ATAD)/ABAD tarafindan yillar icerisinde
gelistirilen igtihat zincirinde tanimlanan temel haklar konusundaki kaynaklar, ilk defa normatif
anlamda AB hukuku icerisine dahil edilmistir.”. Ancak, bu madde ATAD’1n yarg: yetkisinin
disinda brrakilmistir. Amsterdam Andlasmasi ile 6nemli bir asama kat edilmistir, zira
Andlagsmanin ekledigi yeni diizenleme ile Birligin, “liye devletlerce miistereken kabul edilmis

! Akdeniz Universitesi Hukuk Fakiiltesi Milletlerarast Hukuk Anabilim Dali (mehmethanifi.bayram@hotmail.fr)
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olan ozgiirlilk, demokrasi, insan haklarina ve temel 6zgiirliiklere saygi ve hukukun {istlinliigii
ilkeleri tizerine kurulu” oldugunu acikca belirtmistir. (ABA, m.6/I). Boylece, AB’nin dayandigi
bu ilkeler aday devletler igin tiyelik kriterine doniismiistiir (ABA, m.49). Bu ilkeleri ihlal eden
iiye devletler i¢in ise, birtakim siyasi yaptirimlar 6ngdriilmiistiir (ABA, m. 7). Ayrica, ABA’ ’nin
6. maddesinin 2. fikras1 kapsaminda, Birligin temel hak ve 6zgiirliiklere riayet edip etmedigi
hususu Divan’in denetimine birakilmistir (ABA, m. 46, d).
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AB birincil hukukta yer verilen yukarida belirtilen ilkeler Avrupa Birligi Temel Haklar
Sart’nin (ABTHS)dibacesinde degerlere doniistiigiinii belirtmekte fayda vardir. Sart’in
etkisiyle Lizbon Andlagsmasi, ABA’nin 2. Maddesinde Birligin dayandigi degerleri
diizenlemistir. Bu diizenlemenin temelini Avrupa Birligi Anayasa Andlagsmasi Taslagi’nin I-2.
maddesinin olusturdugunu belirtmek gerekir. ABA’nin 2. maddesine gore, “Birlik, insan
onuruna saygt, 6zgiirliik, demokrasi, esitlik, hukukun iistiinliigii ve azinliklara mensup kisilerin
haklar1 da dahil olmak {izere insan haklarina saygi degerleri iizerine kuruludur”. Bunun diginda,
Lizbon Andlagmasi, degerlerin korunmasina yonelik siyasi yaptirim mekanizmasini birtakim
degisikliklerle ABA’nin 7. maddesinde korumustur. Ayni sekilde, aday devletlerin denetimi de
2. maddede belirtilen degerlere gore yapilacaktir (ABA, m. 49). ABA’nin 7. maddesinde
diizenlenen tiyelikten ¢ikarmaya kadar varmayan bu yaptirimlar, Avrupa Konseyi, Birlesmis
Milletler gibi diger uluslararasi 6rgiitlerin diizenlemelerinden esinlenmistir (Birlesmis Milletler
Sarti, m. 5, m. 6 ve m. 19). Benzer bir diizenleme Onerisinin Avrupa Parlamentosu tarafindan
1984 yilinda Spinelli Projesinde yapildigi bilinmektedir. Bu proje, temel haklar1 veya
demokratik ilkeleri ciddi ve siirekli ihlal eden devletlere kars1 AB organlarina katilimi askiya
almaya varan bir yaptirim sistemi icermekteydi. Bu durumda, ABA’nin 7. maddesinin metninin
Spinelli Projesinden esinlendigi sdylenebilir.

Lizbon Andlagmas: ile yeniden diizenlenmis hali ile ABA’nin 7. maddesi degerlerin
korunmasina iliskin iki farkli prosediir 6ngérmektedir. Birincisi, Onleyici bir niteligi olup
Birligin degerlerinin (ABA’nin 2. maddesinde belirtilen degerlerin) bir iiye devlet tarafindan
ciddi bicimde ihlaline yonelik agik bir riskin (varligim tespitine) bulunup bulunmadiginin
tespitine iliskindir. Ikincisi, AB degerlerinin (ABA’nin 2. maddesinde belirtilen degerlerin) iiye
devlet tarafindan ciddi ve siirekli bicimde ihlal edildigi durumlara iliskindir. Bu c¢alismada,
insan onuruna saygi, 0zgiirliik, demokrasi, esitlik, hukukun {iistiinliigli, azinlik haklarina ve
insan haklarina saygi gibi degerlerin liye devletler tarafindan ihlal edilmesini 6nlemek {izere
AB Antlagmasi’nin 7. maddesinin getirdigi yukarida belirtilen iki prosediire deginilecektir.
Ayrica, AB’de hukukun iistiinliiglinii korumaya yonelik 7. maddenin tedbirlerini tamamlayan
Avrupa Komisyonu'nun Onerdigi yeni bir mekanizma incelenecektir. Son olarak da AB
degerlerini ihlal eden {iye devletlere karsi ihlal davasi se¢enegi lizerinde durulacaktir.

Onleyici nitelikteki ilk prosediir, Avusturya krizinden sonra Nice Andlasmasi ile
ABA’nm 7. maddesine eklenmistir. ABA’nin 7. Maddesinin 1. fikrasinda 6ngoriilen 6nleyici
mekanizmaya iliskin siireci baslatma yetkisi {iye devletlerin iicte birine, Avrupa
Parlamentosu’na ve Avrupa Komisyonu’na taninmistir. Bu siireg, gerekceli bir Oneri ile ihlal
saptamasina yonelik olarak baslatilabilir. Uye devletlerin iigte biri, Avrupa Parlamentosu ve
Avrupa Komisyonu esit olarak inisiyatif hakkina sahip olsalar da Komisyon’un Andlasmalarin
bekgisi olarak daha aktif bir rol almasi1 beklenir. Ayrica, ABA’nin 11. maddesinin IV. fikrasinda
diizenlenen yurttas girisimi de Komisyonu harekete gecirebilir.

Bir dnceki prosediirden bagimsiz olan bu prosediiriin igletilmesi i¢in, ithlal riskine iliskin
bir 6n tespitin yapilmasina gerek yoktur. 7. maddenin II. fikrasina gore, Avrupa Konseyi, liye
devletlerin tigte birinin veya Avrupa Komisyonu’nun Onerisi iizerine ve Avrupa
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Parlamentosu’nun muvafakatini aldiktan sonra ABA’nin 2. maddesinde belirtilen degerlerin bir
iiye devlet tarafindan ciddi ve siirekli bigimde ihlal edildigini oybirligiyle tespit edebilir.
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Son donemlerde AB’ye liye devletlerde hukukun tstiinliigi ilkesinin, demokrasinin ve
temel hak ihlallerinin giindeme gelmesi nedeniyle Avrupa Komisyonu, AB’de hukukun
istiinliigl ilkesini korumaya yonelik yeni tedbirler almak zorunda kalmistir. Bu cergevede,
Komisyon 11 Mart 2014 tarihinde, hukukun {istiinliigii ilkesini sistematik tehditlere kars1 bir
koruma mekanizmas1 6ngoren bir teklif sunmustur. Bu yeni sistemin, AB hukukunun iiye
devletlerce ihlal edilmesi durumunda harekete gecirilen “ihlal prosediiri” (ABA, m. 258-259-
260) ile AB Antlagsmasi’nin 7. maddesinde yer alan prosediirii tamamlayici nitelikte oldugu
belirtilmektedir.

Yukarida deginilen prosediirler yaninda, ABA’nin 2. maddesinde belirtilen degerleri
ihlal eden iiye devletlere karst ABIA’nm 258-260. maddelerinde diizenlenen ihlal davasina
basvurulmasi miimkiindiir.

Anahtar Kelimeler: Avrupa Birligi, Temel Degerler, Hukukun Ustiinliigii, Denetim,
Ihlal
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Evaluations on the Socio-Economic Situation of Diyarbekir Women in the
18th Century

Veysel GURHAN?

This notification studies the estate records available in the court records of Amid city,
which was the center of Diyarbekir Provice in the 18. century. Among the estates records, the
documents belonging to women will be focused on. The aim of this focus is to take the women
of Diyarbekir as the focal point to determine the socio-economic situation of the Ottoman
women in that century. In terms of methodology, general information about the estates records
will be given first. Then, the family structures of the women in the Ottoman society, their way
of wealth acquisition, the amount and variety of their persona assets, the amount of their
immovable properties and their payable-receivable relations will be determined on the basis of
the information to be obtained from such documents. Particularly based on the total amount of
estates records of women, the research problem asks questions such as; whether there was an
economic and social stratification in Diyarbekir in 18th century; what differences were
available among women on the basis of classifications such as being rich, poor or of middle
class and whether the wives of administrators or other seniors were more advantageous than
others about wealth acquisition. The search for the answers to the above questions will not be
limited to the total amount of estates. The amounts of immovable properties and receivables
will be deducted from these estates and the amount of personal assets will also be considered
when determining these. Further questions will be asked about whether the women carried cash
or whether they had cash at home, and if yes, whether they had the opportunity to preserve
such.

Unlike the previous studies, this study separates the estates records of women from the
records of men and analyzes them within themselves. By using this method, it will be possible
to reveal out how the social and economic stratification among women were reflected on estates
records. Previously, estates records were mainly studied on the basis of the estates records of
one person or a few persons selected according to their social status, without differentiating
between the genders. On the other hand, this study analyzes the estates records of women
separately from the records of men in order to determine the socio-economic differences among
women. Moreover; a separate analysis will be conducted for the immovable properties
registered to reveal out the relationship between wealth acquisition and ownership.

The records carefully kept by the Ottoman Empire for centuries are deemed to be great
examples in terms of the archiving system, even today. These records, which were kept in
accordance with certain standards, provide important clues about the relevant period, from its
social life to economic life. Among these documents, the court records drew the greatest
attraction for the researchers interested in social history. Court records were kept by kadi, who

L Assistant Professor, Artuklu University, veyselgurhan@hotmail.com
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was the judicial authority in the Ottoman judicial system and the kdtip (clerk), who wrote down
the things happening in a court. In this study, court records analyzed not only as documents
where legal issues were recorded but also as documents involving several issues about the
social life.

In this study, the records numbered as 3796, 3744 and 3756 available in Diyarbekir
court records, are analyzed. The dates and file numbers of these records are given in the
following table.
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Table 1. Number and Dates of Documents in Registered Investigations

No [Documents Number[Total Estate RecordsMen \Women |Date

3756 41 41 33 (%80) |8 (%20) [H.1152 (M.1739-1740)
3744 85 51 40 (%78) |11 (%22) [H.1169 (M.1755-1756)
379 284 280 210 (%75) |70 (%25) [H.1173 (M.1759-1760)
Total 410 372 283 (%76)[89 (%24)

Keywords: Diyarbekir, Heritage Records, Women, Socio-Economic.

18. Yiizyilda Diyarbekirli Kadinlarin Sosyo-Ekonomik Durumu Uzerine
Degerlendirmeler

Bu teblig 18. yiizyilda Diyarbekir Eyaleti’nin merkezi konumundaki Amid sehrinde
tutulan ser’iyye sicilleri igerisinde bulunan tereke kayitlarini tetkik etmektedir. Bunu yaparken
tereke kayitlar1 icerisindeki kadinlara ait belgeler oncelenecektir. Bu Oncelemenin amaci
Diyarbekirli kadinlar1 odak noktasina alarak, bahsi gecen yiizyilda Osmanl kadininin sosyo-
ekonomik durumu hakkinda tespitler yapmaktir. Yontemsel olarak 6ncelikle terekelere ait genel
bilgilerin verilmesinden sonra Osmanli toplumu icerisindeki kadinlarin aile yapilar1 ve servet
edinme yollar ile birlikte kisisel esyalarinin miktari, ¢esitliligi, tasinmaz miilklerinin orani,
alacak verecek iliskileri gibi belgelerden elde edilecek veriler lizerinden tespitler yapilmasi
benimsenmistir. Ozellikle kadinlara ait tereke kayitlarinin toplam miktarindan hareketle 18.
yiizy1l Diyarbekir’inde ekonomik ve sosyal bir tabakalagmanin var olup olmadigi, zengin, orta
halli ve yoksul gibi smiflandirmalar itizerinden kadinlar arasinda ne tir farklilasmalar
bulundugu, yonetici ya da farkl statiilere sahip kisilerin esleri konumundaki kadinlarin servet
edinme konusunda digerlerine goére avantajli olup olmadigi gibi sorular bu arastirmanin
problematigini olusturmustur. Calisma siiresince yukaridaki sorulara cevap ararken veri olarak
sadece toplam tereke miktarlar1 kullanilmayacak ayni zamanda terekeler igerisinden taginmaz
mal ve alacaklarin miktari ¢ikarilarak elde edilen kisisel esya miktarlar1 da degerlendirmeye
almacak ve bunlar lizerinde de tespitler yapilmaya ¢alisilacaktir. Bununla birlikte kadinlarin,
donemin sartlari igerisinde evde ya da iizerlerinde nakit para bulundurup bulundurmadigi, varsa
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bunlart muhafaza etme imkanlarmin var olup olmadig: da iizerinde durulan konular arasinda
olacaktir.
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Calismamizda kadinlara ait tereke kayitlart bugiline kadar yapilan ¢alismalarin aksine
erkeklerinkinden ayristirilarak kendi igerisinde bir analize tabi tutulmustur. Bu yontemle
kadinlar arasindaki sosyal ve ekonomik tabakalagmanin tereke kayitlarina nasil yansidigi ortaya
cikarilmaya galisilacaktir. Terekeler ile ilgili yapilan ¢alismalar genelde cinsiyet tizerinden bir
ayrima gidilmeden, sosyal statiisiine gore se¢ilmis bir ya da birkag kiginin terekesini incelemeye
tabi tutarak yapilmaya calisilmistir. Bu ¢alisma ise 6ncekilerden farkli olarak kadinlarin tereke
kayitlarin1 erkeklerinkinden ayri incelemeye tabi tutarak kadinlar arasindaki sosyo-ekonomik
farkliliklar1 belirlemeye c¢alisacaktir. Ayrica kayit altina alinan tasinmaz mallar i¢in ayr1 bir
inceleme yapilip, servet edinme ile miilkiyet arasindaki iligki ortaya ¢ikarilmaya caligilacaktir.

Osmanli Devleti’nin yiizyillar boyunca biiylik bir titizlik igerisinde tutmus oldugu
kayitlar giinimiizden bakildiginda bile arsivcilik sistemi agisindan olduk¢a basarilt 6rnekler
olarak kabul edilmektedir. Belirli standartlara gore tutulan bu kayitlar incelenen donem ile ilgili
sosyal hayattan ekonomik hayata kadar énemli ipuglari sunmaktadir. Bu belgeler igerisinde
sosyal tarih ile ilgilenen arastirmacilar agisindan en fazla ilgili uyandirani ise ser’iyye sicilleri
olmustur. Osmanli hukuk Orgiisii icerisinde yargilama fonksiyonunu yiiriiten kad: ve
mahkemede olan biteni kayda geciren kdtip tarafindan belirli standartlara gore kaleme alinan
ser’iyye sicilleri hukuki olaylarin kayit edildigi belgeler olma 6zelliginin yani sira sosyal hayata
dair bir¢ok hususu da icerisinde barindiran vesikalar olarak incelenmektedir.

Bu caligmada Diyarbekir ser’iyye sicilleri igerisinde 3796, 3744 ve 3756 numarali
defterler incelemeye tutulmustur. Bu defterlere ait tarih ve belge sayilar1 asagidaki tabloda
verilmistir.

Tablo 1. incelenen Sicillerin Belge Sayilar: ve Tarihleri

Erkek Tereke[KadinTereke
Defter No Belge Sayis1  [Toplam Tereke[Sayisi Sayisi [Tarih
3756 41 4 33 (%80) 8 (%20) H.1152 (M.1739-1740)
3744 85 51 40 (%78) 11 (%22) H.1169 (M.1755-1756)
3796 284 280 210 (%75) 70 (%25) H.1173 (M.1759-1760)
Toplam 410 372 283 (%76) 89 (%24)

Anahtar Kelimeler: Diyarbekir, Tereke, Kadin, Sosyo-Ekonomik
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International Public Relations Companies in the Context of International
Public Relations

Birol BUYUKDOGAN!

1. Introduction

The purpose of this study is to examine international activities of the international public
relations companies. It is estimated that this work will contribute to the field because there are
few studies that examine the companies related to the international public relations. The content
analysis method was used in this study. The study covers the dates between 1 March -30 March
2018.

2. International Public Relations

International public relations can be defined as a planned and organized effort to
establish a mutually beneficial relationship between one country, the institution or the
government (Wilcox & Cameron, 2006: 516). International public relations are activities that
are carried out at the intercultural level because the process is constituted by the international
development of the different nations, different blends of legal / political and historical contexts
(Becerikli, 2005: 1).

Over the years, hundreds of companies based in the US have been involved in
marketing, advertising and public relations. These activities have risen unprecedentedly in
1990s. This can be attributed to new communication technologies, the development of financial
markets, the pursuit of commercial barriers, the increase in complex foreign competition in the
traditional American market, and a decline in cultural diversity (Wilcox & Cameron, 2006:
516). The developments in the field of international transport, the increase in the number of
multinational corporations, the studies of government regarding the international public
relations, the increasingly externalization of foreign policy, international crisis management,
the increase of activist organizations and the increase in international sponsorship have
increased the need for the international public relations (Okay & Okay, 2015: 479; Dunn, 1986:
578-581). In addition, the establishment of internationally-oriented companies particularly US-
based international companies reveals the need.

3. Findings

Today there are thousands of public relations companies in the world. Some of them are
engaged in activities related to the international public relations. Each year, Holmes magazine

Lasst. Prof., KTO Karatay University, Faculty of Social and Human Sciences, birol.buyukdogan@karatay.edu.tr
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ranks global top 250 PR agencies. According to this magazine, the top 10 international public
relation agency in 2017 are shown in table 1
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Table 1. Global Top 10 PR Agency Rankings

Fee Income Growth
2017 | 2016 Agency HQ (2016 $) $)
1 1 Edelman USA 854,576,000 2.4%
2 2 Weber Shandwick USA 775,000,000 6.5%
3 3 FleishmanHillard USA 570,000,000 0.0%
4 4 Ketchum USA 530,000,000 6%
5 6 MSLGroup France 480,000,000 1.0%
6 5 Burson-Marsteller USA 480,000,000 0.0%
7 7 Hill+Knowlton Strategies USA 385,000,000 2.6%
8 8 Ogilvy PR USA 347,000,000 4.0%
9 9 BlueFocus China 244,814,558 9.7%
10 10 Golin USA 227,000,000 7.9%

Source: (HolmesReport, 2017)

According to table 1, eight of the ten companies belong to the United States, while one
belongs to France and China. According to the list, there is no change except 2016 rankings and
2017 rankings except MSLGroup and Hill + Knowlton Strategies. The first three lines of the
list are US companies Edelman, Webershandwick and FleishmanHillard. Edelman grew by
2.4%, Weber Shandwick grew by 6.5%, while FleishmanHillard did not grow by 2016.

International public relations companies operate in four major regions around the world.
These regions are North America, Latin America, Asia Pacific, Europe / Middle East and
Africa. The most active companies in the region countries are Ogilvy with 21,30%, Burson
Marsteller with 20,37% and FleishmanHillard with 12,59%.

The regions where the public relations companies work are respectively Europe / Middle
East / Africa region with 62,22%, Asia Pacific region with 20,37%, Latin America Region with
13,70% and North America region with 3,70%. Europe / Middle East / Africa region activities
are more than half of all regions. Problems arising from the political and cultural structure of
this region, rich energy resources, armed conflicts and wars and mass events such as Arab
Spring make the region valuable for international public relations companies.

International public relations companies have 129 different activities. These activities
have been grouped under the ten headings of activity, from marketing public relations to
efficiency management. The areas where the companies work mostly are marketing public
relations with 33.33%, reputation management with 16.28%, media relations with 14.73%,
corporate identity with 13.18%, internal communication with 6.98% crisis management with
6,20%, financial communication with 3,88%, legal support with 1,55% and efficiency
management with 0,78%. Marketing public relations activities cover about one third of all
activities. It is followed by reputation management and media relations respectively.
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4. Conclusion
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Although international public relations companies separate the world to different
regions, there are basically four regions. These regions are North America, Latin America, Asia
Pacific, Europe / Middle East and Africa. International public relations companies have 129
different activities. These activities were grouped under 10 headings and approximately one-
third of the activities constituted marketing public relations activities. In this environment
where global competition has been increasing and China has been threatening the western
economies, it is evaluated that marketing affairs will continue to increase the importance, and
public relations companies will have a lot of work to do in this regard.

Public relations agencies have now become areas for multidisciplinary work. It
is useful that the curricula of the Communication Faculties should be reconsidered globally,
adapted to the daily and coordinated with the business departments of the Faculty of Economics
and Administrative Sciences.

It will be an inevitable fact that the activities of the international public relations
will take place in a new field every day in the future together with the dizzying developments
seen in the technology. It is thought that public relation companies will undertake every new
task with flexible, adaptive and analytically minded staff.

Keywords: international public relations, public relation companies, international
communications.

JEL Codes: F23, P33, P45
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Utilization of Expert Systems for the Evaluation of Traffic Data Collection
Places

Kadir Berkhan AKALIN?, Abdulkadir OZDEN?, Cagdas KARA3

1. Introduction

In the context of traffic engineering, the traffic data collection is vital for the planning
and management of the traffic operations. Continuous monitoring of each roadway segment is
not realistic and economic. Therefore, state highway agencies combine a small number of
continuous count stations with spatially distributed short-duration (temporary) counts for the
estimation of traffic (Antoniou, Balakrishna, & Koutsopoulos, 2011; Leduc, 2008; Wright, Hu,
Young, & Lu, 1997). Continuous counts ensure establishing temporal variations (hourly, daily,
monthly and seasonal variations) while short-duration counts increase the spatial coverage.
However, since the vast majority of counts consist of short-duration, it is critical to collect
accurate and reliable data in appropriate locations and use proper adjustment factors.

Traffic volume and speed are among the most commonly collected and used traffic
measures for planning and operations. Variety of data collection technologies (Table 1) and
methods are available in the literature based on data collection needs and constraints such as
pneumatic road tubes, piezoelectric sensors, microwave radar sensors, video image processors,
GPS probe vehicle and manual counting etc. (Antoniou et al., 2011; KGM, n.d.; Leduc, 2008;
Turner, Eisele, Benz, & Douglas, 1998; Wright et al., 1997). As the term ‘Industry 4.0’ is being
discussed globally, increasing the automation, specifically automation of data collection in our
case, becoming more critical. Therefore, there is a need for collecting traffic data in more
effectively and accurately while increasing the resource efficiency with more automated
methods until the time where V2I (vehicle to infrastructure) and V2V (vehicle to vehicle)
becomes a norm.

The primary objective of this study is to develop a knowledge-based expert system
(KBES) for determination of the proper locations for traffic data collection for the estimation
of traffic volume and speed. The expert system evaluates a variety of factors that may affect the
accuracy of collected data including distance to the intersection, number of lanes, the presence
of acceleration or deceleration zone, etc. The developed system systematically evaluates the
presence of predetermined conditions and guides the data collector for selecting or avoiding
specific locations in the field. It is expected that the use of the expert system will facilitate
finding the proper location for data collection and eliminate possible human errors. The scope

! Res. Asst., Eskisehir Osmangazi University, kbakalin@ogu.edu.tr
2 Res. Asst. Dr., Eskisehir Osmangazi University, aozden@ogu.edu.tr (corresponding author)
3 Res. Asst., Eskisehir Osmangazi University, ckara@ogu.edu.tr
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of this study is limited to the most common short-duration data collection methods pneumatic
tubes, portable radar and Bluetooth sensors.
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Table 1. Type of data provided by traffic count technologies

Detector Data Type
Type Volume/Count Speed Classification Presence
Inductive v y2 y2 v
Loop
Pneumatic
Tube Y Y Y Y
Active
Infrared Y Y Y N
Microwave
Radar Y M M N
Video Y % % Y
Image Processing
Bluetooth Y?! Y Y
GPS Probe 1
Vehicle Y M N Y

! Require developing algorithms for estimation of traffic
2 Require two units

2. Methodology

In short-duration data collection, the agency aims to minimize the cost of per unit data
due to the amount of different locations and data to be collected. Therefore, data collection team
visits, sets and collects data on multiple sites every day throughout the year. In 2016, KGM
collected pneumatic tube counts for a minimum of 7-days at nearly 1,800 locations through the
Turkish state roads (2016 1l Yollari Trafik ve Ulasim Bilgileri, 2017). This considerable amount
of data collection requires increasing the accuracy of collected data for not increasing the total
cost and accurately estimating the Annual Average Daily Traffic (AADT) values.

As for the development of the KBES model, the most preferred methods (pneumatic
tubes and portable Bluetooth devices) that can also be easily applied to the model were used.
First, a detailed literature review was performed to define the factors affecting the accuracy and
reliability of collected data such as closeness to the intersection, the presence of acceleration
lane, distance from roadway centerline, detector placement height, etc. Then, these factors were
evaluated due to their contribution to the accuracy of the data collection. For instance, the
placement height of Bluetooth detectors affects the number of vehicles detected. Therefore, if
the Bluetooth match rates are not critically low, the placement height does not directly affect
the accuracy but detection rate. So, if more convenient, the detector can be placed slightly lower
or higher. However, if the factor directly affects the accuracy of data, i.e. presence of
acceleration lane while collecting speed data, the location should be avoided or proper
adjustment factors should be used. The presence or lack of factors and their level of contribution
were used in constructing the knowledge base and relative rules for the development of KBES.
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3. Development of KBES System
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The strength of the KBES is guiding any inexperienced person to perform a specific task
as he has enough knowledge and experience in the subject. In our situation, data collection
personal do not usually have enough technical background and knowledge of traffic data
collection, and performs what was instructed. However, an expert in this area has certain
knowledge on the collection of traffic data in different geometric design, traffic and weather
conditions. The KBES model utilizes the knowledge and experience of the data collection
experts to build rules and links between rules to guide an inexperienced data collector. The data
collector answers relative and customized questions regarding the current data collection area
in the field, and receives guidance regarding possible places to set (or avoid) the data collection
device. Following examples includes possible questions and responses provided by the KBES
model.

Possible questions directed to the data collector:
Is the intersection signalized, unsignalized or roundabout? (Sign, Unsign, round)

Can you place the pneumatic tubes at least 100 meters far from the traffic lights without
being overlap another intersection? (Yes, No)

What is the detection range of Bluetooth detectors to be used for data collection? (1, 10,
100 meters, Don’t know)

Possible recommendations provided to the data collector:

Based on your input, you are required to set the Bluetooth data collection device
On the southbound of the traffic where a mounting pole is available with power,
Place the device 8-10 meter high from the road surface

Direct the face of the detector to the roadway

Use 10 meter or 100 meter range detectors

The development of KBES requires detailed knowledge on each scenario for
constructing appropriate rules. Utilization of backward chaining method will enable the system
to ask only relevant questions to derive the conclusion. Therefore, the user will not receive any
questions regarding the Bluetooth detector placement in the data collection method is pneumatic
tubes. Following Figure 1 presents a small part of KBES information flow chart for the
placement of Bluetooth sensors in a mid-section of roadways.
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Figure 1. Flow chart of KBES for selecting the proper range and placement location
for Bluetooth traffic data collection devices in a mid-section roadway

4. Conclusion

The proposed KBES model is intended to provide guidance for traffic data collectors on
site to increase the accuracy and reliability of collected data. The model is constructed based
on the intense literature, and knowledge and experiences of data collection experts. Knowledge
base and rules were formed based on each technology and possible field characteristics.

It is expected that the use of KBES in traffic data collection will increase resource
efficiency and data quality while reducing the human error. The model brings an opportunity
for moving towards more automated data collection systems.

Keywords: Traffic Data Collection, KBES, Short-duration Data, Traffic Volume.
JEL Codes: 018, R41, R42.
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Demand Analysis on Global Almond Trade

Muhammet Yunus SiSMAN86

1. Introduction

This article aims to explore the sensitivity of global demand for almonds to changes in
relative prices and income. A generalized differential demand model developed by Eales,
Durham, and Wessells (1997) is employed to estimate demand elasticities using quarterly data
for almonds from the United States, Spain, Australia and the rest of the world for the period
2005 to 2014.

2. Literature review

In general, the existing literature provides country specific demand analysis for
almonds. Previous studies mainly investigated the almond market in the United States
(Dhaliwal, 1972: Bushnell & King, 1986: Alston & Sexton, 1991: Russo et. al., 2008). This
study contributes the current literature in several aspects. The article provides an updated
demand for world almonds by employing a generalized differential demand system approach.
The analysis potentially constitutes valuable remarks as new suppliers gains significant market
shares in the world almond markets during the last decade.

3. Model estimation

Eales, Durham, and Wessells (1997) developed a generalized differential demand
model, where the Rotterdam, AIDS, CBS, and NBR models are nested by exploiting the
similarities between the models.

The almond demand system consists of four equations (almonds from the United States,
Spain, Australia, and the Rest of the World) in the augmented form, specified as:

4
Awie = a; + (B + @1 W )AInQ, + Z QikSik + Z(yij + oW it (6 —w e ) Alnpj;

k=1,2,4 j=1
+ Eit

The generalized model in the equation is estimated using the iterated seemingly
unrelated regression (ITSUR) method to determine whether the alternative demand
specifications nested within the generalized model are appropriate for the data.
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4. Result and discussion

Findings suggest that price and expenditure elasticities are estimated for almonds
separately. World demand for almonds is investigated using a generalized differential demand
system approach. Among others, only the Rotterdam model is found to be compatible with the
almond data.

The estimated price elasticities suggest that world demand for almonds from the US is
more price sensitive in comparison to almonds from other countries, as the demand for US
almonds is elastic at -1.07, contrary to inelastic demand for almonds from Spain (-0.64) and the
rest of the world (-0.55). World demand for almonds from all sources is estimated to be almost
unitary elastic (-0.95).

The conditional expenditure elasticity for US almonds is computed as the only income
elastic demand, implying that if world expenditures on almonds were to increase, world demand
for US almonds would increase more than the demand for almonds from elsewhere. Although,
US almonds gain the most benefit from an increase in world income, followed by almonds from
ROW, an increase in world expenditure on almond has no economically significant impact on
almonds from Spain and Australia.

Keywords: Almond, Demand analysis, Separability, Global demand
JEL Codes: Q11, Q17
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Impact of Economic Stability Factors on Foreign Investments in MENA
Countries

Muhammet Yunus SISMAN &’

1. Introduction

This study investigates the relationship between financial and economic volatility and
Foreign Direct Investment (FDI) across Middle East and North Africa (MENA) countries as
the region has been persistently volatile and less attractive for foreign investor. We consider
volatility in macroeconomic environment as one of the key indicators for risk at the country
level. In particular, this study incorporates income, inflation, and exchange rate currency
volatilities to proxy the level of macroeconomic risks.

A major hypothesis to be investigated is whether financial and economic volatilities
discourage FDI activities in the region. The hypothesis is extended to examine the spillover
effects of these volatilities in neighboring countries on FDI inflows to the host nation by using
Spatial Durbin Panel Maximum Likelihood Estimation method. | incorporate a spatial weight
matrix based on inverse distances between countries and explore how financial and economic
volatility in neighboring countries affect FDI in the host country. The study aims to provide a
more comprehensive and reliable outlook on the link between FDI and macroeconomic risk
factors in MENA countries.

2. Contribution to existing literature

Foreign Direct Investment (FDI) has been well studied in the applied literature. This
study attempts to explore the link between macroeconomic risk factors and investment decision
by accounting for spatial spillover effects.

The existing literature provides an extensive research on the determinants of FDI with
less attention on the role of macroeconomic volatility and spatial interaction among host
countries. The significant relationship between exchange rate volatility and FDI is documented
in the applied literature suggesting that volatile currencies discourage foreign investors (Kiyota
& Urata, 2004: Ruiz, 2005: Ogunleye, 2009). In contrast, a number of research claimed a
positive relationship justified with the export substituting role of FDI (Cushman, 1988:
Markusen, 1995: Pain & Van Welsum, 2003). The FDI studies exploring the cross-country
dependency among host countries provided evidence that spatial interactions have significant
impact on FDI activities (Blonigen et. al., 2007: Baltagi et. al., 2007).

This study contributes the existing literature in several aspects. We investigate the role
of instability of macroeconomic indicators on foreign investments by incorporating cross-
country dependency that allows us to identify the direct and spillover effects in the analysis.

87 PhD, Deparment of Economics - Dumlupinar University, myunus.sisman@dpu.edu.tr
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Thus, this study provides a more comprehensive and reliable outlook on the link between FDI
and macroeconomic risk factors in MENA countries.
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3. Empirical framework

Linear relationship between macroeconomic volatility, control variables and FDI are
given in equation (1) below.

In fdistock = f (vdx, vinf,vgdp, In PPPper, openness, In pop) 1)

In equation (1) In fdistock is the natural logarithm of inward FDI stock, vdx, vinf and

vgdp represent exchange rate, inflation and natural logarithm of gdp volatility respectively.
In PPPper is the natural logarithm of GDP per capita at Purchasing Power Parity, openness is

the goods trade (exports and imports) divided by GDP. And In pop is the natural logarithm of
the total population.

In order to extend the analysis to examine the spillover effects of exchange rate, income
and inflation volatility in neighboring countries on FDI inflows to the host country, we
employed spatial estimation methods. Model specification and diagnostic test result indicates
Spatial Durbin Model and the spatial weight matrices based on 3 nearest neighbors are preferred
over competing models (Spatial Lag Model, Spatial Error Model, and Spatial Autocorrelation
Model) and weight matrices (the inverse distance matrix, the row normalized inverse distance
matrix, the spatial weight matrices based on 2 nearest neighbors, the row normalized versions
of the nearest neighbors’ matrices).

4. Conclusion

Findings suggest that spatial spillover effects in exchange rate volatility, purchasing
power and market size play important role on FDI. In addition, macroeconomic risk factors
such as exchange rate and inflation volatility, and control variables market size, trade openness
and purchasing power have a positive effect on FDI in MENA region implying that integration
to global markets and economic dynamism is necessary for attracting FDI in MENA countries.
Therefore, policy makers should promote economic integration possibly through more liberal
trade policies and exchange rate regimes. It is also important to keep inflation rate at moderate
levels, which will help to maintain economic growth and economic dynamism in the domestic
markets in MENA to attract FDI.

Keywords: Macroeconomic volatility, Spatial Analysis, FDI
JEL Codes: F21, 053
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The Entrepreneurship of Women as An Alternative for Sustainable Rural
Development: A Sample of Afyonkarahisar

Berfu ILTER®, Sabriye KUNDAK?®, Vildan Saba AKTOP*

One of the ultimate goals in rural development is to increase the standard of living by
enabling the employment of women living in all rural areas of our country to develop towards
entrepreneurship and to make it possible for women living in urban areas to approach the living
standards. The aim of the study is to demonstrate the importance of women entrepreneurship
which has lately evolving developed, in terms of the sustainability of rural development.
Beyond a general understanding of development in today's conditions, rural development where
local resources are assessed offers a competitive advantage for developing countries.
Entrepreneurship practices need to be encouraged in order to strengthen women's employment
in rural areas and all institution in the economy need to cooperate with each other. In this
context; applications which increase women's entrepreneurship and its results in
Afyonkarahisar rural areas will be evaluated.

Siirdiiriilebilir Kirsal Kalkinmada Bir Alternatif Olarak Kadin Girisimciligi:
Afyonkarahisar Ornegi

1.Giris

Gliniimiizde gelismekte olan iilkelerdeki yerel kaynaklarin etkin olarak
degerlendirilmesini amaglayan kirsal kalkinma anlayisi 6nem kazanmistir. Kirsal kalkinma
faaliyetleri Oziinde kirsal alanlarda yasayanlarin refahlarini artirmak, kirsal alanlarda
yasayanlar ile sehirlerde yasayanlarin arasindaki mevcut sosyal ve Kkiiltiirel farkliliklart
azaltarak kirsal alanda kendi kendini yiiriitebilen, ekonomik ve sosyal birimler olusturmak
hedefi tasimaktadir. Kirsal ekonomi igin kirsal alanda iiretime aktif olarak katilan kadinlar,
temel giic kaynagi olarak kabul edilmektedirler. Kirsal alanlardaki kadin istihdaminin ve
onlarin girisimciliginin gelistirilerek yasam standartlarinin artmasini saglamak, siirdiiriilebilir
kirsal kalkinmanin nihai amaglarindan birisidir. Kadin istthdamimin kirsalda gelismesini
saglayacak girisimcilik uygulamalarinin hayata gecirilmesi i¢in ekonomik birimlerin isbirligi
igerisinde olmasi biiyiik 6nem tasimaktadir.
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2.Siirdiiriilebilir Kirsal Kalkinma

Kirsal alan; yasam ve ekonomik faaliyetlerin 6nemli 6l¢lide dogal kaynaklarin kullanim
ve degerlendirilmesine bagli oldugu; ekonomik, toplumsal ve kiiltiirel gelisme siireglerinin
yavas ilerledigi, geleneksel degerlerin hayatin sekillendirilmesinde etkili oldugu, yiiz yiize
iligkilerin 6nemini korudugu, teknolojik gelismenin yasama ve iiretime yansimasinin daha uzun
bir zaman aldig1 sosyoekonomik nitelikleriyle ‘kentsel alanlar disinda kalan mekanlar’ olarak
ifade edilmektedir (DPT, 2011).

Stirdiiriilebilir kalkinma, gelecek kusaklarin ihtiyaclarimi karsilayabilme olanagindan
0diin vermeksizin giiniimiiz kusaklarinin ihtiyaglarin1 karsilayabilecek bir kalkinma
modelidir(www.surdurulebilirkalkinma.gov.tr). ~Siirdiiriilebilir kalkinma sadece bugiinii
dikkate almamakta ayni zamanda gelecek kusaklarin devamliligii g6z Oniinde
bulundurmaktadir. Siirdiiriilebilir kalkinmada biiyiimenin yan1 sira insan ve ¢evre gibi sosyal
degerler de yer almaktadir. Giiniimiizde siirdiiriilebilir kirsal kalkinma kavrami1 genel ekonomik
kalkinmadan daha 6nemli bir konumdadir.

3.Kirsal Alanda Kadin Girisimciligi

Gelismekte olan iilkelerde kirsal alanlarda yasayan kadinlar, kendilerine ait aile
isletmelerinde “licretsiz aile isgiicli” olarak ¢alisarak eslerine yardim etmekte ve tarimda aktif
olarak caligmaktadirlar(Oguz, 2015: 65). Ancak kirsaldaki kadinlardan kendi firiinlerini
pazarlayanlar disinda emegini gelire doniistiirebilenlerin sayisi olduk¢a sinirlidir. Emegin
kiralamasi, kirsaldaki geleneklerden ve toplumsal baskilardan dolayr kadinlar arasinda yaygin
degildir(T.C. Gida Tarim ve Hayvancilik Bakanligi, 2012: 12).

Kadinlarin ihtiyag duyduklar1 kredilere kolaylikla ulasabilmeleri, pazarlama
yeteneklerinin gelismesi ve girisimcilik faaliyetleri sonucunda gelir elde etmeleri, sosyal
statiilerini  gelistirecegi gibi kirsal alanlardaki sosyo-ekonomik gelismenin ve kirsal
kalkinmanin saglanmasinda biiylik rol oynayacaktir(T.C. Gida Tarim ve Hayvancilik
Bakanligi, 2012: 68). Bu kapsamda girisimcilikleri ¢ogu zaman goz ardi edilen kadinlarin,
girisimcilik konusunda tesvik edilmeleri, kadinlara yonelik orgiitlenmelerin daha etkin bir
bi¢imde desteklenmeleri gerekmektedir.

Ulkemizde kirsal alanlarda yasayan kadmlar egitim olanaklarindan yeterince
yararlanamamaktadirlar. Bu nedenle iiretime aktif ve yogun bir sekilde katilmalarina ragmen
kalkinmanin olanaklarindan yeterli payr alamamislardir. Oncelikle kadinlara okuma-yazma
ogretilerek, pazara ait bilgilerle gelir getirici faaliyetlerde bulunmalarina imkan saglayarak
yasam standartlar1 yiikseltilmesi olduk¢a dnemlidir(Ozgen&Ufuk, 2011:1063). Bu baglamda
kadinlarin {cretli isglicii piyasasina girebilmesi ve kendi isinin sahibi girisimci kadinlar
olabilmelerinde egitim olduk¢a dnemli rol oynamaktadir.

Kadin girisimci, evinin disinda kendi adina ya da ortaklik sifatiyla bir ya da birkag isyeri
olan, herhangi bir mal ya da hizmetin iiretilmesi, pazarlanmasi ve tim isletme faaliyetleri ile
kararlar alan, yiiriiten, gergek ve tiizel kisiler ile kendi adina iliski kuran ve isinden elde ettigi
kazancin kullanimi iizerinde sdz sahibi olan kisi olarak ifade etmek miimkiindiir (Ilter,2010:
67). Ancak burada evinin disinda ifadesinin giincellenmesi gerekmektedir. Ciinkii glinlimiiziin
iletisim ve teknolojik gelismeleri goz 6niine alindiginda, girisimcilik faaliyetlerinin ev ici ya da
ev disinda da gergeklestirilmesi miimkiin goriilmektedir. Ayrica giiniimiizde ev eksenli
caligmalar da kadin girisimciligini destekleyen yaklasimlar arasinda yer almaktadir.

Tirkiye’de kadinlarin potansiyel giiglerinin farkina varmalarin1 ve yeteneklerini daha
akilct kullanmalarini saglayacak ve kadinlari hak ettikleri konuma tasiyacak politikalar
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iiretilerek sosyal kalkinma ve refah diizeyinin yiikselebilecegi goriisii diistiniilmektedir
(Ozgen&Ufuk, 2011:1064). Tiirkiye’de T.C. Gida Tarim ve Hayvancilik Bakanhg “Kirsal
Alanda Kadinin Giiglendirilmesi” ulusal eylem planin1 2012-2016 yillar1 arasinda uygulamistir.
Bu plan ¢ercevesinde; kirsal alanda yasayan kadinlara tarimsal konularda bilgi ve teknigin
Ogretilmesi, mevcut potansiyelin ortaya c¢ikarilarak bilgi ve becerilerinin gelistirilmesi,
toplumda bu konuda c¢alisan paydaslar1 bir araya getirerek farkindalik olusturulmasi, sorunlarin
tespit edilerek uygun ¢6ziim yollar1 ve politikalar gelistirilmistir (Oguz, 2015:65).
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4.Afyonkarahisar Ornegi

Tirkiye’de Gida Tarim ve Hayvancilik Bakanligi tarafindan uygulanan «Kirsal Alanda
Kadmin Giiglendirilmesi Eylem Plani» kapsaminda kadinlara tarimin her alaninda egitimler
verilmistir. Bu egitimler ile {lretici ve girisimci ruha sahip kadinlar1 bilgilendirmek,
uygulanabilecek projelerin hayata gecirilmesi amaglanmistir. Bakanlik tarafindan bu egitimler
cergevesinde gerceklestirilen projeler asagida yer almaktadir.

4.1. “Yeni Gelistirilen Kuru Fasulye Cesitlerinin ve Yetistirme Tekniklerinin
Afyonkarahisar Ili Kadin Ciftcilerine Yaymm” Projesi

Bakanlik Afyonkarahisar Valiligi i1 Gida Tarim ve Hayvanciik Miidiirliigii 2016
yilinda “Kadm Ciftciler Tarimsal Yayim Projesi” uygulamaya konulmustur. “Yeni Gelistirilen
Kuru Fasulye Cesitlerinin ve Yetistirme Tekniklerinin Afyonkarahisar Ili Kadin Ciftcilerine
Yayimi” Projesi hazirlanarak bakanlik tarafindan onaylanmistir. “Kadin Ciftciler Tarimsal
Yeniliklerle Bulusuyor” programi kapsaminda “Kuru Fasulye Yetistiriciligi” ve “Yeni
Gelistirilen Kuru Fasulye Cesitleri” konularinda 103 kadin ¢ift¢iye egitim verilmistir.

4.2. “Tarimda Kadin Girisimciligin Giiclendirilmesi Programi” Kapsaminda
“Geng¢ Girisimci Kadin Ciftci” Projesi

Kadin ciftcilere ISKUR isbirligi ile istihdama yonelik sertifikali 32 saat siiren
“Uygulamal1 Girisimcilik Egitimleri” verilmistir. Bu kapsamda 72 kadin ¢iftci KOSGEB ve
ISKUR katkilartyla 10-14 Nisan 2017 tarihleri arasinda 32 saat Uygulamali Girisimcilik
Egitimi almislardir. Sonrasinda diizenlenen «Proje Pazar1 ve Sertifika Dagitim Toreni» ile de
projeler sergilenmistir. Ilk 3’e giren bu projeler 15 Ekim 2017 tarihinde Tiirkiye finaline
katilmislardir. Bakanlhik ve Il Miidiirliigii, kadin ciftcilerin kendi islerinin patronu olduklar
stirecte takip ve desteklerini siirdlireceklerini belirtmiglerdir.

5.Sonu¢

Her alanda oldugu gibi kirsal alanda da istthdamin hemen hemen yarisin1 olusturan
kadinlarin faaliyetleri parasal anlamda ekonomiye dahil edilmemektedir. Kadinlar {icretsiz aile
iscisi olarak degerlendirilmektedirler. Gerek kirsal alanda sosyal, ekonomik yetersizlikler,
gerekse kirsalda kadinin bir¢ok konuda kadin olmasindan kaynaklanan donanim yetersizligi bu
durumu desteklemektedir. Ancak c¢alismamizda kirsalda yasayan kadinlarin kendilerini
yetistirmelerine firsat verildiginde ve kentte yasayan kadinlarin sahip oldugu teknik, sosyal ve
ekonomik destekler sunuldugunda kirsal girisimcilik alaninda da oldukc¢a basarili olabildikleri
gorlilmiistiir. Bu bakimdan bakanlik tarafindan olusturulan kadinin giiclendirilmesi plani
onemli bir yol rehberi gorevini {stlenmistir. Siirdiiriilebilir kirsal kalkinmanin
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gerceklestirilmesinde bu yol rehberi, her anlamda toplumun kadina bakis agisin1 ve de kirsalda
kadinin kendini aydinlanmis ve giiglenmis hissetmesini saglamaktadir. Kadinlarin ekonomik
anlamda karsilagmis olduklar1 engelleri rahat bir sekilde asabilmeleri igin Orgiitlii olmak ve
kooperatiflesmenin 6nemi vurgulanmalidir.
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The Effect of Employees’ Prosocial Motivation on Organizational Citizenship
Behaviour: The Mediating Role of Intrinsic Motivation
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Abstract

The purpose of this study is to analyse the relationship between prosocial motivation
and organizational citizenship behavior of the employee and to determine the mediating role of
intrinsic motivation on this relationship. In total, 241 nurses from Siileyman Demirel Research
and Practice Hospital were surveyed. Results show that employee’s prosocial motivation effects
reasonably organizational citizenship behavior. It has also showed that intrinsic motivation has
a partial mediator role between prosocial motivation and organizational citizenship behavior.

1. Introduction

The high level of organizational citizenship behaviour (OCB) of individuals working in
organizations is a situation that takes organization one step further in competitive market
conditions. From this point of view, ignoring OCB can create situations that can be a vital
problem for organizations. In this respect, OCB; to gain competitiveness in the organization, to
adapt to the changing competitive world and environment, it is closely related to the self-
sacrifice and loyalty of the individual. OCB attracts researchers because of the positive impact
of employees' productivity and performance, and, on the other hand, on harmonizing with
environmental factors, while maintaining the popularity of organizational behaviour.

2. Conceptual Framework

In recent years, another type of motivation that has become a popular concept is
prosocial motivation. It seems that many researches have been done to determine the benefits
of prosocial motivation for organizations. The concept of prosocial motivation constitutes the
source of client-oriented and occupationally focused prosocial behaviours, defined as doing
business with the belief that employees are helpful to others (Kelley and Hoffman, 1997:
409). Intrinsic motivation, which is expressed as a desire to achieve and take responsibility,
which is revealed by the intrinsic source effects such as interest, curiosity and need to be
satisfied personally, is defined as feeling of pleasure from the content of the work and the way
of doing it by struggling with any difficulties (Ryan and Deci, 2000: 56). OCB is defined as
voluntary extra-role behaviour and efforts of employees, as well as fulfilling the standards and
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definitions required by the workplace (Giirbiiz, 2006: 50). Describes OCB under 5 dimension;
altruism, consicentiousness, courtesy, civic virtue, gentlemanliness.
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3. Method of Research
3.1. Sampling

The target population this study is composed of nurses. The sample is defined as nurses
working in Siileyman Demirel University Research and Practice Hospital in Isparta.. 258 of
these distributed questionnaires could be collected. 87.6% of the participants were female and
12.4% were male. 73.8% of the participants are married, 13.3% are high school students, 18.3%
are associate degree students, 59.8% are undergraduate and 8.7% are graduate students. The
average tenure of the participants was 13,8+ 8,25 years and the average age was 35,3 + 7,82.

3.2. Measures

Prosocial Motivation Scale: The "Prosocial Motivation Scale" developed by Grant and
Sumanth (2009). The alpha reliability coefficient of the scale is calculated as 0.82. The values
obtained by confirmatory factor analysis (CFA) of the scale (Ay2 / sd = 0.85; GFI =.99; AGFI
=.98; NFI =.99; NNFI = 1.00; CFI = 1.00; RMSEA =.000; SRMR =.016) is one-dimensional.

Intrinsic Motivation Scale: "Intrinsic Motivation Scale" developed by Kuvaas
(2006). The alpha reliability coefficient of the scale was calculated as 0.76. The values of the
scale obtained by DFA (Ay2 / sd = 0.67, GFI = 1.00, AGFI = .98, NFI = .99, NNFI = 1.01, CFI
=1.00, RMSEA =.000, SRMR = .019) are confirmed to be one-dimensional.

Organizational Citizenship Behaviour Scale: The "Organizational Citizenship
Behaviour Scale” developed by Williams and Shiaw (1999). The alpha reliability coefficient of
the scale was calculated as 0.88. With the second-order DFA, the result of which the dimensions
of the scale corresponded to a single one was obtained, (Ay2 / df = 2.49; GFI = .88; AGFI =
.83; NFI = .93; NNFI = .95; CFI = .96; RMSEA =. 079; SRMR = .070) were continued as a
single dimension in the study.

3.3. Model and Hypotheses

The conceptual model in Figure 1 has been developed. The research model is shown
below.

Figurel. Research Model

Intrinsic Motivation

Prosocial Motivation | < OCB

The hypotheses are given below:
H1: Prosocial motivation will be significantly and positively related to OCB.
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H2: Prosocial motivation will be significantly and positively related to intrinsic
motivation.

Ha: Intrinsic motivation will be significantly and positively related to OCB.

Ha: Intrinsic motivation will mediate the relationship between prosocial motivation and
OCB.

4. Results
4.1. Descriptive Statistics and Relations Between Variables

The arithmetic mean and Skewness and Kurtosis values of the variables issued in the
study are given in Table 1 below.

Table 1: Descriptive Statistics and Relations Between Variables

Variables .

(N= 241) b Skewness | Kurtosis | 1 2 3 4 5 6 7 8

1. Prosocial Motivation 4,19 -,697 -,215 (,82)

2. Intrinsic Motivation 3,65 -,354 -,288 4127 | (,76)

3.0CB 4,07 -,150 -,616 ,560™ | ,508™ | (,88)

4.Altruism 4,28 -,508 -,661 4607 | ,3297 | 7907 | (,67)

5.Scurupulousness 3,74 -,399 ,037 ,399™ | 508 | 782" | ,495™ | (,59)

6.Kindness 4,57 -,858 -,116 4427|2207 | 6657 | 5617 | ,3927 | (,78)
7.Gentlemanship 3,89 -,344 -,301 ,406™ | 460 | 822" | 510 | ,536™ | ,400™ | (,75)
8.Civic Virtue 3,86 -,236 -,615 5217 | 4077 | 8477 | 5717 | 5847 | 4897 | 6497 | (,76)

(* p<0.05 and ** for p<0.01. The values in brackets indicate the reliability coefficients of the dimensions.)

As can be seen from Table 1, the research data show a normal distribution. According
to Morgan and his friends, (2004: 49), it can be said that when the values of Skewness and
Kurtosis are within + 1, the data show normal distribution. Table 1 also contains the arithmetic
mean values of the variables. According to this, nurses' level of prosocial motivation and
organizational citizenship is at a very high level and their intrinsic motivations are realized at
slightly above middle level. When Table 1 was examined for sub-dimensions of OCB, it was
observed that the courtesy received the first rank with an average of 4.57, followed behind by
the altruism by 4.28. As seen in Table 1, significant correlations were found between the
variables in the positive direction and the middle force level. All relations between variables
were significant at p <0.01. There was a midlevel positive correlation between prosocial
motivation and intrinsic motivation (r = 0.412) there was a midlevel positive correlation
between prosocial motivation and OCB (r = 0.560) and between the intrinsic motivation and
organizational citizenship behaviours, midlevel positive (r = 0,508) relationships were found.
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4.2. Hypothesis Testing
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Used to test the mediating effect of intrinsic motivation between prosocial motivation
and OCB. the SPSS PROCESS annex was used and the result of the macro 4th regression
analysis is shown in Table 2.

Table 2: Results of Hierarchical Regression Analysis Mediation Effect

Intrinsic
Models Motivation OCB
and_ Model 1 Model 2 Model 3 Model 4
Variables

B t B t B t B t
Prosocial | 4 450 | 608 | 0453 | 1045 0342 | 7,717
Motivation
Intrinsic 0,368 | 9,113 | 0241 | 6,09
Motivation
R? 0,169 0,313 0,258 0,406
F 48,768 109,315 83,055 81,459™"

*** p< 0.001. The coefficients in the table are standardized regression coefficients.

According to the results in Table 2; prosocial motivation was found to be a positive and
significant effect on intrinsic motivation (B = 0,460, p <0,001) and organizational citizenship
behaviour (B = 0,453, p <0,001). In this case hypotheses 1 and 2 are accepted. Moreover,
intrinsic motivation had a positive and significant effect on OCB (B = 0.368, p <0.001) and
hypothesis 3 was accepted. Finally, when prosocial motivation and intrinsic motivation were
introduced into the regression model, the effect of prosocial motivation on OCB was reduced
(B =0.453, p <0,001 to B = 0,342, p <0.001). These findings show that partial motivation of
intrinsic motivation is related to prosocial motivation and OCB. Mediating effect of intrinsic
motivation in relation to prosocial motivation and organizational citizenship behaviour (indirect
effect of prosocial motivation on OCB, B = 0,111, SH = 0,025, 95% corrected confidence
interval CI = [0,06, 0,17], z = 4,563, p <0,001). According to these results, hypothesis 4 is
partially accepted.

5. Conclusion and Discussion

According to the results of the analysis, significant relationships have emerged between
the variables. Relations are at medium force level and positive. With the increase of the
prosocial motivation level, it is observed that the OCB of the employees also increased. The
inclusion of voluntary and altruistic behaviour on the basis of OCB makes this result
meaningful. As the prosocial motivation increased, the level of motivation of the employees
increased. In prosocial motivation, while aiming to benefit individuals, intrinsic motivation
focuses on work. Moving from here, the work to be done in the desired qualities, at the same
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time, provides benefits to the organisation or the individual. Prosocial motivated employees are
also motivated internally because they want to do their jobs well. As the level of intrinsic
motivation increases according to the results of the research, OCB have also increased. In the
effect of prosocial motivation on OCB, intrinsic motivation was found to have a mediating role.
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Calisanlarin Prososyal Motivasyonlarimin Orgiitsel Vatandashk Davramislarina Etkisi:
I¢sel Motivasyonun Aracilik Rolii

Ozet

Bu caligsma, prososyal motivasyon ile orgiitsel vatandaslik davranisi iliskisinde icsel
motivasyonun oynadigi rolii tespit etmek amaciyla gerceklestirilmistir. Arastirmanin verileri,
Siileyman Demirel Universitesi Arastirma ve Uygulama Hastanesinde gérev yapan 241
hemsireden elde edilmistir. Elde edilen bulgular, prososyal motivasyon ile orgiitsel vatandaslik
davranisi iliskisinde i¢sel motivasyonun kismi aracilik rolii bulundugunu gostermistir.

1. Giris

Literatiirde calisanlarin digerlerinin ¢ikarlarina yonelik davranislar sergileme istegi,
prososyal motivasyon ile iligskilendirilir. Prososyal motivasyon bagkalari iizerinde olumlu
etkiler birakmay1 amaclarken; i¢sel motivasyonda ise bireyler is lizerinde olumlu etkiler
birakmaya ¢alismaktadir. Orgiitsel vatandaslik davranislari, igsel motivasyon kaynagi olarak da
goriilebilmektedir. Prososyal motivasyonun, egitim ve saglik alaninda ¢alisanlarda daha yiiksek
olacagr tahmin edilmektedir. Yapilan bu arastirmada, prososyal motivasyonun orgiitsel
vatandaglik davranisina etkisinde i¢sel motivasyonun aracilik rolii iizerine odaklanilmistir.

2. Kavramsal Cerceve

Son yillarda oldukga popiiler bir kavram haline gelen prososyal motivasyonun orgiitler
icin yararlarini belirlemek amaciyla bir¢ok arastirmanin yapildig: goriilmektedir. Calisanlarin
kendileri disindakilere yararli olma inanciyla is yapmalar1 (Grant, 2009: 94) olarak tanimlanan
miisteri odakli ve 15goren odakl prososyal davranisin kaynagini, prososyal motivasyon kavrami
olusturmaktadir (Kelley & Hoffman, 1997: 409). I¢sel motivasyon ise herhangi bir davranisi
sergilerken her tiirlii zorlukla miicadele ederek, isin iceriginden ve yapilma seklinden duyulan
keyif duygusu olarak tamimlanmaktadir (Ryan & Deci, 2000: 56). Orgiitsel vatandaslik
davranms1 (OVD), calisanlari is igin belirlenen standartlarin ve tanimlarin gereklerini yerine
getirmenin yani sira, gonilli olarak fazladan rol davramisi ve ¢aba gostermesi olarak
tanimlanmaktadir (Giirbiiz, 2006: 50). Orgiitsel vatandashik davranisi, digergamlik, nezaket,
vicdanhlik, centilmenlik ve sivil erdem olmak iizere bes boyutta ele almistir. OVD ve
motivasyon iligkisi 1ile 1ilgili yapilan calismalar Ozgecilik gibi prososyal davranig
calismalarindan esinlenmistir.
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3. Arastirmanin Yoéntemi

3.1. Orneklem
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Arastirmanin  evrenini hemsireler olusturmaktadir. Omneklem ise Isparta ilinde
Siileyman Demirel Universitesi Arastirma ve Uygulama Hastanesi’'nde ¢alisan hemsireler
olarak belirlenmistir. Analiz igin 258 adet anket ile analizler yapilmistir. Arastirmaya
katilanlarin %87,6’s1 kadin ve %12,4’si erkektir. Katilimcilarin %73,8’1 evli olup %13,3’1i lise,
%18,3’1 Onlisans, %59,8°1 lisans ve %38,7’si lisansiistii mezunudur. Katilimeilarin ¢alisma
stirelerinin ortalamasi 13,8+8,25 yil, yas ortalamasi ise 35,3+7,82 olarak tespit edilmistir.

3.2. Ol¢iim Araclan

Prososyal Motivasyon Olgegi (Grant ve Sumanth, 2009) kullanilmistir. Olcegin alfa
giivenilirlik katsayisi1 0,82 olarak hesaplanmustir. Olgegin dogrulayici faktor analizi (DFA) ile
elde edilen degerleri (Ay2/sd= 0.85; GFI=.99; AGFI= .98; NFI=.99; NNFI= 1.00; CFI=1.00;
RMSEA=.000; SRMR=.016) tek boyutlu yapiy1 dogrulamaktadir.

Icsel Motivasyon Olgegi (Kuvaas, 2006) kullanilmistir. Olgegin alfa giivenilirlik
katsayisi 0,76 olarak hesaplanmistir. Olgegin DFA ile elde edilen degerleri (Ay2/sd=0.67; GFI=
1.00; AGFI=.98; NFI=.99; NNFI=1.01; CFI=1.00; RMSEA=.000; SRMR=.019) tek boyutlu
yapiy1 dogrulamaktadir.

Orgiitsel Vatandashk Davramis1 Olgegi (Williams ve Shiaw, 1999) ile (Vey ve
Campbell, 2004) tarafindan gelistirilen, Basim ve Sesen (2006) tarafindan Tiirkge’ye uyarlanan
olcek kullanilmistir. Olgegin alfa giivenilirlik katsayis1 0,88 olarak hesaplanmistir. Ikinci diizey
DFA ile 6lgegin boyutlarinin tek bir yapiy1 karsiladigt sonucu elde edildiginden (Ay2/df=2.49;
GFI= .88; AGFI= .83; NFI= .93; NNFI= .95; CFI= .96; RMSEA= .079; SRMR= .070)
aragtirmada tek boyut olarak devam edilmistir.

3.3. Model ve Hipotezler
Sekil 1’deki kavramsal model gelistirilmistir. Arastirma modeli asagida gosterilmistir.
Sekil 1: Arastirma Modeli

I¢sel Motivasyon

Orgiitsel Vatandaslik Davranigi

Prososyal Motivasyon | J

Onerilen model dogrultusunda gelistirilen hipotezler asagida verilmistir.

H1: Prososyal motivasyon, orgiitsel vatandaglik davranigin1 anlamli bir sekilde agiklar.
H2: Prososyal motivasyon, i¢sel motivasyonu anlamli bir sekilde agiklar.

H3: i¢sel motivasyon, orgiitsel vatandaslik davranisini anlamli bir sekilde agiklar.

H4: Prososyal motivasyonun, Orgiitsel vatandaslik davranisina etkisinde igsel
motivasyonun aracilik rolii bulunmaktadir.
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4. Bulgular
4.1. Betimsel Istatistikler ve Degiskenler Arasi liskiler

Arastirmada ele alinan degiskenlere ait aritmetik ortalama ve carpiklik/basiklik
degerleri asagida ¢izelge 1°de verilmistir.

Cizelge 1: Betimsel Istatistikler ve Degiskenler Arasi Iliskiler

Degiskenler

X Carpikhk  Basikhk 1 2 3 4 5 6 7 8
(N=241)
1. Prososyal
Motivasyon 419 -,697 -215  (.82)
2.i¢sel N
Motivasyon 3,65 -,354 -288 4127 (,76)
3.0rgiitsel . N
Vat. Dav. 4,07 -,150 -616 560 508"  (,88)
4 Digergamlik 4,28 -,508 661 4607 329" 790"  (,67)
5.Vicdanlilik 3,74 -,399 037 3997 508 782" 495"  (59)
6.Nezaket 4,57 -,858 -116 442 220" 665" 561" 392 (78)
7.Centilmentik 3,89 -344 301 406" 460" 822% 510”536 400" (75)
8.Sivil Erdem 3,86 -,236 -615 521" 407 847" 571" 584" 489" ,649™ (,76)

(p<0.05 igin * ve p<0.01 i¢in **). Parantez igerisindeki degerler boyutlarin giivenilirlik katsayilarini
gostermektedir.

Cizelge 1’den goriilecegi lizere arastirma verileri normal dagilim gostermektedir.
Morgan ve arkadaglarina (2004: 49) gore, ¢arpiklik ve basiklik katsayilarinin +1 aralifinda
degerler almasi durumunda verilerin normal dagilim gosterdigi sOylenebilir. Cizelge 1°de
degiskenlere ait aritmetik ortalama degerlerine de yer verilmistir. Buna gdre hemsirelerin
prososyal motivasyon ve orgiitsel vatandaglik diizeylerinin oldukca yiiksek seviyede oldugu,
icsel motivasyonlarini ise orta diizeyin biraz iizeri seviyede gerceklestigi tespit edilmistir.
Cizelge 1’de goriildiigii iizere degiskenler arasinda pozitif yonlii ve orta kuvvet seviyesinde
anlamli iligkiler tespit edilmistir. Degiskenler arasindaki tiim iliskiler p<0.01 anlamlilik
diizeyinde anlamlidir. Prososyal motivasyon ile i¢sel motivasyon arasinda orta seviyeli pozitif
yonlii (r=0,412), prososyal motivasyon ile orgiitsel vatandaglik davranigi arasinda orta seviyeli
pozitif yonli (r=0,560), i¢csel motivasyon ile orgiitsel vatandaslik davranisi arasinda ise orta
seviyeli pozitif yonlii (r=0,508) iligkiler tespit edilmistir.

4.2. Hipotez Testlerine Yonelik Bulgular

Prososyal motivasyon ile orgiitsel vatandaslik davranisi arasindaki iligkide, icsel
motivasyonun aracilik etkisi test etmek tizere SPSS PROCESS eklentisi kullanilmis ve macro
4. model regresyon analizi sonucu Cizelge 2’de gosterilmistir.
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Cizelge 2: I¢sel Motivasyonun Aracihik Etkisine Ait Hiyerarsik Regresyon Analizi
Sonuclari
igsel Motivasyon Orgiitsel Vatandashk
Davranisi
Modeller ve ) Dérdiincii
Degiskenler Birinci Model ikinci Model Ugiincii Model Model
p t B t p t p t
Prososyal 0460 698" 0,453 10,45™" 0342 7,71
Motivasyon
Tesel 0368 9,113 0241  6,09™
Motivasyon
R? 0,169 0,313 0,258 0,406
F 48,768™" 109,315 83,055 81,459

Not: *** p <0,001. Tabloda yer alan katsayilar standardize edilmis regresyon katsayilaridir.

Cizelge 2'de yer alan sonuglara gore; prososyal motivasyonun, i¢sel motivasyon
iizerinde (B= 0,460, p< 0,001) ve orgiitsel vatandaslik davranisi iizerinde (= 0,453, p< 0,001)
pozitif yonlii ve anlamli bir etkisi oldugu tespit edilmistir. Bu durumda hipotez 1 ve 2 kabul
edilmistir. Ayrica, i¢csel motivasyonun orgiitsel vatandaslik davranisi iizerinde pozitif yonlii ve
anlaml1 bir etkisi goriilmiis (B= 0,368, p< 0,001) ve hipotez 3 kabul edilmistir. Son olarak,
prososyal motivasyon ve igsel motivasyon regresyon modeline aymi anda sokuldugunda,
prososyal motivasyonun oOrglitsel vatandaslik davranisi iizerindeki etkisi azalmistir (= 0,453,
p< 0,001 degerinden B= 0,342, p< 0,001 degerine). Ulasilan bu bulgular prososyal motivasyon
ve Orgiitsel vatandaslik davranisi iligkisinde igsel motivasyonun kismi aracilik etkisini
gostermektedir. Prososyal motivasyon ve Orgiitsel vatandaslik davranmisi iligkisinde igsel
motivasyonun kismi aracilik etkisini dogrulamistir (prososyal motivasyonun oOrgiitsel
vatandaglik davranisi iizerinde dolayh etkisi; B = 0,111, SH = 0,025, %95 diizeltilmis gliven
araligt CI = [0,06, 0,17]; z = 4,563, p < 0,001). Bu sonuglara gore hipotez 4 kismen
desteklenmistir.

4. Sonug¢

Analiz sonuglarina gére, degiskenler arasinda anlamli iligkiler ortaya cikmistir. iliskiler
orta kuvvet seviyesin olup pozitif yonliidiir. Prososyal motivasyon diizeyinin artisiyla birlikte,
caliganlarin OVD’sinin de yiikseldigi goriilmektedir. OVD nin temelinde de goniillii ve dzgeci
bir davranisin yatmasi ortaya c¢ikan bu sonucu anlamli hale getirmektedir. Prososyal
motivasyon yiikseldikg¢e ¢alisanlarin i¢gsel motivasyon diizeylerinin de yiikseldigi belirlenmistir.
Prososyal motivasyonda bireylere fayda saglama amaglanirken, igsel motivasyonda ise
odaklanilmaktadir. Buradan hareketle, isin istenen niteliklerde yapilmasi, ayn1 zamanda orgiite
veya bireylere de fayda saglamaktadir. Arastirmanin temel hipotezi olan prososyal
motivasyonun OVD iizerine etkisinde igsel motivasyonun aracilik rolii bulunmus olup,
prososyal motivasyonun OVD’ye etkisi i¢sel motivasyon araciligryla gerceklesmektedir.
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Esya-Uriin, Zanaat-Uriin Tasarim Kavramlar: Uzerine Ekonomi Politik
Yaklasim

Merve YAVUZ®, Dilek AKBULUT %

1. Giris

Uriin ve esya kavramlar1 giinliik dilde cogunlukla esanlamda kullanilsa da resmi dilde
ve iktisadi baglamda farkli anlamlara gelmektedir. Esya farkli amagclar i¢in kullanilan, insan
yapimi1 nesne olarak tanimlanirken iiriin farkli endiistri alanlarinda iiretilen yararli nesne olarak
tanimlanmaktadir. Calismada esyalar zanaatkarin bireysel ¢abasi ile, iiriinler ise bir i boliimii
dahilinde girisimciler, tasarimcilar, iireticiler, pazarlamacilar gibi birgok disiplinden bireyin
ortak ¢alismasi sonucu tiiretilen nesneler olarak ele alinmustir.

Ureticiler acgisindan her ikisi de degisim degeri tasiyan metalardir. Ancak zanaat
iiretiminde esyalar basit meta bi¢imini alir, yani liretim ve dagitim yalnizca kullanim degeri
saglamay1 amaglar ve degisim degeri ihtiyag¢ gidermeye yoneliktir. Seri tiretimdeki metalar olan
iirlinler ise ig boliimiine bagli olarak {iretici i¢in kullanim degerini kaybetmis, degisim degerinin
bir tasiyicisi olarak metalagsmistir. Esya ve iiriin arasindaki farkliliklar tiretim ve deger bigimleri
ile dagitim, degisim ve tiiketim iliskilerinden kaynaklanmaktadir. Calismada elestirel ekonomi
politigin biitiinsellik ve tarihsellik ilkelerine bagli olarak zihinde beliren nesne imgesinin somut
hale getirilisinin farkli goriiniimleri olan zanaat ve {iriin tasarimi kavramlarinin ortakliklar1 ve
farkliliklar: tiretim, degisim, dagitim ve tiiketim iligkilerinin etkileri lizerinden tartisilmistir.

2. Ekonomi Politik

Ekonomi politik dar anlamda kaynaklarin {iretimini, dagitimin1 ve tiikketimini olusturan
toplumsal iliskilerin incelenmesidir (Mosco, 2009:24). Mosco’ya gore (2009:63) hakim
ekonomi anlayis1 birey merkezlidir, bireyi zaman ve mekana bagli olarak ele alir, toplumsal
iliskileri aciklamakta yetersizdir ve ampirik verilerle Ol¢iilemeyen girdileri ithmal etme
egilimindedir. Politik ekonomi ise toplumca kosullanmis bireyi, bulundugu tiretim iligkileri
icinde ele alir ¢iinkii politik ekonomistlere gore toplumsal iliskilerin temeli tiretimdir.

Marks’a gore fikir, maddi diinyanin insan aklinda yansimasindan ve diisiince
bigimlerine doniismesinden baska bir sey degildir. Marks’in diyalektik anlayisinda
soyutlamalara maddi hayatin gergeklikleri {izerinden ulasilir ve problematiklerin ¢oziilmesi
yine maddi hayat i¢inde gerceklestirilir.

Calismada tiretimin farkli goriiniimleri olan zanaat ve {irlin tasarimina ve s6z konusu
etkinliklerin somut nesneleri olan esyalar ve lriinlere ekonomi politik yaklasimda Marks’in
diyalektik yontemi ile yaklasilmistir.

9 Arastirma Gorevlisi., Pamukkale Universitesi, merveyavuzzz@gmail.com
% Dogent Doktor, Gazi Universitesi, dilekakbulut@gazi.edu.tr
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3. Meta ve Deger

April 26-29, 2018 Patara Extended Abstracts Book

Meta her seyden once insanin disinda bir nesnedir ve sahip oldugu o6zelliklerle farkli
insan ihtiyaglarin1 karsilayan bir seydir, maddi ve yararli bir sey oldugu i¢in de meta bir
kullanim degeridir (Marks, 1986:45). Marks’a goére (2011:41) ilkel durumda insan kendi 6z
ihtiyaglarindan baska sey bilmiyordu, etkinliginin smirlarin1 bu ihtiyaclar belirliyordu. Uretimi
hem dis diinyanin sahiplenilmesi hem de dogal ihtiyaglarinin nesnellestirilmesi idi. insanlar bir
noktada ihtiyaclarini dogrudan giderebileceklerinden fazlasini liretmeye basladilar. Bu {iretim
aslinda baskasindan onun yerine alabilecegi baska bir nesnenin liretimiydi. Marks’in kullanim
degeri kavramu ile ifade ettigi meta da s6z konusu takasa konu olan metadir. Takasa konu
oldugu anda meta artik kullanim degerinden soyutlanmustir.

4. Uretim, Dagitim, Degisim Ve Tiiketim

Marks’in iiretim kavramina iliskin hareket noktasi toplum olarak iiretimde bulunan
bireylerin, bundan dolay1 da toplumsal bakimdan belirlenmis bireylerin iiretimidir (1976:245).
Dolayistyla tiretim, toplumsal gelismenin belirli agsamalarinda i¢inde bulundugu kosullara gore
farkli gériiniimler alabilir. Toplumsal iliskileri etkiler ve yine onlardan etkilenir. Marks’a gére
iiretim belirli bir tikketimi, dagitimi ve degisimi belirler ve ayni1 zamanda bunlarin karsilikli
iligkileri diizenler. Calismanin bir sonraki kisminda iiretim tarzinin maddi hayattaki farklh
goriiniimleri olan zanaat ve {iriin tasarimi etkinlikleri agiklanmaistir.

5. Zanaat ve Uriin Tasarimi

Marks’a gore (1986:167) farkli ekonomik ¢aglarin ayirt edilmesinde dikkate alinmast
gereken sey yapilan nesneler degil, bu nesnelerin nasil ve hangi araglar ile yapildiklaridir. Bu
baglamda orta ¢cag zanaati incelendiginde, zanaatkarin kendi iiretim araglarimin miilkiyetine
sahip, bireysel atdlyesinde calisan, iirettigi nesnenin tiim siireglerine hakim bir kisi oldugu
goriilmektedir. Zanaat iiretiminde makineler yerine aletler kullanilmaktadir ve tiretim kiiglik
birimlerde ¢ogunlukla siparis iizerine gerceklestirilmektedir. Uretici ile tiiketici arasinda araci
bir piyasa bulunmamaktadir.

Calisma kapsaminda {retim tarzinin zanaat ve maniifaktiirden sanayiye gecis
doneminde is¢ide yarattigl en dnemli etken emegin boliinmesi olarak karsimiza ¢ikmaktadir.
Zanaatkar zihninde olusturdugu nesneyi somut haline bizzat doniistiiriirken, maniifaktiirde
nesnenin iiretim siireci boliinmiis olsa da bu siirecte zanaatkar yine zihinsel emegini ve fiziksel
emegini birlikte kullanmaktadir. Ancak sanayi ¢aginda zihinsel emek ve fiziksel emek {iretim
etkinliklerinde kesin bir ayrima ugramistir. Sanayi ¢aginda iirlin tasarimi etkinliginin ortaya
cikist da vasifsiz hale getirilmis, emeginin yaratict giicii tiretim dis1 birakilmis zanaatkarin
zihinsel emeginin gerekliliklerini karsilayacak bir bireye ihtiya¢ duyulmasidir denilebilir.

6. Esya ve Uriin

Uriin, Tiirk Dil Kurumu’nca “tiirlii endiistri alanlarinda ham maddelerin islenmesiyle
elde edilen sey” olarak tanimlanmistir Egya ise “tlirli amaglarla kullanilan, insan yapimi
taginabilir nesneler” olarak tanimlanmistir. Tanimlardan hareketle esyalarin basit metalar,
tirtinlerin ise kapitalist metalar olduklar1 sdylenebilir. Esya ve {iriin, her ikisi de zihinde beliren
imgenin somut hale gelmis halleridir. Ancak iiretim tarz1 ve emek araglar1 acisindan yaratilma
bicimleri farklidir. Bu baglamda esyanin emek siirecinin tamamina hakim zanaatkar tarafindan
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yapilan nesneler olduklar1 sdylenebilir. Uriinlerin yaratilmasinda ise emek boliinmiistiir ve is
boliimiine katilan bir¢ok disiplinin farkli zihinsel ve fiziksel emegi siirece katilmistir.
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7. Sonuc¢

Calismada esya-iiriin ve zanaat-iirlin tasarimi kavramlart Marks’in ekonomi politik
yaklagimi temel alinarak agiklanmistir. Marks iiretim tarihini orta ¢ag, maniifaktiir ve sanayi
donemi olmak {iizere ii¢ cagda ele almaktadir. Emek araglarinin hala el aletleri oldugu orta ¢ag
ve maniifaktiir doneminde iiretilen nesneler esyalar, sanayi doneminde iiretilen nesneler ise
tiriinlerdir.

Orta ¢agda sadece zanaat iiretimi vardir. Maniifaktiir ddoneminde yine zanaat liretimi
vardir ancak zanaatkarlar kendi iiretim araglarina sahip degillerdir ve artik esyalar bircok
zanaatkarin ortak calismasi sonucu ortaya ¢ikmaktadir. Zanaatkar esya tizerindeki hakimiyetini
ve lretim yeteneklerini yitirmeye baslamistir. Sanayi doneminde ise zanaatkar tiim vasiflarini
yitirmis sadece fiziksel emegini kullanabilecegi fabrikalarda calismaya baslamistir. Bu
donemde zanaatkarin zihinsel emek giicli yani nesnenin tasarlanmasi isi, iirlin tasarimcilarinca
istlenilmektedir. Sanayi liretim ¢aginda yaratilan metalar ise {irlin adin1 almaktadir.

Anahtar kelimeler: Ekonomi politik, {irlin tasarimi, iiriin, zanaat, esya
JEL Kodlari: N30, B30
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Trainee / Applicant Analysis for Practical Training Programs with Career
Management at Large-Scale Hotel Chains

Damla SONMEZ®, Isilay Talay DEGIRMENCI®’

1. Introduction

In tourism sector, it is fundamental to provide well-structured on-the-job training to
successfully recruit and place the qualified new graduates into practice, especially at large-scale
hotel chains. The concept of practical training is acknowledged with high importance in general
by many other fields as well (Katajavuori et al., 2006: 441). In this study, we investigate the
potential problems that could be experienced at a practical training program by such a hotel
chain operating in Antalya, Turkey, one of the mostly visited cities in the world. On the other
hand, the potential problems could originate from various reasons such as: the differences in
the approach of “’Y generation” towards career management, the need for flexibility at the career
management practices of such a training program, and the pressure felt by the managers due to
perceiving these candidates as potential competitors. To address the problems above, we
conducted an exploratory field study via semi-structured interviews with potential trainees.
Through this research we aim to provide a fruitful approach leading to win-win situations for
both the trainees and the hotel chain and configure the program based on these insights. This
practical training program combines both career management and recruitment; thus, the main
objective is to obtain benefit for both the candidates and the hotel chain as the recruiting
company (Greenhaus & Callanan, 2010: 39).

2. Training Program

The goal of the training program is strengthening the bond between academia and
business. For the first step, human resources department of the hotel and academics from
universities conduct interviews with students from Business Administration and Tourism
majors, and then they select 15 trainees for the program. The training program consists of two
stages; the first stage is common for all trainees regardless of their background, on the other
hand, the second stage of the training is specified based on the choice of department. In the first
stage, trainees work on three basic departments which are Food and Beverages, Business in
General (includes Sales and Marketing), Human Resources, Finance, etc., and Housekeeping
(includes Front Office, Guest Relations, etc.). Trainees will spend minimum one year for each
category and at the end of the four to five year period, their second stage starts. After gaining a
certain level of experience for each department, the trainee will select one department to focus

% Student, Department of Business Administration, Antalya Bilim University, College of Business,
damla.sonmez@std.antalya.edu.tr
% Department of Business Administration, Antalya Bilim University, College of Business,
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on, but human resources experts also have power to make this decision. Once the trainees
complete their second stage, the hotel chain makes a commitment to them to offer a managerial
position such as assistant manager or manager, based on their performance. This type of
tranining programs are also very important from the perspective of the universities, since they
are under great pressure to educate their students to possess the attribute of “employability”
(Bridgstock, 2009: 32).
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3. Method and Results

The interviews were conducted with 20 graduates from business and hospitality.
Expectations, demands, and suggestions from potential trainees were investigated through face-
to-face interviews.

The trainees expect that emphasis be mostly given to their preferences for the positions
they are to be placed, compared to how they performed in the initial assessments. Thus, in case
of a mismatch, the employer has to face a trade-off between giving emphasis to their decision
about the placement of the candidate, or allowing the candidate to act according to his/her own
preferences at choosing the assigned department to start their managerial position. This
potentially controversial issue has been investigated by other researches as well (see, for
instance, Sturges et al., 2000: 355).

The candidates claim that the job security and the ascending career path promised by
the program is a positively influencing factor. Moreover, the trainees place particular emphasis
on flexible working hours, transparency, and their contribution being valued. They suggest the
career path to be specified as much as possible due to fear of the firm adjusting the career path
later based on the company needs rather than the trainees’ personal development.

As can be seen from above, the trainees are very mindful about what they expect from
the career management practices of the employer firm, which, in this case is the hotel chain.
Although it may seem to be slightly pressuring for the employer firm, in the long run, it has
been shown that the trainees who are able to manage their own career with smart choices also
receive more help from their employer (Sturges et al., 2002: 742).

4. Conclusion

In this work we aimed to explore the prospects, as well as advantages and disadvantages
of executing a practical training program for a hotel chain in Antalya, Turkey, which is planned
to concentrate on training the prospects for managerial positions in Food and Beverages,
Business in General (includes Sales and Marketing), Human Resources, Finance, etc., and
Housekeeping (includes Front Office, Guest Relations, etc.) departments. To gain the maximum
benefit from this program, we investigated the applicants’ approaches towards this type of
training practices. We found that the applicants are very mindful about their career path, and as
expected from the representatives of “Y generation” they value flexibility, transparency, and
being appreciated. We hope these findings will lead to helpful managerial insights to fully
benefit from the training program for both the trainees and the employer. For future research,
we recommend to gather more data with different samples.

Keywords: practical training, applicant analysis, career management, large-scale hotel
chains
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Review on OHS Regulations that Make Working Life Easier for Women

Nese YILMAZ*®

1. Introduction

Despite the fact that the working styles change in time, the burden over women is not
easing and women are forming the largest part among the groups requiring special employment
policy.

For the further participation of women into work life, it is essential to enact the necessary
policies for administrative mentality of these days. In the field of Occupational Health and
Safety, especially after the regulation of 6331 numbered Law, a new era started in Turkey in
OHS area. Conducting these studies by predicating upon the necessary principles for protecting
women in their working lives becomes encouraging in this regard. Women may face the
different risk by their contents and this situation makes obligatory to take some measures
concomitantly. In consequence of they are considered in special risk group, it becomes natural
to perform regulations decreasing the risks these groups may experience. It should not be
forgotten that women’s profile in society contains information about that society. To consider
women in working life cannot be excluded from these social facts. Unfortunately, when women
are studied as the risk groups, it is always seen that they take over the burden of society in every
sense. The hero of the plot of intolerable situations such as non-covered employment, temporary
employment without employment security, exposing sexual harassment and specifically during
their pregnancy periods putting both them and their babies lives in danger is this special group
in general. Providing women to participate into working life humanely and supporting this
process should be perceived an important investment into society as well in its extent. In this
study the studies about protecting women in regard to occupational health and safety within the
scope of 6331 numbered Law.

2. Risk Areas Directed to Women Employees

It is considered that, for the health of female workers the time periods they mostly under
risk are their pregnancy periods and after delivery, the breast feeding periods. It is known that
the physiological and psychological problems the women who are pressed into work
experienced in these time periods considerably common. (BELIN, ZAMPARUTTI, TULL,
HERNANDEZ, & GRAVELING, 2011)

9% Kirklareli Universitesi Liileburgaz MYO Is Sagligi ve Giivenligi Programu Ogretim Gérevlisi
nese.yilmaz@klu.edu.tr

Innovation and Global Issues Congress II1 | Congress Publications 192



\ ;
April 26-29, 2018 Patara Extended Abstracts Book
3. Regulations Made in 6331 Numbered Law

In accordance with the 50th Article of our Constitution, “No one shall be required to
perform work unsuited to his/her age, sex, and capacity. Minors, women, and physically and
mentally disabled persons, shall enjoy special protection with regard to working conditions.”
On the other hand, according to 6331 Numbered Occupational Health and Safety Law, it is
imposed to the employer an obligation for paying regard the situation of the groups requiring
special policies such as young, old, disabled, pregnant or breast feeding employees as well as
female workers (Article 10/1 — ¢). (Civan, 2017) The studies protecting women in working life
gain momentum in recent times particularly after 6331 Numbered Law also entered into force.
It should not be forgotten that, the main purpose is to prevent occupational-work accidents and
occupational diseases before they arise. It is expected that the studies are being carried out
should be designed with a proactive and preventive approach in principle.

The necessity of separately carrying out the assessments on special policy requiring
groups and also the necessity of displaying special sensitivity for related female employees are
emphasized in 6331 Numbered Law and 4857 Numbered Labor Law in particular. It should be
known that, whether this provisions directly taken place or not shall not exculpate legal
obligations. In 6331 Numbered Law, obligations implicitly encumbered to employers as well.
It is necessary to draw attention exclusively to this fact.

Here, some of the regulations those special assessments for women explicitly ought to
be allowed are; Occupational Health and Safety Risk Assessment Regulation, Regulation for
Procedures and Principles of Employees’ Occupational Health and Safety Trainings,
Regulation about Duty, Authority and Responsibility and Trainings of Occupational Physician
and Other Health Personnel, Regulation for Employment Conditions of Expecting and Breast
Feeding Women, Breast Feeding Rooms and Children Daycare Homes (CIVAN, 2017)

4. Conclusion

To improve the standards of women in working life will also contribute the development
of society by being a social fact through a social perspective. In extend of the development of
OHS culture, it is impossible to affect the culture of society where OHS culture is a subentry of
it. We should not forget that women are the mirror of societies. It should be considered where
we see our achievement in OHS area most clearly is the standards in working life of women.
Among the groups requiring special policies, considering women based on the particular risks
experienced. It is necessary to include the situation in risk evaluation, to call the needed
attention to the matter, to provide necessary information in trainings, to form sensitivity on the
matter and the administration should do something about this awareness.

Keywords: Working woman, safety culture, occupational safety
JEL Codes: J28, J81
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Kadinlarin Calisma Yasamim Kolaylastiran ISG Diizenlemelerine Bakis
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1. Giris

Her ne kadar calisma bicimleri zaman igerisinde degisiklik gosterse de kadinlarin
iizerindeki yiik hafiflememekte ve 6zel istihdam politikasi gerektiren gruplar igerisindeki en
genis kismi olusturmaya devam etmektedir.

Kadinlarin ¢alisma yasamina daha fazla katilabilmesi i¢in giinlimiiz yonetim anlayisinin
gerekli politikalar1 kanunlastirmasi elzem olmaktadir. Is Sagligi ve Giivenligi alaninda,
ozellikle 6331 sayil1 kanunun diizenlenmesinden sonra Tiirkiye’de ISG alaninda yeni bir dsnem
baslamistir. Kadinlarin ¢aligma yasamlarinda korunmalari i¢in de gerekli prensipler esas alarak
bu c¢alismalarin yapilmis olmasi bu baglamda iimit vaadedici olmaktadir. Calisma yasaminda
kadinlar muhteviyatlar1 geregi de farkli risklerle karsi karsiya kalabilmekte ve bu durum
beraberinde bazi tedbirlerin alinmasin1 da zorunlu hale getirmektedir. Ozel risk grubunda
degerlendirilmeleri hasebiyle bu gruplarin yasayabilecekleri 6zel riskleri diisiirebilecek
diizenlemeler yapilmasi da gayet tabi olmaktadir. Unutulmamalidir ki kadinin toplumdaki
profili herseyden dnce o toplum hakkinda bilgi ihtiva etmektedir. Caligma yasaminda kadini
degerlendirmek de bu sosyal olgulardan miinezzeh degildir. Maalesef ki risk gruplar1 olarak da
kadmlar incelediginde karsimiza her anlamda toplumun yiikiinii omuzlarina almis olduklari
goriilmektedir. Sigortasiz ¢alistirilma, i glivencesiz gecici islerde calistirilmalari, cinsel tacize
maruz kalma ve ozellikle gebelik dénemlerinde hem kendi hem bebeklerinin yasamlarinin
tehlikeye atilmasi gibi kabul edilemez durumlarin kahramanlar1 genellikle bu 6zel gruptur.
Kadinlarin ¢alisma yasamina insan omuruna yarasir sekilde katilimlarinin saglanmasi ve bu
stirecin desteklenmesi uzantisinda topluma da yapilmis 6nemli bir yatirim olarak algilanmalidir.
Bu ¢alismada 6331 sayili kanunla kadinlari is saglig1 ve giivenligi yoniinden korumaya yonelik
caligmalar degerlendirilmektedir.

2. Kadin Cahisanlara Yonelik Risk Alanlari

Kadin ¢alisanlarin sagliklar1 agisindan 6zelikle daha ¢ok risk altinda olduklari donemler
hamilelik ve dogumdan sonraki bebegi emzirme dénemi olan siire olarak degerlendirilmektedir.
Bu donemlerde calismaya zorlanan kadin c¢alisanlarin yasadigi fizyolojik ve psikolojik
problemlerin olduk¢a yaygin oldugu bilinmektedir. (BELIN, ZAMPARUTTI, TULL,
HERNANDEZ, & GRAVELING, 2011)

3. 6331 Sayih Kanun’da Yapilan Diizenlemeler

Anayasamizin 50. maddesi uyarinca, “Kimse, yasina, cinsiyetine ve giicline uymayan
islerde calistirilamaz. Kiigiikler ve kadinlar ile bedeni ve ruhi yetersizligi olanlar caligma sartlari
bakimindan 6zel olarak korunurlar”. 6331 sayili Is Saglig1 ve Giivenligi Kanunu geregince de
igverene risk degerlendirmesi yaparken geng, yasli, engelli, gebe veya emziren calisanlar gibi
ozel politika gerektiren gruplar ile kadin calisanlarin durumunu gézetme yilikiimliligi
getirilmistir (md.10/1-¢) (CIVAN, 2017) Calisma yasaminda kadim1 korumaya yonelik
calismalar son donemlerde Ozellikle 6331 sayili kanunun da yiiriirliige girmesiyle hiz
kazanmistir. Unutulmamalidir ki is sagligi ve giivenligi ¢aligmalarinda asil amag is kazalarini
ve meslek hastaliklarin1 daha ortaya ¢ikmadan engellemektir. Yapilan ¢alismalarin temelde
proaktif ve dnleyici yaklasimla dizayn edilmesi beklenmektedir.
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Ozel politika gerektiren gruplarin durumlariyla ilgili degerlendirmelerin ayrica
yapilmasi gerekliligiyle ilgili kadin ¢alisanlara 6zel hassasiyet gosterilmesi gerekliligi 6331
sayili kanunda ve 4857 sayili is kanunununda 6zellikle vurgulanmaktadir. Kanunda direk bu
maddelerin gegmesinin yada ge¢memesinin de bu hukuksal sorumlulugu ortadan
kaldirmayacag1 bilinmelidir. 6331 sayili kanunda isverene dolayli olarak da sorumluluklar
yliklenmektedir. Bu duruma 6zellikle dikkat cekmek gereklidir.
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Kadinlara 6zel degerlendirmelerin bulunmasi gerekliliginin agik olarak ifade edildigi
yonetmeliklerden bazilari sunlardir; Is Saghigi ve Giivenligi Risk Degerlendirilmesi
Yonetmeligi, Calisanlarin Is Sagligi ve Giivenligi Egitimlerinin Usul ve Esaslar1 Hakkinda
Yonetmelik, Isyeri Hekimi ve Diger Saglik Personelinin Gérev, Yetki, Sorumluluk ve
Egitimleri Hakkinda YoOnetmelik,Gebe veya Emziren Kadinlarin Calistirllma Sartlariyla
Emzirme Odalar1 ve Cocuk Bakim Yurtlarma Dair Yonetmelik(CIVAN, 2017)

4. Sonu¢

Kadinin ¢alisma yasamindaki standartlarinin yiikselmesi toplumsal bir olgu olarak da
sosyolojik perspektifle toplumun gelisimine de katki saglayacaktir.

ISG Kkiiltiiriiniin gelistirilmesinin devaminda onun da alt 6gesi oldugu toplum kiiltiiriinii
etkilememesi miimkiin olamamaktadir. Unutmayalim ki kadmlar toplumlarmn aynasidir. ISG
alaninda da basarimizi belki de en net gorebilecegimiz yer kadinlarin ¢aligma yasamindaki
standartlar1 olarak degerlendirilmelidir. Ozel politika gerektiren gruplarmn arasinda kadinlarin
degerlendirilmesi yasanilan 06zel riskler hasebiyle olmaktadir. Bu durumun risk
degerlendirilmelerinde yer almasi, gerekli hatirlatmalarin yapilmasi, egitimlerle gerekli
bilgilendirmelerin yapilmasi, ilgili hassasiyetin olusturulmasi ve bu farkindaliga yonetimin
sahip ¢ikmas1 gerekmektedir.

Anahtar Kelimeler: Kadin ¢alisan, giivenlik kiiltiird, is giivenligi
JEL Kodlari: J28, J81
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An Evaluation on The Carbon Markets in Turkey Struggle with International
Carbon Trading and Climate Change

Ceren ORAL®, Sinem GECDOGAN!, El¢in KiPKiP!

1.Introduction

Carbon finance is an economic field that examines the financial aspects of climate
change. Carbon finance explores the cost of living conditions and the financial opportunities
and risks of carbon-rich communities in areas where carbon distribution is high. It is influential
in determining the suitability and use of market-built bases in the success of environmental risks
and environmental objectives. In the simplest terms, greenhouse gas is defined as the source of
emission reductions.

In this study tapering international carbon trading, in the context of the carbon market
in the world status of species and climate change arrangement with Turkey has a privileged
location assessment is made on the opportunities to benefit from the carbon market.

2.Framework Convention on Climate Change and Kyoto Protocol

Human activities play an important role in the change of prime. The major reasons for
this are the reduction of carbon sequestration with the use of wrong land use as well as the
increase in greenhouse gases such as methane, oxide, hydroflorocarbons and CO2, which occur
in the atmosphere when fossil fuels are heated and transported together with the
industrialization period. (Ari, 2010) In addition, the amount of greenhouse gases originating
from agricultural events such as deforestation, improper land use, urbanization, paddy
production, animal husbandry and fertilization has been increased. (Oztiirk, 2009)

In the framework of these conclusions, the United Nations Tramework Convention on
Climate Change at the United Nations Conference on Environment and Development,
convened on June 3-14, 1992, to prevent or mitigate the adverse effects of climate change on
the dangerous greenhouse gas emissions in the atmosphere, The Climate Change Framework
Convention (UNFCCC) was put into force (DSI, 2010) and entered into force in 1994. (Ultar,
2008)
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Policies to be applied in reducing greenhouse gas emissions are affecting costs. But
carbon trading helps to reduce the overall cost of goods when compared with direct legislation.
It offers the opportunity to purchase carbon-trading high-cost businesses and internationally at
low cost marginal companies and countries. (Stawell, 2005: 211)

3.1. Carbon Finance and Carbon Market

Carbon financing is described as the resource provided to the projects by purchasing
greenhouse gas emission reductions. In explaining the concept of carbon financing, it is also
necessary to clarify the carbon balance. Carbon offsetting is defined as the emission of credits
earned or credits earned as a result of greenhouse gas emissions reduced elsewhere in the world
as a profit to greenhouse gas emissions from a source.

Carbon market refers to the market where carbon certificates are bought and sold. The
carbon market is divided into the obligatory carbon markets, which are organized according to
the international obligations and regulations of the Kyoto Protocol, and the voluntary carbon
markets, which are formed by the countries, individuals and enterprises with their own
preferences. (COB, 2008)

4. Mandatory Carbon Markets

In 2005, the Kyoto Protocol established mechanisms of flexibility to support national
measures to meet the parties' emission limitation or mitigation obligation. The objectives of
these mechanisms are;

- Support sustainable development through technology transfer and investment.

- Helping countries reduce their financial sanctions and achieve carbon reduction in the
atmosphere while achieving Kyoto targets.

Two of the mechanisms are project-based and the other is market-based. The difference
between them is the extent to which the projects are made between the parties.

4.1. Clean Development Mechanism

The Kyoto Protocol is described in Article 12. Objectives; To support sustainable
development in developing countries not included in Annex | and to help reduce greenhouse
gas emissions on behalf of developing countries. Reducing greenhouse gas reduction in
developing countries is cheaper than developed countries. (Kadilar, 2010, 24)

4.2. Partner Application

In accordance with the Kyoto Protocol, Annex | countries with emission reduction and
limitation obligations and emission reduction projects in other Annex | countries may be
implemented. It also implies investing in emission reduction, which allows other countries
(landlord) to think and reach the limits in all or a small part of the system in the country where
the greenhouse gas reduction cost is lower than the cost of the greenhouse gas reduction in its
own country . (Zhang, 1998: 17)
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It is a market-based mechanism. It is the market-based mechanism that can be overtaken
by the Kyoto Protocol in the period of 2008-2012, with the clear development mechanism and
the surplus-earned surplus earned or the emission reduction credits sold in developed countries,
as indicated in Annex-I, In emission trading, even though there are measures for greenhouse
gases, it is the trading gas because it is the most carbon dioxide released. For this reason, it is
also called carbon trading. (Sirin et al., 2010: 10)

5. Benefist of Carbon Trading

Turkey will make the scope of the Project will provide significant with carbon tranding.
These;

Taking the impact of Turkey's energy imports, the current account deficit is to further
increase the importance of the use of indigenous energy sources. Emission trading will not only
provide greenhouse gas reduction with these projects, but will also contribute considerably to
the economy. (DPT, 2010)

- With the increase of energy supply security, improvements are made in the quality of
fresh air. The cleanliness of the air will be important for human and environmental health and
contribute to the reduction of health costs.

- It is the disadvantages of having uncertainty in the markets along with the benefits of
carbon trading, the fact that legal and administrative regulations are not made on time and that
they are expensive.

6. Voluntary Carbon Markets

It is established to facilitate the voluntary reduction of greenhouse gas emissions by
individuals, organizations, organizations, companies, businesses and non-profit organizations.
The first voluntary investment was carried out by the AES company in 1989, at a cost-effective
cost of planting 50 million trees to reduce carbon dioxide emissions from the power plant.
(Oztiirk, 2009)

7. Turkey's Status In The Carbon Market

Turkey's greenhouse gas emissions and increase overall case. In 1990, the atmosphere
was equivalent to 187 million tons of carbon dioxide equivalent annual greenhouse gas
emissions, while emissions in 2016 total greenhouse gas emissions were calculated to be
equivalent to 496.1 million tons of carbon dioxide per year. When we look at the distribution
of total greenhouse gas emissions by sectors, the largest share is energy-related emissions with
72.8% by 2016, followed by industrial operations and product use by 12.6%, agricultural
activities by 11.4% and waste by 3.3% It is.

Turkey is digitized by greenhouse gas limitation or reduction commitments for Annex |
countries, because it is the status of the Kyoto Protocol's flexibility mechanisms are benefiting
from. This mechanism is not connected to social responsibility and environmental principles
formed the framework for the voluntary carbon market projects under development in Turkey
since 2005 and is being implemented.
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8. Conclusion

The world has undergone many changes since it was created and it continues to do so.
The change that started with the industrial revolution influenced every field as well as the
climate system. The atmospheric release of the amount of greenhouse gases coming from the
human-caused square has caused global warming and a negative climate system. Turkey also
signed the Kyoto climate BMICDS including that on the increase in greenhouse gas emissions
of human origin formed with the Protocol to prevent adverse effects from occurring.

As result of this study, Kyoto, despite the adversities faced by the Protocol, which
recorded a significant success with the projects carried out in the voluntary carbon market
Turkey, sustainable development will be implemented with the objectives of significant
benefits in terms of environmental and economic taking part in the carbon market with the right
policies are provided.

Keywords: Carbon Finance, Carbon Markets, Carbon Trading, Kyoto Protocol
JEL Codes: Q35, G20

Uluslararasi Karbon Ticareti ve Iklim Degisikligi ile Miicadelede Karbon Piyasalarinda
Tiirkiye I¢in Bir Degerlendirme

1.Giris

Karbon finans, iklim degisikliginin finansal boyutlarini inceleyen ekonomik bir alandir.
Karbon finans, karbon dagiliminin fazla oldugu alanlarda yasam sartlarinin maliyetini ve
karbon emisyonu yiiksek toplumlarin finansal firsat ve risklerini arastirir. Cevresel riskleri ve
cevresel hedefleri basarmada piyasa yapili temellerin kullanilmast ve uygunlugun
belirlenmesinde etkilidir. En yalin bir ifade ile sera gazi emisyon azaltimlar1 almak iizere
saglanan kaynak olarak tanimlanmaktadir.

Bu calismada uluslararasi karbon ticareti incelerek, diinyada ki karbon piyasa tiirlerinin
durumu ve Tiirkiye'nin iklim degisikligi diizeni kapsaminda ayricalikli bir yere sahip olmasiyla
birlikte karbon piyasalarindan faydalanabilme imkanlari iizerinde degerlendirme
yapilmaktadir.

2.iklim Degisikligi Cerceve Sozlesmesi ve Kyoto Protokolii

Insan faaliyetleri ilkim degisikliginde nemli rol almaktadir. Bunlarin 6nemli sebepleri
ise sanayilesme donemi ile birlikte, fosil yakitlarin 1sinmada ve ulagimda kullanilmasiyla
atmosferde meydana ¢ikan CO2 olmak {iizere, metan, oksit, hidroflarokarbon gibi sera
gazlarmin yogun bir sekilde artis gostermesi ile birlikte yanlis arazi kullanimiyla karbon
tutmada azalma gosterilmesidir. (Ari, 2010) Ayrica ormansizlagsma, yanlis arazi kullanimi,
sehirlesme, celtik tiretimi, hayvancilik ve giibreleme gibi tarimsal nitelikli olaylardan kaynakli
sera gaz1 miktarlarinda artis saglanmstir. (Oztiirk, 2009)

Bu sonuglar ¢ergevesinde, atmosferde tehlikeli bir hal alan sera gazi emisyonlarinin
iklim degisikliginde ki olumsuz etkisini engellemek veya belirli noktada kontrol saglamak
amaciyla 3-14 Haziran 1992 de toplanan Birlesmis Milletler Cevre ve Kalkinma Konferansinda
Rio Diinya Zirvesi, United Nations Tramework Convention on Climate Change Birlesmis
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Milletler iklim degisikligi Cergeve Sozlesme (BMIDCS) imzaya sunulmus (DSI, 2010) ve 1994
yilinda yiirtirlige girmistir. (Ultar, 2008)

3. Karbon Ticareti ve Tiirkiye

Sera gazi salinim miktar1 azalmasinda uygulanacak politikalar maliyetleri
etkilemektedir. Ama karbon ticareti, direk yasal diizenleme ile karsilastirildiginda mallarin
genel maliyetinde azalmaya yardimci olmaktadir. Karbon ticareti yiiksek olan maliyetli
isletmelere ve uluslararasi diizeyde iilkelerde diisiik maliyet marjh sirket ve lilkelerden azaltim
satin alma imkani sunmaktadir. (Stawell, 2005: 211)

3.1. Karbon Finansmani ve Karbon Piyasasi

Karbon finansmani, sera gazi emisyon azaltimlarini1 satin alarak projelere saglanan
kaynak olarak agiklanmaktadir. Karbon denklestirme bir kaynaktan meydana gelen sera gazi
emisyonlaria karlilik olarak diinyanin bagka yerlerinde, baska kaynak {izerinden azaltilmasi
saglanan sera gazi emisyonlart sonucunda kazanilan kredilerin ya da sertifikalarin satin
alinmasiyla olusan emisyon olarak agiklanmaktadir.

Karbon piyasasi, karbon sertifikalarinin alinip satildig1 piyasay ifade etmektedir.

Karbon piyasasi, Kyoto Protokolii'nden olusan uluslararas1 yiikiimliiliikler ve
diizenlemelere gore meydana gelmis zorunlu karbon piyasalari ve lilke, sahis, isletmelerin kendi
tercihleri ile olusan goniillii karbon piyasalari seklinde ayrilmaktadir. (COB, 2008).

4. Zorunlu Karbon Piyasalarn

2005 yilinda Kyoto Protokolii, taraflarin salim sinirlamasi veya azaltim yiikiimliiliigiinii
yerine getirmek amaciyla ulusal oOnlemleri destekleyici esneklik mekanizmalart
olusturulmustur. Bu mekanizmalarin hedefleri ise;

Siirdiiriilebilir kalkinmay1, teknoloji transferi ve yatirim araciligiyla desteklemek.

Ulkelere Kyoto hedeflerini gergeklestirmede mali yolla sakinimlarini azaltmaya ve
atmosferde bulunan karbonu azaltmaya yardimci olmak.

Mekanizmalarin ikisi proje temelli digeri ise piyasa temellidir. Aralarinda bulunan fark

ise projelerin hangi taraflar arasinda yapildigina dairdir.

4.1. Temiz Kalkinma Mekanizmasi

Kyoto protokolii madde 12’de agiklanmaktadir. Amaci; EK-I de bulunmayan
gelismekte olan iilkelerde siirdiiriilebilir kalkinmay1 desteklemek ve gelismekte olan {ilkeler
adina ise sera gazi salim azaltimina yardimei olmaktadir. Sera gazi azaltimini gelismekte olan

tilkelerde azaltmaya calismak, gelismis lilkelere oranla daha ucuz olmaktadir. (Kadilar, 2010;
24)

4.2. Ortak Uygulama

Kyoto protokolii geregince emisyon azalma ve sinirlama yiikiimliligii olan EK-I
iilkeleri ve diger EK-I iilkelerde emisyon azaltim projelerini uygulanabilir. Ortak uygulama
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bulundugu tilke disinda, baska iilkelerde (ev sahibi), sera gazi azaltim maliyetine kendine gore
daha diisiik oldugu, kendi tilkesinde sera gazi saliniminda veya bunu azaltmada sistemin hepsi
veya kiigiik bir bolimiinde diisiinmeye ve sinirlara yaklagsmasini saglayan, salim azaltmaya
yatirim yapan anlami da tasimaktadir. (Zhang, 1998; 17)
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4.3.Emisyon (Karbon) Ticareti

Piyasa temelli bir mekanizmadir. Kyoto protokoliinde 2008-2012 yillar1 doneminde EK-
I’ de belirtilen ve EK-B de belirtilen salim saglamis gelismis iilkelerin, temiz kalkinma
mekanizmasi ve ortak uygulamada kazanilan ihtiyac fazlasi ya da salinim azaltmaya yonelik
kredilerin satisiyla devri miimkiin olan piyasa bazli mekanizmadir. Emisyon ticaretinde, sera
gazlarina yonelik 6nlemler olsa bile, salinim en ¢ok olan karbondioksit olmasi nedeniyle ticareti

yapilan gaz konumundadir. Bu nedenle karbon ticareti olarak da adlandirilmaktadir. (Sirin v.d,
2010: 10)

5.Karbon Ticaretinin Sagladig1 Faydalar

Tiirkiye karbon ticareti kapsaminda yapacagi projeler ile 6nemli yararlar saglayacaktir.
Bunlar;

-Tirkiye’nin cari agikta enerji ithalatinin etkisini bulundurarak, yerli enerji
kaynaklarinin kullaniminin daha da 6nemini arttirmaktir. Emisyon ticareti bu projeler ile sadece
sera gazi azaltimi saglamakla kalmayip ekonomiye de ciddi katkilar saglanacaktir. (DPT, 2010)

- Enerji arz gilivenliginin artmasiyla birlikte, temiz hava kalitesinde iyilestirmeler
yapilmaktadir. Havanin temiz olmasi insan ve ¢evre sagligi icin 6nemli olmakla birlikte, saglik
masraflarinin da azalmasina katki saglanacaktir.

-Karbon ticaretinin saglayacag: yararlar ile birlikte piyasalarda belirsizligin olmasi,
yasal ve idari diizenlemelerin zamaninda yapilmamasi ve maliyetlerinde fazla olmasi
dezavantajlandir.

6.Goniillii karbon Piyasalar

Bireylerin, etkinliklerin, kurum ve kuruluslarin, firmalarin, igletmelerin ve kar amaci
olmayan kuruluglarin sera gazi salimlarinin goniillii olarak azaltimini kolaylastirmak i¢in
olusturulan pazardir. ilk goniillii yatirrm ise AES sirketinin 1989 yilinda elektrik santralinin
karbondioksit salinimini azaltmak i¢in g¢iftgilerine 50 milyon aga¢ dikimine karsilik maliyet
odemesiyle gergeklestirmistir. (Oztiirk, 2009)

7.Karbon Piyasalarinda Tiirkiye’nin Durumu

Tiirkiye’ nin sera gazi emisyon genel olarak artma durumundadir. 1990 yilinda atmosfer
yillik 187 milyon ton karbondioksit es degerinde sera gazi salinimi yaparken, salinim 2016
yilinda toplam sera gazi emisyonu yillik 496,1 milyon ton karbondioksit es degerinde olarak
hesaplandi. Toplam sera gazi emisyonlarinin sektorlere gére dagilimina bakildiginda 2016 yili
itibari ile en biiylik payr %72,8 ile enerji kaynakli emisyonlar alirken, sirasiyla %12,6
endiistriyel islemler ve {irtin kullanimi, %11,4 tarimsal faaliyetler ve %3,3 ile atiklar takip
etmektedir.
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Tiirkiye EK-I iilke statiisiinde oldugundan dolayi sayisallagsmis sera gazi sinirlama veya
azaltim yikimliligi olmamasiyla Kyoto Protokoliiniin esneklik mekanizmalarindan
faydalanmamaktadir. Bu mekanizmaya bagli olmayan sosyal sorumluluk ve g¢evresel ilke
cercevesinde olusmus goniillii karbon piyasasina yonelik projeler Tiirkiye de 2005 yilindan beri
gelistirilmekte ve uygulanmaktadir.
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8. Sonu¢

Diinya olustuktan bu yana birgok degisimler gegirmis ve bunlar hale devam etmektedir.
Sanayi devrimi ile baslayan degisim her alani etkiledigi gibi iklim sistemini de etkilemistir.
Insan kaynakli meydana gelen sera gaz1 miktariin atmosfere olan salinim kiiresel 1sinmaya ve
iklim sisteminde olumsuzluga sebep olmustur. Tiirkiye’nin de dahil oldugu BMICDS ve Kyoto
Protokolii ile insan kaynakl1 olusan sera gazi saliniminda artigin iklim {izerinde meydana gelen
olumsuz etkisini 6nlemek amaciyla imzalanmaigtir.

Bu c¢alismada sonug¢ olarak, Kyoto Protokolii ile yasanan olumsuzluklara ragmen,
goniilli karbon piyasalarinda yapilan projeler ile 6nemli bir basar1 kaydeden Tiirkiye,
stirdiiriilebilir kalkinma hedefleri ile uygulanacak dogru politikalarla karbon piyasalarinda yer
alarak cevresel ve ekonomik acisindan 6nemli faydalar saglanmaktadir.

Anahtar Kelimeler: Karbon Finans, Karbon Piyasalari, Karbon Ticareti, Kyoto
Protokolii

JEL Kodlar: Q35, G20.
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The Impact of Corporate Image on Organizational Commitment: LCWaikiki
Example

Canan Gamze BAL92, Necmettin GUL 1 Rusen AKDEMIR 104

1. Introduction

The concept of organizational commitment has always been an important issue in terms
of businesses. In the scope of the research, it is also important to retain the present personnel as
much as to employ new personnel in desired quality for the businesses. Managers desiring to
retain the present personnel at business realize some works to increase the organizational
commitment of personnel. Researches and studies have revealed some elements that affect the
concept of organizational commitment. One of these elements is concept of corporate image.
The corporate image can be expressed as the perception of environment in which
communication is conducted as a result of the activities carried out by the business.

The main purpose of the research is to reveal the impact of corporate image on
organizational commitment created by businesses. In this direction, the concept of corporate
image and organizational commitment were mentioned in the study. In the next part of the work,
the results of the analyzes made to reveal the effect of corporate image on organizational
commitment are mentioned. Survey was used as data collection tool in the research. In the result
of the analyzes made, it was determined that there is a significant and positive relationship
between corporate image and organizational commitment. However, as a result of applied
regression analysis, it was determined that the corporate image which is independent variable
in the research has a significant effect on the organizational commitment which is dependent
variable in the research.

2. Corporate Image and Organizational Commitment

Image that means "public opinion” in TDK (www.tdk.gov.tr) can be expressed in
objects, concepts, symbols and pictures that are rendered in mind through imagination
(Kiigtikkurt, 1988:167-168). By a more general definition, the image is the amount of all views
about any person, organization or situation (Bakan, 2005:11-12). Corporate image is the
communication established with the institutional customers by its each employee, its name, its
architectural structure, its products and services, its traditions, its ideology, its quality
impression with its beliefs, thoughts and impressions in common (Weiwei, 2007:58). In another
definition, the corporate image is defined as a value that adds meaning to the image of the target

102 Assoc. Prof. Dr., Kahramanmaras Siit¢ii Imam University, canan_gamze@hotmail.com
103 Asst. Prof. Dr., Kahramanmaras Siitgii Imam University, ncmttngull@gmail.com
104 Research Assistant, Mugla Sitki Kogman Universitesi, rusenakdemir@hotmail.com
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group, rather than an abstract concept of operation, which is created in the eyes of the target
group and gives the soul to the business (Karpat, 1999:87).
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Organizational commitment, one of the most studied concepts in the literature, can be
expressed as the psychological integration of individual with business in which individual is
working, adopted the goals and objectives of the business by individual, and desire of individual
in the process of continuing to operate (Giirbiiz, 2006: 58). According to another definition,
organizational commitment is the adoption of individuals to institutions in which they work and
participation of individuals to institutions (Steers, 1997: 46). The concept of organizational
commitment is an important concept for businesses and always appears to be a problem for
managers (Brewer, 1996:24). The concept of organizational commitment consists of three sub-
dimensions; emotional commitment, continuance commitment and normative commitment.

3. Method and Findings

The purpose of the research is to reveal the impact of corporate image on organizational
commitment created by businesses. Survey was used as data collection tool in the research. The
sample of the study is the headquarters workers of the LC Waikiki company in the ready wear
sector. In the scope of the research, the survey was applied to 200 employees and 155 of the
survey by considering valid were analyzed. In the scope of the research, it were used
organizational image scale consisting of 10 questions including perceived organizational image
and structured (external) organizational image and organizational commitment scale consisting
of 15 questions including emotional, continuance and normative commitment. The data
obtained were subjected to reliability, factor, correlation and regression analyzes in the SPSS
analysis program, respectively. In the scope of the research;

As a result of the reliability analysis, it was determined that reliability value is 0.86 for
corporate image scale and 0.90 for the organizational commitment scale.

As aresult of the factor analysis, it was determined that KMO value is 0.81 for corporate
image and 0.87 for organizational commitment.

As a result of the correlation analysis, it was found that there is a significant and positive
relationship between the variables. The result of the correlation analysis made in this context is
shown in Table 1;

Corporate Image Organizational Commitment

Corporate Image Pearson Correlation 1 679
Sig. (2-tailed) ,000
N 155 155

Organizational Commitment Pearson Correlation 679 1
Sig. (2-tailed) ,000
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N 155 155

Table 1. Results of Correlation Analysis

As aresult of the applied regression analysis, it was determined that the corporate image,
which is independent variable in the study, has a significant and positive effect on the
organizational commitment, which is dependent variable in the study. The result of the
correlation analysis made in this context is shown in Table 2;

Model R R? F P

Organizational ,6792 ,461 130,746 ,000
Commitment

a. Predictors: (Constant), Corporate Image

Table 2. Results of Regression Analysis

4. Conclusion

The importance given to business for businesses is increasing in the competitive
environment where market conditions change day by day. Because, the cost of holding current
worker is lower than employing a new worker. In this direction, the concept of organizational
commitment comes in the face of the managers. Concept of organizational commitment is
influenced by many factors. One of these factors is concept of corporate image.

The purpose of the research is to reveal the impact of corporate image on organizational
commitment. In a result of analyzes made in this direction, it was determined that there is a
significant and positive relationship between corporate image and organizational commitment.
At the same time, it was determined that concept of corporate image has a positive and positive
effect on organizational commitment. There is a significant impact of corporate image on
creating organizational commitment. In this context, managers should emphasize concept of
corporate image in order to increase organizational commitment of workers.

Keywords: Image, Corporate Image, Organizational Commitment
JEL CodeS: M10, M12, M19

Kurumsal imajin Orgiitsel Baghhiga Etkisi: LCWaikiki Ornegi

1. Giris

Orgiitsel baglilik kavrami isletmeler agisindan her zaman 6nemini koruyan bir konu
olmustur. Bu kapsamda isletmeler i¢in istenilen nitelikte yeni isgdren istihdam etmek kadar
mevcut iggorenin elde tutulmasi da 6nem arz etmektedir. Mevcut isgorenin isletmede kalmasini
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arzulayan yoneticiler isgorenlerin oOrgiitsel bagliliklarin1 yiikseltecek bazi caligmalar
gerceklestirmektedirler. Yapilan aragtirmalar ve calismalar oOrgiitsel baghilik kavramini
etkileyen bazi unsurlari ortaya koymuslardir. Bu unsurlardan biride kurumsal imaj kavramidir.
Kurumsal imaj1 isletmenin yiiriittiigii faaliyetler sonucunda iletisim icerisinde bulundugu ¢evre
iizerinde olusturdugu algi olarak ifade edebiliriz.

April 26-29, 2018 Patara Extended Abstracts Book

Aragtirmanin temel amaci, isletmeler tarafindan olusturulan kurumsal imaj kavraminin
orgiitsel baglilik lizerindeki etkisini ortaya koymaktir. Bu dogrultuda ¢alismada 6nce kurumsal
imaj kavrami ve orgiitsel baglilik kavramindan bahsedilmistir. Calismanin sonraki boliimiinde,
kurumsal imajin Orgilitsel baglilik iizerindeki etkisini ortaya ¢ikarmak amaciyla yapilan
analizlerin sonuglarina yer verilmistir. Calismada veri toplama araci olarak anket uygulanmis
ve yapilan analizler sonucunda kurumsal imaj ve orgiitsel baglilik arasinda anlamli ve pozitif
yonlii bir iliski oldugu tespit edilmistir. Bununla birlikte uygulanan regresyon analizi
sonucunda ise calismada bagimsiz degisken durumunda bulunan kurumsal imajin bagimh
degisken durumundaki orgiitsel baglilik iizerinde 6énemli diizeyde bir etkiye sahip oldugu tespit
edilmisgtir.

2. Kurumsal Imaj ve Orgiitsel Baghhik

TDK’nin sitesinde isim olarak “imge” (www.tdk.gov.tr) anlamina gelen imaj imgeleme
yoluyla zihinde canlandirilan nesne, kavram, sembol ve resimler olarakta ifade edilebilmektedir
(Kiigiikkurt, 1988:167-168). Daha genel bir tanimlamayla imaj, herhangi bir kisi, kurulus ya da
durum hakkinda tim goriislerin toplamidir (Bakan, 2005:11-12). Kurumsal imaj bir kurum
hakkinda inanclar, diisiinceler, izlenimlerle beraber kurumun ismi, mimari yapisi, liriin ve
hizmetleri, gelenekleri, ideolojisi, kalite izlenimi ve her bir ¢alisanin kurum miisterileri ile
kurdugu iletisimidir (Weiwei, 2007:58). Bir bagka tanimda kurumsal imaj isletmenin hedef
kitlelerinin géziinde olusan ve isletmeye ruh kazandiran, isletmeye soyut bir kavram olmaktan
Ote, anlam katan bir deger olarak tanimlanmistir (Karpat, 1999:87).

Literatiirde lizerinde en ¢ok calisma yapilan kavramlardan biri olan orgiitsel baglilik,
bireyin calistig1 isletme ile psikolojik olarak bir biitiin olmasi, isletmenin hedef ve amaglarini
benimsemesi ve bu yonde, bireyin isletmede devam etme siirecinde duydugu istek olarak ifade
edilebilir (Glirbliz, 2006: 58). Bir bagka tamima gore, bireylerin calistiklar1 kurumlar
benimsemeleri ve bu kurumlara olan katilimidir (Steers, 1997: 46). Orgiitsel baglilik kavrami
isletmeler i¢in 6nem arz eden bir kavramdir ve yoneticiler a¢isindan daima sorun olarak ortaya
¢ikmaktadir (Brewer, 1996:24). Orgiitsel baglhlik kavrami duygusal baghilik, devam baghlig
ve normatif baglilik olmak {izere {i¢ alt boyuttan olusmaktadir.

3. Calismanin Yontemi ve Bulgular:

Arastirmanin amaci, isletmeler tarafindan olusturulan kurumsal imaj kavraminin
orgiitsel baglilik iizerindeki etkisini ortaya koymaktir. Arastirmada veri toplama araci olarak
anket uygulanmistir. Arastirmanin 6rneklemi hazir giyim sektoriinde bulunan LCWaikiki
firmasimin merkez calisanlaridir. Arastirma kapsaminda 200 c¢alisana anket uygulanmistir ve
155 anket gecerli sayilarak analize tabi tutulmustur. Arastirma kapsaminda, algilanan kurumsal
imaj ve yapilanmis (digsal) kurumsal imaj olmak iizere iki boyutlu 10 6nermeden olusan
kurumsal imaj olgegi ile birlikte duygusal, devamlilik ve normatif baglilik olmak {izere {i¢
boyutlu 15 6nermeden olusan orgiitsel baglilik 6l¢egi kullanilmistir. Elde edilen veriler SPSS
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analiz programinda sirasiyla giivenirlilik, faktor, korelasyon ve regresyon analizlerine tabi
tutulmustur. Arastirma kapsaminda yapilan;

Giivenirlilik analizi sonucunda kurumsal imaj 6l¢eginin giivenilirlik degeri 0.86 ve
orgiitsel baglilik 6lgeginin giivenirlilik degeri 0,90 olarak tespit edilmistir.

Faktor analizi sonucunda ise KMO degerinin kurumsal imaj i¢in 0,81 ve Orgiitsel
baglilik icin ise 0,87 oldugu tespit edilmistir.

Yapilan korelasyon analizi sonucunda degiskenler arasinda anlamli ve pozitif yonlii bir
iliski oldugu tespit edilmistir. Bu kapsam da yapilan korelasyon analizi sonucu Tablo 1°de
gosterilmektedir;

Tablo 1. Korelasyon Analizi Sonuclar:

Kurumsal imaj ~ Orgiitsel Baglilik

Kurumsal Pearson Correlation 1 ,679™
Imaj

Sig. (2-tailed) ,000

N 155 155
Orgiitsel ~ Pearson Correlation ,679™ 1
Baglilik

Sig. (2-tailed) ,000

N 155 155

Uygulanan regresyon analizi sonucunda ise ¢aligmada bagimsiz degisken durumunda
bulunan kurumsal imajin bagimli degisken durumundaki 6rgiitsel baglilik tizerinde anlaml ve
pozitif yonlii bir etkisi oldugu tespit edilmistir. Bu kapsam da yapilan regresyon analizi sonucu
Tablo 2°de gosterilmektedir;

Tablo 2. Regresyon Analizi Sonuglar:

Model R R? F P
Orgiitsel ,6792 ,461 130,746 ,000
Baglilik

a. Predictors: (Constant), Kurumsal Imaj
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4. Sonug¢
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Piyasa kosullarinin her gecen giin degistigi rekabet ortaminda isletmeler i¢in iggorenlere
verilen 6nem artmaktadir. Clinkii mevcut iggdreni elde tutmanin maliyeti, onun yerine yeni bir
kisi almaktan daha diisiiktiir. Bu dogrultuda yoneticilerin karsisina orglitsel baglilik kavrami
¢ikmaktadir. Orgiitsel baglilik kavrami birgok faktorden etkilenmektedir. Bu faktorlerden biri
de kurumsal imaj kavramidir.

Bu calismanin amaci kurumsal imaj kavraminin orgiitsel baglilik tizerindeki etkisini
ortaya koymaktir. Bu dogrultuda yapilan analizler sonucunda kurumsal imaj ve oOrgiitsel
baglilik arasinda anlamli ve pozitif bir iliski oldugu tespit edilmistir. Bununla birlikte kurumsal
imaj kavraminin orglitsel baglilik tizerinde anlamli ve pozitif yonlii bir etkiye sahip oldugu
tespit edilmistir. Orgiitsel baglilik kavraminin olusturulmasinda kurumsal imajin 6enmli bir
etkisi bulunmaktadir. Bu kapsamda, yoneticiler ¢alisanlarin orgiitsel bagliliklarini artirmak i¢in
yapacaklari faaliyetlerde kurumsal imaj kavraminada 6nem gostermelilerdir.

Anahtar Kelimeler: Imaj, Kurumsal imaj, Orgiitsel Baglilik
JEL Kodlari: M10, M12, M109.
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Kiiresellesmenin Cikmazi: Ulusallasma Gabalar: ve Kiiresel Marka Savaslar

Bilge Nur OZTURK!%, Tolga OZTURK 1%

1. Giris

20. ylzyilin sonlarindan itibaren yiikselen kiiresellesme trendi 2008 kiiresel finans
kriziyle birlikte yerini ulusallasmaya birakmaya baslamistir. S6z konusu ulusallagma trendi,
bilhassa Batili tilkelerin hakim durumda oldugu kiiresel pazarlarda karsilarinda Asyali rakipleri
ciddi bi¢gimde hissetmesiyle birlikte yiikselis gostermistir. Kiiresellesme diisiincesini diinyada
yayginlastirmaya calisan Bati, kendi icerisinde yasadigi finansal krize ve artik eskisi gibi bas
edemedigi Asya merkezli kiiresel markalara karsi ulusallasma refleksini gostermeye
baslamistir. Bu baglamda Kiiresellesme diinyaya yayilmaya basladigi yerden tersine
dondiiriilmeye calisilmaktadir.

Calismada yukarida bahsettigimiz baglamda Amerika Birlesik Devletleri baskani
Donald Trump’in s6z konusu ulusallagma refleksini yansittig1 sdylemleri incelenerek analiz
edilmistir. Donald Trump’in korumaci politikalar1 neticesinde uygulanan politikalarin kiiresel
markalar agisindan nasil yansimalar1 oldugu ortaya konmaya ¢aligilacaktir. 2008 kiiresel finans
krizinin etkilerinin ulusallasma yoneliminde cok biiyiik etkilerinin olmasi dolayisiyla,
calisgmanin kapsami giincel Amerikan baskant Donald Trump’in sdylemleri ile sinirl
tutulmustur.

2. Kiiresellesme Karsith@: ve Donald Trump

Giliniimiizde kiiresellesmenin pazarlama agisindan olusabilen zorlugu, kiiresel
markalarin  merkezlerinin bulundugu iilkelerdeki hiikiimetler tarafindan korunmaya
calisilmasiyla birlikte, diger kiiresel markalarin korunan bu dis pazarlarda var olabilmesinin
zorlagmas1 ve kiiresel marka savaslarinin siyasal aktorlerin etkisiyle kizigmasi olarak
gosterilebilir. Bir baska deyisle, s6z konusu markalar bir taraftan kiiresel satis baskisiyla, diger
taraftan ise korumaci politikalar izleyen hiikiimetlerin kendileri ile girdigi miicadele ile bas
etmek zorunda kalmaktadirlar. (Wimberly, 2018: 179-199)

Bu korumaci politikalar izleyen hiikiimetlerin en basinda ABD gelmektedir
diyebiliriz.(Atkinson, 2016: 5) Son yillarda ABD’de izlenen korumaci politikalardan hareketle,
son ABD Bagkan1 Trump’n, Kiiresellesmis Amerikan markalar ile diger kiiresel markalarin
savaglarinda nasil bir konumda bulunmay1 tercih ettikleri, kendi sdylemleri lizerinden analiz
edilmistir. Amerikan baskaninin sdylemlerindeki farkliliklar, doniisiimler ve yillar igerisinde
kiiresel markalar karsisindaki tutumlari, {lkelerin ulusallasma egilimi i{izerinden
degerlendirilmistir.

Donald Trump’in birebir sdylemlerinden bazilarin1 analiz edecek olursak: “BMW eger
Meksika’da fabrika kurup otomobillerini ABD’de %35 vergilendirilmeden satilacagini

1% Dr. Ogretim Uyesi, Alanya Alaaddin Keykubat Universitesi, bilge.ozturk@alanya.edu.tr
16 Dr, Ogretim Uyesi, Alanya Alaaddin Keykubat Universitesi
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santyorsa bunu unutabilirler!” (https://uk.reuters.com/article/us-usa-trump-germany-autos-
IdUKKBN1500VJ) (07.06.2018) So6z konusu sdylemini Donald Trump Amerika disinda
iretilip ithal edilecek bilhassa Alman mensei otomobil markalarini %35 oraninda
vergilendirilecegini sdyleyip tehdit etmektedir.
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Bir diger agiklamasinda Donald Trump Japon otomotiv markasi Lexus’u isaret etmistir:
"Bu bir bowling topu testi. 6 metre yiikseklikten topu aracin kaputuna birakryorlar, eger kaput
gogerse araglar (Amerikan mensei) testten gecemiyorlar. Bu
korkung!” (https://edition.cnn.com/2018/03/15/politics/trump-japan-bowling-ball-
test/index.html) (07.06.2018) Her ne kadar Beyaz Saray sozciisii agiklamalarin saka oldugunu
sOylese de diger iilkeler hakkiindaki sdyelemlerinin bir devami olarak degerlendirilebilecek
buradaki sdylemleri, Donald Trump’in Japonya’yr ve Japon mensei Lexus araglarini hedef
aldigini bize gostermektedir. S6z konusu sdyleminin devaminda da Japonya ile yapilan ticarette
her yil yaklasik 70 milyar dolar zarara ugradiklarmi belirtmistir. Ikinci Diinya Savasi
sonrasindan giliniimiize ekonomik olarak ABD tarafindan desteklenen Japonya, ilk kez bu
donemde hedef tahtasina konmustur. Dolayistyla ABD’nin korumaci politikalarinin hedefi,
miittefiklerini de hedeflemektedir.

3. Sonu¢

Donald Trump’in uyguladigi ekonomi politikasinin bir neticesi olarak kiiresellesme
akimi bagladigi yerden tersine donmeye baslamistir. Bu baglamda serbest ticaret kiiresel
anlamda daha da zorlasmaya baglamistir. ABD’nin son donemde bu politikalarin1 uygulamaya
koymasinin temel nedenlerinden birisi 2008 kiiresel finans krizinin ardindan ABD ve Avrupa
iilkelerinin karsiliksiz para ile ¢ok fazla tiiketim yaptiklar1 gosterilebilir. Bu acidan
degerlendirildiginde pesi sira gelen finans krizlerinin Bat1 diinyasini bekledigi sOylenebilir. Zira
ABD basta olmak tizere ¢ogu Batil1 gelismis iilke emek giiciiniin {icretlerinin fazla olmasindan
dolay1 tiretimi Cin ve diger tilkelerdeki fabrikalar araciligiyla gerceklestirdiler ve kendileri de
bu iirlinleri tiikettiler. Kabaca tabir edilirse Dogu fiiretti ve Bat1 tiiketti. Bu baglamda Batili
iilkelerde ciddi cari agik sorunlari ortaya ¢ikti. ABD’nin s6z konusu cari ag1g1 kapatmak igin
FED araciligiyla faiz yiikselterek dolar1 tekrar degerli kilip evine dondiirmeye calistigr ve
“Once Amerika” sloganiyla Amerikan mensei iiriinlerin kullamlmasi ve ABD’de iiretim

yapilmasinin 6ncelik oldugu daha korumaci bir politika izlenmeye baglanmistir.(Rodrik, 2018:
85-90)

ABD merkezli bu korumaci politikalar neticesinde ise kiiresel ekonomik antlagsmalar
iptal edilmis veya askiya alinmistir. S6z konusu ekonomi politikalarinin bir yansimasi olarak
kiiresel markalar da rekabet zorunluluklarinin yani sira iptal edilen kiiresel ekonomik
antlasmalarin getirdigi glimriilk avantajlarindan mahrum kalmaya baslamislaridir. Bunun
yaninda Amerikan baskaninin sdylemlerinin kimi zaman dogrudan kimi zaman ise dolayl
olarak kastettigi kiiresel markalar daha zor duruma diismeye baslamiglardir. Korumaci
politikalarin sonucunda kiiresellesmenin en azindan giinlimiiz i¢in artik popiiler bir sdylem
olmadig1 ve giderek arka planda kalacagi sdylenebilir.

Kaynak¢a

Wimberly, C. (2018) “Trump, Propaganda, and the Politics of Ressentiment”, The
Journal of Speculative Philosophy, 32(1), ss. 179-199
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Relationship of Mobbing and Occupational Disease

Nese YILMAZ!%, Mehtap AGIRGAN'%

1. Introduction

During the recent years, in our country the importance given to occupational health and
safety is gradually increasing and, the studies carried out to reach the required quality standards
in this area are supported by laws. Introduction should clearly present the importance, the
purpose, the methodology and the scope of the study.

As the result of working styles continuously developing and transformed into diversified
forms because of the Fourth Industrial Revolution, in the field of occupational diseases
researched, it is seen that the influence of psychosocial risk factors are increasing. At 5510
Numbered Social Security and General Health Insurance Law Article 14, the description of
occupational disease has been defined as; “those are the temporary or permanent illness,
physical or mental defectiveness instances caused by the repeating reason because of social
insurant is working or because of the nature of the work they performed or the conditions of the
carrying out that work.” When we examine this definition carefully, it is clearly seen that, it is
necessary to consider the psychological and physiological problems experienced as the result
of mobbing. In the field of occupational health and safety, mobbing is being examined within
the context of psychosocial risk factors. It is necessary to evaluate the problems caused by the
heavy stress load due to mobbing on the employee within the definition of occupational health.
But, it will be useful to underline that, first of all, mobbing issue requires to progress in legal
ground with respect to its demonstrability. It is necessary to narrate mobbing and its relation to
occupational sickness to employees in the correct way. In this study, the definition of mobbing,
the administrations which can be considered within the scope of mobbing, the health problems
employee is experienced as the result of mobbing and last but not least why it is an issue posing
legal rights related to occupational sickness are underscored.

2. Mobbing

In working life at the beginning of 1980s, for the first time, Heinz Leymann who is a
German Industrial psychologist talked about mobbing. Among the long run employees the
existence of hostile and offensive behaviors lead him to define this concept. (Tmaz, 2011). In
mobbing behavio, the hostile attitudes show permanence. Mobbing which can become a fact at
the work place and involve any kind of emotional violence such as threat, violence, attack and
degrading etc., may happen either vertical or horizontal and it should be accepted as a
psychological terror may develop between the employees or employer and employees. (Tinaz,

07 Kirklareli Universitesi Liileburgaz MYO 1s Saghgi ve Giivenligi Programi Ogretim Gorevlisi
nesheyilmaz@hotmail.com
108 Kirklareli Universitesi Liileburgaz MYO  Tekstil Teknolojisi Programi  Ogretim  Gorevlisi
mehtapagirgan@klu.edu.tr
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2011). Mobbing is a matter of fact indeed, always existed in working life but unnamed. Today,
the struggle with this fact which easily can be denominated at an international level. (Tinaz,
2011). Mobbing constitutes a demolishing stress center which consistently targeting the
employee for months and consisting of a social blockade, making the person feel desperate.
Employee finds themselves in a terrible situation including the risk of leaving the job in
consequence of these pressures and attacks. (Wessthues, 2002)
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3. Behaviors Considered Within the Scope of Mobbing

The behaviors qualified as mobbing are assessed based on the characteristics such as the
nature, time span, and if it creates a discrimination among the employees. Mobbing is a state
of giving the person emotional violence and its results unfortunately create severe problems.
These behaviors may block the person express oneself, may become in form of abstraction and
isolation, may target to ruin the person’s reputation, may contain obstructiveness by means of
assigning jobs inconvenient to the person’s situation and position, may force to work in tasks
endanger the person’s health integrity. Many practices including all these contexts contain
emotional violence against employee. (Leymann & Gustafsson, 1996)

4. Health Problems of Mobbing Victims Experienced

These effects can be experienced in different forms in accordance with genetic,
psychological, cultural characteristics of the employee. Some of the problems arise at mobbing
victims are sleep problems, productivity decrease, anxiety, burnout syndrome, many
psychosomatic problems, arising of genetic predisposition problems because of destructive
effects, loosing sense of confidence, feeling oneself in a severe despair, holding themselves
accountable and blaming with all occurances, and it is probable that they may experience severe
situations may cause severe problems afterwards. (Aktaran (Yuvali, 2015))

5. Conclusion

In recent times, it it considered that, one of the important developments in occupational
health and safety areas is the increase of importance of the psychosocial risk factor. When the
occupational-work accident statistics reviewed, the remarkable weight becomes behavioral
origin. When we approach to the fact from this aspect, we also see that, the importance of the
notions capable to control the behaviors at workplace is also increasing. Neither to approach
one-dimensional to mobbing fact is right. In regard to occupational safety, it should not be
forgotten that it may not only evoke the target area of mobbing but it may evoke the dynamics
in the environment as well. Itis obvious that, the severe problems the experienced by the people
who exposed to mobbing are also included in the scope of occupational diseases. It is necessary
to bring this matter into agenda more frequently and the claims of victims should be regulated

properly.

Keywords: Mobbing, occupational disease, health
JEL Codes: J01, J81, M10
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Mobbing ve Meslek Hastahg iliskisi

1. Giris

Son yillarda iilkemizde is saglig1 ve giivenligine verilen 6nem giderek artmakta ve bu
alanda istenilen kalite standartlarina ulagsma amaciyla yapilan ¢alismalar kanunlarla
desteklenmektedir. Dordiincii sanayi devrimiyle de siirekli gelisen ve farkli bigimlere doniisen
calisma bigimleri sonucunda meslek hastaliklar1 olarak incelenen alanda psikososyal risk
faktorlerinin etkisinin attig1 goriilmektedir. 5510 sayili SSGSS Kanunu Mad.14’de Meslek
hastaliginin tanimzi;” sigortalinin ¢alistig1 veya yaptigi isin niteliginden dolay: tekrarlanan bir
sebeple veya isin yiirlitiim sartlar yiiziinden ugradigi gecici veya siirekli hastalik, bedensel veya
ruhsal 6ziirliiliik halleridir.” Seklinde yapilmaktadir. Bu tanimi dikkatle inceledigimizde agikca
goriilmektedir ki mobbing sonucu yasanabilen psikolojik ve fizyolojik problemlerin de meslek
hastaliginin kapsama alani icerisinde degerlendirilmesi gerekmektedir. Is saghig1 ve giivenligi
alaninda mobbing, psikososyal risk etmenlerinin i¢erisinde incelenmektedir. Mobbingin ¢alisan
tizerinde olusturdugu agir stres yiikiinlin sebebiyet verdigi problemlerin meslek hastaliginin
tanim icerisinde degerlendirilmesi gerekmektedir. Fakat sununda altin1 ¢izmekte yarar vardir
ki o da mobbing, 6ncelikle kanitlanabilirligi agisindan hukuksal zeminde de ilerlemeye ihtiyag
duymaktadir. Mobbingin ve meslek hastaligi ile iliskisinin ¢calisanlara dogru sekilde aktarilmasi
gerekmektedir. Bu ¢calismada Mobbingin tanimina, mobbing kapsaminda degerlendirilebilecek
uygulamalara, mobbing sonucu ¢alisanin yasadig1 saglik problemlerine ve en son olarak da
neden meslek hastaligi ile ilgili hukuksal haklar dogurmasi gereken bir durum olduguna vurgu
yapilmaktadir.

2. Mobbing

1980’11 yillarin basinda calisma yasaminda mobbingden ilk kez Alman endiistri
psikologu Leymann bahsetmistir. Uzun donemli ¢alisanlar arasinda fark edilir diizeyde
diismanca davraniglarin varligi onu bu tanimi yapmaya itmistir. (Tinaz, 2011). Mobbing
davranisinda diismanca tavirlar istikrar teskil etmektedir. Isyerinde yatay ve dikey olarak da
gergeklesebilen mobbing, ¢alisanlar yada isveren arasinda da gelisebilen tehdit, siddet, saldiri,
kiiclimseme gibi her tiirlii duygusal siddet icerebilen psikolojik teror olarak kabul edilmelidir.
(Tinaz, 2011). Mobbing olgusu esasinda g¢alisma yasaminda daima var olmus fakat adi
koyulmamigtir. Gilinlimiizde ise artik kolaylikla adlandirilabilen bu olguyla miicadele
uluslararas1 diizeydedir. (Tinaz, 2011) Mobbing, calisani aylarca istikrarl bir bicimde hedef
alan, kisinin kendisini caresiz hissettigi sosyal ablukadan olusan yikici bir stres merkezi
olusturmaktadir. Calisan, kendisine yoneltilen bu baski1 ve saldirilar sonucunda isten uzaklasma
riski tagtyan kotii bir durumun iginde kendisini bulur. (Wessthues, 2002)

3. Mobbing Kapsaminda Degerlendirilebilen Davranislar

Mobbing olarak nitelendirilen davranislar mahiyet, siire, diger calisanlar arasinda
ayricalik teskil edip etmemesi gibi Ozellikler agisindan degerlendirilmektedir. Mobbing
caligana duygusal siddet yasatan bir durumdur ve sonuclari da maalesef ciddi problemler
yaratabilmektedir. Bu davraniglar ¢alisanin kendini ifade etmesini engelleyebilir, soyutlama ve
yalnizlagtirma seklinde olabilir, itibar zedelemeye yonelik olabilir, ¢alisma durumuna ve
konumuna uygunsuz isler vererek engelleme igerebilir, saglik biitiinliiglinii tehlikeye sokacak
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islerde ¢aligmaya zorlanabilir. Tiim bu igerige sahip pek ¢cok uygulama calisana kars1 duygusal
siddet igermektedir. (Leymann & Gustafsson, 1996)
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4. Mobbing Magdurlarimin Yasadig1 Saghk Problemleri

Gordiigi bu duygusal siddet sonucu calisanin yasadigi agir stres ¢ok cesitli saglik
problemlerine sebep olmaktadir. Bu etkiler ¢alisanin genetik, psikolojik, kiiltiirel 6zelliklerine
gore farkli sekillerde yasanabilmektedir.

Mobbing magdurlarinda olusan problemderden bazilari uyku sorunlari, verimliligin
diismesi, anksiyete, tilkenmislik sendromu, psikosomatik bir¢ok problem, genetik yatkinligi
olan sorunlarin stresin yikici etkileriyle ortaya ¢ikmasi, gliven duysusunun sarsilmasi, derin bir
caresizlik i¢inde hissetme, olanlardan kendini sorumlu tutarak kendini suglama gibi devaminda
ciddi problemlere yol agabilecek agir durumlar yasamalari olasidir. (Aktaran (Yuvali, 2015))

5. Sonuc¢

Son donemlerde is saghigi ve giivenligi alanindaki 6nemli gelismelerden biri de
Psikososyal risk etmenlerinin dnemimin artmasi sayilmaktadir. Is kazasi istatistiklerine
bakildiginda kayda deger agirlik davranis kokenli olmaktadir. Olaya bu agidan yaklastigimizda
calisma yerinde davranisi kontrol edebilen kavramlarin dneminin de arttigini goérmekteyiz.
Mobbing olgusuna tek boyutlu yaklagsmak da dogru degildir. Sadece mobbingin hedef alanim
degil yeklin de ortamdaki dinamikleri de harekete gecirebilecegi is glivenligi kiiltiirli agisindan
unutulmamalidir. Mobbinge maruz kalan kisilerin yasadigt ciddi problemlerin meslek
hastaliginin da kapsama alanina girdigi asikardir. Bu konunun giindeme daha c¢ok gelerek
magdurlarin hak taleplerinin uygun sekilde diizenlenmesi gerekmektedir.

Anahtar Kelimeler: Mobbing, meslek hastaligi, saglik
JEL Kodlanr: J01, J81, M10
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Psychological Agreement: A Study with Respect to Occupational Health and
Safety Culture

Nese YILMAZ'09

1. Introduction

After the industrial revolution based on the development of industry, some problems
came to exist. Due to the working conditions workers losing their health within a short period
of time, put down to the fact that there is a significant problem. It should not be forgotten that
underlying in the basis of developing terminal behavior for occupational health and safety are
the principle parameters in the organization.

“Psychological Agreement” which we face as a notion that employees constituted with
the employer in the organization as a cognitive whole should be considered one of these
parameters. Then, the concepts may develop a behavior in the organization should particularly
be watched out. One of these concepts which are not mentioned in the studies of occupational
health and safety is “Psychological Agreement” concept. “Psychological Agreement” is in a
dynamic structure; that’s to say, it is not only varies from person to person, it does not carry the
same characteristics all the time as well. Behavioral outcomes formed by psychological
agreement should be in rapport with terminal behaviors carrying the characteristics of safety
culture. Otherwise, it is easily predictable that the undesired behavioral outcomes which may
develop, can affect the important concepts of the organization and cause situations opposite to
the body of behaviors desired to be formed in safety culture. The Psychological Agreement as
a concept vitally affecting the significant values formed in the organization such as climate of
the organization, organizational commitment and organizational citizenship has got an
unquestionably great effect in controlling the common behavioral outcomes of the organization.

2. Psychological Agreement
2.1. Psychological Agreement Concept And Its Conceptual Framework

It becomes a more comprehensive agreement by involving much more parameters than
a written a labor contract which starts the employment relation of the employees.Schein (1980)
Psychological agreement developed in employees is formed by three resources (Rousseau,
1995). The first one formed by the information they received from other employees. There may
be expectations created by the verbal expressions made by recruitment staff or the group in
charge of recruitment during employment interview. After starting work on the other hand,
everybody working at the work place may contribute to the employee’s psychological
agreement forming process by sharing ideas about the obligations between employer and
employee. Indirect learning by observation is the second form. According to this, employee

109 Kirklareli Universitesi Liileburgaz MYO 1Is Saghgi ve Giivenligi Programi Ogretim Gorevlisi
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observes the relationship of employer with other employees and fathoms out for himself. The
third one is the contributions of the written procedures officially stated such as wages policy,
performance appraisals, guidance and mission taken place in the written labor contract into the
psychological agreement.
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3.Psychological Agreement Samples May Develop Negative Behavior
3.1. Cymicism

Dean at al. (1998:346), described cynicism concept in the organization as the negative
attitude including cognitive, emotional, and behavioral dimensions as well, against the
organization employee is working. Based on this the three dimensions of cynicism were defined
as;

1. Believing that the organization is dishonest against the employee,
2. Negative emotions and thoughts developed against organization,

3. In consequence of feeling revenge towards the organization within the extent of these
negative emotions, judging the decisions of the organization andthe tendency of showing
critical and sarcastic approach since the trust injured.

3.2 Fatigue

When Freudenberger (1974:159), notice and examine the factors such as alienation from
job, reluctance to work, alienation, the inclination of absenteeism, highly affecting the
employee productivity, as a new concept the fatigue concept came into the picture. Considering
the effects of stress onto organism, many stress-induced occurrences at employees under the
influence of long term stress.

3.3 Performance

As well as performance criteria of the employee can be expressed qualitatively or
quantitatively, it is necessary to mention about the organizational factors affecting to achieve
the targets of the organization. The effects of being positive or negative of the climate structure
of the organization on performance also have a prime importance. There are some important
factors positively affecting the performance of the employee the environment may generate
such as employees’ participation into process, their feeling of the support of organization and
also providing active roles to employees in decision making process are in question. (Gupta,
1982: 135).

3.4 Orgamizational Commitment

The success of the organizations can be possible in case of the people in the organization
render service for a common target and constitute an organizational commitment with respect
to this. The most important factor ensures the competitive advantage is human factor. The
success and continuity of their existence can be possible by means of the employees serving to
the organizational purposes. (Cingdz, 2006).
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3.5 Organizational Climate
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One of the important functions capable to give form to invisible behaviors is
psychological atmosphere we perceive in the organization. Even though there is no clear
definition made about organizational climate, the psychological mood the employees perceive
about the environment they are working is being named as organizational climate. We can see
the organizational climate as the psychological atmosphere created by all the organizational
behaviors such as the support employees practiced in work place, sincerity, incentive system
etc. on the employees. Organizational climate rises from the relationship between employees
and organization. (Ekvall, 1987:43).

4. Conclusion

To be able to compose OHS studies, it is necessary to give a new behavior to the
organization. Giving behavior to the organization cannot be possible with the provisions in the
written labor contract. It is because, “human”, taking place at the center of all these studies,
have neither a one-dimensional learning system, nor the mechanisms operating issue — provide
command system such as machinery. The factor probably forming the dynamics in working
environment on the very basis is the labor contract relationship between the employer and the
employee. This contract can be considered as the commencement of the relationship. But
afterwards it transforms into a much more determinant, unwritten agreement in consequence of
the working life of the employee at the work place. This new agreement, the employees learned
in consequence of they lived, is Psychological Agreement.

Keywords: Psychological Agreement, safety culture, occupational safety
JEL Codes: J01, J28, J81

Psikolojik Sozlesme: Is Sagligi Ve Giivenligi Kiiltiirii A¢isindan Bir inceleme

1. Giris

Sanayi Devriminden sonra sanayinin gelisimine bagli olarak bazi sorunlar ortaya
cikmistir. Calisma kosullarindan dolay1 calisanlarin, sagliklarimi kisa zamanda kaybetmeye
baslamalar1 6nemli bir sorun oldugunu ortaya koymustur.

Is saghigi ve giivenligi igin istendik davranis olusturmanin dziinde yatan orgiitte temel
parametreler oldugu unutulmamalidir. Calisanlarin orgiitte isverenlerle algisal bir biitiin olarak
olusturduklart bir kavram olarak karsimiza c¢ikan “psikolojik soézlesme” bu temel
parametrelerden biri sayilmalidir. Oyleyse orgiitte davramis olusturabilecek kavramlara
ozellikle dikkat etmek gerekmektedir. Bu kavramlarin bir tanesi de is saghg: ve giivenligi
caligmalarinda adi1 pek gegmeyen bir kavram “psikolojik sézlesme” kavramidir. Psikolojik
sozlesme, dinamik yapidadir; yani kisiden kisiye gore degisebildigi gibi her zaman da ayni
ozelliklere sahip degildir. Psikolojik sozlesmeyle olusan davranis c¢iktilarnin giivenlik
kiiltiiriiniin 6zelliklerini tasiyan istendik davraniglarla uyumlu olmasi gerekmektedir. Aksi
durumda ortaya ¢ikabilen istenmedik davranis ciktilarin Orgiitiin 6nemli kavramlarim
etkileyerek giivelik kiiltiirlinde yaratilmak istenen davranig biitiinline zit durumlar
gelisebilecegi rahatlikla &ngoriilebilmektedir. Orgiit iklimi, oOrgiitsel baghlik, orgiitsel
vatandaglik gibi orgilitte olusan dnemli degerleri hayati diizeyde etkileyen bir kavram olarak
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psikolojik sozlesme, orgiitiin genel davranig ¢iktilarini kontrol etmede tartigilamayacak kadar
biiyiik bir etkiye sahiptir.
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2. Psikolojik Sozlesme
2.1. Psikolojik Sozlesme Kavrami Ve Kavramsal Cercevesi

Calisanlarin is iliskisini baslatan yazili is sdzlesmesinden ¢ok daha fazla parametreyi
icine alarak daha kapsamli bir s6zlesme haline gelmektedir Schein (1980) Calisanlarda gelisen
psikolojik sozlesme ii¢ kaynak tarafindan sekillenmektedir (Rousseau, 1995). Bunlarin ilki
diger calisanlardan aldiklar1 bilgiler tarafindan olusmaktadir. Is miilakatlar1 yapildig: sirada ise
alimla gorevli personel veya ise alim siirecinde gorevli grup tarafindan yapilan sozli ifadeler
sonucunda beklentiler olusabilir. Ise basladiktan sonra ise is yerinde calisan herkes isveren-
caligsan arasindaki yiikiimliiliikler hakkinda fikir paylasiminda bulunarak calisanin psikolojik
sozlesme olusum siirecine katkida bulunabilirler. Gézlem yoluyla dolayli 6grenme ise ikinci
sekildir. Buna gore calisan igverenle diger c¢alisanlarin iligkilerini gozlemler ve kendine pay
cikartir. Ugiinciisii ise yazili is sozlesmesinde bulunan iicret politikasi, performans
degerlendirmeleri, kilavuz ve misyon gibi yazili olan resmen ifade edilmis prosediirlerin
psikolojik sozlesmeye katkilaridir.

3. Psikolojik S6zlesmenin Olumsuz Davrams Olusturabilecek Ornekleri
3.1. Sinizm

Sinizm kavramini orgiit i¢inde Dean ve arkadaslar1 (1998:346), bu durumu calisanin
calistig1 kuruma kars1 gelistirdigi bilissel, duygusal ve davranigsal boyutlar1 da igeren olumsuz
tutum olarak tanimlamiglardir. Buna gore sinizmin {i¢ boyutu;

1. Orgiitiin calisana kars: diiriist olmadigina inanilmast,
2. Orgiite kars1 gelisen negatif duygu ve diisiinceler,

3. Bu olumsuz duygularin uzantisinda orgiite karsi duyulan kin sonucunda orgiitiin
kararlarin1 yargilayip, giiven olgusu zedelendigi i¢in elestirisel ve alayci yaklagim sergileme
egilimi olarak belirlenmistir.

3.2. Tiikenmislik

Freudenberger (1974:159), goniilli saglik calisanlarinin yasadiklar1 isten soguma,
caligmak istememe, yabancilagma, ise gelmeme istegi gibi calisanlarin verimliligini ¢ok
etkileyen bu faktorleri fark edip incelediginde yeni bir kavram olarak tiikenme kavrami ortaya
cikmistir. Stresin organizmaya etkileri diisiiniildiiglinde uzun doénem strese maruz kalan
calisanlarda strese bagli gelisen bir¢ok durum ortaya ¢ikmaktadir.

3.3. Performans

Calisanin performans Olciitleri nitel veya nicel sekillerde ifade edilebilmekle birlikte,
orgiitiin amaglarin ulasilmasin etkileyen orgiitsel faktorlerden de bahsetmek gerekmektedir.
Orgiitiin iklim yapisinin pozitif veya negatif olusunun performans iizerine etkileri de ciddi
sekilde 6nem arz etmektedir. Calisanin performansini olumlu etkileyen; calisanlarin siirece
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katilmasi, kurumun destegini hissetmesi ve calisanlara karar alma siirecinde de etkin rol
verilmesi gibi ortamin olusturabilecegi bazi 6nemli etkenler sz konusudur. (Gupta, 1982: 135)
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3.4. Orgiitsel Baghhk

Orgiitiin gériinmeyen davranislara sekil verebilen énemli fonksiyonlarindan biri de
orgiitte algiladigimiz psikolojik atmosferdir. Orgiit iklimi {izerinde net bir tanim yapilmasa da
caligsanlarin, caligtiklart ortamla ilgili algiladiklar1 psikolojik hava orgiitsel iklim olarak
isimlendirilmektedir. Orgiit iklimini, ¢alisanlarin isyerinde yasadiklar1 destek, samimiyet,
tesvik sistemi gibi tiim Orgiite dair davraniglarin; ¢alisanlarda yarattig1 psikolojik atmosfer
olarak gérebilmekteyiz. Orgiitsel iklim calisanlar ve orgiit arasindaki iliskiden dogmaktadir.
(Ekvall, 1987:43).

3.5. Orgiit Iklimi

Orgiitiin gériinmeyen davranislara sekil verebilen énemli fonksiyonlarindan biri de
orgiitte algiladigimiz psikolojik atmosferdir. Orgiit iklimi iizerinde net bir tanim yapilmasa da
calisanlarin, caligtiklart ortamla ilgili algiladiklar1 psikolojik hava orgiitsel iklim olarak
isimlendirilmektedir. Orgiit iklimini, calisanlarin isyerinde yasadiklar1 destek, samimiyet,
tesvik sistemi gibi tiim Orglite dair davraniglarin; ¢alisanlarda yarattig1 psikolojik atmosfer
olarak gorebilmekteyiz. Orgiitsel iklim calisanlar ve rgiit arasindaki iliskiden dogmaktadir.
(Ekvall, 1987:43)

4. Sonug¢

ISG calismalarinin olusturulabilmesi icin orgiite yeni bir davranis kazandirilmasi
gerekmektedir. Orgiite davranis kazandirmak yazili olan is sézlesmesinde olan maddelerle
miimkiin olamamaktadir. Ciinkii biitiin bu caligsmalarin merkezinde olan “insan” , ne tek boyutlu
bir 6grenme sistemine ne de makineler gibi komut al-ver sistemiyle isleyen mekanizmalara
sahiptir. Calisma ortamindaki dinamiklerini belki de en temelde olusturan faktor, isveren ve
calisan arasindaki is sozlesmesi iliskidir. Bu sozlesme iligskinin baslangici sayilabilmektedir.
Fakat is sozlesmesi devaminda calisanin isyerindeki yasantisi sonucunda olusan ¢ok daha
belirleyici, yazili olmayan bir s6zlesmeye donligmektedir. Bu ¢alisanlarin yasantilari sonucu
ogrendikleri yeni sdzlesme psikolojik sozlesmedir.

Anahtar kelimeler: Psikolojik S6zlesme, giivenlik kiiltiird, is glivenligi
JEL Kodlar1: JO1, J28, J81
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Violence to Healthcare Professionals: A Research in Gankir1 State Hospital

Firdes Durmus YERLIGOK!, ismail AGIRBAS!'!, Ferda BULUC!!2

1. Introduction

Violence is the use of verbal, threatening or physical force to cause death, injury, mental
impairment or developmental disability against oneself, another person, or against a group or
community (WHO, 2002:4). Violence that affects all social professions, which have taken place
in the lives of all the nations, also affect the health institutions at a significant level. Violence
in health institutions is defined as "Verbal abuse, threatening behavior, or physical assault that
causing a health care worker, originates from a patient, relatives, or other individuals™ (Saines,
1999:8). Especially in recent years, violence to healthcare professionals has become a common
and important problem. A comprehensive examination of the causes of this problem is of great
importance in order to prevent violence.

This study aims to examine the existing relationship between the causes of violence to
healthcare professionals and socio-demographic variables and also to determine the necessary
precautions to prevent violence.

2. Method

In the scope of this descriptive cross-sectional study, a questionnaire on health violence
was applied to healthcare personnel working in Cankir1 State Hospital in 2014 with face-to-face
interview technique. Sampling was not selected in the study and it was aimed to reach the whole
universe. IBM SPSS Statistics 22 program was used to analyze the data obtained from the
questionnaire.

3. Findings

As a result of the statistical analysis of the data obtained from the questionnaire in this
study, it was determined that 62% of the participants were female and 38% were male. 12% of
the participants were physicians, 49% were nurses, 18% were medical officers, 1% were
biologists, 12% were laborants, 3% were radiologists and 5% were medical secretaries. 32% of
employees participating in the survey are 5 years or less; 22% to 6-10 years; 37% worked for
11-20 years and 9% worked more than 20 years. 58% of employees are exposed to verbal or
physical violence; 50% of those exposed to violence were found not to complain.
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13% of employees in the study had been exposed to verbal abuse once and 67% had
been exposed to verbal abuse more than once; 16% had once and 11% had multiple times
physical abuse. While 71% of respondents agree that violence against health care personnel is
increasing, 2% do not agree with this idea. Oral or physical abuse exposure was 58%; this rate
is 53% for women and 67% for men. After the violence, 50% of the employees reported the
incidence to the Ministry of Health, institution manager, police, private security, occupation
rooms etc., while the remainder 50% stated that they have never reported them. When the
exposure to oral violence was evaluated according to the title, the most abused subjects were
the radiologist (100%), health officer (86%), medical secretary (86%), physician (83), nurse
(78%); biologists (0%) were not exposed at all. When the exposure to physical violence was
evaluated according to the job titles, physicians (4%), medical secretaries (43%), radiologists
(40%), health officers (36%), laborants (22%) and nurses expressed that they were the groups
most exposed to violence; biologists (0%) stated that they were never exposed to violence.
When the exposure to verbal violence is examined by years at work; 65% of employees who
have 5 years or less at work, 88% of employees who worked for 5-10 years, 88% of employees
of those with 11-20 years at work and 77% of employees who are more than 20 years at work
are exposed to violence one or more times it seems to have stayed.
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There was no significant relationship between gender and exposure to verbal or physical
violence. There was no statistical relationship between gender and places visited post- violence
and between gender and the belief that violence increased. There is no significant relationship
between the thought that the Ministry of Health's violence prevention efforts will prevent
violence and gender. There is no connection between title and exposure of verbal or physical
violence. It has been determined that there is no relationship between the title and the places
visited post- violence, and between the title and the idea that the Ministry of Health's anti-
violence efforts will prevent violence. It has been determined that exposure to verbal or physical
violence differs according to the duration of the study. It has been determined that there is no
relationship between the years at the work and the thought that it has increased violence to
healthcare personnel.

4. Conclusion

This study was conducted to investigate the relationship between the factors that cause
violence to health workers and socio-demographic variables, there was no significant
relationship between exposure of verbal or physical violence and gender, title, places visited
post- violence, but the exposure of violence differed during the duration of the study. In
accordance with the result obtained, it is recommended to provide in service trainings to manage
behaviors of patients and patients relatives, the planning and dissemination violence prevention
policies for healthcare professionals, regulation of sanctions against violence, increase security
measures to prevent violence against healthcare professionals.

Keywords: Healthcare Professional, Violence to Healthcare Professional, Violence
JEL Codes: 112, 119
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Saghk Cahisanlarina Siddet: Cankiri1 Devlet Hastanesinde Bir Arastirma
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1. Giris

Siddet, kisinin kendisine, baska bir kisiye, bir gruba ya da topluluga karsi 6liim,
yaralama, ruhsal zarara veya gelisimsel bozukluga neden olacak sekilde sozel, tehdit amagli ya
da fiziksel gii¢ kullanimidir (WHO, 2002:4). Biitiin uluslarin yasaminda yer edinmis olan, tiim
sosyal meslekleri etkileyen siddet olgusu saglik kurumlarini da 6nemli derecede etkilemektedir.
Burada sozii gegen saglik kurumlarinda siddet ise “hasta, hasta yakinlar1 ya da diger bireylerden
kaynakli, bir saglik calisanini riske sokan sozlii taciz, tehdit edici davranis ya da fiziksel saldir1”
seklinde tanimlanmaktadir (Saines, 1999:8). Ozellikle son yillarda saglik ¢alisanlarina siddet
yaygin ve onemli bir sorun haline gelmistir. Bu sorunun olusum nedenlerinin kapsamli bir
sekilde incelenmesi siddeti 6nleyebilmek adina biiyiik 6nem arz etmektedir.

Bu caligmanin amaci saglik calisanlarina siddete neden olan faktorlerle sosyo-
demografik degiskenler arasindaki iliskiyi incelemek ve siddeti onleyebilmek icin gerekli
onlemleri belirlemektir.

2. Yontem

Tanimlayici- kesitsel arastirma tiiriinde gerceklestirilmis olan bu ¢alisma kapsaminda
Cankir1 Devlet Hastanesinde gorevli saglik personeline 2014 yilinda saglikta siddet konulu
anket formu yiiz yiize goriisme teknigiyle uygulanmistir. Calismada 6rneklem secilmemis olup
tim evrene ulasmak hedeflenmistir. Anketten elde edilen verilerin analizinde IBM SPSS
Statistics 22 programindan yararlanilmigtir.

3. Bulgular

Calisma kapsaminda uygulanan anketten elde edilen verilerin istatistiki analizi
neticesinde katilimcilarin % 62’sinin kadin ve %38’inin erkek oldugu tespit edilmistir.
Katilimcilarin %12’°si hekim, %49’u hemsire, %18’1 saglik memuru, %1°1 biyolog, %12’si
laborant, %3’ radyolog ve %35°1 tibbi sekreterdir. Arastirmaya katilan ¢alisanlarin %32’si 5 y1l
ve daha az siiredir; %22’si 6-10 y1l arast; %37’si 11-20 yil aras1 ve %9’u 20 yildan fazla siiredir
caligmaktadir. Calisanlarin %58’ inin sozlii veya fiziksel siddete maruz kaldigi; siddete maruz
kalanlarin %50’sinin sikayet¢i olmadigi saptanmistir.

Calisma kapsamindaki calisanlarin %13’ bir kez ve %67’si birden ¢ok kez sozli
siddete maruz kaldigini; %16’s1 bir kez ve %11°1 birden ¢ok kez fiziksel siddete maruz kaldiginm
ifade etmistir. Katilimcilarin %71°1 saglik personeline siddetin giderek arttig1 diislincesine
katilirken; %2’si bu diisiinceye katilmamaktadir. S6zlii veya fiziksel siddete maruz kalma orani
%358 bulunmus olup; bu oran kadinlarda %53 ve erkeklerde %67’dir. Calisanlarin %50°si siddet
sonrast Saglik Bakanligi, kurum yoneticisi, polis, 6zel giivenlik, meslek odalar1 vb. kisi veya
kurumlara bagvurmakta iken %50’si hi¢cbir yere bagvurmadigini ifade etmistir. Sozlii siddete
maruz kalma durumu unvana gore degerlendirildiginde sirasiyla radyolog (%100), saglk
memuru (%86), tibbi sekreter (%86), hekim (83), hemsire (%78), laborantlarin (%67) en ¢ok
siddete maruz kaldig1 goriiliirken; biyologlarin (%0) hi¢ maruz kalmadig tespit edilmistir.
Fiziksel siddete maruz kalma durumu unvana gore degerlendirildiginde sirasiyla hekim (%4),
tibbi sekreter (%43), radyolog (%40), saglik memuru (%36), laborant (%22), hemsireler (%18)
en fazla siddete maruz kalan grup olduklarini ifade ederken; biyologlar (%0) hi¢ siddete maruz
kalmadigini belirtmistir. S6zIi siddete maruz kalma calisma yilina gore incelendiginde; 5 yil
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ve daha az siiredir ¢alisanlarin %651, 5-10 yil arasi calisanlarin %88’i, 11-20 yil arasi
calisanlarin %88’1 ve 20 yildan fazla siiredir ¢alisanlarin %77’sinin bir veya birden ¢ok kez
siddete maruz kaldig1 goriilmektedir.
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Cinsiyet ile sozlii veya fiziksel siddete maruz kalma durumu arasinda anlamli bir iligki
olmadigi tespit edilmistir. Cinsiyet ile siddet sonrasi basvurulan yerler arasinda ve siddetin
arttig1 diislincesi arasinda istatistiksel bir iliski kurulamamustir. Saglik Bakanligiin siddet
Onleyici ¢aligmalarmin siddeti onleyecegi diisiincesi ile cinsiyet arasinda anlamli bir iliski
yoktur. Cinsiyet ile saglikta siddet yonetmeliginin siddet olgularin1 azaltmasinda etkili olacagi
diisiincesi arasinda anlamli bir iligki kurulamamistir. Unvan ile sozlii veya fiziksel siddete
maruz kalma durumu arasinda bir baglant1 yoktur. Unvan ile siddet sonrasi bagvurulan yerler
arasinda ve unvan ile Saglik Bakanliginin siddet onleyici ¢alismalarinin siddeti onleyecegi
diisiincesi arasinda iliski olmadig1 saptanmistir. So6zlii veya fiziksel siddete maruz kalma
durumunun ¢aligma siiresine gore farklilik gosterdigi saptanmistir. Calisma stiresi ile saglik
personeline siddetin arttig1 diislincesi arasinda bir iliski olmadigi tespit edilmistir.

4. Sonuc¢

Saglik calisanlarina siddete neden olan faktorler ile sosyo-demografik degiskenler
arasindaki iliskiyi incelemek amaciyla yapilan bu calismada sozlii veya fiziksel siddete maruz
kalma durumu ile cinsiyet, unvan, siddet sonras1 basvurulan yerler arasinda anlamli bir iligki
kurulamamis fakat siddete maruz kalma durumunun c¢alisma siiresine gore farklilik gosterdigi
tespit edilmistir. Elde edilen sonuglar dogrultusunda hasta ve hasta yakinlarinin davraniglarini
yonetebilmek i¢in calisanlara hizmet i¢i egitimlerin verilmesi; saglik calisanlarina siddeti
Onleyici politikalarin planlanmast ve yayginlastirilmasi; siddete karst yaptirimlarin
diizenlenmesi; saglik calisanlarina yonelik siddeti dnlemeye yonelik giivenlik dnlemlerinin
artirilmasi 6nerilmektedir.

Anahtar kelimeler: Saglik Calisani, Saglik Calisanina Yonelik Siddet, Siddet
JEL Kodlar: 112, 119
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An Innovative Paradigm in Health: Mobile Health

Gozde YESILAYDIN!'3, Okan OZKAN!“, Ferda BULUC!!5, Bayram GOKTAS!16

1. Introduction

Today, the intensive use of information and communication technologies causes some
innovations and significant changes in business processes in the field of health. It is possible to
use intelligent systems, wireless communication, portable remote monitoring systems in the
health sector, especially with improvements in mobile communication sector.

Along with the increase in the general population, the increase in the elderly population,
the prolongation of the average life span, the increase in chronic diseases leads to an increase
in demand for health services and an increase in costs. This situation has necessitated health
providers to make innovative changes in their service provision models. One of these changes
is mobile health services.

This study will examine the health integration of mobile technologies, which play a key
role in the globalization process; the concept of mobile health, the factors affecting mobile
health and the tools used and the information about mobile health applications will be presented.

2. The Concept of Mobile Health

Mobile Health, shortly mHealth, refers to the use of mobile phones, wireless
communication systems and multimedia technologies for the provision of health (Tezcan, 2016:
33). World Health Organization defines mobile health as a term used for medical and public
health practices supported by mobile devices (WHO, 2011: 6).

Among the mobile communication technologies used for mobile health services are
mobile phones, personal digital assistants and smartphones, patient monitoring devices, MP3
players and mobile computers (Sloninsky, 2008: 17). It is also possible to make use of SMS,
GPRS, GPS, 3G, 4G systems made available with mobile phones; functions such as Bluetooth;
mobile applications and tablets, network technologies (WHO, 2011). According to the report
of World Health Organization dated 2012, majority of the nations had at least one operational
mobile health application at the time (WHO, 2012: 42).

The use of mobile health reduces the cost of health while offering several opportunities
for the improvement of health services (Kumar et al., 2013, p. 228). With mobile health, ‘Do-
It-Yourself” spirit has improved and the fact that health services can be provided to anyone,
anywhere gained widespread recognition (Tezcan, 2016: 32). It is possible to measure and
monitor physiological functions using mobile health apps. Nevertheless, mobile health also
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comes in handy to ensure patients’ engagement in activities suitable for themselves while
avoiding harmful ones, and the sensors developed are used in clinical measurements (Arslan &
Demir, 2017: 18; Tezcan, 2016: 26). Thus, it is now possible to provide health services to
anytime, anywhere at a reasonable price (Ni et al., 2014: 323; Silva et al., 2015: 270).
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Although mobile health offers the abovementioned benefits, majority of smartphone
users are members of younger generations. Therefore, elderly and sick people, especially those
with chronic illnesses, do not prefer to use smartphones. This can be considered one of the
limitations of mobile health (Ni et al., 2014: 324). Moreover, in the case of recording and
sharing of data, the fact that data security can be provided effectively becomes an important
factor.

3. Mobile Health Applications Market

Mobile health applications market has been growing for almost the last decade and
recent reports point at a steady growth. As of 2017, there are 325,000 health applications
available. The number of health application downloads has increased by 16% in 2017 when
compared to 2016 (research2guidance, 2017: 10).

Fig. 1. Use of Mobile Health Applications
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Kaynak: research2guidance, 2017: 18

As shown in the mHealth App Economics 2017/2018 report in Fig. 1, mobile health
application companies, pharmaceutical companies, hospitals and health insurance companies
use mobile health for several purposes (research2guidance, 2017: 18).
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Fig. 2. Fields with the Highest Potential in Mobile Health Applications Market
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Kaynak: research2guidance, 2017: 22

As shown in the mHealth App Economics 2017/2018 report in Fig. 2, diabetes is the
leading health sector with its potential for mobile health apps in the next five years. As of 2012,
obesity, depression, hypertension and coronary heart diseases are also becoming widespread
(research2guidance, 2017: 22).

4. Conclusion

Mobile health allows patient records and medical data to be collected, processed, viewed
and stored on mobile devices, the ability of the patient access to medical information from any
location at any time, and remote monitoring of data for patients and healthcare workers.

Mobile health applications are used at different levels by different users such as
pharmaceutical companies, mobile health companies, hospitals and health insurance
companies. For example, pharmaceutical companies prefer to use mobile health practices,
particularly in the context of drug therapy, cardiovascular-blood, and diabetes; health insurance
companies prefer to use it in connection with diabetes, wellness and fitness in connection with
the doctor. In addition, according to the report of the mHealth App Economics 2017/2018, it
has been determined that the areas with the best market potential for mobile health applications
over the past five years are diabetes, obesity, depression, hypertension and coronary heart
disease.

As a result of the widespread use of information and communication technologies, the
integration of smart applications into the healthcare field is thought to be the result of increasing
demand for mobile healthcare applications, especially in the last decade. The use of mobile
health services will play a supporting role in the service delivery process, especially when
health services are inadequate in terms of time and efficiency of delivery and can not be reached.

Keywords: Mobile communication technologies, mobile health, health services
JEL Codes: 119, 031, 032
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Saghkta Yenilik¢i Paradigma: Mobil Saghk

1. Giris

Gliniimiizde bilgi ve iletisim teknolojilerinin yogun kullanimi saglik alaninda is
siireclerinde birtakim yenilikler ve dnemli degisimler yasanmasina neden olmaktadir. Ozellikle
mobil iletisim sektoriindeki gelismelerle birlikte saglik sektoriinde akilli sistemler, kablosuz
iletisim imkani, tasinabilir uzaktan izleme sistemlerinin kullanimi1 miimkiin hale gelmistir.

Genel niifusun artmasinin yani sira yash niifusunun artisi, ortalama yasam siiresinin
uzamasl, kronik hastaliklarin artis1 saglik hizmetlerine olan talebin artmasina ve maliyetlerin
yiikselmesine neden olmaktadir. Bu durum, saglik kurumlarinin hizmet sunum modelinde
inovasyonel degisiklikler yapmalarint zorunlu kilmistir. Bu degisimlerden biri mobil saglik
hizmetleridir.

Bu calisma ile kiiresellesme siirecinde anahtar rol oynayan mobil teknolojilerin sagliga
entegrasyonu incelenecek; mobil saglik kavramina, mobil sagligi etkileyen faktorler ile
kullanilan araclara deginilecek ve mobil saglik uygulamalarina iliskin bilgiler sunulacaktir.

2. Mobil Saghk Kavrami

Mobil saglik, kisaca mSaglik; saglik hizmetlerinin cep telefonu, kablosuz iletigim
altyapis1 gibi mobil iletisim cihazlar1 ve multimedya teknolojileriyle sunulmasi anlaminda
kullanilmaktadir (Tezcan, 2016: 33). Diinya Saglik Orgiiti mobil sagligi mobil cihazlar
tarafindan desteklenen tibbi ve halk sagligi uygulamalari igin kullanilan bir terim olarak
tanimlamistir (WHO, 2011: 6).

Mobil saglik hizmetleri i¢in kullanilabilecek mobil iletisim teknolojileri; cep telefonlari,
kisisel dijital asistan ve akilli telefonlar, hasta takip cihazlari, MP3 calar ve mobil
bilgisayarlardir (Sloninsky, 2008: 17). Ayrica cep telefonlarinin SMS, GPRS, GPS, 3G, 4G
sistemleri, Bluetooth, Applikasyonlar vb. fonksiyon ve uygulamalarindan, tablet
bilgisayarlardan, ag teknolojilerinden yararlanilmaktadir (WHO, 2011). Diinya Saglik
Orgiitii’niin 2012°de yaymladig1 raporda ¢ogu iilkenin en az bir tane mobil saglik faaliyeti
gerceklestirdigi belirtilmektedir (WHO, 2012: 42).

Mobil saghigin kullanimi, saglik hizmetlerinin maliyetini azaltirken bir¢ok agidan
iyilestirme imkani sunmaktadir (Kumar vd., 2013, s. 228). Mobil saglikla “kendin 6l¢”
hareketi baglamis, saglik bakiminin her yerde yapilabilecegi anlayis1 yayginlasmistir (Tezcan,
2016: 32). Mobil saglik uygulamalariyla fizyolojik degerler 6l¢iiliip, izlenebilmektedir. Ayrica
kisilerin hastaliklarina uygun aktiviteler yapmalarint ve zararli seylerden kaginmalarini
saglamakta ve gelistirilen sensorler, klinik Olgtimlerde kullanilmaktadir (Arslan ve Demir,
2017: 18; Tezcan, 2016: 26). Boylece her zaman, her yerde uygun maliyetli saglik hizmeti
sunumu miimkiin olmaktadir (Ni vd., 2014: 323; Silva vd., 2015: 270).

Mobil sagligin bahsi ge¢en yararlarina ragmen, akill telefon kullanicilarinin ¢gogunlugu
geng niifustan olugsmaktadir. Dolayisiyla 6zellikle kronik hastaliga sahip yash ve hasta niifus,
akilli telefon kullanimini tercih etmemektedir. Bu durum, mobil saghigin smirliliklarindan
biridir (N1 vd., 2014: 324). Ayrica verilerin kaydedilmesi ve paylasimi durumunda veri
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giivenliginin etkili bir sekilde saglanabilme durumu da O6nemli bir unsur olarak karsimiza
cikmaktadir.

3. Mobil Saghk Uygulamalar1 Pazar

Mobil saglik uygulamalar1 (applikasyonlar1) pazar1 on yila yakin bir siiredir faaliyet
gostermekte olup, son yillarda istikrarli bir sekilde biiyiimektedir. 2017 itibariyle 325.000
saglik uygulamasi bulunmaktadir. Bu uygulamalarin 2017°deki indirme sayisinin 2016 yilina
kiyasla % 16 arttig1 sdylenebilir (research2guidance, 2017: 10).

Sekil 1. Mobil Saghk Uygulamalar1 Kullanimi
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Kaynak: research2guidance, 2017: 18

Sekil 1’de goriildiigii gibi Mhealth App Economics 2017/2018 raporunda mobil saglik
uygulamas: sirketleri, ilag sirketleri, hastaneler ve saglik sigortacilart mobil saghg: farkh
amaglar i¢in kullanmaktadir (research2guidance, 2017: 18).

Sekil 2. Mobil Saghk Uygulamalar1 Pazarinda En lyi Pazar Potansiyeline Sahip Alanlar
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Kaynak: research2guidance, 2017: 22
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Sekil 2’ye gore, mhealth App Economics 2017/2018 raporuna gore, gelecek bes yil
icinde mobil saglik uygulamalar1 pazarinda en iyi pazar potansiyeline sahip alan diyabettir.
2012 itibariyle obezite, depresyon, hipertansiyon ve koroner kalp hastaliklarinin da
yayginlastigi goriilmektedir (research2guidance, 2017: 22).
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4. Sonuc¢

Mobil saglik, hasta kayitlarinin ve tibbi verilerin mobil cihazlar tizerinden toplanmasina,
islenmesine, goriintiilenebilmesine ve depolanmasina, hastanin istedigi zaman istedigi yerden
tibbi bilgilerine erisim saglayabilmesine, verilerin hasta ve saglik ¢alisanlar i¢in uzaktan takip
edebilmesine imkan tanimaktadir.

Mobil saglik uygulamalar1 ilag sirketleri, mobil saglik uygulamalart sirketleri,
hastaneler ve saglik sigortasi sirketleri gibi farkli kullanicilar tarafindan farkli diizeylerde
kullanim alanma sahiptir. Ornegin, ilag sirketleri mobil saglik uygulamalarim 6zellikle ilag
tedavisi, kalp-dolasim-kan ve diyabet ile ilgili konularda kullanmay1 tercih ederken; saglik
sigortast sirketleri doktor ile baglanti kurulmasinda, diyabet, saglikli yasam ve fitness ile ilgili
konularda kullanmay1 tercih etmektedirler. Ayrica mhealth App Economics 2017/2018
raporuna gore son bes y1l icinde mobil saglik uygulamalari i¢in en iyi pazar potansiyeline sahip
alanlarin diyabet, obezite, depresyon, hipertansiyon ve koroner kalp hastaligt oldugu
belirlenmistir.

Bilgi ve iletisim teknolojilerilerinin yaygin kullanimma bagli olarak akilli
uygulamalarin saglik alanina entegrasyonu sonucu Ozellikle son on yilda mobil saglik
uygulamalarma yonelik talebin artmakta oldugu diisiiniilmektedir. Ozellikle saglik
hizmetlerinin sunumunun zaman ve etkinlik diizeyi acisindan yetersiz kaldig1 ve yetisilemedigi
durumlarda mobil saglik hizmetlerinin kullanim1 hizmet sunum siirecinde destekleyici bir rol
oynayacaktir.

Anahtar Kelimeler: Mobil iletisim teknolojileri, mobil saglik, saglik hizmetleri
JEL Kodlar: 119, 031, 032
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A Perspective Overview of Strategic Human Resource Managementin The
Context of Industry 4.0

Naci Atalay DAVUTOGLU, Ersan YILDIZ

Abstract

Strategic human resources practices are considered to be one of the primary sources that
can shape employees’ skills, abilities, behaviours and attitudes in order to attain organisational
goals. As these practices are critical for competitive advantage in a knowledge-based economy,
managers need to design these practices in terms of innovative learning such as in-service and
out-service training, developing personnel quality, performance appraisal and job design to
increase innovation, knowledge management capacity and learning among employees.

The aim of the study is to enable the managers who want to implement the structural
changes of Industry 4.0 in their businesses to design Strategic Human Resources practices in
order to encourage innovation and learning in their organizations. Hence, human resources
departments should design Industry 4.0-oriented training programmes to improve innovative
abilities and leaning. Additionally, as a result of this design, they should include mentoring
services to improve teamwork, and intend to enable their employees to multitask. The trainings
should be directly relevant to the employees’ jobs, as well as increasing the diversity of abilities.

In conclusion, by analysing the concept of Industry 4.0 through literature review that is
considered secondary data, it is believed that Generation Y employees, who are inclined to an
active imagination, a sense of inner feeling, diversity preferences, intellectual curiosity,
creativity and flexible thinking, should be preferred in human resource management in the
context of Industry 4.0. The reason for this lies in the fact that they prefer challenges and are
willing to not only improve themselves but also develop new skill sets. To sum up, if businesses
want to raise awareness, they should focus on a future-oriented Strategic Human Resource
Management, undergo relevant changes henceforth, and search for a new model for future
Strategic Human Resource Management.

Keywords: Industry 4.0, Strategic Human Resource Management, Strategic Human
Resources Model, Generation Y Employees.

Sanayi 4.0 Cercevesinde Stratejik insan Kaynaklar1 Yonetimine Perspektifiyel Bakis

Ozet

Stratejik Insan Kaynaklar1 uygulamalari, rgiitlerin organizasyon hedeflerine ulasmak
icin  c¢alisanlarinin ~ becerilerini,  yeteneklerini,  davramiglarmmi ve  tutumlarim
sekillendirebilecekleri birincil kaynaklardan biri olarak diisiiniiliir. Stratejik Insan Kaynaklari
uygulamalari, bilgi temelli ekonomide rekabet avantaji a¢isindan kritik oldugu i¢in yoneticiler,
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bu uygulamay: yenilik¢iligi, bilgi yonetimi kapasitesini ve calisanlar arasinda 6grenmeyi
artirabilmek i¢in hizmet i¢i-dis1 egitim, personelin niteligini artirma, performans
degerlendirme, i tasarimi gibi yenilik¢i 6grenime gore tasarlanmalidir.
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Bu calismada amag; Endiistri 4.0 ile isletmelerinde yapisal degisimi saglamak isteyen
yoneticilerin, yenilik¢iligi ve organizasyonda dgrenmeyi tesvik etmek amaciyla Stratejik Insan
Kaynaklar1 uygulamalarin1 bu kavramlar ¢ergevesinde tasarlamalarini saglamaktir. Dolayisiyla
Insan kaynaklar1 departmam Sanayi 4.0 odakli egitim programlarini, yenilik¢i yetenedi ve
ogrenmeyi gelistirecek sekilde tasarlamali, bu tasarim sonucunda caliganlarin takim ¢aligmasi
becerilerini artirabilmek icin rehberlik hizmetlerine yer vererek, ¢alisanlarini ¢coklu gorevde
etkinlestirebilmeyi amaclamalidir. Bu egitimlerin dogrudan dogruya ¢alisanlarin meslegi ile
alakali olmasi kadar, beceri ¢esitliligini artirmak i¢in de yapilmalidir.

Sonug olarak; Sanayi 4.0 kavramini ikincil el veri olarak ifade edilen literatiir
taramasiyla teorik acidan analiz ederek, Endiistri 4.0 gergevesinde Stratejik Insan Kaynaklari
yonetiminde aktif hayal giicti, i¢ his duygusu, cesitlilik tercihleri, entelektiiel merak, yaraticilik
ve esnek diistinmeye yatkin Y Kusagi calisanlar tercih edilmelidir. Ciinkii bu adaylar 6grenme
hedefi zorlu gorevlerde bulunmay1 tercih ederken, kendilerini gelistirme kadar, yeni beceri
setleri gelistirmeye de isteklidirler. Kisaca igletmeler farkindalik yaratmak istiyorlarsa Stratejik
Insan Kaynaklar1 Y&netimini gelecekteki potansiyele odaklamali, simdiden degisimi saglamals,
gelecegin Stratejik Insan Kaynaklar1 Yonetimi i¢in yeni model arayisina girmelidir.

Anahtar Kelimeler: Sanayi 4.0, Stratejik insan Kaynaklar1 Yénetimi, Stratejik insan
Kaynaklart Modeli, Y Kusagi Calisanlari.
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The Future of Strategic Management in The Process of Industry 4.0

Naci Atalay DAVUTOGLU

Abstract

Future businesses will carry out the implementation of smart machines, smart
production, smart products, smart robots, and intelligent storage systems independently of each
other in the production environment thanks to Cyber Physical Systems. Thanks to this system,
concepts like production, industrial processes, supply chains, lifecycle systems will rapidly
improve. Hence, new generation businesses need to reorganize by adapting their strategic
management approach to the trend in order to survive in sustainable competitiveness. For long-
term survival, outcompeting, and efficiently accessing available and potential production
sources, businesses need to have a strategic management approach. Therefore, with a view to
gaining new perspectives in terms of businesses’ strategic management approach, they have to
form a new viewpoint on core strategies, as well as institutional, managerial, competitive, and
operational strategies in the context of the components of Industry 4.0, which are Internet of
Things, Internet of Services and Cyber Physical Systems.

The aim of the study is to raise awareness in managers who prepare strategic plans,
strategists and employees of businesses that attempt to enter the global market by examining
the concept of Industry 4.0. The study also aims to ensure the adoption of the concept of
Industry 4.0, and to make certain that businesses which adopted Industry 4.0 adapt to the great
changes without delay by means of an appropriately renewed strategic management approach.
In conclusion, the study attempts to analyse the concept of Industry 4.0 through literature review
that is considered secondary data, get a different vision to strategic management approach, and
ensure that they do not miss the opportunity to reorganize. Strong businesses are only possible
if they seize opportunities and employ them in their internal dynamics. If businesses want to
create value chains in their operations, they primarily need to seize the opportunities created by
means of Industry 4.0 and harmonize them in their structures. They may be new generation
businesses by means of raising awareness and undergoing radical changes in their strategic
management approach with a different perspective for tomorrow’s smart businesses.

Keywords: Management, Strategic Management Strategies, Strategic Management
Processes

Sanayi 4.0 Siirecinde Stratejik Yonetimin Gelecegi

Ozet

Gelecekte isletmeler liretim ortami igerisinde birbirinden bagimsiz olarak akilli makine,
akillr iiretim, akill1 iiriin, akilli robotlar ve akilli depolama sistemi gibi kavramlari Siber Fiziksel
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Sistem sayesinde gergeklestirecektir. Bu sistem sayesinde imalat, endiistriyel siiregler, tedarik
zinciri, yasam dongii sistemi gibi kavramlar hizla gelisecektir. Bu gelismenin 1s1ginda yeni nesil
isletmelerde siirdiiriilebilir rekabette var olmak i¢in bu trende uygun stratejik yonetim anlayigini
degistirerek re-organizasyona gitmesi gerekmektedir. Ciinkii isletmelerin uzun doénemli
yagamin1 devam ettirebilmesi, rekabet Ustiinligii saglamasi, eldeki iiretim kaynaklar1 ve
olusabilecek yeni liretim kaynaklaria etkili ve verimli bir sekilde ulasabilmesi ancak stratejik
yonetim anlayisiyla miimkiindiir. Dolayisiyla isletmelerin stratejik yonetim anlayisina yeni
perspektif kazandirabilmek amaciyla basta temel stratejiler olmak {izere kurumsal, isletme
diizeyi, rekabet, islevsel stratejilerine Sanayi 4.0’mn bilesenleri olan Nesnelerin Interneti,
Hizmetlerin Interneti, Siber Fiziksel Sistemler ¢ercevesinde yeni bir bakis acis1 olusturmak
zorundadir.
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Bu c¢alismada amag; Sanayi 4.0 kavramui irdelenerek, kiiresel pazarda yer bulmaya
calisan isletmelerde stratejik planlama yapan yoneticiler, stratejistler ve ¢alisanlarda farkindalik
yaratmaktir. Bu kapsamda Sanayi 4.0 kavramini tanitarak, benimsenmesini saglama, Sanayi 4.0
kavramini benimsemis isletmelerin bu trende uygun yenilenmis stratejik yonetim anlayisi ile
bliylik degisime zaman gecirmeden uyumunu saglamak amaciyla bilgilendirmektir.

Sonug¢ olarak; Sanayi 4.0 kavramini ikincil el veri olarak ifade edilen literatiir
taramasiyla teorik agidan analiz etmek, Stratejik yonetim anlayigina farkli bir vizyon anlayisi
kazandirmak ve yeniden yapilandirilmasi igin firsatin kagirilmamasini saglamaktir. Isletmelerin
giiclli olmasi ancak firsatlar1 yakalamasi ve bunu i¢ dinamiklerinde kullanmasi ile miimkiindiir.
Isletmeler faaliyetlerinde deger zinciri olusturacaklarsa oncelikle gelecegin endiistri devrimi
sayilan Sanayi 4.0 ile firsatlar1 yakalayip biinyelerine uyumlastirarak yarinin akilli isletmeleri
icin farkli bakis agisi ile stratejik yonetim anlayisinda radikal degisimlere giderek farkindalik
yaratip yeni nesil igletmeler olabilirler.

Anahtar Kelimeler; Sanayi 4.0, Nesnelerin Interneti, Hizmetlerin Interneti, Siber
Fiziksel Sistemler, Stratejik YoOnetim, Stratejik Yonetim Stratejileri, Stratejik Yonetim
Siirecleri.
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Balance of Threat in the Middle East: Maronites

Tolga OZTURK!Y

Abstract

Stephen Walt’s balance of threat theory is complementary to Kenneth Waltz’s balance
of power theory. In this context, for theory of balance of threat, it is not as simple as to describe
alliances gathering together against hegemonic power as in balance of power theory. In balance
of threat theory, perceptions of threat are very important in the so-called countries geographical
conditions. According to this, nations may not build alliances against hegemonic power. As
Kenneth Waltz has stated that sub-groups under a nation can form a seperate power. Moving
from this proposition, it is aimed to eximine the alliance choices of Maronites from past to
present. In addition to balance of power, Stephen Walt’s balance of threat theory will explain
the alliance formation in Levant region and it will describe Maronite’s alliance movements.

Keywords: Maronites, Balance of Power, Balance of Threat, Middle East.
JEL Codes: F50, F51, N45

Ortadogu’da Tehdit Dengesi: Maruniler

1.Giris

Stephen Walt’un tehdit dengesi kurami, Kenneth Waltz’un Gii¢ dengesi kuramini
tamamlayici niteliklere sahiptir. Buna gore Tehdit dengesi kuraminda, Gii¢ dengesi kuramindan
farkli olarak uluslarin ya da topluluklarin sadece hegemon giicii dengelemek adina bir araya
gelmeleri kadar basit agiklanamaz. Tehdit dengesi kuraminda s6z konusu cografyadaki sartlar
icerisinde uluslarin birbirlerine kars1 olan tehdit algilamalar1 ¢ok 6nemlidir.(Walt, 2009: 86-
120) Bu baglamda uluslar her zaman en giiclii olana kars1 aralarinda ittifak olusturmayabilirler.
Kenneth Waltz’un  belirttigi  lizere yalnizca bagimsiz devletler gilic unsuru
olusturmayabilir.(Waltz, 1979:25-29) Bazen belli iilkelerin altindaki gruplar da ayr bir giic
olarak degerlendirilebilir 6nermesinden hareketle, Marunilerin ortadogu cografyasindaki
gegmisten glinlimiize gii¢ dengesi igerisindeki hamlelerinin incelenmesi amag¢lanmaktadir. Giig
dengesine ek olarak Stephen Walt’un Tehdit dengesi kuraminin Marunilerin ittifak hamlelerini
analiz edebilen kuram oldugu varsayimiyla Levant bolgesindeki ittifak olusumlari
acgiklanacaktir.

Bu baglamda Ortadogu boélgesinde Gii¢ dengelerini sekillendiren 3 temel unsurun
oldugunu belirtebiliriz. Bu unsurlarm basinda Amerikan-Israil ittifaki gelmektedir. ikinci
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olarak ise Rusya-iran destekli gruplarin varhigindan bahsedilebilir. Ugiincii olarak ise
cografyada niifus a¢isindan potansiyel bir giic olarak degerlendirilebilecek Siinni ¢ogunluk
gosterilebilir.
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2. Ortadogu’da Tehdit dengesi ve Maruniler

Israil 1948 yilinda bagimsiz bir devlet olarak ortaya ¢iktiktan sonra Ortadogu’nun giic
dengesinin temelinden sarsmustir. Tiim gii¢ dengesi kokten degisime ugramistir. Bunun nedeni
Israil’in miisliman denizinde adeta yalniz bir ada gibi kalmasindan kaynaklanmaktadir. Bu
baglamda Israil kuruldugu ilk giinden bu yana cografyadaki hemen herkesi tehdit olarak
gormektedir. Bu baglamda Tehdit dengesi teorisine gore de bu durumu bertaraf edebilmek
adma cesitli ittifak olusumlar1 ve farkls stratejiler giitmektedir. (Walt, 1987: 89) Israil’in baslica
hedefi, kurucularindan olan Ben Gurion’un da belirttigi tizere Ortadogu’daki devletlerin
parcalanmast ve ufak devletlerden kendilerine miittefik olabilecek devletlerin ortaya
¢ikarilmasidir.(Segev, 2013:133-157)

Bu dogrultuda Israil farkli etnik ve dini gruplar1 barmdiran Liibnan’1 da hedeflemistir.
Liibnan igersindeki Maruniler Israil’in ilk miittefikleri olarak &n plana ¢ikmustir. Bilhassa 1979
fran Islam Devriminde ortaya ¢ikmaya baslayan ve giiniimiizde Liibnan’m en giiclii siyasi ve
askeri yapisini olusturan Hizbullah’in Liibnan icerisindeki gii¢c dengesini degistirene kadar bu
durum devam etmistir. Fakat Hizbullah’in ortaya ¢ikmasiyla birlikte gliniimiize kadar ise
Marunilerin Israil ile olan miittefikligi son bulmus ve dagilim degismistir. (Hirst, 2012, 20-45)
Bunun temel nedenlerinden birisi ise iran-Suudi Arabistan rekabetinden kaynaklanmaktadir.
Maruniler, Liibnan Siinnilerinin karsisinda yer almaya baslamis ve hizbullah ile miittefik
olmuslardir. Bu ittifak iligkisi ise Suudi Arabistan’in destekledigi Liibnan Siinnilerine karsi
olmustur.

16, 17 ve 18. Yiizyillardan 20. Yiizyilin basina kadar Liibnan’in hakim giici Maruniler
ve Diirziler olarak gosterilebilirdi. (Wagstaff, 1986:27-35) Fakat 20. Yiizyilin sonlarina dogru
Liibnan’daki demografik degisimden kaynakli bir sekilde Sii ve Siinniler iki hakim gii¢
konumuna gelmislerdir. Bu baglamda, Israil birincil tehdit olarak Hizbullah’1 gdérmeye
baslamstir.

2018 Liibnan se¢imlerinde de Maruni cumhurbagkan1 Michel Aoun Hizbullah ile ittifak
halinde se¢imlere girmistir. Bu ittifakin karsisindaki en biiytik grup ise Suudi Arabistan destekli
stinni lider Hariri olmustur. Hizbullah ve Marunilerin galibiyetiyle sonuglanan se¢imin
ardindan Israil Liibnan esittir Hizbullah’tir agiklamasmi yaparak Liibnan, Hizbullah ve
dolayistyla Marunileri tehdit olarak tanimlamigtir. israil-ABD ittifakinin karsisisinda yer alan
Hizbullah-Maruni ittifaki ise Iran-Rusya ittifakina ardincilik yapmaktadir. Bu baglamda
Hristiyan Marunilerin Liibnan’in Israil tarafindan boliinecegi kaygilariyla hareket edip karsi
blokta yer almalar1 gliniimiizde tehdit algilamalarinin degistiginin en agik gostergelerinden
birisidir.

3. Sonuc¢

Stephen Walt’in belirttigi tizere tehdit ile sekillenen Ortadogu ittifak dagiliminda
Marunilerin ve diger kii¢iik gruplarin miittefiklik iliskileri hep kaygan bir zeminde olmustur.
Bu baglamda Maruniler 6ncelikle Israil ile ittfak halinde iken giiniimiizde Iran-Hizbullah
grubuyla ittifak halindedir. Son yillarda yasanan Arap bahari isyanlar1 neticesinde Ortadogu
cografyasindaki cogu iilkede baslayan isyanlar ve fiili olarak pargalanan iilkeler, Israil’in
kurulusundan bu yana hedefledigi politikalarin gergeklestigini gdstermektedir. Liibnan da
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konum itibariyle Israil’in parcalanmasini istedigi bir diger iilke olarak gériilebilir. Bu baglamda
Maruniler Liibnan’in biitiinliigli i¢in aslinda fazla ortak noktasi bulunmayan Hizbullah ile
beklenmedik bir ittfak igerisinde olmustur. Bu miittefiklik diger bir bakis agisiyla Tehdit
dengesi teorisini olumlamaktadir. Zira eski miittefikler Maruniler ve Israil yeni rakip durumuna
gelmistir. Zira tehdit bu kez Israil’den tiim Liibnan’a yonelmistir.
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Barriers to Unionization in the Tourism Sector in the Post-Globalization:
Antalya Case

Nilgiin KANER KOC!8, Nisa EKSILi'®, Didem KUTLU0

1. Introduction

The economic crisis that emerged in the 1970s led to the collapse of the Fordist
accumulation regime based on unemployment and social reconciliation. In the new Post Fordist
process, defined as globalization, all obstacles for the world's unlimited circulation of capital
have been eliminated gradually. While globalization and social welfare state have left their
place to neoliberalism, the loosening of protective arrangements for workers in labor laws has
caused trade union organizations to lose power all over the world.

This study was conducted to investigate the causes of the decline in trade union
organization despite the increase in growth and employment in the tourism sector. For this
purpose, a qualitative study was carried out using the "in-depth interview" technique to
determine the problems faced by the unions organized and working in the trade unions
established in Antalya in the Trade Union and Collective Labor Law No. 6356. The interviewers
who participated in the study were selected in accordance with the purposeful sampling method.
The research universe comprises the directors of unions established in Antalya. These unions
are members of the two major confederations in Turkey. In the literature review, we did not
find any other research conducted with trade union leaders to identify problems that impeded
trade union organization in the workplace. Therefore, it is thought that this study will make a
significant contribution to the literature.

2. Global Power Failure of Unions

Mass production with industrialization accelerates the tendency to organize the
unskilled and semi-skilled workforce, leading to a shift from labor unionism to industrial
unionism and strengthening every aspect of labor unionism. Especially in the developed
countries, the tendency of high unionization and density rates has been a sign that the trade
union movement has successfully performed economic and democratic representation functions
and thus the labor unionism has strengthened (Selamoglu, 2003: 63-98). The unions played an
important role in the transformation of savage capitalism into a social state, the restraint and
control of the arbitrariness of the capital (Celik, 2005: 56-66).

In the post-1980 period, trade unions in some countries, such as Germany and
Scandinavian countries, partially protected their former powers, but there have been significant
reductions in the number of members of industrialized nations, such as France, the United

18Dr., Akdeniz Urliversitesi, Social Science Vocational School, nilgunkoc@akdeniz.edu.tr
119 ect., Akdeniz Universitesi, Social Science Vocational School, nisaeksili@akdeniz.edu.tr
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States, Portugal, Australia and Mexico. The number of members of the country's trade union
fell from 47% in 1980 to 25.8% in 2013 in the UK. In Germany, the number of members has
fallen from 35% to 18.1%, from 23% to 10.8% in the US and from 18% to 7% in France (ILO,
2014). In Turkey after 1980, depending on the growing influence of liberal policies, in public
and private sectors; a wide variety of ununionization policies have been implemented, including
contracted personnel, subcontracting, temporary, seasonal and part-time workers, out of staff
employment and shifting production outside the workplace (Urhan & Selamoglu, 2008: 175-
197).

There is a general decline in unionization around the world. Between the years 2002 —
2011, while there was an average 11 % decline in unionization in OECD countries, in Turkey
this ratio was realized at the level of 38 %, unionization has fallen below 6 % (Celik, 2014: 44-
48). This figure emerged from the rapid expansion of unionization quantitative ground in
Turkey, but it is seen that the unionization rate also decreased at the same rate.

3. Working conditions and union density in tourism

In the tourism sector, service is neither tangible nor stockable nor has a fixed measurable
standard because it is consumed when it is manufactured. This mode of production causes the
tourism industry to exhibit its own working conditions. As a matter of fact, the working life in
the tourism sector in many countries takes place under very flexible and non-standard
conditions due to various factors (Hjalager and Andersen, 2001: 116). In the tourism sector,
unqualified and inadequately trained labor force is employed seasonally with low wages for
long working hours and poor working conditions. Because of the intense temporary and partial
work in tourism, the rate of labor turnover increases, so the job satisfaction of employees who
do not have career opportunities decreases (Chalkiti & Sigala, 2010, Karatepe & Uludag, 2007).

Kaya, in his study in 2012, investigated the problem and the basic features of
employment in the tourism sector in Turkey and found that more than half of the participants
in the study they work in less than a year in the same business. In addition, Kaya found that in
the Mediterranean region, 66.9% of the ratio worked for less than one year. The study also
clearly shows that employees in the tourism sector have low education, inadequate wages,
unregistered employment, high turnover rate, low years of seniority and overtime problems
(Kaya, 2012: 241-257). Basic employment problems in the tourism sector push the employees
of the sector to poverty and insecurity. Negative working conditions prevent a healthy career
structure and unionization (Yorgun, 2013: 41-56).

According to the statistics of the Ministry of Labor and Social Security, business line;
While the number of insured workers in the 18th line was 246,277 in 2003, this number reached
939,792 as of July 2017 (2003-2018). According to the Ministry of Labor and Social Security
data, There are 14,322 members in the number 18 accommodation and entertainment business,
and the trade union that has the most members belongs to Hak-lIs. The second is Toleyis
affiliated to Turk-Is with 14,256 members and the third is Dev-Turizm Is Union of DISK and
there are 1,853 members.

4. Findings of the Study and Comments

Participants have argued that the most fundamental problems in front of trade union
organizations are the fear of unemployment and job dismissal. In addition, factors that hamper
trade union organization include: the fact that once members of the trade union have been
recruited from the industry, they are no longer employed in the sector, and the number of
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trainees and unregistered employees is high. Low rates, heavy and long working conditions
affect the health of the workers in the sector, family and social life negatively. This increases
the employee turnover rate and negatively affects unionization. Employees in the sector often
find their work through relatives, friends, or chiefs, or the perception that their work is related
to the employer in the workplace as a kinship relationship, is also among the emotional barriers
that prevent union organization.
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Participants stated that one of the biggest obstacles to union organizing in Turkey was
also trade union laws. They also stated that discourses of discredification towards unionism are
also effective in unionization. They have argued that the Ministry's determination of the
authority document on whether or not the trade union has exceeded the threshold of the business
line and workplace often resulted in non-objective consequences. According to the participants,
in some hotels, employers make workers members of the union they specify. It is thought that
this situation will be expressed as a type of unionization that will be introduced in the literature.

5. Conclusion and Recommendations

By applying the heavy and unorganized working conditions in the tourism sector, low
paid work can directly affect the quality of service in the sector. Whether or not the tourism
employees are satisfied with the working conditions is thought to be reflected in the customer
relationship and service quality. For this reason, it can be argued that better working conditions
that trade union acquisitions will present to workers will increase customer satisfaction because
it affects productivity, profitability, organizational commitment and job satisfaction positively
in the workplace. Workers' unions also need to develop organizational models that are
compatible with the new employment patterns that emerge after globalization. They may move
to an organizational model that will include temporary, agency, specialist branches and
subcontracted workers, or they may seek unionization as a solution to the declining power of
trade unions, such as the union of the European trade unions.

Keywords: Tourism, flexible working, union, trade union organization
JEL Codes: J28, L83, Z31

Kiiresellesme Sonras1 Turizm Sektoriinde Sendikal Orgiitlenmenin Oniindeki Engeller:
Antalya ili Ornegi

1. Giris

1970'lerde ortaya ¢ikan ekonomik kriz, 1ssizlik, sosyal uzlagmaya dayali Fordist birikim
rejiminin ¢okmesine neden olmustur. Kiiresellesme olarak tanimlanan yeni Post Fordist siirecte,
sermayenin diinya c¢apinda smirsiz dolagimi igin tiim engeller asamali olarak ortadan
kaldirilmistir. Kiiresellesme ile sosyal refah devleti, yerini yeni-liberalizme birakirken, ¢alisma
yasalarinda yer alan calisanlart koruyucu diizenlenmelerin gevsetilmesi ise sendikal
orgiitlenmenin tiim diinyada gii¢ kaybetmesine neden olmustur.

Bu ¢alisma, turizm sektoriinde yasanan biliyiime ve istthdam artigina ragmen, sendikal
orgiitlenmede yasanan azalisin nedenlerini arastirmak amaciyla yapilmistir. Bu amagla, 6356
sayil1 Sendikalar ve Toplu Is S6zlesmesi Kanununda 18 No’lu iskolunda yer alan islerde drgiitlii
ve Antalya'da kurulu sendikalarin yetkilileriyle, sektor ¢alisanlarina ulagsmada, orgiitlenmede
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karsilastiklar1 sorunlari tespit etmek i¢in “derinlemesine goriisme” teknigi kullanilarak, nitel bir
calisgma yapilmistir. Calisma kapsaminda arastirmaya katilacak goriismeciler, amagh
ornekleme yontemine uygun olarak secilmistir. Buna gore arastirmanin evreni, Tiirkiye'de iki
biiyiik konfederasyona liye ve Antalya ilinde kurulu sendika yoneticilerinden olusmustur.
Literatiir taramasinda, iskolunda sendikal orgiitliiliigli engelleyen sorunlarin tespitine yonelik
sendika yoneticileri ile yapilmis bir bagka ¢alismanin bulunmamis olmasi nedeniyle ¢alismanin
alan yazinina katki saglayacagi diisiiniilmektedir.
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2. Sendikalarin Kiiresel Olarak Gii¢ Kaybetmesi

Sanayilesme ile birlikte yogunlasan kitle {iretimi vasifsiz ve yar1 vasifli isgiicliniin
orgiitlenme egilimini hizlandirirken, sendikal hareketin meslek sendikaciligindan endiistri
sendikaciligina dogru bir donilisim gegirmesine ve is¢i sendikaciliginin her yodniiyle
giiclenmesine yol agmustir. Ozellikle gelismis iilkelerde gozlemlenen yiiksek sendikalasma
egilimi ve yogunluk oranlari, sendikal hareketin ekonomik ve demokratik temsil
fonksiyonlarin1  basariyla gergeklestirdiginin ve dolayisiyla da is¢i sendikaciliginin
giiclendiginin bir gostergesi olmustur (Selamoglu, 2003: 63-98). Sendikalar vahsi kapitalizmin
sosyal devlete donlismesinde, sermayenin keyfiliginin siirlanmasinda ve denetlenmesinde
onemli roller oynamisglardir (Celik, 2005: 56-66).

1980 sonrasi siiregte, Almanya ve Iskandinav iilkeleri gibi bazi iilke sendikaciliklar1 eski
giiclerini kismen korumussa da, Fransa, Amerika Birlesik Devletleri, Portekiz, Avustralya,
Meksika gibi gerek sanayilesmis gerekse sanayilesmekte olan pek ¢ok iilke sendikaciliginin
liye sayisinda onemli diisiisler yasanmustir. Ulke sendikaciligmin iiye sayis1, ingiltere'de 1980'te
% 47 iken 2013'te % 25,8'e diismiistiir. Almanya’da ise iiye sayist % 35'den % 18,1'e,
Amerika'da % 23'den % 10,8’e, Fransa'da % 18'den % 7'ye gerilemistir (ILO, 2014). Tiirkiye'de
1980 sonrasinda liberal politikalarin artan etkisine bagli olarak kamu ve 6zel kesimde,
sO6zlesmeli personel, taseron, gecici, mevsimlik ve part-time is¢i, kapsam dis1 personel, liretimin
isyeri disina kaydirilmasi gibi ¢ok cesitli sendikasizlagtirma politikalar1 uygulanmistir (Urhan
& Selamoglu, 2008: 175-197).

Sendikalagmada diinya capinda genel olarak bir diislis yasanmaktadir. 2002-2011
arasinda Ekonomik Isbirligi ve Kalkinma Orgiitii (OECD) iilkelerinde sendikalasmada ortalama
% 11 oraninda bir gerileme yasanirken, Tiirkiye’de gerileme % 38 diizeyinde gergekleserek,
sendikalasma % 6’nin altina inmistir (Celik, 2014: 44-48). Ortaya ¢ikan bu rakamlardan
Tiirkiye’de sendikalasmanin nicel zemini hizla biiylidiigii, ancak sendikalagsma oranlarinin da
ayn1 hizda azaldig goriilmektedir.

3. Turizmde Calisma Kosullar: ve Sendikal Yogunluk

Turizm sektoriinde hizmet, iiretim yapildigi anda tiiketildiginden elle tutulamaz,
stoklanamaz ve sabit 6l¢iilebilir bir standardi da yoktur. Bu tiretim bigimi turizm sektoriiniin
kendine 6zgii calisma kosullari sergilemesine neden olmaktadir. Nitekim bir¢ok iilkede turizm
sektoriinde ¢aligsma hayati gesitli faktorlerin etkisiyle oldukg¢a esnek ve standart dist kosullar
altinda gerceklesmektedir (Hjalager ve Andersen, 2001:116). Turizm sektoriinde genelde
niteliksiz ve yeterli egitime sahip olmayan isgiicii, diisiik ticretler karsiliginda uzun ¢aligma
saatleri ve kotii ¢alisma kosullart altinda mevsimlik olarak ¢alistirilmaktadir. Turizmde gegici
ve kismi islerin yogun olmasi isgiicii devir hiz1 oranlarinin artmasina neden oldugu igin kariyer
firsatlar1 yok olan g¢alisanlarin is tatmini de azalmaktadir (Chalkiti & Sigala, 2010; Karatepe &
Uludag, 2007).
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Tiirkiye de turizm sektdriinde istihdamin temel 6zelliklerini ve sorunlarini aragtiran
Kaya, calismasina katilanlardan yarisindan fazlasinin ayni isletmede 1 yildan daha kisa bir
stirede galistiklarini ve bu oranin Akdeniz Bolgesi’nde % 66,9 oldugunu saptamistir. Caligmada
ayrica turizm sektoriinde ticretli ¢calisanlarin diisiik egitim, yetersiz ticret, kayit dis1 istihdam,
yiiksek isgiicli devir hizi, diisiik kidem yil1 ve fazla calisma saati sorunlarina sahip oldugu net
bir sekilde ortaya konulmustur ( 2012: 241-257). Turizm sektoriinde yasanan temel istihdam
problemleri, sektor ¢alisanlarini yoksulluga ve gilivencesizlige itmektedir. Olumsuz ¢aligma
sartlar1 saglikli bir kariyer yapisinin olusmasini ve sendikalasmay1 engellemektedir (Yorgun,
2013: 41-56).

Calisma ve Sosyal Giivenlik Bakanligi (CSGB) iskolu istatistiklerine gore; 18 no’lu
iskolunda sigortali ¢aligsanlarin sayis1 2003 yilinda 246.277 iken, bu rakam 2017 Temmuz ay1
itibariyle de 939.792 ulasmustir (2003- 2018). CSGB verilerine gore 18 no’lu konaklama ve
eglence iskolunda 14.322 iiye ile en ¢ok iiyeye sahip olan sendika Hak-is'e bagli Oleyis, digeri
14.256 iiye ile Tiirk-is'e bagh Toleyis, DISK bagli Dev-Turizm Is Sendikasinin ise 1.853 iiyesi
bulunmaktadir.
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3. Arastirmanin Bulgular ve Yorumlar

Katilimcilar, sendikal orgiitlenmenin oniindeki en temel sorunlarin issizlik ve isten
atilma korkusu oldugunu ileri stirmiislerdir. Bunun yani sira, sektorde sendikaya tiye olanlarin
isten atildiktan sonra, bir daha sektorde ise alinmamasi yani figlenmesi, stajer ve kayit disi
calisan sayisinin yiiksekligi de sendikal orgiitlenmeyi engelleyen faktorler arasinda yer
almaktadir. Diistik {cretlerle, agir ve uzun siireli calisma kosullar1 sektdrde c¢alisanlarin
sagligini, aile ve sosyal yasamini olumsuz yonde etkilerken, isgdren devir hizini artirmakta ve
bu da sendikalasmay1 olumsuz yonde etkilemektedir. Sektorde c¢alisanlarin, islerini genelde
akraba, arkadas veya sefleri sayesinde bulmalari ya da calistiklar1 isyerindeki isverenle
aralarinda iliskiyi akrabalik iliskisi gibi géren anlayis da sendikal orgiitlenmeyi engelleyen
duygusal engeller arasinda yer almaktadir.

Katilimcilar, Tiirkiye'de sendikal orgiitlenmenin 6niindeki en biiyiik engellerden birinin
de sendikal yasalar oldugunu belirtmiglerdir. Ayrica, sendikalara yonelik itibarsizlagtirma
sOylemlerinin de sendikasizlagtirmada etkili oldugunu ifade etmislerdir. Sendikanin iskolu ve
isyeri barajini agip agsmadigina iligkin yetki belgesinin Bakanlik¢a belirlenmesinin ¢ogu zaman
nesnel olmayan sonuglar dogurdugunu, ileri siirmiiglerdir. Katilimcilara gére bazi otellerde
isverenlerin is¢ileri, kendi anlastigi sendikaya iiye yaptirdiklart goriilmektedir. Bu durumun
literatiire gegecek bir tiir sendikasizlastirma olarak ifade edilecegi diisiiniilmektedir.

4. Sonuc ve Oneriler

Turizm sektoriindeki diisiik licret karsiliginda, agir ve orgiitsiiz ¢alisma kosullarinin
dayatilmasi sektordeki hizmet kalitesini dogrudan etkileyebilmektedir. Turizm ¢alisanlarinin,
calisma kosullarindan memnun olup olmamasinin, miisteri iliskisine ve hizmet Kkalitesine de
yanstyacagl diisiiniilmektedir. Bu nedenle, sendikal kazanimlarin iscilere sunacagi daha iyi
calisma kosullarinin, isyerlerinde verimlilik, karlilik, 6rgiitsel baglilik ve is tatminini olumlu
yonde etkilemesinin miisteri memnuniyetini artiracagi ileri siiriilebilinir. Is¢i sendikalarmnn da,
kiiresellesme sonrasi ortaya c¢ikan yeni isttihdam modellerine uygun orgiitlenme modelleri
gelistirmeleri gerekmektedir. Ozellikle, gegici, ajans, 6zel istidam biirolar1 ve tageron is¢ilerini
de kapsayacak bir orgiitlenme modeline gecilebilir ya da Avrupa’daki sendikalarin birlesmesi
gibi sendikalarin azalan giiclerine ¢6ziim olarak sendikal birlesmelere yonelebilirler.
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GDP and Education Level Relationship: Panel Data Analysis on European
Union Countries

Ismail Sadik YAVUZ!?, Dilek GOZE KAYA

1. Introduction

The production function is one of the most important mathematical expressions of
economics. Numerous studies have been conducted on the production function, which explains
how the variables affect the production level. The basic production functions obtained as a
result of these studies are Cobb-Douglas production function, constant elasticity of substitution
production function, variable elasticity of substitution production function and translog
production function (Blundell & Bond, 2000: 321; Songur vd., 2017:237).

In this study, based on Cobb-Douglas production function; GDP in EU countries will
be tested by adding exogenous variable which is student numbers, are studying at short-cycle,
bachelor, master and doctorate levels.

2. Methodology and Data

The study included 28 countries and Turkey in the European Union. The gross domestic
product (GDP), Gross capital stock, labour and education numbers of the countries concerned
were used in the analysis.

GDP data was used based on the natural logarithm of the 2010 base year euro currency
and on the 2010 base year chain index. It was used as capital data by taking the natural logarithm
of non-profit capital stock. As labor data, natural logarithm of active employees between the
ages of 15-60 were taken and the ratio of active employees to active employees was used. The
number of students studying is based on the data of EQ-III and consists of the number and
percentages of students studying from 1 to 8 Degrees. Considering student counts;

Total male and female students
Total students studying in private and public schools
Total of students studying full time and part time

All data were compiled from the Eurostat database, and Stata 14.2 was used for analysis.
The analysis period covers 2013-2016. The selection of 2013 as the starting year is due to the
fact that the number of students who receive education is the first year in which the data can be
compiled and the selection of 2016 as the ending year is the latest available data.

21 Dr. Ogr. Uyesi, Ismail Sadik YAVUZ, Siileyman Demirel Universitesi, ismailyavuz@sdu.edu.tr
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Figure 1. Overview of Data
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Figure 1 shows the overview of the data. In parallel with the production functions, it is
observed that GDP increases as labor and capital increases. Also there is a positive correlation
in the total number of students.

3. Analysis and Findings

Before proceeding to the analysis Y = f ( ,L), which is in the form of Cobb-Douglas
production function in education-model exogenously created by adding the number of students
is given below.
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In the model, first, natural logarithmic GDP data, natural logarithmic capital stock,
natural logarithmic capital stock, active worker numbers between 15-60 years of age and
student students studying were used but some variables were used as proxy variables because
of the correlation between the data in excess of 90%. As a substitute for GDP data, the 2010
base year chain index was used as labor data as the percentage of active employees between the
ages of 15 and 60 and the percentage of students within the group for the number of students.
Correlation problem with proxy variables has been eliminated.

Second, the Hausman test was performed to determine whether a fix effect model or a
random effect model was used. The test results are given in Table 1.

Table 1. Hausman Test

Coefficients —
B) (L] (e-B) sqrt (diag(V_b-V_B))
FE RE Difference 5.E.

The test results show that the HO hypothesis was rejected and that the fixed effects model
was used.

Table 1. Fix Effect Model

Fixed-effects (within) regression Numbez of obs &z
Group variable: ulkeno Number of groups = 19

Resq: Obs per group:
within = 0.9354 min = 1
Between = 0.0161 avg = 3.3
overall = 0.048% max = 4

F(10,18)
corr(u_i, ¥b) = -0.9565 Brob > F

A model of the effects of the number of students studying from primary school to
doctorate on GDP was analyzed with the help of the Cobb Douglas production function. From
the analysis;

Primary education is statistically significant
Secondary school education is statistically significant.
High school education is statistically meaningless
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Post-secondary vocational education is positive and statistically significant correlation
Associate degree education is statistically meaningless

Undergraduate education is statistically meaningless

Higher education is statistically meaningless

Doctorate education is statistically meaningless

4. Conclusion and Discussion

The production function mainly examines how labour and capital affect national
income. In this study, it was investigated how the number of people educated affects national
income by using production function. As a result of the analysis, it was concluded that primary,
secondary and vocational education increased the GDP and the other variables were statistically
meaningless. It is thought that the meaningless statistical effect of the number of persons
receiving education in higher education observed in the findings on GDP is due to delays. It is
thought that this effect could not be observed because of the low data of the analysis period.

The number of persons studying in higher education, especially observed in the findings,
is thought to be due to delays in the non-trivial effect arising statistically on GDP. It is thought
that this effect could not be observed because of the low data of the analysis period.

In order to correct the related problem, it is thought that it would be appropriate to use
the number of graduates in the economy instead of being educated. Conclusion should be
minimum 100 words and maximum 150 words. Conclusion should clearly present the results
of the study, evaluations and suggestions. In order to correct the related problem, it is thought
that it would be appropriate to use the number of graduates in the economy instead of being
educated.

Keywords: Production Function, Panel Data Analysis, European Union Countries,
Education Level

JEL Codes: E23, E27, E62

GSYIH ve Egitim Diizeyi Iliskisi: Avrupa Birligi Ulkeleri Uzerine Panel Data Analizi

1. Giris

Uretim fonksiyonu iktisat biliminin agiklamaya calistigi en &nemli matematiksel
ifadelerden birisidir. Uretim diizeyini hangi degiskenlerin nasil etkiledigini agiklmaya calisan
tiretim fonksiyonuna iliskin ¢ok sayida calisma yapilmistir. Bu ¢alismalar sonucunda elde
edilen temel iiretim fonksiyonlar1t Cobb-Douglas iiretim fonksiyonu, sabit ikame esnekl {iretim
fonksiyonu (constant elasticity of substitution), degisken ikame esneklikli tiretim fonksiyonu
(variable elasticity of substitution) ve translog iiretim fonksiyonudur (Blundell & Bond, 2000:
321; Songur vd., 2017:237).

Bu calismada Cobb-Douglas iiretim fonksiyonu temel alinarak AB {ilkelerindeki
GSYIH, onlisans, lisans, yiiksek lisans ve doktora diizeyinde egitim goren 6grenci sayilarmin
digsal olarak eklenmesi yolu ile test edilecektir.
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Calismaya Avrupa Birligi tiyesi 28 tlke ve Tirkiye dahil edilmistir. Igili iilkelerin
Gayri Safi Yurtigi Hasilalar1 (GSYIH), gayrisafi sermaye stoku, emek, egitim goren dgrenci
sayilar1 analizlerde kullanilmistir.

GSYIH verisi 2010 baz yill1 Euro para birimi iizerinden dogal logaritmasi alinarak ve
2010 baz yilli zincir endeksi temel alinarak kullanilmistir. Sermaye verisi olarak gayrisafi
sermaye stoku dogal logaritmasi alinarak kullanilmistir. Emek verisi olarak 15-60 yas arasi aktif
calisanlarin dogal logaritmas1 alinarak ve ¢alisanlarin aktif calisan niifusuna oram
kullanilmistir. Egitim alan 6grenci sayilart verisi, European Qualifications Framework for
Lifelong Learning (EQF-LLL) temel alinarak 1. dereceden 8. dereceye kadar egitim goren
ogrenci sayilar ve yiizdelerinden olusmaktadir. Ogrenci sayilar1 dikkate aliirken;

Erkek ve kiz 6grencilerin toplami
Ozel ve kamu okullarinda egitim géren dgrencilerin toplami
Full time ve part time egitim goren dgrencilerin toplami esas alinmistir

Tim veriler Eurostat veri tabanindan derlenmis, analizler ig¢in ise Stata 14.2
programindan yararlanilmistir. Analiz dénemi 2013-2016 yillar1 arasin1 kapsamaktadir. 2013
yilinin baglangic yili olarak se¢ilmesi egitim alan 6grenci sayilarinin verilerinin derlenebildigi
ilk y1l olmasindan, 2016 yilinin bitis y1l1 olarak segilmesi ise giincel ulasilabilen en son veriler
olmasindan kaynaklanmaktadir.

Sekil 1. Verilerin Genel Goriiniimii
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Sekil 1’de verilerin genel goriinlimiine yer verilmistir. Qretim fonksiyonlarina paralel
sekilde emek ve sermayenin artmasi ile birlikte GSYIH'nin da artis gosterdigi
gozlemlenmektedir. Toplam 6grenci sayilarinda da pozitif yonlii bir iliski goze ¢arpmaktadir.

3. Analiz ve Bulgular

Analizlere gegilmeden oOnce Y=f(K,L) seklinde olan Cobb-Douglas {iretim
fonksiyonunun egitim alan 6grenci sayilar1 digsal olarak eklenerek olusturulan genel model
asagida belirtilmistir.

Y = fo + filnEmek + [yInSermaye + [3InEgitimg, + fuInEgitimg, + fsinEgitimg,
+ BeInEgitimg, + B, InEgitimgs + LglnEgitimgg + LolnEgitimg,
+ BlolnEgitimsg

ilk olarak modelde 2010 baz yilli Euro para birimi iizerinden dogal logaritmal
GSYIH verisi, dogal logaritmasi alinmis gayrisafi sermaye stoku, dogal logaritmasi alinmis
15-60 yas arasi aktif ¢alisan sayilari ve egitim alan 6grenci sayilar1 kullanilmis ancak
veriler arasindaki %90'n1 asan korelasyon nedeni ile baz1 degiskenler icin vekil degisken
kullanimina gidilmistir. Vekil degisken olarak GSYIH verisi olarak 2010 baz yilli zincir
endeksi, emek verisi olarak 15-60 yas arasi aktif ¢alisanlarin orani, 6grenci sayilari igin ise grup
icindeki yiizdeleri kullanilmistir. Vekil degiskenler ile korelasyon sorunu ortadan kaldirilmistir.

Ikinci olarak sabit etkili bir model mi yoksa rassal etkili bir model kullanilmasimnin tespiti
icin Hausman testi gergeklestirilmistir. Test Sonuglar1 Tablo 1’de verilmistir.

Tablo 1. Hausman Testi

—— Coefficients —

sqre(diag(V_b-V_B))
S.E.
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Ho=EKK ydntemi tahmincisi yansiz ve tutarlidir. Rassal Etkiler modeli
kullanilmalidur.

H1=EKK yontemi tahmincisi yansiz ve tutarlt degildir. Sabit Etkiler modeli
kullanilmalidur.

Yapilan test sonucunda Ho hipotezi reddedilmis ve Sabit etkiler modelinin
kullanilmasina karar verilmistir.

Tablo 1. Sabit Etkiler Modeli

: sects (vithin) regression Number of obs &2
E ulkeno Number of groups = 12

Obs per group:

F(10,18) - 125.30
corr(u_i, Xb) = -0.9565 Prob > F - 0.0000

2,02 0.05%
6.05  0.000

-l.s2  0.086
012 0.903

-2.00  0.060
1.52  0.148
-0.3%  0.4%%
-L11 0.283
-l.s2 .07

Cobb Douglas iiretim fonksiyonu yardimi ile ilkokuldan doktora’ya kadar egitim alan
ogrencilerin sayilarinin GSYIH {izerindeki etkilerini iceren model incelendiginde;

1. Diizey olan ilkokul egitiminin istatistiki olarak pozitif yonde anlamli oldugu
2. Diizey olan ortaokul egitimin istatistiki olarak negatif yonde anlamli oldugu
3. Diizey olan lise egitiminin istatistiki olarak anlamsiz oldugu

4. Diizey olan lise sonrast mesleki egitimin istatistiki olarak pozitif yonde anlamli
oldugu

5. Diizey olan 6nlisans egitiminin istatistiki olarak anlamsiz oldugu
6. Diizey olan lisans egitiminin istatistiki olarak anlamsiz oldugu
7. Dlizey olan ytikseklisans egitiminin istatistiki olarak anlamsiz oldugu

8. Diizey olan doktora egitiminin istatistiki olarak anlamsiz oldugu sonuglarina
ulagilmastir.

4. Sonug ve Tartisma

Uretim fonksiyonlar1 temelde emek ve sermayenin milli geliri nasil etkiledigini
incelemektedir. Bu ¢aligmada ise iiretim fonksiyonu kullanilarak egitim goren kisi sayilarinin
milli geliri nasil etkiledigi inceleme altina alinmigtir. Yapilan analiz sonucunda ilkokul ortaokul
ve mesleki egitimin GSYIH’y1 artirdig1 diger degiskenlerin ise istatistiki olarak anlamsiz
oldugu sonucuna ulasilmistir. Bulgularda gozlemlenen 6zellikle yliksekdgretimde &grenim
goren kisi sayistmin GSYIH iizerindeki istatistiki olarak ortaya ¢ikan anlamsiz etkinin
gecikmelerden kaynaklandig diislinilmektedir. Analiz donemine ait veri yilinin diisiik olmasi
sebebi ile bu etkinin izlenemedigi diisiiniilmektedir.

Ilgili sorunun diizeltilebilmesi igin dgrenim goren degil, ekonomide yer alan mezun
sayilarini kullanilmasinin yerinde olacag: diistintilmektedir.
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Sex of The Food: Gender and The Food

Nazife GURHAN!%

Food/nutrition has a structure that produces economic and social relationships that
include the cultural, symbolic, and religious meanings in addition to the physiological meaning
necessary for the continuation of life. It is also an area where we face ethnic, religious and class
differences, as well as an area where gender inequalities are produced. It is an important variant
in the release of the social codes of gender, which point to the differences in status and role that
society imposes on the gender of men and women. Food heavily incorporates the dominant
gender regimes, as an area in which gender mechanisms are produced and reconstructed, while
the discussion of gender inequalities in the area seems to be so weak. This situation arises from
that food is seen as a special area to women in virtually all cultures. Overall, women are only
responsible for the stage of cooking and preparation of food, according to gender roles shaped
by the influence of cultural code and religious beliefs whereas men are only concerned with the
consumption phase. Similarly, according to Goody, food consists of four stages: production,
distribution, preparation and consumption; The third stage, which is the preparation of the food,
IS seen as an area devoted to women rather than men. (Goody, 2013: 56-57).

From early ages, children learn gender roles through modeling and imitation with the
socialization process in the family. It is seen that in the acquisition of the gender roles, the
female children imitate their mother and female figures, while the male children imitate their
father and male figures as models (Dokmen, 2004, p.55). In this case, a girl who is confronted
with a mother figure who is responsible for the production and preparation phase of your diet
has to internalize and reproduce this situation Similarly, a boy who is confronted with a father
figure who is only concerned with the consumption of food often reproduces this role.
Furthermore, the fact that toys for girls are more like cooking utensils such as pots, pans, plates
and the encouraging of girls to play with these toys is an important influence in reproducing the
gender inequalities in the kitchen.

Food is not only producing gender inequality at the point of production and preparation
but at the same time food consumption can sometimes differ according to the sex. According
to Breadsworth and Keil, patriarchal societies have a significant relationship between meat
eating and masculine power. Meat dish is seen as a masculine action; besides meat consumption
can be seen to be closely related to masculinity and physical strength. Meat is an effective
symbol of male dominance, while vegetables are seen as second-class foods, which are defined
as women's food (Breadsworth and Keil, 2011:353). Kanik reported that in a similar way, the
symbolic value of the ingredients of your meal is the symbolic value of the cooked meal.
According to him, the abundance of meat in your diet is coded as a sign of a meal that will be
consumed by a person or group of people with higher social status (Kanik, 2016: 83-84).

122 Asst, Prof., Mardin Artuklu University Faculty of Literature, Department of Sociology, ngurhan71@gmail.com
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The shaping of your meal according to men and the separation of the best part of your
meal into men is a sign of the power relations within the family (Besirli, 2010: 162). In this
context, the man who dominates in the society and therefore in the family has the control over
the kitchen and has a sense of dominance over the woman.

April 26-29, 2018 Patara Extended Abstracts Book

The way that meals are presented in meals for special occasions is a way of encoding
group differences. This situation is also closely related to identity, status and power (Goode,
2005: 175). At the same time, such special tables are a field in which inequalities related to
gender differences are reproduced. It has been seen that in our society, separate meals for men
and women were set up in collective meals such as weddings and funeral dinners, and men were
given priority in general. This is about the cultural meanings that the society imposes on the
sexes.

Another issue that needs to be mentioned is that food can often be shown as a reason for
family violence or divorce within the family. For example, in society, with the pretext of eating
- " lack of salt for the meal"; " having less tomato paste in the meal™ etc.- violence against
women is frequently seen in the media. Therefore, we can say that the demonstration of food
as the reason for the violence the man imposed on the woman is a reflection of the gender
inequalities in the kitchen.

As a result, role differences in sexes and gender inequalities prevailing in the society
become clear in the food, and the kitchen and meals, which are often regarded as women's
supremacy, emerge as the domain of power as men are in other areas of society.

Keywords: Food, Sex, Gender, Inequality

Yemegin Cinsiyeti: Toplumsal Cinsiyet ve Yemek

Yemek/beslenme, yasamin devam edebilmesi i¢in gerekli fizyolojik anlaminin yani sira
kiilttirel, sembolik ve dini anlamlar1 da biinyesinde barindiran ekonomik ve toplumsal iligkileri
iireten bir yapiya sahiptir. Yemek etnik, dini ve smifsal farkliliklarin ortaya ¢iktigi bir alan
olmasinin yani sira cinsiyet esitsizliklerinin iretildigi bir alan olarak da karsimizda
durmaktadir. Toplumun kadin ve erkek cinsiyetine yiikledigi statii ve rol farkliliklarini isaret
eden toplumsal cinsiyet yemegin toplumsal kodlarmin agiga ¢ikarilmasinda Onemli bir
degiskendir. Yemek, toplumsal cinsiyet mekanizmalariin iiretildigi ve yeniden kurgulandigi
bir alan olarak toplumun hakim cinsiyet rejimlerini yogun bir sekilde blinyesinde barindirmakta
buna karsilik s6z konusu alandaki cinsiyet esitsizliklerinin tartisilmasi bir o kadar zayif
goriinmektedir. Bu durum yemegin neredeyse biitiin kiiltiirlerde kadin cinsiyetine 6zgii bir alan
olarak goriilmesinden kaynaklanmaktadir. Genel olarak bakildiginda gerek dini inanglar
gerekse kiiltiirel kodlarin etkisiyle sekillenen toplumsal cinsiyet rollerine gore kadin, yemegin
iiretim ve hazirlama asamasindan sorumlu olmasina karsin erkek ise sadece tiiketim agsamasiyla
ilgilidir. Benzer sekilde Goody’e gore, yemek, iiretim, dagitim, hazirlama ve tiiketim olmak
iizere dort asamadan olusmakta; yiyecegin hazirlanmasi olan ii¢lincii agsama ise erkekten ziyade
kadina ayrilmig bir alan olarak goriilmektedir. (Goody, 2013: 56-57).

Kiiciik yaslardan itibaren ¢ocuklar, aile igerisinde sosyalizasyon siireciyle birlikte model
alma ve taklit yoluyla toplumsal cinsiyet rollerini &grenmektedir. Cinsiyet rollerinin
kazaniminda genellikle kiz ¢cocuklarinin annelerini ve kadin figiirlerini, erkek cocuklarin ise
babalarini ve erkek figiirleri model alarak taklit ettikleri goriilmektedir (Dokmen, 2004, s. 55).
Bu durumda yemegin iiretim ve hazirlama asamasindan sorumlu olan bir anne figiiriiyle
karsilasan bir kiz cocugunun bu durumu igsellestirerek yeniden iiretmesi s6z konusudur. Benzer
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sekilde sadece yemegin tiiketimi ile ilgili olan bir baba figiiriiyle karsilagan bir erkek ¢ocugu da
cogunlukla bu rolii yeniden iiretmektedir. Ayrica kiz cocuklarina yonelik oyuncaklarin daha
cok pisirme aletleri olan tencere, tava, tabak gibi mutfak ara¢ gereglerinden olmasi ve kiz
cocuklarinin bu oyuncaklarla oynamasinin tesvik edilmesi mutfaktaki cinsiyet esitsizliklerini
yeniden lireten dnemli bir etkendir.
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Yemek, sadece iiretim ve hazirlama noktasinda cinsiyet esitsizligini liretmemekte ayni
zamanda tiiketilen besinler de bazen cinsiyete gore farklilasmalari gostermektedir. Breadsworth
ve Keil’a gore patriarkal toplumlarda et yemek ve eril gii¢c arasinda onemli bir iliski s6z
konusudur. Et yemek, eril bir eylem olarak goriilmekte; bunun yan sira et tiikketimi erkeklik
giicii ve fiziksel gii¢ ile yakindan iliskili olarak gortilebilmektedir. Et, erkek egemenliginin etkili
bir sembolii iken sebzeler de kadin gidalari olarak tanimlanan ikinci sinif besinler olarak
gorilmektedir (Breadsworth ve Keil, 2011: 353). Kanik da benzer sekilde yemegin
malzemelerinin sembolik degerinin pisirilen yemegin de sembolik degerini belirledigini ifade
etmektedir. Ona gore yemegin i¢cindeki etin bollugu erkegin veya toplumsal statiisii daha yiiksek
olan kisi veya gruplarin tiikketecegi bir yemegin isareti olarak kodlanmaktadir (Kanik, 2016: 83-
84).

Erkege gore yemegin sekillenmesi ve yemegin en giizel kisminin erkeklere ayrilmasi
aile icerisindeki gii¢ iliskilerinin bir gdstergesidir (Besirli, 2010: 162). Bu baglamda toplumda
dolayisiyla da aile igerisinde egemen olan erkek, mutfaktaki kontrolii elinde bulundurarak bir
anlamda kadin iizerindeki hakimiyetini kurmaktadir.

Ozel giinler igin diizenlenen yemeklerde yemeklerin takdim edilme sekli, grup
farkliliklarinin kodlanmasinin bir yoludur. Bu durum kimlik, statii ve gii¢ iliskileriyle de
yakindan ilgilidir (Goode, 2005: 175). Ayn1 zamanda bu tiir 6zel sofralar cinsiyet farkliliklarina
bagli esitsizliklerin de yeniden firetildigi bir alandir. Toplumumuzda diigiin, cenaze yemekleri
gibi toplu yenilen yemeklerde kadin ve erkek cinslerine ayri sofralar kuruldugu ve genel olarak
erkeklere oncelik verildigi goriilmektedir. Bu durum ise toplumun cinsiyete yiikledigi kiiltiirel
anlamlarla ilgilidir.

Belirtilmesi gereken bir diger husus da aile icinde kadina yonelik siddet veya
bosanmalar mesrulastiric1 sebebi olarak ¢ogu zaman yemek gosterilebilmektedir. Ornegin
toplumda yemek bahanesiyle —‘yemegin tuzu eksik”, “sal¢casi az olmug” vb.- kadina yonelik
siddet haberlerine medyada sik sik rastlanilmaktadir. Dolayisiyla erkegin kadina yonelik
uyguladigi siddetin gerekgesi olarak yemegin gosterilmesi mutfaktaki cinsiyetler arasi
esitsizliklerin bir yansimasi oldugunu sdyleyebiliriz.

Sonug olarak toplumda hakim olan toplumsal cinsiyet rol farkliliklart ve cinsiyet
esitsizlikler1 yemekte billurlagsmakta ve cogunlukla kadinin hakimiyet alan1 olarak goriilen
mutfak ve yemek aslinda toplumun diger alanlarinda oldugu gibi yine erkegin iktidar alani
olarak ortaya ¢ikmaktadir.

Anahtar Kelimeler: Yemek, Cinsiyet, Toplumsal cinsiyet, Esitsizlik

Kaynakc¢a

Anderson, E.N. (2005) Everyone Eats: Understanding Food and Culture, New York and
London: NewYork University Press.

Barthes, R. (1997) “Toward a Psychosociology of Contemporary Food Consumption”,
Penny Van Esterik der., Food and Culture: A Reader, Londra.

Innovation and Global Issues Congress II1 | Congress Publications 259



<\Q l
April 26-29, 2018 Patara Extended Abstracts Book

Besirli, H. (2010) Yemek, Kiiltiir ve Kimlik, Milli Folklor Dergisi, S. 87, ss. 159-169.

Besirli, H. (2013) “Yemek, Mutfak ve Toplumsal Esitsizlikler”, Yemek ve Kiiltiir, Say1:
32, s5.122-131.

Beardsworth, A., Keil, T. (2011) Yemek Sosyolojisi, Yemek ve Toplum Calismasina
Bir Davet, (Cev. Abdulbaki DEDE), Ankara: Phoenix Yayinlari.

Dékmen, Z.Y. (2010) Toplumsal Cinsiyet —Sosyal Psikolojik Ag¢iklamalar-, istanbul:
Remzi Kitabevi.

Goode, J. “Yemek”, Cev. Fatih Mormenekse, Milli Folklor, S. 67. ss. 172-176.

Goody, J. (2013) Yemek, Mutfak, Sinif -Karsilastirmali Sosyoloji Calismasi-, (Cev.
Miige Giinay Giiran), istanbul: Pinhan Yaynlari.

Kanik, 1. (2016) Gastro Gosteri-Popiiler Kiiltiir Uriinlerinde Yemegin Kiiltiirel
Gésterisi, Istanbul: Ayrint1 Yay.

Innovation and Global Issues Congress II1 | Congress Publications 260



@

April 26-29, 2018 Patara Extended Abstracts Book

The Role of Environmental Loss in the Effect of Green Purchasing Behavior
on Perceived Consumer Efficiency

Ahmet SARITAS!?

1. Introduction

The most important issue of ecology is the nature, a part of nature. Instead of choosing
a life that is harmonious with nature, they harm the nature in an unconscious way. The present
situation indicates that we should be friends with nature (Al Salman, 2016: 31). Environmental
concerns can be explained by the environmental concerns that consumers have in their social
lives, and the generalized behavior they experience (Lee et al., 2014: 3). Those who have
adopted the idea that living in harmony with nature and being a part of the whole are the right
decision and healthy choice have the tendency to make environmentally sound decisions by
purchasing products that do not create environmental pollution, have recycling potential
(Roberts & Bacon, 1997: 86). A green consumer is someone who "carries the intention to
protect themselves and their surroundings by using the effects of buying them" (Odabashi,
1992: 1). Consumers; (Abdul-Muhmin, 2007: 237), by creating preferences for products that
are less harmful to the environment (green) and using recycled packaging products. For
environmental concerns and green consumers in the literature; Paco & Raposo, 2009; Pickett-
Baker & Ozaki, 2008 (2008), and Kim et al. Bamberg, 2003, Lee 2008, Grant and Berry, 2011,
Aman et al, 2012, Mostafa, 2009, Beckford et al., 2010, Cornelissen et al. It is thought that this
research could contribute to the gap in the literature, since there is not much research in the
literature that directly affects the perceived consumer efficacy of the green purchasing behavior
in consumers and the mediating role of the environmental liveliness. This research was
conducted in order to determine the mediating role of environmental loss in consumers'
perception of green purchasing behavior on perceived consumer activity. The survey covers
consumers living in Burdur. According to the results of the study, the increase in green
purchasing behavior affects perceived consumer activity in the positive direction and
environmental concern can reveal perceived consumer activity in consumers. In addition,
hierarchical regression analysis revealed that environmental involvement has a partial
mediating role between green purchasing behavior and perceived consumer activity.

2. Method

The purpose of this study was to determine the role of green buying behavior in
consumers as a mediating role of environmental loss in perceived consumer efficacy. Basic in
work the questionnaire compiled by the researcher was used to collect data in the quantitative

123 Doktor Ogretim Uyesi, Mehmet Akif Ersoy Universitesi, Iktisadi ve Idari Bilimler Fakiiltesi, Isletme Boliimii,
Uretim Yonetimi ve Pazarlama Anabilim Dali, saritas@mehmetakif.edu.tr
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research method. A simple random sampling method was used to collect the data. Demographic
questions, environmental anxiety, perceived consumer efficiency and green procurement scale
were used in the questionnaire used as data collection tool. Environmental considerations and
perceived consumer scales were utilized in the work of Straughan and Roberts (1999). When
the green procurement scale was established, the scale named "Straughan and Roberts (1999),
Schwepker, et al., (1991)" was used. The scales were arranged with a 5-point Likert-type rating
and participated in the study to read each item; "I strongly agree™ 5 and "I absolutely disagree
1". In this study, a total of 390 completed questionnaires were included which were found to be
complete and complete before the questionnaires were scored.
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3. Results

SPSS 22.0 package program was used for analysis of data. Since the data show normal
distribution, parametric tests have been preferred. Hierarchical regression analysis was used to
determine the frequency and percentage analysis of participants’ demographics in the
framework of the study, and the mediating role of environmental concerns on the perceived
consumer efficacy of green buying behavior. According to the results of the study, the increase
in green purchasing behavior affects perceived consumer activity in the positive direction and
environmental concern can reveal perceived consumer activity in consumers. In addition,
hierarchical regression analysis revealed that environmental involvement has a partial
mediating role between green purchasing behavior and perceived consumer activity.

4. Conclusion And Suggestion

According to the results of the study, the increase in green purchasing behavior affects
perceived consumer activity in the positive direction and environmental concern can reveal
perceived consumer activity in consumers. In addition, hierarchical regression analysis revealed
that environmental involvement has a partial mediating role between green purchasing behavior
and perceived consumer activity. Although this study has been carried out among the consumers
over 20 years old in Burdur province, there are some limitations. First, the data received in the
research, green consumer purchasing behavior on the environmental concerns of consumers in
other provinces in Turkey may not reflect a holistic manner. For this reason, it may be advisable
to compare them in subsequent studies to include consumers in other countries. Public
awareness about environmental pollution should be made, various training and seminar studies
should be carried out for this purpose, and positive changes of attitude should be established
with some legal regulations in order to increase the use of products by the state within the scope
of environmental sensitivity. It is thought that the speed and increasing use of technological
developments and community awareness can be achieved by protecting the environment
together with environmental conditions and by using environmental awareness of enterprises
with minimum environmental pollution and using recyclable products.

Keywords: Environmental Concern, Green Consumer, Green Purchasing Behavior.
JEL Codes: M10, M12, M16
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Yesil Satin Alma Davramisinin Algilanan Tiiketici Etkinligine Etkisinde Cevresel
Kayginin Aracilik Rolii

April 26-29, 2018 Patara Extended Abstracts Book

1. Giris

Ekolojinin en 6nemli konusu doganin bir parcasi olan insandir. Doga ile uyumlu bir
yasami tercih etmek yerine bilingsiz bir sekilde dogaya zarar vermektedirler. Gliniimiizdeki
durum bize doga ile dost olmamiz gerektigi gostermektedir (Al Salman, 2016: 31). Cevre
kaygisi, tiiketicilerin sosyal hayatlarinda hissettikleri ¢evresel endiseler, yasadigi genellesmis
davranislar seklinde agiklanabilir (Lee vd., 2014:3). Doga ile barisik ve biitliniin bir parcasi
oldugunu hissederek yasamasinin, dogru bir karar ve saglikli bir se¢im oldugunu benimsemis
olan kisiler, ¢evre kirliligi yaratmayan, geri doniisiim imkanina sahip, iiriinleri satin alarak
cevresel anlamda dogru kararlar1 verebilme egiliminde olma 6zelligini tasimaktadirlar (Roberts
& Bacon, 1997:86). Yesil tiiketici, “kendilerini ve ¢evrelerinde bulunanlari satin almadaki
etkilerini kullanmak yoluyla koruma amaci tasiyan kimselerdir.” (Odabasi, 1992: 1).
Tiiketiciler; ¢evreye zarar1 az olan (yesil) Urtinlerle ilgili tercihler olusturup, geri doniisiim
saglayan ambalajli iiriinleri kullanarak, ¢evre i¢in onemli katkilar saglamaya calismaktadir
(Abdul-Muhmin, 2007:237). Literatiirde ¢evresel kaygi ve yesil tiiketicilere yonelik;
(Straughan & Roberts, 1999; Laroche vd., 2001; Irawan & Damayanti, 2012; Kim ve Choi,
2005; Mainieri vd., 1997; Junior vd., 2014; Paco & Raposo, 2009; Pickett-Baker & Ozaki,
2008; Bamberg, 2003; Lee 2008; Grant ve Berry, 2011; Aman vd., 2012; Mostafa, 2009;
Beckford vd., 2010; Cornelissen vd., 2008) bazi ¢aligmalar mevcuttur. Literatiir aragtirmasinda
tilketicilerde yesil satin alma davramisinin algilanan tiiketici etkinligine etkisinde, ¢evresel
kayginin aracilik roliinii dogrudan inceleyen bir arastirmaya pek rastlanmadigi ig¢in bu
aragtirmanin literatlirdeki bosluga katki saglayabilecegi diisiiniilmiistiir. Bu arastirma,
tilketicilerde yesil satin alma davraniginin algilanan tiiketici etkinligine etkisinde, gevresel
kaygmin aracilik roliinii tespit etmek amaciyla yapilmistir. Arastirma, Burdur’da yasayan
tilkketicileri kapsamaktadir. Arastirma sonucuna gore yesil satin alma davraniginin artmasi
algilanan tiiketici etkinligini pozitif yonde etkilemekte ve ¢evresel kaygi tiiketicilerde algilanan
tiketici etkinligini ortaya ¢ikarabilmektedir. Ayrica hiyerarsik regresyon analizi sonucunda
yesil satin alma davranis1 ve algilanan tiiketici etkinligi arasindaki iliskide, ¢evresel kayginin
kismi aracilik rolii listlendigi tespit edilmistir.

2. Yontem

Bu calismada amag, tiiketicilerde yesil satin alma davraniginin algilanan tiiketici
etkinligine etkisinde c¢evresel kaygimin aracilik roliinii tespit etmek amaciyla yapilmstir.
(Calismada temel alinan nicel aragtirma yonteminde veri toplama araci olarak kullanilmak {izere
arastirmacinin derledigi soru formu kullanilmistir. Verilerin toplanmasinda basit tesadiifi
orneklem yontemi kullanilmistir. Veri toplama araci olarak kullanilan soru formunda,
demografik sorular, ¢evresel kaygi, algilanan tiiketici etkinligi ve yesil satin alma olcegi
kullanilmistir. Cevresel kaygi ve algilanan tiiketici Olgekleri olusturulurken Straughan ve
Roberts’in (1999) calismalarindan faydalanilmistir. Yesil satin alma 6lgegi olusturulurken
Straughan ve Roberts (1999), Schwepker, vd., (1991)’den alinan &lgek kullanilmistir. Olgekler
5’li Likert tipi derecelendirmeyle diizenlenmis ve arastirmaya katilimcilara her maddeyi
okuyup; “kesinlikle katiliyorum 5 ve “kesinlikle katilmiyorum 17 se¢eneklerinden birini
isaretlenmesi istenmistir. Bu ¢alisma siirecinde anketler puanlanmadan 6nce gézden gecirilmis
ve eksiksiz oldugu tespit edilen toplam 390 adet tamamlanmis anket formu analize dahil
edilmistir.
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3. Bulgular

April 26-29, 2018 Patara Extended Abstracts Book

Verilerin analizleri igin SPSS 22.0 paket programi kullanilmistir. Veriler normal
dagilim gosterdigi i¢in parametrik testler tercih edilmistir. Arastirma c¢ergevesinde
katilimcilarin demografik 6zelliklerini belirlemek i¢in frekans ve yiizde analizi, yesil satin alma
davraniginin algilanan tiiketici etkinligine etkisinde cevresel kaygilart {izerindeki aracilik
rollinli tespit etmek amaciyla hiyerarsik regresyon analizinden yararlanilmistir. Arastirma
sonucuna gore yesil satin alma davraniginin artmasi algilanan tiiketici etkinligini pozitif yonde
etkilemekte ve c¢evresel kaygi tiiketicilerde algilanan tiiketici etkinli§ini ortaya
cikarabilmektedir. Ayrica hiyerarsik regresyon analizi sonucunda yesil satin alma davranisi ve
algilanan tiiketici etkinligi arasindaki iligskide, ¢evresel kayginin kismi aracilik rolii tistlendigi
tespit edilmistir.

4. Sonuc Ve Oneri

Arastirma sonucuna gore yesil satin alma davranisinin artmasi algilanan tiiketici
etkinligini pozitif yonde etkilemekte ve cevresel kaygi tiiketicilerde algilanan tiiketici
etkinligini ortaya ¢ikarabilmektedir. Ayrica hiyerarsik regresyon analizi sonucunda yesil satin
alma davranis1 ve algilanan tiiketici etkinligi arasindaki iligkide, ¢evresel kaygmin kismi
aracilik rolii tistlendigi tespit edilmistir. Bu ¢aligma her ne kadar Burdur ilindeki 20 yas ve iizeri
tiiketiciler arasinda gerceklestirilmis olsa da bazi kisitlar1 bulunmaktadir. Oncelikle arastirma
kapsamina alinan veriler, Tiirkiye’deki diger illerin tiiketicileri lizerindeki ¢evresel kayginin
yesil tiiketici satin alma davraniglarini biitlinsel bir sekilde yansitmayabilir. Bu nedenle sonraki
caligmalarda diger illerdeki tiiketicileri kapsayacak sekilde ve aralarinda karsilastirma
yapilmasi Onerilebilir. Cevresel kirlilikle ilgili toplum bilinglendirilmeli, bu amagla gesitli egitim ve seminer
calismalar1 yapilmali, devlet tarafindan ¢evre duyarliligi kapsaminda tiriinlerin kullaniminin arttirilmasi amaciyla
yasal bazi diizenlemeler ile pozitif tutum degisiklikleri olusturulmalidir. Teknolojik gelismelerin hiz1 ve
artan kullanimi, cevresel kosullariyla beraber c¢evrenin korunmasi yoniinde, isletmelerin
cevresel duyarlilikla, minimum diizeyde g¢evresel kirlilik olusturan ve geri donilisiim imkani
saglayan tUriinlerin kullanilmasi ile toplum bilinci olusturulabilecegi diisiintilmektedir.

Anahtar Kelimeler: Cevresel Kaygi, Yesil Tiiketici, Yesil Satin Alma Davranisi.
JEL Kodlari: M10, M12, M16
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Re-Evaluation of Historical Places After Restoration Example of Payas
Sokullu Mehmet Pasha Social Complex

Mehmet PINAR24

Abstract

Historical structures are the most important documents which shows that all societies
existed on Earth's geography and lived on their lands. In this study, the positive and negative
effects of restoration and conservation of historic sites over societies were investigated through
Payas Sokullu Mehmet Pasha social complex sample.

Historical structures carry the sociocultural, economic and architectural traces of the
periods they were built in. The historical cultural assets we have in our living spaces are the key
stones that breathes, brings us inner peace and at the same time takes us back to the past. Over
time, in line with the changing social life and economic structure and needs in the society,
changes are observed in the meanings and values that the society imposes on the functionality
of architectural structure. In our society of changing values, it should be aimed to keep the
functionality of the constructions constant and to transfer the importance of our historical
heritage to future generations with integral arrangements and protections for their previous
functions, making the necessary restoration and conservation functions of the constructions in
order to create a history consciousness. When constructs are being restored, protection should
not only the building-centered, but also the values that they bring into the environment and
which they have in their surroundings must be fully protected.

The purpose of this study is to present a series of solutions to the potential problems that
might occur during the restoration, such as, preserving the historic texture of functionality,
giving new functions to restored structures and whether or not societies benefit from these new
functions, and what to pay attention to during the whole process.

Keywords: Restoration, Historic Place, Payas, Environment, Architecture

Restorasyon Sonrasi Tarihi Mekanlarin Yeniden Degerlendirilmesi: Payas Sokullu
Mehmet Pasa Kiilliyesi Ornegi

Ozet

Tarihi yapilar tim toplumlarin Diinya cografyasi iizerinde var olup bulunduklar

124 Opgretim Gorevlisi, Mustafa Kemal Universitesi, S.T.M.Y.O., Mimarlik ve Schir Planlama Bé&liimii,
m.piinar9@gmail.com
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topraklarda yasadiklarin1 gosteren en Onemli belgeleridir. Bu calismada, restorasyon ve
konservasyon sonrasi tarihi mekanlarin yeniden degerlendirilmesi ile Payas Sokullu Mehmet
pasa kiilliyesi 0rnegi ilizerinden tarih mekanlara ve toplumlara olumlu ve olumsuz etkileri
incelenmistir.
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Tarihi yapilar yapildiklar1 donemlerin sosyal-kiiltiirel, ekonomik ve mimari izlerini
tasirlar. Yasam alanlarimizda barindirdigimiz tarihi kiiltiir varliklari, nefes alip bizi i¢ huzura
kavusturan ve ayn1 zamanda ge¢mise gotiiren dnemli birer mihenk taslaridir. Zaman igerisinde
toplumlardaki sosyal yasam ile ekonomik yap1 ve ihtiyaclarin degismesine paralel olarak
toplumun mimari yapilarin islevselligine yonelik yiikledigi anlam ve degerlerde de degismeler
gozlemlenmektedir. Deger yargilarinin degistigi toplumumuzda yapilarin islevselligini siirekli
diri tutabilmek ve tarihi miraslarimizin 6nemini tiim topluma asilayarak bir tarih bilinci
olusturmak amaciyla yapilarin gerekli restorasyon ve konservasyon isglevinin tam yaparak
mimkiinse daha onceki islevlerine yonelik biitiinclil diizenleme ve korumalarla gelecek
kusaklara aktarilmasi amaclanmalidir. Yapilar restore edilirken yalniz yap1 merkezli koruma
degil onlar1t meydana getiren ve c¢evrelerinde barindirdiklar: degerler biitiinliyle de korunmasi
gerekmektedir.

Bu calismamizin amaci restorasyon sonrasi yapilar kullanilirken tarihi dokuyla uyumlu
islevsellik yapilip yapilmadig, yapilara yeni islevler yiiklenirken topluma ve tarihe ne gibi bir
fayda ve zararlarinin oldugu ortaya ¢ikartilarak bu tarihi mekanlara yeni fonksiyonlar verilirken
nelere dikkat edilmesi gerektigine yonelik bir dizi ¢6ziim Onerilerinin sunulmasi hedeflenmistir.

Payas Sokullu Mehmet Pasa Kiilliyesi, Hatay iline bagli Akdenize sahili olan Payas
ilcesinde diiz bir alan {izerine kurulu Osmanlinin Klasik devrinin sosyal ve ekonomik
ozelliklerini tasiyan onemli yapilarindan biridir(Sekil.1). Bu kiilliye bir kervan yolu tizerine
kurulu olup Payas limanina da ¢ok yakin konumlandirilmistir. Kiilliye bilinyesinde arasta tipi
bir bedesten, kervansaray, iki adet tabhane, imarethane, hamam ve yaninda sibyan mektebi,
medrese ve camiden tesekkiil etmektedir. Kiilliye, birbiri ile organik bagi bulunan yapilardan
olugmaktadir(Sanc1,2006:464).

Payas Kiilliyesinin etrafinda farkli tarihlerde yaptirilan tarihi mekanlarla tarihi bir cevre
olusturulmugtur. Tarihi miras niteligindeki 6gelerin bir araya gelisleriyle olusturduklar: biitiin
ise "Tarihi cevre" olarak tanimlanmaktadir. Tarihi g¢evreler, énemli olaylarin yasandigi
mekanlar olabilecegi gibi, belirli bir donemin sosyo-ekonomik-kiiltiirel yapisina ve sanat
anlayisina iligkin mesajlar veren kent parcalari da olabilmektedir(Siirmeg6z,2010:4). Payas
Kiilliyesi 1968 yilinda baslayan ve ara ara devam eden Vakiflar Genel Miidiirliigli onarimlari
sirasinda oldukca fazla ve radikal miidahalede bulunulmustur. Ancak bu durum yapinin gercek
anlamda korunmasini ve kurtarilmasini saglayamamis. Bu onarimlar sirasinda yapinin %65 nin
onarildigimi ve %35’nin yeniden yapildigini sdylemek miimkiindiir. Bu nedenle bugiiniin
restorasyon anlayisi icerisinde, yapinin bu onarimlar sirasinda zarara ugratildigi da baska bir
gercektir'?®, Tarihi mekanlar tek baslarina bir milletin gegmis kiiltiirel ve mimari iisluplarm
yansitan Ogretici birer belgelerdir. Tarihi ¢evreyi korumayi gerektiren degerler ii¢ baslikta
toplanmaktadir(Feilden, 1982; Stirmeg6z,2010:4):

125 By veriler Vakiflar Genel Miidiirliigii, (2006) Payas Sokullu Mehmet Pasa Kiilliyesi Restorasyon
Projesi Raporu 2006,s.1” den alinmustir.
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Sekil 1. Vaziyet Plani*?®

1. Duygusal Degerler: Merak, kimliksel tanimlama, devamlilik, manevi (tinsel) ve
sembol olma nitelikleri.

2. Kiiltirel Degerler: Dokiimantasyon, tarihsellik, ender bulunma, estetik anlamda
sembol olma, mimari 6zellik, ekolojik ve yerlesme yapisi, bilimsellik.

3. Kullanim Degerleri: Fonksiyonel, ekonomik, sosyal ve politik degerler.

Sonug¢

Payas Sokullu Mehmet Pasa Kiilliyesindeki Camii, Hamam, Arasta, Kervansaray,
Imaret gibi yapilarin her biri “Tarihi Miras” niteli§inde yapilar olup bu tarihi miras niteligindeki
ogelerin bir araya gelmesiyle olusan biitiin ise kiilliye ve Tarihi Cevre olarak tanimlanmaktadir.
Bu calismada, Payas Sokullu Mehmet Pasa Kiilliyesinin Restorasyon sonras1 yeni islevlerine
yonelik bazi olumlu ve olumsuz durumlar saptanmistir. Bunlar:

v’ Uluslararas1 kuruluglar tarafindan da desteklenen tarihi mekanlarlarda yeniden
islevlendirme projesi ¢ercevesinde Payas Sokullu Mehmet Pasa Kiilliyesi’nin atil
durumdan ¢ikartilip tarihi mekanlarin yeniden canlandirarak o mekanlarda insan
hareketliliginin olusturulmast olumlu bir yaklasimdir. Bu proje cercevesinde tarihi
mekanlar yasam alanlarindan dislanmasinin 6niine gegilmistir.

v' Payas Sokullu Mehmet Paga Kiilliyesi’nin arasta tipinde yapilmig bedesteninin tarihi
siire¢ igerisindeki eski iglevine uygun olarak sanat ve zanaat erbaplarina tahsis
edilerek o bolgeye hem canlilik kazandirmis hemde tarihi mekanin mimari dokusuna

126 By sekil Vakiflar Genel Miidiirliigii, (2006) Ceneviz Kalesi (Cin Kule)R5l6ve-Restitiisyon-Restorasyon
Uygulama Projesi Raporu 2006, s.10° dan alinmustir.
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uygun yeniden sekillendirilerek cazibe mekani haline getirilmesi olduk¢a 6nemlidir.
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v Kiilliye icerisinde Imaret boliimii giiniimiizde yemekhane olarak kullaniliyor ancak
islevine uygun olarak yemeklerin pisirilip ihtiya¢ sahiplerine dagitilmasinin diizenli
olarak gerceklestirilememesi olumsuz bir durum olarak gbze carpmaktadir.

v’ Kiilliye igerisinde tabhanelerin ve bedestenin igerisinde wc olarak kullanilan
mekanlarin fayanslarla kapatilarak tuvaletlere doniistiiriilmesi mimari dokuya aykiri
olarak diizenlenip giiniimiiz ihtiyaglarina uygun hale getirilmesi olumsuz bir
durumdur.

v’ Kiilliye igerisinde kervansaray olarak kullanilan mekanin ahir boliimlerinin zeminine
insanlarin yiiriyiisiinii kolaylastirma amacgli ahsap laminatlarin dosenmesi tarihi
mekanin ruhuna aykiri bir diizenleme olarak géze ¢arpmaktadir.

Tarihi mekanlarin yeniden islevlendirilmesi olduk¢a 6nemli bir ¢calismadir. Fakat bu
islevlendirmeleri yaparken yapilarin tarihi siire¢ i¢erisindeki mimari kullanilis amaclarina ters
diismeden o mekanlarin restorasyonlarini gerceklestirerek gelecek kusaklara aktarilmasi
gerekmektedir. Bu sayede hem tarihi mekanlar ayakta kalacak hemde insanlarin ihtiyaglarina
cevap vererek o mekanlar sosyal dislanmisliktan kurtulmus olacaktir.

Anahtar Kelimeler: Restorasyon, Tarihi Mekan, Payas, Cevre, Mimari
JEL Kodlar1: D89, N95, Z29.
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Globalization of Culture and Peace by Looking at The Middle East

Ramazan iZOL, Hasty SAYADY

1. Introduction

In 1919, when David Davies established the International Relations, his goal was to
prevent war. Twenty years later, the field has witnessed tremendous growth with commitments
to change the world based on normative views, and academic studies in this field, working to
make the world a better place.

In this regard, an idealistic view emerged in the perspective of "how the world should
be” as opposed to realism which addresses the "world as it is”.

The common point of all the academic and academic affairs of international relations is
the concern for peace and the avoidance of war in international relations.

Globalization and global networks have changed the way diplomacy, military issues,
economic relations are handled between countries. The roles of NGOs and intergovernmental
organizations in international relations have also transformed.

There are different approaches to globalization based on its effects on human life such
as; globalization of the economy, globalization of politics, globalization of culture and security
globalization.

Furthermore, globalization is one of the keystones of political culture, the most

important of which are "democracy”, "human rights", "pluralism™ and "cultural tolerance", all
of which strongly influence international peace.

To examine how the global political culture has influenced international peace, this
paper argues that; the globalization of political culture has led to the closeness of
interdisciplinary fields between humans and the reduction of ideological and ideological
contradictions between civilizations.

Given that the major wars and conflicts of human history have been ideological wars,
in the new era of the world, the roots of classical and macro wars have been dying in the
international system and more peace and stability has dominated the international system.

The Global Age is the arrival of a large community that is essentially limitless, with
neither, geographical nor locational boundaries. There has been a kind of interaction between
national and transnational factors that are now linked to the globalization of communications.

The new world is a connected world, and the new age is the era of connectivity.

Globalization is a triangle that is composed of three related economic, political and
cultural contexts. The secondary logic in the individual philosophy of socialization is the
recording and growth of the scope of individual freedoms in the advancement of the exploitation
of facilities.
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As Fukuyama states, "the practical result of globalization in the field of policy of
closing totalitarianism and the totalitarian ideologies justifies tyranny and servitude of human
beings.

The globalization of culture does not mean the abandonment of indigenous and
traditional cultures, but the creation and expansion of shared human values along with the
preservation of cultural diversity in the world.

The expanding trend of globalization, in the field of culture, is matched by many
characteristics, tastes, and cultural orientations. Common features are formed between different
cultures, but this does not mean the harmonization of cultural and cultural identities ith each
other. Because religion, language, and race are effective in shaping cultural identities,
globalization forces not only fail to eliminate them, but also give them the possibility of
rebuilding and rejuvenating. While there is a kind of homogeneity between different cultures,
different identities persist. Therefore, in the field of culture, two simultaneous occurrences arise,
One is the homogeneity of cultures, which in terms of their effects on rational and universal
knowledge, second is the consolidation and strengthening of distinct cultural identities, namely
the homogeneity and the integration of different cultural identities.

2. Global Peace

Peace as one of the aspirations of human history has always been the subject of
controversy among various political communities throughout history

The main field of conflict and confrontation in human society is in the field of thought,
and the confrontation between the historian and the human being has been a confrontation in
the field of ideology.

When historical thought and cultures are organized in the form of ideologies and stand
against each other, the history of the conflicts and bloody events of history is formed

Globalization, especially its political sphere, is a large-scale social process of
globalization, especially its political sphere, is a massive social process.

The world sees itself as members of a single world, who should live together in the best
of security, prosperity, and mutual respect.

The emergence of the idea of global convergence in humankind is so widespread and
profound that whenever violent and inhumane aspects of conflicts occur in different parts of
the world, they elicit such pressure on public opinion as to make it possible for humanitarian
intervention.

On this basis, it can be said that globalization forces arise from the bottom up. The
massive influence of global public opinion has necessitated transformation at the highest level
of global organizations.

In the era of globalization, individuals and groups have become powerful and can
influence the governments as stakeholder groups thereby effecting their decisions, plans and
desires, and taking on the role of government in the domestic and international arena.

Process accordingly; the globalization of political culture has three main consequences,
first, the spread of tolerance, second, the undermining of the role of the state and the sovereignty
of the state, and lastly, the design of human rights discourse in relation to the global peace
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process.

It is now widely accepted that globalization leads to sustainability and even diversity
and cultural diversity while shaping cultural commonwealths in the world.

More than ever, the world has had specific cultures and civilizations, but along with
them, greater emphasis on cultural and native differences.

A new pattern of meaning, identity, and community has emerged, on the basis of which
the human society and the state of the society in the process of encouraging mixing and
dimming. The means of differentiation between nations, civilizations, religions and ideologies
take steps, which has exacerbated global intercultural and social relationships that writers such
as Nedervin Peters and Haters refer to this phenomenon as "hybridization™ and "transplantation”
in globalization.

In addition to these cultural developments, the process of increasing diverse cultures in
human societies requires another form of social ethics, which differs from the collective
customs.

The nature of the old cultural societies based on "self-indigenous™ conflicts between
distinct groups that allow the peaceful coexistence of diverse cultures and ideology in human
and metropolitan communities.

The reality is that, with the collapse of the bipolar system and the growth of
globalization, governments are more vulnerable, more restrictive, more permeable borders
mean that government authorities are facing serious challenges in maintaining security.

3. Middle East

The Middle East can be considered politically geographically or as an international
subsystem, and studied it as a whole. Therefore, a distinct identity can be established.

The crisis of legitimacy in the world of politics is always the mother of all crises.
Today, the Middle East faces a legitimacy crisis more than ever.

Almost all the governments that are located in this geographic region are in some way
faced with the problem of legitimacy.

Since patriarchy is rooted in the history of this region, even the seemingly democratic
republics in the Middle East, are characteristically patriarchal.

The political systems in the Middle East are intrusive and chaotic.
There is no rational criterion in the political systems of the Middle East.

From the divine kingdoms to the traditional authority that is based on the totality of the
mind, none has a justified and rational criterion.

Authoritarian and patriarchal systems in the Islamic world, especially in the Middle
East, provide the basis for any crisis and perversion from within.

4. Therefore
In the new global environment, the atmosphere for intercultural encounters and
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intercultural contacts is far more interesting than before, Globalization, through new
articulation, brings signs and a new meaning to concepts, new identities, and new meanings of
man, society, and social interaction, representing it as the truth and objectivity of life.
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Globalization has been able to end the classical struggle in the field of human ideology.

In the meantime, ideological wars have continued to dominate the world, but different
from the past.

In general, the ideologies that organize the war in the age of globalization are not as
historic as the past.

In the age of globalization, any ideology and culture that moves in the face of war and
bloodshed and contradictions will not be able to expand and build history.

Therefore, it can be said that globalization has become a deterrent to war and has
improved the security of the past.

Furthermore, the concepts of "collective security” in the modern era of the world
become more coherent in nature and it seems that the international community, the community
of governments, the United Nations and governmental and nongovernmental organizations in
the fight against terrorism until its definitive destruction and full realization Sustainable peace
is determined.

Keywords: Middle East, Globalization, Culture and Peace
JEL Codes: F51, F52, F59
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Globalization of Culture and Peace by Looking at the Middle East

Ramazan 1Z0OL, Hasty SAYADY

In 1919, when David Davies established the International Relations, his goal was to
prevent war. Twenty years later, the field has witnessed tremendous growth with commitments
to change the world based on normative views, and academic studies in this field, working to
make the world a better place.

In this regard, an idealistic view emerged in the perspective of "how the world should
be” as opposed to realism which addresses the "world as it is”.

The common point of all the academic and academic affairs of international relations is
the concern for peace and the avoidance of war in international relations.

Globalization and global networks have changed the way diplomacy, military issues,
economic relations are handled between countries. The roles of NGOs and intergovernmental
organizations in international relations have also transformed.

There are different approaches to globalization based on its effects on human life such
as; globalization of the economy, globalization of politics, globalization of culture and security
globalization.

Furthermore, globalization is one of the keystones of political culture, the most
important of which are "democracy”, "human rights", "pluralism™ and "cultural tolerance", all
of which strongly influence international peace.

To examine how the global political culture has influenced international peace, this
paper argues that; the globalization of political culture has led to the closeness of
interdisciplinary fields between humans and the reduction of ideological and ideological
contradictions between civilizations.

Given that the major wars and conflicts of human history have been ideological wars,
in the new era of the world, the roots of classical and macro wars have been dying in the
international system and more peace and stability has dominated the international system.

The Global Age is the arrival of a large community that is essentially limitless, with
neither, geographical nor locational boundaries. There has been a kind of interaction between
national and transnational factors that are now linked to the globalization of communications.

The new world is a connected world, and the new age is the era of connectivity.

Globalization is a triangle that is composed of three related economic, political and
cultural contexts. The secondary logic in the individual philosophy of socialization is the
recording and growth of the scope of individual freedoms in the advancement of the exploitation
of facilities.

As Fukuyama states, "the practical result of globalization in the field of policy of closing
totalitarianism and the totalitarian ideologies justifies tyranny and servitude of human beings.
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traditional cultures, but the creation and expansion of shared human values along with the
preservation of cultural diversity in the world.
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The expanding trend of globalization, in the field of culture, is matched by many
characteristics, tastes, and cultural orientations. Common features are formed between different
cultures, but this does not mean the harmonization of cultural and cultural identities ith each
other. Because religion, language, and race are effective in shaping cultural identities,
globalization forces not only fail to eliminate them, but also give them the possibility of
rebuilding and rejuvenating. While there is a kind of homogeneity between different cultures,
different identities persist. Therefore, in the field of culture, two simultaneous occurrences arise,
One is the homogeneity of cultures, which in terms of their effects on rational and universal
knowledge, second is the consolidation and strengthening of distinct cultural identities, namely
the homogeneity and the integration of different cultural identities.

Global Peace

Peace as one of the aspirations of human history has always been the subject of
controversy among various political communities throughout history

The main field of conflict and confrontation in human society is in the field of thought,
and the confrontation between the historian and the human being has been a confrontation in
the field of ideology.

When historical thought and cultures are organized in the form of ideologies and stand
against each other, the history of the conflicts and bloody events of history is formed

Globalization, especially its political sphere, is a large-scale social process of
globalization, especially its political sphere, is a massive social process.

The world sees itself as members of a single world, who should live together in the best
of security, prosperity, and mutual respect.

The emergence of the idea of global convergence in humankind is so widespread and
profound that whenever violent and inhumane aspects of conflicts occur in different parts of
the world, they elicit such pressure on public opinion as to make it possible for humanitarian
intervention.

On this basis, it can be said that globalization forces arise from the bottom up. The
massive influence of global public opinion has necessitated transformation at the highest level
of global organizations.

In the era of globalization, individuals and groups have become powerful and can
influence the governments as stakeholder groups thereby effecting their decisions, plans and
desires, and taking on the role of government in the domestic and international arena.

Process accordingly; the globalization of political culture has three main consequences,
first, the spread of tolerance, second, the undermining of the role of the state and the sovereignty
of the state, and lastly, the design of human rights discourse in relation to the global peace
process.

It is now widely accepted that globalization leads to sustainability and even diversity
and cultural diversity while shaping cultural commonwealths in the world.
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A new pattern of meaning, identity, and community has emerged, on the basis of which
the human society and the state of the society in the process of encouraging mixing and
dimming. The means of differentiation between nations, civilizations, religions and ideologies
take steps, which has exacerbated global intercultural and social relationships that writers such
as Nedervin Peters and Haters refer to this phenomenon as "hybridization™ and “transplantation”
in globalization.

In addition to these cultural developments, the process of increasing diverse cultures in
human societies requires another form of social ethics, which differs from the collective
customs.

The nature of the old cultural societies based on "self-indigenous™ conflicts between
distinct groups that allow the peaceful coexistence of diverse cultures and ideology in human
and metropolitan communities.

The reality is that, with the collapse of the bipolar system and the growth of
globalization, governments are more vulnerable, more restrictive, more permeable borders
mean that government authorities are facing serious challenges in maintaining security.

Middle East

The Middle East can be considered politically geographically or as an international
subsystem, and studied it as a whole. Therefore, a distinct identity can be established.

The crisis of legitimacy in the world of politics is always the mother of all crises.
Today, the Middle East faces a legitimacy crisis more than ever.

Almost all the governments that are located in this geographic region are in some way
faced with the problem of legitimacy.

Since patriarchy is rooted in the history of this region, even the seemingly democratic
republics in the Middle East, are characteristically patriarchal.

The political systems in the Middle East are intrusive and chaotic.
There is no rational criterion in the political systems of the Middle East.

From the divine kingdoms to the traditional authority that is based on the totality of the
mind, none has a justified and rational criterion.

Authoritarian and patriarchal systems in the Islamic world, especially in the Middle
East, provide the basis for any crisis and perversion from within.

Therefore

In the new global environment, the atmosphere for intercultural encounters and
intercultural contacts is far more interesting than before, Globalization, through new
articulation, brings signs and a new meaning to concepts, new identities, and new meanings of
man, society, and social interaction, representing it as the truth and objectivity of life.

Globalization has been able to end the classical struggle in the field of human ideology.
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In the meantime, ideological wars have continued to dominate the world, but different
from the past.

In general, the ideologies that organize the war in the age of globalization are not as
historic as the past.

In the age of globalization, any ideology and culture that moves in the face of war and
bloodshed and contradictions will not be able to expand and build history.

Therefore, it can be said that globalization has become a deterrent to war and has
improved the security of the past.

Furthermore, the concepts of "collective security” in the modern era of the world
become more coherent in nature and it seems that the international community, the community
of governments, the United Nations and governmental and nongovernmental organizations in
the fight against terrorism until its definitive destruction and full realization Sustainable peace
is determined.
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Residence and Roof Workplace Rental Agreement Through the Notice of The
Rent Contract

Dilara ZORLUTUNA?

Introduction

In the articles 347 and 348 of the Turkish Code of Obligations No. 6098, the termination
of the contract has been dealt with in the housing and roof workplace lease contracts by
notification. In our work, firstly the issues related to the notice of termination of the tenant will
be dealt with, and then the end of the lease agreement with the tenant will be examined through
notice. In addition to this examination, Article 348 of the Turkish Code of Obligations regarding
the validity of the annulment notification to be made during the evaluations shall be assessed.

I. Termination of The Lease Agreement with The Tenant's Notice of Termination

A. Termination Notice on Specific Term Rental Agreements

In certain lease contracts, the lease contract ends automatically at the end of the
contractual period (TBK m. 327).

The lawmaker foresees a special arrangement in the first paragraph of Article
347 of the Turkish Code of Obligations in terms of lease agreements for residential and roofed
workplaces. According to the arrangement in the 1st paragraph of Article 347 of the Turkish
Code of Obligations; "The contract is considered to be extended for one year under the same
conditions, unless the tenant in residential and condominium rents is notified at least fifteen
days before the expiration of the period of certain contracts. The landlord cannot conclude the
contract based on the end of the contract period. However, at the end of the ten-year extension
period, the landlord may terminate the contract without giving any reason, provided that this
period is notified at least three months before the end of each following year of extension™.

As it can be understood from the rule, certain lease contracts in residential and
condominium rentals do not automatically end at the end of the rent (Aydogdu&Kahveci, 2017:
642; Inceoglu, 2014: 308, 309; Ruhi&Ruhi, 2016: 93; Yavuz vd. 2016; 340;
Zevkliler&Havutgu, 2007: 226). The contract is automatically extended, and as a rule, it is the
tenant's sole discretion to prevent this extension (Aral&Ayranct, 2015: 327; Giimiis, 2012: 310;
Inceoglu, 2014: 309; Topuz&Canbolat, 2011: 93; Yavuz vd., 2016: 340).
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The form of the notice of termination was issued in Article 348 of the Turkish Code of
Obligations. According to this article, "The validity of the notice of termination in residential
and condominium rentals is due to the fact that it is done in writing"”. As it is clear from the
sentence, it is in the form of a validity prescribed by the legislator (Aydogdu&Kahveci, Eren,
2017: 648; 412; Inceoglu, 2014: 316; Ruhi&Ruhi, 2016: 93; Yavuz vd., 2016: 340-342). The
provision is imperative for both the tenant and the landlord. It is not possible for the parties to
identify the opposite (Giimiis, 2012: 314).

The allegation that the notice of termination is contrary to the nature is subject to the
rule of honesty (Yavuz vd., 2016: 341). For example, if the tenant is verbally annulled and the
landlord is attempting to give the property back to the rent, it must be considered as contrary to
the honesty rule that the landlord is in contradiction with the new tenant candidates even if he
cannot give his property (Inceoglu, 2014: 316, 317).
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B. Termination Notice in Uncertainty Term Rent Contracts

There is also a provision in the Turkish Code of Obligations for the termination of lease
of indefinite residential and roof workplaces.

According to the arrangement in the 2nd paragraph of Article 347 of the Turkish Code
of Obligations; "In unconditional lease contracts, the tenant may terminate the contract at any
time, and the landlord may terminate the contract after ten years from the start of the lease, in
accordance with the general provisions.”

The tenant will always be able to conclude an indefinite lease contract. However, as it
can be seen from the expression "according to general provisions™ mentioned in the sentence,
the tenant must comply with the termination periods and termination periods set forth in Article
329 of the Turkish Code of Obligations when doing so. In other words, unless there is one, the
tenant must terminate the contract for the end of the six-month termination period and the
termination of the three-month termination notice (Aydin, 2013: 77 vd.).

Il. Termination of The Lease Agreement With The Landlord's Notice of
Termination
A. Termination Notice on Specific Term Rental Agreements

The landlord may terminate the contract in accordance with Article 347 of the Turkish
Code of Obligations and terminate the contract with a notice of termination three months in
advance after ten years' extension of the lease contract for a certain period of time without any
reason and may request the tenant to evacuate (Glimiis, 2012: 312). With this provision, it is
possible to terminate the contract and thus to release the landlord without waiting for the lease
contract to extend to ten years after the extension of the tenancy agreement, without
justification, and foreseeable termination cases.

It should be noted that ten years is the period of elongation when calculating the ten-
year-old start-up moment. That is to say, the ten-year period will start from the beginning of
the lease contract. In fact, it is not enough that the ten-year extension period has passed. The
landlord may exercise his right of termination upon notice of termination for the end of the
lease period following the ten year extension period (inceoglu, 2012: 331-332).
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There are also different opinions in the context of the ten-year calculation of salary in
the doctrine. According to one opinion; ten years must be calculated from the beginning of the
lease agreement (Dogan, 2011: 63; Yavuz vd., 2016: 660; Zevkliler&Gokyayla, 2013: 333 vd.).
Otherwise, it is not possible to accept the other opinion because of the ten-year "elongation
period" statement in the sentence. It is clear that the purpose of the legislator here is to start the
contract for a certain period of time from the end of the contract period (Inceoglu, 2012: 333-
334). According to the Court of Cassation's established case-law, the ten-year extension period
must be calculated from the moment when the tenancy agreement ends.
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B. Termination Notice in Uncertainty Term Rent Contracts

According to the arrangement in the 2nd paragraph of Article 347 of the Turkish Code
of Obligations; "In the case of indefinite lease contracts, the leaseholder may terminate the
contract by declaration of termination after ten years from the beginning of the term according
to general provisions”. The lawmaker recognizes the authority to terminate the contract even
in uncertain lease contracts. However, the ten-year period, which will operate differently here,
will begin to operate from the date the contract was established.

The landlord may terminate the tenancy agreement in accordance with the general
provisions of the contract with ten years of employment after the establishment of the contract
in uncertain lease contracts.

Conclusion

According to the arrangement in the 1st paragraph of Article 347 of the Turkish Code
of Obligations; the tenant may terminate the tenancy agreement on the condition that the tenant
is notified at least fifteen days prior to the termination of the tenancy agreement. If the tenant
does not file a notice of termination as provided for by law, the contract shall be deemed to be
extended "for the same conditions" for one year.

Certain lease contracts in residential and condominium rentals do not end at the end of
the rent automatically. As a rule, the contract is automatically extended. The only way to
prevent this automatic extension belongs to the tenant. If the lease contract is indefinite, the
tenant may terminate the lease at any time by notice of termination in accordance with the
general provisions.

According to the arrangement in the 2nd paragraph of Article 347 of the Turkish Code
of Obligations; in indefinite lease contracts, the tenant may terminate the contract at any time,
and the landlord may terminate the contract after ten years from the commencement of the lease,
in accordance with the general provisions.

In certain lease contracts, although the tenant can only terminate the contract, the law
gives the right to landlord to terminate the contract. According to the arrangement in the 1st
paragraph of Article 347 of the Turkish Code of Obligations; at the end of the ten-year extension
period, the landlord may terminate the contract, provided that such extension is notified at least
three months before the end of each subsequent extension year.

In indefinite lease contracts, after ten years from the beginning of the rent, the landlord
may terminate the contract by declaration of termination according to general provisions.
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However, the ten-year period, which will work differently here, will begin to operate from the
date the contract was established.
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Konut ve Catili isyeri Kira Sézlesmesinin Bildirim Yoluyla Sona Ermesi

Giris
6098 say1l1 Tiirk Bor¢lar Kanunu’ nun 347. ve 348. maddelerinde bildirim yoluyla konut
ve catili igyeri kira soOzlesmelerinde sdzlesmenin sona ermesi hususu ele alinmistir.
Calismamizda oOncelikle kiracinin fesih bildirimine iliskin hususlar ele alinacak olup,
sonrasinda ise kiraya verenin bildirim yoluyla konut ve catili isyeri kira sézlesmesini sona
erdirmesi hususu incelenecektir. Bu incelemeye ek olarak, degerlendirmeler sirasinda yapilacak
olan fesih bildiriminin gegerliligine iliskin olan TBK m. 348 hiikmii degerlendirilecektir.

I. Kiracimin Fesih Bildirimi Ile Kira S6zlesmenin Sona Ermesi
A. Belirli Siireli Kira Sozlesmelerinde Fesih Bildirimi

Belirli kira s6zlesmelerinde, kural olarak belirlenen siirenin sonunda kira sézlesmesi
kendiliginden sona erer(TBK m. 327).

Kanun koyucu, konut ve catili isyeri kira s6zlesmeleri agisindan, TBK m. 347/1°de 6zel
bir diizenleme 6ngdérmektedir. TBK m. 347/1°de yer alan diizenlemeye gore; “Konut ve catili
isyeri kiralarinda kiraci, belirli siireli sozlesmelerin siiresinin bitiminden en az onbes giin énce
bildirimde bulunmadik¢a, sézlesme ayni kosullarla bir yil i¢in uzatilmis sayilir. Kiraya veren,
sozlesme siiresinin bitimine dayanarak sozlesmeyi sona erdiremez. Ancak, on yillik uzama
stiresi sonunda kiraya veren, bu siireyi izleyen her uzama yilimin bitiminden en az ii¢ ay once
bildirimde bulunmak kosuluyla, herhangi bir sebep gostermeksizin sézlesmeye son verebilir.”.

Hiikiimden de anlasildig1 iizere, konut ve catili isyeri kiralarinda belirli siireli kira
sozlesmeleri, siirenin sonunda kendiliginden sona ermemektedir (Aydogdu&Kahveci, 2017:
642; Inceoglu, 2014: 308, 309; Ruhi&Ruhi, 2016: 93; Yavuz vd., 2016; 340;
Zevkliler&Havutgu, 2007: 226). Sozlesme zimnen uzamakta olup, bu uzamaya engel olma
imkan1 kural olarak sadece kiraciya aittir(Aral&Ayranci, 2015: 327; Glimiis, 2012: 310;
Inceoglu, 2014: 309; Topuz&Canbolat, 2011: 93; Yavuz vd., 2016: 340).

Fesih bildiriminin sekli, TBK m. 348’de diizenlenmistir. Bu maddeye gére, “Konut ve
catuli igyeri kiralarinda fesih bildiriminin gegerliligi, yazili sekilde yapimasina baghdr”.
Hiikiim lafzindan da agik¢a anlasildigi iizere, kanun koyucu tarafindan 6ngoriilmis bir
gecerlilik sekli s6z konusudur(Aydogdu&Kahveci, Eren, 2017: 648; 412; inceoglu, 2014: 316;
Ruhi&Ruhi, 2016: 93; Yavuz vd., 2016: 340-342). ilgili hiikiim, hem kiract hem de kiraya veren
bakimindan emredici niteliktedir. Taraflarin s6zlesme ile aksini belirlemesi miimkiin
degildir(Gilimiis, 2012: 314).
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Fesih bildiriminin sekle aykir1 olduguna yonelik iddialar diiriistliik kurali denetimine
tabidir(Yavuz vd., 2016: 341). Ornegin kiracinin sdzlii olarak fesih bildirimde bulundugu bir
durumda kiraya verenin tasginmazi tekrardan kiraya vermek iizere girisimlerde bulundugu, bu
dogrultuda yeni kiract adaylariyla dahi goriistiigii bir halde, tasinmazini kiraya veremeyince
sekle aykirihik iddiasinda bulunmasi  diiriistliik kuralina aykir1  olarak  kabul
edilmelidir(inceoglu, 2014: 316, 317).
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B. Belirsiz Siireli Kira Sozlesmelerinde Fesih Bildirimi

Belirsiz stireli konut ve gatili igyeri kiralarmin sona erdirilmesi bakimindan TBK’ da
ayrica bir hitkkme yer verilmistir.

TBK m. 347/2’de yer alan diizenlemeye gore; “Belirsiz siireli kira sozlesmelerinde,
kiraci her zaman, kiraya veren ise kiramin baglangicindan on yil gegtikten sonra, genel
hiikiimlere gére fesih bildirimiyle sozlesmeyi sona erdirebilirler.”.

Kiraci, belirsiz siireli kira s6zlesmesini her zaman sona erdirebilecektir. Ancak hiikiim
lafzinda gegen “genel hiikiimlere gore” ifadesinden de anlasilacagn iizere; kiracinin bunu
yaparken TBK m. 329’ da yer alan fesih donemleri ile fesih bildirim siirelerine uymasi
gerekmektedir. Yani aksine bir adet bulunmadike¢a kiracinin alt1 aylik fesih donemi sonu igin
ve Ui¢ aylik fesih bildirim siiresine uyarak sozlesmeyi sona erdirmesi gerekmektedir(Aydin,
2013: 77 vd.).

Il. Kiralayanin Fesih Bildirimi ile Kira Sézlesmenin Sona Ermesi
A. Belirli Siireli Kira Sozlesmelerinde Fesih Bildirimi

Kiraya veren, TBK m.347/1, c.3 uyarinca, herhangi bir sebep gostermeksizin belirli
stireli konut ve catil isyeri kira sozlesmesinin on yil siireyle uzamasi sonrasi, ii¢ ay énceden
yapacagl bir fesih bildirimi ile sozlesmeyi sona erdirebilecek olup, kiracinin tahliyesini
isteyebilecektir(Glimiis, 2012: 312). Bu hiikiim ile kira sdzlesmesinin on yil boyunca
uzamasinin ardindan kiraya verene, gerekce gostermeksizin ve kanunen 6ngoriilmiis sona erme
hallerinin olugmasini beklemeksizin s6zlesmeyi sona erdirme ve dolayisiyla kiraciy: tahliye
ettirme olanagi taninmaigtir.

On yillik siirenin baslangi¢ an1 hesaplanirken dikkat edilmesi gereken husus; uzama
sliresinin on y1l olmasidir. Yani kira sdzlesmesinde dngoriilen siirenin dolmasindan itibaren s6z
konusu on yillik siire islemeye baslayacaktir. Aslen on yillik uzama siiresinin ge¢mis olmasi da
yeterli degildir. Kiraya veren fesih hakkini, on yillik uzama siiresini takip eden kira déneminin
sonu igin fesih bildiriminde bulunarak kullanabilecektir(Inceoglu, 2012: 331-332).

Doktrinde on yillik siirenin hesaplanma ani1 agisindan da farkli goriisler bulunmaktadir.
Bir goriise gore; bahsi gegen on yillik siire kira sdzlesmesinin bagslangicindan itibaren
hesaplanmalidir(Dogan, 2011: 63; Yavuz vd., 2016: 660; Zevkliler&Gokyayla, 2013: 333 vd.).
Aksi goriise gore, hiikiim lafzinda gecen on yillik “uzama siiresi” seklindeki ifade dolayisiyla
diger goriisiin kabulii miimkiin degildir. Burada kanun koyucunun amacinin belirli siireli
sOzlesmelerde siireyi sézlesme siiresinin sona ermesinden itibaren baslatmak amacinda oldugu
aciktir(Inceoglu, 2012: 333-334). Yargitay’mn yerlesik ictihatlarina gore ise, on yillik uzama
stiresinin, kira s6zlesmesinin sona erdigi andan itibaren hesaplanmalidir.
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B. Belirli Siireli Kira Sozlesmelerinde Fesih Bildirimi
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TBK m. 347/2’de yer alan diizenlemeye gore, “Belirsiz siireli kira sdzlesmelerinde,...,
kiraya veren ise kiranin baglangicindan on yil gegtikten sonra, genel hiikiimlere gore fesih
bildirimiyle s6zlesmeyi sona erdirebilirler”. Kanun koyucu kiraya verene belirsiz siireli kira
sozlesmelerinde dahi s6zlesmeyi feshetme yetkisini tanimistir. Ancak burada farkli olarak
isleyecek olan on yillik siire, s6zlesmenin kuruldugu tarihten itibaren islemeye baslayacaktir.

Kiraya veren, belirsiz siireli kira sdzlesmelerinde, sézlesmenin kurulmasindan itibaren
on yilik siirenin ge¢mesiyle sozlesmeyi genel hiikiimlere gore fesih bildirimiyle
feshedebilecektir.

Sonug

TBK m. 347/1, c.1’de yer alan diizenlemeye gore kiraci, belirli siireli kira sdzlesmesinde
stirenin bitiminden en az on bes giin once bildirimde bulunmak kosuluyla kira s6zlesmesini
feshedebilmektedir. Eger kiraci, kanunen ongoriilen sekilde fesih bildiriminde bulunmazsa,
sOzlesme “ayni kosullarla” bir yil igin uzatilmis sayilir.

Konut ve catili isyeri kiralarinda belirli siireli kira sozlesmeleri, siirenin sonunda
kendiliginden sona ermemektedir. Kural olarak sézlesme, zimnen uzamaktadir. Bu zimni
uzamaya mani olma imkani ise sadece kiraciya aittir. Belirsiz siireli kira sozlesmesinde ise,
kirac1 her zaman, genel hiikiimlere gore fesih bildirimiyle s6zlesmeyi feshedebilir.

TBK m. 347/2’de yer alan diizenleme uyarinca belirsiz siireli kira sdzlesmelerinde,
kirac1 her zaman, kiraya veren ise kiranin baslangicindan on yil gectikten sonra, genel
hiikiimlere gore fesih bildirimiyle sdzlesmeyi sona erdirebilirler.

Belirli siireli kira sozlesmelerinde her ne kadar kural olarak sadece kiraci sdzlesmeyi
feshedebilse de kanun Kiraya verene de fesih hakki tanimistir. TBK m. 347 f/1, c. 3’e gore, on
yillik uzama siiresi sonunda kiraya veren, bu siireyi izleyen her uzama yilinin bitiminden en az
ii¢ ay once bildirimde bulunmak kaydiyla, s6zlesmeyi feshedebilir.

Belirsiz siireli kira sozlesmelerinde ise, kiraya veren kiranin baslangicindan on yil
gectikten sonra genel hiikiimlere gore fesih bildirimiyle s6zlesmeyi sona erdirebilir. Ancak
burada farkli olarak isleyecek olan on yillik siire, s6zlesmenin kuruldugu tarihten itibaren
islemeye baslayacaktir.
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Study of Financial and Socio-Environmental Return to the Public of River
Side Arrangement Investments for Recreational Purposes through the
Example of Manavgat

Kiibra Ayse YILDIZ KECER?, Fatih EREN?

1. Introduction

In connection with restoration of economic and political stability after the year 2005 the
number of urban projects developped with public resources in Turkey has considerably
increased. While the growth in almost every economic sector within this period caused
significant changes in the physical environment of the cities, every new urban investment has
developped the cities of Turkey in physical and economic terms, as well as enhanced real estate
prices in the cities. This work aims to give an answer to such questions as at what rate the river
side arrangement project carried out as a public investment in the district of Manavgat in
Antalya caused an increase in economic value in the settlement, how and by which actors this
value was shared, whether the social justice was established within this period, what was the
profit or the loss of the public being the main actor from the financial and socio-environmental
points of view. The methods of literature search, documents review, field research, systematic
observation, in-depth interview, questionnaire and cost-benefit analysis were used together in
this study.

2. Public Investments and Financial and Socio-Environmental Return of Increase
in Value to the Public

Public investments being investments assumed by the state, in the event that it is
authorized to the private sector to determine the cost of the products and services of the
investment which cannot be made by the state, these investments are removed from the category
of public investments and become private sector investments. (Irmak, 2010:8) Any profit is not
expected from the public investments made by the state; these are high-cost investments. No
citizen can be restricted in benefiting from public investments but the benefit opportunity is
provided for a fee. (Irmak, 2010:12).

The public investments became investments of elections of public institutes and
especially of local authorities. Though the public investments made by just and sound decisions

1 MSc Student, Senior Urban Planner, Selcuk University Institute of Science Department of City and Regional
Planning, kubra.ayse.yildiz@gmail.com (Corresponding Author)
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are considered essential to the development of towns from the social and economic point of
view.

2.1. Increase in Value and Social Justice in Distribution of Increase in Value

Increase in value is defined as urban rent in towns occurred in real estate without labor,
without capital utilization. (Kaya, 2008:5)

Increases in value are increases of an economic asset without any expense, occurring in
due course and predominantly qualified as unexpected and unmerited. As for urban rents, these
are increases occurring in value of real estate either by the reason of a fast population growth
or by the reason of industrialization. (Umay, 2006:31).

The social justice perspective is based on the principle that “all the residents of a town
have the right for welfare and value which will occur while the town is developing and
progressing®. (Eren, 2016).

2.2. Return of Increase in Value to the Public

While various application tools are used in various countries to transfer the urban rent
to the public, these application tools appear in many resources in such two groups as Pecuniary
Application Tools and Non-Pecuniary Application Tools. While pecuniary application tools are
taxation of vacant land parcels, levying of a tax having an impact on the development of the
town, taxation of the increase in real estate value, taxes levied in case of a handover of real
estate, real estate tax and share in infrastructure expenses; non-pecuniary application tools are
expropriation, correction of boundaries, purchase, prohibition on building and imposing of the
obligation to prohibit building, density encouragement method, preemptive right, transfer of
development right, building land and land arrangement.

Application tools used in Turkey to transfer the increase in value to the public were
examined as expropriation, application upon the request of the related party, taxes and similar
tools, providing land to the public by purchase-nationalization, urban transformation, building
land and land arrangement following the principle of equality, development program,
prohibition on building and obligation to build, expropriation of land for roads and creation of
land from roads.

To transfer urban economic added value in Turkey it is necessary to use “taxation of
increase in real estate value” applied in Taiwan and India and “method of taxation of vacant
land” applied in Chile, Syria, Uruguay and China. Taxation of increase in real estate value and
taxation of vacant land are some of the most grave deficiency of the taxation system in Turkey.
It is needed to establish these taxation systems especially to allow the local government to get
financial return for their investments. By means of taxation of vacant land it will be possible to
prevent holding of vacant land for speculative purposes.

3. Conclusion

It was revealed that Manavgat River Side Arrangement Project caused an increase in
value of the real estate situated throughout the settlement by an average of 12,4%, however this
added value produced was not shared justly and equitably between all the settlement residents
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because of the deficiency of development application tools and mechanisms retransferring the
added value to the public, in development legislation. The research results demonstrate that it
IS necessary to question the existence and efficiency of development application tools and
mechanisms aimed to provide the return of increase in real estate value occurred in relation
with public projects in Turkey, to the public (to the state and society) in a just manner. Besides
it is evident that before carrying out public investments on behalf of establishment of social
justice and protection of natural environment it is necessary to carry out cost-benefit analysis
evaluating economic and socio-environmental profits/losses together.
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Rekreatif Amach Irmak Kiy1 Diizenleme Yatirimlarinin Kamuya Finansal ve Sosyo-
Cevresel Geri Doniisiiniin Manavgat Ornegi Uzerinden Incelenmesi

1. Giris

Ekonomik ve siyasi istikrarin yeniden saglanmasina bagli olarak 2005 yilindan sonra
Tiirkiye'de kamusal kaynaklarla gelistirilen kentsel projelerin sayisinda 6nemli bir artig
olmustur. Bu siiregte hemen her ekonomik sektdrde yasanan biiyiime, sehirlerin fiziksel
cevresinde belirgin degisimlere neden olurken, her yeni kentsel yatirim Tiirkiye sehirlerini
fiziksel ve ekonomik anlamda gelistirmis, sehirlerde gayrimenkul fiyatlarin1 da yiikseltmistir.
Bu galisma Antalya’nin Manavgat Ilgesi’nde kamusal bir yatirim olarak hayata gegirilen rrmak
kiy1 diizenleme projesinin yerlesmede ne oranda bir ekonomik deger artisina neden oldugu, bu
degerin hangi aktorlerce nasil paylasildigi, bu siirecte sosyal adaletin tesis edilip edilmedigi,
bas aktor olan kamunun finansal ve sosyo-cevresel acilardan nasil bir kazanim veya kayip
icinde oldugu sorularina bir cevap bulmay1 amaglamaktadir. Arastirmada literatiir taramasi,
dokiiman incelemesi, saha arastirmasi, sistematik gozlem, derinlemesine goriisme, anket ve
fayda-maliyet analizi yontemleri birlikte kullanilmustir.

2. Kamusal Yatirnmlar ve Deger Artisinin Kamuya Finansal ve Sosyo-Cevresel
Geri Doniisii

Kamu yatirimlari devletin iistlendigi yatirimlar olup; devletin yapamayacagi yatirim mal
ve hizmetlerinin bedelinin 6zel sektorce belirlenmesine izin verilmesi halinde bu yatirimlar
kamu kimliginden ¢ikarak 6zel sektdr yatirimi haline gelmektedir. (Irmak, 2010:8) Devlet
tarafindan yapilan kamusal yatirnmlardan bir gelir beklenilmemekte olup, yiliksek maliyetli
yatirimlardir. Kamusal yatirimlardan yararlanmada higbir vatandas kisitlanamaz, ancak bir
bedel karsilig1 yararlanma imkén1 saglanir. (Irmak, 2010:12).

Kamusal yatirimlar kamu kurumlarinin 6zelliklede yerel yonetimlerin se¢im yatirimlari
haline gelmis durumdadir. Oysaki dogru ve yerinde kararlarla yapilan kamu yatirimlarinin
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kentlerin sosyal ve ekonomik agidan gelismesinde oldukga etkili rollere sahip oldugu
goriilmektedir.
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2.1. Deger artisi ve Deger Artisinin Paylasiminda Sosyal Adalet

Deger artisin1 kentte emek harcamadan, sermaye kullanmadan taginmazda meydana
gelen kentsel rant olarak tanimlamaktadir. (Kaya, 2008:5)

Deger artis1, bir iktisadi varligin bir gider karsiligi olmadan, zaman i¢cinde meydana
gelen beklenilmezlik ve hak edilmemezlik nitelikleri agir basan artiglardir. Kentsel rantlar1 ise
ortaya gerek hizli niifus artis1 gerekse sanayilesme nedeniyle gayrimenkullerin degerlerinde
olusan artiglardir. (Umay, 2006:31).

Sosyal adalet perspektifi, “bir sehir gelisirken ve kalkinirken ortaya ¢ikacak refah ve
deger lizerinde o sehirde yasayan tiim sakinlerin hakki vardir” ilkesine dayanir. (Eren, 2016).

2.2. Deger Artisinin Kamuya Geri Doniisii

Kentsel rantin kamuya aktarilmasinda c¢esitli tilkelerde cesitli uygulama araglari
kullanilmakla beraber bir¢ok kaynakta bu uygulama araglar1 Parasal Olan Uygulama Araclari
ve Parasal Olmayan Uygulama Araglari olarak iki grup halinde karsimiza ¢ikmaktadir. Parasal
uygulama araclari; bos duran arsalarin vergilendirilmesi, kent imarim etkileyici bir verginin
konulmasi, taginmaz mallarin degerlerindeki artisin vergilendirilmesi, taginmaz malin el
degistirmesi durumunda alinan vergiler, emlak vergisi ve altyap: harcamalarina katilma pay1
iken parasal olmayan uygulama araglari; kamulastirma, sinir diizeltmesi, satin alma, yap1 yasagi
ve yapi yasagl yapma zorunlugu getirme, yogunluk tesviki yontemi, dnalim (suf’a) hakki, imar
hakki transferi, arsa ve arazi diizenlemesi uygulamalaridir.

Tiirkiye’de deger artisinin kamuya aktarilmasinda kullanilan uygulama araglari;
kamulastirma, ilgilisinin talebi {izerine uygulama, vergi ve benzeri araglar, satin alma-
devletlestirme ve ulusallastirma yoluyla kamunun toprak saglamasi, kentsel doniisiim, esitlik
ilkesine gore arazi ve arsa diizenlemesi, imar programi, yap1 yasagi ve yap1 yapma zorunlulugu,
yola terk ve yoldan ihdas olarak incelenmistir.

Tirkiye’de kentsel ekonomik artt degerin kamuya aktarilmasinda Taiwan ve
Hindistan’da uygulanan “tasinmaz malin degerindeki artisin vergilendirilmesi” ve Sili, Suriye,
Uruguay ve Cin’de uygulanan “bos duran arsalarin vergilendirilmesi yontemleri” nin
kullanilmas1 gerekmektedir. Tasinmaz malin degerindeki artisin vergilendirilmesi ve bos duran
arsalarin vergilendirilmesi, Tiirkiye’de vergilendirme sisteminin en 6nemli eksikliklerinden
birisidir. Ozellikle yerel yonetimler yatirnmlarinin finansal olarak geri doniisiinii almalarini
saglamak i¢in bu vergi sistemlerinin tesis edilmesine ihtiya¢ duyulmaktadir. Bos duran arsalarin
vergilendirilmesi suretiyle Tirkiye’de spekiilatif amagli arsa bekletilmesinin Oniine
gecilebilecektir.

3. Sonug¢

Manavgat Irmak Kiyr Diizenleme Projesi’nin yerlesme genelinde bulunan
gayrimenkullerde ortalama %12.4° lilkk bir deger artisina neden oldugunu; ancak imar
mevzuatinda arti de§eri kamuya geri aktaran imar uygulama ara¢ ve mekanizmalarinin
eksikliginden dolayz, iiretilen bu art1 degerin tiim yerlesme sakinleri arasinda adil ve dengeli
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sekilde bolistiiriilemedigini ortaya koymustur. Arastirma sonuglari, Tiirkiye’de kamusal
projelere bagl ortaya ¢ikan gayrimenkul deger artiglarinin kamuya (devlete ve topluma) adil
sekilde geri doniisiinii saglamaya yonelik imar uygulama arag¢ ve mekanizmalarinin varliginin
ve etkinliginin sorgulanmasi geregine isaret etmektedir. Bunun yaninda sosyal adaletin tesisi
ve dogal ¢evrenin korunmasi adina kamusal yatirimlar hayata gegirilmeden 6nce, ekonomik ve
sosyo-cevresel kazanimlari/kayiplar1 birlikte degerlendiren fayda-maliyet analizlerinin
detaylica yapilmasina ihtiya¢ oldugu anlagilmaktadir.

April 26-29, 2018 Patara Extended Abstracts Book

Anahtar Kelimeler: Manavgat Irmak Kiy1 Diizenleme Projesi, Ekonomik Art1 Deger,
Imar Uygulama Araglar1, Rantin Boliisiimii, Sosyal Adalet

JEL Kodlari: R32, R38

References

Eren, F. (2016). “Kiitahya’nin Gayrimenkul Piyasa Yapisi ve Davranis1”, (Ed.) Erdem,
R., Meshur, F.A., Karakayaci, O. ve Eren, F., Kiitahya’da Planlama Diisiinceleri Uzerine, Atlas
Akademi Yaymevi, Konya. s.41-56, ISBN: 978-605-66689-0-6.

Irmak, E. (2010). Kamu Yatirimlar: Finansmani ve Alt Yapt Yatirumlarinin
Finansmanminda Altyapr Yatirum Ortakliklarimin Kullaniimas: Ve Degerlendirilmesi, Yiksek
Lisans Tezi, Ankara: Gazi Universitesi, Sosyal Bilimler Enstitiisii,

Kaya, E. (2008). Kentsel Rantlarin Vergilendirilmesi, http://lwww.yerelsiyaset.com,
(10.12.2017)

Umay, M. A. (2006) Kentsel Rantlar Nedeniyle Olusan Gelirlerden Kamunun Pay
Almasi1 Gerekmez mi?, Mali Kilavuz Dergisi, Say1:31.

Innovation and Global Issues Congress I1I | Congress Publications 289


http://www.yerelsiyaset.com/

April 26-29, 2018 Patara Extended Abstracts Book

Literature Review on Generation R Emerged by Changes in Working Life

Akyay UYGUR®, Serife KARAGOZ!3!

Abstract

Increasing competition with the widespread of globalization and current technological
developments are decisive factors in gaining competitive advantage by enterprises. The 21st
century is a time of intense change in the working life and the labor force. The socio-
technological developments experienced in the production process brings with it some changes
in the structure of the working life. Flexible employment conditions leads to the
individualization of working conditions, notion of more profit and less employment. the
enterprises striving for an advantage in a highly competitive environment have creAted a
workforce that is aligned with the changing expectations of the working life and whose quality
and knowledge are at the forefront. In this context, employees are included in various
generations to the extent of appropriate criteria. Although there are a number of different
opinions on generation clasification generations in working life have been referred as silent
generation, baby boomers, X generation, Y generation, Z generation. But change emerged in
the result of globalization has led to the formation a new genius within the generation class.
This labor force profile, which started to be defined as the "R" recession generation, is the R
generation, which is known in English as the first letter of the recession word meaning
stagnation. After the economic crisis in 2008 this generation entered entered into the literature
and took its place in the generation classification. In this period of time, changes in the educated
workforce have begun to be observed. For the sake of being employable, transformation from
Y to R (recession generation) is a sign of change. This workers of this generation, whose level
of education is high, has begun to fulfill the work of several person at the same time, without a
change in the employees' wages and titles. Ability to adapt to new situations, take responsibility,
constantly update their qualifications, determine their personal vision and goals, be proactive,
manage their own personal development, learn excitement and take initiative are characteric
features of this generation. Generation R actually represents today's employability qualities.
Increased workloads of this generation, which are forced to increase their qualifications along
with changes in working life, undertake more than one workload, do not promise them higher
positions. Instead, work positions that are limited by uncertainty and horizontal movements are
observed to grow sideways. At the same time, despite increased workloads, there is no increase
in wages. Generation R is forcing the unemployed worker to be more skilled to find a work,
because despite his high performance he is afraid of losing his work and he needs of further

130 Dog. Dr., Gazi Universitesi, Turizm Fakiiltesi, uygura@gazi.edu.tr
131 yijksek Lisans Ogrencisi, Mehmet Akif Ersoy Universitesi, Iktisadi ve Idari Bilimler Fakiiltesi, Isletme BSliimii
SBE, krgz_srf@hotmail.com
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development to find another work. It is also possible to increase the number of qualified labor
force in the labor market, as well as to increase unemployment.

The new employee type redefined by Change feels that they can be discharged anytime
regardless of their position, and they do not have a guaranteed business life. The changing
process of life affects both the work itself and the work and the relationship established by it in
order to be employable. In the study, the literature on Generation R was searched by taking into
account the new dynamics that emerged in the working life as a generation transition, which
began to be described in the literature after the 2008 economic crisis, and how they would shape
the employment of educated young people.

Keywords: Generation R, Change in Working Life, Educated Workforce
JEL Codes: M10, M12, M16

Calisma Hayatinda Yasanan Degisimin Ortaya Cikardigi R Kusagi’na Yonelik
Literatiir Taramasi

Ozet

Kiiresellesmenin yayginlasmasi ile artan rekabet ortami ve yasanan teknolojik
gelismeler, isletmelerin rekabet avantaji elde etmesinde belirleyici bir unsur olmaktadir. 21.
yiizyll, caligma hayatinda ve isgiiclinde meydana gelen degisimlerin yogun oldugu bir
dénemdir. Uretim siirecinde yasanan sosyo-teknolojik gelismeler, ¢alisma hayatinin yapisinda
birtakim degisiklikleri beraberinde getirmektedir. Esneklesen istihdam sartlari; g¢alisma
kosullarinin bireysellesmesine yol a¢gmakta, isletmeyi daha fazla kar ve daha az istihdam
anlayisina yoneltmektedir. Yogun rekabet ortaminda avantaj elde etmek isteyen isletmeler,
calisma hayatinin degisen beklentilerine uyum saglayan, niteligin ve bilginin 6n plana ¢iktig
isgiicli yaratmiglardir. Bu baglamda calisanlar uygun kriterler dl¢iistinde ¢esitli kusaklara dahil
olmaktadir. Calisma hayatinda kusaklar simiflandirilirken birtakim farkli goriisler olsa da
kusaklar; sessiz kusak, baby boomers, X kusagi, Y kusagi, Z kusagi olarak literatiirde yerini
almistir. Fakat kiiresellesmenin sonucu yasanan degisim, kusak siniflandirmasinin igerisine
yeni bir kusagin daha ilave edilmesine sebep olmustur. R kusagi (recession generation) olarak
tanimlanmaya baslayan bu isgiicii profili, ingilizce de durgunluk anlamina gelen recession
kelimesinin ilk harfi ile anilan R Kusagidir. 2008 ekonomik kriz sonrasinda literatiire girerek
kusak smiflandirilmas: igerisinde yerini almaktadir. Bu zaman diliminde, egitimli isgiicii
iizerinde degisim gozlenmeye baslamustir. Istihdam edilebilir olmak adma Y kusagindan R
kusagina (recesssion kusak) doniisiim, de§isimin bir gostergesidir. Egitim diizeyi oldukca
yiiksek seviyede olan bu kusagin ¢alisanlari, iicretlerinde ve unvanlarinda bir degisim olmadan
ayn1 anda birden fazla kisi tarafindan yapilan isi tek basina yapmaya baslamistir. Kusakta; yeni
durumlara uyum gosteren, sorumluluk alabilen, niteliklerini siirekli giincelleyebilen, kisisel
vizyon ve amaglarii belirleyebilen, proaktif, kendi kisisel gelisimini yonetebilen, 6grenme
heyecan1 duyabilen ve inisiyatif alabilme gibi 6zellikler dikkat ¢ekmektedir. R kusagi aslinda
giinlimiiziin istihdam edilebilirlik vasiflarini ifade etmektedir. Calisma hayatindaki degisimlerle
beraber vasiflarini artirmak zorunda kalan, birden fazla is yiikiinii {istlenen bu kusagin artan is
yiikleri onlara daha {iist pozisyonlar vaat etmemektedir. Bunun yerine belirsizlik ve yatay
hareketlerle siirli is pozisyonlarinin yana dogru biiylidiigli gozlenmektedir. Ayn1 zamanda
artan is yuklerine ragmen ficretlerinde de bir artis olmamaktadir. R Kusagi, yliksek
performansina ragmen isini kaybetme korkusu tasimakta ve bagka bir is bulabilmek i¢in kendini
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daha fazla gelistirmesi gerektigine inanmakta oldugundan, igsiz olan isgiiciinii is bulabilmek
icin daha vasifli olmaya zorlamaktadir. Bu yoniiyle issizligi de arttiran bir unsur olmakla
birlikte, isglicii piyasasindaki nitelikli isgiicli sayisin1 arttirmasi da olasidir.
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Degisimin yeniden tanimladigi yeni ¢alisan tipi ¢alisanlara pozisyonlari ne olursa olsun
her an issiz kalabilecekleri, garantili bir is yasamina sahip olmadiklar1 gercegini
hissettirmektedir. Yasanan degisim siireci, ¢alisanin istihdam edilebilir olmak adina hem
kendisiyle, hem isiyle hem de gevresiyle kurdugu iligkiyi etkilemektedir. Calismada, 2008
ekonomik kriz sonrasinda literatiirde tanimlanmaya baslanmis olan ve bir kusak dontistimii
olarak ¢aligma hayatinda ortaya ¢ikan yeni dinamiklerin, egitimli genglerin istihdamlarini nasil
sekillendirecegi ele alinarak, R kusagi ile ilgili literatiir taramasi yapilmustir.

Anahtar Kelimeler: R Kusagi, Cahsma Hayatindaki Degisim, Egitimli s Giicii
JEL Kodu: M10, M12, M16
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Etik Kodlarin i¢erik Analizi ile Degerlendirilmesi

ibrahim AKSEL'®2, Ziibeyir BAGCI*®, Yeliz MOHAN BURSALI** Emine
KOLBASI'3

Abstract

Morality, ethics and codes of ethics are mostly expressed during periods of crisis. In fact
it is necessary to cover every aspect of working life.

KPMG, Rotterdam School of Management and Erasmus University have explored
ethical codes of businesses in Fortune Global 200. This study aims at the implementation
of similar scale of Turkey. Fortune Turkey is the first 100 businesses is sampling of this study.
Business reports, corporate governance compliance reports, web pages and Fortune-Turkey
releases has been made content analysis. It has not been investigated whether ethical codes exist
in the business. It was researched to what extent the disclosures about these codes were publicly
announced.

Keywords: Ethics, Ethics Code, Content Analysis
JEL Codes: M12, M14

Ozet

Is diinyasinda, ahlak, etik ve etik kod gibi kavramlar daha ¢ok kriz dénemlerinde
giindeme gelse de ¢alisma hayatinin her alanin1 kapsamasi gerekmektedir. Bu ¢alisma, KPMG,
Rotterdam School of Management ve Erasmus Universitesi isbirligi ile yapilan Fortune Global
200’deki isletmelerin etik kodlar1 arastirmasinin benzerinin Tiirkiye 6l¢eginde uygulanmasini
amaclamaktadir.

Fortune Tiirkiye’nin 2016 yili verileri dikkate alinarak, ekonomik biiytikliige gore
belirledigi ilk 100 isletme bu ¢alismanin ana kiitlesini olusturmaktadir. S6z konusu ana kiitlede
yer alan isletmelerin, faaliyet raporlari, kurumsal yonetim uyum raporlari, internet sayfalari ve
Fortune Tiirkiye’deki aciklamalari igerik analizine tabi tutulmustur. KPMG-Roterdam Unv.-
Erasmus Unv. arastirmasinda yer alan 10 etik kodun sdz konusu kaynaklarda ne derece ilan
edildigi incelenmeye ¢alisilmistir.

Arastirma bu kavramlarin s6z konusu isletmelerde var olup olmadigini degil, bu kodlar
ile ilgili agiklamalarin halka acik olarak ne derece ilan edildiginin icerik analizi yoluyla tespitini
kapsamaktadir.

182 Dog. Dr., Pamukkale Universitesi, IIBF, YBS Béliimii, iaksel@pau.edu.tr

138 Dog. Dr., Pamukkale Universitesi, IIBF, Isletme Boliimii, zbagci@pau.edu.tr

13 Dr. Ogr. Uyesi, Pamukkale Universitesi, I[IBF, Isletme Boliimii, ybursali@pau.edu.tr
135 pamukkale Universitesi, SBE, emineardicO@gmail.com
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Anahtar Kelimeler: Etik, Etik Kod, icerik Analizi
JEL Kodlar: M12, M14

1. Ahlak, Etik ve Etik Kod

Ahlak ve is ahlaki kavramlar hi¢ siiphesiz yeni kavramlar degildir. Bununla birlikte
sanayi devriminden bu yana ig ahldki kavraminin 6nemi nispi olarak degismektedir. Son
donemde yasanan, biiyiik olgekli isletmelerin iflaslar1 ve bunlarin tetikledigi diinya ¢apindaki
krizler, ahlak konusunu is diinyasinin merkezine tekrar tasidi. Gerek teoride gerekse
uygulamada is ahlaki konular1 i¢ginde “etik kod” kavrami gorece dikkat ¢eken konular arasinda
yer aldi.

Etik kodlar, kiiltiirlere ve isletmelere gore farkliliklar gosterse de degismeyen temel
ilkelerden s6z etmek miimkiindiir. Bir yandan karin1 maksimize etmeye Ote yandan ahlaki
olmaya calisan isletmelerin yasadiklar1 gri alanlarin sinirlarini ¢izmek igin etik kodlar, ¢6ziim
arayanlar i¢in sakin liman olma 6zelligini tagimaktadir.

1.1 Etik

Tiirk Dil Kurumu (2018), etik kavramini, “tére bilimi”, “cesitli meslek kollar1 arasinda
taraflarin uymasi veya kaginmasi gereken davranislar biitiinii”, “etik bilimi”, “ahlaki, ahlakla
ilgili” olarak agiklanmaktadir.

Iyi, kétii, dogru, yanls gibi kavramlarm iistiinde duran etik kavramini Pehlivan, (2002,
84), ahlaki davranis, eylem ve yargilari ilgilendiren bir konu, felsefe ve bilimin 6nemli bir
parcas1 ve sistematik ¢aligsma alani olarak tanimlamaktadir.

Yunanca “ethos” sozciigiinden tiireyen etik adet, tore, gorenek, aliskanlik ve toplumdaki
iliskileri diizenleyen norm ve degerler anlamlarina gelmektedir (Piepper, 1999: 30-31).

1.2 Ahlak

Tiirk Dil Kurumu (2018), ahlak kavramini, bir toplum i¢inde kisilerin uymak zorunda
olduklar1 davranis bigimleri ve kurallar olarak tanimlamaktadir.

Giinliik kullanimda neredeyse es anlamli olarak kullanilan ahlak ve etik kavramlar
birbirinden farklidir. Ingilizce “morality” olarak ifade edilen ahlak kavrami adet, gelenek-
gorenek; “ethos” olarak ifade edilen etik kavrami ise karakterin egitilmesi anlaminda
kullanilmaktadir (Terkel ve dig., aktaran Yiiksel, 2006, 172).

Ahlaki degerler, kisilere, toplumlara, ana kiiltiir ve alt kiiltiirlere bagl olarak farkliliklar
gosterebilirken; etik degerler, daha evrensel olarak kabul edilmektedir (Tiisiad, 2005-1: 49).

Ahlaki kavramlarin ne oldugunu, gercekte ne anlam ifade ettigini arastirmaya baslayan
bireyler, “ne yapmaliyim?”, “nasil yapmaliyim?” sorusunu cevaplamaya calisir ve hayatini
ahlaki ilkelere dayandirma cabasimi gosterir, sonrasinda o diislincesini cisimlestirerek
davranista bulunur. Davranistan sonra bunun gerekgelerini agiklar. Teori, boylece ahlakin etige
gecis sonrasi karsimiza ¢ikan durum ve davraniglara yon verme islevidir (Bayrak Kok, 2012:
60).
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1.3 Etik Kodlar

Etik Kod, kurumlarin ¢alisanlarina, beraber is yaptigi kisi ve diger kurumlara ve kamuya
sorumluluklarini 6zetleyen, temel degerlerini ve ilkelerini yansitan, ¢alisanlara kabul edilebilir
ve edilemez davranislar konusunda yol gosteren bir kurallar biitiintidiir (KPMG, 2017).

Etik kodlar, piyasanin aktorleri tarafindan, belirsiz ve karmasik durumlarda karar
vermeyi kolaylastirmak amaciyla gelistirilen yazili veya yazili olmayan davranmis kaliplari
olarak tanimlanabilir. Diger bir ifadeyle etik kodlarin, ¢alisanin ahlaki ¢ikmazla karsilastiginda
hareket yoniinii tayin eden bir pusula oldugu soylenebilir (Bektas ve Koseoglu, 2007: 97).

Etik kodlar isletmelerin kiiltiiriinii dikkate alarak belirli ilke ve esaslara gore hangi
davraniglarin uygun olup olmayacagini belirleyen resmi ve yazili belgedir. Tanimda gecgen
resmi ve yazili belge ifadesi etik kodlarin uygulama i¢in bir zemin olmasi gerektigini ifade
etmektedir. Bir bagka ifade ile etik kodlarin sadece yazili bir levha olarak degil davranis kodlar
olarak benimsenmesi ve calisanlarin rahatca benimseyecegi sekilde diizenlenmesi
saglanmalidir.

Is diinyasinin etik konusuna ydnelmesinin ilk somut isaretlerinden biri olan etik kodlar
(Berkman ve Aslan, 2009: 99), Ibn Haldun’un, bireylerin hiirriyetini kaybettigi hissine
kapilmadan, tabii bir siire¢ i¢inde, igtenlikle ve kendiliginden uyulacak sekilde belirlenmesi
gerektigini sOyledigi toplumsal kurallarin (Kozak, 2012: 168) bir iz diisiimii gibi olmalidir.

Evrensel olarak genel gecer bir etik kodlar manzumesi olusturmak miimkiin olmasa da
ortak payday1 ifade edecek bir takim ilke ve degerlerden s6z etmek miimkiindiir (Bektas ve
Koseoglu, 2007: 97-99);

Insan mutlulugunun arag degil amag olmasi,

Diirtistliik ve hukuka baglilik,

Ozelestiri, giiven ve karsilikl saygi,

Duygu ve degerlerin ortak kiiltiirt,

Stirekli gelisim ve tutarlilik

Demokratik katilim,

Biitiinsel bakis agist,

Yaraticilik ve uzlagmayla sonuglanan ¢ikar catigsmalari,
Uriin ve hizmetlere iliskin olarak giivenilirlik ve kalite,
Glivenilir ve saglikli calisma sartlar1.

2. Arastirma
2.1 Arastirmanin Amaci ve Kapsami

Aragtirmanin ana amaci, etik kodlarin igletmelerin giindeminde ne kadar var oldugunu
ortaya koymaktir.

Denetim, vergi ve danigmanlik firmasi olan KPMG, 2014 yilinda Rotterdam School of
Managment, Erasmus Universitesi isbirligi ile diinyanin en biiyiik sirketlerini olusturan Fortune
Global 200’1in etik kodlarmni inceledi. Calisma sonunda, etik kodlarda en fazla atif yapilan 10
temel deger ortaya ¢ikarken, dogruluk, sayg: ve diiriistliik ilk ticte yer aldi (KPMG, 2017). Bu
caligmanin ¢ikis noktasi bu arastirmadir. Bu dogrultuda Fortune Tiirkiye’de bulunan ilk 100
isletmenin belirlemis olduklar1 etik davranis kodlarimin i¢inden belirlenen 10 degeri igerik
analizi yoluyla ne 6l¢iide ele aldiklari incelenmistir.
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Fortune Tiirkiye, her yil gelir biiyiikliigiine gore ilk 500 sirketi ilan etmektedir. Bu
calismada, Fortune Tiirkiyede 2016 verilerinde bulunan en ¢ok gelir elde eden 500 sirketten ilk
100 isletme ele alinmistir. Bu isletmeler, 8 ayr1 sektor basligr altinda kategorilestirilmistir.
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Calismada kullanilan igerik analizine tabi tutulan bilgiler Fortune-Tiirkiye ve ilgili
isletmelerin kurumsal web sayfalarindan elde edilmistir.

2.2 Arastirmanin Yontemi

Calismada, aragtirma kapsamina giren 100 isletmenin kurumsal internet (web)
sayfalarinda yaymlamis olduklar1 “Etik Davranig Kurallar1” incelenmis ve 89 isletmenin web
sayfalarinda yer alan bilgiler analize tutulabilmistir. S6z konusu bu igletmelerin, “Etik Davranis
Kurallar1” olarak belirlenen ortak degerler kapsaminda 10 degeri icerik analizi yoluyla ne
Olciide ele aldiklar1 incelenmistir.

Icerik analizi, yazili, sdzlii ya da gorsel iletisim mesajlarii analiz ydntemidir (Cole,
1998: 54). Baslangigta agik bilgilerin objektif, sistematik ve nicel agiklamasi olarak ele alinan
bu kavram, daha sonra gizli igerikleri yorumlamay1 kapsayacak dogrultuda genisletilmistir
(Graneheim ve dig., 2004: 105).

Genel olarak icerik analizi bir metin igerisinde belirli kelime, igerik ve kavram
kullaniminin belirlenmesi ve sayilmasi ile niteleyici (kalitatif) olarak baslamaktadir. Bu
noktadan sonra belirli kelimeler ve igeriklerinin siklik ve sayisinin belirlenmesine odaklanilarak
nicelik (kantitatif) olarak devam etmektedir (Kondracki & Wellman, 2002). Buradan elde
edilen verilerin katsay1 ve oransal olarak degerlendirildiginde (Orn. Dahlsrud, 2008) daha
anlaml1 sonuglar verdigi belirtilebilir.

Calismada, KPMG’nin yaptig1 arastirmalar sonunda en ¢ok ele alinan 10 temel deger
dikkate alinmistir. Bu 10 temel deger sirasiyla su sekilde belirtilebilir;

Dogruluk
Diiriistliik

Saygi1
Sorumluluk
Giliven

Miisteri Odaklilik
Performans
Iletisime Ag¢iklik
9. Takim Calismast
10. inovasyon

NN E

Calismaya konu olan Fortune-Tiirkiye en biiyiik ilk 100 isletme incelenmis, 89
isletmenin etik kodlar1 belirleyip ilan ettigi, geri kalan 11 isletmenin halihazirda etik kodlar1 var
olsa bile internet lizerinden ilan etmedigi tespit edilmistir.

Isletmelerin, etik kitapciginda ve etik davrams kurallarinda ele alinan “etik kodlar”
dikkate alindig1 gibi misyon-vizyon-degerler basligi altinda yer alan “etik kodlar” da dikkate
alinmustir.

Aragtirma 06l¢iisii olarak belirlenen bu 10 deger isletmelerin agikladiklar1 etik davranis
kurallarinda yer almis ve yer almamis olarak kodlanmustir. Isletmelerin yayinlamis olduklari
rapordaki ifadelere bakildiginda bazi degerlere verilen 6nemden dolayr basliklar seklinde
raporlarinda belirtmis olduklari goriilmiis ve ‘var’ kriteri bazinda degerlendirilmistir. Ornegin
isletmelerin belirledikleri etik kodlar basliklarinda belirtmedikleri ancak agiklama olarak
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performans kriterini baska bir alanda ac¢iklanmasina iligkin bu yonde verilen bilgiler de “var”
olarak kodlamistir. Calisma kapsaminda degerlendirilen isletmeler 8 sektor olarak kategorize
edilmistir;
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Saglik

Elektrik, su, gaz, maden
Imalat

Teknoloji
Toptan-perakende ticaret
Ulastirma ve haberlesme
Insaat

Holding

NGO~ wWNE

2.3 Arastirma Bulgular

Isletmelerin etik davranis kurallari incelendiginde ortaya ¢ikan ortak degerler bazinda
ele alindiginda 10 etik davranis kodu iistiinde atif yapildigi bulunmustur. Belirlenen bu
degerlere bakildiginda, arastirma boyunca degerlendirilen isletmelerin biitiin degerleri tam
olarak firmalarma yansitmadiklar1 goriilmiistiir. Belirlenen degerlere iliskin elde edilen
bulgular Tablo-1’de goriilmektedir.

Belirlenen degerler ve isletme sayilar1 dikkate alindiginda; saygi (61), diirtistliik (58),
sorumluluk (75), giiven (71), misteri odaklilik (53), inovasyon (58) konularmin igletmelerin
yarisindan fazlasinin firmalarda 6nem verildigi goriilmektedir.

Buna karsilik dogruluk (57), performans (51), iletisime aciklik (53), takim calismast
(61) konularinda isletmelerin 6nem arz etmedigi goriilmektedir.

Tablo-1. Isletmelerin “10 Etik Kod”a Iliskin Frekans Dagilim1

Etik Kodlar Var Yok
Dogruluk 32 57
Saygi 61 28
Diiriistliik 58 31
Sorumluluk 75 14
Giiven 71 18
Miisteri odaklilik 53 36
Performans 27 62
Tletisime Agiklik 34 55
Takim Caligmast 26 63
Inovasyon 58 31
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Arastirmaya gore, belirli bir oran altinda kalan deger goriilmemektedir. Dogruluk
kavramini diger saygi ve diiriistliik kavramlari ile dogru orantili olmasi beklenirken istenilen
Ol¢iiyii karsilamamais, aksine ters oran gozlemlenmistir.
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Tablo-1’de dikkat ¢eken “sorumluluk” (75) en ¢ok isletmede var olmasinin sebebi,
degerin farkli boyutlar1 icermesidir. Bunlar, ¢alisanlarina karsi sorumluluk, paydaslarina karsi
sorumluluk, c¢evreye karsi sorumluluk ve sosyal sorumluluk boyutlaridir. Arastirma
kapsaminda degerlendirilen isletmelerde s6z konusu bu boyutlardan herhangi birisinin var
olmas1 durumunda sorumluluk degeri “var” olarak kodlanmistir.

Tablo-2. Isletmelerin “10 Etik Kod”a Iliskin Sektdr Dagilimi (87 isletme)

Saglik Elektrik, Imalat Teknoloj =~ Toptan- = Ulastirm Insaat Holding

. Su, Gaz, i Perakend ave
Sektor Maden e Haberles
Ticaret me
ETIK KOp  \sletme 2 28 24 4 6 9 9 5
Sayis1

Vv 0 6 11 2 4 5 2 2
Dogruluk

Y 2 22 13 2 2 4 7 3

Vv 0 20 18 2 5 7 4 4
Saygi

Y 2 8 6 2 1 2 5 1

\Y 0 17 15 3 6 5 6 4
Diristlik

Y 2 11 9 1 0 4 3 1

\Y 1 24 22 2 6 7 9 3
Sorumluluk

Y 1 4 2 2 0 2 0 2

Vv 1 22 20 2 6 8 7 3
Giiven

Y 1 6 4 2 0 1 2 2

. . Vv 1 14 17 3 3 5 5 2

Miisteri
odakhlrk Y 1 14 7 1 3 4 4 3

\Y 0 7 8 2 3 1 1 3
Performans

Y 1 17 16 2 3 8 8 2
. Vv 0 9 14 1 4 2 2 1
Iletisime
agiklik Y 2 19 10 3 2 7 7 4
Takim \Y 2 8 8 1 1 1 2 2
galismast Y 0 20 16 3 5 8 7 3

Vv 1 19 20 3 3 5 3 2
Inovasyon

Y 1 9 4 1 3 4 6 3
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Y = Bilgi yok

Isletmelerin KPMG’de aciklanan degerlere iliskin arastirmada ele alman konularin
sektorel olarak nasil bir dagilim gosterdikleri Tablo-2’de goriilebilir. Sektor ayrimi dikkate
alindiginda isletme sayisinin 87 olarak degerlendirilmesinin sebebi, s6z konusu iki isletmenin
aragtirma konusu 8 sektorden birine dahil edilmemesi olmustur.

Aragtirma konusu etik kodlarmn igerik analizi i¢in, isletmelerdeki frekans dagilimi ve
sektor ayrimindan daha saglikli bir analiz yapilabilmesi i¢in Tablo-3’de verilen katsay1 ve oran
ile hesaplanmustir.

Tablo-3. Sektorlere Gore Isletmelerin Etik Kod Katsayr Dagilimi

Saglik | Elektrik,Su, | Imalat | Teknoloji | Toptan- Ulastirma Ingaat | Holding
SEKTOR Gaz, Maden Perakende ve
Ticaret | Haberlesme
Isletme 2 28 24 4 6 9 9 5
Sayisi
PBi 6 146 153 21 41 46 41 26
PBOI 0,3 0,52 0,63 0,52 0,68 0,51 0,45 0,52

Tablo-3’te goriilen PBi katsayisi, asagidaki formiilde goriildiigii gibi olusturulan bilgi
siniflamasinda (toplam 16) yer alan paylasilan bilgiler toplanarak bulunmustur.

PBi ~ 2j=15 BSji
PBi = paylasilan toplam bilgi puani i

Sgs ji = paylasilan bilgi siniflamasi j paylasilan bilgi sayist i X = paylasilan konularin
toplamu i

PBOi katsayist ise her bir sektor i¢in elde edilen PB; katsayisinin sektordeki toplam
aciklanan bilgi sayisina oranlanmasiyla elde edilmistir.

PBi
PBOI = 7155k © 1O

PBOi = paylasilan bilgi orani 1
PBi = paylasilan toplam bilgi puan i

SBS k = sektordeki isletme sayis1 k paylasilan bilgi sayis1 1 y = paylasilan konularin
toplam puani 1

Yukaridaki formiiller ele alindiginda sektorlerin katsayilari 1’e yaklastikca atif yapilan
degerlerin isletmelerin belirledikleri etik kodlar i¢inde mevcut olduklari sdylenebilir. Arastirma
sonuclarina gore saglik ve ingaat sektorii haricinde diger sektorlerin katsayis1 0,5°1 gegmektedir.
Arastirma kapsamindaki isletmeler sektorel olarak degerlendirildiginde atif yapilan degerleri
kendi etik davranig kurallarina daha fazla yansitan sektorler olarak elektrik-su-gaz-maden
(0,52), imalat (0,63), teknoloji (0,52), toptan-perakende ticaret (0,68), ulastirma ve haberlesme
(0,51), holding (0,52) olarak goriilmektedir.

Arastirma sonuglarina bakildiginda saglik sektorii diigiik bir orana sahiptir. Bunun
sebebi arastirma evreninde yer alan igletmelerden sadece 2 tanesinin saglik sektdriinde olmasi
olabilir.
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Calismada Tirkiye’nin ilk 100 sirketinin i¢inde yer alan 89 sirketin KPMG’nin
belirledigi etik kodlar ile ilgili ilk 10 deger baglaminda isletmelerde hangi 6l¢iilerde yer aldigi
degerlendirilmistir.

Arastirma kapsaminda Tiirkiye’nin ilk 100 sirketine bakildiginda her igletmenin ayr1 bir
sekilde etik kod kitapgigl belirlemedigi bazilar1 faaliyet raporlarinda ele alirken bazilari
stirdiiriilebilir faaliyet raporlarinda etik koddan bahsederken bazisi ise vizyon, misyon yaninda
degerlerimiz olarak baslik atmis bulunmakta oldugu goriilmiistiir. Ayrica ilk 100 isletme ile
yola ¢ikildiginda aragtirmalar sonucu bazi isletmeler etik koddan bahsetmezken bazilari ise
halka agmadiklarini belirttikleri i¢in 89 isletmeye indirgeyerek arastirmaya devam edilmistir.

Arastirma sadece her isletmenin “Etik Davranig Kurallar1” kapsaminda ayr1 bir alan
olarak ele alinmayip etik kodlar1 farkli belgelerle belirttikleri i¢in tam olarak gercekligi
yansitmayabilir.

Arastirma kapsaminda isletmeler s6z konusu bu degerleri raporlarinda belirttikleri halde
hangi 6l¢iide uyguladiklart bagka bir arastirma konusu olabilir.
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Corporate Social Responsibility: Content Analysis of Banking Sector

Ceren ORALL El¢in KIPKIP2, Sinem GECDOGAN?3

1. Introduction

With the development of technology and globalization, the expectations of the people
from the institutions that serve the needs of society also increase. Expectations are more
important with the increase of conscious individual profile. According to the needs of the
society, the companies have to respond to the expectations of the society in order to ensure
continuity and this leads to social responsibility.

In this study, corporate social responsibility has been examined from a conceptual point
of view, with its main approaches and influencing factors, and today it has been addressed with
the standards created by increasing importance. At the same time, banks’ corporate social
responsibility approaches were examined by content analysis method.

2. Corporate Social Responsibility

It is known as Howard Bowen, who first introduced corporate social responsibility.
According to Howard Bowen, business people have certain responsibilities that they are
responsible for making, and these liabilities are that the decisions made should benefit society
as well as the company. Apart from that, it is necessary to provide common benefits for the
company and society, to make decisions from a broad perspective, to ignore economic,
environmental and social influences, to cooperate with applied policies and the state (Yamak,
2007: 27).

2.1. Conceptual Framework of Corporate Social Responsibility

Corporate social responsibility means that the company is responsible for behaviors
such as the influence of individuals, communities and societies on their environment. Corporate
social responsibility can also be seen as a socio-cultural activity (Pusak, 2014: 6).

Corporate social responsibility in general is the expectation that businesses will
contribute to the economic duties and social welfare of the community and the well-being of its
people. However, it is seen as a corporate philosophy approach that explains mutually beneficial

'Assoc. Dr., Mugla Sitki Kogman University, Faculty of Business Administration, Economics and Finance
Department.

2 Graduate Student, Mugla Sitki Kogman University, Institute of Social Sciences, International Business and Trade
Dept, elcinkipkip08@hotmail.com.

3 Graduate Student, Mugla Sitki Kogman University, Institute of Social Sciences, International Business and Trade
Dept.
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relationships between the influential individuals in the conduct of company activities and the
stakeholders affected by the activities the company has undertaken (Becan, 2011: 18).

2.2. Areas of Corporate Social Responsibility

Corporate social responsibility is divided into four-part volunteer, moral, legal and
economic responsibilities, which are addressed in specific dimensions in the social
responsibility pyramid created by Carroll (Sarikaya, 2009: 74).

Figure 1. Corporate Social Responsibility Pyramid

Moral Responsibility

Legal Responsibility

Economic Responsibility

Source: Torlak, 2013: 34.

2.3. Corporate Social Responsibility Approaches

With the concept of corporate social responsibility taking place in the literature, many
different perspectives have emerged against the concept.

2.3.1. Traditional (Classic) Social Responsibility

Classical social responsibility is also known as the Friedman Approach. According to
Friedman, the aim of businesses should be maximization of profit ratio and market share.
The social responsibility of the manager in business is to act for the interests of the investors,
not the employees or the people (Alparslan, 2012: 16).

2.3.2. Modern Social Responsibility

Modern social responsibility concept is also referred to as "Socio-Economic Approach”.
According to this approach, the situation in which the business manager is responsible is to
protect and enhance social welfare, apart from profit (Akhiiseyinoglu, 2010: 13).
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In terms of businesses, social responsibility also means not only compliance with or
respecting minimum legal regulations, but also investing in the individual, the environment and
goods and services beyond the legal requirements of the company. There are not only goods
and services that make businesses valuable or show them different values, but rather values
they have gained community. It is possible to achieve this by having the spirit of social
responsibility (Erkman & Sahinoglu, 2012: 269-170).

4. Content Analysis of Corporate Social Responsibility of BIST-Based Banks
4.1. Aim and Method

The banks in BIST; Akbank Albaraka Turk Participation Bank, Denizbank, ICBC
Turkey Bank, QNB, Finansbank, Sekerbank, Turkey Garanti Bank, Turkey Halk Bankasi,
Turkey Business Bank, Development Bank of Turkey Inc., Foundations Bank, Industrial
Development Bank and Yapi Kredi Bank is located. The content analysis method for corporate
social responsibility of these banks was used as a data source through the internet sites of banks,
annual reports, social responsibility reports and sustainability reports, and their projects were
referred to.

4.2. Results

When looking at corporate social responsibility reports and the project and sustainability
reports that are included in them, the said banks are working hard in education, culture, arts,
sports and the environment. Also registered at BIST; Akbank Albaraka Turk Participation
Bank, Denizbank, ICBC Turkey Bank, QNB, Finansbank, Sekerbank, Turkey Garanti Bank,
Turkey Halk Bankasi, Turkey Business Bank, Development Bank of Turkey, Turkey Industrial
Development Bank of Turkey Foundations Bank, Yapi Kredi Bank, some areas they provide
sponsorship.

5. Conclusion

Banks have the most among financial institutions in Turkey, corporate social
responsibility reporting continues to be one of the leading companies. The reason is that the
financial sector is always an up-to-date sector that needs to interact with the whole world.

In the fourth chapter, the banks that are traded in Stock Exchange Istanbul were selected
and the existence of corporate social responsibility projects was researched. In this part of the
study, research was conducted using content analysis method and annual data of banks, internet
sites, social responsibility reports and sustainability reports were used as data sources. When
the social responsibility projects of the banks that are traded in Istanbul Stock Exchange are
examined, it is seen that many progeny that are benefiting the community are realized. In this
respect, the banks operate in the fields of education, environment, culture and art in order to
ensure sustainability and to meet the needs of the society.

Keywords: Corporate Social Responsibility, Finance, Banks.
JEL Codes: M14, G20.
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1. Giris

Teknolojinin ve kiiresellesmenin etkileriyle birlikte kisilerin, toplum ihtiyaglarina
hizmet veren kurumlardan olan beklentileri de artig gostermektedir. Bilingli birey profilinin
artmastyla beklentiler daha 6nemli olmaktadir. Toplumun ihtiyaglarina goére, devamlilik
saglamak adina firmalar, toplumsal beklentilere karsilik vermek durumunda kalmaktadirlar ve
bu durum da sosyal sorumlulugu meydana getirmektedir.

Bu calismada kurumsal sosyal sorumluluk kavramsal agidan incelenmis, belli basl
yaklagimlart ve etki eden faktorleri ile ele alinmis, giiniimiizde artan 6nemi ile olusturulmus
standartlara deginilmistir. Ayn1 zamanda, bankalarin kurumsal sosyal sorumluluk yaklasimlari
icerik analizi yontemiyle incelenmistir.

2. Kurumsal Sosyal Sorumluluk

Kurumsal sosyal sorumlulugu ilk ortaya atan Howard Bowen olarak bilinmektedir.
Howard Bowen’a goére is adamlarinin yapmakla sorumlu olduklar1 bazi yiikiimliiliikleri
bulunmaktadir ve bahsi gegen bu yiikiimliiliikler ilk olarak alinmis olan kararlarin sirketin
yararinin yaninda topluma da yarar saglamasi gerektigi olmaktadir. Bunun disinda sirket ve
toplum i¢in ortak fayda saglamak, kararlarin genis agidan diisiiniilmesi ile ekonomik, ¢evresel
ve sosyal etkileri de gdz ardi1 etmemek gerektigini, uygulanmis olan politikalarla devlet ile de
igbirliginin saglanmasiyla hayata gegirilmesi gerekmektedir (Yamak, 2007: 27).

2.1. Kurumsal Sosyal Sorumluluk Kavramsal Cercevesi

Kurumsal sosyal sorumluluk, bir firmanimn, bireyleri, toplumlart ve toplumlarin
cevrelerini etkilemeleri gibi davranislarindan dolay1 sorumlu bulunmasi anlamina gelmektedir.
Kurumsal sosyal sorumluluk, sosyo-kiiltiirel bir faaliyet olarak da goriilebilmektedir (Pusak,
2014: 6).

Kurumsal sosyal sorumluluk genel anlamda, igletmelerin iktisadi gorevlerinin yani sira
sosyal anlamda da toplumun refah diizeylerinin korunmasi ve refah diizeylerinin arttirilmasi
yoniinde katki saglamalarinin beklentisidir. Bununla birlikte sirket faaliyetlerinin yapilmasinda
etkide bulunan bireyler ile sirketin yapmis oldugu faaliyetlerden etkilenen paydaslar arasinda
karsilikli faydaya dayanan iligkileri agiklayan kurumsal felsefe yaklagimi olarak goriilmektedir
(Becan, 2011: 18).

2.2. Kurumsal Sosyal Sorumlulugun Alanlar

Kurumsal sosyal sorumluluk, Carroll tarafindan olusturulan sosyal sorumluluk
piramidinde belirli boyutlariyla ele alinmis, goniillii, ahlaki, yasal ve ekonomik sorumluluklar
olmak {izere dort boliime ayristirilmistir (Sarikaya, 2009: 74).
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Sekil 1. Kurumsal Sosyal Sorumluluk Piramidi

Sorumluluk

Ahlaki
Sorumluluk

Yasal
Sorumluluk

Ekonomik
Sorumluluk

Kaynak: Torlak, 2013: 34.

2.3. Kurumsal Sosyal Sorumluluk Yaklasimlari

Kurumsal sosyal sorumluluk kavraminin literatiirde yer almasiyla birlikte, kavrama
kars1 bir¢ok farkli bakis agisi ortaya ¢ikmustir.

2.3.1. Geleneksel (Klasik) Sosyal Sorumluluk Anlayisi

Klasik sosyal sorumluluk anlayist Friedman Yaklagimi olarak da bilinmektedir.
Friedman’a gore isletmelerin amaci, kar oraninin ve pazar paymnin maksimizasyonu olmalidir.
Isletmede bulunan yoneticinin ise sosyal sorumlulugu, calisanlarn veya cevrenin degil,
yatirimcilarinin ¢ikarlarina yonelik hareket etmesidir (Alparslan, 2012: 16).

2.3.2. Modern Sosyal Sorumluluk Anlayisi

Modern sosyal sorumluluk anlayisi, “Sosyo-Ekonomik Yaklasim” olarak da
gecmektedir. Bu yaklasima gore, isletme yoneticisinin sorumlu oldugu durum, kar etmek
disinda, toplumsal refah1 korumak ve arttirmaktir (Akhiiseyinoglu, 2010: 13).

3. Isletmelerde Sosyal Sorumluluk Onemi

Isletmeler agisindan topluma kars1 sorumlu olmak yalnizca asgari yasal diizenlemelere
uyma veya saygili olma anlamina gelmemekle birlikte yasal kosullarin 6tesinde, bireye, ¢cevreye
ve firmalarin mal ve hizmetlerine yatirim yapmak anlamina gelmektedir. Isletmeleri degerli
hale getiren veya farkli gdsteren yalnizca mal ve hizmetleri degil, topluma kazandirmis
olduklar1 degerler olmaktadir. Bunu saglayabilmek ise sosyal sorumluluk ruhuna sahip olmakla
yapilabilmektedir (Erkman & Sahinoglu, 2012: 269-170).
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4.1. Amag ve Yontem

BIST’de; Akbank, Albaraka Tiirk Katilim Bankasi, Denizbank, ICBC Turkey Bank,
QNB Finansbank, Sekerbank, Tiirkiye Garanti Bankasi, Tiirkiye Halk Bankasi, Tiirkiye Is
Bankasi, Tiirkiye Kalkinma Bankasi, Tiirkiye Sinai Kalkinma Bankasi, Tiirkiye Vakiflar
Bankasi, Yapt ve Kredi Bankasi bulunmaktadir. Bu bankalarin  kurumsal sosyal
sorumluluklarina iliskin icerik analizi yontemi kullanilmistir, veri kaynagi olarak bankalarin
internet siteleri, yillik faaliyet raporlari, sosyal sorumluluk raporlari ve siirdiiriilebilirlik
raporlar1 araciligiyla yapilmis olup, yiiriitmekte olduklar1 projelerine deginilmistir.

4.2. Bulgular

Kurumsal sosyal sorumluluk raporlar1 ve bunlarin kapsaminda yer alan projeler ve
stirdiiriilebilirlik raporlar1 incelendiginde, bahsi gegen bankalar egitim, kiiltiir, sanat, spor ve
cevre alanlarinda birgok ¢aligma yiiriitmektedir. Ayrica, Borsa Istanbul’da kayitl olan; Akbank,
Albaraka Tiirk Katilim Bankasi, Denizbank, ICBC Turkey Bank, QNB Finansbank, Sekerbank,
Tiirkiye Garanti Bankasi, Tiirkiye Halk Bankasi, Tiirkiye Is Bankasi, Tiirkiye Kalkinma
Bankasi, Tiirkiye Sinai Kalkinma Bankasi, Tiirkiye Vakiflar Bankasi, Yap1 ve Kredi Bankas1
belirli alanlarda sponsorluklarda bulunmaktadir.

5. Sonug¢

Tiirkiye’de finansal kurumlar arasinda en fazla yere sahip olan bankalar, ayn1 zamanda
kurumsal sosyal sorumluluk raporlamasini yapan oncii kurumlardan olmaktadirlar. Bunun
nedeni olarak da finans sektoriiniin daima giincel ve biitiin diinya ile etkilesim halinde olmasinm
gerektiren bir sektor olmasidir.

Dérdiincii boliimde, Borsa Istanbul’da islem gdrmekte olan bankalar secilmis ve
kurumsal sosyal sorumluluk projelerinin varlig1 arastirtlmistir. Calismanin bu kisminda, igerik
analizi yontemi kullanilarak arastirma yapilmistir ve veri kaynagi olarak da bankalarin yillik
faaliyet raporlari, internet siteleri, sosyal sorumluluk raporlar1 ve siirdiiriilebilirlik raporlari
kullanilmigtir. Buna goére, Borsa Istanbul’da islem goren bankalarin sosyal sorumluluk
projelerine bakildiginda, topluma fayda saglayan, bir¢ok proje hayata geciren ve bircok
sponsorluklarda bulundugu goriilmektedir. Bu agidan bankalar, siirdiiriilebilir olmay1 saglamak
ve toplumun ihtiyaglarina cevap vermek amaciyla egitim, c¢evre, kiiltiir ve sanat alanlarinda
faaliyet gostermektedir.

Anahtar kelimeler: Kurumsal Sosyal Sorumluluk, Finans, Bankalar.
JEL Kodlar: M14, G20.
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Sosyal Aglar ve Modern insanin Yalmzlagmasi: Coca-Cola Reklam Ornegi

Eda SEZERER ALBAYRAK!%

Giris

Internetin aglar olusturarak hayatimizin igine girmesi ve son on yildir milyarlarca kisi
tarafindan kullanilmasi, internet ile mobil iletisimin yakinsamasinin bir sonucudur. Her
teknoloji, toplumlarin {izerinde toplumsal ve sosyal agidan doniisiimler ve degisimler
saglamaktadir. Ozellikle iletisim teknolojileri ile beraber, toplumlarn aliskanliklarindan,
yillardir siiregelen kiiltiirlerine, yapilarina, is yasamlarma kadar degisimler olusmaktadir.
Modernlesen bireyler geleneksel iletisim bigimlerinden ziyade, parmak dokunuslartyla diinya
capinda bir¢ok kullanictya erigme imkani saglayan bir ag iletisimini tercih etmektedirler. Her
tiirli iletisimin bu aglar iizerinden yapilmasi, dijital aglarin ¢ok fazla tercih edilmesi yeni bir
sosyallesme siireci olarak goriilmeye baslanmistir. Modernligin getirmis oldugu bu doniisiim,
geemis zamanlarda olan dontisiimlerden ¢ok daha etkili olmus, sadece “dijital yerliler” olarak
anilan bu ¢agin i¢ine dogmus gengler degil onlardan daha eski jenerasyonlar bile bu degisime
ayak uydurmuslardir. Yasi ne olursa olsun modern ¢agda yasayan her insan kendini
yenilemesini zorunlu hale getiren teknoloji ve internet geleneksel toplumsal diizenin ortadan
kaybolmasina, yeni bir sosyallesme siirecinin baglamasina neden olmustur. Bu siirecle beraber,
kisilerin iligkileri, yasama bigimleri, iletisimleri farkli bir boyut kazanmistir. Bireylerin, diger
insanlarla kurduklar1 iletisim, teknolojiyle aracilanmis bir iletisim bigimine doniismiis, zaman
ve mekan kavrami ortadan kalkmistir. Bu anlik iletisim beraberinde beden dili (jest, mimik)
icermeyen, sanal davranis ve sanal duygular iceren bir siireci kapsamaktadir. Bu baglamda,
sanal ortam iizerinde olusturulan iletisim, kisileri yalnizlasma siirecine gotiirmektedir. Dijital
aglar “ manuel” toplumlar1 dogurmus olup insanlarin bir araya gelememesine neden olmustur.
Bir araya gelen kisilerin ise belli bir siire sonra arkadaslar1 ile ayni ortamdayken “sanal”
ortamlarina donmeyi tercih ettikleri gézlenmektedir. Bu ¢aligmada, hemen hemen her seyin
dijitallestigi diinyada, kisilerarasi iletisimde 6nemli bir yeri olan yiiz yiize iletisimin dahi yerini
sanal iliskilerin almaya baglamasi ile ilgili farkindalik yaratmak amaglanmaktadir. ilgili
calisma, teknolojinin gelismesi ile birlikte bireylerin ¢evrelerine ve hatta kendilerine bile
yabancilagsmalar1 konusunda ¢aligmalar yapilmasinin 6nemini vurgulamaktadir.

2. Modern Toplumlarda Dijitallesen Bireyler

Insanoglu, gecmisten bugiine kadar ¢aglar boyunca biiyiik degisimler yasamis ve toplum
bu degisimlere gore sekillenmistir. Iletisim teknolojilerinin insanlarmn hayatlarinda yer almasi
ile beraber toplumlarin is yasamlarindan kiiltiirlerine, egitim sistemlerinden aliskanliklarina
kadar her 6genin tamamiyla degistigi vurgulanmaktadir. Ozellikle modernizmle beraber
alisilagelmis geleneksel yapidan uzaklasilmis toplum diizeni modernizme gore degisiklikler
gostermistir. Giddens (2012:12) modernizmin, diisiinsel, ekonomik, siyasi, teknolojik ve sosyal
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alanlar gibi bir¢ok alanda biiyiik doniisimlere neden oldugunu, modernligin getirileri
rasyonalite ile diisiinsel alanda; kapitalizm ile ekonomik alanda; ulus-devlet ile siyasal alanda;
sanayilesme ile teknolojik alanda; kentler ile de sosyal alanda hissedildigini ve modern olmakla,
kendini ge¢misin yerine ikame eden bir diinya, gliniimiiz toplumunun tarihini karakterize eden
geleneklere, adetlere, aliskanliklara, rutinlere, beklentilere ve inanglara bagli olmayan bir
toplum olarak sosyal bir diizenlemesi oldugunu soyler. Giiniimiiz diinyasi insanlarin hayal
giiclinli zorlayacak dijital degisimlere sahit olmakta ve modern insan bu degisimin i¢inde
yasamaktadir. Yasanilan dijital diinyada zaman-mekan ve insan iligkilerinde devrimler olmakta
ve bu farkli ve anlasilmasinda giicliik ¢ekilen dijital diinyaya ayak uydurmaya ¢alismaktadirlar.
Kiiresellesme siirecinin beraberinde getirdigi teknolojik yenilikler, binlerce kilometrelik
mesafelerin ¢ok kisa siirelerde asilmasini, farkli kitalarda yasayan insanlarin ayni anda
birbirlerini internet teknolojileri yardimiyla bulunduklari yerden tele-konferans araciligiyla
goriisebilmelerini ve bdylelikle mekanin artik dnemini yitirdigi gibi bir izlenim yaratmaktadir
(Y1lmaz, 2008:155). Mekanin 6nemi kalmamakla beraber, zaman mekanin 6niine gegmekte ve
insanlar 151k hiziyla enformasyona ulasabilmektedirler. Bunun sonucunda, insanlar ekran
teknolojilerinin sundugu diinyay1 bir an olsun kagirmadan takip etmekte ve izlemekte olup
kendilerinin olmayan bir sanal diinyada yasamaktadirlar. insanlarin zorunlu veya serbest tiim
zamanlar1 birbirine karismis durumdadir (Cizmeci, 2015:84). Bu baglamda, olusan bu devrim
ve degisiklikler kisilerin yalnizlasma ve yabancilagsma siirecini yagamalarina sebep olmaktadir.
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3. Internet ve Sosyal Aglar Kapsaminda Kisilerin Yabancilasma

David Harvey ise yeni medya teknolojileriyle ¢evrili giiniimiiz toplumuna “parmak ucu
toplumu” admi vermistir (Harvey, 1999:86-140). Oyle ki, Castell, her seyin internete baglh
oldugu giiniimiiz toplumunda internete bagli olmadan yasamanin pek de miimkiin olmadigini,
kisilerin toplumun disinda kalmamak i¢in internete baglanmalarinin gerektigini diisiinmektedir
(akt. Kaya, 2013:162). Turkle (2010:36) ise ¢evrimigi yasamin giderek yasamin kendisi olarak
algilandigina, giinde 4-5 saatini sosyal aglarda olan bir kisinin bulunmasi gereken baz1 yerlerde
bulunmadiginin gostergesi oldugunu bu ortamlarin ise genellikle aile ve arkadaglar gibi yiiz
yiize iletisim kurduklar1 yerler oldugunu vurgulamistir.

Cakir’a (2013:79-81) gore, bilgisayar ve internetle yapilan sosyal aglarda dolasma,
cevrimigi sohbet etme, bilgi arastirma, miizik dinleme vb tiim aktiviteler eskiden olan
televizyon kiiltiiriine gére yalnizlagmistir. Insanlarin hayatlarmi daha fazla kolaylastirmast,
yasam kalitesini arttirmasi beklenen teknoloji, insanlarin hayat kalitesini diisiirmekte, insanlarin
sozil edilen araglara sirtlarin1 dayayarak diger insanlara kolayca sirt ¢evirdikleri boylelikle
insanlar arasindaki iligkilerde yabancilastig1 ve bireylerin yalnizlastigi, cocuklarin ve genglerin
artik cok daha az sokaklarda oldugu bir yasam bi¢imi yarattigin1 ve bunun adinin da “teknolojik
yalmizlik” oldugu belirtilmistir.

4. Amag Ve Yontem

Bu calismanin amaci reklamlardaki bu konumlandirmanin bireyin dijitallestikce
yalnizlagtig1 diislincesine etkisinin énemini vurgulamaktir. Bu amag, yediden yetmise hitap
eden iiriin yelpazesiyle kiiresel bir marka olan Coca Cola’nin yurtdisinda yayinlanan reklam
filmi lizerinden aciklanmaya ¢alisilmistir. Gostergebilimsel analiz yontemi kullanilarak reklam
cozlimlenmistir. Cozlimleme diiz anlam/yan anlam diizeyinde, gosteren-gosterilen iligkisi
igerisinde gergeklestirilmistir.
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5. Bulgular
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Reklam filmi 1:50 saniye siiresince devam etmekte ve 50 sahneden olusmaktadir.
Reklam, sosyal medyanin pozitif yonlerinden bahsetmekte ve daha sonrasinda da insanlari
birbirlerinden uzaklastirarak yalnizlastirdigindan bahsetmektedir. Buna “dur” demek i¢in Coca
Cola’nin “sosyal medya koruyucusunu” 6n plana ¢ikardigini ve bunun nasil ¢alistigini anlatir.
Reklam, yan anlam ve diiz anlam boyutuyla ¢oziimlenmis ve her bir sahnedeki anlami
aciklanmustir. (https://www.youtube.com/watch?v=RiUNAjaeAFc)

6. Sonug¢

Modern bat1 toplumlarinda bireysellesme ve sosyal parcalanma siiregleri nedeniyle,
sosyal temaslar giderek artan bir baski altina girmistir. Bireyler arasindaki sosyal iliskiler
baglaminda ele alindiginda, giderek sosyal iliski kurmak ve onu korumak zorlagmaktadir.
Dolayisiyla, giderek daha fazla insan sosyal olarak izole olmakta, yalnizlik duygular
hissetmekte ya da toplumsal hayata karigma noktasinda sikinti yasamaktadir. Bu baglamda,
Coca Cola'nin 'basinizi sosyal medyadan kaldirin ve diinyaya bakin' temali reklam filmi;
giderek akilli telefon, laptop ve tablete bagimli, sosyal medya figiirleri haline gelen insanlar1
reklam filminin i¢ine alarak bireylere digaridan nasil goriindiiklerini gdstermeye ¢alismaktadir.
Sosyal Medya Temal1” reklam, “kafamizi kaldirip diinyaya bakma” konusunda mesaj vermekte
ve modern diinyanin yalniz insanlar1 arasinda farkindalik yaratmaktadir.

Anahtar Kelimeler: Sosyal Medya, Modern Insan, Yalmizlik, Reklam
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Sanctions and Prohibitions Included in the Act on Procedures of Collection of
Public Receivables

Fatih SARACOGLU?, Oner GUMUS?, Bekir OZCAN3

1. Introduction
The state has to determine what public necessities resulted from living as a society are,
has to produce goods and services meeting these and has to find necessary public financing
resources for these. Public receivables are financial resources which produce public goods and
services. However, all public receivables are not included in the act on procedures of collection
of public receivables. And the receivables from public law and belonging to the state, the
municipalities and provincial special administrations are included in the act on procedures of
collection of public receivables.
The following receivables belonging to the state, the municipalities and provincial
special administrations are included in the act on procedures of collection of public receivables:
e Essential receivables such as tax, duty, fee, court costs, tax penalties, fines,
e Secondary receivables calculated over essential receivables such as late fee,
default interest, interest mark up, repentance mark up,
e The receivables resulted from realizing public services and staying out of the
receivables resulted from contract, tortious act and usurpation,
e The receivables indicated that in their special acts it is collected according to
the act on procedures of collection of public receivables whatever its nature is,
e The receivables resulted from pursuance expenditures of these receivables.

It is necessary to indicate in their special acts that the receivables out of these will be
collected according to the act on the procedures of collection of public receivables to collect
them within the scope of the act.

The protection of collection order of public receivables which are financial resources of
the public in terms of realizing public services has an importance and for this reason sanctions
and prohibitons are placed in the act on procedures of collection of public receivables including
the regulations towards protection and compulsory collection of public receivables.

The sanctions and prohibitions placed for the protection of collection order of public
receivables within the scope of the act on procedures of collection of public receivables are
aimed that they do not enable the collection of public receivables to hinder with the malicious
acts.
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The acts in the act on procedures of collection of public receivables ranked below are
accepted as crime:

e The revelation of secrets related to public debtor, the persons associated with the
public debtor, his jobs, his activities, his calculation and transactions by the
officers who are responsible for the application of the act,

e Failing to comply with by whom cannot participate in increases, cannot purchase
goods in increases and cannot participate in rating transactions and decisions,

e The transactions made to hinder the collection of public receivables completely
or partly or to becloud the collection,

e Misstating the declaration of property,

o Not declared the increases in revenue and income and every kind of goods and
obtained goods after declaration of property,

¢ Not declaring the goods belonging to public debtors they have,

¢ Not given the information stated in the article 114 of the act on procedures of
collection of public receivables within 15 days by public debtors who are not
sent the order of payment and who declare the do not have any good.
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2. The Revelation of Secret (Explanation)

According to the article 107 of the act on procedures of collection of public receivables,
if the officers reveal the secrets related to public debtor, the persons associated with the public
debtor, his jobs, his activities, his calculation and transactions, they are punished according to
the article 239 of Turkish Criminal Act.

3. The Persons Who Cannot Participate in Increases and Cannot Purchase Goods
and Cannot Participate in Rating Transactions and Decisions
In the articles of 108 and 109 of the act on procedures of collection of public receivables,
the penalties are regulated to the persons who cannot participate in Increases and cannot
purchase goods and cannot participate in rating transactions and decisions.

4. The Persons Who Hinder The Collection of Public Receivables
Various penalties are regulated in article of the act on procedures of the collection of
public receivables for the persons who hinder the collection of public receivables.

5. The Persons Whose Declarations of Property Do Not Comply With Their Life
Styles and Who Are Understood That Their Declarations of Property Are
Contrary To Facts
Accoridng to the articles 111 and 115 of the act on procedures of collection of public
receivables, legal transactions have to made concerning the persons whose declarations of
property do not comply with their life styles and who are understood that their declarations of
property are contrary to facts.

6. Conclusion
Within the scope of the subjects told above, the crimes and penalties are regulated in the
act on procedures of collection of public receivables are as folllows:
e The Revelation of Secret: Imprisonment from 1 year to 3 years and punitive
fine until 5000 days,
e Not Participation in Increases: Imprisonment from 3 months to 3 years,
¢ Not Participation in Rating Transactions and Decisions: Imprisonment from
3 months to 3 years,
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e Being Obstacle to the Collection of Public Receivables: Imprisonment from 6
months to 3 years,

e Unreal Declaration of Property: Imprisonment 3 months to 1 year,

e Not Declaring The Increases in Goods And Goods Obtained: Imprisonment
to 1 year,

e Not Declaring The Goods Belonging to Public Debtor: Imprisonment to 6
months,

¢ Not Giving The Information Wanted: Punitive Fine to 50 days.
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Keywords: The act on procedures of the collection of public receivables, collection,
public receivables.

Kamu Alacaginin Tahsil Diizenini Korumak Amaciyla AATUHK’da Diizenlenmis
Yasaklar Ve Yaptirnmlar

1. Giris
Devlet toplum halinde yasamaktan kaynaklanan kamusal ihtiya¢larin neler oldugunu
tespit etmek, bunlar1 karsilayacak mal ve hizmetleri tiretmek ve bunun i¢in gerekli kamusal
finansman kaynaklarin1 bulmak durumundadir. Kamu alacaklari, kamusal mal ve hizmetlerin
yerine getirilmesinin finansal kaynaklaridir. Ancak biitlin kamu alacaklart AATUHK
kapsamina girmemekte; devlete, il 6zel idarelerine ve belediyelere ait olup kamu hukukundan
dogan alacaklar AATUHK kapsamina girmektedir.
AATUHK kapsamina devlete, il 6zel idarelerine ve belediyelere ait;
e Vergi, resim, har¢, mahkeme masraflari, vergi cezalari, para cezalari gibi asli
alacaklar,
e Gecikme zammi, gecikme faizi, faiz, zam, pismanlik zammai gibi asli alacaklar
tizerinden hesaplanan fer’i alacaklar,
e Akitten, haksiz fiilden ve haksiz iktisaptan doganlar disinda kalan ve kamu
hizmetlerinin yerine getirilmesinden kaynaklanan alacaklar,
e Mabhiyetleri ne olursa olsun, 6zel kanunlarinda AATUHK ’ya gore tahsil
edilecegi belirtilen alacaklar,
e Bu kamu alacaklarinin takip masraflarindan kaynaklanan alacaklar

girmektedir.

Bunlar disindaki alacaklarin AATUHK kapsaminda tahsil edilebilmesi icin 6zel
kanunlarinda AATUHK ’ya gore tahsil edileceginin belirtilmis olmasi gerekmektedir.

Kamu hizmetlerinin goriilmesi bakimindan kamunun finansman kaynaklar1 olan kamu
alacaklarinin tahsil diizeninin korunmasi 6nem tasimaktadir ve bu nedenle kamu alacaklariin
korunmasi ve cebren tahsiline yonelik diizenlemelerin yer aldigit AATUHK da yasaklara ve
yaptirimlara da yer verilmistir.

AATUHK kapsaminda kamu alacaginin tahsil diizenini korumak amaciyla yer verilen
yasaklar ve yaptirimlar; kamu alacaklarinin tahsilinin kotii niyetli eylemlerle engellenmesine
olanak tanimamay1 hedeflemektedir.

AATUHK’da asagida siralanan eylemler su¢ olarak sayilmistir:
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e Kanunu uygulamakla gorevli kisilerin, bu gorevleri dolayisiyla kamu
bor¢lusunun ve onunla ilgili kimselerin sahsilarina, mesleklerine, islerine,
islem ve hesap durumlarina ait 6grendikleri sirlarla, gizli kalmasi lazim diger
hususlari ifsa etmeleri,

e Arttirmalara katilamayacak ve arttirmalarda mal satin alamayacak olanlar ile
takdir islemlerine ve kararlara istirak edemeyecek olanlarin yasaklara
uymamalari,

e Kamu alacaginin tahsiline kismen veya tamamen tahsile engel olmak veya
tahsili zorlastirmak maksadiyla yapilan islemler,

e Gergege aykirt mal bildiriminde bulunmak,

e Mal bildiriminde bulunduktan sonra, edinilen mallarla, her tiirlii mallarinda,
kazang ve gelirlerinde olan artmalar1 bildirmemek,

e Ellerinde bulundurduklar: kamu bor¢lusuna ait mallar1 bildirmemek,

e Kendisine 6deme emri teblig olunan ve mali olmadig1 yolunda bildirimde
bulunan kamu borglularinin 15 giin icinde AATUHK nin 114. maddesinde
belirtilen bilgileri vermemesi.
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2. Sirrin Ifsas1 (Aciklamasi)

AATUHK’nin 107. maddesine gore, AATUHK uygulamasinda gorevli bulunan
kimseler, bu gorevleri dolayisiyla kamu bor¢lusunun ve onunla ilgili kimselerin sahislarina,
mesleklerine, islerine, islem ve hesap durumlarina ait 6grendikleri sirlarla, gizli kalmasi lazim
gelen diger hususlan ifsa ettikleri takdirde Tiirk Ceza Kanunu’nun 239. maddesine gore
cezalandirilir.

3. Arttirmalara Katilamayacak ve Arttirmalardan Mal Satin Alamayacak
Olanlar ile Takdir islemlerine ve Kararlara Istirak Edemeyecek Olanlar
AATUHK’ nin 108. ve 109. maddelerinde arttirmalara katilamayacak ve arttirmalarda
mal satin alamayacak olanlar ile takdir islemlerine ve kararlara istirak edemeyecek olanlar
sayllmis ve belirlenen yasaklara uymayanlara uygulanacak cezalar diizenlenmistir.

4. Kamu Alacaginin Tahsiline Engel Olanlar

AATUHK’nin 110. maddesinde kamu alacaginin tahsiline engel olanlar i¢in ¢esitli
cezalar diizenlenmistir.

5. Gerg¢ege Aykir1 Mal Bildiriminde Bulunduklar1 Anlasilanlar veya Yasayis
Tarzlar1 Mal Bildirimlerine Uymayanlar
Gergege aykirt mal bildiriminde bulunduklar1 anlagilanlar veya yasayis tarzlar1 mal
bildirimlerine uymayanlar hakkinda AATUHK nin 111. ve 115. maddeleri geregince islem
yapilmasi zorunludur.

6. Sonuc¢
Yukarida belirtilen hususlar kapsaminda AATUHK’da diizenlenen suglar ve cezalar
sunlardir:
e Sirrin Ifsasi: 1 yildan 3 yila kadar hapis ve bes bin giine kadar adli para
cezasl,
e Arttirmalara Katilmama: 3 aydan 3 yila kadar hapis cezasi,
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Takdir islemlerine ve Kararlarina istirak Etmeme: 3 aydan 3 yila kadar
hapis cezasi,

Kamu Alacaginin Tahsiline Engel Olma: 6 aydan 3 yila kadar hapis
cezasl,

Gercege Aykin Bildirimde Bulunma: 3 aydan 1 yila kadar hapis cezasi,
Mal Edinme ve Artmalarini Bildirmeme: 1 yila kadar hapis cezasi,
Kamu Borg¢lusuna Ait Elinde Bulunan Mallar1 Bildirmeme: 6 aya kadar
hapis cezasi,

Istenecek Bilgileri Vermeme: 50 giine kadar adli para cezas.

Anahtar Kelimeler: AATUHK, tahsil, kamu gelirleri.
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The Assessment on withholding Application in Value Added Tax

Fatih SARACOGLU*, Oner GUMUS™

1. Introduction

Turkish tax system is based on principle of statement. In principle of statement, time
period between obtaining income and tax payment can quite extend and hence, the preclusion
in delay of tax collection is aimed. For this reason, tax withholding has an important function
and it has other important functions such as prevention of tax losses, decreasing taxation costs
as well as acceleration tax collection?.

Tax withholding is to cut the tax -just about set off — while the owner of income is
relizaed? or to calculate the tax before tax subject reverts to right owner and to stoppage at
source. After tax and necessary discount, the amount left is given to right owner and tax is
deposited to tax Office by tax responsible party.

Tax withholding is a tax collection method based on that while taxable event is formed?,
a third party -instead of taxpayer- is deposited tax to tax Office by cutting tax. In practice, it is
tried to provide security in taxation by regarding a third party as responsible from cutting tax
and depositing to tax Office.

Three parties are discussed in withholding application and one of these is taxpayer who
is paid for the subject of tax; and taxpayer is a tax responsible as third party added to tax relation
between taxpayer and the state as tax claimant®.

Tax withholding in Turkey has an important function for wages and income from
movable capitals in personal income tax, and it has also an important function in terms of
income from agriculture, professioanl incomes and real property income®. In addition, it has an
important place in corporate income tax application. Moreover, when examined, withholding
application is given place in various tax applications as a whole such as value added tax, special
consumption tax, stamp duty, inheritance and transfer tax as well as personal and corporate
income tax®.

* Associate Professor, Gazi University, Faculty of Economics and Administrative Sciences, Public Finance
Department, fatihsaracoglu@gazi.edu.tr.

" Research Assistant, Dumlupinar University, Faculty of Economics and Administrative Sciences, Public Finance
Department, oner.gumus@dpu.edu.tr.

! Tevkifat uygulamasmin olumlu ve olumsuz yonleri igin bkz. Fatih Saragoglu, Tiirk Vergi Sisteminde Verginin
Kaynakta Kesilmesi (Tevkifat) Uygulamasi, Gazi Kitabevi, Ankara 2018, s. 9- 21.

2 Y1lmaz Aliefendioglu, Tiirk Vergi Sisteminde Verginin Kaynakta Kesilmesi (Stopaj), Dogus Ltd. Sti. Matbaast,
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3 Billur Yalti Soydan, Kurum Kazanglarinda Tevkifat Uzerine Bir Degerlendirme, Vergi Sorunlari Dergisi,
http://www.vergisorunlari.com.tr/makale/kurum-kazanclarinda-tevkifat-uzerine-bir-degerlendirme/3666, Say1 79,
Nisan 1995, s. 1, Erigim tarihi: 15 Eylil 2017.

4 Yalt1 Soydan, a.g.m., s. 1.

5 Abdurrahman Akdogan, Vergilerin Incelenmesi ve Degerlendirilmesi (Yasal Diizenlemelerin Isleyisleri
Acisindan), Gazi Universitesi IIBF Yayimn No: 165/54, Ankara 1996, s. 147.

® Bkz. Saragoglu, a.g.e., s. 37-127.
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2. Withholding Tax Application

Withholding application has been applied as complete withholding within the scope of
the tax after Value Added Tax has been entered into force and within the process, the partial
withholding application has been used.

According to article 9/1 of value added tax act: Ministry of Finance sees the parties
taxable as responsible from the payment of tax to secure tax receivables in the situation of that
place of residence, workplace, legal center and work center of taxpayers is not found within
Turkey and in other situations seen as necessary.

From the view of the article, the responsibility is brought to provide tax security by
withholding application in delivery and service within the scope of self employment activities
in Turkey and in the transactions of placing an ad. In this application named as complete
withholding application, all af value added tax is deposited to tax office and this is indifferent
from service import’.

In partial withholding application brought to provide tax security, the regulation towards
that a part of value added tax related to delivery and service works is paid by recipient®.

3. The Assessments on Value Added Tax and Conclusion

Value added tax is criticized because of these: uncertainities in the application,
extension and diversity of its scope, the change occuring in usual process of discount
mechanism and especially legality principal.

The partial value added tax application has been spread in time and it has
institutionalised because of that its benefits are more than its inconvencies even though it
distorts the structure®.

Although the persons who have to be responsible for doing value added tax withholding
is stated as seperately in terms of transaction, there are uncertainities and lacks in whom are
doing withholding by this way?°.

In service sector established on labor and not required lots of capital, that a part of value
added tax determined by Ministry of Finance is paid by the recipients related to the transaction
provides tax security; however, abundances and lacks of the scope of the withholding create
underground economy due to the effect of dishonest trading**.

The main aim of partial and complete tax withholding is to provide tax security. But, in
complete withholding, there is an indifferent function from service import and in partial
withholding, there is a change in usual process of discount mechanism of value added tax.

The persons who are responsible for tax cut included in VAT act can be seen in the
article 9 as the parties related to tax transactions. The appointment of tax responsible party
among the parties related to tax transactions requires tax adminitration to make a determination
and this determination is dependent on administrative discretion'2. Nevertheless, giving VAT
declaration and paying VAT are liability and assignment related to tax. But this situation is

7 Ceyhan Inaltong, Katma Deger Vergisi’nde Tevkifatin Nedenleri, Gelisimi ve Uygulama Esaslar1, Maliye Hesap
Uzmanlar1 Dernegi Yayni, Istanbul 2013, s. 103.

8 Inaltong, a.g.e., s. 103.

® Ayhan Ungdrmiis, Katma Deger Vergisi Tevkifati Uygulamast Artik Derli Toplu, Vergi Diinyas1 Dergisi, Say1
370, Haziran 2012, s. 30.

10 Nihat Uzunoglu, KDV Tevkifat: Yapmak Zorunda Olanlarin Tanimi ve Kapsami, Vergi Diinyasi Dergisi, S.
403, Mart 2015, s. 19.

1 Yusuf Akdag, 117 Seri Numarali KDV Genel Tebligi ve Kismi Tevkifat Uygulanacak Hizmetler, Vergi Raporu
Dergisi, Say1 154, Temmuz 2012, s. 25.

12 Prdogan  Arslan, KDV’de  Sorumluluk  ve  Tevkifat,  Vergi  Diinyas1  Dergisi,
http://www.vergidunyasi.com.tr/Makaleler/4677, May1s 2008, s. 9, Erigim tarihi: 22 Eyliil 2017.
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contrary to legality principal stated in the 1982 Constitution Act and tax responsible party who
will do tax cut in terms of VAT is required to determine by act not by tax administrative®®.

Katma Deger Vergisinde Tevkifat Uygulamasinin Degerlendirilmesi

1. Giris

Tiirk vergi sistemi beyan esasina dayanmaktadir. Beyan esasinda gelirin elde edilmesi
ile vergisinin 6denmesi arasindaki zaman dilimi olduk¢a uzayabilmekte; dolayisiyla verginin
tahsilindeki gecikmenin engellenmesi amaclanmaktadir. Vergi tevkifati, bu agidan énemli bir
isleve sahip olup; tahsilatin hizlandirilmasimi saglamanin yamisira, vergi kagaklarinin
onlenmesi, vergilemenin maliyetlerinin azaltilmas1 gibi énemli islevleri de bulunmaktadir!®,

Vergi tevkifati (stopaji), verginin sonradan mahsup edilmek iizere gelir sahibine 6deme
yapilirken kesilmesi'® ya da vergi konusunun, hak sahibine intikalinden once vergisinin
hesaplanmasi ve kaynakta vergilendirilmesi seklinde tanimlanabilir. Vergi ve gerekli
indirimlerden sonra kalan tutar hak sahibine verilmekte; vergi, sorumlu tarafindan vergi
dairesine yatirilmaktadir.

Vergi tevkifati, heniiz vergiyi doguran olay olusurken miikellefin yerine iigiincii bir
kisinin (genellikle gelir ya da kazanci saglayan kisi) vergiyi keserek vergi dairesine yatirmasina
dayanan bir vergi tahsil yontemidir'®. Uygulamada, yapilacak 6demeden verginin kesilmesi ve
vergi dairesine yatirilmasindan iiglincii bir kisi sorumlu tutularak vergilemede giivenlik
saglanmaya calisilmaktadir.

Tevkifat uygulamasinda kanundan kaynaklanan tig taraf (iiglii iliski) s6z konusudur ve
bunlar kendisine vergi konusu bir 6deme yapilan vergi miikellefi, vergi alacaklist sifati ile
devlet ve vergi miikellefi ile devlet arasindaki vergi iliskisine eklenen ii¢lincii bir kisi olarak
vergi sorumlusudur?’.

Ulkemizde vergi tevkifatt uygulamasi, 6zellikle gelir vergisinde iicretlere ve menkul
sermaye iratlarina yonelik fonksiyon gérmekte olup, zirai kazanglar, serbest meslek kazanglar
ve gayrimenkul sermaye iratlari agisindan da &nemli rolii bulunmaktadir’®. Ote yandan
kurumlar vergisi uygulamasinda da oénemli yer tutmaktadir. Ayrica bir biitiin olarak vergi
sistemimize bakildiginda gelir ve kurumlar vergisinin yanisira; katma deger vergisi (KDV),
ozel tiikketim vergisi (OTV), damga vergisi, veraset ve intikal vergisi gibi gesitli vergi
uygulamalarinda tevkifata yer verilmektedir®.

13 Arslan, a.g.m., s. 10.

14 Tevkifat uygulamasinin olumlu ve olumsuz yonleri igin bkz. Fatih Saragoglu, Tiirk Vergi Sisteminde Verginin
Kaynakta Kesilmesi (Tevkifat) Uygulamasi, Gazi Kitabevi, Ankara 2018, s. 9- 21.

15 Yilmaz Aliefendioglu, Tiirk Vergi Sisteminde Verginin Kaynakta Kesilmesi (Stopaj), Dogus Ltd. Sti. Matbaast,
Ankara 1975, s. 2.

16 Billur Yalt1 Soydan, Kurum Kazanglarinda Tevkifat Uzerine Bir Degerlendirme, Vergi Sorunlari Dergisi,
http://www.vergisorunlari.com.tr/makale/kurum-kazanclarinda-tevkifat-uzerine-bir-degerlendirme/3666, Say1 79,
Nisan 1995, s. 1, Erigim tarihi: 15 Eylil 2017.

7 yalt1 Soydan, a.g.m., s. 1.

8 Abdurrahman Akdogan, Vergilerin Incelenmesi ve Degerlendirilmesi (Yasal Diizenlemelerin Isleyisleri
Acisindan), Gazi Universitesi IIBF Yayin No: 165/54, Ankara 1996, s. 147.

19 Bkz. Saragoglu, a.g.e., s. 37-127.
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2. KDV’de Tevkifat Uygulamasi

Tevkifat uygulamasi, Katma Deger Vergisi Kanunu (KDVK) yiiriirliige konulduktan
kisa bir silire sonra bu vergi kapsaminda once tam tevkifat seklinde uygulanmaya baglanmais,
stire¢ i¢inde kismi tevkifat uygulamasina da gegilmistir.

KDVK’nin 9/1. maddesinde “Miikellefin Tiirkiye i¢inde ikametgahinin, isyerinin,
kanuni merkezi ve is merkezinin bulunmamasi hallerinde ve gerekli goriilen diger hallerde
Maliye Bakanligi, vergi alacagimin emniyet altina alinmasi amaciyla, vergiye tabi islemlere
taraf olanlar1 verginin 6denmesinden sorumlu tutabilir.” hiikmiine yer verilmistir.

Bu hiikiimden hareketle yurt i¢cindeki serbest meslek faaliyeti kapsamindaki teslim ve
hizmetler ile bazi kiralama ve reklam verme islemlerinde tevkifat uygulamasina yer verilerek,
vergi giivenligini saglamak amaciyla sorumluluk getirilmistir. Tam tevkifat uygulamasi olarak
adlandirilan bu uygulamada KDV nin tamamu alic1 tarafindan vergi dairesine yatirilmakta olup,
isleyis olarak hizmet ithalindekinden farksizdir?.

Yine vergi glivenligini saglamak amaciyla getirilen kismi tevkifat uygulamasinda ise
belirli teslim ve hizmet islerine ait KDV ’nin bir kisminin alic1 tarafindan 6denmesine yonelik
diizenleme yapilmistir?.,

3. Kdv Tevkifat1 Uzerine Degerlendirmeler ve Sonuc

Katma deger vergisi tevkifati, uygulamadaki belirsizlikler; kapsaminin genisligi ve
cesitliligi; indirim mekanizmasinin olagan siirecinde ortaya c¢ikan degisiklik ve oOzellikle
kanunilik ilkesi agisindan elestirilere konu olmaktadir.

KDV’de ozellikle kismi tevkifat uygulamasi zamanla olduk¢a yayginlagmis, normal
KDV mimarisini bozmakla birlikte; gerek miikellefler, gerekse devlet agisindan faydalar
sakincalarindan fazla oldugu diisiincesiyle gittikce kurumsallasmistir??.

Kismi tevkifat uygulamasina yonelik diizenlemelerde KDV tevkifat1 yapmak zorunda
olanlar, islem tiirleri itibariyle ayr1 ayr1 belirtilmis olmasina ragmen, bu sekilde tevkifat yapacak
olanlarin tanim ve mahiyetinde belirsizlik ve eksiklikler bulunmaktadir®.

Cok fazla girdi gerektirmeyen ve temelde emek iizerine kurulu olan hizmet sektoriinde,
isleme konu KDV'nin Maliye Bakanliginca belirlenen kisminin, isleme muhatap olan alicilar
tarafindan beyan edilip 6denmesi vergi alacaginin giivence altina alinmasi saglamakta; ancak
tevkifat kapsaminin coklugu ve cesitliligi haksiz rekabetin etkisiyle kayit disiliga itmektedir®*.

Gerek tam tevkifat, gerekse kismi tevkifat uygulamasinin temel amaci vergi
giivenliginin saglanmasidir. Ancak tam tevkifat uygulamasinda hizmet ithalindekinden farksiz
bir isleyis varken; kismi tevkifat uygulamasinda KDV’de indirim mekanizmasinin olagan
stirecinde degisiklik s6z konusu olmaktadir.

20 Ceyhan Inaltong, Katma Deger Vergisi’nde Tevkifatin Nedenleri, Gelisimi ve Uygulama Esaslari, Maliye Hesap
Uzmanlar1 Dernegi Yayni, Istanbul 2013, s. 103.

2 Inaltong, a.g.e., s. 103.

22 Ayhan Ungérmiis, Katma Deger Vergisi Tevkifati Uygulamasi Artik Derli Toplu, Vergi Diinyas1 Dergisi, Say1
370, Haziran 2012, s. 30.

2 Nihat Uzunoglu, KDV Tevkifati Yapmak Zorunda Olanlarm Tanimi ve Kapsami, Vergi Diinyas: Dergisi, S.
403, Mart 2015, s. 19.

2 Yusuf Akdag, 117 Seri Numarali KDV Genel Tebligi ve Kismi Tevkifat Uygulanacak Hizmetler, Vergi Raporu
Dergisi, Say1 154, Temmuz 2012, s. 25.
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KDVK’da yer alan “vergi kesintisi yapmakla sorumlu tutulanlar”, vergi sorumlusunun
diizenlendigi 9. madde hiikmiinde belirlenen “vergiye tabi islemlere taraf olanlar” seklinde
karsimiza ¢ikmaktadir. Vergiye tabi islemlere taraf olanlar arasindan bir vergi sorumlusunun
tayini, vergi idaresinin bir belirleme yapmasii gerektirmekte olup, bu belirleme ise idari
takdire baglidir®®. Ancak bu sekilde sorumlu sifatryla KDV beyannamesi verilmesi ve KDV nin
O0denmesi, vergisel bir yiikiimliiliikk ve 6dev niteligindedir. Ancak bu durum Anayasada da ifade
edilen vergide kanunilik ilkesine aykiridir ve KDV yoniinden vergi kesintisi yapacak vergi

sorumlusunun, vergi idaresi tarafindan degil, kanunla belirlenmesi gerekir?.
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Television Reporting in Local Media: The Case of Kanal V, Antalya’s Local
Television

Murad KARADUMAN?, Betiil SABAHCI®’

Abstract

Television reporting is one of the most effective news media that draws its strength from
picture. Nowadays during which journalism and reporting have experienced transformation
with the new media, the effect of television is still undeniable among mass media. Certainly, it
is clear that the new media has effects both in television viewing habits and in the context of
television reporting. However, Based on the fact that Turkey is one of the countries with the
most television viewing in the world, it can be said these effects are somewhat limited at the
present moment in our country.

When it is considered from a conceptual point of view, television reporting is a mass
media reporting that mostly attracts the attention of people and is more convincing with the
combination of sound and video. Television reporting, unlike newspaper reporting, can
instantly display the events occurring in a place on the screen, and the event is told by the
reporter by stand up presentation technique. So, the event can be looked at from a different
perspective (Oztiirk, 2004: 97). When it is evaluated in this respect, viewers are made feel the
event almost by experience.

In the world, television broadcasting started in the United States. In Turkey, television
broadcasts were first started by Istanbul Technical University on July 9, 1952. However, since
the institutions outside of TRT were prohibited from making radio and television broadcasts
within the boundaries of Turkey along with the entry into force of TRT Law on May 1, 1964,
ITU TV stopped broadcasting in 1970 and transferred its transmitters to TRT in 1971. TRT
made its first television broadcast in black and white from its studio in Ankara at 19.30 on
January 31, 1968. (https://tr.wikipedia.org/wiki/Tiirkiye%?27de_televizyon). Star TV, which is
the first private television of Turkey, started broadcasting through satellite via Germany in 1990
due to legal barriers.

Nowadays, more than a thousand televisions and radios are broadcasting in Turkey.
(https://www.rtuk.gov.tr/medya-hizmet-saglayicilar/3747/1996/karasal-ortamdan-lisans-
basvurusu-olan-kuruluslar-listesi-rd-ve-tv-olarak.html).

Although the fact that there are great numbers of national television channels in Turkey
offers lots of options to the viewer for watching the news, televisions are not too much different
from each other in terms of content. In recent years, the increase in the number of viewers using
satellite receivers and the direction of political mobility have led to an increase in ideological
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diversity in the media. Magazine newscasting, which was also described as "Television
Reporting" at the beginning of the 2000's, has recently begun to give its place to news bulletins
in which political news have gained priority, by the effect of polarization in the media (Akyiiz,
2010: 25).

Local television channels, as well as national television channels, have been maintaining
their development that started in the 1990s. The process that first started with radio broadcasting
at the local level progressed with television broadcasting later on. However, local television
broadcasting, which started in the early periods without sufficient infrastructure and necessary
formation, has continued with many difficulties from that day to this. When existing local
televisions in our country are considered, it is seen that they are trying to maintain their
broadcast life under the shadow of many problems such as economic problems, legal problems,
labour and employment problems, technical and technological problems.

April 26-29, 2018 Patara Extended Abstracts Book

News bulletins are one of the lifeblood of local televisions. It is seen that local, national
and international news are included in news bulletins broadcasted in local televisions. However,
originality in news bulletins is decreasing day by day. News center structuring are dwindling,
dependency on agencies is increasing, and routine reporting is coming to the forefront.

Kanal V Television is the only television channel making local and national broadcasts
from the center of Antalya. The aim of this study, which is about the main news bulletins of
Antalya’ s local television Kanal V, is to examine the news production processes of local
televisions based on the local television channel Kanal V and to reveal the problems. For this
purpose, two different methods were used in the research design of the study. Firstly, the main
news bulletins of VTV were recorded for 7 days (9-15 April 2018) and analyzed by the content
analysis method. Then, a semi-structured in-depth interview was performed with the news
director of Kanal V, and the problems were revealed.

Based on the case of Kanal V which is the local television channel of Antalya, the aim
of the study is to show how news production process of local televisions is conducted and what
the main problems are, and to reveal the situation of television news on local televisions.

Keywords: Local televisions, television reporting, local reporting

JEL Codes: 200, Z10, Z19

Yerel Medyada Televizyon Haberciligi: Antalya Yerel Televizyonu Kanal V Ornegi

Televizyon haberciligi giiclinli goriintiiden alan, en etkili haber mecralarindan birisidir.
Gazetecilik ve haberciligin yeni medyayla doniisiim yasadig: giiniimiizde kitle iletisim araglar
icinde halen televizyonun etkisi yadsinamaz. Kuskusuz yeni medyanin televizyon izleme
aliskanliklarinda da, televizyon haberciligi baglaminda da etkileri oldugu agiktir. Ancak
diinyada en ¢ok televizyon izlenen iilkelerden birisinin Tiirkiye oldugundan yola ¢ikarak,
simdilik bu etkilerin tilkemizde bir miktar sinirh kaldig1 sdylenebilir.

Kavramsal olarak bakildiginda; televizyon haberciligi, insanlarin en ¢ok ilgisini ¢eken,
ses ve goriintiiniin birlesmesiyle inandiriciligr daha da artan bir kitle iletisim haberciligidir.
Televizyon haberciligi gazete haberciliginden farkli olarak, bir yerde olan olaylari aninda
ekrana getirebilmekte ve stand up sunus teknigiyle olay, muhabir tarafindan anlatilmaktadir.
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Boylece olaya degisik bir acidan bakilabilmektedir (Oztiirk, 2004: 97). Bu acidan
degerlendirildiginde olayin, izleyiciye olayin adeta yasayarak hissettirilmesi s6z konusudur.

Diinyada televizyon yayinciligi Amerika Birlesik Devletleri’nde baslamigtir. Tiirkiye'de
ise televizyon yayinlari ilk kez Istanbul Teknik Universitesi tarafindan 9 Temmuz 1952 giinii
baslatildi. Ancak 1 Mayis 1964 tarihli TRT Yasasi'nin yiiriirlige girmesiyle birlikte, Tiirkiye
sinirlar1  dahilinde TRT disindaki kurumlarin radyo ve televizyon yayinlart yapmasi
yasaklandigindan, ITU TV, 1970 yilinda yayinina son verdi ve vericilerini 1971 yilinda TRT'ye
devretti. TRT ise ilk televizyon yayin1 Ankara’daki stiidyosundan 31 Ocak 1968 giinii siyah
beyaz olarak saat 19.30'da gerceklesmistir.
(https://tr.wikipedia.org/wiki/Tiirkiye%?27de_televizyon). Tiirkiye’nin ilk 6zel televizyonu
olan Star TV ise yine yasal engeller nedeniyle 1990 yilinda Almanya iizerinden uydu
araciligiyla yayim hayatina baglamistir.

Gliniimiizde Tirkiye’de binin iizerinde televizyon ve radyo yaymn yapmaktadir.
(https://www.rtuk.gov.tr/medya-hizmet-saglayicilar/3747/1996/karasal-ortamdan-lisans-
basvurusu-olan-kuruluslar-listesi-rd-ve-tv-olarak.html).

Tiirkiye’de ulusal televizyon kanallarinin sayisinin fazla olmasi haber izleme konusunda
izleyiciye ¢ok fazla secenek sunmasina karsin, igerik olarak televizyonlar birbirinden ¢ok fazla
farklilik gostermemektedir. Son yillarda uydu alicist kullanan izleyicilerin sayisinin artmasi ve
siyasi hareketliligin yonii, medyada 6zellikle ideolojik ¢esitliligin artmasina neden olmustur.
2000’li yillarin basinda “Televole Haberciligi” olarak da nitelendirilen magazinsel haber
yayinciligi son donemde medyadaki kutuplasmanin da etkisiyle yerini siyasi haberlerin
onceligini artirdig1 haber biiltenlerine birakmaya baslamistir (Akytiz, 2010: 25).

Ulusal televizyon kanallarinin yanisira yerel televizyon kanallar1 da 1990’11 yillarda
baslayan gelisimini siirdiirmektedir. Yerelde oncelikle radyo yayincilifiyla baslayan siireg,
daha sonra televizyon yayinciligiyla stirmiistiir. Ancak ilk donemlerde yeterli alt yap1 ve gerekli
formasyon olmadan baslayan yerel televizyon yayimciligl, o giinden bugiine birgok zorlukla
devam etmektedir. Bugiin lilkemizdeki yerel televizyonlara bakildiginda; ekonomik sorunlar,
yasal sorunlar, ¢alisma ve istihdam problemleri, teknik ve teknolojik sorunlar gibi birgok
sikintinin gélgesinde yayin hayatlarini siirdiirmeye calistiklart goriilmektedir.

Haber biiltenleri, yerel televizyonlarin can damarlarindan birisidir.  Yerel
televizyonlarda yayinlanan haber biiltenlerinde, yerel, ulusal ve uluslararas1 haberlere yer
verildigi goriilmektedir. Ancak haber biiltenlerinde 6zgiinliik glinden giine azalmaktadir. Haber
merkezi yapilanmalar1 giderek kiiciilmekte, ajanslara bagimlilik artmakta, rutin habercilik 6n
plana ¢ikmaktadir.

Kanal V Televizyonu, Antalya merkezden yerel ve ulusal yaymn yapan tek televizyon
kanalidir. Antalya yerel televizyonu Kanal V’nin ana haber biiltenlerini konu alan bu
calismanin amaci, Kanal V yerel televizyon kanali temelinde, yerel televizyonlarin haber tiretim
stireclerini incelemek ve sorunlari ortaya koymaktir. Bu amagla g¢alismanin arastirma
tasariminda 2 farkli yontem kullanilmustir. Oncelikle VTV ana haber biilteni 7 giin (9-15 Nisan
2018) boyunca kayit altina alinarak igerik analizi yontemiyle incelenmistir. Sonrasinda Kanal
V haber miidiirii ile yar1 yapilandirilmis derinlemesine goriisme yapilmis ve sorunsallar ortaya
konmustur.

Calismanin amaci, Antalya yerel televizyon kanali olan Kanal V 6rneginden hareketle,
yerel televizyonlarin, haber iiretim agamasinin nasil yiiridiigiinii, baslica sorunlarin neler
oldugunu ortaya koymak ve televizyon haberlerinin yerel televizyondaki durumunu ortaya
koymaktir.
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A Study on Stock Exchange in Istanbul on Internal and External Factors
Affecting the Working Capital Management of SMEs

Mehmet APAN?68, jsmail KARATAS6?

1. Introduction

The concept of operating capital is also referred to in the literature as working capital.
The difference between the current assets and the current liabilities in the operating balance in
this framework is defined as working capital. On the other hand, current or working assets
represent the gross operating (working) capital. In this context, the difference between current
assets and current liabilities is treated as net operating (working) capital (Shim & Siegel, 1984
256). For this reason, the current assets free of current liabilities are considered as the net value
of the operating capital. This value is called net operating capital (NOC) or net working capital
(NWC) (Shim & Siegel, 1998: 22).

NWC arising from the difference between the current assets and its short-term liabilities
of the enterprise; term cash outflows for the enterprise and the short-term liabilities of the assets
to be transferred in the near future (Ozerol, 2009: 60). It is clear that such a positive difference
will be due, in part, to the current assets financed by long term liabilities and / or equity.
Enterprises with high equity capital in business financing will have low firm risk (Apak &
Demirel, 2009: 184). Therefore, every positive level of NWC can positively affect the firm's
risk of low creditworthiness. In addition, the NWC is considered to be an important indicator
for the determination of the lending power and is thus seen as a criterion that is constantly
emphasized by Lenders (Ozerol, 2009: 61).

In the survey, the impact levels of internal and external factors on working capital
management of small and medium-sized enterprises (SMEs) were examined. In this context, it
is aimed to determine the significant effects of internal and external factors on the management
of working capital by statistical methods. As a result of the empirical analysis, the effect levels
of effective factors on the management of working capital were determined.

2. Sample and Model

For the determination of the effects of internal and external factors on the working
capital management of SMEs, regression analysis was applied to 16 firms' 2012: Q1-2016: Q4
period data which are traded in Stock Exchange Istanbul. For the analysis of the research, 5120
observations data provided from www.kap.gov.tr were used.

168 Asst. Prof., Karabuk University, Faculty of Business Administration, Department of Business Administration,
mehmetapan@karabuk.edu.tr

169 Doctoral Student, Karabuk University, Institute of Social Sciences, Department of Business,
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In the research model, the working capital to assets ratio (WCAR) was used as the proxy
variable for the working capital management and was used as the variable explained in the
model. In order to explain this variant; the age of the enterprise, the current ratio, the liquidity
ratio, the cash ratio, the leverage ratio, the receivable turnover, the inventory turnover, the
payable turnover, the net trade cycle, the asset turnover, the return on assets, the return on
equity, the logarithm of total assets, the interest rate, and the rate of change of GDP (Gross
Domestic Product) are used in the model as explanatory variables. In order to determine the
effects of the internal and external factors in the model over the WCAR, regression models
were developed in the level structure. In this context, multicollinearity and autocorrelation
states of variables in regression models are examined. Within this framework, statistical
significance levels of the data set were obtained by applying difference processing for variables.
With these processes, research model;

D(Working Capital to Assets Ratio)it = f1 X D(Age)it + B2 X D(Liquidity Ratio)it + B3 X
D(Cash Ratio)it + B4 x D(Leverage Ratio)it + Bs x D(Receivable Turnover)it + fs X D(Inventory
Turnover)it + X B7 D(Payable Turnover)it + Bg X D(Net Trade Cycle)it + Bo X D(Asset Turnover)it
+ B1o X D(Return on Assets)it + p11 X D(Return on Equity)it + B12 X Dlog(Total Assets)it + P13 X
D(Interest Rate)it + B14 X D(Rate of Change of GDP)it have been formulated.

April 26-29, 2018 Patara Extended Abstracts Book

3. Empirical Analysis and Findings

Table 1. Results of Regression Analysis on the Effects of Internal and External
Factors on the Working Capital Management

Explanatory Variabless B Std. Error | Beta t p |Zero-order r | Partial r | Tolerance | VIF
D(AGE) -,007 ,001 -,211|-5,531 |,000 -,271 -,302 ,818 1,223
D(LR) -,005 ,003 -,111|-1,652|,099 ,305 -,094 ,265 3,780
D(CR) ,023 ,006 ,255 | 3,836 |,000 222 ,215 ,270 3,706
D(LR) -,553 ,070 -,404 | -7,944 | ,000 -,679 -,414 ,460 2,175
D(RT) -,001 ,002 -,017| -,328 |,743 -,005 -,019 ,438 2,281
D(IT) 5,826E-7 ,000 ,086 | 2,022 |,044 321 ,115 ,656 1,524
D(PT) -,001 ,001 -,035| -,674 |,501 ,269 -,039 434 2,303
D(NTC) 4,458E-7 ,000 ,006 | ,178 |,859 -,002 ,010 ,928 1,078
D(AT) ,006 ,029 ,012 | ,200 |,841 ,045 ,011 ,332 3,013
D(ROA) ,405 ,057 ,377 | 7,051 |,000 ,699 374 415 2,408
D(ROE) -,007 ,008 -,033| -,943 |,346 ,082 -,054 973 1,028
D(LOG(TA)) ,001 ,018 ,003 | ,080 |,936 -,033 ,005 ,793 1,261
D(IR) ,005 ,004 ,046 | 1,251 |,212 ,022 ,071 ,882 1,134
D(RCGDP) ,001 ,000 ,067 | 1,656 |,099 ,041 ,094 ,716 1,396
Explained Variable: D(Working Capital to Assets Ratio)

R=0.799, R?=0.638, F(14-305=38.330, p=0.000, Durbin-Watson (D.W.) Statistic=1.993

In Table 1; multiple regression analysis was applied to determine the power of the
predictive power of the explanatory variables are the age, the liquidity ratio, the cash ratio, the
leverage ratio, the receivable turnover, the inventory turnover, the payable turnover, the net
trade cycle, the asset turnover, the return on assets, the return on equity, the logarithm of total
assets, the interest rate, the rate of change of GDP (Gross Domestic Product) on the WCAR,
the explained variable of the research model. It was determined that explanatory variables had
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significant explanatory power over WCAR (R=0,799; R?=0,638) according to the analyses
(F(14-305=38,330; p<0,05). This implies that the explained variable in the generated model is
clarified by explanatory variables at about 64%. According to the standardized regression
coefficients, the leverage ratios from the explanatory variables on the WCAR were found to be
significant in the first order (B = -0,404) and statistically negative, while the logarithm of the
total assets in the last order (B = 0.003) and a statistically insignificant effect. In addition, it was
determined that the age, the cash ratio, the leverage ratio, the inventory turnover and return on
assets variables of the explanatory variables within the significance tests of the regression
coefficients were significant (p<0,05). According to the results of the regression analysis, the
first level structure that describes WCAR is the regression equation:

A(Working Capital to Assets Ratio)it = - 0,007 x A(Age)it - 0,005 x A(Liquidity Ratio)it
+ 0,023 x A(Cash Ratio)it - 0,553 x A(Leverage Ratio)it - 0,001 x A(Receivable Turnover): +
5,826E-7 x A(Inventory Turnover)it - 0,001 x A(Payable Turnover)it + 4,458E-7 x A(Net
Trade Cycle)ir + 0,006 x A(Asset Turnover)it + 0,405 x A(Return on Assets)it - 0,007 x
A(Return on Equity)it + 0,001 x Alog(Total Assets)ir + 0,005 x A(Interest Rate)ir + 0,001 x
A(Rate of Change of GDP);: have been formulated.

4. Conclusion

In this study, it is aimed to determine the effective internal and external factors on SMEs'
working capital management in Stock Exchange Istanbul (BIST). For this purpose, financial
data of 16 firms for 2012: Q1-2016: Q4 period have been analysed. The "Working Capital to
Assets Ratio" is used as the explained variable in the research model. In the model, the age, the
liquidity ratio, the cash ratio, the leverage ratio, the receivable turnover, the inventory turnover,
the payable turnover, the net trade cycle, the asset turnover, the return on assets, the return on
equity, the logarithm of total assets, the interest rate, the rate of change of GDP (Gross Domestic
Product) are determined as explanatory variables.

Regression analysis method was used for empirical analysis. According to the results of
this analysis, explanatory variables have a significant effect on the WCAR. It has been
determined that the explanatory variables in the model explain about 64% of the WCAR. When
the significance tests of regression coefficients are examined, it is seen that the age, the cash
ratio, the leverage ratio, the inventory turnover and the return on assets variables are significant
predictor variables over the WCAR from between explanatory variables.

Empirical analysis results include a limited number of enterprise data. In order to
provide guidance for all enterprises, the variables that are effective on the WCAR can be
expanded and similar studies can be done with a wide data set. It is expected that this study will
be a guide for enterprises on the SME scale. New studies can reach different conclusions that
contribute to the literature.

Anahtar Kelimeler: SME, Working Capital, Multiple Regression Analysis, Borsa
Istanbul

JEL Codes: G30, G32
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Kobi’lerin isletme Sermayesi Yonetimini Etkileyen I¢sel ve Digsal Faktorler Uzerine
Borsa Istanbul’da Bir Arastirma

April 26-29, 2018 Patara Extended Abstracts Book

1. Giris

Isletme sermayesi kavramu literatiirde ¢alisma sermayesi (Ingilizce “working capital”)
olarak da adlandirilmaktadir. Bu cercevede isletme bilangolarinda cari varliklar ile cari
yiikiimliilikler arasindaki fark ¢alisma sermayesi olarak tanimlanmaktadir. Diger yandan cari
veya donen varliklar ise briit igletme (¢alisma) sermayesini temsil etmektedir. Bu kapsamda
cari varliklar ile cari yiikiimliiliikler arasindaki fark ise net isletme (¢alisma) sermayesi seklinde
ele alinmaktadir (Shim & Siegel, 1984: 256). Bu nedenle cari yiikiimliiliiklerden arindirilmis
donen varliklar ise isletme sermayesinin net degeri olarak kabul edilmektedir. Bu deger, net
isletme sermayesi (NIS) ya da net ¢alisma sermayesi (NCS) olarak adlandirilmaktadir (Shim &
Siegel, 1998: 22).

Isletmenin dénen varliklar ile kisa vadeli yiikiimliiliikleri arasindaki farktan olusan
NIS; isletme igin elindeki nakit ve yakin gelecekte nakde gevirebilecegi varliklarla kisa vadeli
olan yiikiimliiliiklerini karsilanmas1 sonrasi kalan deger olarak da ifade edilmektedir (Ozerol,
2009: 60). Boyle bir pozitif farkin kismen uzun vadeli yabanci kaynak ve / veya 6z kaynakla
finanse edilen donen varliklardan olusacag: aciktir. Isletme finansmaninda dzkaynak agirlig:
yiiksek olan isletmeler, diisiik firma riskine sahip olacaklardir (Apak & Demirel, 2009: 184).
Dolayisiyla NIS’nin her pozitif diizeyi, kredi degerliligi diisiik olan firmanin riskini olumlu
yonde etkileyebilecektir. Ayrica NIS, bor¢ ddeme giiciiniin saptanmas1 bakimindan énemli bir
gosterge olarak kabul edilmekte ve bu nedenle kredi veren kuruluslar tarafindan siirekli olarak
iizerinde durulan bir kriter olarak goriilmektedir (Ozerol, 2009: 61).

Arastirmada KOBI(Kiiciik ve Orta Boy Isletme)’lerin isletme sermayesi ydnetimi
iizerinde etkili olan igsel ve dissal faktorlerin etki diizeyleri incelenmistir. Bu kapsamda icsel
ve digsal faktorlerin isletme sermayesi yOnetimi iizerinde istatistiksel yontemlerle anlaml
etkilerin belirlenmesi hedeflenmistir. BOylece ampirik analiz sonuglarina gore isletme
sermayesi yonetimi {lizerinde etkili faktorlerin etki diizeyleri belirlenmistir.

2. Orneklem ve Model

I¢sel ve dissal faktdrlerin KOBI’lerin isletme sermayesi yonetimi iizerindeki etkilerinin
belirlenmesi i¢in Borsa Istanbul’da hisse senetleri islem goren 16 firmanin 2012: Q1-2016: Q4
donem verisine regresyon analizi uygulanmistir. Arastirma analizleri i¢in www.kap.gov.tr
adresinden saglanan 5120 adet gézlem verisi kullanilmistir.

Arastirma modelinde Isletme Sermayesi Yonetimi i¢in vekil degisken olarak Isletme
Sermayesi Oran1 (ISO) kullanilmig ve modelde agiklanan degisken olarak kullanilmistir. Bu
degiskeni agiklamak icin isletme yasi, cari oran, likidite orani, nakit oran, kaldirag orani, ticari
alacak devir hizi, stok devir hizi, ticari bor¢ devir hizi, net ticaret siiresi, aktif devir hizi, aktif
karlilig1, 6zkaynak karlilig1, toplam varliklarin logaritmasi, faiz oram ve GSYIH (Gayri Safi
Yurt ici Hasila)’daki degisim oram aciklayict degiskenler olarak modelde kullanilmustir.
Modelde yer alan i¢sel ve digsal faktdrlerin ISO iizerindeki etkilerinin belirlenmesi amaciyla
diizey yapida regresyon modelleri olusturulmustur. Bu kapsamda regresyon modellerinde yer
alan degiskenlerin ¢oklu baglanti ve otokorelasyon durumlari incelenmistir. Bu g¢ercevede
degiskenler icin fark islemi uygulanarak veri setinin istatistiksel anlamlilik seviyeleri elde
edilmistir. Bu islemler ile aragtirma modeli;
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D(isletme Sermayesi Oran1)it = P1 X D(Yas)it + B2 X D(Likidite Oran1)it + B3 X D(Nakit
Oran)it + Ba x D(Kaldirag Orani1)it + PBs X D(Ticari Alacak Devir Hiz1)it + Bs X D(Stok Devir
Hiz1)it + X B7 D(Ticari Bor¢ Devir Hizi)it + Bs X D(Net Ticaret Siiresi)it + Po X D(Aktif Devir
Hiz1)ic + Bio X D(Aktif Karliligr)ic + Biz X D(Ozkaynak Karlilign)ic + P12 X DLog(Toplam
Varliklar)it + B13 X D(Faiz Orani)it + P12 X D(GSYIH Degisim Orani)it olarak belirlenmistir.

3. Ampirik Analizler ve Bulgular

Tablo 1. igsel ve Digsal Faktorlerin isletme Sermayesi Uzerindeki Etkilerine iliskin Regresyon
Analizi Sonuglari

Aciklayic1 Degiskenler B Std. Hata | Beta t p |ikilir | Kismir | Tolerans | VIF
D(YAS) -,007 ,001 -,211|-5,531|,000 | -,271 | -,302 ,818 1,223
D(LO) -,005 ,003 -111|-1,652|,099| ,305 | -,094 ,265 | 3,780
D(NO) ,023 ,006 ,255 | 3,836 |,000 | ,222 ,215 ,270 | 3,706
D(KO) -,553 ,070 -,404 | -7,944 | ,000 | -,679 | -,414 460 | 2,175
D(TADH) -,001 ,002 -017| -,328 |,743| -,005 | -,019 438 2,281
D(SDH) 5,826E-7 ,000 ,086 | 2,022 |,044| 321 ,115 ,656 1,524
D(TBDH) -,001 ,001 -035| -,674 |,501| ,269 | -,039 434 2,303
D(NTS) 4,458E-7 ,000 ,006 | ,178 |,859| -,002 | ,010 ,928 1,078
D(ADH) ,006 ,029 ,012 | ,200 |,841| ,045 ,011 332 3,013
D(AK) ,405 ,057 ,377 | 7,051 |,000 | ,699 374 415 | 2,408
D(OK) -,007 ,008 -033| -,943 |,346| ,082 | -,054 973 1,028
D(LOG(TOPVARY)) ,001 ,018 ,003 | ,080 |,936| -,033 | ,005 ,793 1,261
D(FAOR) ,005 ,004 ,046 | 1,251 |,212| ,022 ,071 ,882 1,134
D(GSYIHDO) ,001 ,000 ,067 | 1,656 |,099 | ,041 ,094 ,716 1,396
Aciklanan Degisken: D(isletme Sermayesi Orani)

R=0.799, R?=0.638, F(14-205=38.330, p=0.000, Durbin-Watson (D.W.) Statistic=1.993

Tablo 1°de arastirma modelinin agiklanan degiskeni olan iSO iizerinde yas, likidite
orani, nakit orani, kaldira¢ orani, ticari alacak devir hizi, stok devir hizi, ticari bor¢ devir hizi,
net ticaret siiresi, aktif devir hizi, aktif karliligi, 6zkaynak karliligi, toplam varliklarin
logaritmasi, faiz oran1 ve GSYIH degisim orani agiklayici degiskenlerinin yordama giiglerinin
belirlenmesi amaciyla uygulanan c¢oklu regresyon analizinin sonuglari yer almaktadir.
Analizlere gore agiklayici degiskenlerin ISO iizerinde (R = 0,799; R? = 0,638) anlaml1 agiklama
giicli (F(14-305) = 38,330; p<0,05) sergiledigi belirlenmistir. Bu da olusturulan modelde agiklanan
degiskenin, yaklasik %064 diizeyinde agiklayici degiskenler tarafindan aciklandigini
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gostermektedir. Standartlastirilmis regresyon katsayilarma gore ISO iizerinde agiklayici
degiskenlerden kaldirag oraninin birinci sirada goreli 6nem sirasina (f=-0,404) ve istatistiksel
olarak negatif bir anlamli etki, toplam varliklarin logaritmasinin ise son sirada goreli 6nem
sirasina ($=0,003) ve istatistiksel olarak anlamli olmayan bir etkiye sahip oldugu belirlenmistir.
Ayrica regresyon katsayilarmin anlamlilik testleri kapsaminda agiklayici degiskenlerden yas,
nakit oran, kaldirag orani, stok devir hiz1 ve aktif karlilig1 degiskenlerinin ISO iizerinde anlamli
(p<0,05) yordayict olduklari tespit edilmistir. Regresyon analizi sonuglarma gére 1SO’yu
aciklayan birinci diizey yapida regresyon denklemi:

A(Isletme Sermayesi Orani)it = - 0,007 x A(Yas)it - 0,005 x A(Likidite Oran1)it + 0,023
x A(Nakit Oran)it - 0,553 x A(Kaldirag Oram)it - 0,001 x A(Ticari Alacak Devir Hiz1)i +
5,826E-7 x A(Stok Devir Hizi)it - 0,001 x A(Ticari Bor¢ Devir Hizi)it + 4,458E-7 x A(Net
Ticaret Siiresi)it + 0,006 x A(Aktif Devir Hiz1)it + 0,405 x A(Aktif Karhhgi)it - 0,007 x
A(Ozkaynak Karliligr)it + 0,001 x ALog(Toplam Varliklar)it + 0,005 x A(Faiz Orani)it + 0,001
x A(GSYIH Degisim Oran)it olarak belirlenmistir.
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4. Sonug¢

Bu galismada Borsa Istanbul’da (BIST) hisse senetleri islem géren KOBI’lerin isletme
sermayesi yonetimi {lizerindeki etkili olan isletme ici ve dis1 faktorlerin tespit edilmesi
amaglanmistir. Bu amacla 2012: Q1-2016: Q4 donemi i¢in 16 firmanin finansal verileri analiz
edilmistir. Arastirma modelinde agiklanan degisken olarak “isletme sermayesi orani”
kullanilmastir. Yas, likidite orani, nakit oran, kaldira¢ orani, ticari alacak devir hizi, stok devir
hizi, ticari bor¢ devir hizi, net ticaret siiresi, aktif devir hizi, aktif karlilig1, 6zkaynak karliligi,
toplam varliklarin logaritmasi, GSYIH degisim orani1 ve faiz oran1 ise modelde aciklayaci
degiskenler olarak belirlenmistir.

Ampirik analizler i¢in regresyon analizi yontemi kullanilmistir. Bu analiz sonuglarina
gore agiklayict degiskenlerin ISO iizerinde anlamli bir etki sergiledigi tespit edilmistir.
Modeldeki agiklayic1 degiskenlerin ISO’nun yaklasik % 64’iinii agikladigi belirlenmistir.
Regresyon katsayilarinin anlamlilik testleri incelendiginde agiklayici degiskenlerden yas, nakit
oran, kaldirag orani, stok devir hiz1 ve aktif karlilig1 degiskenlerinin ISO iizerinde anlaml
yordayici degiskenler olduklar1 goriilmiistiir.

Ampirik analiz sonuglari, smirli sayidaki isletme verisini icermektedir. Biitiin
isletmelere yol gdsterici olmasi icin ISO iizerinde etkili olan degiskenler genisletilerek genis
bir veri seti ile benzer ¢alismalar yapilabilir. Bu ¢alismada KOBI 6lgegindeki isletmeler igin
yol gosterici olmasi beklenmektedir. Yeni c¢aligmalar ile literatiire katki saglayacak farkli
sonuglara ulasilabilir.

Anahtar Kelimeler: KOBI, Isletme Sermayesi, Coklu Regresyon Analizi, Borsa
Istanbul

JEL Kodlar: G30, G32
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Examination of the Effects of Shifting Road Freight Transport to High-Speed
Rail to Level of Service

Kadir Berkhan AKALIN?, Abdulkadir OZDEN?, Murat KARACASU?, Ozge YILDIZ?,
Zeyneb KARALOM?®

1. Introduction

Freight transport characteristics have changed in response to industrial needs and
customer preferences in the last few decades. This change is perceived in different levels from
personal cargo to door-to-door containerized/unitized freight. However, the rail industry has
not been properly responded this change (Islam & Blinge, 2017). Door-to-door transport has
become a preferred element of freight transportation requiring the adoption of better supply-
chain approaches. Additionally, rise and success of online shopping services significantly
increased the amount of express and light cargo. This change increased the market share of
cargo companies with additional challenges to meet the customer needs. High speed trains, on
the other hand, can create an opportunity for fast-moving light cargo by offering services faster
than road transport and cheaper than air transport. With better planning and integration of
proper supply-chain approaches, it is possible to increase the usage and efficiency of the rail
freight transport.

There are few examples of high speed freight transport. The most known is the French
TGV Postal, where the train cars were directly converted from passenger train cars.
Additionally, CargoSprinter and DB Inter-Cargo-Express Container Wagon in Germany, Postal
Railcar Class 325 Royal Mail in the UK, and Green Cargo “B-mail” Wagon in Sweden are
some of the examples of high speed freight transport (Troche, 2005).

The primary purpose of this study is to evaluate the possibility of shifting some road
freight transport to rail freight transport in certain routes where high-speed rail is available.
With this approach, it is expected to utilize the idle potential of the high-speed railways at night
and increase the level of service on roads by reducing the truck traffic. Ertem and Ozcan (2016)
investigated the use of current high speed rail network for small cargo and mail in Turkey with
a mathematical model. They concluded that the use of high speed rail can be advantageous for
light freight and mail both in separate trains and passenger-cargo combination trains.

Based on the preliminary evaluation, the level of service can be increased in some state
roads and highways by shifting some of the heavy vehicles used for freight transport to the
high-speed rail. In this way, while safer and more reliable road traffic will be provided, freight
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transport will become faster. It is also important to emphasize that the utilization of high speed
rail in freight transport heavily relies on the current logistics and network structure (Strale,
2016). Therefore, since Turkey is currently establishing its highspeed rail network, the
importance of planning the high speed rail compatible with freight transport and current and
prospective logistic structures becomes more critical.
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2. Method

In a new road design, the choice of features such as width, number of lanes, etc. required
to pass under the foreseen conditions of traffic that may be encountered during the service life,
how much and in which conditions an existing road will be able to serve against the increase in
traffic, or to have an idea of what changes a new regulation may bring in traffic conditions, the
traffic volume and capacity that a road can pass must be known. These studies are called
highway capacity analysis.

In this context, some definitions need to be made: Lane or highway capacity is the
maximum number of vehicles that can pass in one or two directions over a period of time. The
number of vehicles passing within one hour from any section of a route considered is the traffic
volume (Q) and the unit is vehicle/hour. The traffic flow rate (q) is the hourly value of the
number of vehicles passing through a section of the road in less than one hour. Peak hour factor
(PHF) is the ratio of traffic volume (Q) to flow rate (g). Annual average daily traffic (AADT)
is the value found by dividing the number of vehicles passing by in one year by the number of
days in the year. Level of service (LOS) is a quantitative stratification of a performance measure
that represents quality of service measured on an A-F scale. LOS-A represents the best
operating conditions and LOS-F the worst from the traveler’s point of view (HCM, 2010).

For analysis of capacity and service level in multi-lane roads, the following formula (Eq.
1) is used according to Highway Capacity Manual (HCM, 2010):

HHl-=cjx(%)ij><fw><fhvxfexfp 1)

Where;

HH;: Service volume for N-lane road (in one direction) at i service level in current
condition,

¢;: Lane capacity at j project speed in ideal conditions,

(%) - Volume/Capacity ratio for i service level,
j

N: Number of lines,
fw: Lane width and lateral clearance correction coefficient,

fnw: Correction coefficient for the effects of vehicles in the traffic flow other than
automobiles,

f.: Coefficient for the settlement style in the region where the road is located,
fw: Coefficient of the driver's information about the road.
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3. Field Work

The main purpose of this study is to evaluate the possibility of shifting some part of the
road freight transport to the Turkish State Railways (TCDD) high speed train (HST) line which
is closed to the night service and to investigate the effect of freight transport, which will be
transferred to the high speed train line which is available between 23:00 — 05:00, to the highway
level of service.

For this review, level of service and capacity analysis were carried out at some points
where AADT values were measured on the roads where TCDD HST lines serving in Turkey
are located. Selected research points are shown in Figure 1. AADT values for selected points
are shown in Table 2 and capacity analysis and level of service effect analysis results are shown
in Table 3.
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Figure 1. Selected Research Points on Road Map

Table 2. Annual Average Daily Traffic (AADT) Values for Selected Research

Points
Research Point I I 11 v
. Automobile 35583 14770 20829 11670
Traffic
Volume | Heavy Vehicle 18701 6523 6822 6124
(veh/day)
TOTAL 54284 21293 27651 17794

Source: KGM, 2017.
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Table 3. Capacity Analysis and Level of Service Effect Analysis Results for

Selected Research Points

Research Point | 11 1 AV
Current number of line (N) 3 3 2 2
Current LOS E B D B
LOS-A 9 4 5 3
LOS-B 6 3 4 2
Num_ber of line (N) LOS-C 5 5 3 5
required for
LOS-D 4 2 2 2
LOS-E 4 2 2 1
LOS-A | Not possible 5.84% Not possible 50.85%
LOS-B 87.42% - 99.43% -
Ratio for heavy LOS-C | 52.63% ] 44.41% i
vehicle to be reduced
LOS-D 23.46% - - -
LOS-E 1.66% - - -

4. Conclusion

The use of alternative modes of transport to the highway is shown as a solution to
increased pollution and congestion in developed and developing countries. Since both the use
of clean energy sources and the capacities which are higher than the transportation types, rail
systems are increasing their importance in freight transportation day by day.

There are 12 train sets in the TCDD HST fleet. They provide service between Istanbul,
Eskisehir, Ankara and Konya Province. When the level of service effect analysis for Istanbul -
Ankara is examined on HST lines which are suitable for freight transportation between 23:00 -
05:00 for 6 hours, it is determined that each train set can work for one round trip. The HST
freight transport to be operated on Istanbul - Ankara line has been seen to reduce the traffic
volume of heavy vehicles of 960 veh/hr.

It is possible to increase the utilization and efficiency of rail freight transport with
regular supply chain approaches, properly planned logistics centers, number of HST sets and
lines to be increased.

Keywords: Feight Transport, Congestion, Mode Shift, Rail Freight Transport.
JEL Codes: 018, R41, R42.
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Theme and Rheme as Components of The Actual Division

CapbimGeToBa A. A.!

The article desenses the basis consepts of the actual division of the sentence the theme
and rheme. We give the definition on the theme and rheme discusses the functions of the actual
division.

Keywords: Actual Devision, Theme Rheme Atterance

Tema U Pema Kak KomnoneHnTbl AKTyaJIbHOT0 UTreHus

B cratee pacCMaTpuBaArOTCA OCHOBHBIC IMOHATUA AKTYaJbHOI'0O YTCHHUA ITPECAIOKCHUA
TEMa U pEmMa. I[aIOTCH OIIPCACIICHUA TEMbI U PEMBbI, paCCMAaTPHUBAIOTCA (bYHKI_[I/II/I AKTYaJIbHOT'O
YTCHUA.

KuroueBble ci10Ba: akTyallbHOE UTEHUE, TEMA, PEMA, BHICKA3bIBAHUS.

['oBopst 00 ocHOBHBIX NOHATUAX AU (Janee akTyJIbHOE YTEHUE) TEME U PEME, YUCHbIE
IIPOBOJIAT CPaBHEHUE JINOO C CHHTAKCUYECKUM, TPAJULIMOHHBIM YTEHUEM HPESI0KEHHsI, T100
C JIOTHYECKOUN CTPYKTYPOU CYKJICHUSI U JIOTUUECKUM CyOBekToM npeaukaroM. B.3. Tlandunos
n B. C. IOp4yeHKO M HEKOTOpBIE NPYTHE YYEHBIE NPEACTABIAIOT TaK HA3bIBAEMOE JIOTHMKO-
rpammarudeckoe HampasiieHHe AU. Pema B Tpynax mpencTaBUTENIEd JaHHOI'O HAIlpaBJICHUS
TPaKTyeTCs Kak JIOTMKO-TpaMMaTW4ecKuil mnpenukar.  Jlormueckoe pa3BUTHE MBICIH
Cas3pIBaeTcs € SI3bIKOBO-KOMMYHHKAaTHBHOM opraHu3anueil BoickasbiBanud. B.3 Ilandumnos
OTMEYaeT: «3HAYEHUE YJICHOB IPEAJIOKEHUS, BKIIOYAEMBIX HA JIOTMKO-TPaMMaTHYECKOM
YpOBHE U JIOTUKO-TPAMMaTUUYECKUN CYOBEKT U TNpEeANKaT, COIEPKUTCS YK€ Kak Obl B CBOEM
BUJI€, BBHUJIy Y€ro U JIOTUYECKHH CYOBEKT M JIOTMYECKHH NMpeIuKaT MOTYT OBITh BBIPa)KE€HBI
JIOOBIM WIEHOM MPEAJIOKEHUS.

B. C IOpuenko gaet TpaktoBKy AY 6JIM3KYIO K BBILIEU3JI0)KEHHOMY. PeMy OH Ha3bIBaeT
MPOAYLHUPYEMBIM YJIEHOM, a OTHOLIEHUS MPEeIULMPOBAHUS HAJIENSIET JIOTHYECKOW MPUPOIOH.
ITo muenuto B. C IOpuenko, mpeanoxenue u (pasa «pa3HbIMH IYyTSIMH CBOAMTCS K
(hopMabHO-IOTMUYECKOMY CY)KJIEHUIO MPEAJIOKEHHE 4Yepe3 IpaMMaTHYecKoe YIEHEHUE Ha

! crapmmit npenogasarens, KPMY (Kaszaxcrancko-Poccuiickuit Menununckuii Yuausepcurer), Counckarens AH
TamxukucTan
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COCTaB I10JUIEXKAIIIEr0 U COCTAaB CKAa3yeMoro, a (hpas3a uepe3 akTyallbHOE WICHEHHE Ha JJAHHOE
U npoayuupyemelii uwieH. CienoBaTenbHO, NpeJIoKeHHE M (pa3a IMOMHMO CBOErO
pEeYEsI3bIKOBOIO €AMHCTBA OPTaHUYECKHU CBS3aHbl U €AMHCTBOM BBIPAXKAEMOW UMHU €IMHMIIBI
MBILUICHUS] CYXAEHUS». YIOTpeOJeHUEe TEPMUHOB <(JIOTMUECKUH (IICHMXOJIOTUYECKU)
CyOBEKT- IpPEIUKaT» IPENCTaBISAETCS HEYIOBIETBOPUTEIBHBIM H3-3a SIBHBIX OCTOPOHHMX
accoluanui, 3aTpyJHSAIOIIMX pPa3sTpPaHUYCHHE OTHOIICHUN MNpeAuKauud W OTHOILCHUH,
BoipaxkaeMblx AY. Ilockonbky mnpupoma AY B mnepBylo odepelb KOMMYHHMKATHUBHAs
HEIIPABOMEPHO IIPUIIUCHIBATh €MY JIOTHUECKYHO HJIH IICUXO0JIOTHYECKYIO0 OCHOBY.

CuHTaKCHKO-KOMMYHHKaTHUBHOEe HampaBienue AY mpencrasieno paboramu U. T
Kpymensaunkoit, H. M. PacnonioBa u Hekotopbix apyrux. M. WM. PacnonoB cuutaer AY
MIPEJIOKEHUSI OCOOBIM COOTHOIIEHHEM MEXKIYy KOMIIOHEHTaMH €ro cocTaBa, Ojaropaps
KOTOpOMY 3aKIJIIOYAIolasicsi B HEM TMPECIeAyIIlyl0 U3BECTHYIO IIellb, COOOIEHUE
pa3BepThIBAETCS B OINPEACICHHOM HAIlpaBIE€HUH, B OIPEAEICHHOW KOMMYHUKATHUBHON
MIePCIIEKTHUBE.

[TpunepxxuBasicb MHeHuss o O6uHapHoit AU W. II. PacnomnoB ucnosb3yeT TEpMHUHBI
«OCHOBa» M «IIpenuuupyemMas yactb». I1o7 0ocHOBON MOHMMaeTCsl UCXOJHOE B COOOLICHUU:
Hanbojee CYIIECTBEHHOE, PaaMd 4Yero BHICKAa3bIBAaHHE BOOOILE COCTOSAIOCH, COAEPIKUTCA B
IIPEIULUPYEMON YaCTH.

B. E IlleBsaxoBa, xapakrepusys TepMuHbl AY, NMOJYEpKUBAET, YTO KaKJbIi BapHUAHT
(1aHHOE ¥ HOBas TEMa U peMa, FeMMa M OCHOBA, OCHOBA U SP0) UMEET CBOM MPEUMYILECTBA U
CBOM HEJOCTATKW».

[To ee MHEHHUIO, TEPMHUHBI «IaHHOE» U «HOBOE» YIOOHBI MPU HAXOXKJIEHUU CyOBEKTa U
npeavKaTra MbICIHU, KOrJla MPCANKAT HE BBIPAKCH HU JICKCUYCCKH, HU CUMHTAKCHUYCCKU, U €TI0
MIPUXOJUTCS ONPEIEIST C IOMOIIIBIO aHAJIM3a TeKCTa. B 3TOM ciiydae cHavasia HaXOsT IaHHOE,
nb0 YacTo 3TO TO, 4YTO YK€ OBUIO YIOMSHYTO B HPEIBIIYIIEM MPEAIOKEHUN WU
MOApPa3yMeBaEeTCsl, Kak paHHEE YIOMSIHYTOE CHUTyallleld, KOHTEKCTOM, 3aTeéM METOAO0M
BBIYMTAHUS ONPEACNSIOT HOBOE ( 0O, YTO HE JaHHOE, TO HOBOE€). OIHAKO ATOT METOJI UMEET
CWJIy TOJBKO NpPH JBYX BHJAX JIOTUYECKOW CBA3KH MEXAY HPEIJIOKEHUSIMU YCTHOMN
KOHTEKCTHOM W MapajuieIbHOM.

TepMI/IH «HOBOEC» TAKKEC MOXCT NIOHUMATHCA CIMIIKOM 6YKBEL]'H>H0, HC KaK HOBas CBA3b
MN3BCCTHBIX HOHHTHﬁ, a TOJIBKO KaK HC€YTO paHHEC COBCEM HCHU3BCCTHOC, YTO OIIATh-TaKH
34CyHIMBACT CYIIHOCTb NPHUPOJBI IPEANKATA MBICJIH.

Ha HecoBepIleHCTBO TEPMUHOB «HOBOE» M «JJaHHOE» yKa3biBald B. Mare3unyc: «icHO,
YTO HOBM3HA WJIM U3BECTHOCThH MPEACTABICHUS, CTOJIb BAXKHBI JJIsl IPABUIIBHOTO MOHUMAHMS
AY npennomeHI/m, ABIIAIOTCA TIOHATUAMHU HECKOJBKO OFpaHI/I‘—II/ITCJ'II)HBIMI/I. I/ICTI/IHHO@
MOJIOKEHUE BEIlleH CTAaHET SICHEH, eClIi BMECTO MOHITHI U3BECTHOCTHU MPEACTABICHUS OyIeM
I‘OBOpI/ITI) 06 OCHOBC€ BBICKa3bIBaHHUA, 4 BMECTO ITOHATHUS HOBU3HBI smpe BBICKA3bIBAHU ).

TepMHUHBI «TeMa» U «peMay MMEIOT NMPEHMYILECTBa MO JHHUU CIOBOOOpA30BaHMA,
o0Jleryaromnero ux MCHojb30BaHUE B XOfe aHain3a aprymentra. OT HUX JIETKO 00pa3yroTcs
CYIIECTBUTENbHbIC, IpHJaraTelibHble M  TJIAroyibl  (TEeMaTHYHOCTh, TEMaTHYECKHH,
pEMaTHUYHOCTb, peMaTHuecKuil u ap.). Hemoctatku sxe TEpMUHOIOTHH OO0 YCIIOBJIEHBI TEM, YTO
CIIOBO «T€Ma» OOBIYHO BOCIHPHUHHMAETCS B CBOEM OOBIYHOM 3HAYEHUU, KaK TEeMaTuKa, a
MaJIOM3BECTHBIM JATUHCKUN TEPMHH «pema» (IIpeIuKaT) HU C 4YeM HEe acCOLMHUpYeTCs U
BOCIPUHHUMAETCS TIOYTH KaK OecCMBICIHUIIA.
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TepMmuHbl «tema» U «ocHoBa» (mo ®. benemry) BocmpuHUMaIMCh ObI Kak Ooliee
MOHATHASI OIIO3UIUS, YEM «TeMay» U «peMay, OJIHAKO CYIIECTBYET Takas Mapa Kak, «OCHOBa»
U <Spo», BCTpeuarommecss B Ooyiee M3BECTHBIX, uyeM paboTrsl @. benema, padorax U .
Maresuyca. Y Maresnyca TepMUH «OCHOBa»03HA4YaeT HE CMBICIIOBOM IIEHTP COOOIICHUS
(JTormyeckuit mpearuKar, pemMy), Kak B ONIO3UIIMU TeMa OCHOBA, @ HA000POT, UCXOIHBIHN IMTyHKT
coo0mieHus ( IOTHYeCKuil CyOBeKT, TEMY), COOTBETCTBYIOIIEH Teme beHera.

Onmo3unys «OCHOBa» M «SJIPO» UMEET TOT K€ HEJOCTATOK, «T€May» U «OCHOBa», T.€
BO3MOYKHOCTh CMeNIeHUs1 o0enx mnap. TepMHH «OCHOBa» HHUKaK HE acCOIMUPYETCS C
BTOPOCTETICHHBIM KOMIOHEHTOM AUY, a ckopee, BOCIPHUHUMACTCS KaK JIOTUYECKUH IICHTP
(npenukat, pema).

CrnenoBarenbHO, MOKHO CUUTATh PEMY JIMINb OJHUM W3 MH()OPMATHUBHBIX IEHTPOB,
HapaBHe ¢ Temoi. Hbopmarus, nepenaBaeMasi B BhICKa3blBAaHUM, HE CBOJMMA K peMe, OHa
3aKJII0YAETCSl B TE€X OTHOILIEHUSAX, KOTOPBIE YCTAaHABIMBAIOTCS MEXIy aprymeHtamu AY
00yCIIOBJICHO aKTyaJbHBIM IS OTIPABUTENSI OTHOLICHUEM IMOpsiIKa MeXAY (GUKCUPOBAHHOMN
TEMOU ¥ BBOJIUMOU C HEM B OTHOLIEHHUS PEMOM.

CymHocTh (QUKCHUpPOBaHUS TEeMbl Kak HH(GOPMATUBHOIO LEHTPa BbICKa3bIBAHUS
3aKJIIOYAETCS B YKA3aHUU HAa AaKTYaJIbHYIO U1 TOBOPSILIETO OOJIACTH OIPENEIEHHOCTH.
HecnyuaiiHo, 4T0o B psifie sI3bIKOB CPEACTBOM O(GOPMIICHHUS TEMBbI SBIISETCS ONpeAEICHHbIN
apTUKJIb, B IPOTUBOMOJOKHOCTh HEONPEACIEHHOMY, CONPOBOKIAIOIIEMY UMEHA B MO3ULUU
pembl. @ynkius AY- 310 MHGOpManus 00 YCTAaHOBJIEHHMM OTHOILEHHS IOpsAIKa, BEKTOpa
OTHOIIEHHUS, T.€ YKa3aHHE Ha UCXOJIHOE, U30paHHOE 3apaHee ((PUKCUPOBAaHHBIN apryMeHT) U Ha
BBO/IMMOE OTHOILIEHHE N30MpaeMoe B JaHHOM BBICKa3bIBaHUH (CBOOOHBIN apryMeHT).
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The Role of Nostalgia Proneness in the Effect of Brand Image, Corporate
Image, Brand Trust and Involvement on Emotional Attachment: Global vs
Local Brand

F. Miige ARSLAN?, Oylum KORKUT ALTUNA?

1. Introduction

For the past few decades nostalgia has been widely used in marketing in order to evoke
positive feelings in consumers (Holak et. al., 2007). Nostalgia is an ‘‘individual’s desire for the
past or a liking for possessions and activities of days gone by’ (Holbrook, 1993, p. 245).
Nostalgia proneness on the other hand is the “attitude toward the past” and research shows that
the level of nostalgia proneness has an effect on consumer preferences (Schindler and Holbrook,
2003, p.278).

Emotional attachment in psychology is considered as the interpersonal relationship
between a parent and an infant (Bowlby, 1979; Bowlby, 1980) or between an individual and a
significant other (Thomson et. al., 2005). In marketing, “consumers may develop attachments
to gifts, collectibles, places of residence, brands or other types of special or favorite objects”
(Thomson et. al., 2005, p.78). Therefore emotional attachment may be defined as the deep
emotions involved and the bond formed between a person and a product/brand. When a
consumer is emotionally attached to a brand, the bond is made for a long-term and the consumer
is willing to stay in the relationship (Thomson et. al., 2005; Reimann et. al., 2012). Emotional
attachment to brands has a great impact on purchase intention, product usage and product
evaluation (Schultz et al., 1989; Thomson et al., 2005; Hadi and Valenzuela, 2014). Thus,
consumers with deep emotional attachments to brands is an effective way of realizing devoted
and profitable customers who are highly willing to repurchase (Grisaffe and Nguyen, 2011).

Extant literature focuses on the antecedents of emotional attachment (Grisaffe and
Nguyen, 2011); the effect of corporate branding strategy (So et. al., 2013), self-concept
connection (Hwang and Kandampully, 2012), store image (Dolbec and Chebat, 2013), brand
heritage (Merchant and Rose, 2013) and affectionate gestures (Hadi and Valenzuela, 2014) on
emotional attachment. However, no previous study has tested the effect of brand image,
corporate image, involvement and brand trust on emotional attachment and the role of nostalgia
proneness in these relationships. Hence, this study tries to fill this gap by examining these
relations in the context of both a global and a local brand.

! Marmara University, Business Administration Faculty, Business Administration Department, Marketing Section,
mugearslan@marmara.edu.tr

2 Istanbul University, Political Sciences Faculty, Business Administration Department, Production Management
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The developed model was tested empirically against consumers of different levels of
nostalgia proneness (low/high). Additionally a comparison was made between a global and a
local brand. In the quantitative research, convenience sampling was used and data were
collected from consumers in Istanbul using face to face interviews. Analyses were conducted
on 643 useable questionnaires. Multiple regression analyses were used to test the hypotheses.
The results of analyses showed that all of the independent variables had statistically significant
effects on emotional attachment for both levels of nostalgia proneness and for the global and
the local brands. However, differences exist for the two samples (low/high nostalgia prone) and
the two brands (Camlica and Coca Cola) regarding the most effective variables on emotional
attachment.
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Keywords: Nostalgia Proneness, Emotional Attachment, Brand Image, Corporate
Image, Involvement, Brand Trust.

JEL Kodu: M30, M31, M37

2. Hypotheses and Measurements

For the study the following hypotheses were developed (all were tested for the whole
sample and according to nostalgia prone levels and the two brands):

H1: Brand image will have a statistically significant effect on emotional attachment.
H2: Corporate image will have a statistically significant effect on emotional attachment.
H3: Brand trust will have a statistically significant effect on emotional attachment.

H4: Involvement will have a statistically significant effect on emotional attachment.

All scales used in the study were chosen from existing reliable and valid scales in
literature. To measure nostalgia proneness, the scale of Holbrook (1993); for general brand
image the scale developed by Martinez and Chernatony (2004); for brand trust the scale of
Chaudhuri and Holbrook (2001, 2002); for corporate image the scale of Nguyen and Leblanc
(2001); for involvement the scale developed by Bloemer and Kasper (1995); for emotional
attachment the scale of Read, Robertson and McQuilken (2011) were used. In the study all
items were measured using 7-point Likert type scales (1="totally disagree”; 7 = “totally agree”).

3. Methodology

Initially a qualitative research was conducted on two different groups of graduate
business students in order to identify the brands that would be used as stimuli for the study
where Coca Cola and Camlica were chosen. For the quantitative research, data were collected
from consumers in Istanbul using face to face interviews using convenience sampling. A total
of 643 usable questionnaires were achieved.

In order to determine low/high nostalgia prone consumers, the median of Nostalgia
Proneness scale was calculated and the sample was split accordingly.

The total sample consisted mainly of males (50,5%), aged between 18-25 (47,4%), high
school graduates (47,8%) with a personal income of 1001-2000 TL (25,9%), who spend less
than 25% of their monthly spending on beverage (63,6%).
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All scales were tested for reliability (Cronbach’s Alpha) and validity (Confirmatory
Factor Analysis) and showed acceptable results.
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Table 1: Regression Analyses Results

(Low/High Nostalgia Proneness; for Camlica and Coca Cola)

Independent Low Nostalgia Pr. (n=345) High Nostalgia Pr. (n=298)
Variable Camlica Coca Cola Camlica Coca Cola
(n=180) (n=165) (n=143) (n=155)
Beta (sig.) Beta (sig.) Beta (sig.) Beta (sig.)
Brand Image 0,114 (0,129) 0,173 (0,032)* | 0,235 (0,003)* 0,052 (0,441)
Corporate Image 0,428 (0,000)* 0,207 (0,011)* 0,333 (0,000)* 0,247 (0,001)*
Brand Trust 0,210 (0,008)* | 0,254 (0,001)* | 0,203 (0,006)* 0,386 (0,000)*
Involvement 0,139 (0,011)* | 0,297 (0,000)* | 0,238 (0,000)* 0,303 (0,000)*
Adj. R? 0,530 0,487 0,635 0,579
VIF 1,114-2,454 1,159-2,066 1,191-2,402 1,189-1,970

Dependent Variable: Emotional Attachment
*Statistically significant (p<0,050)

As Table 1 shows, for the low nostalgia prone sample, for Camlica, corporate image has
the highest effect on emotional attachment; for Coca Cola, involvement has the highest effect.
For the high nostalgia prone sample, for Camlica, the same variable (corporate image) has the
highest effect on emotional attachment; for Coca Cola, brand trust has the highest effect. Hence
for Camlica, for both levels of nostalgia proneness, corporate image has the highest effect on
emotional attachment. For Camlica in the low nostalgia proneness sample, the effect of brand
image on emotional attachment is insignificant; for Coca Cola brand image is insignificant for
the high nostalgia proneness case. Additionally for Coca Cola, for the low nostalgia proneness
situation, involvement has the highest effect on emotional attachment whereas for the high
nostalgia proneness situation, brand trust has the highest effect on emotional attachment.

4. Conclusion

The aim of the study was to empirically test the effects of brand image, corporate image,
brand trust, and involvement in the context of nostalgia proneness by taking into consideration
a global and a local brand. All hypotheses (H1-H4) were supported.

Theory states that involvement has an affective component, so it was expected that
involvement would have a higher effect on emotional attachment for the high nostalgia prone
sample. Surprisingly for Camlica the effect decreased for the high nostalgia prone situation and
for Coca Cola a slight increase was achieved.
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For Camlica, corporate image had the highest effect on emotional attachment and this
effect did not change according to nostalgia prone levels. For Coca Cola, brand trust had the
highest effect on emotional attachment and this effect did not change for the high nostalgia
prone sample but differed for the low nostalgia prone sample. In order to increase emotional
attachment Camlica should conduct activities that would positively affect corporate image. For
Coca Cola the trust of the consumers towards the brand must be cultivated in order to increase
emotional attachment.
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